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~ Possibilities of Transoceanic TV 


‘wt 


To Be Explored By 9-Man Group 


s 





- \} Washington, July 27. 
Pos\ibilities_ of transoceanic tv 
i e explored by a nine-man 

tomm) § on to be created under 
legislit ae passed by Congress .last 
week and sent to the White House 
for Presidential approval. The 
weasure, establishing an Interna- 
tienal Telecommunication Commis- 
sion, Was approved by the House, 
without debate. It had passed the 
Senate last session. 

Members of the Commission will 
Inchide’ two Senators and two Rep- 
resentatives. Five members are to 
be appointed by the President, in- 
cluding at least one from the fele- 
communications industry and at 
least one from the field of educa- 
tion. Not more than five of the 
hine members may be from the 
Same political party. The measure 
altithorizes an appropriation of 
$250,000 for expensets of the Com- 
mission «#vhich will have a secretary 
general at*$15,000 a year and an 
adsistant secretary-general.at $12,- 


- The Commission will be required 
to report its findings and recom- 
mendations by the end of 1955. 
Three months after it submits its 
report it will cease-to exist. 

The bill directs the Commission 
“to examine, study and report on 
the objectives, operations, and ef- 

(Continued on page 119) 


New Booking Concepts 
For Fairs: More Laff 
Acts Than Thrillers 


-~According to many who have} 
been booking fairs for several | 
years, a drastic change is taking | 

lace in basic concepts of provid- | 

g talent for these outdoor ex- 
hibits. Question of the efficacy of | 
“thrill acts is being debated for the | 
first time in years. Paramount | 
question arising among fair com- | 
mittees is whether shows should | 
be steered toward entertainment or | 
thrills. The latter type layout has 
dominated exhibitions for many 
years, and many committeemen as 
well as bookers feel that the switch 
to entertainment is necessary to 
maintain attendance. Customers, 








they say, no longer want to be 
Scared by high acts -or similar 
turns. 

‘Bookers consequently will be left 
without a sizable segment of reli- 
able talent this year, if wholesale 


ithe film 


a 


‘Highness, the Bachelor’ 
From Idéa by Mrs. F.D.R. 


Hollywood, July 27. 

Sammy Fain and Paul Francis 
Webster, Oscar-winning tunesmiths, 
have been optioned for Fred 
Shevlin’s comedy “His Highness, 
the Bachelor,” for indie film pro- 
duction. 

Negotiations are on for Doris Day 
to star. Tunesmiths may package 
show for Broadway after they 
finish writing score. 

It’s based on a resolution Mrs. 
Roosevelt introduced in United 
Nations. 


Vidpix Reach 
bye Back Into 





Dish Nite’ Era 


Premiums, once a vital part of 
exhibition business, 
starting to appear as an integral 
part of television films. Major 
agencies such as Music Corp. of 


America and others have become | 
interested in giveaways of all kinds. 


Dishes, once the support of the 
exhibitor, are expected to move 
into the telepix arena 
order. 


Premiums are used soley to ex- 
ploit the show. The agency inter- 
ests the sponsor in buying some 


| related product or an item easily 


tied in with the show to be dis- 


|} tributed in any manner suggested 


by the  bankroller. It’s usually 
|done at counters of retail outlets, 
;or by writing the station or spon- 
sor. It’s a means of measuring as 
well as building audiences. 


For example, Abbott & Costello | 
shows recently gave away a batch | 
of yo-yos. Memoranda pads, and | 
novelties of all kinds can easily | 
be tied in by the sponsor. 

The important thing in the tele | 
premium. business, according to| 


kind of proposition, is never to| 
take any item from a manufac-| 
turer for free. Always pay for the} 
stuff so that the merchandiser can 





(Continued on page 120) 
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:900,000,000 TV AD COIN IN ’56 








REPRESENTS 20% 
OF ALL MEDIA 


By ROBERT W. SARNOFF 
(Executive Vice-President, NBC) 





The great lesson of our past is 
that broadcasting is a business of 
constant change, and we have eval- 
uated that lesson to mean that our 
future hinges on our ability to 
|adapt to change. So today, un- 
{der Pat Weaver’s direction, we 
at NBC are adapting on a scale, 
and with an intensity that is_ 
unique even in an age of change. 


We are proposing new program- 





ming concepts that shear off 
abruptly from the past; we are 
enbalming old radio sales_pat- 


terns and creating a new service 
with the promise of a long and | 
vital life; we are tossing out, as 
inadequate and short of the mark, | 

the estimates of other years on’ 
television’s future role in the na-! 
tion’s economy; and, finally, we are | 
developing a color broadcast serv- | 

ice that we expect to sweep, with 

sage fire speed, across America. 


We have financial projections | 





is | 


in short | 


that lend a backdrop of realism | 
to the things that we are planning | 
and doing. Our present NBC esti- 
| mates of the total all-media adver- 
tising expenditure in 1956, both! 
national and local, have been re- | 
| vised upward to a total of more 
} than $9,700,000,000. And we an- 





ticipate that television, national 
| and local, will attract approxi- 
mately 20°—or $1,900,000,000—of | 
this total. Both of these figures, 


'of course, represent alltime highs. | 
| The dollar total for television is 
an impressive one, but the percen- 

(Continued on page 32) 





US. Steel Seeks 


Frozen Pic Cot 





A rep of United States Steel | 
did a tour of film company for-| 
l|eign departments over the past | 
| week, seeking out deals whereby 
ithe companies would sell their} 
blocked money in Brazil for dol- 
| lars at less than the exchange rate. 
| Distributors usually are eager to} 
hear about any proposition where- 


those that gre knee-deep in this| py then can defreeze earnings in, restaurant cabaret, 


|a foreign territory. 

But the situation in Brazil has | 
|changed. No film outfit now has | 
| enough coin tied up in that coun- 
{try to consider any exchange. 


| the whole affair. 


\Brway Price Boost Expected in Fall 


With Top on Musicals Seen at $7.50 





B.O. TV of First B’way 
Legit Hit, ‘7 Year Itch’ 


Theatre telecast of the legit hit, 
“The Seven Year Itch,” is being 
lined up by Box Office Television 
as the first in what it hopes to turn 
into a regular series of Broadway 
legit shows to be brought to the 
theatres. 

“Itch,” being in the nature of 
an experiment, will be offered ex- 
hibs at between 50c and 75c per 
seat on a non-profit basis for Box- 
office TV. Outfit says the, price 
reps actual costs. Theatre telecast 
is due to come off in late October. 
according to William Rosensohn, 
Box Office exec v.p. 


Chromed Pennies 
Draw T-Men To 
Bklyn Theatre 


Couple of weeks ago, Albert 
Greene who runs the Avenue U 





| Theatre in Brooklyn dreamed up 


what he thought was a great stunt: 
Chrome-plated pennies to ram 
home the_- exhibitors’ protest 
against the 5% Wagner admissions 


This week, disillusioned and 
nursing a new respect for the law. 
Greene was washing his hands of 
“I'm throwing in 
the sponge. The Mayor wins,” he 
declared ruefully. 

Greene originally was looking 
for a dramatic way to drive the tax 
burden home to the public. So he 
had 36,000 pennies chrome-plated. 
Instead of adding the tax to his 
ticket. he gave his patrons the sil- 

(Continued on page 120) 





N.Y. Met Opera Inks 


British Cabaret Singer 


London, July 27. 

Erno Merringer, singer, cur- 
rently appearing at the Hungarian 
goes to New 
| York in November to appear with 
the Metropolitan’ Opera. 

He was booked as result of 
audition he gave in Rome some 


an 


\ sieatied ago for a scout of the Met. 


* 
(on Broadway is expected this fall, 


‘ever. the 


'learned that the verdict was the 


Another boost in boxoffice prices 


at least for musical shows. ‘No hike 
is contemplated for straight plays, 
as far as known, but several man- 
agements are reportedly mulling a 
$7.50 top, tax included, for incom- 
ing musicals, compared to the 
present $6.90. 


In general, the rationalization of 


, the upped scale for tune shows is 


twofold. Fer one thing, production 
and operating costs have continued 
to rise, thereby reducing the profit 
margin and lengthening the time 
necessary to repay investments. A 
second basis for the b.o. boost is 
the belief that the traffic will bear 
it. 

As one manager expressed it 
this week, “Whatever the right or 
wrong of it may be, the theatre 
today is a hit-or-flop § matter. 
There’s no longer any such thing 
as a moderate hit—what they used 
to call an in-betweener. So you 
have to gamble on a smash. 

“If you get it, the publie will 
pay anything for tickets, plus what- 
broker or scalper adds. 
If you have less than a hit-—just 
a nice, pleasant show, for instance 
—the public won't pay anything 
for seats. You can't give ’em 
away.” 

It’s pointed out that even with 

(Continued on Page 124) 





Rubirosa Flops Test 
Of ‘Distinguished Merit’ 
Needed for Work Permit 


Hollywood, July 27. 

Porfirio Rubirosa will not gallop 
thataway in pursuit of Zsa Zsa Ga- 
bor in Republiec’s “Rubi Rides 
Again.” The international play- 
boy’s career as a western cowboy 
star was nipped in the bud by the 
U. S. Immigration Service, which 
denied him a work permit. 

Reasons for the denial were not 
givén out officially but it was 
re- 
sult of “misrepresentation” and 
“failure to meet the the necessary 
conditions of employment.” 

It has been announced that Rubi- 


rosa would play himself in the 
film, and Immigration Service of- 
ficials at first indicated that he 
would be granted a permit, on the 
ground that a man doesn’t need 
much dramatic ability to play him- 
self. Later it was discovered that 


(Continued on page 120) 
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Mae West No Gamble In Las Vegas; 
All Coming Up To See Her This Time 





By MIKE KAPLAN + 
! 


Las Vegas, July 27. 
Sex is the point in this gambling | 
town this week. And it’s being | 
made the easy way by Mae West, | 
who made her nitery debut tonight | 
(Tues.) at the Sahara Hotel. 


Easy for her, that is. But the 
Sahara has been badgered for 
weeks by guys who insist that the 
famous invitation to “come up and 
see me sometime” was directed at 
them personally—and__onaturaliy | 
they've got t6O have a ringside seat. 
There’s no telling at this point how 
it will turn out, but it seems like 
a safe bet that Miss West will set 
a new attendance record for the 
room—which is all she’s interested 
in. 

“I feel like a million tonight,” 
she confided as the show got under- 
way. “But—one at a time.” 

Oddly enough, La West doesn't 
figure to make anything out of this 
two-week stand. Money, that is. 
The gal who has made a bigger 
profit out of sex than anyone this 
side of the Mann Act has spent so 
much money in preparing for this 
bistro bow that all she can hope 
for is satisfaction. 

“But.” she 
“what's wrong with that?” 

Actually, she’s out to break rec- 
ords, since the reputed 325,000 per 
week won't cover the cost of the 
special arrangements, costumes, 
services of Charlie O’Curran as di- 
rector or the salaries of the trio, 
Louise Beavers and the 18 boys in 
her act. “My athaleets,” she calls 
"em. 

“I haven't thought about the 
cost.” she says in a serious vein. 

‘Continued on page 127) 





Conflicting Reports On 


Leland Hayward’s Illness 


Leland Hayward is ill on the, 
Coast and there were conflicting | 
reports at press time yesterday , 
‘Tues.’ on his condition. Authori- | 
ties at Good Samaritan Hospital, 
Los Angeles, stated that his con- 
dition was “good,” but reports on 
Broadway was that his illness was 
very serious. 

The legit-film-television pro- 
ducer entered the hospital last Fri- 
day night ‘23) for treatment of an 
“intestinal disorder.” Attempts to 
reach Mrs. Hayward at the hos- 
pital vesterday were unsuccessful 
when she declined to take calls be- 
cause she didn’t “want to talk to 
anyone.” 

Herman Bernstein, Hayward's 
general manager, said on _ the 
Coast that there is “nothing seri- 
ous, nothing be alarmed about.” ' 
Exact nature of the illness won't 
be known for several days, after 
intensive tests are completed. 

Hayward has been in Hollywood 
for a couple of months to work on 
his screen production of ‘Mister 
Roberts” for Warner Bros. release. 
He is also readying film adapta- 
tion of the Lindbergh autobiog. 
“The Spirit of St. Louis,” and 
Ernest Hemingway’s “The Old Man 
and the Sea,” to star Spencer 
Tracy. 

In addition, he is preparing the 
production of several tv spectacu- 
lars for NBC and is planning to 
partner with Edwin Lester in the 
Broadway presentation this fall of 
the latter’s Coast production of a 
musicalized “Peter Pan,” starring 
Mary Martin. The show is current 
in San Francisco. 


inquires archly.' 


'of the stars. 


police wagon and taken to the near- 


FARRAR LETTERS, PIX 
TO LIB. OF CONGRESS 


Washington, July 27. 
Geraldine Farrar, énetime Met 
Opera and silent films star, ‘has 


presented a collection of hundreds 
of autographed letters from top 
figures in the operatic and enter- 
tainment world to the Library of 
Congress. The collection of let- 
ters is signed by such leading fig- 
ures of her timé and since as Sarah 
Bernhardt, Minnie Maddern Fiske, 
Julia Marlowe, David Belasco, 
Charles Dillingham, Cecil B. De- 
Mille. Irving S. Cobb, Fannie 





Hurst. Richard Harding Davis, Puc- 
cini, Lilli Lehman, Gatti-Casazza, | 
Emma Calve and many others. 

Collection also includes portrait | 
studies of Miss Farrar in costumes | 
in her various operatic and dra- 
mitie roles, pressbooks, scrapbooks, 
and a group of her original phono- 
graph recordings. 


Pull a Gun On an Actor 
And It Costs $4 in Mex; 
That’s Popularity, Si? 


Mexico City, July 20. 
Cloak-and-dagger stuff with wild | 
west overtones stopped the show 
recently at the performance 
of “Orpheus in Inferno,” one of 
the few local legit clicks currently, | 
at the Teatro Fabregas, when four 
men, each toting a pistol, swarmed 
on the stage and menaced Joaquin 
Pardave, veteran comic, who is one 








Audience for some _ minutes 
couldn't decide whether what was 
happening was a sequence of the 
show or an intrusion. When police | 
and firemen, on guard in the house 
sprang onto the stage and seized 
the quartet, customers hastened 
but without panic, to the rear, 
some to exits. 

The quartet was hustled into a 





est police court, where upon con-| 
viction of disorderly conduct, | 
threatening murder and disrupt-| 
ing an authorized public entertain- | 
ment, they were each fined $4, 
which they paid and were released. 
Pardave, who is agirg and re-,| 
cently recovered from a nerve ail- | 
ment, required medical attention. 
The theatre management and Par- 
dave stressed that the attack was 
not motivated by ridiculing the | 
government or politicos or both in 
any way. but that, seemingly, the 
(Continued on page 24) 

Le Gallienne ‘Consults’ | 
On Edwin Booth Film, 


Hollywood, July 27. 

Eva Le Gallienne has finally ap- | 
peared on payroll in Hollywood, | 
but not as an actress. Noted legit | 
player and producer of Shake- | 
spearean dramas reported for work | 
at 20th-Fox as technical consultant | 
on “Prince of Players.” 

Film is based on the biography | 
of Edwin, Booth, Shakespearean | 
star. One part of Miss Le Gal-| 
lienne’s assignment will be the} 
staging and coaching of the “Ro-| 
meo and Juliet” sequences between | 
Richard Burton and Maggie Mc-| 
Namara. | 


| 
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WALTER PLANT 


San Sebastian s 


First Film Fest 


San Sebastian, Spain, July 20. 

The first International Cinema 
Festival of San Sebastian will be 
held here July 24-Aug. 1. Holly- 
wood is repped by Universal's ‘‘The 
Black Shield of Falworth,” a tinter 
in CinemaScope starring Tony Cur- 
tis, Janet Leigh and David Farrar. 
J. Arthur Rank is sending “The 
Rainbow Jacket” to represent 











| England. It’s a tinter about horse- 
| racing, 
| Richards. 


starring jockey Gordon 
Rank has also promised 
to send some English filmstars. 
France will exhibit “Le Grand 
Pavois” (“The Big Flag”), a war- 
time sea story, done on board the 
cruiser Joan of Arc. 


Italy will present “Maddalena” 
and has promised to send some 
stars for personal appearances. 
Germany has “Roads of No Re- 
turn” and Mexico “Quando Me 
Voy” (“When I Will Go”), starring 
Liberdad Lamarque. Argentina 
will offer “El Abuelo” (“The 
Grandfather’). Spanish producers, 
of course, will present various pix 

Festival has been organized by 
the Spanish Showbiz Syndicate, di- 
rected by Vicente Casanova, and 
by the Cinema and Theatre Dept. 
of the Spanish Ministry of Informa- 
tion, directed by Joaquim Argama- 
silla, with Miguel Echarri Gamundi 
as general secretary. 

There will be cups and prizes for 
best actor and actress, etc., but 
they’re strictly unofficial, as it has 
been decided that the B cinema 
festivals, such as this one, must not 
distribute prizes, which are re- 
served to Cannes and Venice. 

Festivities include two big recep- 
tions and ball, one July 24 at the 
San Sebastian Tennis Club and 
one July 31 at the deluxe Hotel 
Maria Critina. Plus a _ bullfight 

(Continued on page 22) 








‘French Postcards’ Come 
To Life in Rash of Paris 
Sex Pix—All Tres Frank 


Paris, July 28. 
A sudden rash of heavily ex- 


ploitable films has broken out here | Gajjic 


this summer. Recent bannings, 
and subsequent earnings, of such 
hot pix as “La Rauge Au Corps” 
(“Storm in the Flesh’), on nympho- 
mania, “Le Ble En Herbe” (‘‘Flow- 
ering Wheat’), on adolescent sex 
initiation: and “Compagnes De 
Nuit” (“Night Comy«.nions’’), on 
prostitution, are being followed by 
another group of productions deal- 
ing in the more risque realms of 
film subjects. 

Currently shooting are “Les Im- 
pures” and “Les Clandestines,” 
both dealing with joy girls. Former 
treats trafficking of the gals by 
panderers, and more completely 
with the life of one gal trapped 
into vice by love. This has Miche- 
line Presle, Raymond Pellegrin and 
Bill Marshall. Latter pic concerns 
call girls, with Nicole Courcel, 
Maria Mauban and Dominique 
Willms as the telephonable chicks. 


“La Cage Aux Souris” (‘““Mousé 


Cage’’) tells about a gal’s reforma- 
tory and all the aberrations within. 
Jean-Paul Sartre’s “No Exit” is 
being filmed here. It deals with 
the hell undergone by three people 
locked together in a room through 
(Continued on page 119) 
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Shakespeare’s Crack Holds 
No matter how it’s slicea, AM to ty, tinted or black&white 
“spectacular” or familiarly patterned, panel or quiz, cornball or 


slick, it still gets back to the Bard’s classic crack about the play’s 
the thing. 


Cross-section opinion in this 9th annual Radio-TV Review & 
Preview number embraces the gamut from don’t-forget-the-mi)- 
lions-of-radios-in-automobiles-and-on-the-beaches. (who can’t 
be polled) to astronomic money for the fall season’s proposed 


' television spectaculars which will make a “Ziegfeld Follies” 


budget look like a Fanchon & Marco unit, | 


But no matter how it’s sliced it’s still a case of show business 
—and that means the show must be.good. Or else. 


The spectaculars are not going to kill off the medium any 
more than “South Pacific” kayos Menashe Skulnik’s “5th Sea- 
son.” There’s plenty of room or variegated cross-section of en- 
tertainment whose sole obligation is sound entertainment values 
for the dollar expenditure. Not everybody likes a 12-course ban- 
quet—the major concern really lies with the chef because such 
rich ingredients necessitate greater skill to produce a palatable 
fare than the quick-lunch dispensaries. 


Yes, there are plenty of radios on porches, in bathrooms while 
shaving, on beaches when picnicking, in automobiles while driv- 
ing, and already “the second tv set” has moved that extra set 
into the bedroom (for “late show” or other more conyenient 
viewing). And pretty soon that “third set” (color) will become 
par for the course. 


But back of it all must be the programming. -That’s the only 
thing that sells sponsor’s wares and/or tv sets. The bloom is off 
the peach; the miracle that brings so much visual-audible -en- 
tertainment into the parlor has now been digested as another 
marvel of our age. 


Since the gauntlet is now so directly to the showmen, it marks 
a signal challenge of our times that may well have historic im- 
port on the medium in relation to other forms of show business 
it has battled, encroached upon, competed with—and now may 
find itself, in turn, combatting. The same challenge to Holly- 
wood has already achieved a marked forward step with im- 

















Conservative Show Biz 


Names Join in Move To 
Censure Sen. McCarthy 


Prominent names in showbusi- 
ness and allied fields are included 
in the citizens’ committee which 
last week went on record as urg- 
ing support of Sen. Ralph E. Flan- 
ders’ proposed resolution censul- 
ing Sen. Joseph R. McCarthy. The 
group sent a telegram to all Sena- 
tors asking the McCarthy rebuke. 

Those who signed the telegram 
included Spyros P. Skouras, pres!- 
dent of 20th-Fox; Samuel Goldwyn, 
indie film producer; Chester La- 
Roche, former board chairman of 
American Broadcasting and now 
head of the ad agency which bears 
his name; John P. Marquand, au- 


proved and challenging technological improvements in cinema- 
turgy, which have done so much to take the picture business 
back on the high road. That is why broadcasting showmanship 
on all fronts faces so great a challenge circa ‘54-’55. Abel 
Chide California Anti-R 
e California Anti-Red Committee 
For Carelessly Hanging Commie T 
+ Hollywood, July 27. 
Two cases of mistaken identity 
FILMS AS COME-ON a unearthed Monday as Cali- 
ornia State Senate Un-American 
FOR FOOD N’ DRINK Activities Committee heard vet- 
eran film legit producer-writer 
Omaha, July 27. Al Lewis demand a change in the 
Crest Drive-In Theatre at Bea-| system of listing persons involved 
trice, Neb., is trying a new gim-/in Red probes in order to protect 
mick to fatten its snack-bar sales.|innocent people with similar 
The idea: A dusk-to-dawn show,|names. Committee indicated it 
with all different features and | would adopt his plan. Lewis asked 
shorts—at 50 cents admish. for vocational indentification, an 
The reward to late Sstayers: end to abbreviations, declaring 
Free coffee and doughnuts—at | that research scientist named Al- 
dawn. bert Lewis was listed in Commit- 
tee’s annual report but was listed 
Babel [T N B in amet as “Al Ran + xf sa 
quently many showbiz people 
ci 6 : > oer oy ar aa igeg =~ listed. , 
roducer eclare vocationa 
To Paris Ist Int’ Legit identification would have pro- 
a ° * | tected him contending he had al- 
Fest; 12 Countries Join | ready sutterea damage as result 
By GENE MOSKOWITZ | Of Matings. ae 
Paris, July 27 _Other case of mistaken identity 
The First International Festival | ))*° cones T-Aehy. or. Wee wen Serv 
' D cain aot’ dele 4 here this | 28,0" General .MacArthur’s staff 
of Dramatic Art winas here this | in Pacifie at time he was supposed 
week with Israel repped by its!to have been associating with sub- 
Habimah Theatre in Levik’'s Le | versive elements 
Golem.” During the fest 12 coun-| Remaining three witnesses — 
tries presented 16 offerings in| Howard Estabrook, Art Arthur, 
~_ wih ee (Italy, ea William Kozlenko—admitted asso- 
enmark, ugoslavia, reland, : “ 
est and East Germany, Spain, (Continued on page 120) 
Poland, England and Israel), and 
France had 22 offerings of both 
and foreign plays in iy 
Comedie-Francaise and by various 
younger troupes in several Pari- 
sian theatres. 
Prestigewise this was successful 
in bringing a good cross-section of 
international theatre to Paris, giv- 
ing many young troupes a show- 
casing and having a multilingual 
theatrical choice for the many- 
lingoed tourists now pouring into 
(Continued on page 119) 





HONG KONG CENSORSHIP 





Regular Hollywood Features Okay 
But U. S. Sexsationals Bad 





Hollywood, July. 27. 

Hollywood-made films are the 
most popular and cause the least 
censorship trouble in Hong Kong, 
according to Cmdr. R. S. Barry,!| thor; and, from literati, Douglas M. 
chief censor of the _ British| Black, president of Doubleday & 
colony, currently in Hollywood on|Co.; Cass Canfield, chairman of 
his way to England. Harper & Bros.; John Cowles, pres- 

On the other hand, pictures of | ident of the Minneapolis Star & 
stripteasers, made in America but| Tribune Co. and board chairman 
not by Hollywood studios, cause the | of Cowles Magazines, Inc.; Palmer 
most trouble for the censor. Sec-| Hoyt, editor and publisher of the 
ond in this respect are films show-| Denver Post, and Ralph McGill, 
ing violence against the law. editor of the Atlanta Constitution. 
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Anderson's ‘Sympathy’ Scenario 


Uses Flashback-Reverie-and Has 
Wife Not Leaving Professor 





Robert Anderson’s 
treatment of his “Tea and Sym- 
pathy” drama, which Metro hopes 
to clear with the Motion Picture 
Code Authority, is understood to 
involve a flashback device. It 
would retain the play’s two contro- 
versial points, the adultery angle 
and the use of the word “homo- 
sexual.” : 

In the proposed story version, 
the young hero, Tom, who becomes 
the center of scandal in the boys’ 
boarding school when he is sus- 
pected of having homo tendencies, 
would return to the campus as a 
successful novelist, accompanied 
by his two teen-age sons. The oc- 
casion would be a reunion, at 
which he would meet his old rcom- 
mate, the star athlete, Al. 

Making a sentimental inspection 
of his old room in the dorm, he 
would fall into a reverie, which 
would contain all the key elements 
and dialog of the play, climaxing 
with the tense dramatic scene in 
which the sadistic professor’s com- 
passionate wife comes to the 
youth’s room and, to convince him 


proposed + 


U BORROWS $2,393,000 





Lower Interest Enables Redemption 
of Debentures 

Seeking to take advantage of the 
lower interest rate, Universal is 
borrowing $2,393,000 from the 
First National Bank of Boston to 
redeem its outstanding 334% sink- 
ing fund debentures four and a 
half years ahead of their due date. 

Refinancing of the debentures 
wasn’t due for completion until 
March 1, 1959. However, U will re- 
deem them on Sept. 1, 1954. Total 
worth of the debentures currently 
in the hands of the public is $2,- 
393,000. 





Harriet Parsons Votes 
For Color Values But 
Bows to Widescreen 


Producer Harriet Parsons offers 





of his manhood, has an affair with 
him. 
The flashback would end when 
the now-adult hero’s sons enter the 
room and rouse him from his rev- 
(Continued on page 28) 


COMPO Poll Plan 





| thanks to Cinerama and Cinerma- 


Scope for hypoing the picture busi- 
ness but “would take color over 
any widescreen process.” A tint- 
ing job gives a film “more re- 
alism,” opines Miss Parsons. 
ther, she figures there’ll be even 
added effectiveness to be derived 
from color via new developments 





Worked By Video 


Council of Motion Picture Or- 
ganizations’ three-man board of 
governors has okayed a revised. 
blueprint for conducting a nation- | 
wide poll to determine the public’s | 
choice of best films and players. | 
Television looms large in the plot. | 

Project is now to be presented 
to film company presidents by Al 
Lichtman, member of the board 
and director of distribution for 


| standardization because 


which she anticipates in the future. 

Miss Parsons, whose newest pro- 
duction is “Susan Slept Here” at 
_ RKO, now in N. Y. for bally work, 
|}states: “I never want to make a 
black and white picture with the 
exception of a mood drama and 
even there you might be able to 
use low key color.” 

The femme filmmaker believes 
SuperScope (the Tuschinsky vari- 
able lens) is the best means of 
it gives 
exhibitors the aspect ratio of their 
individual choice. In C’Scope she 
“misses the height now obtained 


20th-Fox. i 3 
will cote tT ware on the ordinary postage stamp 
Pian, as adjusted, calls for , SCTeen. 


sponsorship of a tv show in the’ 
fall, running an hour in the mini- 
mum. This would showcase clips 
of important pix from each studio, 
with the emcee chores being han- 
died by one or more Hollywood 
“names.” Announcement of the first 
poll, skedded for January, would | 
take place. Idea is to whip up fur- | 
ther interest in -the industry in 
general and the new product and 
canvassing of audience tastes in 
particular. 

Voting would. cover a full year | 
of pic releases, in contrast with the 
original plan which called for a | 
ballot-box derby every three 

(Cantinued on page 22) 





‘CAINE MUTINY’ AT 70% 


Exhibs Should Reap Bonanza, Not 
Distrib, Argues Berger 





Minneapolis, July 27. 

North Central Allied is on an- 
other of its war paths again. Its 
guns this time are directed against 
Columbia's formula for selling 
‘The Caine Mutiny” in this terri- 
tory on a 70% split, regardless of 
the situation’s size, but with a 
guaranteed minimum 10% exhibi- 
an ‘infinitesimal’ profit.” 

Bennie Berger, NCA president, 
has issued a denunciation of the 
company “for following present 
distributor custom of pricing the 
best boxoffice pictures out of the 
reach of small exhibitors who, in 
order to survive, need them on a 
basis that would yield a ‘good,’ not 
an ‘infinetestimal’ profit.” 

Berger says that “this artificial 
type of protection insures the ex- 
hibitor against loss all right, but 
denies him the earnings he must 
have to offset his lack of worth- 
while gains and losses on average 
and mid-week pictures generally.” 





| although 


Miss Parsons anticipates the 
future will bring standard prints 
with anamorphic sections which 
would allow for the screened pic- 
ture to widen to suit panoramic 
scenes. As for stereophonic sound, 
the producer said tests of this with 
“Susan” showed it to be “distract- 
ing in group conversation scenes 
its use with music was 
impressive.” 





SHOWMEN WILL BE SHOWMEN 


Theatre Video Up Against First 
Rival Claims 








Here’s the first known instance 
of trade rivalry in a new medium 
—theatre tv. 

Theatre Network Television, 
which sponsors the Metropolitan 
Opera opening Nov. 7, is miffed 
over the prominent billing Ed Dorf- 
man is according “Met stars” for 
his “Opening Night at Carmegie 
Hall” concert offering to theatres 
Oct. 5. 

The only real Met “stars,”’ holds 
TNT, will be piped to the theatres 
on the Met’s preem night which 
this year has been tailored pot- 
pourri fashion to suit the theatre 
audiences’ fancy. 


Okay Metro Minor Pacts 


Los Angeles, July 27. 


Player contracts between Metro 
and three minor thesps were 
granted official approval by Judge 
Arnold Praeger in Superior Court. 


Contractees, for seven years if 
options are lifted, are James 
Drury, 20, at $250 to $1,500 week- 
ly; Luana Lee, 18, $100-$1,000, 
and Sandy Descher, eight, $200- 
$750. 





Fur- | 
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OLD 
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FAMILIAR YARNS 
“RATED PRE-SOLD 


What with fewer features and 
a larger investment, studios are 
out for pre-sold values in their 
story -buys these days. 

One direct result of this concen- 
tration has been a sharp drop in 
the purchases of originals this 
year. A gradual trend in that di- 
rection has existed over the past 
several years. Where, in 1950, 
originals accounted for some 74% 
of all stories bought on the Coast, 
the 1953 figure is down to 64%, 
1 agi likely to be a lot lower for 


“The cost of pictures today de- 
mands the greatest possible insur- 
ance at the boxoffice,” Henry 
Klinger, 20th-Fox associate story 
editor, commented in N. Y. last 
week “Buying a wellknown title, 
or a Stage play, provides that kind 
of security.” 

Klinger agreed with other story 
editors that it had become extreme- 
ly difficult to come by properties 
with built-in audience appeal and 
that 20th, like everyone else, was 
giving its old library the once-over 
for possible remakes. 

Reasoning is that the composi- 
tion of the audience has changed to 
such an extent that it’s now safe 
to rework the old reliables, keep- 
ing only the titles. “Magnificent 
Obsession,” new Universal version 
of the Lloyd Douglas classic, is 
cleaning up in its initial dates. 

“At first, we were worried that 
some people might think this is a 


(Continued on page 18) 





Ex-Coaster Spiegel Now 
Sam the Traveling Man 


Hollywood will continue to see 
little of Sam Spiegel, on the basis 


| of the indie producer's future film- 


making plans. He has three new, 


Re Metros Tea 


7s 


Code Approval Big Unknown X 


and Sympathy’; 


Adultery and Homo Angles Tough 





NO BOND, NO TRIAL 


Melancon Tried to Argue Walt 
Disney Salary Excessive 








Los Angeles, July 27. 


Productions and 
Judge Arnold 


ney 
was dismissed by 
Praeger in Superior Court, 
cause the plaintiff failed to post a 


as ordered. by the court. 
Melancon, who owns 500 shares 





of common stock in the company, 
|asked an accounting, contending 
|that Walt Disney was drawing too 
|} much salary. 


Leonard Goldstein Dies 
At 51; Had Own Ideas 
And Held True to Them 








Leonard Goldstein, who died -in 
| Hollywood last Friday (23), was a 
| producer who, with marked suc- 
| cess, refused to yield to any of the 
industry trends. He made his films 
‘in multiples of two, three or even 
four at a time 


about a single project 

| Goldstein refused to accept the 
|theory that in the latter-day mar- 
'ket only importantly-priced prod- 
uct, could turn a profit. He con- 
tinued with lower-case budgets. He 
turned a continuing profit. His 
most notable successes included 
the “Ma and Pa Kettle” series of 


v 


Broadway legit hit “Tea and 
Sympathy” was acquired by Metro 
on the basis of a suggested treat- 
ment by the play’s author, Robert 
Anderson. Revised version hasn't 
as yet been submitted to the Pro- 
duction Code people, Anderson 





Suit filed by stockholder Clem- | 
ent J. Melancon against Walt Dis- | 
its officers | 
| ty without at least a tentative nod 
be- | 


$70,500 security bond by July 15, 


when most of his | 
Coast colleagues, because of in- | 
| dustry uncertainties, were cautious | 


claims. 

(The trade in N. Y. expressed sur- 
prise that Metro would have 
bought such an important proper- 


from the Breen office. Impression 
is that some sort of Code approval 
has been secured.) 

| Returning from the Coast last 
week Anderson said he’d do the 
final treatment for the studio some 
time after October. Film will be 
in color and is likely to star the 
original Broadway team of Deborah 
Kerr and John Kerr. Anderson 
said he had talked to Kerr about 
the idea, and the actor was enthusi- 
|astic. There’s a possibility, tpo, 
| that Elia Kazan may direct. 

| Filmization of this property of- 
iers some unique Code problems 
since it involves both adultery and 


(Continued on page 22) 


15%, Award To 
British Lab Men 


London, July 27. 

Arbitrators have awarded a 15% 
wage raise, with ifs, to the Assn. 
of Cine Technicians whose quarrel 
almost tied up all British laborato- 
ries during the spring. The 15% 
raise will be inclusive of any boosis 
given individual workers since the 
Award is retroactive to 


j 












features lined up, the first to. be 
lensed at unselected location in 
Europe, the second in Connecticut 
and exteriors for the third will be 
| done in Spain. 

Spiegel, who heads for Europe 
shortly, stated in N. Y. over the 
past weekend he hopes to get 
started on the first of the new trio 


(Contimtued on page 22) 


earthy comedies which consistently 





|mestic film rentals. 

Goldstein, who succumbed to a 
cerebral hemorrhage at the age of 
| 51, had a reputation for taking a 
casual approach to his own heavy 
production schedules. He used to 
rib other producers for their con- 


(Continued on page 18) 








Although most first-runs are 
now in middle of summer dog days, 
when it is tough to do business 


city deluxers continues surprising- 
ly big currently. While several 
cities had a brief respite from the 
torrid heat, most keys covered by 
VARIETY report a resumption of 
heat waves. In some spots, the air- 
cooled theatres are proving the 
only place where the populace can 
get relief. 
_ “Caine Mutiny” (Col) again is 
holding onto first place for fourth 
week in succession. “Gone With 
Wind” (M-G) is rising like a hur- 
ricane to move up to second posi- 
tion, as against fifth place a week 
ago. “Living It Up” (Par) new 
Martin-Lewis comedy, is capturing 
third money with every indication 
of going higher. It is in 10 keys 
covered by VARIETY this stanza. 

“Magnificent Obsession” (U),, 
although in only eight keys, is mov- 
ing up to fourth spot,-this being 
the initial session that it has 
opened in any considerable num- 
ber of spots. “Cinerama” (Indie) 
is winding up fifth. 

“High and Mighty” (WB), which 
was second last round, is. finishing 





| sixth while “Apache” (UA) is 
| holding in seventh, same as last 
| want 

| session. 


| “Garden of Evil” (20th), third 


last week, is taking over eighth po- | 


sition. ‘Knock on Wood” (Par) is 
pushing up to ninth by dint of ad- 
ditional dates. 
(U) rounds out the top 10 list. 


National Boxoffice Survey 


with any sort of pic, trade at key | 


“Johnny Dark” | 


Biz Brisk Despite Dog Days; ‘Caine’ First for 4th | 
Time, ‘Wind’ 2d, ‘Living’ 3d, ‘Obsession’ 4th 


!“Student Prince” (M-G) and De- 
'metrius and Gladiators” (20th) are 
the runner-up pix. 

“7 Brides for 7 Brothers” (M-G) 
looms as standout newcomer, based 
on the terrific biz it is doing initial 
week at the N. Y. Music Hall. Take 
of $187.000 constitutes one of the 
bigger first stanzas at this vast the- 
atre. 

“Susan Slept Here” (RKO) hints 


promise, with fine takings in Fris-||| ,, wae 12 
co. “Ring of Fear” (WB), also|||_Y°l- 195 astigeypeo "7° No. 8 
new, is a bit spotty currently, oe mea oer 
being disappointing in Minneapo- INDEX i 
lis, perky in Providence, modest in Bills 20 
Balto, good in Washington, sock in - . ie AN 12 
Detroit but light in L. A. “Gambler Chatter: .........5-.55. 198 
From Natchez” (20th) is fair in || Film Reviews 6 | 
at (Col) otis House Reviews 119 
shov ol), an r new | F et oe : 
entry, is fine in Boston and brisk a Toe oT ' 
in L. A. “Sins of Rome” (RKO).||) jesitimate and 
fair in Providence, looks good in Sieoetl 125 | 
St. Louis. — a > eet pea 106 | 
Coins in Fountain (20th), | |; New’ Acts 120 | 
which has rounded out most of its || Night Club NR Ri aN 116 
| big key city playdates, is adding a | !! Obituaries ; 127 
nice batch of coin currently via Pictures os aks 3 | 
three big dates. “Man With Mil-||) po gio-Televisi 29 | 
Seeket . Poca ~ied evision .. { 
lion” (UA) is fine in Chi, Balto and ||| Radio Reviews 34 | 
N. Y, . Pee ey : Reco-d Reviews 106 | 
“Genevieve” (U) big in Min: e- Frank Scully 125 | 
apolis, is fancy in K. C. “Gorilla ||| wolevision Reviews = | 
at Large” (20th), okay in Omaha, TV-Films ‘ 96 | 
|is dull in Balto and fair in Mon- tall Review 114 | 
treal. “About Mrs. Leslie” (Par) } tfiee 114 | 


Denver, fair in L. A. and light in 
yy. Y. 

|. (Complete Boxoffice Reports on 
| Pages 89). 


grossed over $2,000,000 each in do- | 


looms pleasing in Washington and || 


/ 1951 pact. 
June 14, 1954. 

No reduction in working hours 
was granted although there are 
technical previsos to curtail total 
hours if production volume can be 
assured. 
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Odlum’s Tactics (Unknown Motives) 
Stalls Hughes’ RKO Buy-In at $6 





“The time period has been ex-¢ 
tended again, now to Sept. 30, in 
which holders of RKO Pictures 
Corp. stock have the privilege of 
selling their shares back to the 
corporation at $6 per share. 
Despite the still continuing offer, 
close to 3.000.000 shares have yet 
to be tendered at the $6 redemp- 
tion price. These include 1,262,120 
shares owned by Howard Hughes. 

Reason, of course, is that Floyd | 
Odlum’s buyup of the issue} 
on the open market has kept) 
the price pegged at the $6.50 level. | 
Minority holders aren't unloading | 
on the theory that if the stock is | 
worth that amount ‘o an investor | 
like Odlum it’s worth the risk of | 
holding it themselves. And cer-| 
tainly there’s no point to tender-| 
ing their holdings to the corpora- 
tion at a price under the open mar- 
ket quotations. 

Intriguing aspect of the overall 
situation is that few, if any, small | 
investors who are continuing their | 
stock ownership have any idea of | 





the corporation’s future. It’s the 
holding outfit whose only asset is| 
the cash which Hughes paid in buy- | 
ing the picture company’s assets. 
Odlum, as head of Atlas Corp., 
(Continued on page 24) 


-60 RKO Theatres Total 
After Sell-Offs in West; 
HQ Also Drops Employes 


In a move looking towards con- 
solidating its theatre holdings so) 
as to leave only the most profitable 
operations active, RKO Theatres is 
about set to dispose of all houses | 
west of the Mississippi. Recent | 
disposing of three theatres in L. A. 
and San Francisco was only the 
first step. 

At present RKO Theatres com- 
prises 78 houses ard it would have 
only 60 theatres left when the move 
towards getting rid of the western 
houses is completed. Understood 





that the bulk of the cinemas which | 


are to be sold are marginal or los- 


ing operations at the present time. | 


About 17 theatres west of the 
Mississippi will be cut locse from 
RKO if present plans go through. 
Not only is the disposition of the 
theatres plan an economy move 
but it is also figured to add an 
additional $5.000,000 or more to 
the corporation’s coffers when the 
program is completed. 
“ Further move in RKO Theatres 
economy program saw some 20 
additional employes of «the com- 
pany cut loose from payroll in the 
Jast 10 days. Several of them had 
been with RKO fog years. What 
action will be taken on district and 
house managers in the areas where 
houses are to be sold at present 
is worrying these executives. Some 
of the district managers already 
have converged on N. Y. to learn 
of their future prospects. 





LIKES ‘THE RAINMAKER’ 





Harriet Parsons Recommends Film 
Of Upcoming Stage Play 





Harriet Parsons. RKO producer, 
stated in N Y. Monday (26) she 
hopes to interest the studio in a 
pre-ptroductic @ deal for “The Rain- 
maker,” legiter which N. Richard 
Nash scripted. Play is to be pre- 
sented by Ethel Linda Reiner at 
the Cort Theatre, N. Y., Oct. 
with Geraldine Paige in the lead. 

Miss Parsons said she would like 
to produce the picturization with 
Frank Tashlin as director. They 
recently completed “Susan Slept 
Here” at REO 

Not long ago Miss Reiner sought 
to interest Metro in a deal but the 
latter company nixed it. 





Johnny Green Repacted 


As Metro Music Tophand 


Hollywood, July 27. 

Metro handed Johnny Green a 
new seven-year contract as head of 
the studio music department, a 
post he has held for five years. 
He was originally siged as a com- 
poser and conductor in 1942. 

In addition to heading the music 
department, Green has directed 
music for such films as “Briga- 
doon,” “Rhapsody,” “An American | 
in Paris” and “The Great Caruso.” 
He also produced the MGM Con- 
cert Hall series. j 


Judas Up To Date 


Hollywood, July 27. 

There is entertainment as 
well as spiritual elation in Bib- 
lical films, according to Dr. 
James K. Friedrich, clergyman 
who recently completed his 
first theatrical picture, “Day of 
Triumph,” after years of pro- 
ducing for church showing. 

In “Triumph,” a story of 
Christ, Dr. Friedrich explain- 
ed, the public will see a new 
concept of Judas, who is port- 
rayed not as a deep-dyed vil- 
lain but as a materialist, well 
meaning but tragically bung- 
ling. Picture was made with- 
out a distribution deal. 








Johnston Parleys 


On Francaise Pix 
Clauses Aug. 9 


BEN BABB AD-PUB. . 
CHIEF FOR SELZNICK 


Ben Babb, associated with David 
O. Selznick on the Coast from 1946 
through 1949, has joined the Selz- 
nick Releasing Organization as ad- 
pub chief in N. Y. Babb also has 
been promotional rep for Y. Peter 
Rathvon, film. financier; and other 





indie producers. 

| He'll get underway immediately 
'with the campaign for “Duel in 
the Sun” and other SRO reissues 
| set for this fall and ‘winter. 


| Educated Guess: Rank 
Sept. Statement Will 
Show Big Fiscal Year 


J. Arthur Rank Organization has | 
'closed the books on one of its. 
| best years financially. 
| The fiscal year ended last month 
and the profit and loss statement | 
/is expected in September. Because 
| of the intricacies of bookkeeping 
'in England, there has_ been no | 
‘speculating on the exact amount | 
| of profit. 

| Rank’s “home” business over the 
"past year has been strong. That 
is, Rank’s pictures in the British 
market have been solid showing. 


} 








| 
| 
| 


, (In the U. S., the level of earnings | 


Subsidy by Any Other Namie Still 2 
- Just as Odious to Ellis Arnall 


a> 





_ DeMille On High 


Paramount is in process of 
picking up a helicopter for use | 
by Cecil B. De Mille in his 
upcoming production of ‘The 
Ten Commandments.” De Mille 
wants to shoot the Decalogue 
scene actually atop Mount 
Sinai, 

“This way,’ commented a 
Par rep, “De Mille will have a 
God’s-eye view of it.” 


Turnover Tax In 
France May Be 


Compromised 


| Compromise arrangement for 
‘settling the film tax issue in 
| France which threatens to cost the 
'U.S. distributors around $10,000,- 
| 000 is seen by Sept. 30. 

| Talks with French government 
officials have been held in Paris, 
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,on all films, not only American imports. 


Indie distribs on Aug. 9 will be has shown no noticeable ups or 
Rank’s widespread thea- 
recent French film agreement by | tre business has been healthy over 


given a complete rundown on the) gowns.) 


Motion Picture Export Assn. prexy | the year. 
Eric Johnston. He'll be the speaker | Rank 
at a closed membership luncheon : 
session of the Independent Motion 
Picture Distributors Assn. in N. Y. 
Invitation to Johnston reflects 
the indies’ concern lest U. S. film, 
coin may be used by the French 


‘Continued on page 22) 


picture, 


market income. 
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‘Every N 
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incidentally, 
| portant newcomer now in circula- 
j tion in the U. S. 
off in an art house in N. Y., the! 
“Man With i n 
Gregory Peck starrer, is expected and*remittables, has been hanging 
to chalk up $1,000,000 in Yank fire for some considerable time. 


Although it teed 


_— 


ition’s Film Biz Has Same Need 





i/and the U.S. Motion Picture Ex- 
| port Assn. has had a tax committee 
| negotiating there. Companies are 
{resigned to the fact that they may 
| have to shell out some money to 
| adjudicate the levy, but at least it 
| won't be a forbidding figure. 

| French 8% turnover tax, which 
a Million,” | would be imposed on both earnings 


has an im- 


(Continued on page 22) 








Germany, in Present Efforts, Illustrates That Payoff Is Always in Foreign Markets— 
Overseas Producers Still Hopefully Knock at Uncle Sam’s Gate 


—— eS EES eS ES EES EEE ~ 


By FRED HIFT 


Spurt in European production activity sees Con- 
tinental film industries in an increasingly expansion- 
ist mood and frustrated over their inability to 
capture an adequate foreign, and primarily the U:S., 
market. 

“They're like a fellow all dressed up with no 
place to go.” a competent American observer just 
back from Europe commented this week. 

European production on the whole isn’t making 
money. which local producers blame on their lack 
of foreign outlets. This ‘‘cramped” feeling has re+ 
sulted in two distinct lines of thought: 








1. Every effort must be made to push the devel- 
opment of the foreign markets which any industry 
needs to survive ‘Hollywood gets some 40° of its 
revenue from abroad). 

2. The home market must be made “safer” for 
the native product, i.e., the government must pro- 
tect the local industry via import and screen quotas. 

Companies’ execs in N.Y. concerned with the 
foreign market see the pendulum at present swing- 
ing more towards the first line of reasoning. They 
say European producers feel that governmental or 
other assistance should be directed towards helping 
them sell their pix abroad, even at the possible 
expense of production at home. 





Germany Divided 





Germany is cited as an outstanding example where 
the two factions are currently at loggerheads over 
future procedure. There is a sizable group in 
Germany which, aiming for domestic amortization 
of German films, is moving towards a series a re- 
strictions. This includes the revived UFA interests. 

Among their objectives is an amendment to the 
General Agreement on Trades and Tariffs to 
permit Germany to impose a numerical limitation 
on imports. As GATT is set up now, any country 
that didn’t have any such restrictions before it 
signed GATT, couldn't add them later. It’s felt that 
the amendment would be one way of bolstering the 
German industry. 

Apart frem that. this group is plugging for the 
introduction of a “release” tax which will be levied 
The re- 
German 














sultant coin 
production. 


This tax would be a stiff penalty and undoubtedly 
would serve to trim the number of lesser imports. 
Levy would run to $24,000 on color pix and between 
$10,000 and $12,000 for black-and-white productions. 


would be plowed back into 


ss Would Crimp U.S.A, ’ 
The protectionist group is out to cut U.S. imports 

10%. Overall 1953 imports into Germany ran to 

400 films, 250 of which came from the U.S. Of 


the 250, a total of 200 came from Motion Picture 
Export Assn. member companies. 

The other German trade view—and one that is 
obviously favored by the Americans—leans towards 
an effort to gain a respectable foreign market. Al- 
though the Germans, more than any other European 
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audience,. tend to support their own films, their 
industry feels the loss of its most important export 
outlets pre-war. . 

Recognizing that this may be one way of solving 
the native industry’s dilemma, the Germans are well 
on their way to establishing a special bureau to push 
the export of their films. Financing would come 
from an increase in censorship fees. 


Italians and French 


This is essentially the same pattern as has been 
laid down by other European industries. The 
Italians have splurged heavily on promoting their 
film export; the French are going to establish an 
office in N.Y. very likely this fall, and the British 
are said to be talking in like terms, with reports 
that an export center for British product may be 
set up in London. 

In his presidential address to the British Film 
Producers Assn. on July 7, Robert Clark delivered 
an urgent plea for a single org to sell British pix 
abroad. J. Arthur Rank outfit now gets some 50% 
of its revenue from abroad and dissatisfaction has 
been expressed over these results. 

The French have decided to make a unique tieup 
between stimulating local production and encour- 
aging export as they apply use of the $390,000 
obtained under the new Franco-American film pact. 
Coin is to serve as a fund which French producers 
can tap for production financing, loans being made 
as a bonus for French pix sold abroad. 

Growing importance of the German market has 
U.S. distribs worriedly contemplating developments 
there. Execs feel that restrictions can be stemmed 
for a while, at least, if the American industry moves 
to support the export-minded German element. It’s 
stressed at the companies that, whatever the future 
may bring, it’s worthwhile maintaining the German 
status quo for as long as possible since the market 
delivers an average of $10,000,000 annually. Atti- 
tude is that the export-minded German trade faction 
must be encouraged via some concrete evidence 
that the American market is wide open for quality 
product from abroad. 











Too Ponderously Teutonic 


In that connection, execs expressed themselves 
highly pleased with the recent German visit by 
Leonard Goldenson, United Paramount Theatres 
prexy, who emphasized just that point to the Ger- 
mans. Latter haven’t turned out many pix with a 
U.S. market potential. Main beef against their 
product is that it’s too ponderous and frequenily 
morbidly downbeat for American taste. 

American distribs feel that, on the whole, they've 
made progress in persuading Europeans that no 
conspiracy against their pix exists in the U.S. mar- 
ket. Factor in this has been divorcement of the 
theatres, Even so, it’s realized in N.Y. that a great 
deal of misunderstanding prevails in Europe re- 
garding the potential of the American market. 

European industryites find it difficult to grasp 
that U.S. exhibs will play good pix, from whatever 
source, Americans complain. At the same time it’s 
freely admitted that exhibition nurtures a degree 
of prejudice against foreign language pix, even when 
they're dubbed, 





+ Society of Independent Motion 


Picture Producers “anticipates con. 
tinued cooperation” with and from 
the Motion Picture Export Assn. 
with which it is engaged in a hassle 
over what it claims to be a “sip- 
sidy’”’ provision in the French fi]m 
agreement. ; 
Statement came this week from . 
Ellis G. Arnall, SIMPP prexy, 
prior to leaving Atlanta for Wash- 
ington where he expects to confer 
with the State Dept. and the Fed- 
eral Trade Commission ‘‘as well as 
with other government agencies 
and possibly also the legislature.” 
It’s no secret that Arnall plans 
to confer with the Justice Dept. 
Arnall, in discussing his differ- 
ences with MPEA, said he was de- 
termined “once and for all” to es- 
tablish whether or not the govern- 
ment approved of an Americar in- 
dustry granting subsidies to its 
competition abroad “as a tribute 
for the right to trade there.” He 
added that this was a matter of 
principle, and repeated that all he 
was trying to do was to “strengthen 


(Continued on page 22) 








To Win Reciprocity In 
Foreign Customs, Film Biz 
Asks Our Own Be Speeded 


Motion Picture Export Assn. has 
| come out in support of the general 
| purposes of a pending bill to sim- 
| plify customs tariff schedules and 
| streamline the customs laws. 


In a letter to the House Ways 
and Means Committee, which is 
| holding hearings on the measure, 
| MPEA said it favored the aims of 
the bill partly in the hope that 


(Continued on page 22) 


N. Y. to L. A. 


Leroy Anderson 
Hugh Benson 
Frank M. Folsom 
Helen Greco 
Gerry Gross 
Spike Jones 
Freddie Karger 
Jenny Lewis 
George R. Marek 
Gerald Marks 
Dean Martin 
Victor Stoloff 
Jane Wyman 
William Zimmerman 


L. A. to N. Y. 


Robert Anderson 
Bruce Becker 

John Dietz 

Joanne Dru 

Jinx Falkenburg 
Charles K. Feldman 
W. R. Frank 
Truman Gibson 
Sara Hamilton 
Shirley Harmer 
William J. Heineman 
Betty Hutton 

Ben Kamsler 

Mori Krushen 

Gene Lockhart 
Arthur Lubin 
Albert Marre 
Harold Rand 

Joe Roberts r 
George P. Skouras 
Spyros P. Skouras 
Ann Sothern 
Charles Weintraub 


N. Y. to Europe 
Rita Allen 
Willis Conner 
Dr. Lee DeForest 
Edward R. Kingsley 
Patricia Medina 
Yehudi Menuhin 
Burgess Meredith 
Joseph H. Moskowitz 
Bella Spewack 
Sam Spewack 


Europe to N. Y. 
Vivian Blaine 
Constance Carpenter 
Mattiwilda Dobbs 
Barry Gray 
Vida Hope 
George Jessel 
Max Liebman 
Don Loper ; 

P. W. Manchester 
Roger Machado 
Teresa Mayo 
Guthrie McClintic 
Bernard Prockter 
Irene M. Selznick 
Marion Wilson 
Willie Wilson 
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Sleeper Clause Allows Frozen Foreign 
Earnings to Apply om US. Income Tax! 





By HERMAN LOWE 
Washington, July 27. 

A sleeper in the new tax bill, 
now awaiting final action, may 
prove far more profitable to the 
motion picture studios than” the 
14°% tax credit section that was 
knocked out of the measure. The 
sleeper, about which most mem- 
bers of Congress are completely 
unaware, is the new sec. 6316, in- 
troduced by Senator William Ful- 
bright (D., Ark.). It states: 

“The secretary or his dele- 
gate is authorized in his dis- 
cretion to allow payment of 
taxes in the currency of a for- 
eign country under such cir- 
cumstances and subject to 
such conditions as the secre- 
tary or his delegate may by 
regulations prescribe.” 

This is as wide open as a barn 
door. So far as Hollywood is con- 
cerned, it sounds like some of the 
sweetest music ever sung. It means 
that if the film companies can con- 
vince this Secretary of the Treas- 
ury, or a successor, the studios 
could pay a portion of their U.S. 
income taxes in earnings which the 
studios can’t get out in dollars. It 
might, for example, be used to pay 
income taxes on our film earnings 
abroad. 

At present, if a U:S. studio oper- 

(Continued on page 28) 


‘Sabrina’ Out of Hall 
To Insure No Delaying 
Of Vital ‘White Christmas’ 


Paramount’s “Sabrina,” starring 
Audrey Hepburn, Humphrey Bo- 
gart and Bill Holden, has been re- 
moved from the schedule at N.Y.’s 
Radio City Music Hall at Par’s re- 
quest. Company hasn't yet set any 
new plans for showcasing the pic- 
ture in Gotham. 

Switch came as a result of a 
booking scramble at the Hall. Orig- 
inal idea was to follow the current 
“Seven Wives for Seven Brothers” 
(Metro) at the kingsize theatre 
with “Sabrina,” the latter being 
penciled in for Sept. 2. This 
might have interfered with “White 
Christmas,” however, it was later 
felt. Par and the Hall have a deal 
for “Christmas” to open in early 
October, and Par wants to spot- 
light all its attention on this entry, 
which is the rst in its VistaVision 
process. 

M-G’s 





“Brigadoon,” Cinema- 


Scoper costarring Gene Kelly and is 


Cyd Charisse, is now slated to fol- 
low “Seven Wives’ at the Hall. 

“Christmas,;’ incidentally, will 
be the first non-M-G production to 
play the Hall this year. M-G has 
had the house tied up with pix in 
this order: “Knights of the Round 
Table,” “Long, Long _ Trailer,” 
“Rhapsody,” “Rose Marie,’ “Exec- 
utive Suite’ and the current 
“Prince.” 

M-G’s first production to play 
the Hall was “Young Dr. Kildare” 
in 1938. It ran one week. 


20TH’S 650-7506 DEAL 
FOR ‘CAN-CAN’ IN C’SCOPE 


“Can-Can,” the Cole Porter-Abe 
Burrows musical now in its 64th 
oo at the Shubert Theatre, 
N. Y., has been bought by 20th-Fox 
for “Sen 000. Deal was made last 
week on the Coast by Spyros P. 
Skouras, 20th prexy, and Darry! 
F Zanuck, 20th production topper. 

Terms call for a $650,000 down 
payment. Remaining $100,000 will 
be shelled out by 20th via 10% of 
the profits ffom the production 





which will be- made in Cinema 
Scope. Cpntracts remain to be 
drawn, but this is the tallest coin 


20th has stacked on a property in 
years and the third highest ever 
— by Hollywood for any musi- 
cal. 

“Can-Can,” a Cy Feuer-Ernest 
H. Martin production, apparently 
roused interest primarily on the 
Coast with the N. Y. homeoffice 
S:ightly less enthusiastic over the 
deal. 


‘C’ As In Can-Can 
Hollywood, July 27. 
Even with Gaby Bruyere’s 
racy dance scissored by the 
U.S. Customs Department, the 


French film, “Le Plaisir,” 
drew’ a “C” rating (con- 
demned) from the National 


Legion of Decency. 

The dance is called “quad- 
rille,” something like the can- 
can, only more so. 








| Raftery, 





Still Burning N.Y. 


Theatremen Meet 


Vs. 5%, City Tax 


Gotham exhibitors are far from | 


satisfied with their partial N.Y 


Supreme Court victory in the fight | 


|of the country the boxoffice im- 





| hefty gain new being shown. 


| tone.” 


§’ ONWARD & UPWARD B. 





NG THE REASON: 
MONEY IN SEASON 


By GENE ARNEEL 


The film business is living it) 
up. In nearly all exchange areas 


provement over the past few weeks 
has been substantially stronger 
than what earlier had been an- 
ticipated. 


The situation somewhat fits the | 
pattern of season-to-season boxof- 
fice ups and downs in that an up- 
swing was noted in date June and | 
early July in each of the past four | 
|to five years., Encouraging thea- | 
| tremen at this time, though, is the 
At 
in the previous years | 





| this point 


‘the exhibitors found business tak- | 


ing what they termed a “firmer | 
Now the showmen are us- | 
ing more enthusiastic language. 


The income at United Para- 
mount’s over 600 houses in the 
U. S. has been “considersbly | 


| ahead” of last year, states iderably | 
| Goldenson, head of the outfit. 

Sol A. Schwartz, president of | 
RKO Theatres, is high on prospects | 


against the town’s 5% admissions | for the entire third quarter, that 


tax. They are still plenty burned | 
over the levy 
yesterday (Tues.), it was made clear | 
there will be no letup in the' 
maneuvering to outlaw it. 


Theatremen last Thursday (22) , 


won a round that had little mean- | 


ing in their N. Y. Supreme Court | 


bout with the city administration. | 


Justice Nicholas M. Pette ruled | 


that, the defendants were over-| 
stepping their authority by taking | 
sometimes ex: | 
the Mighty.” 
| . ” 
; Prince 
say, between 2!ec and 3c and the | 
| Mutiny,” 


tax money that 
ceeded 5°. This comes about 
when the tax actually amounts to, 


city rakes in a full 3c. 


About 20 representative circuit 
and indie theatre heads sat in at 
yesterday's conclave, held at the 
Loew’s home office. 
course of action wasn’t drawn but 
there were indications that the 
exhibs will take an appeal from 
the decision. Their ultimate aim 
is a court order declaring the basic 
principle of the. tax unconstitu- 
tional. 

The theatre owners gave their 
four legal 
powers to carry on the battle, that 


is, to act largely at their own dis- | 


Attorneys are Edward C. 
Mitchell Klupt, Leopold 
Friedman and Milton Weisman. 
Friedman, Loew's councel, 
ded at the meeting. 

City 
disclosed it will appeal 
decision, on the grounds 
collecting a full cent in tax when 


cretion. 


Pette’s 


literally it should be a fraction 
over tec is a matter of standard ; 
practice in monetary transactions 


in all fields. 





IATSE STONEWALLS ‘SALT’ 





Biberman Funds Drained by Long. 


Stall in Chicago. 





Chicago, July 27. 


Fate of “Salt of the Earth” is | 


still undetermined here, which is | 


to say efforts of its producers in 
negotiations with the adamant op- 
erators union, IATSE Local 110, 
are at a standstill. Meanwhile, fi- 
nances are dwindling for Indepen- 
dent Productions Corp., which is 
the formal name of the company 
headed by Herbert Biberman, who 
directed ‘‘Salt.”” Company has had 
to relinquish its office space here, 
its sole employee, Mimi Gilpin, and 
has also let go its local pressagent, 
Herb Kraus. 

Biberman still maintains hotel 
quarters at the Morrison, and he 
has hired attorney Richard James 
Stevens to prepare ~a_ lawsuit 
against the union. Biberman said 
he would file suit only if his pres- 
ent tactic, of rallying public con- 
cern around the pic, should fail. 





manager of 
Syracuse, has been 
transferred to manage Loew's, 
Canton, O. He came to Syracuse 
in 1952 from Boston. 


Eugene Moulaison, 
Loew’s Strand, 


and, at a meeting | 


Specific | 





representatives broad | 


presi- | 
‘ 


administration already has | 


that | 








said 


is, July through September. 

Other circuit ops relate they | 
have been chalking up returns 15, | 
20 and 30° over 1953. Only beefs | 


|heard were by some smaller, sub- | 


sequent-run owners who claim they | 
haven’t had a crack at the better | 
| boxoffice pix as yet. 


Goldenson, Schwartz, et al., at-| 
tribute the b.o. advancement to} 
the new Holiywood output. Gol- 
denson cited as doing “very well” 
this lineup of releases: *“‘High and 
Warners; “Student 
and the seissue of “Gone 
With the Wind,’ Metro; “Caine 
Columbia; “Apache,” 


United Artists; 
“Three Coins in the Fountain” and 
“Demetrius and the Gladiatofs,” 
20th-Fox. 
mount’s 

good 


“Knock on Wood” 
business and Universal's 
(Continued on page 22) 


NORMANDIE, 57 ST. ART 
SPOT, LEASED BY BRANDT 


David Weinstock, president of 





/One Ten Realty Corp., which op- 
erates the Normandie Theatre, 
| West Sith Sereet, WN. Y.,* has 


granted a lease on this house to the 
Trans-Lux Theatre Corp. for a pe- | 
ried of over 27 years. Trans-Lux 
(Brandt) takes over Aug. 4, with 
“Adventures of Robinson Crusoe” 
to be the first pic under the new 
operation. “Le Plaisir” starts its | 
llth week at the house today} 
(Wed.). 

The Normandie was built by 
Weinstock on the site formerly oc- 
cupied by the Lotus Club at a re- 
puted cost of $1,000,000, opening 
in December, 1951. House has es- | 
calators taking patrons to different | 
levels. It likely will be the key | 
deluxer operation for Brandt in' 
N.Y 


Trans-Lux will operate the house 
under the present arty theatre 
| policy. Weinstock continues in the 
theatre biz, still retaining four | 
other houses in N. Y. and New Jer- | 
sey. He gave up the Normandie 
operation to devote more time to! 
other interests. 





o . | 
Variety Club Epilepsy Fund 
A gift of $6,000 brings to $23,000 | 
the year’s total given to he Variety 
Club Clinic for Children with Epi- 
lepsy at the Columbia-Presbyter- 
ian Medical Center, N. Y., by the 
Variety Club Foundation to Com- 
bat Epilepsy. William J. German, 
prexy of the Foundation, made the 
presentation to Dr. H. Houston 
Merritt, director of neurological 
service at the medical center. 

An additional $7,000, according 
to German, has been expended dur- 
ing the past year on the public 
education servic®s which are de- 
signed. to bring about a better un- 
derstanding of epilepsy. German | 
additional stress will be} 





placed on the educational program 
during the coming year. 


'TOA’s Industry Coordinator’ Due: 
Rodgers, Depinet Among Nominees 





Irish-and-Water 

It happend at the big press 
junket to the “Moby Dick” lo- 
cation in Cork, Ireland. Prior 
to the departure from Dublin, 
someone spied Louis Elliman, 
Odeon (Ireland) chain topper, 
sipping his Irish - and - water 
amidst the newsmen. 

One of the fourt-estaters 
posed a gentle query: What 
was he doing there? Elliman 
gave this a moment’s thought, 
then came up with this tongue- 
breaker: 

“Forgive us Our press pass- 
es as we forgive them that 
press pass against us.” 








| officials 


“Garden of Evil,” | 
| ture, 


| pressed doubt 
The exec related Para- | 
did | 


|} port Assn. prexy, 


| ture, 
| that, whatever is done, the British 
likely will seek to protect their in- | 


Trade Barriers 


Easing, Outlook — 
Cheers Film Cos. 


Film companies drew comfort 
i'this week from an optimistic re- 
port from the International Mone- 
tary Fund, relating progress to- 


| wards the relaxation of trade bar- 


riers and the introduction of uni- 
versal convertibility. 

Of speciai interest were fund 
comments re_ Britain 
where, according to reports, con- 


| vertibility of U. S. earnings may 
| be achieved shortly. 


But even as 


the fund foresaw an optimistic fu- 
American observers’ ex- 
that the British 
would move soon to free their cur- 
rency. 

For one, they said, the British 
can be expected to move very cau- 
tiously since, as the banker of the 
sterling area, any policy they 
choose to adopt is apt to set a pat- 
tern. For another, they are wait- 
ing for further U. S. moves on 


'trade liberalization before acting. | 


While nothing official is avail- 
able, there has been talk that when 
Eric Johnston, Motion Picture Ex- 
sits down with 
the British to discuss a new film 
pact in Washington in September. 
he will be asking for full convert- 
ibility of pic earnings. 

While it’s recognized that the 
British answer depends to a large 
extent on the overall economic pic- 
it’s argued at the same time 


terests in connection with Ameri- 
can production in Britain. Also to 
be considered are the amounts cur- 
rently spent by U. S. distribs for 
prints in London. 

If exchange restrictions are lift- 


|} ed, the natural tendency would be 


to transfer all earnings. It’s felt 
that, in that eventuality, the Brit- 
ish would move in some other way 
to protect the local studios and 
labs. One way of doing this would 


| be to raise the screen quota. 


Monetary fund's survey found a 
“clear indication ... that the lead- 


jing nations are endeavoring to re- | 
move the impediments to trade and | 


to lay the basis for currency con- 
vertibility.” 





METRO RENEWS WEINGARTEN 


ed 


27 Starter on Lot Will Next 
Produce “The Tender Trap” 








Hollywood, July 27. 

Metro has set a new longterm 
contract with Lawrence Wein- 
garten, who has been a producer 
and member of Metro's executive 
staff since 1927. 

Promptly assigned to him “The 
Tender Trap,” upcoming legiter 
purchased in pre-production deal 

“Trap” is by Max Shulman and 
Robert Paul Smith. Will open Oct. 
10 at Longacre Theatre, N.Y. 


* Theatre Owners of America 


discussed ‘ 


| June. 
| ever, 
Chicago TOA annual meet Oct. 31- 


‘discussed by TOA leaders. 


| reemphasized 


| putes. 


is 
on the brink of picking its recently- 
‘industry coordinator.” 

TOA exec committee is skedded 


ito meet in N. Y. during the com- 
| ing week to discuss the qualifica- 
; tions of various candidates for the 
| job which would be primarily con- 
}cerned with the encouragement of 


indie production. 
The TOA group is in a position 


to settle on a personality under di- 


rectives stemming from the TOA 
board meet in Hollywood in late 

The whole scheme, how- 
must still be approved at the 


Nov. 4. 

Various execs with experience 
sufficient to meet the coordinator 
requirements have been privately 
Among 
them are William F. Rodgers and 
Ned E. Depinet. 

Resolution passed by the board 
in June stipulated that the person 
| Picked for the coordinator post had 
lto be “qualified and experienced” 
to carry through the TOA plan 
which would “comprehend all mat- 
ters relating to the exhibition, 


' production and distribution of mo- 


tion pictures and the financing 
thereof.” 

There appears increasing realiza- 
tion in exhib circles of the neces- 
sity to give concrete encourage- 
ment‘to the indies if the flow of 
product from that source is to be 
increased. Several of the major 
circuits, such as Walter Reade The- 
atres, for instance, have gone be- 
yond the Makelim series in guaran- 
teeing playdates.. Reade for one 
did it for Filmmakers’ “Private 


| Hell 36” but only on the basis of 


this single picture. 

Exhibs, who get a good many in- 
quiries re their willingness to guar- 
antee bookings, increasingly are 
telling the indie that they're will- 
ing to give them support—even 
with cash—provided they’re pre- 
sented with an attractive package 
including script and cast. 


Goldsmith Elevated 
At Metro’s London HQ; 
‘Dean’ Eckman Goes On 


Realignment in Metro's British 
setup sees Charles Goldsmith tak- 
ing over as managing director of 
MGM Pictures Ltd., New Empire 
Ltd. and various other M-G subsid- 
iaries as of Aug. 1. 

Sam Eckman Jr., dean of the 
American film corps in London and 
M-G topper there for the past 27 
years, will continue fully active in 
the operations of the company both 
as chairman of MGM Pictures Ltd., 
and as director of Loew’s Interna- 
tional. It’s emphasized that the 
change in no way implies Eckman’s 
retirement. 

Back in 1946, Arthur Loew Jr. 
and Eckman agreed on the neces- 
sity for Eckman to acquire an as- 
sistant and Goldsmith was picked. 
However, he was unable to remain 
in Britain at that time. He re- 
turned in Aug. 1952 and since then 
has been operating under the title 
ot assistant managing director. 


NLRB DUCKS ‘LOCAL’ 
LABOR-THEATRE FITE 


Washington, July 27. 
National Labor Relations Board 
over the weekend 
new position against interfer- 
with local theatre labor dis- 
The Board refused to take 
jurisdiction in an L. A. dispute be- 
tween the IATSE  projectionists 
local and Southside Theatres and 
Fanchon and Marco. It upheld the 
intermediate report of its trial ex- 
aminer. 

The position, as explained in the 
examiner’s report: 

“If we are to have proper regard 
for the realities of the situation, 
we must consider to what extent, 
if any, the operations of South- 
side, and the Baldwin and Para- 
mount Theatres are integrated into 

(Continued on page 24) 
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FILM REVIEWS 





Broken Lance 
(COLOR) 


Topnotch western drama, with 
names, entertainment values 
for sturdy bexoffice. 








Hollywood, July 23. 

20th-Fox release of Sol C. Siegel pro- 
duciion. Stars Spencer Tracy, Robert 
Wagner, Jean Peters, Richard Widmark; 
features Katy Jurado, Hugh O’Brien, 
Eduard Franz. Directed by Edward 
Dmytryk. Screenplay, Richard Murphy; 
based on a story by Philip Yordan; cam- 
era (De Luxe Color), Joe MacDonald: edi- 
tor, Dorothy Spencer; music, Leigh Har- 
line; conducted by Lionel Newman. Pre- 
viewed July 21, °54. Running time. cs 
MINS. 
Matt Devereaux 
Joe Devereaux 


Spencer Tracy 
Robert Wagner 
Jean Peters 


ape ‘cc 5"""" Richard Widmark 
Senora Dévereaux .....-..- Katy Jurado 


Hugh O’Brian 
Eduard Franz 
Earl Hollim?n 
E. G. Marshall 
Carl Benton Reid 


Mike Devereaux 
Two Moons 

Denny Devereaux 
The Governor 
Clem Lawton 


ee ee 


Van Cleve ....-eseeeee-- Philip Ober 
Mac Andrews .....s5+++: Robert Burton 
O'Reilly —«_— ie eee ceeeees Robert Adler 
Capitol Clerk .....-++-+> Robert Grandin 
Prison Guard ....++..++++: Harry Carter 
Caek — ~~. cvcovedssenes Nacho Galindo 
Manuel «es __.. cen e-ceeeees Julian Rivero 
Court Clerk .....+-+s++. Edmund Cobb 
Be eR Russell Simpson 
SEE ac «ith tecsdak eae King Donovan 
Gatemarm ....cceeeeecess Jack Mather 
Paymaster .......e0see+: George E. Stone 
NE ews nn ty iens oA John Eppers 
WMatlifG «. «© sw wn evvccccecss Paul Kruger 


Stable Owner James F. Stone 


Aspect ratio: 2.55-1) 





“Breken Lance” is. topnotch 
western drama, with an importance 
in cast and entertainment values 
that foretells sturdy boxoffice re- 
turns. To these measureable sales 
assets is added the pictorial wallop 
of a CinemaScope display of pano- 
ramic scenic wonders. 


Two Moons, an Indian, well. 
Marshall, the governor; Carl Ben- 
ton Reid, Philip Ober, and Robert 
Burton are among others contribut- 
ing importantly. 

Scenes, of breath-taking beauty, 
with the desert’s limitless deptb 
of vision, are captured by Joe Mac- 
Donald’s exceptional use of the 
new C’Scope taking lens. This foot- 
age shows a grownup CinemaScope, 
a process that has lived up to the 
promise of the pioneer “The Robe.” 
The De Luxe Color processing adds 
beautiful, natural tints to the foot- 
age. Other contributions, including 
the editing and scoring, are first- 
rate. Brog. 


: Pushover 
Fred MacMurray in an ex- 


pleitable crime meller geared 
for good b.o. 








Columbia release of Jules Schermer 
(Philip A. Waxman) production. Stars 
Fred MacMurray, Phil Carey, Kim Novak; 
features Dorothy Malone, E. G. Marshall, 
Allen Nourse. Directed by Richard Quine. 
Screenplay. Roy Huggins, based upon 
stories by Thomas Walsh and William S. 
Ballinger; camera, Lester H. White; edi- 
tor. Jerome Thoms; music, Arthur Mor- 
ton. Previewed N.Y. July 8, 54. Running 


time, 88 MINS 
Paul Sheridan ......... Fred MacMurra 
SR ee ear Kim Nova 


Rick McAllister 
Ann 


M 
Paddy am ............. Allen Nourse 
cu, OE REC Phil Chambers 
Se ee Alan Dexter 
EN Sa SRA dels nde cs eee Robert Forrest 
DO span sisevecsesteeees Don Harvey 


Harry Wheeler Paul Richards 
Ellen Burnett Ann Morriss 


(Aspect ratio: 1:85-1) 





“Pushover” is a cops ’n’ robbers 





The production has been handled 
astutely by Sol C. Siegel, particu- | 
larly in the casting, which brackets 
the star name of Spencer Tracy | 
with Robert Wagner, Jean Peters. 
and Richard Widmark for marquee 
punch. The same care was used | 
in picking the featured players, 
headed by Mexico’s Katy Jurado, | 
and these talents, under the vigor-— 
ous direction of Edward Dmytryk, | 
manage to keep the dramatics alive | 
and interesting. : 

Richard Murphy scripted from a, 
story by Philip Yordan. It’s not) 
a particularly new piet that is un-| 
folded, nor, basically, one of top| 
mer:t, but the script treatment, 
the direction and the playing make 
it come off with audience appeal. 

Seems too bad so much of the} 
story is told via an unnecessary 
flashback. However, there 1s! 
enough force in the trouping and | 
direction to sustain mood and in-| 
terest. This is particularly true of 
Tracy’s performance, since he has | 
the difficult task of making alive | 
a character already dead when the | 
picture opens. 

Film starts with Wagner's re- 
lease from an Arizona prison atter 


serving a three-year sentence. The 


enmity that lies between him and 
his three half-brothers, Widmark, 
Hugh O'Brian and Earl Holliman, 
is quickly established. Wagner had 
been the favorite of their dead 
father, a fact the other brothers 
resent, and also, he believes them 
respons'ble for the father’s death 
while he was imprisoned. The 
scene shifts from this strong early 
sequence, taking place in the office | 
of the governor, E. G. Marshall, | 
where they all try to get him to 
leave the state, to the once proud |} 
family ranch, now decayed from 
neglect. There Wagner recails the | 
events that led to his imprison- 
ment. This recapping of bygones} 
2ps 70 minutes out of the 96) 
minutes of footage before the hate | 
that is in him boils over into a 
smashing fight to the death with | 
Widmark, ending the feud that has | 
split the family and paving the| 
way for his union with Miss Peters. | 

Vithin the flashback Tracy is 
shown as a domineering cattle 
baron, who rules his four sons and 
vast empire ruthlessly by his own 
laws. However, time is running out 
for him as civilization advances. 
and he takes the law into his own 
hands once too often in destroy- 
ing mining property and injuring 
miners. Hauled into court, be 1s| 
saved from prison by Wagner, who 
goes instead. Widmark tnen leads 
the other brothers into open re- 
volt, precipitating Tracy’s death 
and the break with Wagner. 

It is a finely handled characteri- 
zation that Tracy gives to the cattle | 
baron. Wagner does his best work | 
yet as the half-breed son of Tracy | 
and Miss Jurado, and Indian prin- | 
cess poured in her love. Her role} 
is endowed with a womanly under- 
standing that is one of-the film’s 
betier points. Miss Peters satisfac- 
torily portrays the girl whom Wag- 
ner loves. Widmark’s gift for men- 
ace rates a hackle-raising display, 
both in the climactic death batt e 
with Wagner and in a flashback 
scene in which he defies the ailing | 
Tracy. 

The featured and supporting per- 
formances are other strong points. 
O'Brian and Holliman, one crafiy, | 
one dumb are good as two of. the | 
brothers, and Eduard Franz plays | 








‘credible under Richard 


meller whose suspense holds up 
nicely despite its mite too long 88 
minutes running time. Marquee 
dressing is light save for Fred 
MacMurray but en the whole this 
Columbia release is a punchy, ex- 
ploitable entry geared for good 


| b.o. returns especially in the action 


situations. 

The Roy Huggins screenplay, 
based upon stories by Thomas 
Walsh and William S. Ballinger, 
more or less boils down to the case 
history of a plainclothes cop who 
succumbs to the lure of a pretty 
face and a bundle of stolen bank 
loot. While the face was probably 
there for the asking, the loot was 
hot—and when the heat came that 
was the end of the errant cop. 

MacMurray along with fellow 


‘detectives Phil Carey and Allen | 
| Nourse are detailed to watch gun 


moll Kim Novak in hopes she'll 
lead them to Paul Richards who’s 
on the lam with $200,000 in a bank 
heist. MacMurray, led on by sexy 
Miss Novak's suggestions, kills 
Richards. However, the loyal sher- 
locks wise up to what's going on 
in time to shoot down their un- 
trustworthy colleague and break 
the case. 
Performances aré_ generally 
} ‘ Quine’s 
direction which moves the plot 
along at a good clip. MacMurray 
portrays the cop who goes wrong 
in a low key, moody delineation in 
keeping with the character of the 
role. Phil Carey impresses as a 
handsome alert copper who keeps 


his mind is w Mi es . 
nd on his work. Miss Novak. | it adds up to standard fare for the 


who reportedly is being groome 
by Columbia as a possible rival of 
Marilyn Monroe, shows possibili- 
ties in that direction. 

Dorothy Malone, as a cute nurse: 
E. G. Marshall, as a detective 
lieutenant; Nourse, a vet plain- 
clothesman who’s bumped off in 
the line of duty, and Richards, as 
the bankrobber, provide competent 
support along with those cast in 
lesser roles. Lester H. White’s 
camerawork gives the film a lift 
while the musical score as con- 
ducted by Morris Stoloff is another 
asset. This Jules Schermer produc- 


tion on which Philip A. Waxman 


| Was associate producer was.mantled 


with adequate physical values. 
Gilb. 


Crossed Swords 
(COLOR) 








Costumed swashbuckler, with 
Errol Flynn conducting the 
amatory chase of Gina Lollo- 
brigida and other beauties. 
Routine escapism. 





Ke Hollywood, July 27. 

United Artists release of J. Barrett 
Mahon-Vittorio Vassarotti (Viva Films) 
production. Stars Errol Flynn, Gina Lol- 
lobrigida; features Nadia Gray, Cesare 
Danova, Rolando Lupi. Paola Mori. Writ- 
ten and directed by Milton Krims. Cam- 
era (Pathecolor), Jack Cardiff. Previewed 
July 22, 54. Running time, 83 MINS. 


| Renzo Ps aha obe ed 4» Wl oe hs .. Efrol Flynn 
Francesca Se al cae ahs Gina _ Loliobrigida 
a oa gl nk ewe Cesar Danova 
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Gennaresi ... . Alberto Robogliati 
MEO Sa-sZos gos rape Silvio Bakolini 
Spiga . . Renato Chiantioni 
Ds a PS iss oS b he's a oe Cee Mimo Billi 
BT re tee Pietro Tordi 
Lenzi .. 


> tik 6a Ord a ee Ricardo Riolo 
(Aspect ratio: 1.75-1) 

Errol Flynn leaps from window 
to window in this amatory adven- 
ture of a highpowered lover ba¢k 
in medieval Italy. It’s a costumed 


swashbuckler offering routine 
escapism for undiscriminating 
audiences arid, will get its share of 
playdates in the general market. 
Gina Lollobrigida and an assort- 
ment of other lovelies are the 


chased in the 83 minutes of footage. 
They, and the Italian landscape, 
are enhanced more by Jack Car- 
diff’s striking Pathecolor photog- 
raphy than by-.Milton Krims 
screanplay and direction, which 
falls into a stock groove that leaves 
the corn on the cob more than the 
tongue in the cheek, although a 
spot of sly humor shows up here 
and there in the Flynn character. 


The tiny dukedom of Sidona 
passes a law making it mandatory 
for young bachelors to marry or 
go to jail. This is a revolting situa- 
tion to Flynn, just back from a 
year of romantic jousting around 
the country in the company of the 
son of the Duke of Sidona. Another 
connict angle, and just as menac- 
ing, is the efforts of the dukedom’s 
evil councillor to take over. When 
Flynn isn’t busy with the girls and 
dodging through windows to escape 
angry husbands he takes time to 
put down’ the planned treason. 
When the sword battling is all 
over, Miss Lollobrigida, the duke’s 
daughter, convinces the hero that 
marriage doesn’t necessarily make 
amour any the less fun so the 
“romantic grasshopper” decides to 
bow to Sidona’s law. 

Flynn is an agile hero, either 
with a sword or the ladies, and 
Miss Lollobrigida is a fine partner 
for the romancing. The assortment 
of foreign players involved go 
about their characters with the 
required spirit and some would 
have shown to better advantage 
had Krims’ script and direction 
been a little bit less routine. 

Brog. 


The Law vs. Billy the Kid 
(COLOR) 





Another version of the early- 
day boy outlaw’s career. Stand- 
ard fare for the outdoor pro- 
gram market. 





Hollywood, July 23. 

Columbia release of Sam Katzman pro- 
duction. Stars Scott Brady, Betta St. 
John; features James Griffith, Alan Hale 
Jr.. Paul Cavanagh, William Phillips. 
Benny Rubin, Steve Darrell, George 
Berkeley, William Tannen, Richard Cut- 
ting. Directed by William Castle. Story 
and screenplay. John T. Williams; cam- 
era (Technicolor), Henry Freulich: editor, 
Aaron Stell. Previewed July 15, °54. Run- 
ning time, 72 MINS. 
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| Another film version of the vio- 
| lent life of the legendary killer and 


; outdoor program market. The cus- 
| tomers who buy this type of west- 


‘ern feature will find that it pro-| 


' vides the regulation amount of ac- 
| tion to fill the bill. 
| Billy the Kid, played by Scott 
Brady, is shown as_ practically 
| forced to become a killer—a dubi- 
| ously sympathetic treatment usu- 
ally accorded early outlaws in 
| films. The killings in this offering, 
| produced by Sam Katzman and di- 


;rected by William Castle from a! 


screen story by John T. Williams, 
start early and carry through to 
the end, when Billy gets his from 
the gun of his sheriff friend, Pat 
Garrett. 


Story opens with Billy on the 
run across a county line after hav- 
ing killed another man in more 
“self defense.’”’ With him is Garrett, 
played by James Griffith, and they 
get jobs on the ranch of Paul 
Cavanagh. Billy promptly falls for 
Betta St. John, Cavanagh’s niece, 
and incurs the enmity of Alan 
| Hale Jr., ranch foreman, who fan- 
| cles the girl himself. 

This enmity, and the greed of a 
land-grabber, with the help of a 
crooked sheriff, cause the violent 
death of Cavanagh, and Billy goes 
on the prod for revenge, commit- 
ting some murders himself. Gar 
rett becomes the honest sheriff 
with the necessary job of bringing 
the kid to book. Catches up with 
— at a rendezvous with Miss St. 

ohn, 


_ The performance of the key prin- 
cipals, plus some among the sup- 





tion. The outdoor values are we!] 
displayed in Technicolor by Henry 
Freulich’s lensing and the other 
technical credits are okay. Brog. 





porting players, comes off on the | 
credit side under Castle’s direc-| 


Danee Little 
(BRITISH-COLOR) 


Broad, hokey ballet meller; du- 
bious seller outside the U.K. 
but quota tag should help 
locally. © 








London, July 13. 
Renown Pictures production and re- 
lease. Stars Terence Morgan, Mai Zetter- 
ling, Guy Rolfe, Mandy; features, Eunice 


Gayson, David Poole and Maryon Lane of 
Sadlers ells Trust Lid. Directed ~. Val 
Guest. Screenplay, Guest, Doreen ont- 


gomery, based on story by R.~ Howard 
Alexander and Alfred Dunning; camera, 
Wilkie Cooper; editor, John Pomeroy; 
music, Ronald Binge; color Eastmancolor. 
At Gaumont, London. Running time, 87 
MINS. 


Terence Morgan 


Mark Gordon 
Mai Zetterling 


Nina Gordon 
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“Dance Little Lady,” a novellet- 
ish British meller about a bal- 
lerina who becomes involved in an 
accident on the night of her Covent 
Garden triumph, is broad hokum 
for mass consumption, with some 
pleasant ballet sequences to give it 
class veneer. At home, its quota 
tag will be a strong selling factor 
but outside Britain, it will likely 
prove a difficult proposition. 

Production has been handsomely 


mounted and attractively lensed in 
Eastmancolor. The earlier bailet 
sequences have an expensive gloss 
and are in direct contrast to the 
novelletish plot development. The 
script is loaded with cliche-like 
situations, and the story unspoo!s 
without any pretense towards 
sophistication. 


Mai Zetterling who, pushed by her 
worthless manager husband, be- 
cause he regards her as a hand- 
hsome meal ticket, gets a starring 
engagement at the Royal Opera 
House, Covent Garden. At a cele- 
bration after her opening triumph, 
she discovers his infidelities with 
another dancer. 
from the party she becomes in- 
volved in an auto smashup. With 
a broken leg and severe internal 
injuries, she is told by the medicos 
she’ll never dance again. Then the 
husband turns to the other girl as 
his potential meal ticket for the 
future, leaving with her on a Con- 
tinental and American tour. The 
sick wife is left behind with her 
child and is put on the road to re- 


(Guy Rolfe) while the _ infant 
prodigy is being trained to follow 
in Mama’s dancing footsteps. The 
plot takes its major melodramatic 
twist when the husband returns as 
a Hollywood talent scout deter- 
mined to put the child on to the 
screen and take it out of the moth- 
er’s care, but sacrifices his life 
when his plans go awry. 

Although rarely suggesting the 
talents of a ballerina, Miss Zetter- 
ling handles the dramatic aspect 
of the role with warm and precise 
confidence, leaving the main tear- 
| jerking angles in the very capable 
i|hands of Mandy Miller, the mop- 
,pet who hit the marquee with her 
| performance in “Mandy.” Terence 
|Morgan, once again _ type-cast, 
| plays the worthless husband in| 
|obvious overtones. 
|sincerely believable performance 
,as the doctor while Eunice Gayson 
|jumps into prominence with her | 
| interpretation of the other dancer | 
| who gets ditched in New York. 
> Film has been casually directed | 
| by Val Guest who also collaborated 
on the screenplay. Myro. 





Theodora, Imperatrice 
Byzantine 


(Theodora, Byzantine Empress) 
(FRANCO-ITALIAN; COLOR) 
Paris, July 20. 


Lux production and release. Stars 
Georges Marchal, Gianna-Maria Canale. 
Directed by Riccardo Freda. Screenplay, 
Paul Antonio, Freda, Rene Wheeler; cam- 
era ‘Pathecolor), Rodolfo Lombardi; edi- 


tor, Mario Seraiden. At Marignan, Paris. | 


Running time, 95 MINS. 
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GOMREOOD 6 iNc dic koi tient Henri Guisol 
De, LE eee eee ree Roger Pigaut 
SR 6 cae ate grt Irene Pappas 
eT ee eee oe Renato Baldini 
PR Se hae Carlos Sposito 





Another in the spec-color cycle 
of Franco-Italian films unrolls in 
this Roman extravaganza. This re- 
counts the loves of Theodora and 
Emperor Justinian in his lush By- 
zantine Empire. Usual chariot races 
;and battle scenes abound in this, 
| but lack of names and disjoined 
narrative of film, plus the familiar 
settings and story, make this of 
|negligible chances for the U. S. 
At best it might do for dualers. 

T his has Emperor Justinian 
meeting Egyptian dancer Theodora 





and help 
Eioperes, 


Prima ballerina of the plot is. 


Driving home) 


covery by a sympathetic doctor} 


Rolfe gives a} 


= desire” flame, and 
becomes a just, liberal 
fo = plot against the 


Director Riccardo Freda has a 
few moments in his battle scenes 
and chariot races, but otherwise 
Jets this lusty tale flounder in pre- 
tentious dialog: 14 d ~sk Ving 
crowd scenes. Géorges Marchal is 
haughty as the Emperor. Gianna- 
Maria Canale ‘brings looks to the 
Theodora role, but falls short in 
the acting range. However, this 
gal is a lush type worthy of Holly- 
wood consideration. Remainder of 
the cast is okay. Color lensing 
tends to be uneven and blueish 
in spots. Editing helps get move- 
ment and punch into the more 
hectic battle scenés, This is just 
another: cycle pic. » Mosk, 





Zoe 
(FRENCH) 
Paris, July 19. 

Marceau release of Marceau-Artes Film 
production. Stars Barbara Laage,, Michel 
Auclair. Directed by Charles Brabant. 
Screenplay by Henri-Francois Rey, Bra- 
bant, from play by Jean Marsan; dialog, 

rsan; camera, Henri Alekan; editor, 
Maurice Serein. At Francais, Paris. Run- 
ning time, 90 MINS. 
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Gallic situation comedy falls 
-short of aims in lacklustre direc- 
tion and thesping which make 
these familiar shenanigans of lim- 
ited pull on the star names of Bar- 
bara Laage and Michel Auclair 
here, but for the U.S. there isn’t 
much in this. 
| A young playboy picks up a girl 
on his way to the family home at 
a resort town. She is a frighten- 
ingiy direct creature who tells only 
the truth. When she can’t find a 
room she moves into the hoy’s 
house, and the trouble begins. She 
upsets everything from domestic 
relations to a $1,000,000 loan the 
father is trying to get for a new 
atomic invention. After sowing all 
this trouble, Zoe leaves all the 
rabid people flailing each other 
while she runs off with Arthur. 

Zany scripting never gets an 
even keel of solid comedy, and re- 
sult is lagging, telegraphed comed- 
ics that soon wear thin. Lensing 
and editing are the main assets of 
this uneven film.Miss Laage as the 
Dulcyish character gives only a 
dizzy voice to the character, but 
_ never gets the comprehensive, en- 
| dearing quality needed into the 
|role. Auclair is okay in the silly 
|role of the young man of the 
| house, and the rest of the cast 
| Plays the absurd=roles to the best 
| of their ability. Only in character 
is Amedee, as a near-sighted vin- 
| dictive chauffeur who shows that 
| there was the germ of a fine comic 
idea in this film, Mosk, 








Par Ordre Du Tsar 
(At The Order Of The Czar) 
(FRENCH; COLOR) 

Paris, July 20. 
Gemma release of Florida-Gamma-Oska 
production. Stars Michel Simon, Colette 
Marchand, Directed by Andre Haguet; 
screenplay, H. A, Legrand; camera (Geva- 
color), Nicolas Hayer; editor, R. Quignon. 
r++ taadeaaaeeens Paris. Running time, 100 
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Color opus recounts a highly ro- 
mantic, melodramatic episode in 
the life of the Hungarian comnoser 
Franz Liszt. Familiar ingredients 
| of a pompous and far-fetched bio7z- 
raphy and stilted treatment and 
characterization make _ this __pri- 
marily a local product. For the 
U. S., there isn’t much here ex- 
cept for possible limited special 
slotting on its music theme. 

_ Episode is Liszt's love for a Rus- 
sian princess, Colette Marchand, 
who is married to a_tvrannical 
prince who is much older than 
she is. The lovers decide to get 
her marriage annulled but the 
brutish husband blocks this and 
Liszt enters a monastery. When 
the husband dies it is too late 
because Liszt has been ordained. 
Sudsy affair is leavened with 
glimpse of the Hungarian Revolu- 
tion, an orgy at the prince’s house 
with plenty of bare bosom and 
some dragged-in dance roucine. 

Director Andre Haguet has g:ven 
this good commercial mounting. 
Color is good with other technical 
aspeets adequate. Michel Simon 
scores in the role of the Prince, 
but Colette Marchand shows she 
is a better dancer than thesper. 
Jacques Francois is proper:y re- 
is°™\ ed as Liszt. Music is, of course, 


excellent, e . Mosk. 
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How-Comé-You-Do-Us-Like-You-Do 


Hollywood Film Council, AFL, 


Hollywood, July 27. 
voted to send a letter to Leonard 


H. Goldenson, American Broadcasting-Paramount Theatres prexy, 
demanding an explanation of his recent overseas trip for the pur- 
pose of stimulating film production abroad for the American 


market, 
Council has been campaigning 


against foreign production on the 


ground that it throws Hollywood workers out of jobs. 








Playing Box Office Hits By Ear 





‘N. Y. Circuit Head Muses On Foresight Veives Hind- 


sight In Getting Maximum Results 


Release of 20th-Fox’ “Three 
Coins in the Fountain” has rammed 
home the fact that the welfare of 
some film product is subject to the 
whims and rule-of-thumb judgment 
of exhibitors. A New York circuit 
operator over the past weekend 
mide the observation anew. 


The exec, who must go unnamed 
he.e, related his own experience 
with the film. It was booked for 
three weeks at one of his outlets | 
but on the basis of its rather unim- | 
pressive boxoffice start, he and his 
associates had the time period gut 
to two weeks. 


He stated: “But we found ‘Coins’ 
to be one of those pictures that 
build up over an extended period. 
The opening isn’t smash. The 
word-of-mouth takes a while to 
penetrate. But after a while you 
find the audience getting larger. 
The ‘word’ has gotten around. 

“In our case, 
ing the ‘Coins’ run to two weeks, 
we held it for four—a week longer 
than the original deal.” 

(In Richmond, Va., “‘Coirs” set a 
long distance first- -run 
ho!ding for seven weeks.) 


The circuit operator made the 


point that because of the money- 
making nature of the film, it’s not 
unlikely that “Coins” will be given 
insufficient chance to prove itself 
at the b.o. in some theatres. An 
easily - discouraged theatreman— 
or maybe one whose digestion is 
acting up on him—might yank the 
film after only a few days, said 
the showman. 

The circuit head’s advice to thea- 
tremen is to get as close to their 
audiences as possible. “Tkere’s no 
scientific way of knowing the val- 
ue of a picture,” he commented. 

“So you must take the custome.s’ 
pulse, that is, sit in with the au- 
dience and gauge reaction and | 
eavesdrop on lobby conversation. 
This is not scientific, but how else | 
can you learn how the public feels 
and what they want?” 


Hike in Dailies 
Ad Rates New 





Exhib Headache 


With newspapers hard pressed 
by operating costs again hiking ad 
rates, film theatres in various sec- 
tions of* the country are seeking 
means to apply a brake. Although 
no outward action has yet been 
taken, many exhibitor units are 
forming committees to study the 
situation. 

Theatre Owners of America is in 
the midst of readying a report on 
advertising rates based on survey 
made of its many theatre members. 
In Chicago, Allied of Illinois, has 
named a special committee “to look 
into the matter of greatly increased 
rates for newspaper advertising 
which they (the board) felt is be- 
coming too excessive.” 





Pirosh on ‘Girl Rush’ 
Hollywood, July 27. 

Robert Pirosh has been signed 
by producer Frederick Brisson to 
write and direct “The Girl Rush” 
at RKO. 

Brisson has a Sept. 20 starting 
date for the pic, which is to be 
leased in VistaVision. 


instead of limit- | 


record, | 





pre Way To Get ’Em In. 


Dallas, July 27. 

William O’Donnell, general 
manager of Trans-Texas The- 
atres has set Thursdays as 
“Guest Night” at the circuit’s 
Rialto Theatre here. 

Each week a different group 
will be invited to be the guests 
of the circuit at the opening 
a o- a new attraction. 





Three Guesses: 


Were 7 Brothers 
Alla Figment? 


Metro, shooting after big bally 
| for “Seven Brides for Seven 
| Brothers,” almost found its plans 
|} had backfired when seven real- life 
brothers went gun shy. 

















Film company—to start at the 





§ FROM ITALY’S BANKS 








15. DEPOSITS AS 
COURAGE-GIVER 


Provision under which the Amer- 
ican film outfits in Italy would 
“diversify” their local bank ac- 
counts as a means of helping Italo 
producers raise needed financing 
is a proposed part of the new Italo- 
American film pact. 


Arrangements in no way involve 
any production coin guarantees by 
the Americans. It’s simply a way 
of inducing conservative Italian 
banks to play ball with the native 


filmmakers. 


Here’s the way the deal works: 
Up till now, the American distribs 
| have been banking only at the Bank 
of America (no direct connection 
with the U. S. bank of the same 
name) which, however, is one of 
the Italian banks that do not en- 
gage in motion picture financing. 

The Italian industry has now 
submitted to the Motion Picture 
Export Assn. a list of some 15 
banks of which the MPEA will 
pick three or four in which to open 
its accounts. The Italian producers 
will go to these banks and seek to 
obtain assurance that they’re open 


| te film finance possibilities. 


Italian argument will be that, in 
return for bringing such banks 
sizable American deposits running 


| into millions of lire, the favored 


extensive scale. 


banks should return the compli- 
ment by putting up production 
coin. Meanwhile, MPEA will con- 
tinue to do business with the Bank 
|'of America but obviously on a less 


Under the Italian film agree- 
ment, 60% of the Americans’ earn- 


| ings will be remittable and the rest 


| beginning—a few weeks ago an-| 


nounced it was on the prowl for a 
septet of unmarried freres, the 
idea being to bring them to N.Y. 
for the opening of the film. This, 
|er, imaginative approach produced 
| results 10 days ago when the Lon- 
don Free Press, London, Ontario, 
received a call from a _ reader. 
| Reader knew such a family resid- 
ing in a remote farm section of the 
| Canadian backwoods country. 


press agent Halsey Raines (who) 
has since become known as the} 





|“eighth brother”) went to fetch | 


'them. They figured the setup was 
| Safe enough and a few days away 
| wouldn't hurt the corn and bean 
crops. Also, four of the unwed 
| brothers, who range in age from 
34 to 52, had never been on a rail- 
road train and this was a good op- 
portunity. 


Island, radio and tv were neatly 
fitted into the agenda. But first 
was a boat ride around Manhattan 
and this was the voyage that 
sprouted fireworks. Raines and a 
constant, cameraman companion 
asked one of the visitors to pose 
with a pretty femme passénger 
who actually wasn’t part of the 





sinuated that one of the brothers 
| was a masher. All seven brothers, 
realizing the man was not refer- 
ring to potatoes, which they don’t 
grow anyway, immediately wanted 
back to their protective homeland. 

And certainly, if they did stay in 
Gotham, there'd be no more of 
that flashbulb stuff with strange 
girls. This meant a damper on 

(Continued on page 24) 


YUL BRYNNER QUICKIE 
TO EGYPT FOR DE MILLE 


Hollywood, July 27. 

Yul Brynner goes to Egypt dur- 
ing his Oct. 25-Dec. 5 vacation 
from ‘King and I” on tour for just 
one shot in Cecil B. Demille’s 
“Ten Commandments” film. 

Brynner will be there for two 
days making scene showing him 
leading chariot army. Later Bryn- 
ner reports to DeMille at Para- 
mount in Hollywood for main film 
chore after finishing “King” tour 
in March, 








act. All agreed but then this 
femme’s male_ friend stepped | 
in, in hassling mood, and_  in- 





j 


‘Metro was got in touch with and | 








will be frozen and earmarked for 
cinematographic purposes. - Deal 
eliminates prior subsidy provisions. 
There’s been no indication of how 
much money the Italians have left 
of the some $3,060,000 they re- 
ceived via prior subsidy payments. 
MPEA has been promised an ac- 
counting, but has received none. 
Continuing reports that some of 
that coin is being plowed into pro- 
duction have been denied. 

The Americans actually have 
very few frozen monies left in Italy. | 
Another compensation deal for $1 | 
| 000,000—the third such transaction | 
| —involving Finmeccanica has just | 
been completed. Americans are) 
paying a fairly high premium— | 
14% above the official rate of ex- 
chanwe—to get their money out. 
Various compensation deals are | 
pending also in France, where ap- | 
proximately $2,500,000 to $3,000,000 | 
are frozen. Still another compen- | 


} 


, sation arrangement is currently in 
Tours of the nightclubs, Coney 


the works in -Spain. 


RKO Theatres’ 
Profits Soar 


RKO Theatres’ net profit for the | 
first six months of 1954 (the com- | 
pany operates on a calendar year | 
basis) soared to more than 100°% 
over earnings for the first half of | 
1953. The second quarter of the | 
current year brought a gain of well | 
over 300%. | 
Corporation yesterday (Tues.) re- | 
ported net income before deduc- | 
tions for special items of $954,117 
for the first six months of this year. | 
The special items referred to losses 
of $86,000 on disposal of theatre 
properties which, in turn, meant 
elimination of $35,000 in Federal 
tax obligations. The net after all 
taxes and deductions amounted to 
$904,024. Net for the first half of 
1953, similarily after all taxes and 
special deductions, was listed at 
$417,602. 


Second quarter earnings in 1954, 
including $12,267 before’ taxes 
from sale of capital assets, climbed 
to $418,666. Net for the corres- 

nding period of 1953 was $92,240, 
including $5,569 from gross gains 











| emerged as the stumbling block in 





on sale of capital assets. 


Scenery Versus Weak Plot 


Chicago, July 27. 


Apropos Vartety’s recent story on importance of foreign locales, 


authentic and beautiful scenery 


of two U.S. pix made overseas 


were kudosed by the Chicago Daily News in an editorial last 


Thursday (22). 


Editorial said the “striking and genuine settings, 


unfolded in color on a wide screen, can make even a double bill 
well worth three hours in a movie theatre. 
“The true romance in ‘Three Coins in the Fountain’ comes as 


the camera roams over the magnificence of Rome's hills, 


picks 


up a symphony of its fountains and noses out of the ancient Appian 
Way into the lovely Campanian countryside. The desert and moun- 
tains of ‘Golden Mask’ are North. Africa.” 

Paper said that while a camera can “lie like a gentleman; it 
can rarely lie enough to cover mediocre plotting and acting. But 


in such authentically backgrounded films . 
do in the foreground is just a bonus. 


faults. Not knowing what to do 
one of them.” 


. whatever the players 
Hollywood may have its 
with a camera is almost never 





a 





Distribs Watch Overseas C’Scope; 
20th Ahead On Its Gamble So Far, 
But Needs More Geared-Up Houses 


—¢ With three of its features now 





See Genuine 2-D! 
Dallas, July 27. 

With CinemaScope, 3-D, 
Cinerama, and other special 
methods to the fore nowadays 
Lincoln Theatre marquee last 
week had this come on: 

“See It In 2-D”. 











Doing Fine, Nix 
Exhib $ Stake 


ithe foreign market, 
/a determined push to speed the 
_adaptation of the medium by ad- 


Makelim’s ‘We're 


| normal b.o. 


fully released abroad, the box- 
office appeal of CinemaScope pro- 
ductions so far not oniy has made 
up for the loss of 20th-Fox’s cus- 
tomary outlets but continues to ex- 
ceed all prior revenue from them. 

Company, ‘with some _ 1,800 
C’Scope installations checked in 
is engaged in 


ditional houses in the four corners 
of the globe, anticipating the day 
when C’Scope film wiil reach more 
levels. 

Situation is being watched with 


| more than passing interest by ob- 
| servers at 


the other companies. 
Latter are in a slightly favored po- 
sition since their gamble isn’t as 
100°> as that of 20th—they have 
both C’Scope and 2-D product to 


| offer their foreign customers. 


Having covered about 60% of 
U.S. exhibition, Hal R, Makelim > 
said in N.Y. last week that he has_ 
accumulated “over 1800” non-can- | 
cellable pay-or-play contracts for | 
his projected series ef 12 pix. | 
| Makelim expects his guarantees to_ 
exceed the 3,000 mark. 


First of the productions—he’s 
got three of them cast by now— 
| goes before the cameras in Septem- | 
| ber, Makelim reported. Initial trio | 
| will be in black-and-white. He ex- | 
| pects to employ a salaried booker | 
and eight salesmen working out of | 
Los Angeles to sell “residual” ac- 
counts. 

His “charter members” will get | 
| the 12 pix at pre-determined flat , 
rentals and will share in 50% of | 
all profits, including eventual coin | 
from tv and overseas distribution. | 
Only foreign deal made so far is 
with Monarch Films which will 
sere Makelim’s distribution in| 

ain. 


"Makelim said his pix would be | 
lensed for all screen sizes but ex- 
pressed doubt that any of them 

would be made in CinemaScope. 
| DeLuxe will"do his lab work. The | 





| producer indicated that, after Sep- | 


tember, he intended to roll off one | 
film a month. He said a number of 


'exhibs had offered financial par- 


(Continued on page 22) | 


"NO REPUBLIC PERMITS 
UNDER FORMOSA DEAL 


Republic, which just 
set up offices on Formosa, 





recently | 
has | 


the divvying up of the reduced im- 
port permits granted by the Na- 
tionalist Chinese government. 

First block of licenses issued— 
134—went to the eight distribs 
with offices on Formosa. That left 
Republic out in the cold. Allied 
Artists distributes via an_ inde- 
pendent. 

Before tackling the job of divid- 
ing the permits, Motion Picture 
Exports Assn. has asked the film 
board on Formosa to prevail on 
the government to issue extra li- 
censes for Republic. Meanwhile, 
the companies are limiting them- 
selves to seven imports each until 
the matter is settled. 





| 20,000 houses. 
‘figured that it got about 80° of 


| about terms, 


According to 20th execs, their 
foreign income overall is about 3° 
ahead of last year, a remarkable 
accomplishment in the light of the 
fact that this means obtaining more 

revenue from a comparative hand- 
ful of theatres compared with some 
In the past, 20th 


| its foreign revenue out of no more 
| than 4,000 houses. 

There’s no attempt at 20th to 
deny certain negative factors— 
that, in the’ situations where 
C’Scope isn’t instailed, it’s either 
losing customers or else has to 

(Continued on page 22) 


Indie Distribs 


Call Exhibitors 
‘Lazy Ranters 


Indie distributors have their 
own beef about exhib squawks 
anent a product shortage. In don't- 
mention-my-name comment, these 
distribs charge that the theatre- 
;men are just plain lazy and refuse 
to apply some showmanship effort 
on off-beat pictures, which with a 
degree of promotion, might chalk 
up some mid-week biz. 

While thé exhibs rave and rant 
the shortage of good 
little pix, and Hollywood's predi- 





lection toward fewer and bigger 
pictures, the indie distribs claim 
ithey are passing up many worth- 
while films which, because they 


lack b.o. names or the Hollywood 
(Continued on page 22) 


Fred Fox Called Home 


Hollywood, July 27. 





Sid Rogell, new executive pro- 
duction manager at 20th-Fox, has 
appointed Fred Fox, currently in 


England, as studio manager. 

With the company for 19 years, 
Fox has recently been functioning 
as production manager of 20th-Fox 
units in London. He Is returning 
pronto. 





PICTURE GROSSES 


VARIETY 





L.A. Big Despite Heat; ‘Obsession 
Dandy 21G, ‘Apache’ Fine 196, ‘Coins 
Nifty 306, ‘Pushover’ Brisk $21,000 


Los Angeles, July 27. + 


Perky pace features most first- 
run theatres here this week, push- 
ing deluxers substantially ahead of 
corresponding frame of a year ago. 
Strength is being shown all along 





Broadway Grosses 


Estimated Total Gross 





the line in the face of continued This Week _. $536,900 
very hot weather. (Based on 21 theatres.) 
: Last Year _. $623,000 


“Magnificent Obsession” shapes | 
standout with socko $21,000 for | 
initial week at the Warner Beverly. 
“Apache” is big $19,000 at Fox Wil- 


( Based on 23 theatres.) 


—— 











eight-week showcase engagement. | 
“Dial M” is headed for a good | 

Second stanza of “Caine Mutiny”) Biz generally is on upbeat here, 
shapes big $58,000 in two houses. although the cloudburst Sunday 
round after long stay hereabouts. | Setaway. “Valley of Kings” shaves | 
Estimates for This Week 


; s 9 e 

shire, also on a showcase run. | 

“Coins in Fountain” looks nifty | Apache Terrif 

$24,000, also in three sites, plus| 

added coin from drive-ins. “Push- | 

Another good holdover is “Student (25) washed out most of night 

Prince” with $23.000 in second trade. “Apache” is standout leader | 
Warner Beverly (SW) (1,612; 90- 

$1.50) — “Magnificent Obsession’ 


$30,000 in three situations after | 

| MUU, y 
over” is taking brisk $21,000 in 
two spots. : | Philadelphia, July 27. 
week, two sites. “High and Mighty”, With a sock session at the Mast-, 
is handsome $8,000 in third Fox| baum mainly because of terrific! 
(U). Socko $21,000. Last week, 
“Dial M” (WB) (5th wk), only $4,- 


800. 

Fox Wilshire (FWC) ‘2.296; 90- 
$1.50)—““Apache” (UA). Big $19.- 
000 or near. Last week. “Coins in 
Fountain” (20th) (8th wk), $8,900. 

Los Angeles, Paramount, Holly- 
wood, ‘(ABPT-FWC) (3,200; 756; 70- 
$1.10)\—“Pushover’ ‘Co}) and “Law 
Vs. Billy Kid” ‘Col). Brisk $21,000. 
Last week, in other units. 

United Artists “UATC) (2.100; 
90-$1.50/—“Down Laredo Way” 
(Rep) with Tex Williams, Bell Sis- 
ters heading stageshow. Scant 


$1.500 in 3 days, and replaced by 


reissues. Last week, sub run. 
Les Angeles, Iris, Loyo!a ‘(FWC) 


(2.097; 814; 1,248: $1-$1.50)— 
“Coins In Fountain” ‘20th) and 
“Titfield Thunderbolt” (Indie). 


Nifty $30,000. Last week, in other 
units. 


Orpheum, Wi'tern, Vogue ‘Met-: 


ropolitan-SW-FWC) (2.213; 2,344: 
885; 70-$1.10\—“‘Dial M” (WB) and 
“Captain Kidd, Slave Girl’ (UA). 
Good $24.000. 


lywood, excluding Vogue, “Francis 
Joins Wacs” ‘U) and “River Beat” 


(Lip), $21,000, with $64,000 in 
seven drive-ins. 
Hillstreet, Pantaces (RKO) (2.- 
752: 2.812: 95-$1.75)—‘“Caine Mu- 
tinv” (Col) ‘2d wk). Strons $58.- 


000. Last week, fancy $81,600. with 
new record at Pantages of $46.000. 

Hollywood Paramount. Loew’s' 
State (F&M-UATC) (1.430: 2.404: 
91-$1.50'\—“*Student Prince” (M-G)' 
(2d wk). Good $23,000. Last week, 
$31 800. 

Warner Downtown. Hawaii ‘SW- 
G&S) (1.757: 1,106: 80-%1.10i— 
“Ring of Fear” (WB) (2d. wk). 
Scant $6,000. Last week, only $10.- 
600; also dying in four drive-ins, | 
one nabe with $33,000, way under 
hones. 


Feyptian (UATC) (1.538; $1- 
$150\—“Kine Richard and Cru- 
seders” (WB) (3d wk). Slow $8.- 


000. Last week. $10.400. 
Four Star ‘UATC) (990: 90-$1.50) 


—"“About Mrs Teslie” (Par) (4th 
wk). Fair $3.900. Last week, $4.- 
609. 

Ritz (FWC) (1.363: $1-%1.50)—} 


“Garden of Evil” (20th) ‘(4th wk).} 


Mild $2,600. Last week with Los 
Anzeles, T.ovola. $19.000. 
Fox ‘(FWC) (965: &1-81.50)— 


“High and Mighty” (WB) (3d wk). 
Sturdy $8,000. Lest week, with L. 
A. Paramount. $19.500. 

Chinese (FWC) (1.905: $1-$1.20) 
—‘Demetrius” (20th) (6th wk). 
Okav $9,000 in 9 days. Last week, 
$9 500 

Fine Arts (FWC) (631: 80-$1.50) 
—‘Hobson’s Choice” (UA) (6th 
wk). Fine $1.800. Last week, ditto. 

Warner Hol'vweod (SW) (1.364: 
$1.20-$2.65) — “Cinerama” (Indie) 
(65th wk). Into 65th frame (25) 
after hefty $34,400 last week. 


Order Pomp for ‘Egyptian’ 





Splashy benefit preem is being | 
“The 


planned by 20th-Fox for 
Evzyptian” at the Roxy Theatre, 
N. Y.. Aug. 24. Proceeds go to the 
March of Dime. 

Darryl! F. Zanuck, who produced 
“The Egyptian,” will come east for 
the event which will be given full 
radio, tv and newsreel coverage. 


Last week, with, 
Good $24,000. Last week, with Hol- 


‘curprisingly stout at the Arcadia. | 
Batch of holdovers is holding up, 
first-rvun trade to a strong level.! 
Best of these is “Gone With Wind,” 
|loftv in third at the Goldman, and 
“Caine Mutiny.” solid in fourth 
round at the Randolph. 
Estimates for This Week 

Areadia ‘S&S) (625: 89-$1.30)— 
“Valley of, Kings” (M-G). Fine 
$11.500. Last week. “Executive 
Suite” (M-G) (9th wk), $4,800. 

Boyd (SW) ‘1.450: $1.25-$2.60)— 
“Cinerame” <iIndie) (42d wk). 
Sturdy $13.500. Last week. $13.- 
000. 

Fox (20th) (2.250: 75-$1.49)— 
“Demetrius and Gladiators” (20th) | 
‘3d wk). Okay $15,000. Last week, 
$25,000. 
|. Geldman (Goldman) (1.200; 65-) 
$1.49\—“Gone With Wind” (M-G)) 
(reissue) (3d wk). Gusty $21,000. 
Last week, $28.000. 
| Mastbaum (SW) (4.360: 75-$1.30) 
—‘‘Apache” (UA). Smash $43.000. | 
Last week, “High and Mighty” 
| (WB) (3d wk), $15,500. 

Midtewn ‘Goldman) (1.000: 74-. 
$1.30'—“Garden of Evil” (20th)! 
|(3d wk). Oke $8,500. Last week, | 
$12,000. | 

Randolph (Goldman) (2.500: 99-| 
$1.80\—“Caine Mutiny” (Col) (4th | 
— Solid $22,000. Last week, $35,- 


Stanley (SW) (2.930; 74-$1.30)—| 
“Living It Up” (Par) (2d wk). 
Hefty $18,000. Last week, $27.000. 


~ 


Stanton ‘SW) (1,473; 50-99)— 
“Gorilla at Large” (20th) and 
“Desperado” ‘AA). Poor $7,000. 


Last week, “Yellow Tomahawk”, 
(UA) and “Lone Gun” (UA), $9.-. 
500. 

Trans-Lux ‘T-L) (500: 80-$1.50) 
—“Man With Million” (UA) (4th 
= Okay $4,500. Last week, $5.- , 


Viking (Sley) (1.000: 75-$1.30)— 
“Student Prince” (M-G) (4th wk). 
Neat $9,500. Last week. $10.500. 

Trans-Lux World ‘T-L) ‘604; 99- 
$1.05)—“French Line” (RKO) (7th 
= So-so $3,000. Last week, $3.- 


| 82)—“*Personal Affair’? (UA). 


‘GAMBLER’ FAST 1626, 
ST. LOO; ‘HIGH’ 136, 2D 


i St. Louis, July 27. 
” Biz is steady at the big deluxers 
here this session after a break in 
the prolonged spell of torrid tem- 
peratures. Holdovers are still grab: 
bing nice coin with “Gone With 
Wind” one of leaders. “Cinerama’ 
is holding up with _out-of-towners 
giving it a strong play. “High and 
Mighty” is nice in third frame. 
“Personal Affair’ looms neat in 
two small spots. 
Estimates for This Week 

Ambassador (Indie) (1,400; $1.20- 
$2.40 — “Cinerama” (Indie) (25th 
wk). Fancy $17,000 after $18,000 
last week. 

Fox (F&M) (5,000; 51-69)—‘‘Fran- 
cis Joins Wacs” (U )and “Fireman 
Save My Child” (U). Opened today 
(Tues.). Last week, “Gambler from 
Natchez” (20th) and “Arrow in 
Dust” (AA), fancy $16,500. 

Loew’s ‘(Loew’s) (3,172; 75-$1)— 
“Gone With Wind” ‘M-G) (reissue) 


(4th wk). Rousing $15,000. Last 
week, $21,500. 

Orpheum (‘Loew’s) (4.000; 51-69) 
'—“The Westerner” (Indie) and | 
“Cradle of: Crime” (Indie). Fine 


$6,500. Last week, “Robinson Cru- 
soe” (UA) and “John Smith, Poco- 
hontas” (UA) (2d wk), $6,000. 

Pageant ‘St. L. Amus.) ‘1,000; 82: 
—‘“Sins of Rome” (RKO). Good 
$3.000. Last week, subsequent-run. 

Richmond ‘St. L. Amus.) 
Fast 
$3,500. Last week, “Great Gilbert 
and Suilivan” (UA), $3,000. 

St. Louis ‘St. L. Amus.) (4,000; 
69\—"‘High and Mighty” (WB) (3d 
wk). Lofty $13,000. Last week, 
$15.500. 


Shady Oak ‘St. L. Amus.) (800; | 
82)—“*Personal Affair” ‘UA). Trim | 


$4.000. Last week, “Great Gilbert 
and Sullivan” (UA), $3,000. 


‘Wind Wham 256 
Omaha Standout 


Omaha, July 27. 
“Gone With Wind” is smash at 
Orpheum this week to pace only a 
moderate session. Other new fare is 
not doing so well. Orpheum hiked 
its scale and started show at 9:10 





;a.m., four hours earlier than usual. 


“Gorilla at Large” looks oke at the 
Omaha. “Arrow in Dust”: at the 
Brandeis is modest. Underground 
drilling in street in front of house 
entrance discourages pedestrians, 
naturally. “Garden of Evil’? looms 
good at the State in second round. 
Estimates for This Week 


Brandeis (RKO) (1,100: 50-75)— 
“Arrow in Dust” (AA) and “Pride 
of Blue Grass” (AA). Very modest 
$3.000. Last week, “Ring of Fear” 
‘WB) and “Blackout” ‘Lip), $5,600 
at. 50c-85¢ scale. ; 


Omaha (Tristates) (2,000; 65-90) 
—‘“Gorilla at Large” (20th) and 
“Rocket Man” (20th). Oke $6.500. 
Last week, “High. and Mighty” 
(WB) (3d wk), $5,500 at 80c top. 

Orpheum ‘Tristates) 
$1)—“Gone With Wind” (M-G) (re- 
issue). Wham $25,000. Last week, 
“Student Prince” (M-G), $10,000 at 
60c-80c scale. 

State (Goldberg) (875; 50-90)— 
“Garden of Evil’ (20th) (3d wk). 


‘Okay $4,000. Last week, $6,500. 





‘Obsession’ Magnificent 216 in K.C.:; 
‘Apache’ Fast 136, ‘Dark’ Bright 206 


Kansas City, July 27. | 
Heavyweight newcomers and 
sturdy holdovers are maintaining 
a fast midsummer pace at the box- 
office here, with heat wave actually 
figured as helping “Magnificent 
Obsession” at the Orpheum is'} 
standout with a smash_ session. 
“Johnny Dark” in four Fox Mid- 
west first-runs is getting a great 
play. “Apache” at the Midland also 
looks strong. “Knock on Wood” 
in second week at Paramount! 
continues sock while “Garden of 
Evil” in second week at the Roxy 
|looms solid. Last week’s biz gen- | 
erally was boosted as much as 25% 
by the 100-degree and_ higher | 
|; heat which sent patrons hurrying 
to refrigerated theatres. 
Estimates for This Week 
Kimo (Dickinson) (504; 85-$1)— 
| “Genevieve” (U) (15th wk). Rolling 
|}along at fine $1,900. Holds. Last 
| week, same. | 
| Midland ‘Loew’s) (3,500; 50-75). 
| —"*Apache” (UA) and “Gypsy Colt” | 
|\(M-G). Fast $13,000, and staying | 
| over. Last week, “Hell Below Zero” | 


| 


Roxy will be refurbished for the | ‘Col) and “Massacre Canyon” (Col), | 


occasion. 


$10,000. 


Missouri (RKO) (2,650; 75-$1)— 
“High and Mighty” (WB) (4th wk). 
Nice $7.000, may go a fifth. Last 
week, $11,000. 

Orpheum ‘(Fox Midwest) (1,912; 
75-$1) — “Magnificent Obsession” 
(U). Terrific from opening gong, 
with giant *$21,000 or over. House 
reopened for this one after being 
dark many weeks. Looks in for run. 

Paramount (United Par) (1,900; 
70-90) — “Knock on Wood” (Par) 
(2d wk). Great $12,000. Holds 
again. Last week, whopping $18,- 
000, biggest at house in years. 

Roxy ‘Durwood) (879; 65-85) — 


| “Garden of Evil’ *(20th) (2d wk). 


Fancy $9,000. Stays on. Last week, 
$12,000. 

Tower, Uptown, Fairway, Gra- 
nada ‘Fox Midwest) (2,100; 2,043: 


/700; 1,217; 65-85)—“Jchnny Dark’”’ 


‘U) and “Princess of Nile” (20th). 
Racing to great $20,000. Last week, 
“Tanganyika” (U) and 
Blue Grass” (AA), $16,000, 

Vogue (Golden) (550; 75-$1) — 
“Fanfan the Tulip” (UA). Happy 
$2,000, and holds. Last week, 


“Henry the 8th” (U) and “Lydia” 
i Indie) reissues), $1,700. | 


(400; | 


(2.890; 75- | 


“Pride of | 


Wednesday, July 28, 1954 


Living’ Torrid $17,000, Cincy Ace; 
Cinerama’ Sock 296, 6th, Wind’ 246 





~ Key City Grosses 


Estimated Total Gross 

This Week ....... $2,982,200 
(Based on 24 cities, and 220 

theatres, chiefly first runs, tn- 

cluding N. Y.) 

Total Gross Same Week 

Last Year ........ $2,625,300 
(Based on 22 cities and 225 

theatres.) 


Fear’ Smash 186, 
Det.; ‘Living’ 266 


Detroit, July 27. 


Good biz is in prospect for the 
downtown houses currently. “Liv- 
ing It Up” looks lively at the 
/Michigan, “Ring of Fear” at the 
Palms shapes socko. Meanwhile, 
strong holdovers still are provid- 
ing much of top coin with “Gone 
With Wind” heading the list for 
‘second week at the United Artists. 
“Caine Mutiny” continues great at 
the Madison in fourth week. “Gar- 
den of Evil” is fairly good in 
second session at the Fox. ‘“Cine- 
rama” is solid in 71st week at the 
Music Hall. 

} Estimates for This Week 

Fox (Fox-Detroit) (5.000; $1- 
$1.25)—"“Garden of Evil” (20th) 
and “Man in Hiding” (UA) (2d 
wk). Good $27,000. Last week, 
$39,000. 

Michigan (United Detroit) (4.000; 
$1-$1.25)—“‘Living It Up” (Par) 
and ‘Make Haste to Live” (Rep). 
Lively .$26.000. Last week, “High 
and Mighty” (WB) (3d wk), $16,000. 

Palms (UD) (2,961; 80-$1)—“Ring 

of Fear’ (WB) and “Bitter Creek” 
(Lip). Socko $18,000. Last week, 
'“Hell Below Zero” (Col) and “Out- 
law Stallion” (Lip), $16,000. 
} Madison (UD) (1,900; $1.25-$1.50) 
'—‘“Caine Mutiny” (Col) (4th wk). 
| Wham $20,000. Last week, $25,000. 
| Broadway-Capitol (UD) (3,500; 
80-$1)—“‘Secret of Incas” (Par) and 
“Hell Raiders of Deep” (Indie). 
Slow $9,000. Last week, “Apache” 
(UA) and “Capt. Kidd, Slave Girl” 
(Col) (m.o.), $10,000 for third week 
downtown. 

United Artists (UA) (1,938; $1- 
$1.25)—“‘Gone With Wind” (re- 
issue) (M-G) (2d wk). Tremendous 
$34,000. Last week, $36,000. 

Adams (Balaban) (1,700; 95- 
| $1.25)—“Student Prince” ‘(M-G) 
|(Sth wk). Fine $7,000. Last week, 
| $8,000. ‘ 
| Music Hall (Cinerama Produc- 
| tions) (1,194; $1.40-$2.65)—“Cine- 
,rama” (Indie) (71st wk). Great 
, $20,000. Last week, $21,000. 


‘Living’ Wow $17,000 In 











| Mpls.; ‘Garden’ Lean 116, 
‘Fear’ Ringing $10,500 


Minneapolis, July 27. 
Even though the annual summer 
mardi gras Aquatennial with its 
|strong competition undoubtedly 
/continued over the weekend to di- 
_vert some traffic from _ first-runs, 
such newcomers as “Living It Up,” 
“Garden of Evil,” “Ring of Fear” 
and “Genevieve” are plenty strong. 





Holdovers, too, doing well. Ace 
newcomer looks to be “Living,” 
great at State. “Genevieve” at 


small World also shapes big. It’s 
| the fourth, third and second stan- 
zas, respectively, for “High and 
Mighty,’ “Knock on Wood” and 
| “Gone With Wind.” The 15th week 
, for “Cinerama” still is powerful. 
Estimates for This Week 


Century (S-W) (1,140; $1.75-$2.65) | 


|—"Cinerama” (Indie) (15th wk). 
Plenty powerful again. Last week 
with two extra matinees was one of 
| run’s biggest. Current round is 
| tall $20,000. Last week, $25,000. 

| Gopher (Berger) (1,000; 85)— 
| “Gone With Wind” (M-G) (reissue) 
(2d wk). Broke house record in 
first stanza and will do almost as 
much currently at smash $12,000. 
| Only three shows weekdays ‘and 
,four on Saturdays and Sundays, 


{and lines are long. Last week, 
$14,000. 

Lyric (Par) (1,000; 65-85) — 
“Knock on Wood” (Par) (m.o.). 


Strong $5,000. Last week, “High- 
way Dragnet” (AA) and “Private 
Eyes” (AA), $4,500 at 50c-75c. 
Radio City (Par) (4,100; 85-$1)— 
“Garden of Evil” (20th). Fair $11,- 
(Continued on page 24) 





mer! Cincinnati, July 27. 

Living It Up,” only downtown 
newcomer, is hea ,for a hotsy 
Albee session. Martin-Lewis com- 
edy shapes to get $17,000. On hold- 
over at the Palace, “Gone With 
Wind” continues to hold lead 
among pop scale houses with a 
smash take. “Cinerama” is stil] 
topping the overall field. “Knock 
On Wood” is very strong on move- 
over at the Grand. ~‘“3 Coins In 
Fountain” looms bright in third 
round at Keith’s. 

Estimates for This Week 

Albee (RKO) (3,100; 50-84)— 
“Living It Up” (Par). Hotsy $17.- 
000. Last week, “Knock On Wood” 
(Par), $13,500. 

Capitol (Ohio Cinema Corp.) (1- 
376; $1.20-$2.65)—“Cinerama” (In- 
' die) (6th wk). Great $29,000 with 
,addition of first of special student 
matinees at $1 scale. Last week, 
/ $28,000. Branch boxoffices opened 
‘in Dayton, O., and Louisville, Ky., 


|for run here. 
| Grand (RKO) (1,400; 50-84)— 
(Par) (m.0o.). 





i“Knock On Wood” 
| Strong $8,000. Last week, ‘‘Silver 
Lode” (RKO) and “Blue Parrot” 
(Indie), $8,500. 

Keith’s (Shor) (1,500; 75-$1.25)—— 
'“3 Coins In Fountain” (20th) (3d 
'wk). Trim $8,500 after $11,000 sec- 
/ond round, 
| Palace (RKO) (2,600; 75-$1)— 
i “Gone With Wind” (M-G) (reissue) 
| (2d wk). Still plenty lofty at $24.,- 
/000 in wake of $27,500 preem for 
| near-record here in recent years. 


‘Holds a third week. 


New Pix Perk Up Pitt; 


Caine’ Colossal $30,000, 
Kaye 156, ‘Wind’ 256, 2d 


Pittsburgh, July 27. 


| Downtown is loaded with big 
| product, and it looks like the sum- 
|mer’s best week here. “Caine Mu- 
‘tiny,’ running ahead of the pack 
at the Harris although holdover 
of amazing “Gone With Wind” is 
‘not far behind at Penn. “Knock 
On Wood” jumping at the Stanley 
although not as strong as other 
two. “Cinerama” continues to hold 
steady at the Warner in 33d week. 
Estimates for This Week 
Fulton (Shea) (1,700; 65-$1)— 
“Coin in Fountain” (20th) (9th wk). 
Fancy $7,000. Last week, $9,200. 


Harris (Harris) ((2,100; 85-$1.25) 
—‘Caine Mutiny” (Col). Matinees 
a little off but nights are turn- 
aways. Should do terrific $30,000. 
or near. Last week, “Johnny Dark” 
(U), $7,000. 

Penn (Loew’s) (3,300; 65-$1)— 
“Gone With Wind” (M-G) (reissue) 
(2d wk). Blistering $25,000. Last 
week, $33,500, and almost $9,000 
better than first week of film’s last 
reissue at this house just seven 
years ago. 

Squirrel Hill (SW) (900; 65-85)— 
“Hobson’s Choice” (UA). Giving 
art naber first real biz in some 
time. Great $4,500. Last week, 
|“Seotech on Rocks” (Indie), $2,000. 

Stanley (SW) (3,800; 65-85)— 
“Knock on Wood” (Par). Danny 
| Kaye comedy sailing along nicely 
|; with great $15,000. Last week, 
“Ring of Fear” (WB), $10,000. 

Warner (SW) (1,385; $1.25-$2.65) 
—“Cinerama” (Indie) (33d wk). 
Holding up very well as $14.000 
this stanza, about same as last 
week. 


‘FEAR’ FANCY $9,000, 
PROV.; ‘CAINE’ 156, 2D 


Providence, July 27. 

“Caine Mutiny” is still packing 
them in to give Strand a hefty lead 
over all first-runs, currently. 
Second in line is Majestic with 
“Ring of Fear.” State’s “Indiscre- 
tion” looms fair. 

Estimates for This Week _ 

Albee’ (RKO) (2.200; 50-70)— 
“Sins of Rome” (RKO) and “Over- 
land Pacific’ (AA). Fair $5,500. 
Last week, “Johnny Dark" ‘U) 
and “Saint’s Girl Friday” (RKO), 
$7,000. 

Majestic (Fay) (2,200; 50-70)— 
“Ring of Fear” (WB). Perky $9.- 
000. Last week, “Garden of Evil 
(20th), upped scale helped this to 
$13,000. 

State (Loew's) (3,200; 50-70)— 
\“Indiscretion American Wife 
(Col) and “Saraeen Blade” (Col). 
Fair $9,000. Last week, “Apache 
(UA) and “Sabre Jet” (UA), $14.- 
000 


Strand (Silverman) (2,200; 65- 
$1.25)—"‘Caine Mutiny” (Col) (2d 
| wk). Still best around, with solid 
/ $15,000. First sesh exceeded ex- 
'pectations with $21,000. 
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Chi Big Despite Only 2 New Films: i 
Paid’ 146, ‘Obsession’ Huge 426, 2d, 
‘Garden’ Hot 186, 


- 


3d, ‘Caine’ 356, 4th 





Chicago, July 27. 

There’s no lull in Loop biz de- 
spite the holdovers in 10 of the 
dozen houses: Both new_ entries 
“Paid to Kill” and “White Fire,” at 
McVickers, and “Moment of Truth” 
at the World should do okay. But 
the main strength is in the long- 
runners. Weather. has become 
milder. 

Strongest of holdovers is “Mag- 
nificent Obsession,” terrific in its 
second at the United Artists after 
breaking a 20-year house record in 
the first week with $47,000. State- 
Lake is still swimming along at 
high speed. with fourth frame of 
“Caine Mutiny.” 

Third week of “High and 
Mighiy” with Tommy Leonetti 
heading the stageshow is hold‘ ag 
well at the Chicago. ‘‘Cinerama,” 
which reaches the one-year mark 
at the Palace Thursday (29) was 
helped by the extra publicity. 

Oriental winds up a profitable 
fifth week of “Demetrius and Gia- 
diators.” “Knock on Wood” is set 
to follow, “Garden of Evil” is ex- 
cellent at the Woods. 

Estimates for This Week 

Chicago (B&K) (3,900; 98-$1.25) 
.—“High and Mighty” (WB) with 
Tommy Leonetti topping stage bill 
(3 wk). Fine $43,000 after $53,000 
last week. 

Loop (Telem’t) (600; 90-$1.25)— 
“Julius Caesar” (M-G) (4th wk). 
strong $8,700. Last week, $11,700. 

McVickers (JL&S) (2,200; 65- 
$1.25)—“Paid to Kill” (Lip) and 
“White Fire” (Lip). Good $14,000. 
Last week, “Adventures Robinson 
Caruso (UA) $10,000 in second 
week. 

Monroe (Indie) (1,000; 65-87)— 
“Man With Million” (UA) (5th wk). 
Nice $6,000. Last week, $6,300. 

Oriental (Indie) (3,400; 98-$1.25) 
—‘“‘Demetrius and Gladiators” 
(20th) (5th wk). Okay $16,000 after 
last week’s $18,900. 

Palace (Eitel) (1,484; $1.25-$3.40) 
—‘“Cinerama” (Indie) (52d wk). 
Great $35.000 on first anni of run 
here. Last week, $32,000. 

Roosevelt (B&K) (1,400; 50-98)— 
“Hell Below Zero” (Col) and “Sara- 


cen Blade” (Col) (2d wk). Lush 
$20,000. Last week, $24,500. 
State-Lake (B&K) (2,700; 98- 


$1.80)—“‘Caine Mutiny” (Col) (4th 
wk). Not holding up well but still 
big $35,000. Last week, $45,000. 

Surf (H&E Balaban) (685; 95)— 
“Scotch on Rocks” (Indie) (2d wk). 
Stout $4,700 after opening week’s 


$5,300. 
United Artists (B&K) (1,700; 98- 
$1.25) — “Magnificent Obsession” 


(U) (2d wk). Terrific $42,000. Last 
week, $47,000, new record here for 
20 vears. 

Woods (Essaness) (1,198; 98- 
$1.25)—“‘Garden of Evil” (20th) (3d 
wk). Excellent $18,900. Last week, 


$25,000. 

World (Indie) (697; 98)—‘Mo- 
ment of Truth” (Indie). Adults 
only label helping to fine $3,500. 
Last week, “Ana” (IFE) and “Bit- 


ter Rice” (IFE) (3d wk, $3,000. 


L’ville Cooler, B.0. Up; 
‘Dark’ Rousing $12,000, 
‘Wind’ 186, ‘Mighty’ 9G 


Louisville, July 27. 

Town has recovered from the 
recent heat wave, and film houses 
are generally doing very good biz. 
“Johnny Dark” at the Rialto top 
hew entry, with sturdy returns 
Second week of State’s with four 
shows “Gone With Wind” looks 
sock. “High and Mighty,” in third 
week at the Mary Anderson, should 
be on a par with second week. 
‘Tanganyika” at the Kentuky is 
just good. 

Estimates for This Week 

Kentucky (Switow) (1,000; 50-75) 
—"Tanganyika” (U) and “Egg and 
I” (U) (reissue). Good $6,000. Last 
week, “Black Horse Canyon” (U) 
and “Fireman, Save My Child” 
(U), $7,000. 

Mary Anderson (People’s) (1,200; 
75-$1)—“High and Mighty” (WB) 
(3d wk). Stout $9,000 same as 
second frame. 

Rialto (Fourth Avenue) (3,000; 
50-75) ~~ “Johnny Dark” (U) and 
Miss ‘Robin Crusoe” (U). Hefty 
$12,000. Last week, “Garden of 
Evil” (20th), $15,000 at 99c top. 

a State (Loew's) (3,000; 65-85) — 

Gone With Wind” (M-G) (reissue) 
(2d wk). Socko $18,000, with four 
shows a day. Last week, $28,000. 








7 


-| days. 





Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; i, e., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however, as indicated, 
— the U. S. amusement 

x. 


‘Obsession’ Boff 
$28,000 Tops Hub 


Boston, July 27. 

Despite the fact that this is the 
normally slack season, b.o.: biz at 
downtown deluxers is holding up 
strongly ‘“Magnificient Obsession” 
opened smash at the Memorial, 
with a great session in prospect. 
“Living It Up” at the huge Met 
looms nice. “Gone With Wind,” 
in for its fifth return date at State 
and Orpheum, is surprisingly big 
for an oldie. “Caine Mutiny,” in 
fourth stanza at the Astor, is 
strong. “Pushover” shapes fine at 
the Pilgrim. 

Estimates for This Week 

Astor (B&Q) (1,500; 85-$1.25) — 
“Caine Mutiny” (Col) (4th wk). 
Very nice $18,000 following $24,- 
800 in third. 

Beacon Hill (Beacon Hill) (800: 
50-$1)—“‘Man With Million” (UA) 
(4th wk). Good $6,000 following 
$7.000 in third. 

Boston (Cinerama Productions) 
(1,354; $1.20-$2.85) — “Cinerama” 
(Indie) (30th wk). Very good $13,- 
000 following $13,500 for 29th 


week. 

Exeter (Indie) (1,300; 60-$1) -— 
“Scotch on Rocks” (Indie) (2d wk). 
Oke $700 after $7,500 last week. 

Fenway (NET) (1,373; 50-90) — 
“Duel in Sun” (SRO). Opened 
today (Tues.). Last week, “A Girl 
for Joe” (WB) and “Gry With 
Grin” (WB) (reissues), sluggish 
$2,500 in 5 days. 

Memorial (RKO) (3,000; 50-$1) 
— “Magnificient Obsession” (U). 
Opened strong with smash $28,000 
in sight. Last week, “Francis Joins 
Wacs” (U) and “House of Black- 
mail” (Indie), $13,000. 

Metropolitan (NET) (4,367; 50-90) | 
—‘Living It Up” (Par) and “Make 
Haste to Live” (Rep). Fine $27,- 
000 shapes. Last week, “High and | 
Mighty” (WB) (3d wk), $14,000. 

Orpheum (Loew’s) (3,000; 65-$1) 
—‘“Gone With Wind” (M-G). Fancy 
$25,000 shapes. Last week, “Flame 
and Flesh” (N-G) and ‘Massacre 
Canyon” (Col), $15,000. 

Paramount (NET) (1,700; 50-90) 
— “Duel in Sun” (SRO). Opened 
today (Tues.). Last week, “Girl for 
Joe” (WB) and “Guy With Grin” 
(WB) (reissues) mild $8,000 in 5 


Pilgrim (ATC) (1,800 60-95) — 
“Pushover” (Col) and “Law vs. 
Billy the Kid” (Col). Fine $12,000. 
Last week, “Hell 
(Col) (2d wk), $7,000. 

State (Loew’s) (3,500; 65-$1) — | 








“Gone With Wind” (M-G). Fast 
$15,000. Last week, “Flame and 
Flesh” (M-G) and ‘Massacre 


Canyon” (Col), $10,000. 


H.0.s Swamping Frisco; 
‘Living’ Fast 136, 2d 


San Francisco, July 27, 

City is virtually 100% holdover 
outside of some arty theatre open- 
ers. One of best long-runners is 
“Caine Mutiny” sock in fourth 
stanza at the St. Francis. “Living 
It Up” also is fast in second frame 
at Paramount. “Susan Slept Here” 
is rated fancy in first holdover 
round at Golden Gate. 

Estimates for This Week 

Golden Gate (RKO) (2,850; 65- 
90) — “Susan Slept Here” (RKO) 
and “Queen of Sheba” (Lip) (2d 





wk). Fine $12,000. Last week, 
$16,500. 
Fox (FWC) (4,651; $1-$1.50) — 


“Garden of Evil” (20th) (2d wk). 
Mild $14,000. Last week, $22,500. 
Warfield (Loew’s) (2,656; 75-$1) 
“Student Prince” (M-G) (2nd 


|—*‘*Prisoner of War” 
| $8,000. Last week, “Men of Fight- 


| after $3,700 last week. 


Below Zero” | 





Big $15,000. Last week, 
$20,000. 


Paramount (Par) (2,646; 65-90)— |90.—""Living 


(Continued on page 24) © 


‘OBSESSION’ WOW 146, 
PORT; ‘HIGH’ 106, 2D 


Portiand, Ore., July 27. 


Big news here this stanza is “he 
terrific biz being recorded by 
“Magnificent Obsession” at the 
Broadway playing with $1.25 top, 
and in opposition to a stageshow at 
the Paramount. “High Mighty” 
shapes big in second session at Or- 
pheum. “Paid To Kill” with stage- 
show topped by Don Cornell looks 
hotsy at Paramount. 


Estimates for This Week *‘ 


Broadway (Parker) (1,890; 90- 
$1.25) — “Magnificent Obsession” 
(U). Wham $14,000 or close. Last 
week, “Hell Below Zero” (Col) and 
a Crooked Road” (Col), $8,- 


Guild (Indie) (400; $1)—“Titfield 
Thunderbolt” (Indie). Happy $2.- 
500. Last week, “Genevieve” (U) 
(5th wk), $1,800. 

Liberty (Hamrick) 
$1.25)—“Student 
(2d wk). 
$11,700. 


Oriental (Evergreen) (2,000: $1- 
$1.25)—“Demetrius and Gladia- 
tors” (20th) (5th wk). Okay $2,000. 
Last week, $2,500. 

Orpheum (Evergreen) (1,600; $1- 
$1.25)—“High and Mighty” (WB) 
(2d wk). Big $10,000. Last week, 
$15,500. 

Paramount (Port-Par) (3,400; 90- 
$1.25)—“‘Paid To Kill” (Indie). plus 
Don Cornell, The Gaylords, Jerry 
Fielding orch heading stageshow. 
Hot $12,000. Last week, “Monster 
From Ocean Floor” (Indie) “Great 
Jesse James Raid” (Indie), $4,900. 

United Artists (Parker) (890; 90- 
$1.25)—“‘Caine Mutiiny” (Col) (4th 
=. Tall $9,000. Last week, $12,- 


‘Apache’ Tall 256, 
Wash.; Fear’ 76 


Washington, ‘July 27. 

Biz continues -at far better than 
a normal summer pace _ here, 
thanks to a run of strong pix, many 
of them solid holdovers. Topping 
the newcomers are “Apache” and 
“Ring of Fear.” “Caine Mutint” 
and “Gone With Wind” continue 
in the smash class. The oldest of 
them all, “Cinerama,” seems to 
have taken a new lease on life. 
“Prisoner of War” looms nice as 
another radio newcomer. 

Estimates for This Week 

Capitol (Loew’s) (3,434; 70-95)— 
“Gone With Wind” (M-G) (reissue) 
(2d wk). Terrific $28,000 after $40,- 
000 opening stanza, all at house's 
regular tab. Holds. 

Columbia (Loew's) (1,174; 60-80) 
(M-G:. Nice 


(1,875; 90- 
Prince” (M-G) 
Lofty $9,000. Last week, 





ing Lady” (M-G) (3d wk), $6,000. 
Dupont (Lopert) 


|ond frame at the Guild. 





| (Wed). 


B way Lively; ‘Brides’ Noisy 1876 és 
‘Living’ Merry 506, ‘Caine’ Robust 
_ 416 5th, Evil 326 3d, ‘High’ 346 


Launching of two new, strong 
pictures in the past seven days is 
giving Broadway an extra lift this 
stanza. Most deluxers enjoyed a 
strong Saturday but biz was some- 
what slow Sunday (25), with rain 
or threat of it in early evening in 
some sections of N.Y. partially 
blamed. Street is suffering from too 
many holdovers but this situation 
will be remedied in the coming 
week by the launching of many 
new pix. 

“7 Brides for 7 Brothers” with 
stageshow is soaring to a terrific 
$187,000 at the Music Hall opening 
round, not a new high but one of 
Hall’s biggest weeks. Pic broke the 
opening day record at the Hall on 
Thursday (22) and a new high for 
first four days of a preem week. It 
is running way ahead of “Band 
Wagon,” in both money and attend- 
ance. “Wagon” played the Hall at 
around same period of the summer 
last year. 

“Living It Up” is heading for a} 
smash . $50,000 or near opening | 
week at the Criterion. The new 
Martin-Lewis pic started out in ter- | 
rific fashion, and held in great style 
over the past weekend. It looks in 
for a run. Third new bill is “Silver 
Lode” with vaudeville at the Pal- 
ace, where a nice $20,000 looms. 


“Caine Mutiny” is leading the 
extended-runs with a great $47,000 
or close likely in its fifth round at 
the Capitol winding up _ today 
(Wed.). “Garden of Evil” is finish- 
ing a 6-day third week today at the 
Roxy with a moderate $32,000. 
“Broken Lance” moves in temor- 
row (Thurs.). 


“High and Mighty” continued 
surprisingly “strong with $34,000 
for fourth stanza at the Paramount. 
“Ring of Fear’ opens today (Wed.). 
“Gone With Wind” looks to reach 
a good $19,000 in its ninth session 
rounding up Friday (30). “Magnifi- 
cent Obsession” comes in Aug. 4. 

“Apache” continues to hold well, 
with a big $22,000 likely in current 
(3d) week at the Mayfair. “Malta 
Story” held at sock $12,000 in sec- 





Astor is preeming “Waterfront” 
today (Wed.) after five weeks with 
“Indiscretion of American Wife.” 
Victoria launches “Susan Slept 
Here” tomorrow (Thurs.) after four 
fairly good weeks plus three days 
of “‘About Mrs. Leslie.” 

“Cinerama,” now in its 60th ses- 
sion at the Warner, held at smash 
$39,000 in 59th week. 

Estimates for This Week 





Astor (City Inv.) (1,300; 50-$1.75) 
—‘Waterfront” (UA). Opens today | 


Last week, “Indiscretion | 


|of American Wife” (Col) (5th wk- | 


(372; 65-$1)— | 


“Captain’s Paradise” (Indie) (10th | 


wk}. Neat $3,800 


in final week! 


Keith’s (RKO) (1,939; 75-$1.25)— | 


“Caine Mutiny” (Col) 
Great $28,000. Last week, $32,000. 
Continues. 


Metropolitan (SW) (1,200; 
80\—“‘Ring of Fear” (WB). Fair| 
$7,000. Last week, “High and 


Mighty” (WB) (3d wk), $9,000. 
Palace (Loew’s) (2,370; 65-95)— 
“Apache” (UA). Socko $25,000 or 
over. Last week, “Demetrius and 
Gladiators” (20th) (2d wk), $14,000. 
Playhouse (Lopert) (435; 55-$1) 
—‘‘About Mrs. Leslie” (Par). Pleas- 
ing $7,000 or near. Last week, 
“Knock on Wood” (Par) (14th wk), 


$5,000. 
Warner (SW) (1,300; $1.20-$2.40) 
—“‘Cinerama” (Indie) (37th wk). 


Climbing back above $16,000. Last 
week, $15,000. Recent - upswing 
credited largely to heavy use of 
radio advertising. 

‘Trans-Lux (T-L) 
“Man With Million” (UA) (2d wk). 
Good $8,000 or close. Last week, 
$10,200. 


‘Living’ Lofty $15,000, 
Seattle; ‘Garden’ 11G 


Seattle, July 27. 

Real summer weather has finally 
arrived here but it is not cutting 
into film biz much. “Living It Up” 
is rated giant at Coliseum while 
“Garden of Evil” looms big at the 
Fifth Avenue. “High and Mighty” 
looks fine at Music Hall. “Caine 
Mutiny” still is great at Paramount 
in third week. 

Estimates for This Week 

Blue Mouse (Hamrick) (800; 65- 
90)—‘‘Weak and Wicked” (AA) and 
“Double Confession” (AA). Slow 
$2,500. Last week, “Tanganyika” 
(U) and “Cat Women” (Lip) (2d 
week-5 days), $1,900. 

Coliseum (Evergreen) (1,829; 65- 
It Up” (Par) 





(Continued on page 24) 


(600; '70-$1)—| 


(3d wk).| 
| after $4.000 for second week. “The 
| Cowboy” (Lip) opens Aug. 


(60- | 


| 
} 


} 


| 
} 
| 


| 


| 





| 
| 


and | (592; 


Baronet (Reade) (430; $1.50- 
| $1.80) — “Daughters of Destiny” 
(Indie) (4th wk). Third session | 


5 days), mild $5,000 after $8,000 in 
fourth week. 


ended Sunday (25) was fair $2,800 | 


9 


Capitol (Loew's) (4.820; 85-$2.20) 
—‘“Caine Mutiny” (Col) (5th wk). 
Current stanza ending today (Wed.) | 
looks like great $47,000 or over} 
after $62,000 for fourth week. 
Stays on. 

Criterion (Moss) (1,700; 50-$1.85) 
—‘Living It Up” (Par), First ses- 
sion winding up tomorrow (Thurs.) 
is heading for terrific $50,090 or 
close. Holding natch! In ahead, 
“Long Wait” (UA) (3d wk), $9,000. 

Fine Arts (Davis) (468; 90-$1.80) 
—‘“‘Mr. Hulot’s Holiday” (GBD) 
(7th wk). Sixth frame ended last 
night (Tues.) was snappy $10,000 
after $11,000 for fifth week. Stays 
on indef. ; 

Globe (Brandt) (1,500; 70-$1.50) 
—‘‘Hell Below Zero” (Col) (2d wk). 
Week ending tomorrow (Thurs.) 
looks like modest $7,500, including 
preview anticipation after $9,000) 
in first week. “Pushover” (Col) | 
opens Friday (30). 

Guild (Guild) (450; $1-$1.50)— 
“Malta Story” (UA) (2d wk). Sec- 
ond stanza winding tomorrow 
(Thurs.) is headed for very big 
$12,000 after $13,000 in first week. 
Stays on. 

Holiday (Rose) (950; 90-$1.65)— | 





“Smart Money” (WB) and ‘Roar-| 
ing -Twenties” (WB) (reissues) (4th | 
wk). Current session ending to- 
morrow (Thurs.) looks to hold with 
okay $5,200 after $8,000 for third 
week. Additional ad space helping 
this combo on extended-run. 

Mayfair (Brandt) (1,736; 79- 
$1.80)—“‘Apache” (UA) (3d wk). 
This round finishing up tomorrow 
(Thurs,) likely will hold with big 
$22,000 after $29,000 for second 
week. Continues. | 

Normandie (Normandie Theatres) 
$1-$1.80)—‘‘Le Plaisir’’ (In-| 
die) (11th wk). Finished 10th frame ! 





} (2d wk). 


ended last night (Tues.) with good 
$4,500 after $5,500 in 9th week. 
“Adventures of Robinson Crusoe” 
(UA) opens soon. 

Palace (RKO) (1,700; 50-$1.60)— 
“Silver Lode” (RKO) and 8 acts 
of vaudeville. Week ending tomor- 
row (Thurs.) shapes to hit nice 
$20,000 or over. Last week, “Dia- 
mond Wizard” (UA) and vaude, 
$18,000. 

Paramount (ABC-Par) (3,664; 70- 
$1.75).—“Ring of Fear” (WB). 
Opens today (Wed.). Last .week, 
“High and Mighty” (WB) (4th wk), 
good $34,000 after $41,000 for third 
week, to wind up a highly profit- 
able ‘ongrun, especially for this 
time of year. 

Paris (Pathe Cinema) (568; $1.25- 
$1.80)\—“Hobson’s Choice” (UA) 
(7th wk). Held at snappy $9,200 in 
sixth stanza ended last Sunday (25). 
The fifth week was $9,500. 

Radio City Music Hall (Rocke- 
fellers) (6,200; 95-$2.75)—"7 Brides 
For 7 Brothers” (M-G) and stage- 
show. Soaring to terrific $187,000 
in first week ending today (Wed.). 
Hit record opening day and for 
first four days of a new film here. 
Last week, “Student Prince’ (M-G) 
and stageshow (5th wk), $130,000 
to finish a great longrun. “Brides” 
drew long lines over the weekend, 
with opposition benefiting as a 
consequenee. 

Roxy (Nat’l. Th.) (5.717: 65-$2.40) 
—‘“Garden of Evil” (20th) (3d-final 
wk). Final session of six days end- 
ing today (Wed.) looks to reach 
fair $32,000 after $41,000-in second. 
“Broken Lance” (20th) opens to- 
morrow (Thurs.). = 

State (Loew’s) (3,450; 78-$1.75)— 
“Gone With Wind” (M-G) (reissue) 
(9th wk). Present round™ winding 
up Friday (30) is heading for good 
$19,000 after $28,000 for eighth 
week. “Magnificent Obsession” (U) 
opens Aug. 4, which means the 
10th week will run only four days. 

Sutton (R&B) (561; $1-$1.80)— 
“Man With Million” (UA) (5th wk). 
Fourth stanza ended Sunday °(25) 
was fancy $9.700 after $11,000 for 


i third week. Stays. 


Trans-Lux 60th St. (T-L) (453; 
$1-$1.55)—“‘Victory At Sea” (UA) 
(3d wk). Second frame ended Sun- 
day (25) was fine $6,200 after $7,000 
Opening week. Holds. 

Trans-Lux 52d St. (T-L) (540; $1- 
$1.55)—“Lili” (M-G) (73d wk). The 
72d round ended Monday (26) still 
was in chips with $6,300 as against 
$6,100 in 7ist week. Stays on. 

Victoria (City Inv.) (1,060; 50- 
$1.75)—“‘About Mrs. Leslie’ (Par) 
(5th wk). Fourth stanza ended Sun- 
day (25) was moderate $8,500 after 
$10,000 in third week. “Susan 
Slept Here’ (RKO) opens tomor- 
row (Thurs.). 

Warner ‘Cinerama Prod.) (1,600: 
$1.20-$3.50) — “Cinerama” (Indie) 
(60th wk). The 59th session ended 
Sunday (25) held at smash $39,000 
after $39,200 for 58th week. Con- 
tinues, 


‘Living’ Lively $16,000, 
Balto; ‘Caine’ Tall 176 
For 2d, ‘Fear’ NSG 86 


Baltimore, July 27. 


Fairish grosses loom here this 
week, with even new, big pix not 
doing much at. wickets. Among 
few newcomers, “Living It Up” is 
solid at Keith’s. Second round of 
“Caine Mutiny” is torrid at the 
Hipp. Another new arrival, “Ring 
of Fear,” is slow at the Stanley. 
“Demetrius and Gladiators” is 
holding nicely in its third week 





at the New. “Gone With Wind” 
shapes good in second Century 
week. 


Estimates for This Week 


Century (Loew’s-UA) (3,000; 25- 
65-95)—“‘Gone With Wind” (M-G) 
(reissue) (2d wk). Good $8,000 
after $11,500 getaway. 

Hippodrome (Rappaport) (2,100; 
50-$1.25) —- “Caine Mutiny” (Col) 
Tilted scale helping to- 
wards potent $17,000 after $26,500 
opener. 

Keith’s (Schanberger) (2,400; 30- 
46-80'—‘‘Living It Up” (Par). Rous- 
ing’ $16,000 or close. Last week, 
“Knock On Wood” (Par) (3d wk), 
$6,500. 

Little (Rappaport) (310; 50-$1)— 
“All Quiet Western Front” (U) 
(reissue). Starts tomorrow (Wed.,) 
after second week of “Little Fugi- 
tive” (Indie) hit okay $2,200. 

Mayfair (Hicks) (980; 25-44-70'— 
“Black Horse Canyon” (U). Opens 

(Continued on page 24) 
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SCENES FROM 





GARDEN °F EVIL 
CINEmaScoPE 


GARY COOPER - SUSAN HAYWARD 
RICHARD WIDMARK 


Broken Lance 
CiINEMAScCOPE 
SPENCER TRACY ; Broken Lance 


ROBERT WAGNER - JEAN PETERS 
RICHARD WIDMARK - KATY JURADO 


WOMAN'S WORLD 


CiNnemaScopE 


CLIFTON WEBB - JUNE ALLYSON - VAN HEFLIN 
LAUREN BACALL - FRED MacMURRAY 
ARLENE DAHL - CORNEL WILDE | 


THE « Seyeuian 


CitieunScopk 


JEAN SIMMONS - VICTOR MATURE ~ GENE TIERNEY 
ICHAEL WILDING - BELLA DARVI - PETER USTINOV 
and EDMUND PURDOM as The Egyptian 


UNTAMED 


Cinteuascope 
SUSAN HAYWARD « TYRONE POWER 





Irving Berlin's 
THERES No BUSINESS 
LIKE SHOW BUSINESS 


eR Tae 
MARILYN MONROE - ETHEL MERMAN : DAN DAILEY 


DONALD O'CONNOR: MITZI GAYNOR: JOHNNY RAY 


they said: 


“Extremely impressive. Twentieth Century- 

Fox is to be congratulated on their lineup 

of product arid the confidence they have 

expressed for the future and in the 
progress of the industry.” 

—Walter Reade, Jr., President, 

Theatre Owners of America 


“I was tremendously impressed. The 
properties which they have started to pro- 
duce. give. me a tremendous lift and it is 
my wish that other distributors would 
follow in line with Fox and use Cinema- 
Scope, Stereophonic Sound and good 
stories.”’ 

—Walter Higgins, Prudential Circuit 


“Unquestionably a display of some of the 
greatest pictures we shall have the 
pleasure of seeing, for some time to 
come.” —Arthur Krolick, 

Paramount Theatres, Buffalo 


“Tremendous demonstration of this great 

medium from 20th Century-Fox. The 

company is to be congratulated on the 

forthcoming product and on their scope 
and grandeur.” 

—Robert Falk, Town Theatre, 

Mankato, Minn. 


“| was thrilled to see the wonderful pro- 
ductions that will be forthcoming from Fox 
Studios. The color, the sound, the complete 
focus of the picture at all times will bring a 
better form of entertainment in the new 
pictures and greater audiences to all of 
our theatres. We are most appreciative of 
what Mr. Darryl F.’Zanuck and Mr. Spyros 
Skouras have done for the entire 
industry." —Myron Blank, 
Central States Theatre Corp., 

Des Moines, lowa 


“Without Stereophonic Sound, an exhibi- 
tor is not a competitor.” 

Mr. & Mrs. John Praggastis, 

State Theatre, Oregon City; 

Ross & Isis Theatres 

at Monmouth & Independence, Ore. 


“| think the difference shown in this reel 
between stereophonic sound and both 
optical and magnetic is an eyeopener. It 
proves beyond a question that stereo- 
phonic sound is a vital part of proper 
theatre presentation. It goes without saying 
that the lineup of forthcoming 20th 
Century-Fox pictures constitutes the finest 
program ever issued by a major studio. 
—Dale McFarland, 
Greater Indianapolis Amusement Co., 
Indianapolis, Ind. 


-— 
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“Great technical advances. Greatest line- 
up of pictures in the history of 20th 
Century-Fox. One of the great thrills of 
my life.” —R. J. (Bob) O’Donnell, 

Interstate Theatre, Texas 


“So greatly impressed with the superiority 

of the lenses and stereophonic sound that 

| am going to recommend that my 
accounts all install stereophonic sound.” 

—Alden Smith, 

Mutual Theatre Service of Michigan, 

Detroit, Mich. 


“This is the first time in my experience that 
any film company has ever tried to make 
me a rich man. My thanks to all the Fox 
officials.” —Mel Koff, 

Glenside Theatre, Glenside, Pa. 


‘“...As Mr. Zanuck said—The future looks 
much brighter.’ —Russ Leddy, 
Orpheum Theatre, Green Bay, Wis. 


“Speaking for the small town, Cinema- 
Scope is greater than ever. After seeing 
the demonstration, am looking forward to 
bright future.”’ —Joe Shannon, 

New Life Theatre, Woodsfield, Ohio 


“After seeing this production, the exhibi- 
tors should walk out feeling two and a half 
times better than ever. Thanks to 20th 
Century-Fox genius for producing fine 
motion pictures. Our industry knows what 

the outlook for the future will be.” 
—Max Chasen, Hollywood Theatre, 
Atlantic City 


“Could forget about T.V. competition after 
seeing this.’’ —Robert Lowrey, 
Starlite Drive In, Jonesboro, Ark. 


“| think it is the most exciting thing that | 
have ever seen and it proves that Stereo- 
phonic Sound and CinemaScope is the 
greatest innovation that has been brought 
to the millions of movie-goers in the last 
25 years. Fox is to be congratulated for 
their untiring and single-handed exhibition 
in bringing a revival to the Motion Picture 
Industry.” —Isadore Rappaport, 

Towne Theatre, Baltimore, Md. 


“The outstanding pictures that Fox are 
making in CinemaScope should make a 

great attraction for the people.” 
—Bill Volk, Terrace Theatre, 
Robbinsdale, Minn. 
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they SQW tneie rutuee... 
WITH THE MOST IMPOSING ROSTER 


OF PROPERTIES EVER ASSEMBLED BY 
_ A MOTION PICTURE COMPANY! 


~DESIREE Marlon Brando, Jean Simmons, Merle Oberon, Michael Rennie and Cameron Mitchell « 
A MAN CALLED PETER ¢ LORD VANITY Samuel Shellabarger’s finest novel e DADDY 
LONG LEGS Fred Astaire and Leslie Caron « PRINCE OF PLAYERS Richard Burton as Edwin 
Booth e THE RACERS Kirk Douglas and Gilbert Roland « THE LEFT HAND OF GOD « SIR 
WALTER RALEIGH « BLACK WIDOW Ginger Rogers, Van Heflin, Gene Tierney, George 
Raft, Peggy Ann Garner e THE GUN AND THE CROSS ¢ THE ENCHANTED CUP ¢ THE 
QUEEN OF SHEBA e¢« KATHERINE e¢ THE GIRL IN THE RED VELVET SWING e | 
JEWEL OF BENGAL James Stewart + TIGRERO! ¢« THE WANDERING JEW - PINK 
TIGHTS Sheree North « THE MAN WHO NEVER WAS « SABER TOOTH «¢ THE TALL 
MEN Clark Gable « ALEXANDER THE GREAT produced by Frank Ross ¢ THE IRON HORSE 
e THE SEVEN YEAR ITCH Marilyn Monroe « THE KING AND I by Rodgers and Hammerstein 
THE-GREATEST STORY EVER TOLD The Greatest Life Ever Lived as told by Fulton Oursler 


they said: 











“The public is waiting for the product— 
what we have just seen is what they want.” 
—Forrest Pirtle, 

Pirtle Circuit, Jerseyville, Ill. 


“| think the line up of product is very inspir- 
ing. It looks like we are in for some great 
pictures. Fox should be commended for 
what it has contributed to motion pictures, 
especially in production.” 


—Al Forman, Forman Theatres, (Portland) 


“The showing of advanced product was 
ferrific. | do not see how anything could 


be better. 
—N. A. Rhoades, Woodland, Wash. 


“Twentieth Century-Fox should be com- 
mended by the men of our industry for the 
future it has placed in our business.” 


—Fred Serrao, Circle Theatre, 


New Kensington, Pa. 


“With a line-up of pictures like we saw 
here we can face the future with confid- 

ence. It was simply wonderful.” 
—Mr. Nick Johnson, Majestic and 
Wisconsin Theatres, Sheboygan, Wis., 
Strand Theatre, Manitowoc, Wis. 


“| was never so enthused in my whole life. 

I sat there in amazement watching spec- 

tacular product after product. It definitely 

indicated the brightest future the Motion 
Picture business has ever seen.” 

—Norman Levenson, 

Poli Theatre, 

Hartford 


“Future product looks the best | have seen 


in a long, long time." —Vincent R. McFaul, 
Loew’s Buffalo Theatre, Buffalo 


“I think it is wonderful. The coming 


product is wonderful. I'm glad I have 
stereophonic sound.” 
| —Mrs. C. 8. Hudson, 
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THE ROBE © Color by Technicoler © star- 
ring Richard Burton * Jean Simmons * Victor 
Mature © Michael Rennie 





HOW TO MARRY A MILLIONAIRE 
Color by Technicolor ¢ starring Marilyn 
Monroe * Betty Grable * Lauren Bacall and 


Yd 





PRINCE VALIANT « Color by Technicolor 
starring James Mason * Janet Leigh * Robert 
Wagner * Debra Paget * Sterling Hayden 





HELL AND HIGH WATER « Color by 
Technicolor * starring Richard Widmark 
Bella Darvi with Victor Francen 






and HAVE You PLAYED THESE GREAT 20: CENTURY- FOX PICTURES IN” 


CinemaScoPE 





RIVER OF NO RETURN © Color by 
Technicolor * starring Robert Mitchum 
Marilyn Monroe * Rory Calhoun 





KING OF THE KHYBER RIFLES 
Color by Technicolor-DeLuxe * starring Tyrone 
Power * Terry Moore * Michael Rennie 








William Powell 


« > 
BS 


BENEATH THE 12-MiLE REEF ° Color 
by Technicolor * starring Robert Wagner 
Terry Moore * Gilbert Roland 





Leonard Siliman's NEW FACES « in Glori- 
ous Color * starring Ronny Graham °* Eartha 
Kitt * Robert Clary ¢ Alice Ghostley 


NIGHT PEOPLE « Color by Technicolor 
starring Gregory Peck * Broderick Crawford, 
Anita Bjork * Rita Gam 


Don't 
short-change 
your 
patrons! 
Give them 


CinemascoPE 











Geasatees and THE GLADIATORS 
Color by Technicolor ® starring Victor Mature 
Susan Hayward * Michael Rennie * Debra 
Paget * Anne Bancroft * Jay Robinson 


3 COINS IN THE FOUNTAIN © Color 
by De Luxe ®* starring Clifton Webb * Dorothy 
McGuire * Jean Peters * Lovis Jourdan 


4-TRACK MAGNETIC 








S~ STEREOPHONIC SOUND 
for best boxoffice results! 







F. ~oneiban 
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talo Exhibs Shutter, Cut Screen 


Time In Protest of New Govt. Tax 


a 





Rome, July 20. 
Sharp reduction in_ national 
screening time, and partial to full- 
time shuttering of many Italian 


showcases, has been decided by 
ANEC, Italian exhib group, for 
the next few weeks. Move, ad- 


mittedly of experimental] nature, is 
result. of the new 20% tax, ap- 
proved by the Italian legislature, 
hitting film entrees in this country. 
The 20% levy is in addition to 
other cuts per ticket already taken 
by the government, and would total 
an estimated $6,000,000 per year 
for the Italian treasury. 


Treasury move, contemplated 
for some time, had been actively 
fought by all sectors of the Italian 
pic industry, who pointed out its 
dangers, the impossibility of a fur- 
ther compensating rise in ticket 
prices, as well as to the abolition 
of the similar U. S. tax. «Cables 
were addressed to ministers and 
government bodies concerned with 
passage of the tax bill by ANICA, 
AGIS and ANEC prexies, but with- 
out achieving purpose. 

The only practical solution to a 
situation which finds exhibs run- 


ning potentially in-the-red shows 
whose sole beneficiary -is_ the 
Italian treasury, the AN 


nouncement states, is simply to cut 
down on the number of shows. 
Further counter-measures are be- 
ing planned. 

Among other tax bills affecting 
the already tax-plagued film indus- 
try are those setting new levies 
on advertising. Press ads, as well 
as magazines, radio, and tv ‘when 
tv advertising, felt imminent, is 
allowed.) publicity will be taxed 
4°c, while screen advertising. much 
used here, is scheduled to give a 
12% slice to the treasury. Ads on 
government coupons, matchbooks 
are taxable 2°. What's more, tax 
is baSed on official rates an- 
nounced by publications, etc., while 
its w.k. that most publishers cut 
this rate for steady customers. Tax 
in any case will be for the higher 
figure, whether paid or not. 





Germans Now Admit Gls 


Not Bad Lot; Saperstein 


Still Awaiting Russ Bid 


Berlin, July 20. 
American treops now coming to 
Germany are shown a film on this 


country which explains, among 
other things. that American sol- 
diers are advised to associate only 
with the nicer type of Teutonic 


gir's, and to!d not to ridicule the 
frequency of German handshakes 
and greetings. 

Local papers praise these efforts. 
some suggesting that it is time 
the Germans start trying harder 
to understand American eccentrici- 
ties; and that, in effect, they are 
not a difficult lot. 

Special favorites with Berliners 
are the Harlem Globetrotters, cur- 
rently appearing at the Sportpalast. 
Their first show was a complete 
sellout (7,500 spectators). In addi- 
tion to their regular appearances, 
they gave a special performance 
for East Germans, jobless and 
other needy people at consider- 
ably reduced prices. United Artists 
cashed in on their popularity and 
preemed their film, ‘Go, Man, Go.” 

According to Abe Saperstein, 
Globetrotters manager, he. stil! 
keeps open his offer to, play the 
Russian national basketball team 
(European champion) in Moscow, 
but no positive answer has ar- 
tived from the Kremlin as yet. 

“Stateside Showtime” is the lat- 
est musical variety revue to ap- 
pear before local GIs. Cast includes 
Berk & Hallow, tap dance team; 
Ralph English, comedy 
Harry Reser, “The Man With the 
Banjo;” Cabot & Dresden, ball- 
room dance team; Strawberry Rus- 
sell & Julia, comedy team, and 
Vickie Villani, song stylist. 





Courtneidge to Berlin 
Dublin, July 27. 

Cicely Courtneidge, with her re- 
vue, “Bits and Pieces,” staged at 
Olympic here last week, has taken 
her company to Berlin for twe 
weeks, 

On returning to London, she is 
skedded to play a double role in 
a film, “Miss Tulip Stays the 
Night,” with her husband 
Hulbert), at Shepperton 


\ 
ne 


Studios, 


juggler; | 


| from Oct. 4 until Nov. 1. 


( Took | 


— 


DUBBING IN HOLLAND 
BEING STEPPED UP 


Amsterdam, July 20. 


Until now, dubbing of foreign 
pictures has seldom been done in 
Holland. Exceptions were several 
Disney pix. Now Haghefilm in The 
Hague has developed a new system 
for dubbing and there are some 
distributors who want to see if 
dubbed pictures will do better at 
the boxoffice. 
| Filmex, biggest importer of Ger- 
man pictures in Holland, made an 
agreement with Haghefilm for the 
dubbing of two German pictures, 
“The House in Montevideo” and 
“Hokus Pokus,” both formerly 
| stage-successes of Curt Goetz. Two 
{very popular Dutch stage-actors, 
| Lily Bouwmeester and Cees 
| Laseur, will speak the main roles. 
| Dubbing-director is Wim  Povel, 
| known here as narrator of several 
| foreign newsreels. 

{ 


| 








: French Exhibs Eye 


New Techniques 


ly 2 


Paris, Ju 0. 
Within a year Paris has featured 





the unveiling of most of the new |} 


U. S. film techniques. Though 
tv was not the competition it was 
in the States, and film biz was 
| held at a norm by government aid 
and the growth of coproduction, the 


falling b.o. level also behooved the 
French exhib to lock inte and 
adapt. whenever possible, new 


techniques that would ameleliorate 
projection conditions, and make 
the film as ample an _ entertain- 
ment form as possible. 3-D got 
short shrift, but the widescreen 
is here te stay, and CinemaScope 
has come and conquered, Perspecta 
sound has been unveiled and most 
; recently Paramount held its dem- 
| onstration of VistaVision. 


Though French exhibs are a) 


wary lot. it was foregone that they 
needed the hypo of new techniques, 
as well as get a new publicity 
boost for films. At a recent ex- 
hibitors’ convention, exhibs made 
it clear that they were now out 
to establish g@ norm in new tech- 
niques and matters of projection 
and sound. However. some brought 
up the point that since the eventual 
usage would depend more on the 
product and directorial usage of 
these processes, the most 
gent installation would be a house 
equipped for variable formats. Re- 
cent VistaVision showing had many 


exhibs asking pointedly about dif-| 
ferences between this and anamor- | 


phoscoped product, and what ad- 
vantages were gained in only using 
the spread in projection, ete. 

| “The Robe” (20th) was one of 
the top grossers here last year and 
since then three cther Scopers 
have done fair to fine biz. Exhibs 
felt VistaVision was a definite in- 
novation in projection and 
clarity and size was another step 


its 


forward, but general consensus 
felt that all the processes were 
headed in the right direction of 


enlarging the scope and sweep of 
the screen, and both were heading 
for a future lessening of installa- 
tion costs. The variable screen 
is in many of the big houses here, 
and over 100 are already equipped 
for Scope. As in all cases, it boils 
down to receipts. The old and banal 
statement of good pix, in any 
process, making the grade is also 
being bandied about here. 





3 Yank Acts Set For 


London Colony Cafe 
London, July 27. 
Three U. S. acts have been 
_ booked to appear between August 
and October at the Colony, teeing 
| off with pianist Wally Griffin who 
bows at the restaurant Aug. 9 for 
four weeks. He will be followed 
Sept. 6 by Lucille and Eddie Rob- 
erts, with Betty Reilly taking over 
Engage- 
ments were set by Jock Jacobson 
and Norman Payne for MCA. 
Next item on restaurant’s enter- 
tainment menu is chirper Trude 
Adams who bows Noy. 1. 


Wilson to Do Musical . 
Based on Korda’s ‘Henry’ 


London, July 20. 

Sandy Wilson, author® of the 
‘current West End musical hit, “The 
Boy Friend,” which is to be staged 
on Broadway in September, is to 
do a musical adaptation of Sir 
Alexander Korda’s “The Private 
Life of Henry VIII.” The rights 
have been made available to Wil- 
son and Vida Hope; the latter will 
again handle the production chore. 

It is planned that when the new 
musical is staged in London next 
year it will be presented in asso- 
ciation with Korda. 


Busy London Legit Week; 
Thrillers ‘Dominate But 
Short Runs Seem Likely 


London, July 27. 


First production in a busy week 
was Pirandello’s “Six Characters in 
Search of an Author,” transferred 
from the Arts Theatre Club to the 
St. James’ Theatre last Tuesday 








intelli- | 


(20), with Mary Morris and Ralph 
| Michael again receiving an ovation. 
!'Too highbrow for popular con- 
sumption, but may draw for limited 
| period. 

| Revivals of Jean Paul Sartre's 
| “Respectable Prostitute” and Oscar 
Wilde’s “Salome” (banned for 40 
vears) formed a double bill at the 
St. Martin’s the same night with 
an unknown cast. “Prostitute” was 
greeted with derisive laughter; 
“Salome” was acclaimed for its 
sound production and commendable 
performances by Australian new- 
comer Frank Thring, as Herod, 
and Agnes Bernelle in the title 
‘role. Plays, presented hv Fred- 
erick Farley and Meldon Produc- 
tions Ltd. and directed by trred- 
erick Farley, are too dated- and 
unlikely to prove real b.o. 


Laurence Olivier Productions 
presented ‘““Meet a Body,” comedy 
thriller by Frank Launder and Sid- 
ney Gilliat, at the Duke of York’s 
last Wednesday (21). Play, origin- 
ally produced during the war, has 
been rewritten and stars Brian 
Reece and Joy Shelton, radio fa- 
vorites, as amateur sleuths. Mod- 
erately amusing, it may attract on 
marquee names, but a _ sustained 
run is improbable. Director is 
Henry Kendall. 


Another 





} 


thriller, “Murder 
Story,” a first play by Ludovic 
Kennedy depicting a_ retarded 
youth hanged for complicity in 
murder by his friend, opened at the 
Cambridge Thursday (22). Enthu- 
siastically acclaimed for its acting, 


by unknown players, play is too! 


morbid for average audiences, 
theme being obvious propaganda 
against capital punishment. 





‘MOBY DICK’ IN IRELAND 





John Huston Starts Location Work 
In Youghal 





Youghal, Ireland, July 20. 

Lensing of land location se- 
quences for John Huston’s version 
of the Herman Melville story, 
“Moby Dick.” began in this sleepy 
half-negiected seaport town of 
5.000 people last week, with an in- 
ternational press junket attended 
by U.S. Ambassador Wiiliam H. 
Taft to see it started. Waterfront 
section has been converted with 
Clapboard and paint, spars and 
rope into a replica of New Bedford, 
Mass.m around 1840. Requirements 
called for dredging of harbor to 
bring in three schooners. About 
2,000 cubic yards of silt has been 
shifted, making the harbor navi- 
gable for the first time in years. 

Picture, claimed to be the big- 


gest budgeted film ever made in|! 


the British Isles, is an Elstree Pic- 
tures Production. It will 


who plays Captain Ahab, and the 
other players including 


| for the film’s production start. 

The production team 
which tied up hotel facilities in 
| Seaside resorts for miles around, 
‘include several who were with 
| Huston on earlier pix. Script is by 
‘science fiction writer Ray Brad- 
bury. Production manager is Gecil 
Ford, former Gate Theatre stage 
manager. 

Other locations for “Moby Dick” 
are off Madeira and the Azores, 
where open boat whaling se- 
| quences are currently being filmed 
by a second unit with Portuguese 
| whalemen; the Irish Sea (between 
| Wales and Ireland) for the open 
sea sequences, and at Elstree 
Studios, 


be dis- | 
tributed by Warners. Gregory Peck, | 


Richard | 
3asehart, Leo Genn were on hand | 


here, | 


London Legit 


t Lagging WithCom] 
TW Near; Only 12 Real Money Hits 


- 





LONDON’S 2D ITALIAN .. 
“PIC FEST SET FOR OCT. 


London, July 20. 


» 3 

The Tivoli Theatre in the Strand 
will be the scene of the second of- 
ficial Italian film fest organized 
by Unitalia Film under the au- 
spices of the Italian government, 
which is to run Oct. 25-30. Gala 
preems will be held nightly of lat- 
\est Italian product, with royalty 
‘attending the opening performance. 

Prominent members of the 
Italian film industry, including 
producers, directors and stars, will 
be coming from Rome to attend the 
presentations and also to partici- 
pate in festival social activities, 
which will in@lude a film ball in 
aid of the London Italian hospital. 
The Earl of Harewood has been 
named president of an advisory 
committee in connection with the 
festival and Robert Clark, British 
Film Producers Assn. prexy, wil 
be chairman. 


Germans Driving 
For More Distrib 


Hamburg, July 20. 

On the basis of an agreement 
'made earlier in the year, distribu- 
| tors throughout Germany started 
last week an intensive campaign 
to sell their output a year ahead. 
A 
been agreed should operate until 
July 1 but from that date onwards 
American, German-American and 
British distribs were involved in a 
countrywide 
dates. 

With the continued upswing of 
German-speaking pix which _in- 
cludes the output of Austrian pro- 
ducers, U. S. distribs fear a 25% 
squeeze of the lucrative German 
market. Last year the member 
companies of the Motion Picture 
Export Assn. earned $17,500,000, 
on the basis of 170 distributed pic- 











| 


jtures. In addition, there were 
|50 more U. S. films released 
ithrough independent’ channels. 


| These earnings represent 28° to 
30% of the total film rentals in 
West Germany. 

In the current year, some U. S. 
distribs believe their rentals will be 
down by at least 25°. Thé decline 
in American earnings is the result 
of expanded German language pro- 
duction, expected to rise from>»103 
pictures in 1953 to 130 in the cur- 
rent year. 


Assoc. British Net Hits 
$1,500,000 in 1953-54 


London, July 20. 








ing the year ended last March 31, 

trading profits of the. Associated 
| British Picture Corp. jumped ap- 
| proximately $400,000 to over $6,- 
| 200,000. The net earnings show an 

increase of $195,000 or better than 

| $1.500,000. In the annual report 
| published last week, Sir Philip 
Warter, company chairman, reveals 
; that the decline in admissions ap- 
| pears to have béen arrested, with 
| attendance now improving. 

He said the corporation had faith 
in the new exhibition media as a 
means of attracting the public 
away from home tv and said the 
first stage of the new teéhnical 
| program called for 160 all-purpose 
| installations for showing C’Scope, 
| VistaVision, ete. 

Sir Philip indicated that ABPC’s 
production policy of a_ limited 
| schedule did not involve a dip into 
| the company profits, thanks to the 
| Eady subsidy, which contributed 
| around $1,200,000. From its picture 
theatres, on the other hand, ABPC 
had contributed more than double 
| that amount to the pool. A sum- 
| mary since 1946 showed that the 
|ABPC in that period had reduced 
its bank borrowing by about $6,- 
000,000, cut its loan capital by 
more than $11,000,000 and im- 
proved its liquid position by almost 
$3,000,000. 
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standstill on distribution had) 


scramble for play- 


Despite an attendance drop dur- | 


By HARRY REGENSBERG 
ai, July 20. 
West End legit biz continues on 
the downbeat. And with commer- 
cial tv practically on the doorstep 
the position looks almost hopeless, 
There are 35 theatres currently 
open with only around 12 in the 
real money. Some are making a 
Slight profit, while others are lin- 
gering and hoping for the best but 
ready to throw in the towel at any 
moment. 

There are a number of feasible 
reasons why legit is going down 
hill fast. Expected influx of for- 
eigners, mostly Americans, during 
the summer has not helped much 
because they don’t stay long 
enough. Felt that there is little 
to entice them. The weather is 
certainly no inducement. Night life 
is very dull compared with the 
Continent. So they go there. For 
the natives, the prices of theatre 
admissions are too high. In the 
old days, locals could take their 
wives, or sweethearts, to a dinner 
and show in the West End for 
around $10. But today it is more 
than double that amount. Another 
thing cutting into-the theatre in- 
take are the massive ice shows. 
These are spectacular and cheap, 
with prices ranging from 50c to 
$1.25. These shows absorb 14,000 
people daily, all theatre habitues. 

Actually, there are four musicals 
now in the West End cleaning up, 
with the ‘added novelty of two 
being English. And one is getting 
the top gross of them all. This 
topper is “The Palladium Show,” 
which is doing a steady $33,000 
per, with seats sold for months 
ahead. Show is such a hit that it 
likely will run until Dec. 11. Then 
it is to be transferred to either 
| the Casino or Stoll because the 
| Palladium is wanted for the an- 
| nual pantomime, “Goody Two- 
| Shoes.” 





Other Musical Hits 

The other musical packing them 
in is “The Boy Friend” at Wynd- 
| ham’s Theatre, doing steady $6,600 
;per, which is capacity. Of the 
| Americans, “The King and I” is 
| pacing the others at $24,000, and 
expected to go until the end of 
|next year, making a two-year run. 
In the real hit class is George & 
| Alfred Black’s “Wedding in Paris,” 
|at the Hippodrome with a steady 
$17.000 or capacity. 
| Of the straight shows, the topper 
|is the American hit, ‘‘Teahouse of 
,the August Moon,” with steady 
| capacity intake of $14,000 per. It 
|looks an easy two-year run. But 
; standout is “Reluctant Heroes,” at 
|the Whitehall, which finishes late 
| this month when it will have com- 
| pleted a four-year run. Starting 
|at $7,500, which it grossed for 
some years, it’s now nearer $3,500, 
but still profitable. |Coliseum’s 
“Guys and Dolls” is skedded to 
close at the end of September, 
when it will have completed a 15- 
month run. Show is now doing 
so-so after having made coin early 
in its run, 

‘Can-Can’ Due in Soon 

“Can-Can,” also an American hit, 
is set to replace, with French tv 
and diskef, Line Renaud, to play 
the Lilo role. Robert Morley’s 
“Hippo Dancing” at the Lyric is 
another moneyspinner with a 
steady $7,500 and showing a good 
profit. “I Am a Camera” at the 
New Theatre is very healthy at 
$7,000, which is capacity for this 
medium-seater. The Haymarket’s 
“A Day By the Sea” chalks a 
weekly $9,000 and is good for many 
more months. 

Back it the musical and revue 
field, there is the Noel Coward 
epic, “After the Ball,” adapted 
from Oscar Wilde’s “Lady Winder- 
mere’s Fan,” getting fairish take 
of around $8,000; Val Parnell & 
Bernard Delfont’s “Pardon My 
French” (a Folies. show) at the 
Prince of Wales, healthy at $18,000, 
and figured to run till next March; 
Jack Hylton’s “Pal Joey,” at the 
Princess, good at near $11,000; 
Jack Hylton and George & Alfred 
Black’s “You'll Be Lucky” at the 
Adelphi to steady $10,500 at which 
gait it can stay until fall. 

Several Straight Shows Okay 

Criterion’s “Intimacy at 8:30" is 
getting a good $6,000, nearly 
capacity per week for this small 
theatre. “Joyce Grenfell Requests 
the Pleasure” revue at the tiny 
Fortune Theatre, is very healthy at 





$5,500. Other straight shows in 


(Continued on page 15) 
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Arg. Exhibs Menaced on Al Sides. 
By Low Prices, Vande and Quota Laws 





Buenos Aires, July 20. +- 


Never, since, motion picture ex- 
hibition became an_ established 
entertainment, have Argentine ex- 
hibitors had so much to contend 
with as at this time. 

Their major. headaches, apart 
from lc ¥ admission scales and con- 
tinual demands from their workers, 
are the obligatory Vaudeville Law, 
plus the Protection Law, which as- 
signs the best playing time to na- 
tive pictures which invariably 
bring them losses. 


Another growing problem is dis- 
sension amongst native producers, 
who are now accusing exhibs of 
being in cahoots with major film 
studios, to exhibit their product 
exclusively. The fact is that actual- 
ly the exhibitors prefer to deal with 
the only twe studios capable of 
turning out reasonably commercial 
pictures. , 

The Exhibitors Federation 
created at a recent convention in 
Buenos Aires is already achieving 
some unity designed to lick these 
problems through concerted action. 

The first result is the decision 
by several provincial governors to 
cancel autonomous taxes which 
they levied against exhibitors in 
their territories. Gradually the 
Fedesation hopes to bring all state 
governments and municipalities in- 
to line and prevent their setting up 
their own individual taxes on film 
exhibition. 

United action by the Federation 
also succeeded in warding off, at 
least temporarily, enforcement of 
the Vaudeville Law outside the 
city of B. A. Some provincial 
governors, anxious to curry favor 
with the national administration, 
attempted to rush enforcement in 
their jurisdiction, but were pulled 
up short by the Federation’s action 
in stressing many dangers involved. 

Now that they achieved some 
semblance of unity, the exhibitors 
are striving to have the Vaudeville 
Law amended? if not repealed, and 
at the same time they are also par- 
leying with the Entertainment 
Board for changes in the Protec- 
tion Law. They argue that they can- 
not continue being forced to pay 
the piper for the entire film indus- 
try by having to hold over native 
films which audiences reject, even 
when invited to view them off the 
cuff. The exhibitors point out that 
they would prefer to apply another 
tax on film admission scales to set 
up a fund which would let them 
award cash prizes to the best local 
productions. 

The decline in quality of the lo- 
cal material under the Protection 
system has become too obvious for 
the authorities to ignore it any 
further and as a consequence the 
exhibitors have a better chance of 
succeeding in their efforts for 
amendment. 


Lack of New Authors, 
Capable Actors Hurts 
German Legit Theatre 


Paris, July 27. 

Albert Bessler, here with the 
West German Schiller Theatre of 
Berlin during the current Interna- 
tional Drama Festival, has aired 
his views on present legit prob- 
lems in Germany. Main difficulty, 
he »pined, is the lack of promis- 
ing new authors, and the necessity 
of going back to the standard and 
pre-war authors for material. He 
feels that the shortage of new 
authors is further complicated by 
the dearth of competent actors 
with sound professional back- 
grounds. This alf results from the 
black years of the Hitler regime 
from 1933 to 1945, and most espe- 
— during the war, he pointed 
out. 

Bessler said that before the war, 
there were 270 theatres in Ger- 
many. Now, there are only 230 
houses, with 169 in West Germany 
and 61 in East Germany. 
The biggest loss was in Berlin it- 
self which previously had 40 thea- 
tres and now only has 12 (six each 
in the East and West). However, he 
felt that Berlin would still remain 
the legit metropolis of Germany. 
He made it clear there were no 
contacts between the East and 
West. Last year when a West the- 
atre tried to play a piece by Bert- 
hold Brecht, it was boycotted. 

He said that the German post- 
war difficulties did not kill the 
taste for theatre. 





$1,500,000 for New Army 
- Far East Pic Equipment 


Tokyo, July 20. 

The Motion Picture Division of 
the U. S. Army Special Services 
Section has begun a vast $1,500,000 
program of installation of new di- 
mension film equipment in its 
Army and Air Force theatres 
throughout Japan, Korea and Oki- 
nawa, it was announced here this 
week. Funds for the. switchover 
te VistaVision, CinemaScope and 
Perspecta Sound will not come out 
of the taxpayers’ pockets, but will 
be taken from opertaing profits. 

Recent VistaVision demonstra- 
tion for Japanese distribs and ex- 
hibs, held at the Army-operated 
Ernie Pyle Theatre in Tokyo, is 
said to have spurred the move. 
Changeover of 35m houses will 
take about 15 months to complete. 


Guitry Mines Hot 
Spec Film Vem 


Paris, July 20. 

With his last film, “Si Versailles 
M’Etait Conte” (“If Versailles 
Were Told to Me’), turning out 
to be the biggest grosser in decades 
here, Sacha Guitry has become 
the No. 1 spec film producer-direc- 
tor here. Though the trend to- 
ward historical color films had 
been growing, it took raconteur 
Guitry to really tap the public 
penchant for a desire to relive the 
glorious days of French history in 
these days of anxiety. His lush 
Gallic rehabilitation of Versailles 
is just what the French wanted, 
and Guitry is staying in that vein 
for his next film, “Napoleon,” now 
being made, which will cost a huge 
$1,500,000, feature 100 stars, have 
3,000 extras and-‘15 battle scenes. 

Guitry says he will be more 
scrupulous in historical detail in 
this film and 25 hfstorians worked 
with him six months on the prep- 
aration of the scenario. Napoleon 
will be played by two actors. His 
life will be traced from his boy- 
hood on Corsica to the placing of 
his cinders in the Invalides here. | 
Playing Napoleon are Daniel Gelin 
and Raymend Pellegrin, and Guitry 
has reserved the role of Talley- 
rand for himself. It is Talleyrand 
who tells the story. Other stars 
slated for large and even bit roles 
are Yves Montand, Pierre Bras- 
seur, Serge Reggiani, Jean Gabin, 
Henri Vidal, Robert Lamoureux, 
Luis Mariano, Jean-Claude Pascal, 
Danielle Darrieux, Maria Schell, 
Patachou, Micheline Presle and 
Michele Morgan. This can't «miss, 
for pic has already been sold to 
five countries. Guitry is already 
preparing a history of Paris from 
its beginning to the present, with 
another all-star cast. 


TWO CHIEFS TO GUIDE 
VIENNA BURGTHEATRE 


_ Vienna, July 20. 

Recent appointment of two heads 
for the state-owned Burgtheatre, 
top legiter in the German-language 
world, came as a surprise for out- 
siders, but insiders knew that this 
has often been the case in the long 
history of the stager, founded in 
1776 by Emperor Joseph II. 

The two new men, Adoif Rott, 
well known director, and Friedrich 
Schreyvogel, well known author,, 
were picked after a two-month de- 
liberation by highest officials of 
the country. 

The Burg Theatre once had three 
chiefs. This was shortly after World 
War II, when author Max Bahr, 
businessman Robert Michel and ac- 
tor Max Devrient formed a tri- 
umvirat. The most unique Burg- 








theatre management was under the 
founder, Emperor Joseph II, him- 
self. He acted as chief, but appoint- 
ed for each day a different assistant 
manager. The famous Burgtheatre 
had a new head 365 times a year, 








so to speak. 


Mex Extras’ Wage Hike 


Mexico City, July 20. 
One thousand pic extras, affili- 
ated with the technical-manual 
workers local of the Picture Pro- 
duction . Workers Union (STIC), 
were allowed a 10% pay hike, ret- 
roactive te June 1, by decision of 
the Mixed Committee of Employ- 
ers-Labor of the Cinematographic 
Industry. : 
Upswing in living costs since de- 
valuation of the peso to 8c April 
19 warranted the extras’ pay hike, 
the Committee indicated. 


Lisbon’s Film Season 
Spotty; Too Many New, 
Bigger Cinemas Blamed 


Lisbon, July 20. 

The film season here has been 
spotty so far. Exhibitors say that 
the addition of about six new 
cinemas each with seating capac- 
ity: from 1,500 to 2,000 (giving 21 
shows a week instead of the aver- 
age 10) has meant a loss of biz. 
The hike in the number of bigger 
first-runs has run ahead of avail- 
able cinema populace, making for 
an actual overseating situation. 
Greater number of houses has pro- 
duced a considerable increase in 
the number of pix imported by the 
35 distribs. 

It is estimated that Hollywood 
pix have about the double of the 
boxoffice takings of all other im- 
ports combined in Portugal. Dis- 
tributors of U. S. product send 
home every year the $500,000 al- 
lotted to them by the Bank of Por- 
tugal. The country is in a sound 
financial position and one of the 
few ones in Europe from where 
U. S. film companies can get all of 
their earnings plus the revenue on 
foreign pix (mostly Italian and 
French) which they distribute in 
this country. 

The Cinema Imperio, managed 
by Jose Gill, is figured to have had 
the biggest grossing pix last sea- 
son here. This new house, seat- 
ing 1,850, is situated in a rapidly 
growing residential district. ‘House 
of Wax” (WB) and “Roman Holi- 
day” (Par) each topped 50,000 pat- 
ronage draw. 


London Legit 


=—_——_e Continued from pase 4 Se 


the money are Jack Hylton’s “Love 
Match” at the Victoria Palace, just 
transferred from the Palace, doing 
a good $8,000. Star Arthur Askey 
expects to quit the show in August 
to star in a film of the show. 

Cecil Landeau’s revue, “Cockles 
and—Champagne,” barely got start- 
ed and is now about $45,000 in the 
red. Landeau is searching for big 
star to bolster up show. Picadilly’s 
“A Question of Fact” has had 
fairly long run, but now folds to 
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around $4,000 with nothing set to | 


replace. Ambassadors’ “The Mouse- 
trap,” is doing well in second year 
and is a moneymaker, even now 
being profitable at around $5,500. 


|STIC Strike Vs. Few Mex Cinemas 
Causes All Houses, 


Distribs to Close 





RKO’s ‘Canyon’ in Dutch 
With Holland Censors 


Amsterdam, July 20. 
Since the first of the year, eight 
pix have been nixed *by the Cen- 
tral Board of Censors in The 
Hague as being not admissable, 
even for persons above 18 years. 
These comprise two . Russian 
films, “The Village Teacher” (So- 
joesdetfilm) and “Mitrea Cocor” 
(Sovromfilm); twe French, “Le 
Ble en Herbe” (France London) 
and “La Danseuse Nue;” two Ger- 
man films, “Die Diebin von Bag- 
dad” (Pontus Allianz) and “Toed- 
liche Liebe” (Pfeiffer); the French- 
Mexican coproduction “Aventure- 
ra,” and RKO’s “Devil’s Canyon.” 
For the lastnamed picture a re” 
view has been asked. 


7 Yank Pix In 





Mexice City, July 27. 
National Cinemotographic In- 
dustry Chamber, which repre- 
sents nearly all cinemas in 
Mexico, last night (Mon.) an- 
nounced that all houses as well 
as all distributors’ offices will 
stay. closed until the govern- 
ment “ends an orgy of cheat- 
ing and abuses with which 
STIC leaders victimize im- 
presarios without the least 
benefit te workers.” 


It alse appears that produc- 
tien will be affected shortly. 
Reports indicate that the film 
production workers union may 
ferce suspension of all film- 
making by calling out actors 
in sympathy with STIC. 
alse the possibility 

that STIC may move te shut 
legit houses, and perhaps all 
amusements in a boid attempt 
te wage total war against the 
industry’s employers. 

Mexico’s biggest film industry 
strike in years, involving every- 
thing excepting production, is 
unique because it is a strike against 





Top 10 in Italy 


Rome, July 20. 
Yank companies placed seven 


a strike. Labor Ministry had in- 
| duced the unions to delay a walk- 
| out provoked by the demands of 
| the National Cinematographic In- 
| dustry Workers Union (STIC: on 
| operators of 1,237 cinemas and the 





films to Italy’s three pix in the 
top 10 boxoffice slots for the first 
six months of the current season. 
Based solely on key city first-run 
figures, “Quo Vadis” (M-G copped. 
top spot at $477,000. An Italian- 
made, “Bread, Love and Dreams” 
(Titanus), was second with $382,000 
for the period, but may be passed 
by “The Robe” (20th), with fina! | 
figures not being in yet on this 
item. | 

Seven-city figure for the Cin- | 
ema-Scoper was $351,000. Follow- | 
ing is another Italo-made, though | 
in coproduction with France, “Re- 
turn of Don Camillo,” which to- 
talled $267,060 for Dear Film. | 
“Roman Holiday” (Par) was next 
with $231,000, followed by “Pris- 
oner of Zenda’ (M-G) at $25,000. 

“Salome” (Col) took seventh . 
place, with a $207,000 total, fol- 
lowed in order by “Peter Pan” 
(RKO) with $196,000; “Shane” | 
(Par) with $166,000; and another 
Italian-made, “I Vitelloni.”’ wind- 
ing up the first 10 with $163,000. | 


BARRAULT, RENAUD OK 
IN BUENOS AIRES VISIT. 


Buenos Aires,,July 20. 
Jean-Louis Barrault, Madeleine 








;Renaud & Co. have just closed a 


legit tour in Buenos Aires, which 
had an even bigger impact than 
their previous visit in 1950. 

Aside from 16 performances at 
the Odeon Theatre, which were all 
SRO, Barrault lectured almost 


Star Richard Atenborough is ex-/ daily on thespian subjects to legit 


pected to quit 


in a couple of | student groups and public. 


As a 


months for pix commitments when | grand finale, in celebration of Bas- | 
show will have to fold. | 


‘Witness’ Doing $9,000 Weekly 

Agatha Christie’s other play, 
“Witness for the Prosecution,” at 
the Winter Garden has 





topped | of Education sponsorship, 


tile Day, he _ produced Paul | 
Claudel’s “Christophe Colomb” at 
the Colon Opera, under French 
Embassy and Argentine Ministry | 
to an’! 


$9,000 but is now nearer $5,500. | overflow house. 
But it still is in the black since | 
having a small overhead. Duchess’ | tomed to enthusiastic audiences in 
“The Manor of Northstead” has no | 


worry at over $6,000, and is good | 


for several months. At the Savoy, 
“Angels in Love” has never made 
money at around $4,500 and is 
likely to fold soon. St. James’ 
“Waiting for Gillian” is only so-so 
at barely $7,000, and is about 


through. St. Martins’ “Going to 
Town” is lingering at around 
$4,000, and forcing its run. Jack 





Hylton’s revival of “The Moon Is 


by at $3,500 since overhead is | 
small. Henry Sherek’s “The Facts | 
of Life’ at the Cambridge has suf- 
fered by being moved from the 
Duke of Yorks just when it was 
building up. It is expected to close 
in a few weeks with intake barely 
above $4,000. 

New shows of importance being 
lined up include Jack Hylton’s 
American hit, *“‘Wonderful Town,” 
with Hylton in America to get 
some Broadway name for the top 
role. Emile Littler and Peter Daub- 
ney’s “Sabrina Fair’ due at the 
Palace early in August with Ron 
Randell, who came over in the 
Broadway flop, “The Fifth Season,” 


; cut 
| Carambat’s percentage. 





signed for the Joseph Cotten role. 


French legit thesps are accus- 
this country, which looks up to 
France as a spiritual mentor, but | 
the Barrault-Renaud tour has ex- 
ceeded anything previously known. 
The way in which teenage thespian | 
and French students managed to} 
dig up the $18 required for or- | 
chestra seats or $5 for balcony | 
standing for the Barrault shows! 
was unheard of. 

Grosses on the Barrault-Renaud | 
tour must have run to around 
n costs | 
and the company’s fee must have 
well into impresario Jose 





‘Doctor’ Fills the Houses | 
Edinburgh, July 20. | 

“Doctor in the House,” English | 
film comedy, is notching up b.o. 
successes all over Scotland. Feature 
has entered its seventh week at the 
Cosmo cinema in Glasgow, after 
playing at three other city-center 
cinemas. 

Clicko of ‘‘Doctor,” “Genevieve” 
and “Monsieur Hulot” has resulted | 
in Cosmo management moving 
their annual month of film revivals 
from May to July. y 


{in houses where it 


| Stitute something of a 
|/cause there are only 200 theatres 


| 23 distributors ‘eight U. S.) for a 
|35% pay hike. But on July 23, 
| STIC called a strike. It was only 
| against a few cin--mas here and in 
| the provinces, the other exhibitors 
closing their houses in sympathy 
with the STIC-struck establish- 
ments, and the distributors did 
likewise. — 


Sympathy shutting irked the 
STIC, which demanded that the 
Ministry sock the sympathy strik- 


| ers with constitutional chastise- 


ment for ceasing a public service 
or fines of up to $160 daily per. 
The demand was answered by the 
National Cinematographic Industry 
Chamber, with the statement. 


“We consider it cheaper to pay 
all fines for closing our theatres 
than to continue appeasing the in- 
satiable voracity of immoral 
leaders.” 

Seemingly to partly compensate 
them for the loss of practically all 
their cinema advertising, impor- 
tant revenue, the Chamber ran 
half-page ads in all dailies, blam- 
ing STIC for the shutterings. 

Sympathy-closing cinemas have 
this notice on their front doors: 

“By decision of the National 
Cinematographic Industry Cham- 
ber, this theatre has suspended its 
functions.” 

Not involved in the strike are 
seven grind houses as well as the 
Cine Versalles, a sort of subse- 
quent-run that the STIC operates; 
and the Teatro Iris. Latter -has 
been exhibiting Russian pix, with 
Mexican vaude support. 

The “grinds” and playhouses 
open are doing big biz, thanks to 
the strike which deprives a city of 
nearly 4,000,000 of its top diver- 
sion. Walkout is said to be costing 
the local government around $7.,- 
500 daily in tax coin. Cinemas in- 
volved represent a $48,000,000 in- 
vestment. U.S. distributors hit by 
the strike are Par, Columbia, Me- 
tro, Universal, WB, RKO, 20th-Fox 
and Rep. 





Majors 0.0.’ing English 


Version of Berlin Fest 
Prize Pic, ‘No Way Back’ 


Berlin, July 27. 

“No Way Back” (“Weg ohne 
Umkehr"), already booked into 73 
theatres here, is matching the biz 
done by “Here To Eternity” (Col) 
has opened. 
The bookings to date on this Ber- 
lin Film Festival prizewinner con- 
mark be- 


in the city. 

“No Way Back” won the nod as 
thé best German pic of the year 
at the 1954 Berlin Film Festival 
while Rene Deltgen captured the 
“best actor’ award for his role in 
the same film. H. M. Majewski, 
who composed the music for 
“Back,” copped the ‘best music” 


| prize for his score. 


The English version of “No Way 
Back” has been completed and a 

. - pl “war 
print is now on its way to N. 7 
for screenings by several American 
major distribs. 
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eng 
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“Its magnitude will “Magnificence in | “Fills the breadth of the 
propel it into a‘ splendid style that CinemaScope screen 
prominent place among «4 should reap a box-office | | with a wealth of 
the year’s top money harvest! Rarely has the ! pageantry—an ace 
pictures!” _-screenexhibitedso. -~—_entertainment!” 

BOxoFFIcE | much dash and Se] HOLLYWOOD REPORTER 
bravado!” | 


THE INDEPENDENT 




































































Out of the Adventure Pages of the Ages! From SIR W 


7 STARRING REX VIRG 


WARNERCOLOR HARRISON Q M 
STEREOPHONIC SOUND 





VARIETY 


sp A a ll i ga ah ee ae ae ‘g Spee 
: ‘ 


twill hold audiences 


: “A box-office picture! 
iq spellbound by its 


Sweeping action, 


“Gets the full 
CinemaScope spectacle 


“Sweeping action in the 


eye-appealing drama 
and fast action!” 
~ SHOWMEN'S 


deadly struggles, 
Suspense and 


breathtaking scenes! 


CinemaScope adds 
inimeasureably to the 
richness of the 
pageantry!” 


M. P. HERALD 


treatment and the 
grossing prospects are 
excellent!” * 

DAILY VARIETY 


“A very big picture, a 
very fast and 
fascinating picture, 


with one of the most 
exciting final sequefices 
ever contrived!” 


IMMTALE NO) i> 
spectacular treatment 
—a box-office entry 


from Warner Bros.!” 
VARIETY 


“A lusty, lavish, 


Spectacular 
entertainment that will 
garner a considerable 
audience!” 

° FILM DAILY 


M. P. DAILY 



























































ALTER SCOTT'S ‘The Talisman’ tumultuous epic of the Quest for the Holy Sepulchre! 


RG INIA GEORGE LAURENCE ROBERT DOUGLAS * 


SCREEN ecay ey JOHN TWIST 
VO) - SANDERS - HARVEY 83s 
pirecteo BY DAVID BUTLER 
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Surprise Change-of-Job Status Typical 
Of Canada’s National Film Board 


Ottawa, July 27. +¢ 
_ Reeent switches in the National 
Film Board executive offices are 
reminiscent of NFB’s John Grier- 
son era when, it was legend, an of- 
fice boy could become a film pro- 
ducer overnight. NFB appoint- 
ments lately included a film pro- 
ducer, Michael Spencer, as chief 
of the board’s liaison staff; Ian Mc- 
Neill, one-time magazine staffer | 
and until this month secretary of | 
the board, to film production; | 
Carl Lochman, former Civil Serv- | 
ice personnel expert and recentiy 
with NFB’s distribution office, as | 
NFB European representative. | 
Latest move is naming of an ad- | 
ministration and-personnel officer, 
J. W. Cosman, to head the inter- 


national division of NFB’s distri- | Outlawing Ohio Censors 





Beard’s Bonanza 


Hollywood, July 27. 

Hecht-Lancaster Productions 
has gone in for beard produc- 
tion as a means of rounding 
up enough bewhiskered extras 
for “Gabriel Horn,’ on loca- 
tion in Kentucky. Beard-rais- 
ing contest is under way in 
the Owensboro district where 
most of the film will be shot. 

Kentuckian who raises the 
most luxuriant wind chimes 
will get a U. S. Savings Bond, 
and all the contestants will be 
offered jobs in the film. 




















bution office. 
Grierson had a reason: Canada’s | May Provoke Tax On 

in the moppet stage and personnel | Se 
had to be trained on the job from | Reels Latest Worry 
than that. with wartime shortages, As Ohio awaits the decision of | 
of material ‘(Grierson teed as Judge Ralph J. Bartlett on an in- 
in 1939) even apparatus and equip- end film censorship in the state, | 
ment had to be invented, developed | there is a feeling here that the film 


film industry was still very much | 

scratch in all-categories. , More Columbus, July 27. 
Canadian govt. film commissioner junction which, in effect, would | 
and manufactured. industry may be sowing a field of 








~ Leonard Goldstein 





=n Continued from page 3 qua 
cern over the outcome of their | 
ctivities. | 

: At the time of his death he had 
three properties turning. One, 
“White Feather,” is the last of 10 
films to be made ,»under a tieup 
with 20th-Fox. When Goldstein and 
20th teed off on this pact, all 10 
films were to be made in standard 
format, in contrast with 20th’s own 
studio program of only Cinema- 
Scope pix. “Feather,” now shooting 
in Mexico, Jater was determined as 
particularly suitable for the wide- 
screen process and a switch to 
C’Scope was made. 

jncideutally, it was on the 20th 
lot that Goldstein suffered the at- 
tack. He was engaging in a tele- 
phone conversation from the office 
of Sypros P. Skouras, 20th’s presi- 
dent. 

Other two films currently shoot- 
ing are “Black ‘Tuesday” and 
“Stranger on Horseback,” both for 
release. by United Artists as part 
of a 10-picture deal recently closed 
with that distributor. Ironically, 
last week’s Variety carried a full- 





| page ad in which UA “welcomed” 
| Leonard Goldstein Productions to 


its distribution fold. 

All three films will be continued 
through production for delivery 
either to UA or 20th. Not consid- 
ered as yet is the future course for 


Flaws Seen In Censorship Victory 


Protagonists of Blue Laws Smarting, May Get More 
; Obnoxious Statutes Passed é 











Drive-In Debris 
Omaha, July 27. 
Almost anything mey be 
found by drive-in lot cleanup 
crew. Fred Teller of the Strand 
at Hastings, reports finding: 
A warranty deed filed in 
Douglas County of the Terri- 
tory of Nebraska’in 1858. 
The parchment is still in ex- 
cellent condition and the hand- 
writing legible. Loser hasn't 
shown up. 


Higher Income, Heavier 
Depreciation Revealed By 
AB-United Paramount 


Income was higher but heavier 
depreciation charges due to the in- 
stallation .of theatre widescreen 
and sound equipment caused a 
slight drop in American Broadcast- 
ing-United Paramount’s net profit 
for the second quarter of this year. 

Operating profit for the second 
quarter amounted to $715,€00 after 


Recent. defeat of censorship in 
Kansas has alerted foes of. censor- 
ship to the likelihood of retaliatory 
and precautionary moves in the 
various legislatures of~ censorship 
states. 


It’s now considered almost a cer- 
tainty that, with the exception of 
New York and Virginia, “most of 
the remaining five states will seek 
to strengthen their censorship laws 
when their legislatures meget in the 
spring of 1955. be Kh, PRES 


Impression is that attempts will 
be made to “tighten” the language 
of the various statutes along the 
lines of the new New York law 
which attempts to define the mean- 
ing “immoral” and “incites .to 
crime." The U.-S. Supreme Court, 
in ruling on “La Ronde” and “M”, 
indicated that it considered the 
wording of the N. Y. and Ohio sta- 
tutes too vague to be applicable, 
leaving most boards with a sharply 
reduced statute to work with. 


First official move to rework the 
censorship statute along the N. Y. 
lines came last week in Baltimore 
where Sydney R. Traub, chairman 








'the indie unit, particularly as it 


On-the-job training was usual. A | dragon's teeth in its vigorous anti- /concerns the balance of the UA. 


mimeographed memo would notify censorship efforts. 


/contract. This is to be decided by 


estimated depreciation charges of 
$2,150,000. With gapital gains of 
$25,000 included, the earnings 


of the censorboard, told a special 
committee of the legislative coun- 


a preducer of films he had sudden- | 
ly become a publicity officer; an ac- 41-year-old Ohio censorship law in | 
countant returned from a vacation the ashean (a decision that would 
to find himself a distribution exec.,- be fought all the way to the U. S. 


If Bartlett decides to throw the , 





or a still photographer working 
in the northern icefields got a mes- 
sage to get back to Ottawa and be 
an editor behind a desk. : 

Grierson was pioneering and had 
practically no precedent to guide 
him: He missed once in a while 
but his batting average was high. 
Current commissioner, Dr. A. W. 
Trueman. a former university of- 
ficial. has an active, widespread 
and growing film industry around 
him. both privately-owned and gov- 
erned, established largely by NFB 
“sraduates.”” He has little taxpayer 
apathy and opposition compared 
with the general, often furious op- 
position faced by Grierson and his 
organization. Trueman must, of 
course. decide if the time has come 
when NFB can reach into industry 
for personnel or if it must continue 
to be an unofficial training ground, 
possibly also a proving ground, for 
creative and technical motion pic- 
ture staff. 


But as the film industry ac- 
cepted Grierson as a film-maker 
and organizer it seems to have ac- 
cepted Trueman as an administra- 


tor. Industry and other eyes are 
currently on the Trueman exec. 
switches, particularly in the face of 
the forthcoming NFB move to 
Montreal, to see if they are smart, 
or just gambles. 


SAN DIEGO’S CAPRI 
STARTS 1ST RUN BIDS 


San Diego, July 27. 

Opening of a new showcase thea- 
tre, the Capri, by Burton Jones, 
has resulted in first-run bidding 
for the first time in this city. In 
the past there has been practically 
no competition for first-runs in 
this area. 

Jones bought “About Mrs. Les- 
lie” to launch a strictly showcase 
policy. opening with a $10 charity 
premier on Juiy. Policy also calls 
for the exclusion of children under 
17 unless accompanied by parents. 
The Capri seats 700. 


Ralth Clare Heads Drive 


Hollywood, July 27. 

Chairman of the Motion Picture 
Permanent Charities’ 1955 drive 
will be Ralph Clare, representing 
more ~than 20,000 members of 
guilds and unions on the film lots. 

Campaign, starting in September, 
will be the 10th conducted by 
MPPC. 
than $16,000,000. 











Kay Lenard Vice Ed Ralph 
Hollywood, July 27. 
Owing to press of business as a 
unit production manager on the | 
Walt Disney lot, Ed Ralph turned | 
in his resignation as president of | 
Motion Picture Industry Coun- 
cil. 
His successor is Kay Lenard, 
. MPIC veepee, who has been acting 
prexy during Ralph’s absence. 


Supreme Court), the state could! 
and just might take reprisals in the 
form of an outright reel tax, a tax 
that some observers believe would 
be much higher than the present |! 
$3 per reel censorship fee at pres- | 
ent. 

Some of the state’s top lawyers | 
say there is nothing to prevent | 
Ohio from slapping a $5 to $10 tax | 
for each reel of film shown in Ohio | 
for profit. The state could really | 
clean up on such a levy because | 
it would be practically all clear) 


money since there would be no ex- | 





pensive censorship machinery tO} \ nich Robert Goldstein owns an! 


double or triple the state’s revenue 
i 


maintain. Such a tax could easily 


from films. 


Actually, this is a lot of nA, 
If censorship is tossed out | 
Ohio would lose only about $300,- | 


ing. 


000 in revenue and a new tax 
tripling that amount would be fair- 
ly difficult to justify since the state 
is riding along on a comfortable | 
surplus which has been estimated | 
may exceed $40,000,000 this year. 
Judge Bartlett in Common Pleas 
Court here has been taking his 
time about rendering a decision in 
the injunction suit to outlaw cen- 
sorship brought by RKO, Inde- 
pendent Theatre Owners of Ohio 
and exhibitors Martin G. Smith of 


, Toledo and Horce Adams of Cleve- 


To date it has raised more | 


land. He has recognized the gravi- 
tv of the decision, which most cer- 
tainly will be appealed whether it 
is pro or con, although it is felt 
that there exists a preponderance 
of precedence in recent Supreme 
Court rulings which would back up 
a decision outlawing Ohio censor- 
ship. 





UNDISCLOSED PAYMENTS 





Out-of-Court Settlements of 
Antitrust Suits In Chicago 





Chicago, July 27. 
Two more antitrust suits against 
the majors were settled in the usu- 
al manner—out of court—here last 
week. 
Devon Amusement Co., operat- 


ing the Rich theatre. was suing for | 
300,000, and the Cicero Amuse- | 


ment Co., which has the Vilas The- 
atre, was asking $360,000, settled 
their claims for undisclosed sums. 


the various parties, including Gold- 
stein’s partners, Robert Goldstein 
(a twin brother) and Robert L. 
Jacks. Robert Goldstein has pro- 
ducer’s credit on “Black Tuesday” 
and “Stranger on Horseback” and 
Jacks is the producer of “White 
Feather.” Leonard Goldstein had 
been listed as executive producer 
on all three. 

Goldstein entered the 20th deal 
after an association of nearly five 
years at Universal had come to an 
end over differences on his re- 
munerative status. The parting was 
a friendly one, however. 

Two other brothers and two sis- 
ters also survive. One of the broth- 
ers, Spud, is traveling secretary 
with the Cleveland Indians in 


interest. 








Twice-Told Tales 


Continued from page 3 aun 








reissue of the Irene Dunne-Robert 
, Taylor picture,” a U exec admitted. 


“But it’s turning out all for the 
best. The young people dimly re- 


| member the title, and they know 


the Douglas book. 
in droves.” 

Same desire to latch on to pre- 
sold values is inherent in 20ih’s 
purchase of Fulton Oursler’s “The 
Greatest Story Ever Told” and, 
again, in Metro’s shelling out of 
heavy coin for 
pathy.” In fact, because Holly- 
wood knows the penetration ca- 
pacity of a Broadway legit click 
tag. studios have been paying 
closer attention to the stage than 
ever before. Not in many years 
have the studios bought up as 
many legit properties for screen 
adaptation. “Oklahoma,” being 
lensed in Todd-AO, and Cinema- 
Scope, and “Brigadoon” are more 
examples of Coast studios hitching 
to a famed stage vehicle. - 

While the studios have no hesi- 
tation in snatching up suitable 
yarns on the bestseller list, partic- 


So they come 


/ulJarly if they’re the type that lend 
ithemselves to spectacle treatment 


for the wide screen, they’re com- 
plaining about the paucity of pub- 
lished materials to suit their needs. 
Some examples of pix based on 


‘bestsellers are “The Egyptian,” 
“Desire,” “The High and ‘the 
Mighty,” “The Silver Chalice,” 
“Prince of Players,” “Executive 
Suite,” “Caine Mutiny,” “From 
Here to Eternity,” etc. 








Love That Popcorn 


Officials of the International 


Owners of America have set plans for a combined theatre conces- 
sions forum at the 1953 TOA convention Oct. 31-Nov 4 at the Con- 


rad Hilton Hotel, Chicago. 


The IPA execs have outlined a tentative agenda for their con- 


vention sessions, which will also 
representatives, 


The Nov. 4 session of the TOA meeting will be 
devoted to a summary of the IPA meetings. 


Popcorn Assn. and the Theatre 


be attended by TOA concessions 


cii that Maryland’s present law 
was “inadequate” and should be 
moulded along the N. Y. pattern. 


were equal to 15¢ per common 
share. Second quarter of 1953 
brought operating profit of $756,- 


000 after $1,765,000 for deprecia- 
tion. Cap gains were listed to 
$62,000 and the common _ share 
earnings at 17c. 


Without the depreciation 
charges, the net operating profit 
(after taxes) would have been $2,- 
865,000 in the second 1954 quar- 
ter, compared with $2,521,000 in 
the 1953 period, for a gain of 
$344.000. , 


months of the current year were 
$1,754,000, or 40c per common 


net cap gains, mainly via sale of 
Chicago television station WBKB, 
which accounted for the high per- 
-Share profit. 

In disclosing the earnings, AB- 
PT president Leonard Goldenson 
stated a shortage of “boxoffice” 
films and the introduction of tv in 
some areas were adverse factors in 
the second quarter. He said, how- 
ever, there was improvement in 
theatre grosses in June. The prez 
added he anticipates further im- 
provement “based upon the quality 


in the third quarter.” 
Re the broadcasting end, Gold- 


“Tea and Sym-| sults than expected in the second 
7 1954 quarter, managing to operate | 


at the break-even point. 

Letter to stockholders sent out 
by Goldenson included dividend 
| checks for the second quarter in 
| the amount of 25c per share of 
;common and ‘the same sum per 
| preferred share. 








$700 FROM DRIVE-IN 


Buffalo, July 27. 
| First drive-in theatre holdup in 
this area occurred Sunday (18) 
when a lone thug, combining the 
technique of holdup man and 
snatch thief, grabbed nearly. $700 
from the Aero Drive-In and 
vanished. “y 
When one of the cashiers went 
to one of the theatre’s. boxoffices 
late in the evening to get change 
‘for the concession, she was fol- 
|lowed by the thief who grabbed 
the money from the cash drawer, 
stuffed it into his pocket and ran. 
Search of the surrounding fields 
and area roads by Buffalo police 
was without results. 


é > . s e 
Apache’ Hit in Philly 
“Apache” set all-time record for 
preview opening (23) at 4,360-seat 
Mastbaum Theatre, flagship of 
Stanley - Warner’ Circuit, Ted 
Schlanger, zone manager, reports. 











Participating will 


be theatre concessions leaders, representing manufacturers, sup- 


pliers, and theatres, 
Feature of the convention will 


IPA, the Theatre Equigment Supply Manufacturers Assn., and the 
Theatre Equipment Dealers Assn. 


be a combined trade show with | for opening at Mastbaum was $11,- | 
kes closed up by 3-D debut of 


Hecht-Lancaster production got 
$1.49 top, but was coupled with 
closing day of previous film cut- 
ting down turnover. Previous high 


“House of Wax.” 





AB-PT’s profit for the first ux | peting what- je sad tent. Seeser 





The 





Only state where no changes are 
likely next year is Virginia whose 
state legislature doesn’t meet in 
1955. New York, of course, already 
has a revised statute. 

Hugh M. Flick, the N. Y. censor, 
has held that, in some ways, the 
changes—produced by film biz 
pressure—haven’t exactly helped 
the industry. His argument is that, 
where in the past he has had a 
certain amount of leeway in inter- 


under the statute’s broad provi- 


share, compared with $2,236,000, | S!ons, the law is* now spelled out 
or $1.59 per common share, in the | 
first half of 1953. In the latter pe- | 
riod AB-PT realized $4,314,000 in| 


for him. At the same time, Flick 
admitted that, even with the new 
statute, his board was bending 
backwards to avoid any clashes. 


UNITED PARAMOUNT’S 
CINEMASCOPE SPLURGE 


Minneapolis, July 27. 
United Paramount’ Theatres, 
which has had C’Scope only in its 
local Radio City and St. Paul 
Paramount, downtown, and in its 





; neighborhood Minneapolis and St. 
| Paul Uptown theatres, is now in- 
of pictures scheduled for release | Stalling it with four-track stereo- 
| phonic sound in all of its other 
| Twin Cities’ loop first-run houses, 
enson said ABC showed better re-| the State and Lyric here and the 
| St. Paul Riviera. ~ 


Harry B. French, circuit's presi- 


| dent, states C’Scope is under con- 
| Sideration for the remaining seven 
_Twin Cities’ neighborhood houses, 
four here and three in St. Paul. 


Involving new wide screens in 


all instances and to include vari- 
|ous alteratiogs and improvements, 
| the 


SNATCH-AND-RUN NETS 


|move as 
| United Paramount’s confidence in 
| exibition’s future, 
| by the construction of a new $350,- 


installations will involve an 
estimated $75,000 investment. And 
local trade circles are hailing the 
another expression of 
also indicated 
0C0 conventional theatre now 
nearing completion in Minot, N.D. 


Columbia Retitles Two 


Switch in a couple of pic titles 
has been disclosed by Columbia. 
CinemaScope_ that went 
through production as ‘Rough 





| Company” is now billed “The Vio- 


lent Men.” 

The entry which had been known 
as “Violent Men” is now called 
“Ten Wanted Men.” 





McMahon, Ballyhooer 


Horace McMahon, vet stage and 
screen performer, left N. Y. for 
Chicago Sunday (25) for a two- 
week job of ballying “Susan Slept 
Here,” RKO entry in which he has 
a featured comedic role. Film opens 
at the Wood Theatre in the Windy 
City Aug. 10. 

Actor will make the press and 
tv rounds in addition to calling on 
Chf disk jockeys. Following this 


he’ll return to Gotham where he’s 
;eyeing a legit assignment. 
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Ad-pub directors of the major companies, at a N. Y. meeting last 


turned down a proposal to sponsor an elaborate insertion 
Wiener & Publisher which would list the important product up- 


coming from all companies. 


As outlined by the press committee 


Council of Motion Picture Organizations, the plah was to 
patents fourth estaters with the quality and scope of Hollywood's 


new wares. 


Insertion had been suggested as part of the windup 


of the COMPO series of ads in E & P, The 26th and final one 


- ig set for next month. 


ection of the idea was based on the preference to keep the 
COMPO i strictly in the institutional vein, for which they had 


been designed at the start. 





Less Legit Helps 
Cinerama Round 


Full Year In Chi 


Chicago, July 27. 
As of now “Cinerama” will 
round out its first year of exhibi- 
tion in Chicago. Local toppers are 


iming a Windy City record for 
ye filtn on its first run with the 
boast that “Cinerama” will have 
played to over 1,000,000 people and 
grossed over $2,000,000 by its: 52d 
week. Pic figures to outdraw Red 
Shoes,” which several years ago 
played a road-show first run at the 
Selwyn theatre for -about 18 
months, because “Cinerama” holds 
more showings weekly and because 
Palace Theatre has larger seating 
capacity than the Selwyn. 

“Cinerama’s” radius in Chicago 
involves close to 17,500,000 people, 
and the number of large conven- 
tions held here the year around 
has brought in hinterlanders from 
other parts of the country. An add- 
ed advantage here is that Chi “Cin- 
erama” doesn’t have as much legit 
to compete with, for the conven- 
tioneers, as does Gotham’s. House 
estimates it draws roughly around 
40% of its patrons from visitors-to- 
town, and guest book at present 
lists some 50,000 names. 


Company has been very aggres- 
sive promotionally, staging special 
showings for school groups and 
clubs and going out after package 
tours with railroads and buslines. 
Using direct mail approach to in- 
dustry and trade unions, Palace 
has been tacking on an extra Satur- 
day matinee nearly every week. 


Anni of “Cinerama” is being 
celebrated in the theatre with 
luncheon for politicos, local digni- 
taries, and press on July 29. Fan- 
fare will be in cooperation with the 
State Street Council, merchant 
members of which feel they’ve 
been helped by the picture’s draw. 


BROIDY’S OWN QUOTA 
FOR ALLIED NOW FOUR 


Hollywood, July 27. 
Under contract to produce two 
pictures annually for Allied Art- 
ists release, William F. Broidy 
will increase the number to four 
this year and four in 1955. 


Lined up for the remainder of 
1954 are “Dynamite Anchorage,” 
“Cry Vengeance,” “Rider of the 
Ruby Hills” and “Desert of the 
Damned,” in that order. 


Ohio Town Repeals Tax 
After Pix Closing Threat 


Bellevue, O., July 20. 

After the State Theatre, Belle- 
vue’s only filmhouse, gave notice 
it would shutter, and sent dismissal 
Slips to its 12 employees, City 
Council, by a 6 to 1 vote, decided 
to repeal the city’s 3% admission 
tax. James Rairdon, theatre of- 
ficial, said that as a result, the 
house probably will remain open 
during the summer. 

Councilmen said they received 
numerous requests from filmgoers 
to repeal the tax, so the theatre 
could continue. operation. 











Skouras Fetes Clare * 
Clare Booth Luce, the American 
Ambassador to Italy, is being 
hosted tonight (Wed.) at a dinner 
at the 21 Club by Spyros P. Skou- 
ras, 20th-Fox prexy. 


Diplomatic and Congressional 
leaders along with top industry 
execs are invited to the shindig. 
Mrs. Luce is the author of “Come 


to the Stable” which 20th filmed in 
1949, , 





e . 

Reich Argues Against 
é‘ _ 

Hughes ‘Buying Up RKO 

- 2 * e ? 

Claims Against Himself 

Los Angeles, July 27. 

Bernard Reich, attorney for 
minority stockholders in their fight 
against Howard Hughes and RKO, 
filed a “written argument and 
memorandum” in Federal Court 
protesting the Nevada and Dela- 
ware judgments, especially the one 
which approved the sale of RKO 
assets to Hughes. 

Attorney claimed that Hughes 
could not legally buy up. claims 
against himself, thereby ‘“depriv- 
ing dissenting stockholders of their 
rights.” The approval obtained in 
Nevada, he contended, was brought 
about by collusion between the de- 


fendants and the, plaintiffs’ eastern 
attorneys. 


SHIFTING VALUES 
IN CHICAGO LOOP 


Chicago, July 27. 

Installation of CinemaScope at 
the Roosevelt Theatre for the first 
run showing of “Ring of Fear” on 
Aug. 11 is clearly a sign of the 
times: the Main Stem deluxers 
now are all gunning for big prod- 
uct with holdover likelihood, leav- 
‘ing none to bat out “B” dualers 
from week to week. It’s also signifi- 
cant that, besides the arties, only 
two small downtown houses haven't 
as yet gone C’Scope, the Loop and 
the Monroe, yet both are able still 
to play choice Hollywood offerings. 

In recent * past, MceVickers, 
Cnited Artists, and Roosevelt were 
regular double-feature houses, and 
the Chicago Theatre had pro- 
grammed only two-week bookings 
regularly. That’s all changed now. 
McVickers and United Artists have 
a procession of quality product on 
tap for single-featuring, and the 
Chicago is aiming for six weeks 
with “Living It Up."” While Balaban 
& Katz toppers insist the Roosevelt 
will undergo no permanent change 
of policy with its showing of 
“Ring,” nevertheless even a tem- 
porary change spotlights the trend. 

Roosevelt's CinemaScope is be- 
ing installed without stereophonic 
sound. It’s the last of four B&K 
deluxers to be so equipped. 


Smith Management Puts 


RCA Into 14 Ozoners 


Camden, N. J., July 27. 

Smith Management Co.,- of Bos- 
ton, drive-in theatre chain, has 
signed for installation of RCA mag- 
netic sound equipment in 14 
ozoners in eight states, it’s dis- 
closed by J. F. O’Brien of RCA. 

The 14 Phil Smith drive-ins are 
to be equipped with new PG-391 
sound systems, which enables thea- 
tres equipped for single-track op- 
tical sound to project four-track 
magnetic sound films through ex- 
isting amplifier systems. 

The ozoners are: the 66, La- 
Grange, Ill., Pendelton Pike, In- 
dianapolis; Ridge Rd., Griffith, 
Ind.; Natick, Natick, Mass.; East 
Side, Detroit; West Side, Oak Park, 
Mich.; Airway, St. Louis; Hi-Way 
40, Independence; Manchester Rd., 
Kirkwood, Mo.; Route 10, Living- 
ston, N. J.; Route 46, Saddl River 
Twp., N. J.; Montgomery, Cincin- 
nati; East Side, Cleveland, and 
Bluemound, Elm Grove, Wisc. 


Bronx Antitrust Action 


RKO Theatres, J. J. Theatres, 
Warners, 20th-Fox and Universal 
were slapped with a $450,000 anti- 
trust suit in N. Y. Federal Court 
this week. Plaintiff is Ida Amuse- 
ment Corp., operating the Fleet- 
wood Theatre, the Bronx, N. Y. 

Complaint alleges the defendants 
discriminated against the Fleet- 
wood in favor of J. J.’s Kent The- 
atre. Plaintiff states that the 
Fleetwood has been denied a fair 
crack at product since Ida _ pur- 
chased the house from J. J. in 
1952. 














Q. T. TERMS FOR SOSNA 


One Antitrust Action Settled By 
‘Stipulation’—Another Pends 


St. Louis, July 27. 

The $450,000 antitrust suit 
brought by Louis, Sam L. and S. 
Zanvic Sosna, operating as Louis 
M. Sosna, against the Frisina 
Amusement Co., Springfield, IIL, 
and some of the film distributing 
companies has been settled out of 
court according to a stipulation 
filed in the United States District 
Court here. Terms wf the settle- 
ment were not revealed. The stip- 
ulation also dismisses counter 
claims of the Loew’s,-Inc.; Vita- 
graph, now known as Warner Bros. 
Picture Distributing Corp.; RKO 
Radio Pictures, 20th Century-Fox 
Film Corp.; Columbia Pictures 
Corp. and Universal Film Ex- 
changes, Inc. : 

The settlement does not affect 
the Frisina Amusement Co. and 
the Mexico-Frisina-Theatres Co., 
another defendant and it contends: 
there was no cause of action 
against it as the company simply 
contracted for pictures needed in 
their Liberty and Rex theatres in 
Mexico, Mo. The suit charged the 
plaintiffs were deprived of films 
needed for the successful operation 
of their house, also in Mexico, Mo., 
and resulted in a loss of $150,000. 

The counter claims were based 
on alleged extra rentals and dam- 
ages in connection with the show- 
ing of their films in Sosna houses 
in Mexico and Moberly, Mo. 


‘Moon’ Can’t Exhib Until 
Judge Returns From His 














Kansas City, July 27. 
Showing of “The Moon Is Blue” 
in the State of Kansas still is taboo 


the censor board was declared un- 
constitutional last week. Two 
Kansas theatres which attempted 
to show the picture with openings 
last Wednesday were forced to can- 
cel bookings under orders of Mrs. 
Frances Vaughan, chairman of 
the Kansas Board of Review. 
The decision against the ban was 
given by Judge Harry Miller, Jr., 
in Wyandotte County District 
Court (Kansas City, Kans.) in 
memo form to the litigants, and 
official entry in the court journal 
has been delayed until he returns 
from his vacation in mid-August. 


that the order does not become of- 
ficial until properly entered in the 
journal. 

The Kansas Drive-In Theatre 
and the Overland Park Theatre, in 
suburban Johnson County, Kansas, 
tentatively booked ‘“‘Moon,” but 
substituted other pictures when 
given the word by Mrs. Vaughan. 

Judge Miller based his decision 
on previous rulings of the United 
States Supreme Court, ruling that 
the Kansas statute. under which 
the board banned the film is not 
sufficiently definite and does not 
clearly define what is “obscene and 
immoral” in the picture. 


Ballad Into Kramer Film 

Dimitri Tiomkin and Ned Wash- 
ington have penned a ballad to be 
incorporated in Stanley Kramer's 
upcoming production of “Not As A 
Stranger.” Song will carry the 
pic’s title. 

Tiomkin (music) and Washington 





for Kramer. 


NATIVE-STYLE PIX AND LOCAL SAVVY 


ALONE ANSWER COMMIES IN MALAYA 


-¢ Anti-Red films for propaganda 


Vacation, ‘Enters’ Verdict 


because df a legal technicality, al- | 


i | t ae 
ough oben. of te picture by | Court granted Schine permission | 


‘to buy the furniture and equip-'| 


Best available legal opinions are | 


use in Asia must be produced on 
the spot if they’re to be effective, 
says Tom Hodge, director of the 
films division for the Federation 
of Malaya information department. 

In N.Y. this week, Hodge, who 
as head of the Malayan film unit 
has been turning out documenta- 
ries at the rate of five a month 
since 1952, Stressés the need for 


Claim Schine Subsid 
‘Catastrophic Failure’ 
But Govt. Skeptical 


Buffalo, July 27. 

The operations of Elmart The- 
atres, Inc., one of the nine motion 
picture (distributor and exhibitor) 
defendants in contempt proceed- 
ings now pending against the 
Schine Theatre chain in Federal 
Court here was characterized as a 
“catastrophic failure’’ and the cor- | 
poration was pronounced to be 
“broke” by its counsel. These rep- 
resentations were made upon a mo- | 
tion by Elmart for permission to | 
dispose of four of its theatres to. 
the Cumberland Amusement Co. | 


The motion was denied by Fed- | 
eral Judge John Knight after gov- 
ernment attorneys objected on the | 
ground that Elmart is a Schine 
family-controlled theatre and .stat- | 
ed that the Justice Department | 
had iniormation of a definite re- | 
lationship between Cumberland | 
and Schine. 


Counsel for the company stated 
further that of the original 13 the-.| 
atres owned by Elmart only four! 
were now operating. It was pro- 
posed to leave these to Cumber- | 
land for $5,000 and half the profits. | 
Elmart was represented as having | 
sustained operating 
| losses amounting to $250,000. The 








| corporation has been headed nom- ; 


| inally by Buffalo Council President 
| Elmer F. Lux. 


At the same time, the Federal 


| ment of the Lake Theatre, Canan- 
| daigua (N.Y.), formerly operated 
by Schine. DJ attorneys said at the 
| hearing that the capital stock of 
| Elmart was owned by Hildemart 
| Corp. and that all of the stock of 
| the latter corporation was held by 
| Louis W. Schine, J. Myer Sehine 
and their wives and children. 


STELMA OF STAMFORD 
LICENSED BY PERSPECTA 





i 
| 
| 


'Stelma Inc., of Stamford, Conn., 
|to manufacture Perspecta’s stereo- 
|phonic sound integrator units. 


| his is the first venture of Stel- 


| ° 2 » j 
ma, an electronic and engineering 
firm which has turned out equip-| 


ment for the Navy, in the motion 
picture industry. 


|tribute the Perspecta integrators 
ithrough regular equipment 
dealers. 





United Paramount Rally 
At Shawnee Golf Links 


United Paramount § Theatres 
| toppers from all over the country 
will. meet at Shawnee, Pa., Sept. 
21-23 in a policy powwow and a 
review of the overall exhibition 
situation. 


About 75 are expected to attend 
annual _ shindig. Product 





(lyrics) did the “High Noon” song | 














of man’s latent talents.” : 
imagination. Then, relaxation. 


3-D au naturel. 
photographs for years. 





to get the three-dimensional quality. 


~ Self-Compensates, Needs No Specs 


Ann Arbor, Mich., July 22. 


“Anyone can see 3-D movies without glasses,” says Wilton Mel- 
horn, geology instructor at the University of Michigan. 
What's needed? 
“Most people are too tense when 

ey do anything with their eyes.” 

wag: Se Presse Bite by accident he could work the trick. “The 

glasses I was given at 3-D movies were so uncomfortable that one 

day I just took them off, squinted, blinked and wham—things 
- came into focus all by themselves.” 

He admits he has a head start on others who want to learn to see 

As a geologist he has studied aerial stereoscopic 

Most of his colleagues rely on a stereoscope 


“It is, one 
First, practice and 


Not Melhorn. He just re- 


laxes, squints, blinks and he’s up to his eyes in depth. 


and _ capital | 


| A licensing deal has been con- | 
|cluded by Perspecta Sound with 


Stelma will dis-| 


info pix with which Asiaic audi- 
ences can idenify. “It’s useless to 
make fine propaganda films in 
Hollywood,” he commented. “That's 
not the kind of thing that the peo- 
ple can relate to their own ex- 
periences or the Red terrorists in 
the jungle.” 


Hodge also reported a degree of 
resentment in Malaya (which com- 
prises seven federated states and 
two British settlements) and 
Singapore over the business meth- 
ods adopted by several of the ma- 
jor American film distribs. One of 
the reasons a Singapore commit- 
tee recently extended the 10% 
quota for British pix was the con- 
cern that eliminating the quota 
might place a monopoly in English- 
language films into American 
hands. 


He was referring to the common 
practice of individual companies 
making deals with theatres for 
their entire available playing time. 
Government and other circles, in 


| Malaya and elsewhere, felt this 


was a poor practice inasmuch as 
it narrowed the theatres’ choice, 
Hodge explained. He added that 
involved here wasn’t so much a 
concern over the inability of the 
local product to get on the screen. 


Na Divorcement There! 

Hodge spoke pridefully of his 
film unit which, he said, is doing 
its part in trying to build a nation 
out of the three main -racial groups 
in athe Federation——Chinese, Ma- 
lay and Indian. The unit, which 
started with studios converted 
from old Japanese warehouses and 
in October will start construction 
of a new $350,000 studio building 
in Kuala Lumpur, ‘lenses its two- 
reelers in 35m. It has its own lab, 
excellent equipment and employs 
135, all locally trained. 


These pix, all documentaries, are 
Shown in the 284 regular houses 
and exhibited also via 83 mobile 
units in 16m. “They are all positive 
| pictures,” Hodge explained, “films 
_designed to make the people feel 
they belong. It’s a very important 
anti-Red propaganda weapon in 
that part of the world.” Occasion- 
ally the unit also comes up with 
pix about the terrorists which the 
British under Sir Gerald Templar 
, have been combatting successfully. 


l Encourage the Locals 


} 
| Hodge maintained that, as im- 
| portant as showing films, was the 
Western effort to aid and encour- 
iage local efforts. “We've got to 
|help these people technically and 
|in other ways,” he said. “I think 
it’s important to bring in experts 
to teach the proper use of machin- 
ery, for instance.” Hodge has 
brought to Maiaya four British film 
technicians for limited periods to 
pass on their know-how to Malay- 
|} ans. The Americans also are send- 
ing in technicians. “It’s no use tak- 
ing one man to Hollywood and 
teach him the tricks,” he observed. 
“When he comes back, he doesn’t 
have that type of machinery to 
| work with.” 
| Red propaganda in Malaya was 
at a minimum due to the prevail- 
ing state of emergency, Hodge re- 
ported. Elsewhere in Asia, Soviet 
pix may attract attention but more 
as a novelty than an indication of 
an eager and receptive audience, 
he thought. He also considered the 
J.S. Information agency pix serv- 
lice well-run and effective. The 
|Americans are distributing some 
| of the Malayan film unit pix. 


Hodge said films in the Malay 
| language were being turned out 
| by two producers in Singapore but 
that their market had been serious- 
ly affected by an Indonesian law 
which provides that three pix in 
| the Malayan language produced in 
Indonesia must be exported for 
each Malayan-produced film im- 
ported. Malaya market alone com- 
prises a potential audience of 
6,000,000. 

Hodge, who’s actually a British 
Foreign Office “loanout” to the 
Malayan Federation government, 
said he was eager to make a Ma- 
layan feature that would cut across 
all of the racial groups and would 
have as its theme Malayan unity. 
While in N.Y., he’s discussing an 
arrangement whereby British In- 
formation Services would act as 
the U.S. agent for the Malayan 
film unit documentaries. Hodge, 
currently on leave, expects to go 
back to Malaya later this year. 
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intimate: journey into human- 


AME passions ever filmed! 
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Alfred | 
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es Miss Torso— 
. a an: Hot nights or cold, 
Be her shades were 
a never drawn! 
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“HITCHCOCR’S BEST...” 
a —M. P. Daily 


« “Hitchcock’s biggest 
boxoffice success. . 
| A knock-out. Recom- 
The Party Girls — Day or - : ° 
night... secret eyes were mended on all counts 


always watching them! 
without qualification.” 
—M. P. Herald 





“Sensationally good. 
Top line entertainment. 


inthe ded. Hitchcock at his best.” 
: —Film Daily 


a crime of 
passion blazed! 


- 


“Sturdy grossing in keys 
The Strangers —Unknown... and elsewhere. Very 
vn a ile dog plunged them earthy quality to 
relationship between 
Stewart and Miss Kelly. 
Both do fine job.”’—Variety 


5 | “It’s easy to review this 
. a for exhibitors. They 
4 ih) _ should book it and play* 
iit it. They will make 
Cae Maen teinan eke money with it.” 


terror that lurked! 


“a 
x 
* 


—Hollywood Reporter 


“Bright boxoffice 
outlook. Tight suspense 
show.” — Daily Variety 


WORLD PREMIERE 
New York 


Miss Lonelyhearts:-—Ready 
to risk anything for one 
last desperate fling! 





BDELL COREY: THEIMA RITTER 


FRED HITCHCOCK - Screenplay by JOH'IN MICHAEL HAYES 
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French Line Into 
76 N.Y. Houses; 


Geod Grosses 


RKO’s “The French Line” com- 
pleted a five-day run at 76 N. Y. | 
theatres Monday (27) with tall | 
coin, no known complaints (atcord- 
ing to the film company) and some | 
differences of opinion with the 





| Arnall, who has also requested a 


'which splits a $750,000 reserve 
'fund in France. 








Subsidy 


=== Continued from page 4 aaa 


the MPEA’s hand” if it really 
meant what it said, i.e., that it’s 
opposed to subsidies. 

The two organizations have 
clashed over that part of the 
French agreement — details of 
which have now been received by 


copy of the latest Italian deal— 
A $390,000 chunk 


of the coin goes to the French gov- 
ernment with no strings attached 


N. Y. Times about advertising 
copy. 
The daily considered the ; art. 
work unacceptable. RKO nixed 2 Schools of Thought 
any changes. There were no SIMPP says the $390,000 repre- 
Times ads. Other dailies printed ‘sents a “subsidy” of the type 
the insertion which featured a big, ypra prexy Eric Johnston had 
curved likeness of Jane Russell. been warned by SIMPP not to 
The copy stressed, “That picture! | orant in the future. MPEA holds, 
That dance!—you've heard SO with equal vigor, that the money is 
much about.” nee paid to the aie —— - 
“Line” grossed over $350, in the local industry, and reps the 
ius See simultaneous run | settlement of a disputed fund. 
for the five-day period. This is more | Following Arnall complaints and 
than the pic likely would have’ requests for clarification to both 
taken had RKO Theatres, normal | the State Dept. and the FTC, rela- 
outlet in N. Y. for RKO Pictures, | tions between MPEA and SIMPP 
booked the film, according to a'chilled very considerably, with 
film company rep. The RKO cir- MPEA throwing out hints that it) 
cuit nixes Code-less pix. - sisi may no longer eat 20 Farha indies | 
However, if the RKO chain had the same _ whole- earted coopera- 
run the film it still could Pas tion which a their re-| 
laved additionally in many of the lationship before. - 
hastres which did run it the five, Asked whether he'd sit in on the 
days. talks for a new British agreement 
. | with MPEA in Washington in late 
‘French Line’ Pickets | September, Arnal] said he hadn’t 
Minneapolis, July 27> | heard anything so far, but that he 
“The French Line” is experienc- fully expected to be a party to the 
ing rough going in St. Paul. - negotiations. “I assume the British | 
Members of — — a — _ w- Bg Reap i eae | 
izations are _ picketing e'clared. “Either they or the } a 
Royal, independent neighborhood Then there’s the possibility, too. | 
house where it’s having on ~~ that we may —— oF eee | 
-run after being turned down Dy arrangement wit ondon.’ e| 
all other conventional and drivein stressed that, if cnapnention be-| 
theatres. tween his group and the majors | 
Banners carried by — ——- wasn't forthcoming “it'll be their | 
denounce the picture and urge the fault, not ours.” 
public to remain away from it. Arnall acknowledged receipt of | 
St. Paul newspapers have been a letter from the FTC, telling him 
carrying the Royal’s ads for it that the complaint was being inves- | 
uncensored. .tigated. The State Dept. also has) 
‘written to Arnall. Latter got the; 


and with no purposes specified. 
|The rest will eventually be re- 
mitted. : 

















5 letter in Washington yesterday | 
‘Tea and Sympathy oe. It’s said to be politely 





Continued from page 3 aaa 








an allegation of homosexuality. den “subsidies” exist 


Edna Buckler’s Action Says 
‘Sunset Boulevard’ (’50) 
Pirated by Paramount 


“Sunset Boulevard,” a top grosser 
for Paramount several,-years ago, 
was lifted from her unproduced 
play, author Edna Buckler charged 
Friday (23) in a $2,000,000 piracy 
suit brought against Paramount in 
N. Y. Federal Court. Prior to 
June, 1947, she claims, she wrote 
“The Fifth Freedom,” ‘a new and 
original play” which was _ copy- 
righted as an unpublished work. 

Miss Buckler, according to the 
complaint, submitted her script to 
Par in 1947. But Jater, it’s as- 
serted, her brainchild was returned 
to her as “unacceptable.” While 
this was a disappointment, the pa- 
pers recite, it was even more dis- 
concerting when Par produced 
“Boulevard” in 1950. For, the plain- 
tiff alleges, this was piracy of her 
“Freedom.” Besides the $2,000,- 
000 balm, she also asks an account- 
ing and attorney fees. 


REINO MOI AE A RA LET OS OSL OOS IOS ELIE LIED SEA 


Johnston 


== Continued from page 4 


to set up a distribution organiza- 
tion in this country similar to 
Italian Films Export. The indies 
have complained about IFE to the 
Federal Trade Commissfon. 


Indie importer-distribs have no 
objections to “subsidies” per se, 
as long as the coin isn’t used to 
finance a competitive setup, which, 
as they see it, might deprive them 
of the opportunity of bidding for 
any French pix they want. In this 
the indies differ from the Society 
of Independent Motion Picture 
Producers which is launched on a 
campaign against all kinds of sub- 
sidy arrangements, regardless of 
their use. 


According to the latest advices 








‘from Paris, the French don’t in- 


tend setting up any distribution of- 
fice in the U. S. but may establish 
a promotional agency. Even so, 
the coin for such a setup wouldn't 
come from the $390,000 handed 
them by the MPEA “ds settlement 
of a dispute $750,000 reserve fund. 


| Rather, it’d be financed via Film 
Informed of the argument of sev- | Aid Law monies. 
eral MPEA companies—that hid- | 


Observers point out that the 


in many whole argument over subsidies may 


Anderson, who's said all along places, notably in Spain and and | pe somewhat academic since, even 


that he wouldn't permit anyone | for that matter also in Britain via | 


if the French or any other industry 


to make “Tea and Sympathy” into the Eady Plan—Arnall maintained | decide to open a distribution office 


a picture unless the essential that it was “time that double talk | 
ingredients df the play were pre- js brought to an end. We must | 
served, said he was wholly satis- get this question straight, once and | 
fied with the solution he and the for all, and I intend to go down the | 
studio had worked out and that jine to get it straight.” 
Kazan had been consulted on the He observed that, if foreign gov- | 
changes and had felt they didn’t ernments were forcing the MPEA | 
detract from the original. to pay tribute for trading privi- | 





in N. Y., it’d be very difficult to 
pinpoint the exact origin of the 
financing. 


COMPO Video Poll 














Code's position on “Tea” so far 
has been strictly negative. Code 
reps came to N. Y. earlier this year 
to o.o. the drama and emerged 
with the opinion that it couldn’t be 
made into a film without drastic | 
changes. Subsequently Anderson 
discussed filming “Tea,” with a 





leges, “then it’s time our govern- ———= Continued from page 3 Saas 
ment stepped in and called a halt | months. 


to it.” 


However, the tv show 
| being aimed for would be produced 
four times annually to sustain in- 
| terest over the long haul. 


Called ‘Ranters’ _ | In the event the company prexies 


| refuse to bankroll the operation, 














Continued from page 7 jee 





number of indies and at one point 
considered doing it himself. stamp, are given the brush off. 

Playwright stressed that there This, it’s claimed, despite the 
was no particular hurry for Metro crescendo of shouts that it’s tough 
to tackle the pic since the release to find product to keep the the-| 
date for the property doesn’t fall atres going. “They complain about | 
due until Sept. 1, 1956. Studio, he reissues,” said one distrib, “but it 


| COMPO's alternative would be to 


promote a tieup with an already- 
sponsored network airer. “This 
would he sort of hitch-hiking,” a 
film company exec admitted. 
COMPO reps figure the annual 
poll could be shaped to comple- 


said, was very anxious to retain the seems they'd rather buy a reissue! ™ent Hollywood’s own Oscar con- 


play’s quality. His deal with M-G than take a chance on an off-beat 
doesn’t include any “out” ciauses new picture.” | 
should Code objections gum up the Dealing with exhibs, both small- | 
works. 
have to try again,” Anderson com- presents a peculiar paradox, it’s | 
mented. claimed. Even by advancing to. 

Since discussions with the Code the exhibs their own arguments 
people are still ahead, Anderson about the product shortage and 
refused to discuss what changes in the high cost of major studio prod- 
the play are being proposed for uct fails to penetrate, according to 
the screen version. It’s pointed the distribs. The exhibs, it’s 
out, however, that Samuel Goldwyn charged, take the narrow view that | 
managed to lens “The Children’s only what’s been successful before 
Hour” and, while departing from will succeed again. 
the original, came up with a very 
fine film. 

Also veiled in secrecy at the mo- 
ment is the sum Metro is paving 
Anderson for the rights to “Tea.” 
He’d only say that it was a very 
considerable amount, and that he Sunday (25) and various cocktail 
has no participation in the profits. parties offered by the participant 

ee , countries. 


“6 San Sebastian being on the 
Turnover Tax 


| Spanish-French border, a great 
Continued from page 4 
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| number of tourists, mostly French, 
___= come over every evening from 
=e Biarritz and other seaside resorts 
Paramount was the first outfit to on the other side of the frontier, 
be assessed to the tune of around | which is kept permanently open. 
$800,000, with Universal and hietro | The local hotels have been full 
next. Distribs took the issue to the since the middle of July and cine- 
local courts. Trouble is that the mas, theatres, dancehalls and ni- 
tax has been on the books for a teries are doing a roaring biz with 
long time and the levy as well as the thousands of Spaniards who 








test. By spotlighting the differ- 
ences in the public’s selections and 
the voting by the film colony’s own 


“In that case we’d just town indies and big chains ops,| Personnel, even greater attention, 


would be drawn to the Academy 
Awards, it’s said. 


Continued from page 7 =a 

















| ticipation in the series, but that he 


didn’t think it was wise for him to 
enter into such an arrangement 
since it’s his conviction that exhibs 
should stick to what they know. 

Makelim was in Milwaukee Mon- 
day (19) and then went to the Coast 
for meets in Los Angeles, San 
Francisco, Portland and Salt Lake 
City. 

Oversubscribed No. Carolina 

The North Carolina unit of 
Theatre Owners of America, ac- 
cording to Hal R. Makelim, has 
over-subscribed to his production 
plan by 50%. Under this plan, 
theatres guarantee playdates to the 
producer before he launches his 
program of 12 pix a year, deliver- 
ing one each month. 

More than 160 theatres were rep- 
resented at the N. C. meeting last 
week which Makelim personally ad- 





penalties are retroactive. yearly flock to this summer resort. 





dressed. . 








Overseas C’Scope 


Continued from page 7 gamma 


make do with the available 2-D 
product. Since the foreign mar- 
ket is anywhere between six and 
eight months behind the domestic 
market release-wise, 20th is still 
riding out the tail of this backlog. 
However, it’s coming elose to the 
end and beginning to feel the 
pinch. 

Industrites are wondering 
whether 20th will manage to speed 
the installation of C’Scope .equip- 
ment at sufficient speed to make 
up for the gradually diminishing 
novelty appeal of C’Scope attrac- 
tions, a process which already has 
taken place in the_U. S. In other 
words, they say, how long can 20th 
continue to bank on the compara- 
tively few situations to outgross 
the much larger prior number of 
customers. 

Over 200 A Week 

According to 20th, it isn’t at all 
worried about the future, partly 
because installations are going into 
the foreign market at the rate of 
anywhere between 200 and 300 a 
week, particularly since theatres 
now can play C’Scope with optical 
sound. Also, says 20th execs, in 
some of the smaller markets, one 
or two C’Scope-equipped houses 
simply do the job of all other 
houses in that area combined, and 
this can be expected to continue 
for a good long while. 

One of the solutions, of course, 
would be for 20th to make avail- 
able its C’Scopers in 2-D. While 
this is part of the company’s long- 
range “planning both for the dc- 
mestic and the foreign market, no 
move is being made towards such 
reduced versions. 

For the moment, in the vast ma- 
jority of territories, 20th’s Cinema- 
Scope pix are showing what’s 
termed “amazing” b.o. strength. 
One exception in the currently 
rosy picture is Britain where, ac- 
cording to reliable sources, its rev- 
enues have dropped sharply since 
the break with the J. Arthur Rank 
Organization. 


Customs’ Bottlenecks 


=e Continued from page 4 jem 


there might be reciprocity from 
other nations. 

“This American industry fre- 
quently encounters difficulties in 
receiving expeditious customs 
clearance” for its pix abroad, the 
letter stated. “It seems logical that 
with the simplification of our own 
customs procedure foreign nations 
will be encouraged to take similar 
action and thereby stimulate more 
international trade and comity 
among nations.” ‘ 

The committee had asked MPEA, 
along with other trade orgs, to 
state their position on the customs 
bill. MPEA, in throwing its weight 
behind the revision, pointed out 
that 90% of its product is exported 
and more than 40% of its gross 
revenue derives from the foreign 
market. The bill itself has no di- 
rect and specific reference to pix 
and their problems. 

A good many foreign countries 
operate with antiquated customs 
laws that are tedious and cause 
expensive delays in the processing 
of American pix. 
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Sam Spiegel 
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seme mca 
late this summer. Producer said 
this will be based on an “outstand- 
ing novel,” otherwise unidentified. 

The Connecticut locationer will 
be an adaptation of ““Morning’s .at 
Seven,” Paul Osborn play which 
the late Dwight Deere Wiman pro- 
duced and Joshua Logan staged in 
1939. Osborn is now at work on 
the screenplay and indications are 
that Elia Kazan will direct. Film- 
ing is skedded for next winter. 

Third project will be a picturi- 
zation of “This is the Hour,” Lion 
Feuchtwanger novel which was a 
Book-of-the-Month selection. Spie- 
gel intends to use a widescreen 
process in the _ production of 
“Hour.” 

Producer is Europe-bound to su- 
pervise the dubbing of his newest, 
“On the Waterfront,” Columbia re- 
lease, in French, German and. Iial- 
lan and to attend the Venice Film 
Festival, in which the film is 
entered. ‘ 

“Waterfront” was shot on loca- 
tion in the Hoboken, N. J., pier 
area, Spiegel’s outstanding click 
'of a couple of years ago, “African 
| Queen,” was shot abroad. 





IATSE BOOKS 2,000 
ROOMS IN CINCY 


Prelude to the 
Alliance of Theatrical Stage Em- 


the Internationa] 
Ployes and Mov Picture Ma- 
chine Operators, convention 
Aug.- 9-13 will be the executive 
board meeting, starting Aug. 2 in 
the Netherland Plaza, headquar- 
ters hotel. : Ss 

It’s one of Cincy’s’ biggest con- 
ventions of the year and is wel- 
comed not only by the hotels, 
which are feeling the motor trade 
shift to motels, but by the busi- 
hess. houses. Delegates from 500 
locals will number 2,500 who will 
bring along as many guests. ~ 

Harland Holmden, general  sec- 
retary, already booked 2,000 hotel 
rooms. He was here last week from 
New York for a huddle with Cincy 
committeemen. They include Ray 
Fabing, stage hands; Earl Wagner 
and William Lynn, projectionists; 
Morris Zaidins, treasurers and 
ticket sellers, and Edward Norton, 
theatre employes. 


Onward & Upward 


==—_—_—_ Continued from page 5 = 


“Magnificent Obsession”. had a 
fine opening in Chicago. 

But what about the fall, when 
the top television programs return 
to the living room? 

“If the product is there the mo- 
tion picture theatres will do very 
well,” commented Goldenson. 
“This showed with the good pic- 
tures we had in June. Each medium 
has its own vitality and both can 
do very well standing side by side.” 

It’s apparent that, some influen- 
tial Wall Streeters share the same 
view and believe the right kind of 
product will continue in avail- 
ability. This is reflected in the 
strongly supported theatre stocks 
on the N. Y. Stock xchange over 
the last couple of months. Stanley 
Warner has leveled off at about 
$16.50, up from a low for the year 
of $11.1212; RKO Theatres is near 
$8 daily, up from a low of $4.50. 
National Theatres has hit a new 
high of $8 for the year. Loew’s 
has been trading at fractions over 
$16, compared with the low of 
$13.25. One issue of the American 
Broadcasting-Paramount Theatres 
hit a high of $17.87%% last week. 

~Although one picture doesn’t 
represent the entire market, of 
course, Par’s “Living It Up” is an 
‘example of how tall the grosses can 
go. This Dean Martin-Jerry Lewis 
comedy in early dates is outdistanc- 
ing by far the team’s previous high 
money entry. Latter was “Sailor 
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in U. S. and Canadian rentals. 
Par is now comparing “Living” 
-with “Shane,” the company’s top 
grosser ($8,000,000 in domestic 
money) last year. The following 
are opening - day theatre gross 
figures: ; 
< “Living 
City 





Theatre It Up” “Shane” 
Metropolitan Boston $5,000 $4,400 
Paramount Buffalo 4.200 4,100 
State Portland 1,900 1,300 
Palace Albany 2,700 2,000 
Stanley Philadelphia 5,500 *4,600 
Paramount Springfield 2,200 1,800 

*“Shane” played Philly’s Mastbaum 


Theatre, which has 4,360 seats, compared 
with the Stanley’s 2,932 capacity. 


The b.o. behavior of three dif- 
ferent type current releases fur- 
ther mirrors the money impact of 
much of the new product. UA’s 
“Apache,” which is a less than 
epic-scale and somewhat offbeat 
western, has been unusually strong 
across the country and broke a 
single day’s record in Philadelphia 
| with close to $12,000 on opening at 
the Mastbaum Theatre 
city. 

M-G’s “Gone With the Wind,” 
which is probably the most re- 
issued of all features, is going great 
this time out. In the past week 
this David O. Selznick production 
grossed over $300,000 in 15 first- 
run houses, many of them hold- 
overs. 

Third is a _kingsize musical, 
M-G’s “Seven Brides for Seven 
Brothers.” Last Thursday’s open- 
ing at N. Y.’s Radio City Music 
Hall established a new high in the 
theatre's 21-year history for a sin- 
gle day. The take was $25,100. 

On the overall, every major com- 
pany has at least a couple of en- 
tries in the bluechips sweeptakes. 
The national boxoffice picture has 
been considerably brightened 
thereby. 

An interesting sizeup of overall 
b.o. conditions was contained in a 
single comment by an eastern cir- 
cuit operator over the past week- 
end. “I haven’t heard any talk 
jlately of theatres closing,” he said. 


in that 





Beware,” which grossed $4,300,000 ~- 
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ROCHESTER SINGS FOR 
“VALLEY OF THE KINGS?! 





M-G-M's Test Engagement Terrific! Picture of To Flying Start in New 
York.and Everywhere! You Can Duplicate This Campaign Locally! 





See How It Happened ! 
in the VALLE VY OF THE KINGS 


TODAY'S HEADLINES COME TO LIFE IN THE 


Timetiest, Most Thrilling Picture of the Year! 





M -G-M's SPECTACULAR ROMANCE FILMED IN EGYPT! 


‘VALLEY OFTHEKINGS: 
Robert TAYLOR Eleanor PARKER: ricirson 


win KURT KASZNAR - VICTOR JORY - ..2 SAMIA GAMAL 
wrinen by RODEIt PIROSH ona Karl TUNBERG - bs Seer end tantere” by ¢ Cw. Coron 
EASTMAN COLOR + TECHNICOLOR * iveced by ROBERT PIROSH 














ABOVE: Special 1-sheet capitalizing on headlines of Cheops discoveries. 


THE BUSINESS! 


M-G-M gave it the business, and Loew’s Rochester Theatre 
reaped the business in return. This test engagement has proved 
beyond doubt that in “VALLEY OF THE KINGS” showmen 
have a solid, up-to-the-minute attraction with a wealth of 
promotion angles. 


FUNDAMENTALS 


The fundamentals of local penetration were thoroughly covered: 


Posting: 800 cards attached to poles in mainstreets downtown 
and suburban. 200 special 1-sheets planted in store windows, 
on buildings, at bus and railroad stations. (Shown above.) 
100 pictorial posters on special 1-sheet boards city-wide. 75 
regular pictorial 3-sheets posted in key locations. 4 beautiful 
pictorial 24-sheets in downtown spots. 125 de luxe window 
display cards placed in better stores. 50 cards (22 x 28 size) 
tacked on newsstands downtown. 


-_ 


Special Marquee: Transparencies, flags and bunting around 
marquee highlighted with strings of lights from top of theatre 
in canopy fashion. Floodlights and special moving lighting 
effects for ““Hollywood Opening Night’’ ballyhoo. 


Lobby: Big 40 x 60’s around the theatre with newspaper stories 
of the Cheops discoveries tieing in with picture. Tell-A-Story 
display in prominent lobby spot illustrated with 8 x 10 color 
photos and slides. Ushers wore ribbon arm bands. 


Trailers: Teasers was used three weeks in advance followed by 
regular trailer for two weeks ahead of opening. 


RADIO AND TV 


Supplementing M-G-M’s regular radio spots, there were three 
contests, plus the Eleanor Parker interview record. Saturation 
TV campaign over a three-day period prior to opening. Dr. 
Carl Hersey, local authority on Egyptian culture interviewed 
on TV; other TV interviews with Curator of Rochester 
Museum regarding the significance of the Cheops discoveries; 
visit of a girl in Efyptian costume to programs with perfume 
tie-up and invitation. °* 


STREET STUNTS 


Poles with 30 x 40 cards attached were stuck in-the ground at 
excavation with copy: “Danger! Men at work! Looking for 
the Tomb in ‘Valley of the Kings’.’”’ Also, sidewalk stencils 
with copy: “Straight Ahead for ‘Valley of the Kings’.” 


TREASURE HUNT 


Thousands of bathers at local beach searched for hidden 
envelopes containing certificates redeemable for prizes in tie-up 
with local store chain. Widely publicized through the stores, 
the newspapers and radio. 


LIBRARIES 


City-wide tie-up with libraries was exploited with 18 Branches 
posting material and photos on their bulletin boards. 


HYPNOTISM IN WINDOW 


In the window of a leading downtown store, a girl dressed in 
Egyptian costume was placed in a state of hypnosis with 
contest; “GUESS WHAT TIME SHE WILL AWAKE?” 
Unusual publicity and word-of-mouth. 


NEWSPAPERS 


Advertising: Underline 20 days in advance of opening. Large 
scale teaser campaign followed by big display series. 


Publicity: Overseas telephone conversation between local 
columnist and Cairo was just one of many press breaks, inter- 
views, feature placements, contests. 


WINDOW TIE-UPS 


Countless window flashes: Robert Taylor photos in men’s 
shops: Eleanor Parker coiffure photos in department stores 
and beauty shops; travel shops, photography stores featuring 
scenes of Egyptian backgrounds; jewelry stores. 


eee 
. 
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q Harry French's Credo on Profits 


‘High’ Sockeroo $21,000, 
Denver; ‘Leslie’ Fat 96 





Best Product Ever But Net May Disappoint — Still 
This Is Far From Gloom, Doom of ‘Television Age 
+ 





By LES REES 
Minneapolis, July 27. 

Harry B. French, president of 
the United Paramount circuit here, 
is confident that the film industry 
has licked tv in the only possible 
way to do it. That is, by assuring 
theatres entertainment that'll be 
so vastly superior to what video 
will be serving up there'll no 
longer be any comparison. 

He points out that never before 
in all his long industry association 
has there been a time when so 
much outstanding product was 
impending as is the case today. 
And he believes that theatre at-| 
tendance can ‘be catapulted to a/| 
record high in the late summer and | 
coming fall. 





lup 67,400 of 


Denver, July 27. 

“High and Mighty” is proving 
new mighty entry here this week 
at_ the Centre, and is holding. 
“Caine Mutiny” leoks big again 
and is holding a third at the Den- 
ver. “About Mrs. Leslie” and “Ad- 
ventures of Robinson Crusoe” are 
holding over at Denham and Alad- 
din, respectively. “Apache” is nice 
on second Paramount session. 

Estimates for This Week 

Aladdin (Fox) (1,400; 50-85)— 
“Adventures Robinson Crusoe” 
(UA). Fine $4,500. Holds. Last 
| week; “Man With Million” (UA) 
(3d wk), $4,500. 

Broadway (Wolfberg) (1,200; 50- 
85)—“‘Yellow Tomahawk” (UA). 
outstanding shares is reduced. | Fair $5,000. Last week, on reissues. 

Twentieth-Fox reported purchase; Centre (Fox) (1,247; 60-$1)— 
of another 34,000 of its common) “High and the Mighty” (WB). 
shares, bringing to 125,000 the total Smash $21,000. Stays on. wr ge sy 
bought in. Stanley Warner picked | “Garden of Evil” (20th) (4th wk), 


its common issue) 
. . Denham (Cockrill) (1,750; 50-85) 
which, added to a previously ac"! About Mrs. Leslie” (Par). Good 


quired 150,000 shares, brings the | : k. “Knock 
total acquired to 217,400. Numer- | paige eg ven — Any $7,500. 





20TH BUYS 34,000 SHARES 


Other Companies Also Acquiring 
More of Their Own Common 








Many film and theatre corpora- 
tions are on a stock-buying spree 
again, acquiring their own common 
and preferred issues to cut capital- 
ization structure. Specifically, the | 
burden of maintaining dividend 
records is eased as the number of 








.| er. 


ically, RKO Theatres leads the 
field, having picked up 539,550 
shares via its recent stock tender 


That’s why, says French, the 
circuit next month will launch its | 
greatest and most extensive sell-| 


: “ ; | operation. Previously, 150,000 
ing campaign, spending a record! chares were purchased, for a total 
amount on newspaper and other} of 689.550. 


advertising and going all out other- 
wise in every way- possible. 

But French isn’t equally optimis- 
tic about the financial prospects 
for the circuit’s theatres. “We ex- 
pect to play to more people and 
bigger grosses than ever before 
now that it’s a certainty that every 
week will bring one or more top- 
notch pictures,” says the Minne- 


Columbia bought up an addition- 
al 230 shares of its $4.25 cumu- 
lative preferred. 


‘SUSAN SLEPT HERE’ 
PINKED FOR CHICAG 


RKO’s “Susan Slept Here,” Dick 








sota Amusement Co. (Paramount) | Powell-Debbie Reynolds costarrer. | 


president. “But, at the same time, | has been given a “pink permit” by 
that doesn’t mean our theatres and Police censors in Chicago. Film 


others will be able to make a lot, Opens at the Woods Theatre, Chi, | 


of money. In fact, in this respect | Aus. 10. 
the situation sizes up somewhat es : - 
paradoxically. Film rentals are at/ the pic is okay for adult audiences 
an all time new high. Also other only. .This type of billing is not 
operating costs are at a new top frowned upon by some exhibs, if 
and we'll have to spend record not all, for it gives a film a certain 
sums On advertising. 

“Maybe the situation is such | Of at the bo. 





The “pink” classification means 


‘amount of spotlighting that pays | 





that we'll have to forego much of 
the financial gain we feel entitled 
to in return for the satisfaction of 
defeating what many felt would 
spell our doom—tv.” 


7 Brothers 


Continued from page 


Metro’s hotsy ptans. for the pro- 
gram included press shots of the 
brothers with show dolls, models, 
etc.. at all points. 

Raines was sympathetic and 
understanding but allowed as how 
even U. S. senators are photo- 
graphed amid femmes. 
brothers relented and went on the 
town, doing nine radio and tv ap- 
pearances and catching four 
niteries in addition to the carnival 
rides at Coney. Further there were 
the press’ interviews- ‘Toronto 














Daily Star and the London Free! 


Press each sent a reporter to cover 
the entire junket; many Canadian 
papers gave it a heavy play). At 
one such session, the brothers were 
asked if they'd like to meet Mari- 


lyn Monroe. One said yes, another | 


Said he’d prefer Ed _ Sullivan. 
Seems they have a tv set on the 
farm. 


Anyrate, Metro had the boys out 
to three every morning before get- 
ting back to their quarters at the 
Waldorf-Astoria ‘No pinch-penny 
outfit, this Metro). 

Upon fixing to start on their re- 
turn trip, the seven brothers, still 
matrimonially aloof, 
how they'd like to see N. Y. again 
some time. But less violently. 

A cynic ‘there’s one in every 
crowd) wondered if these were 
really seven brothers, really rube 
and really unmarried. Or whether 
they were a group of sharp citizens 
who played their angles well in 
getting to, and doing, the big town 
at Metro’s expense. 


Rerublic’s Net: $480,393 


Republic Pictures and its sub- 
sidiaries chalked up a net profit 
of $480,393 for the 26 weeks ended 
May 1, the company reported last 
week. Figures represents a slight 
climb over the $473,150 earned for 





the similar 26-week period in 
1953. 

Profit for the current sixmonth 
stretch was $1,045,393 before 


Federal tax provisions, estimated 
Federal. normal and surtaxes of 
$565,000. Comparable period last 
year saw the take at $1,019,150 be- 


The | 


reckoned as| 


‘Manager Broke Berger’s 
/No-Hike Rule—Sez Berger 
| 


Minneapolis, July 27. 
| Bennie Berger, North Central 
Allied president and circuit owner, 
is an avowed opponent of boosted 
| admissions for any pictures except- 
‘ing for a very rare release like 


‘<== “Quo Vadis.” And he even showed | 


“The Robe” first-run in his only 
'two towns where he thus far has 
presented it*at regular 50c admis- 
| sions. Also, he has refused to install 
| C’Scope at his local loop first-run 


Gopher or bid for any pictures | 


there if a boosted scale is involved. 

However, for “Gone With the 
| Wind,” now running at the Gopher 
which was awarded it on competi- 


tive bids, the matinee tariff is up, 
| from 65 to 85c. The night admis- 


| Sion is the latter, the same as regu- 
| larly. 

Berger’s explanation for the de- 
| Viation is that he was away on va- 
cation when his general manager, 
, Gil Swenberger, without his knowl- 
, edge, raised the afternoon price for 
| “Gone With the Wind.” 

Maybe so, say other prominent 


exhibitors here, but perhaps the. 
fact that the picture runs three and | 


'a half hours, permitting little, if 
any, turnover and the further fact 
| that Berger’s successful bid for it 
‘probably involved a guarantee ac- 
, counts for the “‘sacrifice of prin- 
| ciple.” It’s pointed out that the 
second of the only three week-day 
shows and the one attracting the 
largest crowd starts at 5 p.m. 


Techni’s 32c a Share 


| Hollywood, July 27. 
| Technicolor, Inc., reported a net 
profit of $622,784, after taxes, for 





ithe six months ending June 30. | 


This is equivalent to 32c a share. 
| Profit for the first six months 
| of 1953 amounted to 84c a share 
on a net of $1,608,000. Operations 
'for July are heavier than those 
,of the corresponding month last 
year. 





WB Brass on Coast 


Hollywood, July 27. 

Warners’ homeoffice brass and 
| district managers, headed by Ben 
| Kalmenson, are in town to view the 
| studio’s new product and to or- 
ganize selling campaigns. 

New films, some still incomplete, 
to be inspected include “Dragnet,” 


“The Silver Chalice,” “Helen of 
Troy,” “East of Eden,” “Land of 
the Pharaohs,” “Drum Beat” and 





fore tax provisions of $546,000. 


“Track of the Cat.” 


“Battle Cry,” “A Star Is Born,” | 


| Denver (Fox) (2,525; 50-85)— 
| “Caine Mutiny” (Col). Fancy $22,- 
000. Holds again. Last week, $28,- 
; 000. 
, Esquire (Fox) (742; 50-85)—“Out 
This World” (Indie) (2d wk). Poor 
$1,000. Last week, $1,500. 
Paramount (Wolfberg) (2,200; 50- 
85)—“‘Apache” (UA) and “Return 
Treasure Island” (UA) (2d wk). 
| Neat $10,000. Last week, $19,500. 
| Tabor (Fox) (1,967; 35-50)— 
| “Project M-7” (U) and “South Sea 
Sinner” (Indie). Lean $2,000. Last 
week, “Arrow in Dust” (AA) and 
“Pride of Blue Grass” (AA), $1,500. 


| 
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‘Living Desert’ Wow 
Minneapolis, July 27. | 
Performance of documentary | 
“The Living Desert” at a 400-seat- 
_er downtown-theatre, the World, is 
causing talk. In six weeks, the Dis- 
ney picture has grossed an esti- 
mated $30,000. 
| Fifth week was declared in_ 
|/newspaper ads to be “positively” 
the fimal one, but when its gross 
exceeded the fourth’s another stan- 
za was in order. 
Ted Mann, the theatre’s owner, 
'publicly apologized for his prema- 
,ture “final week” announcements. 





| _-NLRB Ducks 








Continued from page 5 


'the complex of the Fanchon and 
Marco, Ine., system, since—if I 
/understand current and prevailing 
_policies—the Board will not as- 
sert jurisdiction over what is sub- 
stantially a local enterprise mere- 
ly because its ownership is linked 
with or related to that of similar 
enterprises in other states... 

“I am unable to find any evi- 
dence in this record upon which 
to base a conclusion that a labor. 
| dispute involving the eight Cali- 
fornia theatres would have any 
effect whatever on the operations 
of F&M Stage Shows, Inc., wholly 
owned subsidiary of Fanchon and 














MINNEAPOLIS 
(Continued from page 8) 


MG (2d wk), $9,000 

(M-G) wk), t ‘ 
RKO-Orpheum (RKO) (2,890; 75- 
$1)—“Ring of Fear” (WB). Well- 
liked, but not as big as hoped for 
in face of strong opposition. Fine 
$10,500. Last week, “Hell Below 
Zero” (Col), $8,500 at 85c top. 


“High and Mighty” (WB) (4th wk). 
Has proved a boxoffice barn burn- 
Great $7,500. Last week, 
$9,000. 

State (Par) (2,300; 65-85)—‘Liv- 
ing It Up” (Par). Terrific $17,000. 
Last week, “Knock on Wood” (Par) 
(2d wk), $8,000. 

World (Mann) (400; 65-$1.20)— 
: “Genevieve” (U). Lavish praise on 
all hands for this British picture 
and word-of-mouth is big. Smash 
$5,000. Last week, “Living Desert” 
(Disney) (7th wk), $3,500. 


M.&L. GIANT $22,000, 
BUFF; ‘OBSESSION’ 196 


Buffalo, July 27. 
Standouts here this stanza are 
“Magnificent Obsession” at Lafa- 
yette and “Living It Up” at Para- 
mount, both being smash. “Gone 
With Wind” still is big in third 
week at the Buffalo. 
Estimates for This Week 
Buffalo (Loew’s) (3,000; 70-95)— 
“Gone With Wind” (M-G) (3d wk). 
Big $10,500. Last week, $18,000. 
Paramount (Par) (3,000; 50-80)— 
“Living It Up” (Par) and “Dragon- 
fly Squadron” (Indie). Heading for 
wow $22,000 or over for Martin- 
Lewis comedy. Last week, “Adven- 
ture Robinson Crusoe” (UA) and 





“John Smith, Pocahontas” (UA), 
$11,000. 
Center (Par) (2,000; 75-$1)— 


“High and Mighty” (WB) (4th wk). 


Lafayette (Basil) (3,000; 80-$1)— 
“Magnificent Obsession” (U). Smash 
$19,000. Last week, “Drum Across 
River” (U) and Fireman Save My 
Child” (U), $8,000 at 80c top. 

Century (Buhawk) (3,000; 50-80) 
i —“Gambler From Natchez” (20th) 
and “Rocket Man” (20th). Fair 
$6,500 in 5 days. Last week, “Battle 
Rogue River” (Col) and “Monster 
From Ocean Floor” (Lip), $11,000 
in 9 days. . 


SAN FRANCISCO 


(Continued from page 9) 


“Living It Up” (Par) and “Private 
Eyes” (AA) (2d wk). Fast $13,000. 


Last week, $23,000. 

St. Francis (Par) (1,400; $1-$1.50) 
—‘‘Caine Mutiny” (Col) (4th wk). 
Sock $19,000. Last week, $25,000. 








Orpheum (Cinerama Theatre, 
Calif.) (1,458; $1.75-$2.65) — “Cin- 
erama” (Indie) (30th wk). Stout 


| $30,000. Last. week, $28,500. 

United Artists (No. Coast) (1,207; 
70-$1)—““Apache” (UA) (4th wk). 
Oke $6,000. Last week, $8,500. 

Stagedoor ‘A-R) (400; 85-$1.35)— 
“Immortal City” (Indie) (6th-final 
wk). Okay $2,800. Last week, 
$4,000. 

Bridge (Schwarz-Reade) (399; $1- 














Marco, Inc., or on the corpora- | $1.20)—“Always a Bride” (U). Nice 
tion’s holdings in Missouri or | $4,200 for first week ending today 
|(Wed.). Last week, “Daughters 

| Destiny” (Indie) (3d wk), $2,100. 

Hl CG | Larkin (Rosener) (400; $1) — 

Pu A un '“Kon-Tiki” (RKO) and “The In- 

: | former” (RKO) (reissues). Good 

———_— Continued from page 2 =a | $3,000. Last week, “Times Gone 


four were hirelings of an unnamed 
senator who was jealous of the old 


actor because of his popularity and | 


the esteem in which not a few. who 


are old enough to be his grand- | 


daughters, hold him. 

The theatre impresarios 
clared that the script contains 
nothing that touches upon politics 
in any way and nothing said or 
done on the stage can in any way 
offend the touchiest politico. 
dave said “I could take this as a 
| joke when I was starting my ca- 
reer; but now it is different. I 
can’t see any joke in this.” 











| 


| Odlum’s Tactics 





Continued from page 4 





an investment trust, clearly is out 
for control but has yet to indicate 
what he'll do when he achieves this 
aim. 

The $6 per share offer, which 
has been extended to Sept. 30, also 
applies to Hughes’ own stock. He 
hasn’t tipped his plans, either. 
It’s apparent some light on the 
matter will be thrown upon the 





deal.” 





de- 


Par- | 


| By” (Indie) and “World of Don 


Camillo” (Indie) (2d wk), $2,300. 
| Vogue (S. F. Theatres) (377; $1) 
— “Mr. Denning Drives North” 
(Indie) and “Lady “Godiva Rides 


| Again” (Indie). Good $3,200. Last 


| (Indie) (3d wk), $2,200. 


SEATTLE 


(Continued from page 9) 
“Lone Gun” (UA). Giant $15,000. 





Last week,, “Desperado” (AA) and | 


'“Bowery Boys 
| (AA), $6,200. 

Fifth Avenue (Evergreen) (2,500: 
$1-$1.25)—“Garden of Evil” (20th). 
Big $11,000. Last week (65-90)— 
“Indiscretion American Wife” (Col) 
and “Started in Paradise” (Lip), 
$4,800 at 90c. top. 

Liberty (Hamrick) (1,650; 53-90) 
—“Gog” (UA) and “Capt. Kidd, 
Slave Girl” (UA). Fair $4,500. Last 
week, “Silver Lode” (RKO) and 
“River Beat” (Lip), $4,800. 

Music Box (Hamrick) (850; $1- 
$1.25)—‘‘Man With Million” (UA) 


Meet Monsters” 


$4,200. t 

Music Hall (Hamrick) (2,300; $1- 
$1.25)—“High and Mighty” (WB). 
(2d wk). Fine $9,000. Last week, 


por f “tt $14,500. 

| outcome of negotiations between Paramount (Evergreen) (3,039; 
Odlum and Hughes on what is|$1-$1.25)—“Caine Mutiny” (Col). 
vaguely described as a “stock| (3d wk). Lofty $12,000. Last week, 





$18,600. 


Wednesday, July 28, 1954 


Picture Grosses 


Last week, “Student Prince” 


RKO-Pan (RKO) (1,600; 75-$1)—_, 


Sturdy $8,000. Last week, $12,500. | $8,000 


|week, “Two Cents Worth Hope” | 


(4th wk). Good $4,000. Last week, 20 








‘Wind’ Mighty a 
Toronto; ‘Garden’ Lush 
206, ‘Knock’ Lusty 19¢ 


oe ‘Toronto, July 27. 

On product al, biz is on the 
upbeat currently. “Gone with 

ind” is doing socko, capacity biz 
at Loew’s with lengthy lineups. 
Such newcomers as “Knock on 
Wood” and “Garden of Evil” are 
also neck-and-neck in hefty second 
place, latter being especially big. 
“Francis Joins Wacs”is okay at 
Uptown. 

Estimates for This Week 


Downtown, Glendale, Scarboro, 
State (Taylor). (1,059; 955; 694; 698: 
40-70)\—“Yellow Tomahawk” (UA) 
and “Riders to the Stars” (UA), 
Big $15,500. Last week, “Arrow in 
Dust” (AA) and “Prisoners Cas- 
bah” (Col), $15,000. 

Hyland (Rank) (1,354; 60-80)— 
“Kidnappers” (Rank) (15th wk). 
Steady $5,000. Last week, same. 

Imperial (FP) (3,373; 50-85)— 
“Knock on Wood” (Par). Lusty 
$19,000. Last week, “Greatest 
Show” (Par) (reissue), $8,500. 

Loew’s (Loew's) (2.090; 60-80)— 
“Gone with Wind” (M-G) (reissue). 
Smash $25,000. Last week. “Stu- 
= Prince” (M-G) (5th wk), $8.- 


Odeon (Rank) (2,318: 50-$1)— 
“Garden of Evil” (20th). Wham 
$20,000. Last week. “Indiscretions 
American Wife.” (Col), $9,000 in 8 
days. : 

Shea’s (FP) (2.386: 50-85)— 
“Secret of Incas” (Par). Nice $13.- 
000. Last week, “Dial M” (WB) (3d 


wk), $9,500. 
Towne (Taylor) (695; 60-90)— 
“La Ronde” (Hakim) (3d wk). 


Strong $6,500. Last week, $7.500. 

University (FP) (1,558: 50-80)— 
“Front Page Story” (IFD). Okay 
E . Last week. “Queen of 
Sheba” (Lipp), $8.500. 

U (Loew’s) (2.745: 65-80)— 
“Francis Joins Wacs” (U). Okay 
$10,000. Last week, “Tanganyika” 
(U), $10,500 in 8 days. 


Caine’ Hotsv $40,000, 
Cleve.; ‘Obsession’ 196 


Cleveland, July 27. 


Storming in like the Marines, 
“Caine Mutiny” is hitting the 
Allen’s boxoffice with a mighty 
impact. Pic was record for first 
four days, and will give house its 
greatest in weeks. Fine 
weather is helping most _ spots. 
“Living It Up” also new at State 
is nice. Continuing smash _ is 
“Magnificent Obsession” at the 
Palace, with a third week set. 

Estimates for This Week 

Allen (S-W) (3,000; 70-$1.25)— 
“Caine Mutiny” (Col). Colossal 
$40,000 or near. New high in first 
4 days here. Last week, “High and 
Mighty” (WB) (3d wk), $11,000 in 
5 days. 

Hipp (Telem’t) 
“Gorilla at Large” 
$8.000. Last week, 
(U), $10,500. 

Lower Mall (Community) (585; 
60-90)—‘“‘Moon Is Blue” (UA) (10th 
wk). Steady at $2,500 with $3,000 
for last lap. 

Ohio (Loew’s) (1,200: 60-90)— 
“Apache” (UA) (m.o.). Fine $6,000 
for third downtown round. Last 
week, “Saracen Blade” and ‘“Mas- 
sacre Canyon” (Col), $9,000. 

Palace (RKO) (3,300; 75-$1)— 
“Magnificent Obsession” (U) (2d 
wk). Sock $19.000. Stays again. 
Last week, $26,500. 

State (Loew’s) (3,500; 60-90)— 
“Living It Up” (Par). Nice $17,000. 
Last week, “Apache” (UA) (2d wk) 
$10,000. 

Stillman (Loew's) (2,700; 60-90) 
—“‘Gone with Wind” (M-G) ‘5th 





(3,700: 60-90)— 
(20th). Mild 
“Tanganyika” 





wk). Remarkably lively $7,000. 
Last week, .$9,000. 
BALTIMORE 


(Continued from page 9) 


tomorrow (Wed.) following fairish 
$3,300 for “Johnny Dark” ‘U). 

New (Mechanic) (1,800; 35-$1'— 
“Demetrius.And Gladiators” (20th) 
(3d wk). Strong $7,500 after $8,800 
for second. 

Playhouse (Schwaber) (420; 50- 
$1)—"“Man With Million” (UA) (2d 
wk). Brisk $4,500. Last week, $5,- 

0. 


Stanley (WB) (3,200; 30-80)— 
“Ring of Fear” (WB). Modest $8. 
000. Last week, “High and Mighty 
(WB) (3d wk), $6,000. ae 

Town (Rappaport) (1,600; 
—"Gorilla ee tase” (20th), Dull 
$7,000. Last Week, “Garden of 
Evil” (20th) (4th wk), $5,000. 
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DAVID O. SELZNICK 


"Tee 1 Ol Ota 


mom" JENNIFER JONES 
GREGORY PECK JOSEPH COTTEN 


with 
LIONEL BARRYMORE - HERBERT MARSHALL: LILLIAN GISH 


WALTER HUSTON - CHARLES BICKFORD - with A CAST OF 2500 
Directed by KING VIDOR 
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A nahn ltt 


CURRENTLY BLANKETING NEW ENGLAND _—_. 


DAY and DATE, JULY 27th, PARAMOUNT and FENWAY THEATRES, BOSTON, MASS. 
and 300 ADDITIONAL THEATRES, INCLUDING: | . 





7/28 Springfield, PARAMOUNT 7/31 Manchester, N. H., STRAND 

7/28 Newport, R. 1., STRAND 8/1 Burlington, Vt., MAJESTIC 

7/28 New Bedford, OLYMPIA 8/1 Nashua, N. H., STATE : 

7/29 Hartford, Ct., ALLYN 8/4 Lowell, Mass., STRAND oa 
7/29 Worcester, CAPITOL 8/5 Brockton, Mass., BROCKTON ' — 
7/28 New London, Ct., CAPITOL 8/11 Holyoke, Mass., STRAND i ace : 
7/28 Waterville, Me., STATE 8/15 Brattleboro, Vt., PARAMOUNT : : 
7/29 Portland, Me., STATE 8/4 Meriden, Ct., CAPITOL : 

7/29 Pittsfield, CAPITOL 8/4 Lawrence, Mass., ASTOR 

7/31 Bangor, Me., OPERA HOUSE 7/28 Providence, R. |., ALBEE 





8/13 New Haven, Conn., PARAMOUNT 


en en ee 


7/31 Fall River, Mass., EMPIRE 
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Hollywood, July 27. 

Stewart Granger set for one of 
the leads in Metro’s “Bwani Junc- 
tion,” which Pandro Berman will 
produce .. . Ike Jones and Le Roy 
Beskerville into Ctto Preminger’s 
“Carmen Jones”... Walter Reed 
snagged role in  Pine-Thomas’ 
“Blue Horizons” ... Tony “De- 
Mario set for stint in Rouse- 
Greene’s “New York Confidential.” 
... “Crashout” has been set for 
indie production by Hal E. Chester 
with William Bendix, Arthur Ken- 
nedy and Robert Strauss toplining. 
. . . Genzales-Gonzales, Mexican 
comic, cast by Warners for role of 
Martinez Martinez in “Strange 
Lady in Town” ... Tony Martin 
and Cyd Charisse will co-star in 
Metro’s “Have Tux, Will Travel.” 
... “The Mean Streets,” novel by 
Thomas B. Dewey, purchased by 
Columbia and handed to Lewis J. 
Rachmil to produce. Arnold Laven 
will direct. 

RKO has its option on 
Ursula Thiess Rory Cathoun 
and Julia Adams set by U to co- 
star in “The Looters” . .. Russell 
Hughes pacted to screenplay “The 
Mean Sireets” for Columbia .. . 
Sterling Hayden for star role in 
Ivan Tors’ “Ten Miles Up” 

Linda Christian signed by U for 
role with Jane Russell and Jeff 
Chandler in “Foxfire” .. . John 
Carradine into Hecht-Lancaster’s 
“Gabriel Horn” ... Guy Madison 
and Brad Dexter signed by 20th- 
Fox for a one year for seven-year 
thespacts ... Finale of the “Alex- 


lifted 


ander Ragtime Band” six-part se- | 


quence in “There’s No Business 
Like Show Business” had 250 danc- 
ers and 40-piece band. 

Walter Pidgeon set by Metro for 
role of Jane Powell’s father in “Hit 
The Deck” ... Cesar Romero as- 


signed role in 20th-Fox’s “The 
Racers” .. . Richard Brooks signed 
to screenplay and direct “Black- 
board Jungle” at Metro... Walter 
Reed into Pine-Thomas’ “Blue 
Horizons” 
by producer Sam Wiesenthal to 
screenplay “Salt River’ for Olym- 
pic Productions .. . ?*aleolm At. 
terbury and William Challe 
“Man Without A Star’ at U.. 
“The Human Jungle” is release 
title of Allied Artists pic lensed as 
“The Police Story” ... Tony De- 
Marie joins Rouse-Greene’s “New 
York Confidential” east .. 
Darvi pacted for femme lead in 
“The Racers” at 20th-Fox ... 
Richard Cutting and House Peters 
Jr., set for stints in Allied Artists 
“Target Earth.” 

Robert Bice cast into U’s “Fox- 
fire’... Lonnie Chapman snagged 
role in Warners “Young At Heart” 

. James Craig and Otis Green 
#ssigned roles in Otto Preminger’s 
“Carmen Jones” .. . Celia Space 
end Emil Sitka set for stints in the 
Gieene-Rouse indie. “New York 
Confidential” .*. . Russell Hughes 
siened to screenplay “The Mean 
Sireets” for Columbia . Sean 
McClory pacted by Metro for a 
featured role in “Moonfleet” .. . 
John But'er, Houston Branch and 
Richard Wormser contracted by 
Republic to pen three separate 
films ... Karin Booth set by Sam 
Keizman for femme lead in “Bugle’s 
Wake” . . . Katy Jurado assigned 
in 20th-Fox’s “The Racers” ... 
Frances §.. Sullivan added to “The 
Prodigal” cast at Metro. : 

Gravis Productions, headed by 
Tom Gries and Wray Davis, set 
“The Squealer’ as second indie 
film ... Peter Finch signed to co- 
star with Errel Flynn and Joanne 
Dru in Allied Artists’ “The Black 
Prince” ... Ceeil Kellaway cast by 
Metro in “The Prodigal.” ... Vici 
Raff into U’s “Foxfire” ... Peter 
Cushing set for stint in Coronado’s 
“The End of the Affair” .. . Steve 
Ritch inked for role in Sam Katz- 
man’s “Bugle’s Wake” ... Mike 
Mazurki, Bill Philips and Henry 


into 


Kulky join cast of Greene-Rouse’s | 


“New York Confidential” : 
Michael Wallace snagged role in 
“Carmen Jones” ... Contract be- 
iween Dennis Morgan and War- 
ners has been amicably settled, 
with actor now a free agent. . 
John Sturges set by Metro to di- 
rect “The Scarlet Coat.” 

Larry Taylor set for role in 
“Helen of Troy” at Warners . : 
Alvy Moore into Sterling Silli- 
phant’s “Five Against the House” 
. .. Ed Penny joins Hall Bartlett’s 
“Unchained” cast .. . Karci Moore 
pacied for stint 
Prize ‘of Gold” . . 


. Steven Geray 
and Barry 


Kelly set by Rouse- 
Greene for “New York Confiden- 
lial” parts ... Frank Chase signed 
by Universal-International for role 
in “Man Without A Star”... Una 


Merkel returns to pix after a two! 


year absence in a Jeading role in 
Jecht - Lancaster’s ‘The Gabriel 
Horn”... Leonard George pacted 


by 20th-Fox for Pope Pius VII stint 
in “Desiree” . . . Producer George 
Moskov set “Woman of the Monte- 
marte” for indie production. 

“The Power and the Prize,” 
novel by Howard Swiggett, pur- 
chased by Metro and skedded for 
production next year with Nicholas 
Nayfatk producing... “The Square 
Jungle” purchased by U handed to 
Albert Zugsmith under his new 
producer pact .. . James Cagney 
signed by Metro to co-siar_ with 
Doris Day in “Love Me or Leave 
Me” ... Charles Marquis’ Warren 
inked by Allied Artists to direct 
“John Brown’s Raiders” .. . Bar- 
ton MacLane and his wife,—Char- 
lotte Winters set by U to portray 
man and wife in “Foxfire” .. . Co- 
lumbia bought A. E. Bezzerides’ 
“The Great Lakes” and assigned 
Lewis J. Rachmil to produce ... 
Russ Conklin and Jonni Paris 
snagged roles in  Columbia’s 
“Bugle’s Wake” .. . Film rights to 
“The Miraculous Fish’? bought by 
Anthony Quinn and Josef Shaftel. 


IA’s Dick Walsh Keeps ‘No 
Press Campaign’ Rule 
Versus Brewer Rivalry 


While indicating that the up- 
/coming 42d convention of the In- 








... Frank Gruber inked | 


. Bella | 


in Warwick's “A | 


ternational Alliance of Theatrical 
Stage Employees in Cincinnati 
“may be one of the most lively 


| and crucial in the entire history of 


| 

the Alliance,” the official pre-con- 
, vention a makes no mention 
of the challenge to the regime of 
prexy Richard F. Walsh being 
made by Roy M. Brewer. former 
IA Hollywood rep. The _ bulletin, 





according to a spokesman, deals; ™ c 
| hit new highs for the year, for, 


|enly with official functions and 
| does not go into politics. 

ithe dictum laid down by Walsh who 
is adamant in not airing the Brew- 
‘er controversy openly. Walsh. 
whilesnot expressing his views for 
| publication, is presenting his side 
|at closed-door meetings of various 
‘IA locals. In Hollywood, he agreed 
, to debate Brewer only if the press 
|were barred from the session. 
From an ofiicial standpoint, the 
|problems to be discussed at the 
|Cincinnati convention starting 
| Aug. 9, as seen by the present JA 
_heirachy, are (1) questions 
cerning the fundamental relation- 


| ship between the International and | 


its local unions, (2) consideration 


/of the technological changes in the | 


entertainment industry and their 
influence on the union, (3) organ- 
izational progress made by the 
various craft unions, and (4) 
civic responsibilities in a world 
'which is rocked by conflict and 
thrown of keel by opportunism and 
hysteria.” 

The 

preceded by a week-long meeting 
of the general executive board at 
convention headquarters at the 
Netherlands Plaza Hotel. In addi- 
tion, each of the 14 districts of the 
| U.S. and Canada will hold conven- 
tions Aug. 6-8. 





Alan Jackson As Mate 
Hollywood, July 27. 

Alan Jackson has been added to 
Roy M. Brewer's slate as v.p. op- 
posing incumbent Carl Cooper. 
Brewer is battling IATSE prexy 
Richard Walsh for the top spot in 
the international, with the decision 
due when delegates convene for 
| the annual convention at Cincin- 
nati Aug. 9. 


683. 


Lab local, one of the largest in 
Hollywood with 26 delegates, had 
previously affirmed its support of 
Brewer, and voted coin to support 
his campaign. 

Brewer’s Predictions 

Before leaving on his final pre- 
election trek around country, Roy 
Brewer predicted that personal at- 
tacks and last minute “smears” will 
| be stepped up between now and 
IATSE convention time by sup- 
| porters of IA prez Richard Walsh. 


rent administration is bankrupt of 
; answers which make sense to our 
membership,” Brewer, out to re- 
| place Walsh as top JATSE man, de- 
clared. 

Brewer predicted he would win 
by substantial margin. He winds 
up trek at Cincinnati Aug. 9 when 


i convention opens, 


This policy apparently follows | 


con- | 


“our | 


convention proper will be, 


Jackson is business | 
agent of IA Laboratory Technicians | 


“On issues we've raised, the cur- | 


THEATRE FOLDS 





Was ‘French Line’ 





Minneapolis, July 27. , 
It now develops that the late- 
run twin bill 25c St. Paul neigh- 
borhood Royal isn’t tempting fate 
by booking “The French Line” in 
this strongly Catholic community. 
The house was going out of busi- 
ness anyhow following run of “The 
French Line” this week. Bob 
Hazleton, who has operated it, now 
veveals his lease is expiring and 
will not be renewed. 
» Owners will convert to other 
commercial purposes. 


"4 Highs For 9 


Amusement Issues 


By MIKE WEAR 


Despite the fact that stocks gen- 
erally were mixed much of last 
week® in Wall Street, amusement 
i issues continued to display stam- 
ina. This was responsible for nine 
new high marks for the year and 
strength by numerous other shares, 
particularly in the film section. 
There was little immediate news, 
in most instances to account for 
this bullishness—rather it was a 
matter of discounting upwards the 
earnings and future prospects sev- 
eral months from now. 

Radio Corp. of America climbed 
to a new peak for 1954 at 34%4, 
showing a gain of 25% for the week. 
CBS shares held around recent 
levels, most of the time being sev- 
eral points below thétr recently es- 
tablished new highs. To many in 
the market it was mostly a matter 
| of consolidating its position after 
the long, sustained climb. 

American’ Broadcasting - Para- 
mount common and preferred both 








| mer at 18 and latter at 18%. Move 
/was sparked by reports in the 
| Street that Lehman Bros, was buy- 
| ing into the stock.» American Seat- 
'ing advanced to a new high price 
of 30°24, reflecting no doubt de- 
| mand from theatres for refurbish- 
| ing. Technicolor went to 13%s8, new 
| Peak in recent months, after sus- 
| tained buying for a couple of days. 
There were late reports of buying 
' of Techni shares by interested par- 
| ties or groups. 
| Universal common and preferred 
soared to new high ground for ’54. 
|The common pushed to 24%, up 
about a point on the week, while 
the preferred hit a new high of 71. 
Strong earnings plus the fact that 
ithe company’s “Magnificent Obses- 
sion” was launched with terrific re- 
turns in first key engagements was 
held responsible. Decca’ also 
soared to a high for the year at 
1i*s, where it was up more than 
a point on the week. 

Loew’s edged up to a new peak 
at 1632 where it wound up the 
session. Republic Pix shares both 
registered new high marks, com- 
mon going to 5!2 while the pre- 
ferred edged to 12%s. Expecta- 
tion of excellent earnings, later in 
the week revealed, as will as talk 
about several parties attempting to 
gain a foothold in the company 
: probably had something to do with 
| the climb. 

Paramount Pix ranged between 
32 and 32%4 much of the week, not 
fai from the year’s high price oft 
3314. RKO Pix was selling around 
'614 much of the session as con- 
trasted with the 1954 peak of 7. 
RKO Theatres held close to 8 most 
of the week. High for the stock is 
&'%. Warner Bros. wound up 
right at the year’s highest quota- 
tion of 17%. 

Other film or theatre issues to 
hold near their '54 peaks included 
| Columbia Pix, General Precision 
Equipment (up over a point on the 
week), Stanley Warner, 20th-Fox 
and National Theatres. Last named 
seldom was more than a small frac- 
ition away from ils high mark of 
| the year, which is 8. 


Says Attendant Beat Him 


Greensboro, N. C., July 27. 

A damage suit in which Leon- 
ard Bowden of Bassett seeks $100,- 
'000 from the Martinsville Theatre 





| Management, Inc., operator of the 
Rives Theatre at Martinsville, has 
been filed in Martinsville circuit 
court, 

Bowden claims he suffered seri- 
ous and permanent injuries, both 
of a physical and mental nature, as 
the result of an assault made by an 





15, 1953. 


But Not Because Final Booking | 

















A second extension of time, to 
Aug. 20, for: the Schine interests 
and the eight major distributors to 
file answers in the $750,000 triple- 
action antitrust -suit recently 


brought by two-Smalley corpora- | 


itions against them, 
Smalley Theatre in 
Schine’s Colonia in that city, has 
| been granted. The attorneys are 
tied up in another and earlier 
Sherman Law action brought by 
| St. Lawrence Investors, Inc., op- 
;erating the American in Canton, 
against the same defendants, in- 
volving the Strand and Pontiac, 
Schine houses at Ogdensburg. 


Norwich and 


Two preliminary sessions in that, 


case, following other recent ones 
in New York City, were held in 
Albany last week. Leonard L. 
Rosenthal, local film attorney, rep- 
resents James Papayanakos’ St. 
Lawrence Investors, as he does the 
Smalley corporations. Raichle, 
Moore & Tucker, of Buffalo, appear 
for the Schine companies. Edward 
@. Raftery, of New York ,is counsel 
for both the distributors in the 
Canton-Ogdensburg suit. It is ex- 
pected to be tried in U. S. District 
Court sometime in the fall. 





C’Scope Installations 


Minneapolis, July 27. 

United Paramount will install 
C’Scope in more of its Twin Cities 
theatres following RKO-Theatres’ 
action in readying its second local 
house, the Pan, for .the one-track 
optical sound variety and a number 
of Minneapolis and St. Paul exhib- 
|itors joining the procession at this 
time. 

Harry B. French, the big circuit’s 
president here, has decided on the 
equipment with stereo sound for 
the second of his four Minneapolis 
loop theatres, the State, and in 
one more neighborhood house in 
each of the Twin Cities. 

Presently the only Minneapolis 
and St. Paul Paramount C’Scope 
downtown theatres are Radio City 
here and the St. Paul Paramount. 
Of the circuit’s seven Minneapolis 
and St. Paul Uptowns alone are 
equipped for the projection. RKO 
now has C’Scope in all three of its 
Twin Cities’ theatres, the two here 

, and the one in St. Paul. The chain 
operates no nabe houses. 

Six more Twin Cities inde- 
pendent neighborhood — theatres 
have gone for C’Scope with one- 
track optical or stereo sound dur- 
ing the past week. They bring to 


}quent-run houses so equipped. 


involving the | 


| 


| Installations of CinemaScope 


/ equipment throughout the country 
|are reaching the 6,000 mark, 20th- 
| Fox reports. 
_ Company’s. survey also shows 
that, in‘addition to the Cinema- 
|Scope productions coming from 
| 20th next year (24-26), other siu- 
| dios and indie producers have an- 
' nounced plans for 125 C’Scope fea- 
‘tures to be made in 1955. On July 
'12, of the 25 pix before the cam- 
eras in Hollywood, 19 were being 
‘lensed in C’Scope. 

Latest available figures show a 
total of 5,793 houses equipped for 
C’Scope in the U. S. However, 
| that’s a week ago, and installations 
are proceeding at the rate of more 
than 200 each week. Of the 5,793, 
|a total of about 5,100 are listed as 
| “possibilities,” i.e. theatres each 
| individual film can play. 
Theatres fitted out for stereo- 
| phonic sound number 3,262. Those 
| that can play C’Scope with optical 
/sound only total 2,173; 182 install- 
,ations have mixers permitting them 
;to play stereo sound tracks 
| through a single horn, and 213 
houses are equipped for single 
track magnetic. Drive-ins are 
| joining the parade, with 649 hav- 
|ing the necessary equipment. 
Largest number of installations 
are in the New York area which 
has 491. Washington has 260, At- 
| lanta 269, Boston 220, Philadelphia 
| 271, ete.: Lagging behind are Al- 
_bany with only 81, Denver 84, Des 
|Moines 67 and Indianapolis 99. 


NEW GENERATION TURNS 
OUT IN RICHMOND 


Richmond, Va., July 27. 
“Gone With the Wind” breezed 
| into Loew’s Theatre (2,280 seats) 
here July 16 and quickly demon- 
| strated its boxoffice magic in this 
| former capital of the Confederacy. 


= = 
Am t Stock Quotations 
(N.Y. Stock Exchange ) 
For Week Ending Tuesday (27) . 
; Net 
1954 Weekly Vol.Weekly Weekly Tues. Change 
High Low in 100s High Low Close’ for week 
184% 14%4 Am Br-Par Th 580 18% 16% 18 a 
71 415¢ CBS, “A” ..,.22 65% . 62% 2. 
6914 4112 CBS, “B” ... 18 63% 61% 6312 413% 
2514 1934 Col. Pic. .... 79 24% 23% 2454 «+ % 
113%, 9% Decea....... 752 «11% 10% 11% ~<41 
6314 4634 Eastman Kdk,. 169 61% 60% 60% <r 1g 
16% 1314 Loew’s ...... 851 16% 1534 16% + % 
84 6% Nat. Thea. .. 398 8% 1% 8 + % 
335g 261% Paramount .. 101 3316 3142 32% +13% 
37142 28 Philco ...... 118 3734 3614 36% + % 
34%: 2234 BGS i650 997 3434 3258 34 +1% 
F 27% RKO Picts. .. 98 634 6% . 6% coo 
814 412 RKO Thea... 93 8 75% 15% . Lee % 
5% 3 Republic .... 127 5% 5 54% ° —'% 
123g 1012 Rep., pfd..... 12 12% 12 12 — 
175s 1148 Stanley War..~131 1654 16% 163% — % 
2258 1834 20th-Fox .... 384 2258 21 2236 +13 
2418 1815 Univ. Pix. ... 30 24% 2338 23% +%¥% 
74 6334 Univ.,. pfd.... *70 71 70 71 +1 
| 175% 1358 Warner Bros. 109 1754 17 175% + 34 
7358 6378 Zenith ...... 30 7214 71 71% + % 
American Stock Exchange 
6 35s Allied Artists 44 4% + 7 — 1% 
1338 914 Du Mont .... 309 133% 121% 13% + % 
1412 1134 Technicolor... 257 13% 12% 123% — 2 
334 234 Trans-Lux .. 17 3% 34% 3% — % 
Over-the-Counter Securities 
Bid Ask 
Allies: Artists, pid: on. 6. aki ee 9148 912 — 1% 
CS Ot 6 ic ok ae Ae 1034 + 3s 
Chesapeake Industries .... 2% 338 + % 
SEEN SMO. FS ee eR 134g 1% + 1% 
Pern. MNO 8S oe ry oS EG os Oe 212 278 + % 
Color Corp. of Amer. ........ - 15/16 114 + 1/16 
gt hae cette aes oe 13/16 15/16 — 
Pelareai: 6. .... Sb bs 6 hin a Seen carte 36 38 —2 
| U. A, Theatres ....:........... 11% 1234 fac 
Wate eM oie Rice eee 1158 1234 _ 
* Aetual Volume. 
(Quotations furnished by Dreyfus & Co.) 
~ 
LITTER OF LITIGATION C N 
'C’Scope Nears 
Schine Attorneys Busy On Other. 
Antitrust—Win New Delay | 6.000 In UJ S 
Albany, July 27. > ove 
f 








George Peters, Loew’s manager, 


| found customers at 8:30 A.M. the 
day of the opening, a_ block-long 
|line with an hour. Telephone rang 
| sametaatin, with questions on 
prices and showing times. 

| Edith Lindeman, amusement edi- 
‘tor of the Times-Dispatch com- 
| mented upon “Droves of teenagers 
‘who are viewing GWTW for the 
first time. “The majority of them 
‘have not read the Margaret Mit- 
'chell novel and do not have their 





employee of the theatre on April 18 the total of Twin Cities’ subse-| minds cluttered with comparisons 


|} with the book.” 
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ALL THE TRADES AGREE 














‘BEST o OF THE icine SERIES” - soxorrice 


“FUNNIEST PICTURE IN THE SERIES” 


MOTION PICTURE HERALD 


"BEST ‘FRANCIS’ COMEDY TO DATE” 


SHOWMEN'S TRADE REVIEW 


“TOP S Ine LIST OF FRANCIS’ APPEARANCES ”’ 


FILM saint Ml 


“BEST o ONE OF THE oa ~taanmonrs REPORTS 
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and operated Lyric Theatre at New 
Ulm, Minn., for many years before 
selling it to Eddie Ruben circuit 
and who was killed in‘ auto accie 
dent, left $1,338,953 estate. 

Wife of M. Levy, 20th-Fox 
divis'on manager here, recovering 
in Rochester, Minn, Methodist 
hospital from successful major 
‘operation performed at Mayo 


NEW YORK 


Charles J. Bachman, in charge 
of inaintenance *and sound for 
Stanley Warner Theatres’ Newark 
zone, resigned to join the Fairchild 
Recording Equipment Co. John 
Damis moves up to head SW’s 
maintenance dept. while sound en- 
vineer Charles Piliz assumes 











charge of sound. ee ae PO 
Pye bar ponent Lan gyre igh yd Film personalities here for local 
mcg > — ace: Se sales Aquatennial celebration last week 
ae  L D. Netter Jr Poet cover |included Vera-Ellen, Carlo Thomp- 
amy 178 Vv re easnibabs provides | £2" Jack Carson, May Wynn and 
for the use of Aitec service engi- | Robert aoe cil eickiait weed 
neers in the inspection and main- | o¢ lecti mabe heuees a6 teamatad 
tenance of 35m film projection | ry Pe onsareck opticai 
and sound equipment, and radio | sound” C’Scope. 
and voice transmission. equipment. | Fred Hoffman, Sioux City, Ia., 
: | appointed manager of Paramount’s 
LOS ANGELES ‘Time Theatre, Rochester, young 
; ; me re sj ale Bring; latter trans- 
Mori Krushen, United Artists | '¢Placing Dal 5, 
homeoffice exploitation chief, in | fered to Lyric, Aberdeen, S. D. 
from N. Y. to outline coming caim- 
paigns with Fox West Coast ex-'! ST. LOUIS 
ecutives Spence Love, Bert Pirosh,; Tom Barry and H. Geiger who | 
a he ~ Roy Evans. vur | shuttered their Lee mae ae | 
viilam WN. zor é 'don, ™fo., expect to reli ouse 
Grecnblatt, in for huddles with} jn the fall. 4 . 
Robert L. Lippert on distribution | poor biz resulted in shuttering ot 
re et iti eg ag A ‘the State in O'Fallon, Ill., by Fran- 
cr °S: e > \|cis Berry. 
“Silent Raiders,” “The Unbely' st. Louis Amus. Co., shuttered 
ic thy FR, pio Beg owe ;or* of its units, he es phoma a 
aoe as, Vi ‘neral ) 75o-seater in sou . Louis for 
manager of Hallmark Productions, | jndefinite period. 
rejoined company to become its; William Zinimerman temporarily 
franchised distributor in L. A. and | ¢losed his Vita in Warrenton, Mo., 
a re gen ito permit installation of Cinema- 
SCS SFOS : - | Scope. 
atrical distribution of “Time Out, High wind blew down screen 
of War,” produced for tv by Der-) tower at drive-in operated by Le- | 
nis and Terry Sanders, post-gradu- yey Bastion near Casey, Ill. Will be | 





ate students at UCLA. It was) reopened when tower is replaced. | 
shown on CBS’ Omnibus program Building formerly occupied “y | 
Jast January. the Maryland in south St. Louis, | 


house has not been operating since | 
June, 1951. Three other defunct | 
| St. Louis nabes, the Plymouth, Lee 
here.| and Marquette are now houses of 


DALLAS 
Harry Bernard succeeded Milton 
Overman as RKO publicist 


Bernard comes from Cincinnati. worship. 

Ohio. Overman is now with Cine-' John Marlow widening screen at 

rama. his ezuner near Herrin, Ill., making 
Arlie Crites, of the local office of jt one of widest drive-in screens 

Frontier Theatres Circuit. an-. oytside of Chicago. 


nounced that Dub Sveickerman is 


Mrs. Regina Steinbefg, owner- 
new manager of Palace and Tex 


v operator of the Madison in Madi- 

OK Theatres at Burkburnett, re- son. Ill, suffered a fractured wrist 

placing Louis Littlefair, transferred in an auto accident near Columbia, 

te Gainsvelle. Ill. Her brother suffered minor in- 
John T. Johnson is new owner of | juries. 


Valley Theatre at Valley Mills, With the lighting of their new 
purchasing the house from Don ozoner near Paris, Ill., E. L. Staup, | 
Bowen. Delphos, O., and Leon Larodsky, 
The Rex reopened at San Juan Paris, shuttered their ozoner near 
by Billy F. Tanner and Milburn ‘town. Jarodsky owns and operates 
Shirey. the Paris and Lincoln in Paris. 
rhree men arrested at Tyler who; Froenk Rodgers has so!d his Star. 
have admitted robbing the Sky a 420-seater. ‘Newton. i. ta <. 
View Drive-Jn at Waco last June |} Simmons. Cisne. Il. who also 
of $200. j}owns and operates an ozoner near 
MINNEAPOLIS | : 
Petes 
Film industry here taking heart ALBANY 


from Minneapolis Federal Reserve + 
bank showing that local volume of 
department store sales for the 
four-week period ending July 10 
was up 3° over last year, com- 
ared to a 2°, national average : : Foes 
sh Good crop outlook also rated meron pecture house, shifting part 
a favorable b.o. factor. ,of the equipment ‘from the Aus- 

When he held “Living Desert’; #Dle- 
2 seventh weck after having an- Bill Kennedy darkened the Lyrie 
nounced at outset of fourth, fifth 4t Rouses Point, near the Canadian | 
2nd sixth they would “definitely,” | border. He continues to operate 


| The Littie, new 450-seat theatre 
jin Plaitsburg, has been opened by 
Kingsley Ryan, former operator of 
the Ausable in Ausable Forks. | 
Ryen remodeled a garage into a 








“positively” and “absolutely” be. the Lyceum in Champlain. Ken- 
the last, Ted Mann of the Worid'! nedy’s Lake, built several years’ 
headed his newspaper ad “O.K. ago in Chazy, has not been open 
Mpls.—We're Sorry.” Ad_ then! jast or this summer. 

Semen? “so, without  predic- | 

ions, we'll just say: ‘As usual-held | 

a ee PITTSBURGH 


Eddie Cantor, at Mayo Clinic, | 
Rochester, Minn., for checkup, con- 
sented to appear on stage of United 
Paramount’s Chateau Theatre to 
make presentation to winner of 
erea’s Miss Universe beauty con-| Hills Country Club Sept. 10-11. 
test. | Organization has set $250,000 goal, 

Theodore B. Melzer, who owned | which it will turn over to the 


M. A. Silver, zone manager for | 
Stanley-Warner Theatres here, | 
appointed one of chairmen of Post- | 
Gazette Dapper Dan Club’s Celepb- | 
rities golf tournament at Baldoc'! 


Variety Club for new wing it is 











sh} building on Roselia Foundling 
Home and Hospital. 

ew or Theatres Ned Depinet returned to his 
home town of Erie last week (24) 








for 45th reunion of his high school 
class. Depinet’s father,. John, was 
at one time mayor of Erie. 

Lou Ponsetto, until recently an 
exhib in Apollo, Pa., now holding 
down politico job in Harrisburg, 
being in a state purchasing unit. 
Ponsetto sold his theatres several 
months ago to Clyde S. Waugaman. 

Steve Rodnok, Jr., Oakmont the- 
atre owner who recently qualified 
for Pennsylvania state amateur 
gold tournament in Philadelphia 
next week, won't be able to par- 
ticipate on account of a cracked 
rib, which he suffered’ while 
straightening a stage drape at his 
Oaks Theatre. : 

Leo J. Guerrin, vet Erie theatre 


RADIO CITY MUSIC MALL 
Rockefeller Center 


“SEVEN BRIDES FOR SEVEN BROTHERS” 
ie CINEMASCOPE staring 
JANE POWELL - HOWARD KEEL 
Color by ANSCO - An M-G-M Pictute 
and SPECTACELAR STARE PRESENTATION 











cryde BEATTY*Micxey SPILLANE 


ah AL 











A Wayne-Fellows Production Ate pomed the staff of Hagmann 
Aad eo Realtors in that city. 
| AT AMUUNT Roosevelt Theatre building on 








BROADWAY ot 4314 ST Center Avenue, in the heart of the 





Negro. Hill. district, sold to a 
syndacate but theatre leasing ar- 
rangement with the Mervis Broth- 
ers will continue for several more 
years. ee 

John E. Stahl, vet exhibitor who 
opened his first house nearly half 
a century ago, just announced his 
retirement from show business. 
Several months ago, he and his 
son, John S. Stahf, closed their 
Elite in Homestead and remodeled 
it into a 20-unit apariment build- 
ing, and now they are doing the 
same thing to their remaining 
theatrical - property, the Stahl, 
which shuttered early this month. 
The Stahls formerly owned the 
Leona, too. It is now being oper- 
ated, by the local Associated cir- 
cuit.” 

Bill Twig Week will be observed 
Aug. 22-28 by Warner Bros. ex- 
change staff in honor of the Pitts- 
burgh branch manager, who came 
here several months ago to replace 
Jerry Wechsler, who resigned. 

Another area drive-in has made 
itself available for open-air church 
services every Sunday morning, 
the Blatt Bros.’ Altoona ozoner. 

Sergeant Don D’Aquilla, home 
again after two years In France 
with Army Special Service, is back 
again at his old job in the Stanley- 
Warner Theatres booking depart- 


| ment, 


OMAHA 


M. E. MeClain, district manager 
for Central States, on hand for 
opening of CinemaScope at Sun 
Theatre, York, Neb. “The Robe 
was opening pic. 

Burt Lancaster in city last week. 

Dale E. “Dick” Gardner named 
to manage Admiral Theatre * by, 
owner Ralph Blank; replaces O. H. 
“Jim” Schlatter, who will pilot the 
new ozoner which Blank and Bill 
Miskell are building here. Gardner 
comes from Manhattan, Kans. 


MANCHESTER, N. H. 


The Manchester Drive-In has in- 


being converted into a church. The | Stalled one of largest widescreens | 


in New England. It is the first 
ozoner in this area to present the 
C’Scoper, “The Robe.” 

Sunset Drive-In in Rochester 
narrowly escaped damage when 
firemen battled a three-hour fire in 
a nearby furniture storage build- 
ing. 


GREENSBORO, N. C. 

Closing of the Rivoli at Lincoin- 
ton temporarily left that city with 
only one uptown film house. But 
A. E. Miller. who operated the 
Rivoli, said he is retaining prop- 
erty near the postoffice there for 
construction of another modern pic 
house. 

Construction of a modern 350- 





| 





| 
} 
| 
| 


j 
} 
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seat cinema started at Bakersville | 


by C. E. Blevins. It will be oper- 


ated under lease by O. D. Calhoun | 


of Spruce Pine. 


PORTLAND, ORE. 


Evergreen’s Oscar Nyberg work- 
ing hard getting ready to. preem 
the new Fox Theatre the first part 
of August. 

Keith Petzold has resigned as 
general manager of the Jesse 
Jones circuit and has taken a po- 
sition as executive secretary of the 
ar. 6. of © 














Sleeper Tax 


=e Continued from page 5 eee 
ates a_ distributing 
abroad, it pays income taxes on the 
foreign earnings only as they are 








back to this country. Then the in- 
come taxes must be paid in dollars. 
If the American company runs its 
foreign distribution agency as a 
branch, then the income may not 
be segregated. U.S. income tax 
must be paid in American dollars 
even if the fereign earnings are 
not brought to this country. 

The new tax bill, however, does 
take care of this situation. It will 
permit taxes on earnings of for- 
eign branches to be deferred until 
the money is brought back to 
America, at the option of the 
American distributor. 

Under either situation, however, 
the right to pay taxes in foreign 
coin would be a windfall for the 
studios, bigger than the one which 
didn’t go through. 

The tax eredit provision, killed 
in the House-Senate joint confer- 
ence on the omnibus tax bill, 
would have permitted an extra 
14% credit on foreign earnings of 
U.S. manufacturers who produce 
abroad. It is part of an administra- 
tion plan to encourage foreign in- 
vestments by American companies. 

A bill covering this will be in- 
troduced in the 84th Congress 
which meets next January. At that 
time, the motion picture compa- 
nies will again make a pitch to be 


| 


Inside Stuff—Pictur 

Activity of Technicolor in last week’s stock market pushed the shares 
to a new high for the current move at, 133. Uptrend started. with 
heavy purchases in-the last half hour*f trading in Monday’s market, 
when large blocks of the stock appeared on the tape. is plished 
the shares to 1242, and the bullish move continued on the following 
days later in the week when it climbed to 133%. One big brokerage 
house alone is known to ‘have bought 70,000 shares.. Mary Pickford, 
who was one of the early-day holders of Techni, was listed on the 
tape as having disposed of part of hef holdings. Present price around 
$13 is equal to $26 for the old issue before the split last year. Pur- 
chases of Technicolor were reported to come from buyers on the 


| Coast. : : ‘ 





House Un-American Activities Committee’s Red prebe in 1951 has 
developed into what amounts to a loyalty test in the motion picture 
industry, according to Harold W. Horowitz, law professor, writing in 
the current Stanford Law Review. “Unfriendly” witnesses in those 
hearings, he declares, apparently have not worked in pictures since 
then. He added: “If their employment calls tapered. off or ended, 
they had no practical recourse due to problems of law and of proof 
in establishing the existence of a possibly illegal conspiracy not to 
employ them.” 





Chicago exhibitor reaction to the constant barbs against the film 
industry tossed by Catholic publication, the New World, is being led 
by James Jovan, owner of the Monroe Theatre. In a letter, Jovan 
assailed the newspaper for doing no justice to motion pictures’ by 
merely lashing out at so-called “obscene and immoral” features with- 
out making mention of clean, wholesome product. Jovan’s letter 
recommending that the paper get behind good pictures precipitated 
56 column inches of frontpage space in last week’s issue anent 17 
current films that have Legion of Decency blessings. 





Bert Lytell, president emeritus of Actor’s Equity, will plug 20th- 
Fox’s “The Egyptian” during a month-long tour of central and eastern 
states starting Aug. 9. The actor. who doesn’t appear in the film, will 
appear before professional, business and civie clubs and organizations 
to tell the story of the research and preparation that went into the 
making of the picture. His tour complements the cross-country trip 
currently being made by two traveling exhibits containing items used 
in “The Egyptian.” 





“There is nothing morally objectionable in good grosses,” the Cath- 
olic New World of Chicago editorialized last week in citing Ciner- 
ama’s one-year gross of over $2,000,000 at the Palace in that city as 
an example of how producers can make money without the “Movies 
For Morons” credo of some Hollywood producers in “the sly innuen- 
does, the spotty situations, out and out filth ... their crude, sopho- 
moric and sometimes imbecilic productions . . . which they try to 
pass off as art.” 





Hollywood’s Academy of Motion Picture Arts and Sciences, recently 


| in financial difficulties, has made arrangements for major studios to 


resume using the Academy Theatre for previews on the same terms 
as in bygone years. Charles Brackett, Academy prexy, explained that 
temporary budget difficulties were created chiefly by the expenditure 
of about $160,000 in install new wide-screen equipment, stereophonic 
sound and air conditioning. 





Compensation deal involving around $1,000,000 is in the works in 
Spain. Arrangement is said to involve a religioso organization. Deal 
covers funds accrued up to Nov. 30, 1953, when the Spaniards dis- 
continued their system of handing import licenses to local producers 
as bonuses. Theré’s no allocation problem involved here since the 
coin will be divvied up according to whatever the distribs have in 
their Spanish banks. 





Loren Ryder, Paramount engineering head, stated recently on the 
Coast that the Par-backed VistaVision process will be standard in 
Europe by the end of this year. On return from a trip to the Conti- 
nent, Ryder pointed to J. Arthur Rank’s announced plan to convert 
theatres for V’Vision and to use the lensing system for production. 
The exec revealed that eight pictures have been completed here in 
V’Vision and five more will be finished by Jan. 1. 

“The High and the Mighty,” which has been receiving protests from 
some of the airlines because it deals with a flying hazard, received 
one noteworthy televised vote of eonfidence in Chicago last weekend. 
William A. Patterson, president of United Air Lines appearing on 
Irv Kupcinet’s WBBM-TV show, pointed out that the skill of the crew 
in the picture and the numerous safety measures shown should give 
travelers more confidence in air transportation. 








; Week of Aug. 6 has been set by Chicago Variety Club, Tent 26, as 
time to pass the hat in theatres for La Rabida Sanitarium collections. 
Film houses here will show a special appeal trailer, featuring Fran 


| Allison, to hypo contributions from customers for the Chi tent’s favorite 


subsidiary , 


‘converted into dollars and brought | 


| All other St. Paul theatres, 








charity. Last year's collection brought in over $70,000. 





In the strongly Catholic community of St. Paul, the independent 
Royal, a neighborhood house, is daring to show “The French Line” for 
its first run, although the theatre never before has had a firstrun. 
conventional and outdoors, had refused 


to book the film. 





While “Oklahoma” is being filmed in Arizona, part of the cast is 
housed in Mexico. Company numbering 325 persons overflowed accom- 
modations in Nogales, Ariz., so 14 Agnes DeMille dancers were shifted 
over the border to Nogales, Mex., still farther from Oklahoma. 





‘In its July 19 issue, Life mag gave Joan Rio's gorgeous gams a 
double truck layout in color. Next day Columbia cast her in “Bugle’s 
Wake.” She'll play an Indian maid with her gams completely covered 
by buckskin leggings. 











‘Sympathy’ Scenario 


Contin Fe ek. ——————— 





Anderson’s 











erie. He then goes downstairs and, 
seeing the door-to the professor- 
housemaster’s room open, enters 
and finds his former persecutor 
still occup:.1g it. The professor 
gives him a letter from his wife, 
who had died some years before. 

This letter addressed to the nov- 
elist but never mailed, reveals that, 
contrary to her intention at the 
time of the scandal, she had not 
left her husband. It expresses her 
satisfaction that he overcame the 
unjust suspicion and made a suc- 
cess of his life, but says that he 


included among the beneficiaries. | did so at the.cost of her’s and the 


professor's. The seandal, she re- 
veals, was the reason her husband 
had never won the expected pro- 
motion as headmaster. 

Original legit version of “Tea 
and Sympathy,” produced by the 
Playwrights Co, in association with 
Mary K. Frank, is currently in its 
44th week at the Ethel Barrymore 
Theatre, N. Y., with Joan Fontaine 
as star. Deborah Kerr, who origi- 
nated the femme lead, is currently 
making a film in England, but is 
due to head a second company on 
a Coast-toCoast tour starting early 





in the fall. 
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Anything Goes For Merman 


The fact that the rival CBS boys administered a fast sneak 
punch and grabbed off Ethel Merman for tv without so much 
as a by-your-leave, coupled with the fact that still another Columbia |, 
forward pass almost clinched a Mary Martin deal, necessitating — 
a last-minute Pat Weaver interception on behalf of NBC, appears 


to have left in its wake a lot of 


Major bone of contention, from all indications, lies between 
Miss Merman and Leland Hayward. It was Hayward who brought 
Miss Merman and Miss Martin together for the now-storied Ford 
50th anni show (the first spectacular in tv annals), 
that Hayward considered it “understood” that Miss Merman would 
naturally fall in with his~upcoming “specs” 


apparently someone at NBC was 


came to negotiating a deal with the singer-comedienne for °54-’55. 
Thus, when CBS made its attractive offer, Miss Merman couldn’t 
see where she was under any obligation to Hayward on future 
It was a case of 


tv commitments. 
Hayward thinks differently. 


The real blowoff, it’s understood, 
man Bill Paley, then CBS program veepee Hubbell Robinson ini- 
tiated overtures to woo Miss Martin over to the Columbia fold. 
in view 
association with their present “Peter Pan” 
when it got around to talking money 
$100,000 in advance which she could pocket with no strings at- 
tached if the right tv vehicle wasn’t forthcoming for her). 


Obviously that was a toughie, 


understood Weaver blew his top. 
action he had the star committed 


ill feeling. 


with result 


on NBC-TV. But 
asleep at the 10%ery when it 


“anything goes.” Apparently 


came when CBS board chair- 


of the Hayward-Martin 
musical legiter. But 
(CBS reportedly offered her 


it’s 
Within hours after he went into 
exclusively. 











NBC Wanis a 3-Hour Color Kine 


Will Permit Coast Playoff on Spectaculars In | 


Evening Time Periods | 
| does a neiwork say to one of these 








‘ 





NBC and leading film labs are 
working on a method to produce 
kinescopes of color shows within 
three hours so that the Coast can 
carry the web’s spectaculars and 
other segments in their proper 
time periods. As of the moment, 
web is planning to air the specs | 
on the Coast on a live basis, that | 
is, three hours behind time. 


NBC color experts said that the 
quality of kinescopes present no | 
probiem—RCA consultant Dr. Al- 
fred N. Goldsmith described them 
as “amazingly good’—but the key | 
problem is that of time. Under | 
present conditions, the labs can | 
turn out a color kine print in as | 
little as three days. NBC officials | 
said that with a little prodding by 
sponsors, that could be reduced to | 
one day. But what the web is aim- 
ing at is a “quick method” of pro- | 
cessing for a three-hour replay. | 


Commercials on the spectaculars, | 
incidentally, are already being shot | 
for several of the bankrollers by 
various producers, and they would 
represent the first color film com-| 
mercials to go on the air. Princeton | 
Film Center has already shot a 
series for Oldsmobile; Screen Gems | 
is shooting for RCA; Ford and} 
Westinghouse also are shooting) 
their blurbs in tint. Some of the | 
bankrollers will stick with live} 
pickups, but most are convinced 
that the key problems in colorfilm | 
have been licked and that all that | 
is needed is the allowance for more | 
time and money to the tintfilm 
producers. 


Cy Howard, CBS 
Calling It Quits 


Hollywood, July 27. | 

Cy Howard is not renewing with | 
CBS when his current pact runs out | 
Aug. 21, terminating an association | 
of 11 years. He'll set up his own | 
outfit, Cy Howard Productions, for | 
the packaging of radio and tv} 
Shows, pictures and stage ven-| 
tures. 

He will continue to be eveiabhe| 
to CBS on a freelance basis and | 
remains as producer of “That's My | 
Boy,” which he created and pro-| 
duces. On this basis he will also | 
produce a pilot of “My Wife Irma.’ 
Howard retains his royalities and 





participation in the profits of “My | 
Boy, - “Irma”. and “Life With 
Luigi.” 


Last year CBS offered Howard 
a longterm deal, providing exclu- 
Sivity of his services. He balked 


on this because of a future commit- 
ment with Hal Wallis to write an- 
other film comedy for Martin and 
Lewis and plans for staging an 
original comedy, “Long Live Lilly.” 





‘daytime tv 


Lou Holtz on KNXT 


Holywood, July 27. 


Lou Holtz will headline a new 
cross-the-board variety show on 
| KNXT late, in September. 


He will have multiple sponsor- 


| ship and be telecast from 11:20 


to midnight nightly. 


CBS Radio Walks 


Last Long Miles 
On Daytime Client 





Chicago, July 27. 

CBS Radio appears to have taken 
the rap in Miles Labs’ $2,000,000 
cutback in daytime radio as the 
client makes a major reentry into, 
after a three-year ab- 
sence. Whereas Miles spent $6,- 
000,000 in radio last year, it is now 
cutting back to $4,000,000. 

Oddly enough, NBC picked up 
some of the Miles radio biz. As 


iresult of one of the most extensive 


pitches in recent AM annuals, with 
| the topmost network brass lending 
a hand, NBC wrapped up a spon- 
sorship deal for “Just Plain Bill” 
cross-the-board. Web managed to 
| snag the strip sale through its dis- 
count formula, which gives the 
advertiser a three-way stretch tied 


in with the continuing “News of 
ithe World” and “Break the Bank” 
| strips. 


Falling by the wayside are CBS 
Radio’s “Hilltop House” and “Curt 
| Massey Time,” both of which were 
cancelled. | 

New Miles network tv purchases 
total nearly $3,000,000 and wind | 
up as a dead heat between the | 
two networks. Client is buying | 
into CBS-TV’s Garry Moore and | 
Robert Q. Lewis shows, and NBC- | 
Ca s “Three Steps to Heaven” and | 

“Concerning Miss Marlowe” serials. | 

In addtiion to the tv web buys, 
Miles plans to again spend $3,000,- 
| 000 in spot tv. 

Geoffrey Wade agency se J 
the Miles billings. } 





| Voice of Prophecy 


Rides Again on ABC. 


ABC Radio pulled in another of | 
its longtime clients for a 52-week | 
renewal ride, pacting Voice of 
Prophecy for the sixth straight | 
year for its Sunday poe ge 4 
gram. Show features Dr. H. S. | 
Richards. | 


Western agency ‘set the deal.. 


‘| bridge, however, 


“thing's in 
| larly in the case of the specs. 


| in the 
‘but -even here the odds are cer- 


| they had last vear. 
| Milk 
' Gobel 


'eevn 


EY BETTER BE GOOD 








TV NETWORKS ON 
OPONGOR SPOT 


By GEORGE ROSEN 


'In TV You Can't Afford To Let 
Others Get What You Don't Have 








Both NBC-TV and CBS-TV could | 
well find themselves in something | 
of a spot on client relations next 
season, all depending on how the 
new programming fare, notably in 
the realm of spectaculars, shapes 
up. Particularly in the case of 
NBC, it took a lot of doing to-set 
the new, ambitious fall program 
schedule, including ultimatums to 
some of the sponsors even to the 
extent where Pat Weaver & Co. 
were subjected to some . preity 
anxious months in wondering if 
they'd actually get away. with it. 

All that is water under the 
NBC (and to a 
lesser degree CBS) did get away 
with it, with only one client, Fire- 
stone, going away mad. The others, 
either willingly or reluctantly, de- 


pending on how good or bad orks | 


show was, fell in with the network 
“bigger and better” 
by agreeing to discard old proper- | 
ties and put their coin into new 
shows — most network-controlled. | 

Obviously it puts the network | 
in a position where it has no alter- 
native but to deliver a stronger | 
and healthier show—or else. What 


clients if the new entry fails to de- 
liver the same _ cost-per-thousand 
sales impact as the show tossed 
off? 

Speidel, for one, was fairly con- 
tent with audience reaction and 
sales from its Monday night “Name 
That Tune” show, which NBC 
tossed out to make wav for the 
new Sid Caesar show and the one- 
a-month Leland Hayward § Spectacu- 


lars. Speidel agreed to play ball 
;and has poured its coin into the 
; new NBC lineup. Obviously every- 


NBC's particu 
Just 
| how Caesar will go it alone is still 


“wait and see” department, 


favor. 


tainly stacked in his favor. 


But chiefiv. Speidel, as with 


‘other clients who agreed to agree 


with 
cepts. 


Weaver's new program con- 

are expecting more than 
How will Pet 
react if the new George 
Saturday night at 10 show 
doesn't offer the same _ satisfac- 
tion—and sales impact—as the Sat- 
urday night at 8:30 “Amateur 
Hour.” which is being cancelled 
wtih some prodding from NBC— 
though Pet Milk attests to 
even though Pet Milk attests to 
merchandise plus values in moving 
cans off the shelves. Gobel is a 
network property. 


So. too, is Celeste Holm, in this 
ease CBS. She goes into the Sun- | 
day night 9:30 to 10 period as} 
| Bristol-Myers’ replacement for 
“Man Behind the Badge.” That’s 
how CBS preferred it. Unless it 
idelivers a better Nielsen’ score 


than “Badge,” what, some are won- 
dering, does CBS say to Bristol- 
Myers, or vice versa? 








BBC Going FM 


London, July 27. 

An all-FM operation for the 
BBC is on tap, with the House 
of Lords already giving its 
okay. Unanimous Parliament 
greenlight is assured in view 
of fact that the Labor Party, 
when it was in power, had 
made a similar proposal to 
switch from AM to FM. 

Manufacturers, of course, 
will hike the price of sets 
(from $45 to $60) and there 
will be an increase in the gov- 
ernment set ownership fee of 
about $1.50 per year once 
the FM standards are promul- 
gated. 

A flock of new FM stations 
are to be built throughout 
Great Britain. FM will ride 
on all three BBC channels. 





{t's recalled that a Labor 
Party delegation a few years 
back visited the U. S./ for 
huddies with Morris Novik and 
other FM preponents in ‘‘cas- 
ing” the FM’ picture here. 


| latter 


|hasn’t been firmed up as vet, 
| other 


program plans | 


. . 
. Going, Going— 

As an indication of how tough it | 
is to buy night time on NBC-TV 
here’s the present scorecard on | 
availabilities: 

There’s a_ half-hour 
week left on the “Big Town” Wed- 
nesday night show (with Lever 
Bros. sharing the tab on the other 
weeks), plus the Saturday night 
8:30 to 9 period. Whoever buys the 
segment must take 
Gildersleeve” show which 
installing in the 


“Great 
the network is 
period. 
Although the Friday night at 8 
Red Buttons display for Pontiac 


client can touch the time, 
; which has been put “on ice” for 
the auto company. 

Otherwise it’s SRO. 


Steve Allen's TV 
‘Tonight All Set 
To Ride Sept. 26 


Whatever differences there were 
that threw a monkeywrench into 
the projected two-hour “Tonight” 
inetwork show starring Steve Allen 
‘an offshoot of his present WNBT. 
N. Y., late-night showcase) were 
finally resolved last week, with 
result that the newest target date 
for the premiere is Sept. 26. 

Show was originally planned as 
a late summer entry, with Ruppert. 
sponsor of the ‘reek show, notified 
that it would have to make way 
for national clients. However, a 
few weeks ago the brewery outfit 
{was notified that it could have a 

3-week renewal on the show be- 
cause the network plans had struck 
a snag. 





| 


Ruppert will still have an ident- 
ity with the program after the 
Sept. 26 bow, with Allen going on 


from 11:15 to 11:30 with a strictly- 


iocal presentation. 
From 11:30 to midnight “To- 
night” will ride on eastern hookup; 


from midnight to 1 a.m. take in all 
the east and midwest affiliates. 
and from 1 to 1:30 carry on for the 
midwest stations only (a la the 
early morning “Today” show). 


ANTELL SPLUKGING 
FOR RADIO SHOWS 


Charles Antell is plumping a) 
bundle of coin into network radio 





in the fall, with ABC on the receiv- } 


ing end. Cosmetic firm has bought 
four daytime quarter-hours on the 
| web and has also signed for three 
anticipations weekly on the net 
|}work portion ef Martin Block's 
deejay show. 
Quarter-hour buys will be filled , 
by Antell’s own shows, which are | 
being developed now. There'll be | 
a quiz segment, a beauty tips show 
and two unspecified others. 


four. They'll air Tuesdays and | 
Thursdays, at 2:15 and at 5, start- 
ing Sept. 14. Block participations 
will run for eight weeks, starting 
Sept. 13, in the Monday, Wednes- | 
day and Friday 3:30-3:45 s 
| They're one-minute announce- 
ments, with Antell being the third 
client the web has found for! 
Block’s network spread. 





Jovien’s MCA Exit 
Hollywood, July 27. 
Harold Jovien has exited MCA’s 
Coast radio-tv division after two, 
years with the agency to set up 
his own packaging and _ talent 
office, Premiere Artists and Pro- 
ductions. 
| He'll agent radio and tv packages 
jas well as handle personalities. 





+ All 


alternate- | 


the | 


no | 


Rich- 
ard Llewelyn, the firm’s key pitch- | 
man, will handle at least one of the 


segments. 


too mindful of what hap- 
pened in the case of Steve Allen 
when they permitted him to move 
into the NBC camp, there’s now 
| some apprehension within CBS 
circles as to whether it was the 
smart thing to do in allowing Red 
| Buttons to “get out of the house” 





and thus -invite immediate over- 
tures by NBC. Actually it’s all 
'part of the unprecedented com- 
petition existing in tv today with 
its two-fold ambitions: (a) get the 
strongest program lineup vou can; 
(b) prevent the opposition from 
getting what you can’t have. 

| With Allen now firmly estab- 


| lisned as a major tv personality via 
his- late-night WNBT, N.Y., show- 
casing (program goes. network in 
September), particularly after CBS 
‘had spent a mint of coin giving 
him a Columbia buildup, more 
{than one of the CBS brass has 
| since expressed outspoken regret 
| over ailowing Allen to “get away. 

| With NBC breathing down But- 
tons’ back and with Pontiac extend- 
ing a “come on in” for the Friday 
oo 8 o'clock slot ‘opposite CBS’ 
‘Mama” tv’er’, there are some ner- 
vous twitters over the possibility 
of Buttons emerging as one of 
NBC's topflight comics and in the 
‘process whittling down the CBS 
competition. 

Ironic aspect of the whole situa- 


' 
' 
} 


tion is that. on his closing CBS 
‘show for General Foods, Buttons 
wound up in the No. 7 national 
Nielsen spot on number of tv 
homes reached, even topping 
Jackie Gleason, who was in the 
No. 8 slot. 





(BS’ Sothern 
In NBC-TY Spec 


NBC-TV apparently isn’t averse 
to grabbing off rival CBS person- 
'alities for its ambitious series of 
Spectaculars. At least. it’s managed 
to lure Ann Sothern into the spec 
roster of stars. 

Miss Sothern, whose “Private 
Secretary” alternates with Jack 
Benny in the Sunday night 7:30 to 
8 slot on CBS-TV, will be starred 
in Max Liebman’s presentation of 
“Lady in the Dark” Sept. 25. 

Initially, NBC made _ over- 
tures to Ginger Rogers to star in 
the tv adaptation, but negotiations 
fell through. 

This will be 
spec of the 
; Sept. 8 with 
| Hutton show. 


TV SQUAT’ CITED 
AS NEWEST MENACE 


| St. Louis, July 27. 
| A barbed arrow was shot at tele- 

vision last week when August L. 
| Schultz, a Mitchell, S.D., Chiro- 
|practor said “millions of the na- 
tion's children will be injured by 
ithe “tv squat,” a sitting position 
on the floor with legs crossed. Ad- 
| dressing delegates to the National 
! Chiropractic Assn. here Schulta 
! stressed the idea that good posture, 
preferably in chairs is essential te 
health. 

He included grownups in 
|warning against their 
| slump” asserting that “televisior 
‘has caused many Americans te 
moan, “Oh, my achin’ back; it’s my 
sacroilliac.”’ 


TV Set Sales Up In 
_ Canada, But Radio Dows 


Ottawa, July 27. 
Sales of television sets were up 
and radio sales down in 1954's first 
four months: in Canada, reports 
| the federal statistics bureau. 
Increase in tv sales over the 
same 1953 period was 42°7, with 
radio sales down 25°-. FPigures: 
136.723 tv sets sold, 40,705 more 
lthan in the first quarter last year, 
and 39.282 radios, 20,727 less than 
} 1953's first quarter. 
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Lee Sees ‘No Useful 


Purpose’ In 


Placing Nets Under Reguiation 
Of FCC; Hearings This Summer? 





Washington, July 27. + 


FCC Commissioner Robert E. 
Lee said today (Tues.) that he is 
opposed to the Bricker bill which 
would place the networks under 
direct regulation by the FCC. Bill 
hasn’t progressed in Congress since 
it was introduced some time back, 
but Sen. John W. Bricker, who’s 
sponsoring the bill and is also 
chairman of the Senate Committee 
on Foreign and Interstate Com- 
merce, has indicated he may call 
hearings on the measure this sum- 
mer. The Committee has jurisdic- 
tion over FCC matters. 

Comr. Lee said in response to 
questions at a National Press Club 
luncheon, “I do -not favor legisla- 
tion at this time to give the FCC 
control over networks. I do not 
think it would serve any useful | 
purpose nor do I think it is neces- | 
sary.” Lee is the first FCC mem- 
ber to take a public stand on the 
Bricker proposal. | 

Lee’s very appearance as a Press | 
Club speaker, incidentally, stirred | 
speculation here that he might be | 
a choice for the chairmanship of | 
the FCC. Chairman Rosel Hyde's | 
one-year term expired April 18, 
and since that time there’s been no 
word from the White House as to 
a successor. Industry wants Hyde 





Doggin’ It 

It looks like network tele- 
vision will be going to the dogs 
this year, but literally. Screen 
Gems is reportedly close to 
wrapping up a network deal 
on its ‘“Rin-Tin-Tin” series, 
and with Television Programs 
of America’s “Lassie” already 
set for CBS-TV on Sundays at 
7 for Campbell’s Soup, the 
canine. set looks to be in solid. 

Screen Gems already has | 
four films in the can on the 
series, which stars Lee Aker. 
“Lassie,” incidentally, also 
stars a juve, Tommy Rettig. 








Dream Cast For 
Tonight at 8:30 


Leland. Hayward has hit the 
jackpot on casting for his Oct. 18 


NBC-TV Spectacular, when he’ll 
present Noel Coward’s “Tonight at 


SCHLITZ’S $1,250,000 - 
MERIDAN. RENEWAL 


Hollywood, July 27. 


In the first time a brewer has/ 


firmed a radio or television show 
beyond 26 weeks, Schlitz has allo- 
cated $1,250,000 for production in 
renewing Meridian Pictures’ for 52 
telefilms. 

Tab was picked up two months 
before expiration of the present 
deai. Production on new series by 
Bill Self begins Oct. 4. 


3-Year U. of P. 
Feud With NCAA 
Ends; TV Back 


Philadelphia July 27. 


Three-year hassle between the 
U. of Pennsylvania and the Na- 
tional Collegiate Athletic Assn. 
over restricted football telecasts 
ended Sat. (24) with the announce- 
ment that the tv cameras will cov- 
er the Penn-Penn State game at 
Franklin Field, Oct. 30. 


| Announcement was made by 
|Penn’s new athletic director Jerry 
|Ford, successor to Franny Mur- 
|ray, who led the fight against the 
| NCAA for three seasons. Penn first 
decided to drop out of the NCAA 
|and telecast on its own; but opposi- 
|tion teams balked and cropped off 
schedule. University then gave up 








again, but Republicans want Comr. | 8:30” in the Monday night 8 to all telecasts and single-handed war 


John C. Doerfer. Lee might prove 
a compromise choice. 

In response to other questions, 
Lee roamed far afield on all phases | 
of current FCC considerations. On 
the question of UHF, he said. “I 
would hate to institute legislation | 
to solve isolated situations. I think 
it would hurt the industry as a 
whole.” On newspaper ownership 
of radio and tv stations. he de- 
clared the FCC does not discrimi- 
nate against newspapers in grant- 
ing licenses. He said in contested 
grants, newspaper ownership is just 
one factor to be considered. and 
expressed the hope that the Com- 
mission would never discriminate 
against the publishers. 

On educational tv, he said that 
in particular areas where educators 
indicate little progress he “would 
not hesitate” to make “an adjust- 
ment” on the use of a reserved 
educational channel. 





As Aid to UF 


Washington, July 27. 
The Senate Finance Committee 
Jast night ‘(Mon.) approved a com- 
promise tax relief measure dce- 
signed to help UHF stations ease 
their economic crisis. Unit recom- 
mended tax slash of $7 on each 
UHF-equipped set, the cut to be 
made at the manufacturers level. 
Measure in effect would cut the 
total price of an all-channel tuner 
(UHF-equipped set) by some $14 at 
the retail level, according to esti- | 
mates of the Radio-Electronics- | 
Television Manufacturers’ Assn. | 
RETMA estimates that the current | 
price differential 





between VHF-| 
only sets and all-channel tuners is | 
about $20, so the effect of the com-; 
mittee recommendation, if voted by 
Congress, would be to cut that dif- | 
ferential to about $6 to $10. 
RETMA hasn't announced its posi- 
tion on the recommendation; it had 
favored complete elimination of 
the 10% tax on the all-channe] 
tuners. 

Vote was a compromise on the 
10% proposal, made by Sen. Edwin 
C. Johnson (D., Colo.), who also is 
ranking minority member of the 
Senate Committee on Interstate 
and Foreign Commerce. Treasury 
Dept. had testified that elimination 
of the 10% tax would cost the Gov- 
ernment $115.000,000 a year, and 
opposed it on that ground. Depart- 
ment went along with the $7 per 
set cut, even though it estimated 


that it would cost the Treasury an | 


estimated $50,000,000 next year 
(figuring an output of 7,000,000 sets 
and assuming all these would be 
UHF-equipped). 

Sen. Johnson said that Sen. 
Charles E. Potter (R., Mich.) ap- 


plete elimination of the 10% tax. 


Excise Tax Slash = 


9:30 period. It’s probably the most 
“ar-studded vehicle yet presented 
on tv. 


Heading up the cast will be Mary | 


Martin, who is currently appearing 
in the Coast production of “Peter 
Pan.” legit musical which is head- 
ing for Broadway under Hayward 
sponsorship. Others appearing with 
Miss Martin will be Joseph Cotten, 
David Niven and Cyril Ritchard 
(latter also appearing currently in 
“Peter Pan”). “Tonight” one-acters 
will comprise “Still Life,” Red 
Peppers” and “Shadow Play.” 
Hayward spec will originate from 
the N.Y. Century Theatre, recently 
acquired by NBC as its major show- 
case for specs. As with all the other 


big-big-big shows, it'll be in com-' 


patible color. 





Dramatize TV’s Use 
In Military Maneuvers 


expected that David Sar- 
noff and General Matthew B. 
Ridgway, Army Chief of Staff, will 
participate Aug. 11 in the Fort 
Meade ‘Va.) color telecast drama- 
tizing “The Uses of TV in Military 
Maneuvers.” 

An NBC mobile color unit will 
pick up with Signal Corps activi- 


ties. The specia] show will drama- 
tize these logistics, hence the mili- 
tary brass, including the RCA 


board chairman who is a Brigadier 
General. 


Long Paris Show Biz Orphan, TV 


‘against the NCAA is said to have 
cost $150,000 in television rights 
‘alone. 


Amount Penn will receive as its 
|share of the tv rights for the Penn 
State game is approximately $75,- 
,000. Red and Blue alumni spokes- 
man said burial of the hatchet was 
dictated not only by the departure 
|of Murray, but because of the ath- 
|letiec deficit last season. 

| The game will be carried over 
the ABC network, with WFIL-TV 
'as the originating station. 


Pitt Steelers’ TV Client 


Pittsburgh, July 27. 

All of Pittsburgh Steelers’ away- 
| frgm-bome football games will be 
telecast again over WDTV this sea- 
son, with Atlantic Refining Co. 
once more footing the bill. It’s pos- 
sible Atlantic may bring in a co- 
sponsor on the deal later, but that 
hasn’t been set yet. 

Joe Tucker, sports director of 
indie radio station WWSW, will do 
the play-by-play, just as he did 
last year for same bankroller, with 
Bob Prince handling the color. 


i 











NIELSEN’S FRISCO SETUP 

San Francisco, July 27. 
| Research outfit, A. C. Nielsefi 
Co., is going to build its own head- 
quarters here. 

Arthur Nielsen, president of the 
firm, expects the building to be 
ready by November of this year. 


Begins to Perk: No Summer Hiatus 


Paris, July 27. 


There are definite signs that 
television, the bandied baby of | 


show biz here, is beginning to make | 


itself felt, An important factor 
in this growth is the recent suc- 
cess of the eight nation interna- 
tional hookup, Eurovision. Al- 
though there were some technical 
difficulties and the language bar- 
rier is still somewhat of a prob- 
lem, the overall effect hookup was 
successful. Jean D’Arcy, instiga- 
tor of international tv, is pushing 
for a repeat this December. For 
the first time since its inception, 
tv will not have a hiatus here this 
summer. Instead, it will have an 


{covered in residual gains in the 
various countries, is also being 
looked into. 

This month will see 24 hours a 
week of transmission instead of the 
jusual 35. A new wrinkle will be 
two weekly live theatrical shows 
|featuring both legit and opera. 
| Among those lined up are “Barber 
of Seville,’ Germaine Lefranc’s “25 
|Heures De Bonheur” (“25 Hours 
of Happiness”) and Claude-Andre 
Puget’s perennial “Les  Jours 
Heureux” (“The Happy Days’’). 

In August there will be a live 
|legit show every Saturday. There 
also will be an attempt to show 
better and newer full-length films. 

Meanwhile, the construction of 


NCAA Gridcast in Tint? 


There's a strong possibility that ABC-TV may be on the air 
with color before next June. Web may pick up one. or more of 
the NCAA football games in tint, or-‘may give the color treatment 
to one of the winter and spring college sports events, such as 
the Intercollegiate Rodeo or the Collegiate Crew Race from 
Syracuse, which it’s committed to telecast. under its NCAA 
agreement. ; "eS Pe as 

Possibility was admitted by ABC exec v.p. Bob O’Brien, 'w 0 
departed from the line, that ABC has taken on color—namely 
that the web won’t step into tint until it’s “commercially feasible.” 
O’Brien based the web’s timing on two factors: (1) at the pace 
color tv is making, there’s a possibility of a $500 color set before 
long, and when it reaches the market, ABC will air color; and 
(2) if colorcasting increases to the point where ABC would ‘be 
placed in a poor competitive position by staying out of tint, the 
web will begin colorcasting. sO 

Web still hasn’t bought any equipment, but it’s been surveying 
studio sites and other color problems as well as keeping abreast 
of latest tint developments. O’Brien said nothing definite has 
been decided, but pointed out that the web has until next June, 
nearly a year, to air one of the events in tint. 








26-Week Roster of Top Sports 
On ABC-TV Agenda; Set NCAA Sked 


—¢+ ABC-TV will pick up 26 weeks 
of top collegiate sports events dur- 




















i'three networks have 


/even more ambitious program than | new transmitters are going ahead 


usual despite the fact that most| and the present two, at Lille and 


\. | home. 
peared before the finance group as | 
a witness and strongly urged com-| 


people, who can afford sets, will 
be out of the city in August. 
Eurovision also showed up the 
fact that most of the international 
| beams enjoyed greater popularity 
/in neighboring countries than at 
Another difficulty, which 
is the gripes of the International 
Syndicat of Authors, Actors, 
Variety and Musicians on not being 


| Paris, will soon be supplemented 
| by ones at Marseilles, Lyons and 
Strasbourg. The estimated 160,000 
sets now in operation are expected 
to soar in the next few years. 
However, the price of sets (aver- 
age $300) must be drastically re- 
duced before tv can become popu- 
lar. It is state-controlled, and will 
continue under this supervision. 


. 





Don Faust to WJRT 


Pittsburgh, July 27. 

Don Faust, formerly with WDTV 
and WENS here and still a stock- 
holder in the latter, UHF Channel 
16 here, has been appointed gen- 
eral manager of WJRT, Channel 12, 
in Flint, Mich., which will also 
serve the Detroit area. 

Faust takes over his new duties 
Aug. 15 and station expects to be- 
gin telecasting a month or so after 
that. 


Strike Vs. 3 Webs 
Seen Moving East 


Teievision Writers of America is 
still withholding use of pickets in 
New York as the union ends its 
first week of striking against the 
three major video networks. How- 


ever, Ira Marion, TWA veepee in 
New York said that by this after- 
noon (Wed.) or early tomorrow 
“something big might break.” 


Marion would not clarify his 
statement, but it is generally ex- 
pected since neither TWA or the 
come any 
closer to an agreement over free- 
lance script demands or a union 
shop, that. he was 
either use of pickets in N.Y. or 
support from other unions. 

Chief item for speculation is why 
TWA hasn't followed the western 
region’s example in the east, and 
sent out picket lines at CBS-TV, 
NBC-TV and ABC-TV. Belief is 
that many of the scribbler union’s 
New York members feel their staff 
jobs at the networks jeaporized. 
TWA would not comment on the 
subject. 

Roughly one-fourth of TWA’s 
400 or so members are situated in 
the east. A great many of them 
hold down staff writing jobs at one 
of the three networks. Only at one 
of the six news or continuity de- 
partments at the networks does 
TWA hold command, that being in 
CBS continuity where the union 
and CBS labor bosses have for 
several weeks been bickering over 
pay scale. 





So far in that dispute CBS has’ 


agreed on a union shop for con- 
tinuity writers, but the wage issue 
is not resolved by any means. TWA 
demanded a minimum of $195-197 
weekly while the web offers $155. 
A network spokesman said the con- 
tinuity department negotiations 
“had been suspended and we're 
awaiting word from the union.” 
TWA has denied a suspension oc- 
curred. 

In the meantime, while TWA in 
New York is mulling a decision re 
picketing and is trying to clarify 
its role in the overall strike, Ben 
Starr, TWA western prexy, indi- 
cated the strike is gaining support. 
He said that he’d received a num- 
ber of calls from actors and musi- 
cians offering aid, 

Murray Karmiller, eastern chief 
of TWA, said that the strike could 
“knock out most of the big tv 
shows.” A net spokesman, on the 
other hand, claimed there are 
enough freelance writers to take 





over, 


referring to} 


ing the. winter and spring, follow- 
ing its coverage of the NCAA foot- 
ball “game of the week” this fall. 
It apparently was this promise to 
give national coverage via tv to 
other sports such as_ basketball, 


track, field, boxing and other 
events that won the feotball con- 
i tract for ABC-TV, rather than the 
}mere size of its bid and the radio 
and tv fringe programs it’s previ- 
ously announced. 

Details of the exhaustive cover- 
age were announced at- a press 
luncheon by ABC-TV exec v.p. Bob 
O’Brien and NCAA rep Asa Bush- 
'nell on Monday (26) at Toots Shor’s 


' 


|in N. Y. At the same time, they 


' announced the fall football sched- 
ule, which kicks off Sept. 18 at 
| Berkeley with California vs. Okla- 


Included in the sked are 








| homa. 
| such games as Southern Methodist- 
| Notre Dame (he finale, on Dec. 4, 
| from Dallas); Army-Navy (from 
| Philadelphia, Nov. 27); and Baylor- 


Texas (from Waco, Nov. 6). 


Sponsorship deal on the grid 
package hasn’t been set yet, but 
O’Brien said he had hopes of an- 
nouncing a national sponsor before 
the week is up. He carefully 
ducked all questions on sponsor- 
ship and price of the rights, but 
did bring out with Bushnell that 
ABC-TV’s bid was about the same 
as other networks. Along with 
the sponsor for the games, bank- 
‘rollers for the fore and aft seg- 
| ments will probably be announced. 
| No pitch has been made for the fall 
|}and winter schedule yet, pending 
| firming of the actual events. 

It’s planned to pick up such cone 

(Continued on page 88) 


MCA’s Hurry-Up 
Grid Pix for TV 


MCA-TV, the syndication arm of 
Musie Corp. of America, is moving 
into the sports field this fall via 
acquisition of two packages pro- 
duced by Tel Ra Productions of 
Philadelphia. One is “Touchdown,” 
a weekly half-hour series featuring 
highlights of five college football 
games being played each week in 
the fall. 

Under the distribution plan, 
films will be processed and rushed 
via air express to stations within 
48 hours following the games. Tel 
Ra will make 13 half-hours in all, 
each being turned out on a Sature 
day. Byrum Saam will handle the 
commentary. 


Other package, “Telesports Di- 
gest,” is a series of 39 half-hours 
depicting top sports events of the 
week. Tel Ra crews will cover key 
events in every category, with Bob 
Wilson narrating. 














WPIX Sports Coin 

WPIX, N. Y., inked the first 
sponsor to its extensive video cov- 
erage of Madison Square Garden 
sports events. Robert Burns Cigars 
has bought a quarter of the 69 
sports shows, 

Deal commences Oct. 27, and 
was negotiated through Young & 
Rubicam, 











| 


=z || 

















RADIO-TELEVISION 31 








CHl 


V’S FUSSI 





Fred Coe & Philco-Goodyear Status 

Apparently there's more than meets the eye in the Lux pacting 
of Fred. Coe for its upcoming hour-long Thursday night dramatic 
series on NBC-TV, and although the parties concerned are re- 


luctant to discuss the matter, it will definitely have a bearing, 
on next. season’s Philco-Goodyear Television Playhouse Sunday 


ight dispiay. 
7 For some time now it’s been 


known that there’s been rough 


hoeing on the Philco-Goodyear series, stemming partly from the 
fact that, the Clients have expressed dissatisfaction with the 
“realistic” story material used on the show (tabbed as the Paddy 
Chayevsky-type of tv playwriting). Coe, producer of the series, 
has been a staunch champion of these programs, which have won 
wide recognition within the trade and particularly among tv script-: 
ers generally. Coe reportedly has a personal ownership stake 
in the program, along with Talent Associates, which packages the 
show, and it’s understood that internal friction hasn't contributed 


toward easing the situation. 


Whether or net Coe will check off the Philco-Goodyear series 
completely is said to be problematical. Some q.t. huddles have 
been going on at NBC in an effort to resolve the ticklish situation. 
If Coe continues: his identity with the Sunday program, it’s re- 
ported it'll be on a limited basis, with another producer also 


brought into the picture. 








N.Y. Herald Trib Fresh Air Fund's 


Easier & Better’ 


Way Vs. Telethons 





There are considerably easier,+ 


more effective and cheaper ways 
to collect for charity via the broad- 
cast media than by use of tele- 
thons. Point is taken by a spokes- 
man for the Herald Tribune Fresh 
Air Fund, which is already $15,000 
ahead of the better than $1,000,000 | 
for underprivileged N. Y. youth, 


and the campaign still has until 
late December for final tallies. 


The Fresh Air Fund, to get the 
metropolitan area children into 
the country for part of the sum- 
mer, has been using 24 AM, nine 
FM and seven video stations in the 
vicinity to help boost charity re- 
turns. Setup among broadcasters, 
as arranged by Mike Jablons, 
braintruster for FAF’s promotion, 
has stations running free pluts 
whenever possible from last May 
until next August. In each in- 
stance, Jablons has asked stations 
to devote one day’s charity plugs 
to FAF alone, plus those scattered 
over the four-month period. There 
were an estimated 700 spots and 
85 radio and tv shows used so far 
in the campaign. 


; Jablons maintained there’s noth- | 
ing either very new or spectacular | 
about the plan, and prcovably be- | 





cause of that too few charities saw 
its benefits. First, it costs nothing 
for production. (There is no pay- | 
ment, as alleged with many tele- | 
thons, for talent or facilities.) 
Then, with performers doing little 


skedded shows, it proves less im- | 
podng on their energies. Last, as | 
FAF points out, the financial re- | 
turns so far amount to roughly | 
90°° more than most of the day-| 
long extravaganzas can muster. 
Laying as much as an estimated | 
50-60° of that off against plugs | 
in the Herald Tribune and from 
direct-mail, the radio and_ tv| 
stanzas employed make more than | 
most all telethons do currently. 


Favorite Story 
Goes Tint Aug. 16 


First color showing of a regu- 
larly scheduled vidpix series is set 
for Aug. 16, when WNBT, the NBC- 
TV flagship in N. Y., will air Ziv’s 
“Favorite Story” in tint. All the 
“Favorite Story” segments were 
originally shot in color, but this is 
the first time any of them will be | 
aired that way. 

Film was shot in 35m Eastman 
by Ziv on ‘the Coast. Sponsor, 
Schaefer Beer, has experimented 
in tinted commercials but will use 
a black-and-white filmed blurb in 


} 
; 
} 








“Color TV Schedule 


NBC 

The Marriage—July 29, 10 
p.m. 

Today and Home (mobile 
unit pickup of rookie fire dem- 
onstration from Philadelphia)— 
July 28, 7 a.m. and 11 a.m; 
(mobile unit pickup from Phil- 
adelphia Art Museum) — July 
30, 7 a.m. and 11 a.m. 


WNBT 
Here’s Looking At You— 
July 26 through July 30, 1:30 


p.m. 

WCBS-TV 
Time for Color (film)—July 30, 
5 p.m. 


Pulitzer Prize 
News Stories As 





————— 
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ABC-TV Series 


“Pulitzer Prize Playhouse,” one 
of tv’s earlier and highly-kudosed 
dramatic showcases, is being 
brought out of camphor, but this 





N’ & FEUDIN’ 





STATIONS JOCKEY 
FOR SUPREMACY 


By FARRELL. DAVISSON 


' Chicago, July 27. 

Something akin to open warfare 
has broken out between three of 
the four Chi tele stations in an in- 
creasingly bitter rivalry for home- 
town dominance. Besides the usual 
endless pulling and tugging for 
one another’s choice local accounts, 
the fray has entered a new front 
touched off by a series of actual 
and attempted talent raids that 
have left some bruised feelings in 
their wake. 


Involved are NBC’s WNBQ, 
ABC's WBKB and CBS’ WBBM-TV 
where, for a number of reasons, the 
personal prestige stakes are un- 
usually high, And because of the 
managerial personalities taking 
part, it’s an explosive situation that 
promises to add plenty of fireworks 


coming months. 


There’s the aggressive WBKB 
operation, 
(Red) Quinlan who’s out to make 
his mark in the AB-PT corporate 
scheme of things. There’s the re- 
cently realigned WNBQ manage- 
ment team headed up by new. gen- 
eral manager Jules Herbuveaux 
with George Heinemann continu- 
ing as program manager who have 
their intra-trade reps to protect 
and expand. And there’s WBBM- 
TV’s veep, H. Leslie Atlass, who’s 
overlooking no angles in his drive 
to assert Channel 2 along the lines 
of the kingpin WBBM radio plant. 

Meanwhile general manager 
Frank P. Schreiber and his WGN- 
TV colleagues have kept them- 
selves fairly aloof from the intra- 
mural skirmishes. The Chi Trib 


station has made no major forays | 
into the flesh marts since it wooed | 


deejay-comic Ernie Simon from his 
longtime WBKB association a 
couple seasons back. 


Although they’re still keeping up | 


the “friendly rivals” front, it’s com- 
mon knowledge that the WNBQ 
gang weren't overjoyed with Quin- 
lan’s success in romancing back the 
“Creative Cookery” talent package 
with its $10,000 weekly gross poten- 


tial. And now that the Chi ABC 
contingent is eyeing Burr Till- 
strom’s “Kukla, Fran & Ollie” 


whose NBC status is up in the air, 


relations are nots expected to get | 


any friendlier. 
It’s not lost on Herbuveaux and 


Heinemann either that Quinlan is | 





time in an entirely different form. 
Whereas the original 


dramatists, the new series will be 
30 minutes in form and devote it- 
self exclusively to the news stories 
honored by the Pulitzer Prize Com- 
mittee. 

Revamped property is owned 
jointly by Alex Segal. who directed 
the original dramatic series, and 
ABC-TV, with some of the if & 
when sponsorship coin also going 
to the Columbia U. Pulitzer Com- 
mittee and School of Journalism. 

Under terms of his new ABC-TV 
contract just signed, Segal is per- 
mitted to deliver at least one of his 
own packages (under a co-owner- 
ship plan with the web), with the 
network in turn earmarking $46,000 
to get a pilot kinnie rolling. Segal, 
as result, chose the new Pulitzer 
entry. 


Italian Film Festival 
On WXYZ-TV Fall Sked 


Detroit, July 27. 

WXYZ-TV has purchased 30 of 
the 104 Italian films offered by 
Fortune Films for television. The 
pictures were 
1949 and 1953. 

John Pival, WXYZ-TV tv direc- 
tor, said he hopes to sell the films 
in a package, with prices up to 
$1,000 per film, and expects to 





have a sponsor signed for an early 





its opening filmed broadside, then 
black-and-white live 


ments for the rest of the show. 


kickoff of the weekly Italian film 
announce- | “festival” 


market. 


night in .the Detroit 


hour-long | 
more than to say_a few well-chosen series represented video adapta- | 
words re FAF on their regularly | tions of plays by Pulitzer Prize | to prominence on WNBQ's Chan- | 


lensed between. 


making good use of sports gabber | 


Tom Duggan and moppet fave Win 
Stracke, both of whom splashed in- 


nel 5. 


But it’s Atlass and the CBS 
powerhouse that’s giving rise to 
speculation that he's attempting to 


Junior Grade” with lush offers to 
some of the local tv figures to join 


the WBBM-TV bag is 
Howard Miller who’s moving his 
two-hour Friday night stint over 
from WNBQ next month. 
Although the parties concerned 
aren’t talking, it’s been learned that 
Atlass has made overtures to NBC's 
toprung weatherman, Clint Youle, 
who anchors WNBQ's classic 10 to 
11 weeknights “Five Star Final.” 
Youle, a former Chi NBC news 
writer, owns one of the most fabu- 


-| lous success stories in local tv an- 


nals with bankrollers waiting in 
line to get aboard his meteorologi- 
cal gabfests. This would be one 
defection the NBC’ers wouldn’t 
take with a smile and it’s a sure 
bet to trigger a counterattack. 














Can’t Miss 


Sidney Garfield Associates 
is attempting to cover itself 
both ways. It has pacted to 
advertise two entirely oppos- 
ing products on the same all- 
night deejay stanza (““Mr. Mid- 
night”) via WOR, N.Y. 

Products, both made by the 





same manufacturer inciden- ~ 
tally, are Shut-Eye and No- 
Doz. 





Packager Gerry Gross planes to 
the Coast tomorrow (Thurs.) for | 
huddles with partner Norman Baer | 
and Gross-Baer Coast manager | 
Abner Greshler on development of | 
a Coast version of the firm’s | 
“Junior Olympics,” currently show- | 
cased in N. Y. on WNBT, the | 
NBC-TV flagship. . | 

He'll also meet with Cary Grant 
over a possible vidpixer starring | 
Grant and his wife, Betsy Drake. | 








be 
NBC-TV Series 
to the Windy City tele scene in the | 


Of Telementaries | 


veepeed by Sterling! 


| Also in Theatres? 


the Channel 2 family. Already in | 
deejay | 


| With the first of the NBC series 
‘of hour-long “telementaries” bow- 
| ing on Sept. 13, when the network 
| preempts the Monday night 8 to 9 


| period for a presentation of the |; ine” 


,“atom story,” there’s a possibility 
| that each of the special shows to 
| be produced by Henry Salomon 
|may subsequently be released for 
theatre presentation, using addi- 
| tional footage. This would follow 
{the pattern of the Salomon-pro- 
| duced “Victory at Sea,’ which has 
already preemed as theatrical fare. 

Salomon’s initial venture. origi- 
nally called “Fission and Fusion,” 
is being retitled “Three-Two-Once- 
Zero.” It will have a special musi- 
cal score by Robert Russell- Ben- 
nett. who orchestrated and con- 
ducted the Richard Rodgers score 
for ‘“Victory.” Alex Scourby will 
narrate the atom show. 

“Telementary” series is designed 
to portray the “intellectual cli- 
mate of the U.S. in our time” 
with at least three more on tap for 
the upcoming season. 





TWO NEW SHOWS ON 


CBS-TV FILM AGENDA 


| CBS Television Film 


} 


Sales is 
planning to augment its CBS News- 
film service by the addition of two 
weekly shows, to be sold independ- 


iently of the newsreels, however. 
The vidfilm subsid is planning a 


set eff sort of a “Paley’s Comet,! weekly news feature, “Eye on the 


| retorts which would be patterned 


after the defunct “March of Time,” 
and a weekly sports wrapup 

It’s currently planned to use 
CBS commentator Bob Trout as 
narrator on “World.” Idea is to 
take one or two top stories of the 
week and explore them beyond the 
treatment they get in daily news- 
casts, with special footage shot by 
| CBS Newsfilm crews. Audition is 
being cut this week. Sports show 
would be a roundup of the week's 
, events in sports, with a w.k. sports 
figure planned as emcee, but not 
| yet selected. 


| Jim McKay’s Car Coin 


| Plymouth division of Chrysler 

| picked up the tab on Tuesday and 
Thursday segments of Jim McKay's 

pavers capsules on “Six O'C!ock 

| Report” on WCBS TV, N. Y. Deal 

| runs for a full year, 

| CBS-TV flagship has also picked 





iup some spot coin from three 
| bankrollers. Morton Packing Co. 


j}and Canada Dry have signed for 
| August campaigns at the rate of 
|/12 announcements a week, while 
Guild Wine has picked up 12 day- 
}time spots a week for 39 weeks 
starting Aug. 15. 





| Last year, 


Hardware Industry's $3,500,000 TY 
‘Splurge; Panel Show Set For ABC 


‘Jr. Olympics’ for Coast 


Philadelphia, July 27. 

Hardware industry is set to wrap 
negotiations for a new Goodson- 
Todman panel show “It’s in the 
Family,” to run Thursday nights 
over ABC-TV on 70 stations, 
Package is estimated at $3,500,000, 
with the network getting $2,500,000 
and the remainder going for full- 
page newspaper ads_ throughout 
country. 

Creator of package is Preston 
Enterprises, of Upper Darby, Pa., 
which is acting as a clearing house 
for the retailers and manufacturers 
involved. Barton Preston, presi- 
dent of firm, just returned (23) 
from conferences with manufac- 
turers in Chicage and said nego- 
tiations with ABC will be finished 
within couple weeks. 

Although entire hardware in- 
dustry is involved, programs will 
be presented under sponsorship of 
“Retail Hardware Store, USA.” Un- 
der proposed set-up three different 
manufacturers will be represented 
on cooperative basis each week. 
There will be a slight charge to 
individual dealers in area. Tie-in 
newspaper ads will carry not only 
the products plugged on evening 
show, but also list names of deal- 
ers within station coverage. 

Preston described new program 
as a combination of “What’s My 
and “I’ve Got a Secret.” 
Program as outlined got favorable 
reaction from meeting of manu- 


;facturers, he said, and situation at 
, present finds ABC waiting for com- 


mitment. Show will run half-hour 
length for 39 weeks, and they hope 
to kick off by last week in Sep- 
tember. No agency has been con- 
tacted as yet, Preston handling all 
details so far himse!f. Preston En- 
terprises, although in promotional 
category, ultimately will have its 
own agency, promoter added. 

Deal covers all phases of indus- 
try — manufacturers, wholesalers 
and retailers. “It's in the Family” 
Was especially created by Goodson 
and Todman for the hardware 
trade. 


SWG Awards To | 


Accent Telescripts 


Hollywood. July 27. 

With the telefilm writer increas- 
ingly prominent within the Screen 
Writers Guild, SWG is considering 
expanding its annual ‘awards to 
take more note of the telescripter. 
first time the tv pix 
writer received an award, SWG 
made one such presentation—for 
the best teleplay. But the guild 
is now studying plans for three tv 
pix writing awards, as the accent 





turns to tv. 


Under the plan being mulled by 
the Television Writers Group of 
SWG, there will be nominations 
for best story and teleplay and best 
teleplay in four categories: Com- 
edy, drama, western-action and 
mystery-melodrama. 


A screening committee would be 
appointed by the exec committee 
consisting of 100 members, on the 
basis of their work as follows: 25 
who have written comedy, 25 


'drama, 25 western-action, and 25 


mystery-melodrama. 


Best show in each of these cate- 
gories will be determined” quart- 
erly, after a showing for this pur- 
pose,:by a majority vote of the 
entire screening committee or as 
many of it as can attend. 





New Ziv Additions 
Two vet video salesmen, Stan 
Smith and Jack Sloan, joined 
Ziv Television Programs this week. 


Smith is former’ eastern sales 
manager of ABC-tv. He resigned 
from the web a month ago. Sloan 


is former sales chief of WOR-tv. 
N. Y. 
They'll 


work as account execs 


iin the N. Y. office. 














RADIO-TELEVISION 


Wednesday, July 28, 1954 





hea 


Sizzler for DuMont Sales 


+ Boys: Wrap Up $4,000,000 Billings 





DuMont went into action last? 


week and within the five-day July 
19-23 span wrapped up in excess 
of $4,000,000 in billings for the 
°54-’55 semester (exclusive of pro- 
gram and production costs). Sales 
staff under Gerry Martin signed 
13 contracts in the five days, set- 
ting a sales record for DuMont in 
the number of accounts sold and 
hours put under commercial spon- 
sorship. 

The web has four renewals in 
the bag and nine other chunks of 
new biz. In: addition to the fall 
return of Bishop Fulton Sheen’s 
“Life Is Worth Living,’ DuMont 
inked Vitamin Corp. to “The Gold- 
bergs,” American Chicle to “Rocky 
King, Detective,’ and P. Lorillard 
to Dennis James’ “Chance of a 
Lifetime.’ Return of these shows 
and the new additions give the 
web a chance for a 30% upbeat 
tn billings in ’54 over °53, indicated 
Ted Bergmann, network topper. 

There are three new sponsors 
who've bought all or part of three 
DuMont dramatic shows. To start 
sometime during the second week 
in September, Consolidated Cos- 
metics, Inc., through Frank E. Dug- 
gan ad agency, has inked for “They 
Stand Accused,” a 60-minute court- 
room drama, in 34 markets. Wal- 
ter H. Johnson Candy has signed 
on to sponsor one night weekly 
of the 15-minute “Captain Video” 

(Continued on page 90) 


Teta TV Filmery 
Under Scrutiny 


Houston, Tex., July 27. 

A tv film company which has 
been publicized as the focal point 
that would make this city the tv 
capital of the southwest was 
brought under investigation by ‘the 
Harris County Grand Jury. 

Five witnesses testified in the 
probe into promoter John Van Gil- 
dern’s Valiant Film Productions, 
Inc., and Valiant Investments, Inc. 

Investigation was initiated in 
June by the Better Business Bu- 
reau of Houston, which turned 
over its files to the attorney gen- 
eral’s office. The state auditor's 
office began checking into the cor- 
porations’ books about 10 days ago. 

One witness. Martin Allbritton, 
executive veepee of the companies. 
said he believed Valiant Films still 
“has tremendous possibililties” and 
that Houston well might become 
the center for tv production. 

Other witnesses. were Willard 
Harjes, treasurer of the firm; Au- 
brey Farb, former accountant for 
the group; Mrs. Maybell Cheney, 
and D. F. Niebuhr. 

The film company was incorpo- 
rated in March and has been turn- 
ing out tv entertainment films and 
commercial movies. The group has 
completed six films in its “Opera- 
tion Wildcat” series on the oil in- 
dustry and has begun another 
series called “Father Mike” con- 
cerning a priest and his parish. 


ZIV SPREADS INTO 
EUROPEAN MARKETS 


Ziv Television Programs will set 
up offices in London, Paris, Rome, 
Frankfurt and other European 
cities following a preparatory sur- 
vey by Edward Stern, president of 
Ziv’s international division. Stern 
left for the Continent this week to 
huddle with execs of Eurovision 
and individuai stations and net- 
works in nine European cities. 

Te Jepix firm has been in the 
Spanish market for over a year 
now, and via its own dubbing op- 
eration in Mexico City, has turned 
out some 234 half-hour 
language copies of its American 
syndicated series. Additionally it’s 
got “Cisco Kid” on the BBC. With 
Eurovision now a reality, Ziv feels 
the time’s ripe to move onto the 
European scene. 





-- 
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DuM Ups Geismer 


Dick Geismer has been upped to 
the post of administrative assistant 
to Ted Bergmann, topper at the 
DuMont network. 4 

Promotion, from business mana- 
ger of network programming and 
production, is effective Aug. 1. 


Lotsa Uppercuts 
& Left Jabs on TV 


Post-Fight Slots 


In a contest for the post-Gillette 
boxing slot Friday nights, NBC-TV 
has already lost three key affiliates 
to syndicator of the ‘“World’s 
| Greatest Fighters—In Action.” The 
network hoped to capture the sta- 
tions for the Friday (30) start of 
sponsor Mutual of Omaha. 


Bill Cayton, ad agency head and 
syndicator of “World’s Greatest 
Fighters,” latched onto WPTZ, 
Philadelphia; WBZ-TV, Boston; 
and WBAL-TV, Baltimore, each an 
important NBC affiliate and a key 
market for Mutual of Omaha. Pres- 
ently, agency for that sponsor, Bo- 
zell & Jacobs, is mulling delayed 
broadcasts (kines) in the three es- 
_ sential markets. 

NBC-TV show, beginning this 
coming Friday, is called “Greatest 
Moments In Sports.” Emceed by 
| Walter Kiernan, the live show will 
‘hold down the time from the end 








of the Gillette fights until 11 p.m., | 


with the average length of each 
program expected to be slightly 
short of a quarter-hour. Sponsor 
claims between 80-90 video mar- 
kets so far in its lineup. 

The Cayton property, a vidpix 
series built around International 
Boxing Club bouts, has until cur- 
rently been part of the overall 
series, “Greatest Fights of the 
Century,” that has been seen af- 
ter the Gillette Fights. 
Mannie Baum Enterprises will syn- 
dicate “Century” package as sep- 
arate from IBC films. Former 
possesses vidpix of important 
fights, other than IBC, that have 
been used via NBC-TV for the last 
five years. 

Since both Cayton and Baum are 
divided, and both are pitching 
fight pix, and since it is believed 
that the Mutual of Omaha “live” 
lineup is not completely set, there 
is bound to be a centinued three- 
way hassle for advantageous post- 
fight Friday, night slottings. Even 
afier the-‘insurance firm settles 
its affiliate card, it is generally ex- 
pected that Cayton and Baum will 
be in keen competition for. the 
other choice post-fight spots. 


Hereafter, 








SAMMY KAYE. 


Working Out His Horse at 
Monmouth 
Odds—On Favorite at The 
HOTEL ASTOR ROOF 
Gees To Post For BRILLO 
ABG-TV, Aug. 5 
ABC- Radio 
“Sunday Serenade” and 
“Serenade Room” 
Columbia Records Exclusively 


NBC Film Shows 
To Also Tint Up 


| Filmed programs will be color- 
‘east this fall on a regular basis 
for the first time, according to 
| Plans in the works at NBC-TV. The 


web is prepared to air any of its 
regular vidpix segments in color 
on a one-time or regular basis if 
, the shows’ agencies or producers 
, request it. 

' Thus far, none of NBC-TV’s 13 
film shows have been shot in color, 
| but it’s understood that virtually 
‘all of them are testing. Screen 
Gems is understood to be planning 
to shoot ‘‘Ford Theatre” in tint 
this fall, but the Columbia pix sub- 
sid would not comment. In light 
of the fact that it’s claimed all 
along that it could convert to color 
_on 24 hours’ notice the “no com- 
'ment” is revealing. 

Others have either shot in tint 
on an irregular basis or are experi- 
menting. “Dragnet’s” Christmas 
show was shot in color and was 
aired in tint. Very fact that the 
web is ready to put tintfilm on the 
air will probably encourage the 
producers of the web shows to step 
out in their use of color film. 

Locally the net expects to air the 
tinted “Favorite Story” in August 
via WNBT in N. Y. It’s a Ziv 
package sponsored by Schaefer and 
the first 39 of the films as well 
as the second year’s production 
now underway are tinted. If the 
test run on “Story’ ‘turns out well, 
it’s a good bet that the station will 
give the tint ride to other syndi- 
te properties airing on the out- 
i Jet. 
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607% of Early Morning TV Tuners In 
NY. ‘Only Listen, WOR Survey Shows 


What might prove one of the 
most significant yardsticks in the 
purchase of early morning adver- 
tising media were the results of a 
| survey on NBC-TV’'s and CBS-TV's 
7-9 a.m. stanzas by Advertest. The 
research service, conducting a spe- 
cial survey into 765 video homes 
in the New York metropolitan area 
for WOR, General Teleradio audio 
outlet, discovered that 60% of 
those tuned in to either or both of 
the tv shows “spent most of the 
time listening.” 

Of ali the homes interviewed the 
number of males and females giv- 
ing answers was pretty evenly 
split, and of the total 199 people 

| (26%) said they had either or both 
| shows tuned in at one time or an- 
| other during the rating week, May 
| 10-17. Only 24% of the audience 
ifor CBS’ “Morning Show” and 
NBC’s “Today” devoted the major- 
| ity of their time watching; another 
| 3.6% watched sometimes and lis- 
ened others, and the rest had the 


shows tuned in but neither watched 
hoe listened. 


to another night.) 
Playhouse,” presently seen at 8: 
“Ford Theatre” (also JWT) 


and Kraft. 


ABC-TV Thursday at 9 period 
conflict. 


JWTs Sweet Thursday’ 


By one of those strange quirks of slotting, J. Walter Thompson’s 
tv clients account for a big chunk of the Thursday ‘night program- 
ming on the major networks, resulting in a situation where JWT 
is competing with itself with conflicts and overlapping of stanzas. 
All told, the JWT biz pours a weekly (time and talent) grand total 
of about $300,000 into the NBC-CBS-ABC coffers. Over a season 
it adds up te a $12,000,000 sponsorship stake. 

For example, ageney’s hour-long “Lux Video Theatre” preems 
in the fall in the Fhursday night 10 to 11 slot on NBC-TY. 
in turn, will necessitate shifting JWT’s “Foreign Intrigue” 10:30 
show on a number of NBC-TV stations, including WNBT, N. Y., 
With “Kraft Television Theatre” occupying the 
9:30 to 10:30 period on ABC-TV, 
overlap on the two dramatic stanzas. 
alternate-week client on. sponsorship of CBS-TV’s “Four Star 


(This, 


there’s a 30-minute (10 to 10:30) 
Agency’s Parker Pen is an 


30 on Thursdays, but in the new 


shuffle to make room for the 8:30 to 9:30 Chrysler series it’s 
planned to shift “Playhouse” back to 9:30, thus involving JWT 
in a conflict with its Kraft show on ABC. 


is on Thursdays 9:30 NBC-TV, 


creating still another agency conflict involving both “Playhouse” 


Brill has signed via JWT to sponsor Sammy Kaye in the 


in the slot preceding Kraft. No 


é 











$1,900,000 TV 








tage is even more so—when viewed 
in the perspective of previous tele- 
vision years, and against the back- 
ground of radio’s peak-power years. 
In the days when radio enjoyed 
clear command of the airways, it 
never accounted for more than 
16% of the nation’s total adver- 
tising dollar. Yet television, still 
at the break-away point of the 
great color derby, already prom- 
ises to outstrip radio at the crest 
of its power. 

If we project the financial history 
of television from 1952 up to 1956, 
which will be the first full year 
of unfettered growth for color 
television, we get a trend graph 
that leapfrogs upward in_ this 
| fashion: 
| Only 7° In ’52 | 


In 1952, of an all-media_ total 
of $7,150,000,000, television’s share 
was $509,000,000, or 7%. 


In 1953, of an all-media total of 
$7,803.000,000, television’s share 
| was $689,000,000, or 9%. 

In 1954, of an estimated $8,500.- 
| 000,000 to be spent in all advertis- 
ling, we calculate that television 
| will take $930,000,000. or 11°. 
| In 1955, NBC estimates that all 

advertising will reach about $9,- 
| 200,000,000 and that television's 
| share will be $1.300,000,000, or al- 
| most twice its 1953 gross. 

| In all planning activities, NBC 
|is operating on the confident as- 
;sumption that the nation’s eco- 
}nomic graph will continue its up- 
|; ward spiral. This is, of course, 
reflected in our estimates for total 
|; overall advertising expenditures. 
| But it is also a reflection of our 
/profound belief that color tele- 
| vision itself will be a decisive fac- 
tor in spurring the American econ- 
|; omy to record production plateaus 
| over the next five years. We be- 
jlieve the impact of selling via 
color television will be greater 
| than any in merchandising history. 

Our job is to make that selling 
power available to the many in- 
stead of the few. We are doing 
it through a “broad base” pro- 
gramming concept that puts color, 
| as well as black and white, within 
| the financial reach of nearly all 
| businesses. On NBC television, an 














Continued from page 1 
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radio. In effect, we believe that 
network radio can no longer move 
forward only under the traditional 
sales patterns so familiar a decade 
ago. The ensuing 10 years have 
changed not only those patterns 
but the thinking that went along 
with them. 


For successful survival, radio to- 
day needs the flexibility, economy 
and efficiency of the magazine. 
Such selling can bring into the 
medium a host of new advertisers 
who could never before afford it, 
and it can also bring back older 
advertisers who merely need to be 
shown new ways to use radio. As 
the broad base of economic: sup- 
port for radio, which we at NBC 
seek, begins to shape up, it may 
well result in a sizable re-infusion 
of advertising on the old basis of 
half-hour and quarter-hour pro- 
grams. If so, that’s all to the good. 
Our aim is to rebuild radio by 
using every tool we possess. In 
doing it, we expect our new con- 
cepts to make radio an effective 
and enduring medium, comple- 
menting television and doing a 
sales job that no other media can 
duplicate. 


Of course, all these _ plans, 
projects and adaptations won't ma- 
/ture overnight. There never has 
| been, there never will be an easy 
| path to success in our business— 
| because it is a business of pioneer- 
jing and change. But it is the type 
|of business that rewards those Who 
| plan, who invent, who risk, who ex- 
'plore. That is what we at NBC 
|are trying to do. 


ROSEE & ROY DOTY’S 
‘DANNY DEE’ TELEPIX 


Packager-publicist Irwin N. 
|Rosee and artist Roy Doty are 
moving into the telepix field via 
| filming and syndication of their 
|“Adventures of Danny Dee,” 
| which has aired live on WABD, 
|the DuMont flag in N.Y., for the 
|past 16 months. Rosee and Doty 
| (former packages the show, Doty 
|is the star) have incorporated as 
|Danny Dee Enterprises and will 
|distribute the juve segment as a 








|advertiser can spend less than | five-a-week quarter-hour strip. 
| station, WOR, during March and | $5,000 for a single program inser-|, First sale on the show is already 
April. From a Pulse ‘survey, it;tion or as much as $300,000 for |i the house, with Pez, cosponsor 
showed just where people did|a single color spectacular. There |f the live segment with Coca- 


| their radio listening from 8:15 a.m. 
until late in the afternoon. The 
greatest portion of those queried 
(again in New York) showed that 
nearly 50% were eating or serving 
food from 8:15-9 a.m. For the same 
time another 40% were washing 
or cleaning in the kitchen. Rang- 
ing behind were chores like bed- 
_ making, cooking or baking, iron- 

ing, etc. (The total added up to 

more than 100% because there 
| were multiple activities.) It was 
| determined by some of the re- 
| Searchers that the 4.6% of the 
! 
| 


housefraus, who spent that three- 
quarters of an hour sewing, mend- 
ing or knitting were probably the 
only ones—other than for the 7.2% 
which just listened to radio, rank 
as potential video viewers. Pulse 
| also released figures recently on 
| homes using radio and homes us- 
ing video between 7-9 a.m. Figures, 
respectively, were 21.9% and 5.7%. 

WOR has already armed sales- 


Considered also in sizing up the; men with roundups of the Pulse 


audience picture for either audio|and Advertest 
or video during the early morning | them hitting the agencies with the | become the 


reports and has 


hours is a report done for the same findings. 


|is no broader base than that in 
/any advertising medium today. 
| This is part of NBC’s magazine 
| concept of television programming 
‘and sales. Introduced by Pat 
| Weaver in 1949, it set the stage 
for the type of wide advertising 
| support that we believe essential 
| for maintaining television’s up- 
| ward spiral. Its success is beyond 
| dispute: fully one-third of all the 
|nighttime programs on the four 
|television networks are now spon- 
| sored by more than one advertiser. 
|It might even be labeled a spec- 
| tacular success if you balance the 
record against adverse industry 
|opinion a short five years ago, 
| when the magazine concept was 
proposed as another NBC drawing 
board design for progress. First 
itried on “Your Show of Shows,” 
| then nurtured on “Today,” and fi- 
;nally matured on “Home,” the 
| magazine concept of selling is now 
fully accepted throughout the in- 
| dustry. 

This magazine concept has also 
cornerstone of our 


plans for revitalizing network 


| Cola; picking it up in five markets 
for a fall start. Pez will sponsor 
in Chicago, Boston, Philadelphia, 
Cleveland and Buffalo. Rdsee said 
an initial letter to stations drew 
120 requests for audition prints. 
Show is priced as a low-budgeter, 
with cost of five quarter-hours 
running on the average from $50 
to $250. 

Firm has already shot 130 of 
the segments, equal to 26 weeks of 
programming, at the Charter Oak 
Studios in N.Y. Show is a kiddie 
program on which Doty draws and 
narrates, with the drawing-board 
coming to life via a ‘‘semi-anima- 
tion” process. Eric Blau is writing 
|the series, with Rosee as exec 
| producer. Show will stay live on 
WABD, incidentally. 





Omaha—Sam Cohen has been 
named day news editor and Hugh 
McCoy night news editor at KFAB. 
Cohen is former associate editor 
of the Jewish Press and editor of 
the South Omaha Eagles monthly 
mag. McCoy has been with KFAB 
the past two years after a hitch 
at WCOP, Boston, 
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Inside Stuft—Radio-TV — - 


A survey on television commercials has been completed by Adver- 
test Research. Ranking as the “most popular” commercial for the 
second year in a row was that done for Lucky Strike ciggies. 

Based on a 755-home sample taken in June, the report covered 
several aspects of video commercials, chiefly their value as entertain- 
ment and their power to convince. Ranking second to Luckies in the 
entertainment (“most popular”) end was Chesterfields. Third and 
fourth, respectively, were Philip Morris and Schaefer Beer. 

Study covered 12 product categories for each of which respondents 
were asked what one they thought most convincing. Lincoln-Mercury 
replaced Chevrolet among car ads. Among beers, Ballantine won 
for the second yea in a row. Other categories were cereals, instant 
coffee, cosmetics, deodorants, laundry soap, shampoo, soft drinks, 
toothpaste and tv receivers. 





“As Others. See Us,” the roundtable discussion featuring Stateside 
correspondents of foreign newspapers which bowed some weeks ago 
as a one-shot on WNBT, N.Y., returns as a regular Sunday featuré 
this week (1) under the title “Through Other Eyes.” It will air on 
the NBC-TV flagship at 3:30, with John Wingate as emcee. 

Guest correspondents for the first show are Richard Greenbrough 
of the London Daily Mail; Pierre Crenesse of the French Broadcasting 
System and the Parisian Libere; Ettore Della Giovanna of Il Giornale 
d'Italia; and Krishna Balaraman of the Madras Hindu. Show’s a 
Crenesse-Herb Moss package under supervision of WNBT-WNBC news 
chief Bill Berns. Mike Gariulo will direct. — 





Battle of the New York antennas continued this week, with two 
_new developments in the legal hassle over rent charged by the Empire 
State Bldg. to the seven Gotham tv stations for housing their antennas. 
One of the developments was the withdrawal as arbitrator of Judge 
Simon Rivkin, the other an appeal by the stations of last week’s in- 
junction denial by the N.Y. Supreme Court. 

Stations carried the case over to the Appellate Division, which 
granted a stay of arbitration until Sept. 14, when it will hear the 
appeal. Stations want arbitration proceedings stopped, their leases 
declared under jurisdiction of the rent control law and a maximum 
boost of 15%, plus other considerations. Injunction was denied in 
Supreme Court by Justice Benjamin Rabin. Withdrawal of Judge 
Rivkin from the arbitration panel was also viewed as a victory by 
the stations, since he had been appointed by the building and had 
tended to support its views, the stations said. 





New York chapter of American Women in Radio & Television held 
its first board meeting of the season last week and set its fall program 
into motion. Chapter, headed this year by WABC-TV’s Nancy Craig, 
will hold an evening event Sept. 16 with Gotham station execs as 
special guests. It also set its first job counselling workshop for Sept. 
27. Committee chairman for the fall include: Doris Corwith, NBC, 
membership, with Martha Rupprecht, CBS, as board liaison; Helen 
Sioussat, CBS Talks Dept., and Duncan MacDonald, ex-DuMont, pro- 
gram committee, with NBC’s Pauline Frederick as board liaison: 
Lillian Okun, WMCA, director of job counselling committee, with 
WQXR’s Pat Hurley co-chairman and Miss Craig board liaison; and 


Agnes Law, CBS, friendship committee, with Mimi Hoffmeir, NBC, 
board liaison. . 





A casual remark on the air by WNEW, N.Y., gabber Bill Kemp 
started a very offbeat radio contest. And despite the fact that it’s 
been very successful, station topper Dick Buckley ha§ firmly nixed 
any further such deals, even though he’s paying off on this one. 

Kemp started the contest by saying he’d give 10% of a desired 
salary increase for the best suggestion on hew to get one. 





_ WHOM, N.Y., had the heaviest share of the Latino radio audience 
in 36 quarter-hour segments surveyed by Advertest Research. The 
Fortune Pope specialized-market station held down first place in 26 
of the quarter-hours, and in the remaining 10 segments was within 
a fraction of the competition. 

Top non-competitive quarter hour via WHOM was Knickerbocker 
Beer's “News from Puerto Rico” at 9:45 p.m. Top competitive stanza, 
at 7 p.m., was “El Tremendo Hotel” for the Rice Growers Assn. of 
Calif. Chief opposing station .was WWRL, N.Y. 





Seymour Weiss, head of the Hotel Roosevelt, New Orleans, has been | 











in New York on business attendant t new -r i i 
added to the famed N.O. hostelry. kite ee a ae 
Among the details is a deal just set with Manie Sacks for RCA 
television receivers into each of those rooms, plus others. 
ry . 
Calkins & Holden Folsom Hits the Road 
San Francisco, July 27. 
Frank M. Folsom, president of 
the Radio Corp. of America, is*in 
Nl = p eat this neck of the country on a more 
4 go social get-together attendant 
; ‘ o the annual conclave of The 
Calkins & Holden, which 4; Bohemians at their “grove” near 
couple of weeks back shortened its here. And when he returns to his 
corporate name, has no intentions | New York headquarters he will hit 
of doing the same with its radio-tv|the road on behalf of tinted tele- 
activities. Prexy Hay McClinton | vision with two major talks 
aa last week that the agency is| scheduled. 
anning an expansion into bread-| One is for Sept. 1 
cast media hitherto unattained by | N. Y. Board of Trade png Bow 
- percentery. |TV Enters Trade & Commerce” 
_ It’s all part of a general expan-| and the following week (23) he 
sion program, with Cc & H out after | will address the Chicago Security 
new clients. There’s to be no play- Analysts on the “Outlook for TV & 
ing down of other media, McClin- | Electronics.” 
i — out Somes wants to find 
rea and diversification” via - 
all media. Radio and tele, he said, | FCC Okays Station 
* top antes media, and while in ° 
le pas e agency has had m 
clients unable ‘ on oe ster arf Deals for Bob Richards 
it’s now actively soliciting broad- Washington, July 27. 
cast media clients. Robert K. Richards, administra- 
_ There's been no specific expansion tive veepee of the National Assn. 
in terms of new clients or widened | of Radio and TV Broadcasters, be- 
broadcasting activities as yet, but | came part owner of two West Vir- 
McClinton said by the fall the | ginia radio stations last week when 
agency should be moving into full| the FCC okayed his purchase, in 
activity. Indicative of the fact that | partnership with Walter Patterson, 
the firm means business is the|manager of WKHM, _ Jackson, 
Signing over the past few months! Mich., of WHAR in Clarksburg, 
of vet Jack Van Urk as chairman of | and WKYR in Keyser. Considera- 
the plans board and Peter Krug as| tion for the properties is $135,000 
director of programs. plus. 
Richards has resigned as an of- 
ficer of NARTB, effective Oct. 1, 
under rules prohibiting staffers 





Memphis—Charley Sullivan, w.k. 
Memphis and Midsouth sports 
Spieler has exited his post with 
WMC, Memphis NBC Outlet, to 


join the Joe B y 
coe ankhead agency 


from having broadcast station in- 
terests, but will continue with the 
organization 
pacity. 





in a consulting ca- 








WM. KEENE 


Over 250 TV programs to date. 
Recent appearances include STU- 
DIO ONE, SEARCH FOR TOMOR- 
ROW, MAN BEHIND THE BADGE, 
etc. 

What have [ done for you 
recently? 

LE. 2-1100 








i “on last week’s talkathon (in Nash- 





Sutton’s Red Rap 
Suits at $3,000,000 
As Reynolds Files 


Memphis, July 27. 

The suit “ante” filed in this state 
against Rep. Pat Sutton (Dem., 
Tenn.) has been raised to a cool 
$3,000,000 over alleged communis- 
tic charges made by the Tennessee 
lawmaker against two individuals. 
Last week, Edward Lamb uncorked 
a $1,500,000 suit against Sutton 
over being called a Communist ina 
talkathon staged in Nashville. This 
past week Sutton was plastered 


Radio Now Major Outlet for Yiddish 


Talent; $1,500,000 Billings in N.Y. 


> 








with another $1,500,000 suit filed 
by J. Lacey Reynolds, Washing- | 
ton newspaperman. 

Whitworth Stokes, Nashville at- 
torney representing Reynolds, said | 


ville) Pat Sutton tried to slur) 
Reynoids with ‘Communist’ asso-| 
ciation. Reynolds immediately sent | 
a telephone message to Sutton, | 
while he was still on the air, ad- 
vising him that such remarks were 
actionable.” Stokes’ statement | 
continued by stating that Sutton) 
made an “oh-so-sorry effort to. 
butter Reynolds up but the dam-| 
age had already been done.” 


Reynolds suit was filed in the. 
same manner as Lamb’s, involv-} 
ing Sutton along with Stations! 
WSM, WSM-TV; WLAC, WSIX and 
WSIX-TV all of Nashville. 

Sutton also was embroiled in) 
another radio political “jam” later 
in the week over Station WOKE, 
Oak Ridge. The Tennessee con- 
gressman, who is opposing Sen. 
Estes Kefauver for the Senate 
seat here in the Democratic pri- 
maries skedded for Aug. 5, was 
alleged to have labeled Frank Wil- | 
son, w.k. Oak Ridge American 
Legion leader, as a “conscientious 
objector like Frank Wilson... be- 
cause if he hasn’t got guts enough | 
to defend his country, I don’t want 
his vote.” This broadcast flooded 
WOKE’s switchboard as Wilson, | 
an ex-GI, served overseas in the) 
Italian campaign. 


Harry Weaver, station prexy and 
general manager, was concerned 
about the broadcast by Sutton and 
was out to avert another law suit 
and immediately took to the air 
defending Wilson. WOKE said 
over its station in part: “The man- 
agement of WOKE regrets any re- 
flection upon the patriotism of a 
local citizen, Frank Wilson, that 
may have been contained in the} 
political broadcast by Rep. Pat | 
Sutton carried on this station.” 

Station exec Weaver also offered | 
Wilson free time to reply, but he | 
declined the offer and stated he 
preferred to purchase the time in’ 
order that he might discuss cam- | 





paign issues and bring’ Sen.! 
Kefauver’s “message before the} 
people.” 


Sutton stated here earlier that 
he “welcomes and is highly hon- | 
ored by the $3,000,000 in law suits | 
now levied against me.” 





Columbus—Mrs. Harriet Delman, 
former continuity director of 
WDEL, Wilmington, Del., has been 
named assistant in the traffic and 
continuity departments of WVKO 
here. 





, cost 
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EQUAL TIME ISSUE 
IN MINN. CAMPAIGN 


Minneapolis, July 27. 
Some 30 Minnesota radio sta- 


tions carrying a 30-minute weekly 
“Report to the People” program 
furnished by U.S. Sen. H. H. 
Humphrey, Farmer-Laborite, who 
is a candidate for re-election, face 
the threat of being compelled to 
donate a similar amount of time 
to his Republican opponent dur- 
ing the impending political cam- 
paign. I 

The stations have considered the | 
program a legitimate public serv- 
ice, but A. C. McIntosh, chairman 
of the volunteer committee for Val 
Bojornson, the Republican candi- 
date, charge it’s political and d®e- 
signed to promote Humphrey’s 
candidacy. 


McIntosh has served a demand 
on the stations that they give air 
time to Bojornson equal to that 
which they use in broadcasting the | 
Humphrey reports and, pointing 
out that under federal communica- | 
tions, radio stations must give 
equal time to political candidates, 
says that if he’s refused the matter | 
will be referred to the state attor-— 
ney general, a Republican. 








“kosher” products to offer. 


By ART WOODSTONE 


The major entertainment me- 
dium for New York’s vast Yiddish 
language audience is radio. While 
there’s only a hint of video, and 
while the Second Ave. legit and 
vaude houses that cater to the 


Yiddish tongue are down to a 
shadow, AM has had its biggest 
year. The buildup has come over 


| the past five years and has reached 


an annual advertising gross ccn- 


| servalively set at $1,500,000, ac- 
|eording to producer Sholom Ru-< 


benstein. 

In addition to well over 1,000,000 
Yiddish speaking Jews, there are 
another 1,700,000 people wha 


| though they rely largely on Eng- 


lish, are a potential audience for 
programs thematically Jewish. And 
nearly all the Yiddish and much 
of the Anglo-Jewish listeners are 


tapped by one production outfit, 


Advertisers’ Broadcasting Co 
Though there are others, this firm 
does around 12 to 14 Yiddish pro- 


‘grams daily at the height of its 


operation. Its topper is Rubenstein 
who produces shows ranging from 
news to juve panels for a sales out- 
fit called the Joseph Jacobs Or- 
ganization. Jacobs in turn sells to 
national advertisers, who have 
The 
list is extensive and includes food 


'rames like Maxwell Instant and 
| Regular coffees, Birdseye foods, 
| Jello Puddings, Post Cereals, 


Milwaukee Now the City 
That Made UHF Famous; 


WCAN-TV $1,500,000 Biz 


Milwaukee, July 27. 

Lest there be any doubt that 
UHF television is here to stay in 
at least one market, Lou Poller. 
prexy and general manager of 
WCAN-TV, disclosed plans last 
week for a new studio building to 
$250.000. 


of a $1,000,000 order placed with 


Decision to build | 
‘the new plant, coming on the heels | 


'General Electric for a new 60 kw, 
;tramsmitter and a color equipment | 


setup, bespeaks the optimism by | 
the WCAN-TV management as to} 


ithe future status of UHF in this 


currently three-station city. 


Actual construtcion work on the 
new building is due to get under- 
way next month. It'll be dubbed 
“Milwaukee’s TV Capital” and will 
include two studios, one measur- 
ing 3,000 square feet and the other 
2.500. Poller hopes to be able to 
move in within 90 days. 

Prexy looks for the UHF'’er to 
gross close to $1,500,000 this year, 
its first full year on the air. The 
station lighted up its Channel 25 
last September and started making 


' money the second month it was.on 


the air. 
tion's 


He reports that the sta- 
current weekly billings of 


'$13.547 are broken down thusly: 


52% local; 18% network via his 
CBS-TV affiliation, and 30° na- 
tional spot revenue. 


When WOKY-TV went into the 
black also in May of this year, it 
gave this beer city the distinction 
of boosting two money-makin? 
ultra highs, with the activities of 
both stations drawing much intra- 
trade interest because of their 
unique-for-UHF status. City was 


| pioneered VHF-wise by the Jour- 


inal’s WTMJ-TV_ which still, of 
course, remains the big money 
maker. 





WNBT’s New Sat. Pitch 
At Teenage Market 


WNBT, the NBC-TV flagship in: 


N. Y., will take a cue from its 
parent network by patterning a 
new hour-long Saturday show 


pitched at the teenage market af- 
ter the web’s “Today.” Segment, 
to start in the fall, will be called 
“Teens Today,” and will give the 
youngsters news of teenage activi- 
ties, fashions, etiquette, makeup, 
etc. 

Gene Rayburn has been set to 
emcee, with Judy Archer, teen edi- 
tor of Good Housekeeping, as his 
sidekick. Eddie Safranski Trio) 
will supply the music, with a dif- | 
ferent teenage vocalist appearing | 
every week via a contest among the | 
city’s high schools. 


| Parkay Margarine, Kraft Oil, Spry, 


Crisco. Other manufacturers in- 
c!ude Colgate, Ajax, Halo, Fab, Vel, 
ete. 

One of the most interesting items 
in Yiddish language broadcasting 
has been the return of Koiex after 
beiter than a decade of silence ip 
radio advertising. Then they were 
on for only a short time in the 


(Continued on page 94) 





Despite Whiteman Fold, 
ABC Sees a TY Future 
In A.C. Originations 


Atlantic Citty, July 27. 
The drive to raise by publie 
subscription $25,000 more to keep 


| the Paul Whiteman “On the Board- 


|; week contract. 
|} last check showed the Whiteman 


WNBT pro- | lic 
gram chief Steve Krantz is exec | project. 


walk” on the ABC tv _ network 
ior five more weeks has failed, but 
businessmen here are determined 
that outstanding events shall be 
viewed nationwide by tv set own- 
ers. 

In preparation for this, mem- 
bers of the Atlantic City Television 
committee met Friday (23) with 
ABC execs to further explore the 
possibility of televising future 
shows out of the resort. 

ABC, on invitation of the local 
committee, is sending engineers 
here within two weeks to survey 
facilities at Conventiorf Hall that 
they will be in a better positioa 
‘o make suggestions regarding the 
establishment of a permanent 
studio in the hall as well as equip- 
ing the ballroom for tv purposes. 

Robert Lewine, program direc- 
tor for ABC, said the network is 
pleased with “On the Boardwalk” 
which pioneered television in the 
resort. Originating on Steel pier 
and broadcast each Sunday night 
over 68 stations, the show goes off 
the air Aug. 1, terminating a 10- 
Lewine said the 


show had progressed to a nine-city 
Trendex Rating of 7.4. 

“I believe Atlantic City has 
great possibilities as a summer re- 
placement center as well as for the 
televising of certain conventions 
if the necessary technical arrange- 
ments can be made,” Lewine told 
the committee. 

He said other networks also 
would be interested in originating 
shows here. ABC was tentatively 
arranged for televising a portion 
of the final night of the Miss 
American Pageant, the first time 
that this event has ever been done 
“Live.” 

The Whiteman program got un- 
der way late in May after the city 
had put up $25,000 and another 
$25,000 had been raised by pub- 
subscription to finance the 
The resort television com- 


producer on the show, but no pro- |mittee had been working to get 


ducer or director has been assigned | an additional $25,000 fer 


to date. 


several 
WeeKS. 
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FOOTBALL FORECASTS 
With Bob Finnegan, Francis Wal- 
lace, others 
Producer Bill Whitehouse 
Director: Drex Hines 
30 Mins., Fri., 10 p.m. 
ABC, from various places 
The first of the program series 
on radio and tv that ABC con- 
tracted for, to get National Col- 
legiate Athietic Assn. football fravs, 
is the Friday night “Football Fore- 
casts.” 


clairvoyants would, each week for 
the next eight weeks, carry listen- 
ers to each of the eight NCAA dis- 
tricts to have a looksee into the 
fall pic. While the first stanza, 
headed by Bob Finnegan and Fran- 


cis Wallace, doing most of the in-| 


terviewing and gabbing, was com- 
prehensive and intelligent; it was 
also dull. And the most detrimen- 
tal factor would seem to be that so 
soon before football and at the 
height of the baseball season few 
but the most avid gridiron advo- 
cates weuld tolerate a grid “theory” 
show when the Dodgers, Indians or 
Giants are playing. 

Albert B. Moore, prexy of NCAA 
and Dean of Alabama U., made a 
stuffy introductory speech on col- 
legiate sports. Afterwards, emcees 
gave a breakdown of the first area 
to be surveyed—New England. To 
do it Boston sports writer Arthur 
Sampson was brought in. Statis- 
tics in this portion, and later in re- 
motes from Holy Cross, etc., were 
interesting but on rare occasion 
were made vital. Talk was about 


players’ temperaments, “ule 
changes, prospects of teams and 
players. Art. 


THE 26TH OF JULY 
With Frank Peddie, 
Barry Morse, others 
Producer: Ted Pope 
Writer: Ernest Waengler 
30 Mins., Tues., 9 p.m. 


Alan King, 


Sustaining 
CBS, from Toronto 

Canadian Broadcasting Corp 
commemorated, over its Trans- 
Canada Network, the 10th anni- 


versary of the almost-success‘ul 
German revolt against Hitler with 
a half-hour documentary of solid 
though seldom exciting quality, 
despite its leadoff with an exce!- 
lent impersonation of the hysteri- 
cal fuehrer. Most of the story was 
told by narration, with even the 
occasional impersonated voices of 
conspirators ‘not identified but all 
well done by top CBC actors) te'l- 
ing what happened rather than en- 
acting it. But compressing the 
events of several years’ fruition 
into half-an-hour made that un- 
avoidable, and within the limita- 
tion both script and production 
wrung about all the drama possibie 
from one of the most carefuily 
nursed conspiracies and most 
heartbreaking failures of history. 

Among the numerous quotations 


from speeches and books were 
several from “Germany’s Under- 
ground” by Allen Dulles, wartime 


head of the OSS, now doing a simi- 
lar peacetime job in Washington. 
One unintentionally ironic pass- 
age from it stated, in effect. that 
recognition of the brutality of 


Hitler was largely confined to 
Christian circles in Germany. 
Key figures in the drama. both 


frequent!y impersonated in single 
speeches. were Dr. Karl Goedeler 
a university professor and mavor 
of Lienzig until ousted by the 
Nazis because he refused to re- 
move a siatue of the Jewish com- 
poser Mendelssohn (and who Ister 
was chosen to head the shadow 
government which almost got the 
chance to take over) and one-eved, 
one-armed Col. Court von Stauf- 
fenberg. who planted beneath a 
conference table near Hitler the 
suitcase-enclosed time bomb which 
blew the fuehrer through the wall 
broke his eardrums and rendered 
his right arm almost useless—and 
would have killed him had he not 
stepped away to outline some 
supreme strategy on a wall map. 
Both were among the 5,000—what 
Hitler called “a small clique of 
criminally stupid officers” put to 
death after cursory trials. 

The script rightly emphasized 
the presence among the conspira- 
tors of many _ self-seekers and 
many German imperialists alone 
with the idealists, and mentioned 
that General Rommel had joined 


them only at the last minute. It 
concluded with a quote from 
Churchill, that the revolt against 


Hitler proved that “even in a com- 

plete dictatorship a conspiracy can 

be formed and may succeed.” 
Gord. 


MBS Pacts Pinkley 

Mutual has inked news commen- 
tator Virgil Pinkley to do a nichtly 
15-minute commentary as of Aug. 
16. 

Show replaces “Manhattan Cross- 
roads” at 10:15 pm. and is to be 
sold on a co-op basis. 


In its preem (23) it was) 
pointed out that the gridiron’s | 


THE RAWHIDE SHOW 
With Max Ferguson 
Producer: Ferguson 
60 Mins., Wed., 8 p.m. 
Sustaining 
CBS, from Toronto 

For years Canadian Broadcast- 
ing Corp. has devoted three-and-a- 
|half hours straight every Wednes- 
day evening, over its Trans-Canada 
Network, to a special, somewhat 
longhair, program of music, discus- 
sion and drama tied together by a 
serious theme. One was the tribute 
‘to Eugene O’Neill last season, in- 
|troduced by Brooks Atkinson, and 
‘the level has been high, with the 
listening audience a minority but 
a large one. 
| Last Wednesday evening, as a 
gag, though publicized, the first 
hou. of the show—introduced by 
a rib on James Bannerman, regu- 
lar “cultural” emcee, but followed 
by an hour of real symphony—was 
a loose, often hilarious parody of 
“Lost Horizon” written, produced 
and acted by the young one-man 
powerhouse Max Ferguson. As “Ol’ 
Rawhide,” he has built up a tre- 
mendous following 
years of daily or 





recorded music. Up to now he has 
done it for free, receiving his pay 
for general announcing, but he 
starts a paid 39-week daily series 
Sept. 27. 

Sixty minutes is a long time to 
sustain air satire, and the fun ran 
thin at times. But a spate of 
characters, all plaved by Ferguson 
himself and most of them start- 
lingly different, offered a general- 
ly entertaining show. “The sun 
never sets on the British Empire!” 


provided considerable fodder for | 


sense of the 
British colonel 


Ferguson’s keen 
ridiculous. A 


speeds airborne, narrowly missing | 
Everest but | 


the peak of Mount 
worried only because he has just 
discovered that the .sun 
8.07 in Louisburg. N. S., and does 
not rise in Mandalay until three 
seconds later, so that “for a few 
seconds the light on the Empire 
becomes somewhat dim.” 

His suspicions next are roused 


by a glimpse of their pilot, and he | 
see his face} 
when he turned? He’s not even an. 


exclaims, “Did you 


RAF man!” In Tibet they are 


granted audience with a 500-vear- | 


old lama, with an accent like a 
Newfoundland lumberjack 
has settled in Brooklyn. He attrib- 
utes his longevity to dipping into 
ponds filled with the elixir of 
vouth. “I’m lovely! I'm engaged! I 
use Ponds!” he exclaims. and in- 
deed he is betrothed to a 95-year- 
young Tibetan beauty who has 
only five years to 
parents’ consent to marry. 

The show, apparently running 
overlong, was suddenly cut short 
by Ferguson’s “Marvin Mellow- 
bell” voice announcing its end. As 
usual on his programs, there were 
no credits of any kind. Gord. 


WHAT’S OLD 
With Bill Buchanan 
55 Mins., Sat., 7:05 p.m. 
Sustaining 
WVDA, Boston 

Celebrating his first anni on his 
weekly deejay platter show over 
WVDA, Bill Buchanan, radio and 
tv editor of the Boston Herald, 
aired a typical show on last week’s 
stanza. Bypassing pops, bop or 
gimmicked disks, the guy concen- 
trated on standards and oldies 


etched by name bands of the swing | 


era and, in direct Contrast to the 
majority of local deejays, just 
played ’em with a minimum of 
chatter. 

Buchanan, whose voice and de- 
livery have a “Mr. Peepers” qual- 
ity, is obviously a student of the 
golden jazz era of the late ’30s and 
early ’40s for he prefaced his plat- 
ter spinning with brief bits of in- 


teresting info that the casual jazz | 


fan would be unlikely to know. 
Consequently, the disks, which 
were in the “Stomping at Savoy,” 
by Goodman; “Green Eyes,” by J. 
Dorsey and “In the Mood,” by 
Glenn Miller category, rarely 
played by the majority of platter 
spinners, who prefer to air the 
record companies’ latest crop, lent 
an air of nostalgia to the post teen- 
age listener. 

In .mmation, the stanza was 
easy take, no hypoed verbiage 
or platters with echo chamber ef- 
fects, screeching vocalists or corn- 
ball arrangements, just good, lis- 
, tenable music. Elie. 


ABC Ups Barthelmess 

ABC Radio upped Stewart Bar- 
j thelmess from his post as manager 
| of the station elearance department 
to sales service manager of the net- 
work. 

Promotion set off a couple more, 
with station clearance contact Peter 
H. Wade moving into the man- 
agerial post and, staffer Betty 

i Boucher replacing Wade, 


through | six! 
thrice-weekly | 


programs of satire and/or offbeat | JUST FOR YOU 








HARRY TOWNES 


STAGE—SCREEN—TELEVISION 
Management 
GRACE LYONS 











With Eddy Howard, Dick Noble 
Director: Ralph Knowles 

Writer: Bob Savage 

60 Mins.; Saturdays, 8:30 a.m. CDT 
Sustaining 

NBC, from Chicago 





sets at} 


who | 


wait for her, 


far away from tv competish as pos- 


i sible, the early Saturday morning 
|berthing of this Airshows Inc., 
itranscriber featuring singer Eddy 
|Howard and a_12-piece orch is 
‘something of a Ripley. The prime 


lure, of course, is Howard, whose 
hit consistency via his Mercury 
recordings attests his big follow- 
ing. But aside from his “big name” 
values it’s strictly a cut-to-formula 
format with the singer gassing be- 
tween tunes with announcer Dick 
Noble along a nostalgic bent such 
as reprising historical data and 
anecdotage tied in with the various 
ditties. 

Emphasis is on tunes of yester- 
year with Howard on show heard 
(24) digging up such as “Diane,” 
“Charmaine” and “I Saw Stars” for 
his solos. He and the Howard Trio 
bounced out “The Little Brown 
Jug” and the staff orch contributed 
the instrumental change of pace. 
It’s all pleasant enough listening 
and could well garner more atten- 
‘tion in a more convenient time 
slot. 
| (Review based on last half-hour 
'of the show since WMAQ, Chi NBC 
| station, reneged at the last mo- 
ment on airing first half), Dave. 


THE LONG WALK 
With Fredric March 
Producer-director-writer: 
Kean 
30 Mins.; Tues. (27), 10:30 p.m. 
NBC (transcribed) 
| “The Long Walk” was put to- 
gether by the radio division of 
‘the United Nations in commemora- 
‘tion of the first anni of the Korean 
| Armistice Agreement signed July 
27, 1953. Program was devoted to 
‘giving a rundown of the progress 
made during the past year by the 
United Nations Korean Reconstruc- 


Gerald 


tion Agency in helping to put war- | 


devastated Korea back on its feet. 
Examples of the work done by 
UNKRA were effectively  spot- 
lighted, with Fredric March giving 
show a major assist as narrator. 
Program was comprised of tape 
interviews made in Korea and 
edited by UNKRA’s Theodore Co- 
nant. Standout among the on-fhe- 
‘spot recordings was a shoe-shine 
boy’s vocalling of “Chattanooga 
Shoe-Shine Boy.” Material offered 
cited UNKRA’s accomplishments 
in rebuilding industries, establish- 
ing a Mineral Assay Laboratory 
in Taejon and in reconstructing 
schools. Report on the agency’s 
work was interesting and gave 
support to the worthiness of such 
an organization. 
| Program was presented over the 
NBC net, except for New York, 
yesterday (Tues.) and will be given 
a Gotham airing over WNBC to- 
morrow (Thurs.) at 9:30 p.m. 
Jess. 


WNOX’s New Studios 


Knoxville, July 27. 

WNOX is starting construction 
on a 1,200-seat ‘radio studio as part 
of the plans for its new studios 
here. Remodeling is now going on 
at the Whittle Springs Hotel, 
bought by the Scripps-Howard sta- 
tion last February, and will be fin- 
ished shortly. 

The remodeled hotel will house 
all WNOX studios and offices, ex- 
cept for the adjoining 1,200-seater 
studio. A small model farm, to be 
used in conjunction with agricul- 





tural stanzas, will be located behind | 





the main structure, 


Unless the thinking is to get as| 


| From the Production Centres 


IN NEW YORK CITY... : 


Staats Cotsworth on vacation from “Front Page Farrell” taking in 
the Shakespeare Festival at Stratford, Ont., then to Dallas to see 
wife Muriel Kirkland in Margo Jones’ “Theatre '54” production of 
“A Dash of Bitters” ... Art Henley’s “Make Up Your Mind” on CRS 
using Bert Bacharach, Donald Cook, Ilka Chase, Lila Lee as panelisis 
for the next four weeks . . . John Willim, WCBS fashion sales specialist, 
back from a month’s European jaunt with his wife .. . Bill Bertenshaw, 
assistant producer of “State of the Nation” and “Answers for Ameri- 
cans” at the Hardy Burt office, also taking over relief announcer and 
deejay chores at WHBI in Newark . . . Martin Weldon, WCBS pro- 
ducer, off on a two-week vacation .. . Frances O’Brien, public relations 


and sales promotion chief of Phil-Davis Musical Enterprises, resigned 
to join Goldswan Productions as publicity chief and account exec. 
They’re both commercial jingle houses .. . WCBS’ Bob Haymes off 
for two weeks of spearfishing in the Virgin Islands .. . Same station’s 
Jack Sterling, Lanny Ross, Herman Hickman and John Henry Faulk 
did a p.a. at Coney Island last week in connection with the outlet’s 
fireworks night there ABC Radio exploitation and promotion 
chief Jack Field away for two weeks. 


Steve Price filling in for Air Features as director of ‘Stella Dallas.” 
“Young Widder Brown” and “Mr. Keen” during holidays of Ernie 
Ricca and Richard Leonard respectively. Price also producer for a 
new William Morris package, “The Little Playschool,” combining Ireene 
Wicker and Dr. Eleanor Blumgart ... Capt. Jack Mohler and Col. 
Bob Kolb have been called away from WOR sales for a couple of 
weeks each to fill out reserve time. Mohler to the Pentagon and Kolb 
for a refresher at Fort Leonard Wood, Mo. ... Stan Warren, Benton 
& Bowles, to Coast on special Post Cereals audio-video promotion . 
Mutual to broadcast the All-Star footballer out of Chi on Aug. 13. 
Deal was set by web sports chief in N.Y., Paul Jonas . . . Paul Baron, 
WMGM night operations chief, on vacation and playing Joseph in 
“My Three Angels” at Windham Playhouse, New Hampshire 
Leonard Gumley named new account exec at WAAT, Newark. Formerly 
sales manager with Television Specialty Co. ... Harry Wismer to cover 
Tam O’Shanter golf tourney via Mutual on Aug. 7 and 8... Josie 
Jablons, wife of WLIB, N.Y., publicity director Mike Jablons, returning 
to work on the N.Y. Herald Tribune Aug. 23 after extended maternity 











leave . . . Horace Braham has joined ‘Lorenzo Jones” ... Tom Collins 
; new to “Just Plain Bill” .-. . In the new “Front Page Farrell” sequence 
/are Audrey Egan, Hal Studer, James Monks, Abby Lewis, Henry Norell 
| and Jay Jostyn ... “Helen Trent” begins its 22nd year of broadcasting. 

Harry Novik, WLIB chieftain, awarded a gold medal by Haile Selassie 
_for the station’s “outstanding coverage” of the royal tour through 
| U.S. and Canada. . . Lin Cook into “Right to Happiness” . . . Edgar 
| J. Scherick upped from assistant account exec on Falstaff Beer to 
| associate media director of Dancer-Fitzgerald-Sample . . . WMGM is 
| planning a multi-exposure deal for the Liberace radio series. Exclusive 
' local deal for the half-hour musical built around the vidpix star is 
| being finalized by the station with Guild. Bertram Lebhar Jr., topper 
| at WMGM, and program boss Ray Katz intend selling Liberace on the 
| basis of five presentations for each transcription. 


WNBC director Rollin Smith, who collects antique cars, judged an 
| antique auto meet at Suffern, N.Y., last Sunday (25)... Faye Emerson, 
| Skitch Henderson, Sandy Stewart and Jac LaDelle the WNBC-WNBT 
delegation to the Ralph Palma Fund Show at the Yale Bowl in New 
Haven ... Stan Freeman will take time out from his deejay chores 
| next season to appear as piano soloist with the Waterbury Symphony 

. . Patsy Campbell to Detroit tomorrow (Thurs.) as a delegate to 
the annual AFTRA convention . . . Ronald Dawson into “Portia Faces 
Life” today (Wed.) and into “Second Mrs. Burton” on Monday (2). 
He’s just completed 14 transcriptions in “The Public Will Judge,” 
, turned out by Basch Radio Productions for overseas production. 
| Larry Weber has been tagged to play new love interest of “Valiant 

Lady” via the Henry Brown-Beverly Chase office. 


IN PHILADELPHIA .. . 


Rex Trailer, WPTZ cowboy personality, has an outside-tv interest, 
a day ranch for youngsters in Doylestown, Pa. . . . Norman Brooks 
| handled play-by-play broadcast of Pennsylvania State Tennis Champion- 
ships, from Merion Cricket Club (24) for KYW ... Alan Scott, host 
of WPTZ’s “Let Scott Do It” and “Alan Scott Spotlight,” taking week 
vacation ... John Raleigh, newscaster, has been named news director 
of KYW ...WCAU-FM went off air 10 days, starting July 19, while 
| transmitter was moved from midtown location to new spot in Rox- 
| borough . . . NBC’s mobile color unit visits here to make telecasts 
| Of, Philadelphia Fire School (Wednesday morning) and Philadelphia 
| Art Museum (Friday), in both color and black-and-white. WPTZ will 
| originate shows for web ... Bob Horn, WFIL-TV “Bandstand” person- 
| ality, will stage picnic for followers at Woodside Park, Aug. 5, for 
| benefig, of Eaglesville, Pa., Sanitarium . .. Paul V. Burke, manager of 
| distribution for Philco Corp., announced that Bob White, Inc., of 
| Raleigh, N. C., has been named distributors for all Philco products 
|if 34 North Carolina counties . . . Fred Harper, program operations 
| manager at KYW who directs “Citizen USA” series, has been notified 
| by “Voice of America” officiials that his programs are being aired 
to overseas listeners. 


IN CHICAGO ... 


American Dairy. Assn. has come through with a renewal of Bob 
_ Hope’s Friday night NBC show which returns Oct. 28 . . . George 
| Yonan, ex-ABC, added to Mutual’s Chi staff, doubling between co-op 
| Sales and sales promotion . . . Jack Ryan, assistant Zenith public rela- 
tions director, vacationing in Pennsylvania . . . Allis-Chalmers starts 
its 10th year on NBC’s “National Farm & Home Hour” in September 
... WNBQ-WMAQ program director George Heinemann handed a (is- 
tinguished service award from the Illinois Division of the American 
Cancer Society for his work as radio-tv chairman of the annual fund 
drive . .-. Chi Mutual salesman Bill Thompson vacationing in Estes 
Park, Col. . . . Wilson Jump Co. and Warners Paint have each picked 
up a 15-minute slice of Norm Ross Jr.’s Saturday morning record show 
on WMAQ. 


IN MINNEAPOLIS . . . 


Wedding bells rang for KSTP announcer Herb Anderson and Terry 
Kirchoff of station’s film department . . . Steve Cannon, WMIN-TV 
ace disk jockey, enjoying fortnight fishing vacation in northern Min- 
nesota . . . Comedian Jack Carson, who came here to appear on the 
WCCO radio Aquatennial show, renewed acquaintance with WCCO’s 
Bob DeHaven, also one of the show’s performers, whom he, Carson, 
credits with helping him to make a successful start in the profession 
when both were WTMJ, Milwaukee, Wis., staffers .. . Stuart A. Lind- 
man, with the station eight years, named WMIN-TV program direc?r. 

















He’ll also continue his news director’s duties and appear regularly 
on video and audio shows... Hillbilly David Stone’s new KSTP hour 


(Continued on page 94) 
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Tele Follow-Up Comment 
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The much-feared (by sponsors) 
Henry Morgan was a perferct lamb 
in the kickoff show of his six-week 
stint as replacement for . Garry 
Moore on the latter’s morning 
show on CBS-TV. Morgan did the 
commercials Monday (26), but not 
in his customary style. He was: in- 
stead a perfect, even fervid pitch- 
man for Pacific Contour Sheets 
(getting into bed) and for Hoover 
Vacuum Cleaners (Howard Petrie, 
subbing for also-vacationing Dur- 
ward Kirby, did the work here, 
beating a rug for comparison’s 


sake). 
Those sponsors out of the mid- 


west who raised a beef when CBS- 
TV decided to assign the summer 
chores to Morgan need have no 
fear. Not only was he-a perfect 
gent with their products, but dnce 
again proved he’s a highly amusing 
guy whose appearance on the net- 
works as a regular is long overdue 
these many years. If his current 
outing proves a revelation to spon- 
sors, it might well prove the same 
for Morgan himself. He should 
have learned by this time that 
spoofing the bankroller’s products 
may provide the funniest material | 
available (and in Morgan’s case, | 
it is), but it’s also the quickest | 
way to go off the air. 


Point is that Morgan can be very | 








m4 — as to be hardly notice- 
able. 

Best of the talent were a couple 
of comedians, Jerry Van Dyke and 
Roy Bolla; an acro trio named The 
Trojans; singers Doris Johnson and 
Keith Fisher; a harmonica trio, the 
Harmonica Riffs; the Sandy Valley 
Boys; and a young Korean. boy 
agopted by the 5th Air Force, 
Tong Il Han, who delivered some 
excellent Chopin interpretations 
Other Air Force talent range 
from mediocre to bad, and what 
could have been the hit of the 
show, the Hap Arnold Honor 
Flight from Sampson, was _ hafii- 
pered by bad audio pickup of the 
group’s singing, and some fluffs by 
the boys themselves in their 
marching. 


As a change of pace, the show 
was worthwhile not only for its re- 
mote values but as a goodwill and 

ublic relations gesture for the Air 

orce. But the scenery stole the 
show. Chan. 


Dr. Frederick Wertham, psy- 
chiatrist, in an interview via ‘To- 
day” over NBC-TV Friday (23), on 
the recent. wave of crimes, espe- 
cially by juveniles, laid a major 
share of it to comic books. “If I 
wished to teach crime and brutality 
to children,” he declared, “I would 
invent the comic book industry. 
The comic book industry has been 
invented. It is a flourishing busi- 
ness, which earns about $1,200,000 
a year. It is an enormous industry, 


funny without bothering to bother | and a very large part of it has as a 
the sponsor. With Petrie, he turned ,result the corruption of children 
out a pleasant half-hour segment/in the direction of brutality and 





that should improve as he grows 
more familiar with the surround- | 
ings. Morgan’s sense of humor is | 
as sharp in the morning as it is| 
late at night (where he’s been do-, 
ing most of his radio-tv work for) 
the past few years), and™ there’s | 
no reason why he shouldn’t be) 
regarded as a natural candidate | 
for his own daytimer. 

Aside from Morgan and Petrie, 
others featured are singers Ken 
Carson and Denise Lor, who 
haven't started their vacations yet. 
They delivered nicely in a duet, 
and Carson came back for a nicely- 
done single. It’s a relaxed, fast- 
moving half-hour, and Morgan fits 
nicely into .Moore’s relaxed and 
friendly pattern. Chan. 


“Colgate Summer Comedy 
Hour,” originating from the Coast 
Sunday (25), was a neat entertain- 
ment package sparked by Jay Law- 
rence’s comedics. Lawrence came 
up with a firstrate routine in which 
he did carbons of Clem McCarthy 
and Bill Corum in their blow-by- 
blow descriptions of a fight. Other 


dishonesty.”, 
He thhought “you can say that 


crime comic books are the vast 
majority” and they “incite 14 or 
15-year olds.” Dr. Wertham at- 
tributed “rape, and violence and 
instigation to excitement” to comic 
books. Western comics were also 
condemned by the psychiatrist. 
Jaco. 
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TAYLOR GRANT 

Director: Dennis Kane 

10 Mins., Mon.-Fri., 11 p.m. 
PIELS BEER 

WPTZ, Philadelphia 


Taylor Grant, who was a fixture 


went on to network chores, has 


WPTZ to combat the late night 
news rating of WCAU-TV’s John 
Facenda. Although following the 
usual pattern of headlines, de- 
velopment and light finale, Grant 
is working on more personalized 
reporting. He uses the phone ex- 
tensively te call up a Washington 


told me tonight” style of report- 
age, instead of “an informed 
source.” 

Rise of interest in the news seg- 
ments locally is indicative of the 
trend’ stemming fram the Murrow- 





Change of emcee and addition of 
sponsor hasn't changed the values 
of “Bank on the Stars” on NBC-TV, 


Saturdays at 8 p.m. to any appre-| 


ciable extent. It still seems a 


basically untenable situation with | 


the major entertainment in the 
fact that it’s now possible to see 
clips from current films. 
Ventriloquist Jimmy Nelson has 
taken over in the emcee spot from 
Bill .Cullen. But it doesn’t seem 


McCarthy hassle. Grant’s work 
| shows preparation and understand- 
iing and his delivery accentuates 
authority, far more than straight 
reading of a newscast. 


While he remains objective 
about the news and is not a com- 
mentator per se, Grant’s style 
| tends to the editorial. Gabber feels 
/some personal opinion is neces- 
‘sary, and while his viewpoints 
|aren’t likely to run to extremes, 


at WCAU a decade ago before he | 
been brought back to Philly by) 


statesman, or a friend in Guate-| 
mala, which results in the “He 


| fair to blame the program's lack of |they are certain to involve some 


entertainment on the emcees. It’s risk—which is a departure on the 
flanked by’ a pair of dumimies can ,eads seated. at desk, uncmilingly 

sos : ireads seated a esk, unsmilingly 
be entertaining at times. However, | until the closing trivia which fol- 
he seems somewhat abashed at/jows the tested “leave ’em with a 





Coast regulars on this series, Bobby 
Van and Jack Prince, performed 
various hoofing and comedy-sing- | 
ing bits, best being Van's hot-rod 
jitterburg routine. 


Guest lineup included Pearl | 
Bailey, who had sprained her leg} 
in rehearsal and somewhat handi-| 
capped by having to sit on a chaise | 
longue during her numbers. She | 
scored on “He’s Gone” and “Toot 
Toot Tootsie Goodbye” with her 
usual trademarked mannerisms. 
Hollywood actor Jeff Chandler, 
who has emerged as a crooner on 
Decca Records recently, delivered 
two numbers in his simple, but 
appealing’ baritone style. Numbers, 
“A Girl, A Boy, A Lamplight’”-and 
That's All She’s Waiting To 
Hear,” were a back-to-back plug 
for his latest disk release although | 
this fact was not pinpointed on | 
the show. 





Herm. 





Ed Sullivan always seems to find 
compensating factors in the weak- | 
est of his shows. Sunday's (25) 

Toast of the Town” offering is an | 
example—an Air Force talent seg- | 
ment that made up in atmosphere | 


what it lacked in entertainment 
values. 


With a Straight parade of more. 
or less routine acts on tap, Sulli- 
van decided to dress the show up| 
via an al fresco origination from 
Mitchell Air Force Base in Long 
Island. Using only an imposing 
array of planes as a setting, Sulli- 
Van and Marlo Lewis did a fine job 
of staging the show with the planes 
as backdrops or as integral parts 
of the settings. A quartet perched 
On a bomber engine, for example, 
or an honor guard and band march- 
ing out of the nose of a Globe- 
master, made for some effective 
and at times spectacular results. 

Biggest plaudits here should go 
to the topnotch technical crew and 





of a few stray stagehands, kept 


| starts Aug. 7, is in line with the 
| web’s. new music-and-news night- 


asking couples brought to him how 
they met their spouses. And seem- 


ing to be a basically nice kid, he porter. 


should be. 
The question and anwser periods 


jsmile’” prescription. Film clips 
| break up continual focus on re- 
| Routine on show caught had 
| little local slant. Grant, who is a 


lack complete interest. Questions | symmer AM network replacement 


are based on what the contestants for 


Walter Winchell, has_ top- 


have seen in the film clips, and the | grawer delivery and editing. News- 


answers or lack of answers can 
only lead to annoyance by the ma- 
jority of viewers, Jose. 


ABC Radio Gets That 
Hillbilly Yen; Affiliate 





caster does no imbibing for his 
client, just begs off a minute for 
the commercial. Gagh. 


SUMMER LIVING . 





Kinley, others 

Producer: Selig Alkon 

Directors: Milke Gargiulo, Hugh 
McPhillips 





KWTO Grabs Red Foley 


ABC Radio will move into the 


country music field for the first | 
time since hillbilly became bigtime | 


with a_ half-hour~weekly pickup 
of the two-hour jamboree out of 
KWTO in Springfield, Mo. _ Sta- 
tion has expanded its country 
music setup in a big way, having 
signed ex-“Grand Ole Opry” star 
Red Foley as a permanent artist. 

ABC’s pickup of the show, which 


time setup. It will air in the Sat- 
urday night 10:05-10:30 time for 
about six weeks, then probably 
move to a Sunday night spot when | 
the web’s NCAA “Victory Dance” | 
kicks off. There's a possibility the 
web may pick up some daytime | 
country music strips, if KWTO)} 
comes up with any. 

According to ABC national pro- 
gram chief Ray Diaz, KWTO is in | 
a bid to take the-country music | 
dominance away from Nashville. | 


| 


|session part 


'30 Mins., Mon.-thru-Fri., 12:30 p.m. 
_WNBT, New York 
“Summer Living” was light but 


strip came on two weeks ago, de- 
signed to expose cooking, child 
'eare and household topics of all 
kinds, and she avoided the prosaic 
by mixing equal parts. of those 
i things with art, for example. When 
she got the o.o., her first guest 
was Prof. George Weber of Rut- 


| gers U. He rendered an interesting 


analysis (with picture) of Chinese 


‘art. While his meaning wasn’t al- 
/ways Clear, his feelings about the 
|/subject were, and in that way. he 


and Miss McCarthy made the eso- 
teric exciting. Femcee called this 
of her “lemonade 
series of lectures.” 

She has a charming way, and 
so does her assistant for the hot 
spell midday telecast, baton-mas- 


ter-turned-gabber Ray McKinley. | 
n the second event of the after- 
noon, McKinley helped the gal! 


KWTO prexy Ralph Foster has |demonstrate how to make a “rose 


formed Top Talents Inc., which | 
will operate as a booking agency | 
and package firm to turn out the 
country music shows. Station has | 
built a 2,000-seat auditorium, from | 


manent emcee, with Grady Martin | 


potpourri” (incense for the house). 
As with previous art discussion, it) 


was light but showed genuine 


| knowhow and held attention. Even | 


when the brace got around to more 


, ‘ functional topics, like eye care in| 
) | which it will air a jamboree every (the summer as discussed with an | 
director John Wray, which in spite | Saturday night. Foley will be per-| optometrist, material was kept in-)| things like clothes, smokes, food, 


teresting as well as informative. 


what could have been a monoto-|and the Crossroads Gang as the | There’s no reason why, if sponsor 
nous background alive and excit- | 
ing. Show started in daylight, but | 
the switch to artificial lighting was 


permanent band. 


opening show is Capitol Records’ we continue through the ——. 


Jean Sheppard. 


Guester on the | can be cornered, the series should- | 


rt. 


With Josephine McCarthy, Ray Mo> 


it-had substance when viewed last | 
| week (21). This JosephineMcCarthy 


With Clifton Fadiman, Faye Emer- 
son, Audrey Meadows, Mike 
Wallace, Jim Moran, guests 

Producer: Peter Arnell 

Director: Lamar Casselli 

30 Mins., Thurs., 8 p.m. 

CBS-TV, from New York 
It seems that an enterprising 

producer can always come up with 
a different twist for a panel show. 
“What’s In A Word?” latest entry 
out of Peter Arnell’s production 
factory, is a word association game 
that’s probably been played in 
some living rodms to while away 
an evening. As a 30-minute tv 
show, however, it’s pretty light- 
weight fare. 

Big plus in series’ favor is its 
quintet of panel pros. Clifton Fadi- 
man, who’s become w.k. in the 
q.&a. field, moderates with Faye 
Emerson, Audrey Meadows, Mike 
Wallace and Jim Moran on the 
board to showcase their wits. Their 
talents are wasted, however. 

Format calls for a guest to offer 
cue words to the panel with which 


With, Cli IN A WORD? 


was “small” and “round” and the 
association was “does an English- 
man put it inehis eye?” For the 
most part, the quips are similarly 
styled so the stanza never added 
up to much. 

On the preem show Thursday 
(22) Charles Coburn headed up the 


for his current strawhat tour be- 
fore getting into the spirit of the 
game. It seemed difficult. Gros. 


TOWN AND COUNTRY 





ris, Stan Dyer 
| Producer: Ken Barry 
Director: Jim Nelson 
| 30 Mins.: Mon., 9:30 p.m. 
| Sustaining 
| KSTP-TV, Minneapolis 
| The Jimarlen Trio, a local in- 
strumental and singing group, long 
have been favorites in the smaller 
,clubs hereabouts and have _ in- 
‘creased their sizeable following with 
|a KSTP-TV daytime show. Moving 
j}into this more important night 
| spot and augmented by good-look- 
ing, hkeable Johnny Morris, one 
of the station’s own personalities, 
and singer Stan Dyer, they “come 
up with a pleasant once-a-week 
| half-hour interlude of songs, mu- 
sic and quips that fills a vacant 
| summer niche nicely and should at- 
tract an audience. : 


It’s a quiet, informal, unpreten- 
tious session. The Jimarlens com- 
prise two men and a girl. The men 
play the accordion and banjo and 
all three warble to their own ac- 
companiments. Their numbers 
mostly comprise original and effec- 
| tive arrangements of perennial fa- 
vorites, but with a few current hits 
also tossed in. Dyer’s good set of 
pipers are heard in solo contrib- 
utions and in entire ensemble of- 
| ferings. 

Introducing the musical and vo- 
cal selections and engaging in com- 
mentaries and observations, Mor- 
ris confines most of his small talk 
to such commonplace subjects as 
the weather. This makes for homey 
and intimate touches on the side 
be pleasantry. A good sense of hu- 
mor crops out frequently. 

Sung and played were such oldie 
‘standbys and current clicks as 
| “Little Things Mean a Lot,” “Old 
| Man River,” “I'll Take You Home 
‘Again, Kathleen,’ “Your Voice,” 
“Out in the Cold Again” and 
“Three Coins in the Fountain.” Re- 
quests for future shows are in- 


vited. Rees. 
INFORMALLY YOURS 
With Lister Sinclair, .Andrew 


Allan, Mrs. Eilames 
Producer: Lloyd Brydon 
30 Mins.; Wed., 10 p.m. 
CBC-TV, from Toronto 

Here is an engaging summer 
stanza which could flop miserably 
‘except for the presence of people 
like author-playwright Lister Sin- 
clair and radio-video producer An- 
drew Allan. All they do is sit 
around and gab about nearly 
everything from  aardvarks’ to 
aspidistras, but. either the gabbers 
are deft with the necessary know!- 
edge or they’re well trained in ad- 
vance, or both, and the session 
keeps the viewer tied to the screen. 
Called “Informally Yours,” show 
caught was subtitled “A Is for 
Aardvark.” Series is informal. 

Subjects hit in the  opener’s 
rambling talk included angels, 
with a long discussion on them by 
Allan who read Satan’s t 
speech from “Paradise Lost’ 
sounding more. like a fire-preach- 
ing cleric than Satan; aspidistras 
against a brief background of 
'Gracie Field’s disk of “Greatest 
Aspidistra in the World”; a fast 
rundown of origins of everyday 


with cartoons to illustrate them, 
| etc. 


[ner a hefty hot-season audience. 
Gorm. 


they are supposed to associate the | 
key guess word. Yocks are nabbed | 
via the offbeat associations like | 
with the word “meatball.” The cue | 


guest lineup. He got his plugs in| 


With Jimarien Trio, Johnny Mor- | 


defiant | 


“Informally Yours” should gar- | 


RED SKELTON REVUE 


With. Skelton, Liberace, George 
Liberace, Tony Curtis, Amin 
Bros., Redettes, Sahara Hotel 


line, Lud Gluskin Orch; Steve 
Dunne, Bob Lamont, announcers 


Producers: Doug Whitney, Jack 
Donohue 

Director: Donohue 

Writers: Hal Goodman, Larry 


Klein, Al Gordon, Hal Goldman, 

Martin Ragaway 
60 Mins.; Wed., 8 p.m. 
TONI CO.; FRIGIDAIRE 
CBS-TV, from Hollywood 

(Weiss & Geller; FC&B) 

Coming weeks should give a 
\fair indication of the wisdom of 
CBS-TV’s move in expanding Red 
| Skelton’s showcase to a full hour 
| as its latest means of countering 
Milton Berle’s Tuesday at 8 dom- 
ination on NBC. Skelton has 
moved into Arthur Godfrey’s 
| Wednesday at 8 showcase as a 
|summer replacement (first time 
|“Godfrey & Friends” has hiatused) 
| preliminary to the full-hour bar- 
rage vs. Berle & Co. 


CBS over the years has tried 
|half-a-dozen formats opposite 
| Berle. and the Skelton showcase is 
merely a wrapup of previous 
stanzas. It shapes up as a fairish 
variety Show, but it’s doubtful 
whether it’s going to make much 
‘of an impression against Berle. 
Another important consideration 
iis that Skelton once again is re- 
| lying on his stock characters as the 
| guts of the show. and material can 
run cut very quickly that way, as 
has been the Redhead’s experience 
in the past. Meanwhile, Berle is 
sitting pretty with his “story line” 
format centered around guest 
stars and stock characters 

Expansion to an hour format, 
while permitting greater freedom 
for integrating Skelton’s guests (as 
with Liberace in the initial seg- 
ment) also gives greater emphasis 
to that problem of material. The 
“Freddie the Freeloader” sketch 
(of which there’s one classic, the 
rest so-so) was a weak segment. 
“Klem Kadiddlehopper” outing 
was a quickie and a good one. But 
that every-week, 60-minute grind 
is sure to show where the seams 
are stretching in short order. CBS’ 
sagacitv of giving Skelton 60 min- 
utes with the same kind of format 
that’s given him trouble in 30 is 
high'!y questionable. 

As noted. the preem stanza was 
a fairly good one. Liberace made 
a yeoman contribution via _ his 
soloing, a very funny piano re- 
pairman sketch featuring Skelton 
and even some final hoofinz, also 
with Skelton. Brother George 
projected as the silent partner. For 
all the hambone quality of the 
Liberace delivery. he’s endowed 
with a certain kind of mediocre 
versatility that made him an ex- 
cellent foil for the Skelton zani- 
ness. 

Tony Curtis appeared briefly for 
a plug for his upcoming Universal 
release. “Black Shield of Fal- 
worth.” Funny bit here came 
when the director switched from a 
film clip showing lots of fighting 
to Skelton on camera, mouth wide 
open. Amin Bros., a pair of Egyp- 
tian imports, delivered some sock 
risley routines ‘and director Jack 
Donohue rates a nod for an excel- 
Ient overhead camera shot that 
showed off the team in ton style). 

An upped budget has given 
Skelton all the trimmings, inc'’ud- 
ing the line from Las Vegas’ Sa- 
hara Hotel. They showed un nice- 
ly in a square dance number. 
David Rose's orchestra, batoned in 
the opener by Lud Gluskin, did a 
|topnotch showbacking job, espe- 
icially with Liberace. Donohue and 
ico-producer Doug Whitney have 
endowed the show with okay pro- 
| duction values all the way round. 
| Chan. 








SUNNYSIDE FOLKS 
With James Keith, others 
Producer. David Stone 
Director: Ray Lee 
Writer: Keith 

30 Mins.: Sat., 10:30 p.m. 
Sustaining 

KSTP-TY, Minneapolis 

Veteran producer David Stone, 
who specializes on the bucolic in 
tv and radio entertainment, clever- 
ly provides a dramatic framework 
for religious hymnfests back on 
the farm in his new video offering. 
He takes his audience to little 
Sunnyside to meet its folks who 
have assembled in the Pop Wig- 
gins’ living room for hymn singing 
and spiritual conversation. 

It’s real homespun fare in a rest- 
ful, restrained and reverent mood 
which contrasts sharply with the 
vast bulk of programs coming over 
the air and oldsters’ memories will 
envision the days when “The Old 
Homestead” and “Shore Acres” 
held the boards. As a departure 
from what may be considered the 
present norm it should register 


Coming appropriately late on 
the Sabbath eve, the show is cal- 
| culated to appeal mainly to rurali- 
\ (Continued on page 99) 
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‘Was It Worth It? 
Some Post-Mortems 
On The D.C. Hearings 


By JOHN DALY 
(Special Events & Public Affairs V. P., ABC-TV) 


Now that the McCarthy-Army hearings have moved off the nation’s 
tv screens and the acrimony and excitement have died down, we at 
ABC have had time thoughtfully to assess the marathon spectacle and 
our coverage. 














ABC carried the whole thing—186'4 hours of it 
—on a network ranging from 55 to 79 stations. 
DuMont also offered uninterrupted coverage, feed- 
ing a network of about 10 stations. NBC and CBS 
rejected live coverage, offering filmed highlights 
in a late evening spot each day, for perfectly valid 
economic reasons. 

Our actual out-of-pocket cost for the 36-day pe- 
riod was about $360,000. But the merchandise we 





hours of it, worth many times that amount. No 
store can stay in business long if it gives away 
large portions of its stock, particularly if the mere 





John Daly 
no more can a network. 


So the main question to be answered is, “Was it worth it?” The 


answer is a firm “Yes,” despite the fact that ABC bore a disproportion- 
ate share of the burden of bringing the hearings to the American 
viewer. As protagonists on both sides of the controversy said many 
times, the viewing public was the real jury, regardless of the commit- 
tee’s report. That jury was entitled to get the testimony—at the 
moment it was being offered—not edited, not paraphrased, not sum- 
marized, and not late—but complete and instantaneous, 

It is a responsibility that ABC was glad to accept. 
network climbing steadily in our long-range campaign to equal or sur- 
pass the top two, we need the public’s good will and we need new 
viewers. Our coverage of the hearings, cited by a number of critics 
as outstanding public service programming (and, frankly, we anticipate 
several formal awards for it), brought us both. But regardless of the 
competitive situation among the -networks, regardless of any benefits 
that may accrue to networks covering vital public events of this sort 
in the future, it is the responsibility and the duty of the television in- 
dustry to provide the nation with such coverage. 


There are two possible dangers in a free, unregulated situation as 
regards televising important events such as the McCarthy-Army hear- 
ings: first, overcoverage—with all channels carrying the same thing and 
leaving the viewer no choice if he simply is not interested; and second, 
no coverage—with all networks ignoring the event, or at best giving it 
skimpy highlight coverage, because they are technically free to ignore 
it if they choose and because covering it would cost them revenue. Of 
these two dangers, the second is obviously the graver. 





Danger in Too Much or Too Little 





have to sell is air time, and we gave away 18612 | 


process of giving it away is costly in itself, and) 


As the Number 3 | 


; hearsal. That’s 





JOE FRANKLIN 
M.C.’s “Stories For You” followed 
by “JOE FRANKLIN’S MEMORY 
LANE” over WABC-TV, N. Y. 2-3:55 
}p.m., Mon, thru Fri. 
| On Radio: “MAIN STREET 
|; MEMORIES,” Syndicated Nation- 
i ally. 
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HOW MUCH 
REHEARSAL 
IS ENOUGH? 


——By GERTRUDE BERG... 


| Television rehearsal time for a 
, 30-minute family drama such as 
|The Goldbergs” is “elastic time.” 
| With luck we can get our show 
on the tv road 

with total of | 
22 hours of 
_on-camera and 
_off-camera re- 











the minimum. 
‘For those 
other weeks |: 
when some- | 
jthing about | 
jthe show “is 
|missing,’ the 
cast of about 
110 actors will 
rehearse about five or six hours 











Gertrude Berg 


The only way of avoiding these dangers——and this is the whole point | more. Add to that the many hours 


of this article—is the formation of a responsible, industry-wide com- | 
mittee, armed with a certain amount of authority, to see (1) that. 
such events are covered by television; (2) that they are covered con- | 


each of “The Goldbergs” spends 
at individual rehearsal—-studying 
lines at home—and it adds up that 





tinuously and fully; and (3) that the financial burden of such coverage is | 


equitably distributed. How this is to be done is a matter of detail. 
The important thing is that it must be done. 


In the early days of network television, when cable facilities were 
inadequate, an all-network cable allocations committee saw to it that 
each network got its share. This, of course, was equitable distribution 
of a commodity that was in short supply. But there is much more 
urgent need now for a body to see to equitable distribution of a com- 
modity that is in abundant supply—responsibility to the public for com- 
plete coverage of vital events that affect their lives. 

As a final note, sponsership of such events must be permitted, with- 
out quibble or unreasonable condition, to enable the networks to re- 
coup some of the gigantic revenue loss protracted coverage causes them 
to incur. 


until the third inning of the second game. 

But despite the heavy cost of our 18612 hour “telethon” from the 
Senate caucus room, it was definitely worth it—in terms of prestige. 
good will, attracting new viewers and, most of all, the satisfaction of 
fulfilling a high responsibility and fulfilling it well. And if, as a result 
of the experience, an intra-industry regulatory body such as I have 
proposed comes into being, it will have becn worth it many times over. 
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BEN GRAUER 


NBC RADIO 


The belated permission granted in the case of the McCarthy- | 
Army show was like withholding sponsorship rights of the World Series | 


hundreds of rehearsal man-hours 
| are used to put over one 30-minute 
‘family drama on tv. 

Rehearsal time must be consid- 
ered in the light of economics. 
Added rehearsal hours mean added 
costs. Sometimes the additional 
talent and other costs exceed the 
amount provided for in the show’s 
| budget. Yet, if I were asked wheth- 
er additional rehearsal time is wise 
or necessary, my answer would be 
in the affirmative. 

I place great emphasis on the 

significance of rehearsal time. 
Briefly, a sound philosophy and an 
accurate one is: “You never get 
enough and you can always use 
more.” The medium’s fast and fu- 
rious pace, with its demand for 
quick “program turnover” to sat- 
isfy millions hungry for tv enter- 
tainment is the genesis for the situ- 
|ation whereby “you never get 
|/enough” rehearsal time. Despite 
| these limitations, “The Goldbergs”’ 
have been most successful. Yet, I 
| wish we could squeeze in many 
more rehearsal hours so that our 
|camera positions, script changes, 
| blocking, .ete., could be further 
|} polished. “The Goldbergs” sched- 
jule normally calls for off-camera 
| rehearsals at a midtown hotel for 
| four hours on the Thursday, Fri- 
| day, Saturday and Monday preced- 
| ing our Tuesday telecast. And on 
| Tuesday the cast will be on-camera 
| for about five and one-half hours, 
;and practice for one hour off- 
| camera. 


| In my own case, since I deliver 
| the opening and closing commer- 
cials for Vitamin Corp. of America, 
| 1 take On more rehearsal time on- 
| camera for the commercial reading. 
| “The Goldbergs” cast spend 
| many hours at home reading their 
lines and gaining the mood of the 
particular story plot. Although, the 
actor is by himself it, nevertheless, 
is a form of rehearsal—an indi- 
vidual or private rehearsal. Like 
our studio work, this form of re- 
hearsal is important to the actor 
and to the play’s success. 

Oddly enough, though I write 
each “Goldbergs” script, I also 
study my lines at home. This re- 
reading also points up the need for 
certain changes and brings fresh 





ideas to mind, 


THERE I WAS...... 


By GUY LOMBARDO 


There I was, sitting in my room at the Hotel Roosevelt at 4 p'm. one 
winter afternoon, lazily dreaming about the warm summer months 
ahead. I pictured myself sitting behind the wheel of my speedboat, 
“Tempo VI,” charging swiftly down the Detroit River, and racing 
like mad for every trophy in sight. 

Then the telephone rang. In the other end of 
the wire was an associate of Robert Moses, Come | 
missoner of ‘New York State Parks, with a query. 

“What kind of show could you and your brothers 
produce for us in the Jones Beach Marine Theatre 
this summer?” > 
' Several years ago, along with several dozen 
other would-be impresarios, we had put in our 
bid to produce a show ‘for the 8,200-seat outdoor 
amphitheatre, which is operated by the State of 
New York. My bid was not accepted then, and 
now we were being invited to submit another one. 

To make the long story short, our bid to produce 
a musical version of “Arabian Nights” was selected 





Lombarde 


from the 16 submitted to Mr. Moses, and overnight we had become 
theatrical impresarios. 

Thick and fast the problems started to come. I have been on merry- 
go-rounds in my life, but never one that got me quite as dizzy as this 


Guy 


one! It wasn’t long before I almost wished I had never heard of 
“Arabian Nights.” In between dance sets at the Roosevelt Grill, 
while driving my car home at nights, and while tossing-and-turning in 
my sleep I could be heard muttering: 


“Get the book written. Get the score written. Iron out problems 
with the union. Get costumes. Get scenery. Iron out problems with 
the union. What kind of lighting do I need? How are we going to 
fill that 8,200-seat theatre every night? Iron out probléms with the 
union. How do we cope with the sound problem in an outdoor theatre? 
We need publicity. Iron out problems with the union. Get the stars 
signed. Who gets how much billing? Iron out problems with the 
union. How do we lick the transportation problem? - Will it rain too 
much? Iron out problems with the union. Where are those backers? 
Who’s going to publish the music? Iron out problems with the union. 
Get living accommodations for the cast members on Long Island. Is 
the show going to be a hit? Iron out problems with the union!” 

| 


| > *You’re the Guy, Guy’ 


I soon discovered that no matter how many Mr. So-and-Sos I might 
have heading up the various departments, sooner or later I had to get 
deeply involved with the problems of each. I soon discovered I 
couldn't hope to just sit back, smile, occasionally sign my name to some 
sort of document, and otherwise not worry about a thing. 

A little matter of some $250,000 arose. We figured that would be 
about the amount needed to get the show launched. That would be 
easy! Everyone I knew and his brother wanted to buy a piece of this 
show—at first. Should I bore you with the details, or should I come 
right to the point and tell you that the windup was that my brothers 
and myself had to put up almost all that dough out of our own life’s 
savings. AS many a producer before me has learned, today’s would- 
be backing ofttimes tomorrow goes a packing. Everyone who was 
beggifig for a slice of the show at first began to find a reason for not 
signing a check. 

Step by step we learned—the hard way. 

Have you ever tried signing a cast? Brother, you’re never had 
troubles until you get into THAT routine. We wanted Lauritz Mel- 
chior for the lead, and nothing was going to stop us. In order to get 
him I flew our production supervisor, Allen Zee, and John Jacob Loeb, 
who wrote the score with my brother, Carmen, to the Coast to run 
through the entire show with him and convince him to change his 
mind about going hunting in India during the summer. It was a tough 
fight, but we won. 

Have you ever tried to get tunes published? Now, there’s a switch 
for you! As a bandleader I’m always trying to get out of the way of 
songwriters. Suddenly I found myself knocking on publisher’s doors. 
As a bandleader I’m always irying to get the jump on other artists by 
having my recordings of tunes on the market before theirs. Now, sud- 
denly I found myself holding back my own recordings of the “Arabian 
— score in order to insure that other artists would record the 
unes! 

Have you ever found yourself besieged by phone calls begging you 
to get various members of the cast of your show to appear at this 
benefit show and at that benefit show? Have you ever found yourself 
loaded down with a schedule of personal appearances—at all hours of 
the day and night—to make speeches and do a lot of other things in 
order to plug a show into which you have sunk an awful lot of money? 

Now, I’m an admirer of unions and the manner in which they have 
helped entertainers. But, have you ever found yourself dealing with 
50 unions you never even heard before? Have you ever gone out 
apartment hunting on Long Island for principals in the cast? 

Well, it’s turning out to be a lot of fun. But sometimes I wish’'I 
had just kept on dreaming and never answered that phone. 

Take it away, Billy Rose! 
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It's The Boxtop, 





Not The 


Boxoffice 


In Which Some Key TV Agency Execs Discuss the Plus and Negative Values 
-~ Of the Trend Toward ‘Shared Sponsorship’ in Sub-Dividing 


Shows for Multiple Clients 


By EMIL MOGUL 
(President, Mogul Agency) 


Advertisers and agenciés are primarily concerned with 
seliing merchandise. To the extent that “show biz” in 
radio and tv is fundamental to selling merchandise, agen- 
cies are also concerned with “show biz” itself. In addi- 
tion, even agency men with the purest statistics in place 
of corpuscles in their blood also have a certain amount 
of “ham” in them and there are plenty of frustrated De- 
Milles and Worthington Miners on Madison Avenue. But, 
by and large, I don’t think the agencies’ egos are hurt too 
badly by being forced to stick to the commercial aspects 
of radio and tv fare and to watch the show itself strictly 
from the wings. After all, agencies are far more inter- 
ested in the boxtop than the boxoffice count. But note 
that I said “forced.” I don’t think any of-us have aban- 
doned “show biz” voluntarily. 


As a matter of fact, some agencies, including ours, still 
do produce many of their own shows and do very well 


with them—rating-wise, quality-wise and, most important, 


cost-wise—despite the general belief that network and 
package producers can do a better job of building pro- 
grams than agencies can. 

Nevertheless, I for one don’t particularly miss the days 
when a major show and a major star belonged exclusively 
to one client and one agency. We're advertising agencies, 
not talent agencies. Nor do I miss the glamor and “pres- 
tige” that were often associated with full sponsorship of 
a major show. Participating and alternate week sponsor- 
ship may be lacking in these qualities, but they do en- 
able advertisers to reach audiences that would otherwise 
be way beyond their budgets as solo sponsors. That isn’t 
bad for business; it’s good. 


| Costs Too Inflated [ 











What I do miss from the good old days is the more or 
less realistic relationship that existed between what an 
advertiser bought and what he paid for. In tv today there 
just doesn’t seem to be any correlation at all between 
what shows should cost and what they do cost. It’s an old 
subject and a sore one and I don't intend to drop more 
saltv tears on the wound, but the fact is that today’s tv 
costs are so thoroughly inflated all the way up and down 
the line that there is only a little blue book of blue chip 
advertisers who can afford to pay them. And the list is 
getting smaller all the time. That aspect of the problem 
isn’t good for business: it’s bad. 

I think it’s bad, despite the figures that many of the sta- 
tions are showing because, if tv keeps rarifying its at- 
mosphere at the same rate, the time may come when they 
won't be able to breathe in it at ali. What happens after 
participations and co-sponsorship and alternate sponsor- 
ship? Will the smaller advertisers buy tv “ads” the way 
they buy magazines or newspaper space? And if that hap- 
pens, will the public stand for it.? When color somes into 
its own, will even the blue chip advertisers be able to 
finance it. or will tv have to turn to the public on some 
kind of “pay as you see” plan ? 

Another question. If tv advertising continues being 
concentrated into fewer and fewer hands, will the FCC 
and FTC start worrying about monopolistic tendencies and 
begin licensing large numbers of competing stations? 
Seems to me it could happen. 


By NICHOLAS E. KEESELY. 
(Senior V.P., Radio-TV, Lennen & Newell) 


Costs have been forcing a major change in the buying 
of television programs which is a cause for considerable 
concern to those of us in the agency business charged 
with the responsibility of handling of broadcast advertis- 
ing for our clients. "When radio put a new type of adver- 
tising medium into the economic structure, it developed 
so that sponsors owned their own programs in their en- 
tirety, and the agencies, for the most part, created and 
produced these programs for their sponsors. 

The terrific cost of television has forced two things to 
happen: (a) Programs are now being produced almost 
entirely by independent production companies including 
the networks, and sold to advertisers as complete pack- 
ages and finished entities; (b) Many of these programs 
are sold to two or more advertisers, rather than follow- 
ne the radio pattern of a show representing one sponsor 

v. 

Whether or not better programs are produced by the 
independent production concerns than would be produced 
by the agenges. I will leave for another discussion, but 
there seems to be no question in my mind but that most 
outside-produced programs are not so well tailored to 
individual advertisers’ interests and needs, or with com- 
plete compatibility for his product message. This can be 
an important factor in the long-range television results. 

When radio came into being, it produced sales results 
far in excess of those which could normally have been 
expected from conveying X number of advertising mes- 
sages to X number of people. As a result buyers took a 
long hard look at radio to see what made it different 
from other media, and it was soon recognized that while 
basically all advertising is a matter of delivering sales 
messages to prospects, radio has certain definite “pluses” 
over and above the arithmetic of the medium, which 

pluses” greatly increases its effectiveness. The most 
obvious of these is the tremendous good will toward a 
product and the manufacturer that resulted from giving 
the public entertainment which the public liked. This 
goodwill even went so far, in many cases, of creating a 
feeling of obligation to buy the product on the part of 
many people who enjoyed the program. Secondly there 
was a softening-up process on the buyers’ normal sales 
resistance that resulted from entertainment preceding 





"the commercial message, and thirdly: there was an in- 


tangible, but none the less very powerful psychological 
impact of a sales message coming in connection with the 
right psychological background. There are other factors, 
but these are the major ones that made radio different 
from other types of advertising media. 





| Those Same Intangibles | 


Television is an extension of radio; it is still broad- 
casting; it is entertainment brought into the prospects’ 
homes by an advertiser on a gratis basis. The entertain- 
ment is bigger and better so all of the intangible factors 
that made radio great should apply to tv, even more so. 


‘But the economics of this new medium have forced 
costs to rise to the point that shows have to be divided 
and sub-divided in order that many advertisers may be 
able to buy into the medium at all. At a giance, this 
division of costs seems like a good idea for it is making 
televison available to many advertisers who otherwise 
would not be able to utilize this powerful medium. But, 
I for one, am wondering whether this trend is not also 
bad, in that it is throwing away some of the essential 
ingredients that made broadcasting such an outstanding 
sales tool. Certainly when more than one advertiser 
sponsors a show, the identification of that show with the 
advertiser, and the goodwill engendered toward the spon- 
sor must be greatly diminished, if not eleminated entirely. 
The show ceases to be the property of a given advertiser 
and brought by him to the viewer. Rather, it becomes 
merely a vehicle in which messages are put. The greater 
the extent to which the show is divided, the greater 
the dissemination of any feeling of goodwill toward the 
sponsors, or any obligation to them. 


So, while the trend of dividing programs up may permit 
many advertisers to get into television who would not 
otherwise be able, this process may at the same time be 
destroying the valuable “pluses” that tv normally would 
have, and thus, decrease the returns from the advertising 
investment. One of these days we may finaliy reach 
the point where tv, with all its impact, is no longer pay- 
ing out, because eosts have risen to the point where the 
purchaser gets so little, that this “little” cannot bring 
back enough. 

Let me emphasize however, that I am expressing con- 
cern over a trend and where this may ultimately lead us. 
Television will always be expensive hence for many ad- 
vertisers ways must be found for sharing costs if the 
medium is to be open to them. The creation of programs 
on a “shared” basis is therefore good. 

But, if costs continue to rise so that eventually all pro- 
grams must be shared and the large advertiser for his 
several million dollars gets only a one-third or one-fourth 
sponsorship and the advertiser, with a million or so gets 
only one-tenth or one-twentieth participation, then it may 
be that tv will have priced itself out of its proper heritage. 

It seems to me that the best answer to skyrocketing tv 
costs is not ways whereby tv can be broken into smaller 
and smaller bits, but rather the answer lies in finding 
ways of keeping the costs in hand. 





By SAM NORTHCROSS 
(V.P. In Charge of TV, Wm. Esty) 


The growing trend in television towards multiple brand 
sponsorship seems to me to be not so much a question 
of desirability but of feasibility. The underlying reason 
for the trend is primarily one of economics. In the days 
of bigtime radio it was possible for many advertisers to 
hold exclusive program and star franchises. There were 
more desirable time periods and costs were considerably 
less staggering. 

I believe’ that one of the greatest attributes of radio 
advertising was the identification of product and show 
or star with corresponding development of listener loyalty. 
The rising costs in television of both time and talent, 
however, make it impractical for many advertisers to 
maintain this kind of exclusivity even though total ad- 
vertising budgets have greatly increased in the past five 
years. The average 52-week cost of a half-hour evening 
franchise today exceeds, in many instances, the total ad- 
vertising appropriation for individual brands. The num- 
ber of network television shows on the air today, includ- 
ing daytime and evening, which are sponsored by only 
one brand is relatively few. In evening tv, 65° of the 
half-hour periods between 8 and 10 p.m. are held by in- 
dividual sponsors but in most cases, these are divided 
between brands within the parent company. 

I doubt that anyone would argue that it would be de- 
sirable for every product to be identified exclusively with 
an individual program and time period, but there are 
obviously not enough periods available or enough money 
to support such an ambitious campaign. As color becomes 
more important, programs will become more expensive 
and this trend towards shared sponsorship seems likely 
to increase. 





Fewer Impressions Necessary 


However, there are compensating factors. The tre- 
mendous impact of television makes fewer impressions 
necessary to accomplsh a given selling job. Color, of 
course, will add another dimension to the medium and 
will probably more than offset the diminution of commer- 
cial identification which normally accompanies shared 
sponsorship. 

The advantages to the advertiser of controlling his pro- 
gram franchise—be it for one brand or a group of prod- 
ucts—are several and obvious. Not the least important 
of these is the item of cost control. Another, of course, 
is the substantial value of creating strong consumer 
loyalty for a family of products by consistent association 
of program and company. This advantage extends into 








the merchandising aind point of sale areas as well as the 
broadcast-advertising advantages. 


There is, of course, a favorable aspect-of the broadening 


tendency towards participating sponsorship in_ that 
many products with modest advertising anvronriations are 
able to enjoy the benefits of large audience reach by 
having their commercials in programs thai ticy could 
not possibly underwrite themselves. The great power 
of nighttime television in getting new products off the 
ground or revitalizing brands which have slipped into 
obscurity could not be done economically through any 
other means. 

In summary, we feel that exclusive program-brand as- 
sociation is always desirable when it can be accomplished 
within the framework of reasonable economic considera- 
tions. The mounting cost picture in television forces the 
agency towards ever increasing efforts to effect maximum 
efficiency in the use of the medium and particularly 
in the direction of greater ingenuity and imagination in 
the creation of good commercials and the most effective 
means of integration. within the body of the program. In- 
sofar as program selection is concerned, I think agencies 
are becoming more and more “show biz’ conscious in 
order to achieve maximum circulation. There is greater 
competition for audience today and in the immediate 
future than ever before. 

As far as time costs are concerned, we are always hope- 
ful that the return of competition and free enterprise 
in many major markets since the lifting of the FCC freeze, 
might serve to put a brake on increasing outlay for facili- 
ties or even in some instances, result in a cut in time rates. 


OMEN IN THE GLOAMIN’ 


By JO RANSON 


It is customary in the month of July to wrap the shan- 
tung turban around the noggin’ and reach for the 12-inch 
erystal ball at the East New York Indian fakir’s parlor 
and look inte the blasted globe for sure signs of what is 
ahead in this thing called radio, television, shortwave 
diathermy, radar and the Madison Avenue chromium- 
plated ad agencies. 

As the bump and mitt joint savants doth declare, there’s 
a handsome, tall omen in the gloamin’ and color radio 
will knock the daily gazettes for ar aerial loop in the por- 
tisan (What did the guy say?) His eyes somewhat dimmed 
from watching whodidits on the crackling audio-visual 
channels, sees the following momentous events: 

Arturo Toscanini again poising his baton over the NBC 
Symphony from Carnegie Hall. 

Three more metropolitan radio stations ushering in pro- 
grams specially designed for the Negro market in Harlem, 
and each of the emcees claiming prior rights to the title 
of Mayor of Harlem. 

Jim Moran, the professional screwball, proving that one 
can get color blind watching color television. 

The First Dental District Society presenting Eddie 
Fisher with a citation reading: “Boy With the Most 
Charming Smile and Teeth.” 

The Second Dental District Society presenting Lucey 
Monroe with a citation reading: “Girl Witih the Most 
Charming Smile and Teeth.” 

Educational tv going the way of Judge Crater. 

A distinguished solon from the state of Arkansas or 
perhaps South Carolina rising in wrath to denounce tele- 
vision as a vortex of sin and corruption. 

Perplexed citizens asking what ever happened to Julius 
La Rosa. 

Press agents for optimistic associations starting to issue 
tips for the protection of your eyes during color telecasts. 

New York City saloons changing their names to Pink 
Elephants when color tv replaces black and white over 
the bar. 

Ted Husing not broadcasting sperts events. 

Four more disk jockeys popping up as co-authors of 
pop tunes. 

Bernice Judis refusing to stay away from the radio biz. 

-More name bands doing singing commercials. 

The D. A.’s office announcing that deejays are not 
above reproach. 

Ed Murrow blasting Senator McC€arthy. 

Senator McCarthy blasting Ed Murrow. 

Jack O'Brian blasting Ed Murrow. 

Fulton Lewis Jr. blasting ex-President Truman. 

Gabriel Heatter praising Abraham Lincoln. 

An editor asking whatever became of facsimile. 

John Crosby doing three more columns on the Ameri- 
can language as spoken in the poshier ad agencies. 

Harriet Van Horne praising John K. M. McCaffrey and 
John Daly. 

Ben Gross turning author and gracing “Author Meets 
the Critics.” ‘ 

Nick Kenny asking the good folks to dip their pens in 
sunshine. 

Floral Park cops stopping fist fights over ad-Liberace 
gags. 

Betty Furness failing to open a Westinghouse deep 
freezer. : 

Henry Morgan, on again, on again, off again. 

George Jessel continuing to berate the raters. , 

J. Fred Muggs promoted to a vice-presidency of NBC 
in charge of station relations and program development. 

More bagel gags now that the simonized doughnut comes 
in cans ready to heat and eat. 
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No Summer Slump For 
That Oldtime Religion 


By ART BAKER 


I see where Mervyn LeRoy has 
decided to conduct an intensive 
tapping of the country’s collegians 
for new blood for Warner Bros. 





As a guy 
who once 
thought _ that 


William & 
Mary was a 
soap opera 
and that Mar- 
quette was 
French for 
the grocery 
on the corner, 
I'm in no po- 
sition to pass 
judgment on 
the campus 
as a likely source of talent for the 
cinema. 

But I do feel qualified to suggest 








S| 
Art Baker 


theatrical ex- 


cludes a ‘quest for 
he could do 


ploitation genius, 


worse than veer from his rounds | 


of the halls of ivy and check into 
the doings at what might be called 
(if you'll excuse my _ cleverness) 
the hal's of revivy. 





[Only Minor Changes | 





I’m speaking of revival meet- 
Ings, camp meetings, tent meet- 
ings—call them what you will. 
Long before my ABC-TV career, 
in the days when I was on the road 
as a song leader with some of the 
nation’s leading evangelists, we re- 


ferred to our gatherings, and the, 
structures in. 


- rambling temporary 
which they were held, merely as 
‘tabernacles.” Evangelism being 


the timeless thing that it is, I'm) 


sure that whatever changes have 
been made in it since my treks 
aiong the sawdust trail involve 
oniy such minor details as ter- 
ninology. 

So, 
amples of exploitation that were 
itandard evangelistic tactics 30 


years acto, I think I can assure Mr. | 
TeRoy that he would find many of | 


he same practices being followed 
:oday. In my humble opinion, the 


people who developed these tech- | 


niques long ago and who foster 


them nowadays rate as top show- | 
From them Mr. LeRoy or, | 
‘or that matter, any show biz big-} 


men. 


zie might glean a few undreamed- 
of tips on the luring of audiences. 


Our routine called for a tour of | 
sities and towns in every state of | 


the Union throughout the year. We 
nade a stand of about six weeks 
BP each place. 





_ Holy ‘Advance Men’ 





What would be called an “ad-| 


vance man” in today’s parlance fig- 


ired heavily in our strategy. This | 


representative would visit each | 
‘own on our itinerary several 
weeks before the evangelist and 


nis troupe were scheduled to ar- 
tive. He would cali on the local 
Protestant pastors to urge them to 
bar their doors for the length of 


. 


in describing certain ex- 


our “run” in order to guarantee us 
a minimum of competition. They 
invariably agreed. 


It was the advance man’s further 
duty to estimate the maximum size 
of our expected “house” and ar- 
range for the erection of a huge 
wooden tabernacle, 
benches, potbellied stove and saw- 
dust floor. Shrewdly, he specified 
a building with a capacity of only 
half of the estimated audience. 


Weeks later, after the ‘‘show” 
‘opened, the local papers would 
|carry stories announcing that un- 
|expected crowds at the “meetin’” 
necessitated enlargement of the 

The enlargement was 
‘duly made, permitting the big 
| barn to handle three-quarters of 
| the advance man’s estimated audi- 





| 


| tabernacle. 


| ence. 
that if Mr. LeRoy’s. project in-| 


Several days later, with tre- 
/mendous' ballyhoo, it was an- 


| nounced that enthusiastic overflow 


‘crowds were forcing yet another 
‘enlargement of the edifice. 


‘the entire attendance with the ex- 
, ception of a handful of SROs, who 
'were valuable assets to our ad- 
|vance publicity in the next town 


/on the schedule. 
| One of my duties as song leader 


| was to promote the chief audience- 
| participation feature of the event. 
| This consisted of organizing, re- 


| hearsing and directing two im- 
}mense choirs drawn from. the 
ranks of the citizenry. One was 


comprised of adults, the other of 


small fry, and each numbered into | 


‘the hundreds of voices. Perform- 
ances were billed (with some 
‘stretching of the imagination, de- 
pending on the singing ability of 


‘the recruits at hand) as “concerts.” | 





B.O. Builders | 


My choirs were smash hits. At 
least, they never failed to build the 
“boxoffice.” Even fiery atheists 
and apathetic agnostics couldn’t 
resist the temptation to hustle 





down to the tabernac!e and watch ! 


little cousin Lucy and uncle Fred 
sing in the choir. 

| Came the day when the show 
closed, and once again the “gate” 
was hypoed when the flock 
jammed the tabernacle to watch 
| the fun as the evangelist staged his 
| farewell performance. Just before 
the “final curtain” he 
launch the grand finale by de- 
manding bids for the-lumber and 
fittings of the building, itself. The 
/evangelist’s last act in the town 


was to turn over the receipts from | 


the auction to the townsmen who 


/erect the tabernacle in the first 
place. <Any deficit was made up 
from the troupe’s collection-plate 
funds. 


| Then, with accounts squared and 


complete to}. 


Ulti- | 
imately, it was expanded to seat | 


would | 


had donated the wherewithal to: 











HANK SYLVERN 
Musical Dicector | 
MUrray Hill 8-6600 


Good Luck & 
Good Eating 


By WALTER KIERNAN 


The complaint has been made 
that television “eats material faster 
than it can be written” and there 
seems to be some justification for 
the statement. 

In our house our set often can 
be heard quietly munching on an 
old dramatic plot hours after it has 
| been turned off and often we find 


little bones of old jokes, picked 
'clean and neatly piled on the floor 
beneath the picture tube in the 
| morning. 

The last time we had the repair 
man for what seemed to be “dim- 
ming of the picture tube” he re- 
ported that he found traces of a 
weak plot which had clogged in the 
picture relay. He said “the yoke 
just couldn’t swallow it.” 

We said, “How is audio?” He 
said, “You know audio... you just 
can’t kill audio and it survived any- 
thing people threw at it in radio 
but picture is different. Picture is 
sensitive. You lock at picture and 
there is some fellow saying some- 
thing he said before and further- 
|; more he is LOOKING just like he 
looked when he said it before. Your 
ears are willing to forget that they 
heard it before and made your 
mouth laugh but your eyes sniff 
and say ‘Oh boy . . . where did he 
dig THAT one up?’ ” 


We said, “How about NEW ma- 
| terial?” He said, ““New material on 
a half hour show has a life expect- 
/ancy of 29 minutes and 30 seconds 
|... then it becomes OLD material.” 
| However, this is not a problem of 
| the panel show with the magic gim- 
_mick whatever it may be. 
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My Mommy Done Told Me 
. By JANE PICKENS : 


Most people in showbusiness today got their basic training in vaude- 
ville, stock, perhaps an amateur theatrical company or as en apprentice 
with a reputable theater group. 

I, of course, received my “mechanical” training in much the same 
fashion, but strangely enough the most important things I learned 
about showbusiness and life itself came from a woman who had no 
real background in the entertainment field, my mother. 

She had a beautiful voice and a great love of 
music. Her name, Adelina Patti, was derived from 
the great opera singer of her day. Mother wanted 
her daughters; Grace, Helen, Patti and myself to 
carve musical careers for ourselves and sort of 
fulfill her own ambitions. But she was by no 
means anything like the “stage mothers” ef today 
who stop at practically nothing to attain some 
measure of fleeting fame for their children. She 
wanted us to be -happy first, and if she for an 
instant had suspected that we weren’t completely 
delighted in studying music, I know that she. 








wouldn’t have thought anything at all of letting 
us do something else. 

I remember she used to dress all of us alike 
and when we sang at church or social functions in Georgia, all the 
neighbors would remark about .those “identically dressed” Pickens 
Sisters. A few years ago my sisters Helen and Patti had occasion 
to visit the old homestead and the first thing that some of the old 
timers commented about was how our mother always used to dress 
them in the fashion of twins. 


When Helen, Patti and I first formed The Pickens Sisters and Grace 
became a sort of personal manager, mother stayed in the background. 
She used to say, “There’s just so much limelight. and there’s no need 
for me to go around using up any of its rays.” 


In those early days of the Pickens Sisters, mother used to answer 
all our fan mail, she’d write the cleverest replies and even take care 
of our interviews. Once I had an appointment with a newspaperman 
and somehow we got our dates mixed and the poor man just kept 
waiting when I didn’t even realize that the interview was for that 
day. Well, Mother wrote him a note the very next day apologizing 
and claiming that she was buying me a brightly numbered calendar 
to carry with me at all times and would he accept a bottle of scotch 
“that was pinched.” 


She was so full of fun and the zest of life, everyone loved her. 
Tex McCrary affectionately called her “Granny” and.was very fond 
of her. Mother appeared with me once on Mary Margaret McBride's 
radio show and after that she returned to Miss McBride’s show many, 
many times by herself. 


Once when we were quite young we were scheduled to sing at an 
Episcopal-Church in Georgia and during one part of the ceremonies 
the entire congregation was required to rise. Mother became so 
engrossed in us that she suddenly discovered that long after she was 
still standing, everyone else in the congregation had sat down and 
were ignoring the pastor to watch her actions with great interest. 


With all her great interest in our welfare she never came backstage 
to a performance. She felt that it was not her place to enter our 
“working quarters” as she put it. I'll never forget one thing she 
taught me, “It’s more important to be a human being first and a 
singer second . . . I try very hard to live up to that bit of advice 
everytime I sing. ‘ 

Mother always told us that being a gracious, warm person was 
two-thirds of success. Her profound understanding of the problems 
that are unique to showbusiness was at times amazing. Her observa- 
— _ comments concerning these problems served as my finishing 
school. ‘ 


I may not have learned all I know about life and my profession 


from mother, but I certainly learned a better understanding of both 
from her, for when momma told me, I listened. ' 


Jane Pickens 





a mighty record of souls saved, he| jt is reasonable to assume that a 


rug in his office. That’s “new ma- 
terial’ to people who like to be on 
“the inside” on everything. (Come 
to think of it he has no rug on his 
head either.) 

Television ‘‘eats material” and 
automobiles eat gas. Nothing much 
can be done about it... more ma- 
terial for television and more gas 
for the car. Just the facts Mam. 

“South Pacific” played Broadway 
for so long it seemed indecent the 
whole town didn’t switch to the 


be the usual question “What’s on 
next?” 

Shed your tear for “television 
eats material” I will save mine for 
that most fraught-with-peril-to-en- 
tertainment phrase “That was 
pretty good ... what’s on next?” 

This is not only a hungry brute 
to feed and a fast eater but his 
tricks no longer are applause. 

“That’s pretty good ... what’s on 
next?” may be the death of us all. 
They’ve already got a screen that 


headed down the road to where 
overflow crowds were waiting 
again. 
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|} woman who saddles pigeons for 
mounted races can look forward to 
appearing on “What’s My Line?” 
without duplicating anything that 
ever has been done before. The 
material in this case is chewed 
thoroughly, digested and we are 
through with it. A man whose 
secret is “I slept in George Wash- 
ington’s bed” has fool-proof new 
material. And a fellow who has the 
pool cue with which W. C. Fields 
once bludgeoned a fellow  per- 
former in context has a valuable 
afid valid reason for offering it on 
“Tll Buy That.” 

My own show “‘Who’s The Boss?” 
features secretaries to well known 
persons. But we can stretch a point 
and put on the girl who answers 
mail for Elsie the Cow or Morgan 
the vivaciously dull Bassett hound. 
These are for fun but the real 
viewer interest develops from the 
sidelights on the important or well 
known persons as told through 
their secretaries. 


| That's Right, Walter | 


Did you know that Liberace was 
a heavyweight boxer in his youth? 
Neither did we until the only girl 
in his orchestra told all our view- 
ers. Did you know-that his name 
is Walter Liberace and now that 
you know ... (strike that.) 

Can you picture young William 
Randolph Hearst, 3d, trudging into 
his Dad’s office carrying his own 
miniature briefcase and gravely 
“dictating” to Hearst’s secretary? 
She brought that out. 


Millionaire Averill Harriman has 











a desk, two filing cabinet’s and no 





sarong. But “South Pacific” could 
play to the whole television popula- 
tion in one night and there would 


will handle two programs at once. 
And none of us with more than 
one brain at one time! 
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; By JACK 


I remember when I was a kid 
out in Long Island, and people 
asked me what I wanted to be 
when I grew up.- I'd peek out over 
my Buster Brown collar, draw my- 
self up to my full three feet and 
say, “I wanna be President.” (And 
I may still make it, too, if I ever 
get to be 35). 

And it wasn’t just me. It seems 
as if everybody. wanted to be 
President. In fact, the way things 
lecked when I was 10, I'd have 
given six to five we’d wind up with 
more presidents than voters. 

But times have changed. 

I guess in the past seven or eight 
years I have put this same question 
to several thousand kids—both on 
the air on “Juvenile Jury” and in 
private life. Their answers would 
amaze you. Something has _ hap- 
pened to our impenetrable heri- 
tage—and I think radio and tele- 
vision are the culprits. Remember 
when you were a kid? What did 
you say when someone asked you 
what you wanted to be when you 
grew up—Sure—President. Well— 
Robert Montgomery or no Robert 
Montgomery—kids don’t want to 
be President any more. Cowboys— 
sure—baseball players—yup—pri- 
vate eyes—plenty—but President— 
none. I even had a youngster tell 
me once on “Juvenile Jury” that he 
would like to be a quizmaster. 
Probably was a juvenile delinquent 
at heart and had visions of ab- 
sconding with the loot. And just 


to show you [ have no political 
bias—lots of kids tell me they 
would like to grow up to be a piano 
player. Sure—look at the Demo- 
crats smile—You think Harry’s 
piano recital on tv was the inspi- 
ration—How naive can you be? 
Liberace did it. I heard of one 
little fellow ask his mother to 
get him a bathinette shaped like 
a baby grand because he heard 
Liberace’s pool was so fashioned. 


| The Young In Heart | 


I was walking down the street 
the other day. when a curly headed 
tyke approached me. “Didn't I 
draw a beard on you one Saturday 
on the CBS-TV Winky Dink Show?” 
Delighted to be recognized, I forced 
an autograph on him, and admitted 
that I was the one. “Well,” he 
said—‘‘you look better that way.” 
Not to be daunted by his obvious 
poor attempt at humor, I whipped 
out a piece of paper and, with 














‘Dr. Ike U?’ 





BARRY 





‘pencil poised, asked him what he 


wanted to be when he grew up. 
He thought for quite a while and 
an expectant thrill came over me. 
Perhaps he’s the one . . . maybe 
at long last I’ve found the one kid 
who wants to live, rent free, on 
Pennsylvania Avenue. A leng mo- 
ment ‘went by, and finally he spoke. 
“I want to be an account execu- 
tive,” he said.. Dumbfounded, I 
asked why. “Well, ” he shrugged, 
“where else can you get 15%?” 
He was obviously a sponsor’s son 
so I treated him with the defer- 
ence due a young man in his posi- 
tion and drew a beard on him. At 
that — an account executive is 
p> yong to President than a come- 
an. 


But what is this country coming. 


to? Where are we to find our fu- 
ture presidents? The situation, my 
friends, looks bleak indeed. 


In another 10 years of radio and 
tv, it’s conceivable that no one will 
say he wants to run for the presi- 
dency. And it won’t be just for 
political maneuvering either. 
Something must be done about it— 
and quickly — before the highest 
office in the land falls by the way- 
side. I have a few suggestions— 
all of them disrespectful—but ap- 
parently necessary if tae youth of 
our nation is to recapture our 
mother’s ever present dream that 
Junior would someday grow up to 
be President. 


First of all—from now. on, the 
President should deliver his tv 
speeches in a 10-gallon hat with 
boots and saddle to match. If this 
doesn’t improve his rating with the 
small fry, perhaps he should learn 
to come on with a flashing smile, 
a cheery wave and a: “Hey, grown- 
ups, what time is it!” It would 
help, too, if instead of concluding 
in the normal manner, he wound 
up with: “Well, it’s time to blast 
off!” 

I feel we should train our cre- 
ative thinking along completely 
new lines. Since the present mop- 
pet fare seems to be shaping so 
many destinies, we need programs 
like “Hilltop White House” and 
“Ridin’ Herd on the Eighty Third.” 
Televised baseball games must give 
way to golf. matches. And if Mr. 
District Attorney wants to spot a 
trend, he’ll convert to “Mr. Afttor- 
ney General.” The only shows of 
the current crop that can safely 
remain are “Foreign Intrigue” and 
Dr. Ike U.” 


This may all sound sacreligious 
to you and certainly facetious—but 
I speak not only as a performer, 
but as a deeply troubled parent. 
I can tell you I am extremely ap- 
prehensive about my own _ son’s 
aspirations for the future. His 
favorite tv star is Trigger! 
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NO. 1 IN AREA 
| OF FRUSTRATION 


By GEORGE ROSEN 


The big question today, and one 
that will probably be reasserting 
itself with renewed accent until 
it’s translated into. a reality, is 
when the major radio networks— 
either singly or collectively—de- 
cide they’ve had it, and turn the 
network time over to the stations. 
There are some who say it is just 
a question of time, maybe one year, 
maybe two, perhaps even three, de- 
pending on how long NBC, Colum- 
bia and ABC are willing to lose 
money. 

When not long ago some NBC 
radio affiliates made some feelers 
to the network brass about selling 
the network to the affiliates, it was 
something more than kidding-on- 
the-square. It wasn’t surprising 
that it got them nowhere. NBC's 
refusal to entertain the proposi- 
tion “at this time” was anticipated. 

But it’s for sure that, within the 
next year or two, the overtures 
will be stepped up at an acceler- 
ated pace as the affiliates become 
more and more restive over their 
“network bondage” and seek escape 
to go out on their own. They make 
no bones over the fact that that’s 
the way they’d like it; the link with 
the parent.web is becoming more 
and more of a cross to bear (finan- 
cial and otherwise) as the networks 
step up their demands that the sta- 
tions sacrifice a little here, a little 
there, towards helping them re- 
solve their plight. 

Even though it isn’t going to 
happen tomorrow, the question is 
being asked: ‘‘Who will be the first 
to throw in the sponge—NBC, CBS 
or ABC? (Oddly enough, for a's 
its travails of the past, Mutual net- 
work, with its penetration of the 
fringe, rural areas where radio is 
still important, and whose overall 
modus operandi is being translated 
into profits. is considered having 
the best chance of survival in the 
future.) 

Considered as a possible strong 
factor in bringing things to a head 
is the imminence of bigtime color 
television, with mass set circula- 
tion and programming translated 
into a big rainbow blaze, all of 
which could be a reality in the next 
20 months or so. For just as black- 
and-white tv had been the “vil- 
lain” in the downgrading of net- 
works radio’s influence and afflu- 
ence, it’s held by many that the 
real AM death blow will be admin- 
istered when color siphons off that 
heav’ additional drain on advertis- 
ing budgets. Just as b&w became 
—and still is—the glamor medium 
which the advertisers are so anx- 
ious to embrace, regardless of 
what it’s doing to their radio 
budgets, there’s little doubt but 
that the impact of tint will throw 
the client for a loop—moneybags 
’n’ all. 

The sad aspect of the whole sit- 
uation is that, far from taking it 
lying down, the radio networks 
have tried time and again for that 
elusive magic that would help the 
advertiser to see the light and re- 
store network radio back to some 
semblance of its onetime bigness. 
That the network radio exec’s job 
today is the most frustrating in the 
industry's history has become axio- 
matic. He’s explored every ave- 
nue, every pattern, with or without 
charts; he’s pulled every measure- 
ment technique out of the AM hat 
to forcefully demonstrate that radio 
never had so many listeners as to- 
day, and _ cost-per-thousand-wise, 
there never was a buy, anytime, 
anywhere, as buying network radio 
today—but tv has done its damage. 


‘Today's’ Pioneer Coin 


Chicago, July 27. 

NBC-TV’s “Today” continues to 
lure in the new-to-tv advertisers as 
witness these sales logged by the 
Chi selling crew: Malt-O-Meal 
aboard for 39 participations; Ne- 
braska Consolidated Mills, 33 in- 
sertions, and the Maytag Co. 28 
spots. 

Latter is a “Today” repeater who 
tried out the eyeopener last spring. 
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People More Interesting 
Than Anybody 


By JOHN AARON & JESSE ZOUSMER 


(Co-producers of ‘Person to Person’) 


It’s a dull summer. Nothing to 
do on Friday nights. We still run 
across friends . .. old and new... 
but it’s hard not to start plotting 
with them on just how we are go- 
ing to set things up for this Fri- 
day’s “Person to Person.” Only 
we are on hiatus. 

Things are so quiet that even 
Ed Murrow has managed to stay 
put at his Pawling home for. . 
oh, six straight days at last count. 

It’s been a very short year for 
“Person to Person.” Because it’s 
been so much fun. Maybe noth- 


ing is fun when an audio line goes 
out at the last minute or our wire- 
less microphone refuses to work, 
or our picture from a distant point 
fades. Maybe It’s not fun when 
a guest we have invited months 
in advance suddenly remembers a 
mandatory trip to Europe; when 
the child, of another guest comes 
down with the measles; or when 
one of our directors calls on a 
late Friday afternoon and says: 
“This guest may be one of the 
world’s best fighters but if he 
doesn’t get ous of my hair I’m 
gonna bust him one.” 


But we’ve forgotten those things 
. until Sept. 3. 


No Stage Fright _—i 


Last October Ed Murrow was 
offering bets that at least one of 
our Fréday night guests would 
politely greet him on camera then 
suddenly walk out of his living 
room or den in high stage fright. 
It almost happened once, (with one 
of the most accomplished actresses 
of our times) but it hasn't hap- 
pened yet and we haven't asked 
Ed what he'll do if and when it 
does. 

We do know what we'll do (we 
think) if we have line failure. But 
the phone companies from Boston 
to Louisville and New York to 
Los Angeles have managed to make 
things work . .. 80 times in a 
row, too. 

There’s only one thing we’re 
sure of on “Person to Person.” 
People are more interesting than 
anybody. Maybe on some Friday 
nights from October to July some 
of our viewers haven't agreed. 
Then it’s been our fault. We ac- 
knowledge that we import some 
slight distractions when we bring 
15 men and four careras onto a 
recently cleanec brosdicoum and 











brush elbows with the family Meis- 
sen or an original Renoir. But 
we’ve never lacked the complete 
cooperation of everyone who has 
been on the show. How else do 
you explain: 


Deborah Kerr giving us the 
whole 11:17 of her second act 
break to answer questions for Ed 
in her dressing room Bill 
Corum stopping Churchill Down’s 
Kentucky Derby eve cleanup to let 
our technicians set their wires... 
Marciano and Charles breaking 
their training camp rules to stay 
up as late as 11 p.m. the week 
before their big fight .. . Arch- 
bishop Cushing turning his 60- 
room chancellory over to our crew 
‘ . Emmett Kelly staying long 
after show time to tell circus 
stories and sign more autographs 
than any other guest was asked 
to sign . . . Dick Rodgers and Sam 
Goldwyn acknowledging that when 
it comes to “Person to Person” 
they would willingly take “direc- 
tion”’ . Louis Seltzer, editor of 
the Cleveland Press, pinch-hitting 
at a luncheon meeting with a com- 
plete story of his Friday night “ex- 
perience” . Jerry Lewis cost- 
ing us number of dollars in over- 
time by doing a constant series of 
“10-minute acts” for our crew... 
The Queen Mary, on the eve of its 
departure, holding up loading op- 
erations so we could interview the 
Captain from his quarters ‘ 
Helen Traubel, making a mad rush 
through theatre traffic in a taxi 
so she could get home from a night 
club appearance in time for “Per- 
son to Person” . Guy Lombardo 
bringing his racing boat 20 miles 
by truck so that he could have it 
on the lawn of his home for the 
dudience to see. 


We've made a number of friends 
as a result of “Person to Person.” 
Of course, Ed Murrow knew many 
of our guests before* our show 
started. But some of our men this 
summer will fish, swim and sail 
boats with Friday night friends. 
We correspond with others. And 
one faithful still calls us from vari- 
ous parts of the country just to 
check on who is going to be our 
first guests.in the fall. 

More interesting .. . and this is 
a tribute to Ed Murrow ... we've 
had six offers from Friday night 
friends for Ed to either produce 
their television ideas or dream 
them up a.show. 

We start again in September. 
But it’s a dull sur:mer. 
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The New Radio: From . 
Parlor To Pocket 


By THOMAS F. ©’NEIL 
(Pres., Mutual Broadcasting System) 


The ‘Age of Miniaturization” 
for radio is here. And it’s opened 
entirely new avenues on program 
planning and listener research for 
network broadcasters. 

Two years from now—and I 
think it’s that near at hand — re- 
search specialists will be measur- 
ing radio audiences in numbers of 
listening people, not in radio 
hemes. For by then the current 
trend will be most manifest, i.e., 
people will be “wearing” radio sets 
on their persons as nonchalantly 
and habitually as they wear 
watches, fountain pens and cloth- 
ing jewelry. 

Miniaturization of radio parts 
has been going on for two decades. 
You’ve seen good examples of this 
art in the development of hearing 
aids—quite common items to be 
“worn” these days. But in recent 
years one single amplifying unit 
development, th germanium waiter 
transistor, has accelerated and 
practicalized that trend to the’point 
where engineers’ dream sketches 
are becoming consumers’ realities. 

Everybody knows about Dick 
Tracy’s wrist-watch radio. They've 
read about it for the past three 
years. Last year the dreamer 
who envisioned such a set actually 
presented a working model to 
Tracy cartoonist Chester Gould in 
the Allentown, Pa. research lab 
where he’s. employed. Other 
specialists have made sets so small 
they fit inside the cap of the aver- 
age fountain pen—above a writing 
end that works, too. A lab techni- 


this is most important, over one- 
fifth of the population has between 
three and seven sets in their homes 
—scattered all over the place. 


Necessity—Not Luxury | 


On the basis of this survey alone 
it can readily be seen that right 
now 30,000,000 people own mov- 
able radio sets. And with today’s 
engineering developments it can 
also be seen that shortly—and I'll 
stick with my two-year prediction 
—virtually everyone will have an 
easily totable unit to carry with 
him wherever he goes. It'll be as 
comfortable and commonplace as 
today’s hearing aids. Radio truly 
then becomes a necessity—not a 
luxury. 

When your radio audience is 
measured in 100 or more millions 
oi people, and not in 48,000,000 
radio homes, you have a definite 
programming problem. 








This assumption has developed the 
bloc-booking trend that’s become 
standard procedure among sched- 
ulers. 

However we now know, too, that 
portable and automobile set listen- 
ers have made their impact on 
programming by insisting on 
quickie news digests, quickie in- 
formation shows and easy-to-listen- 
to musical fare. We've got them 
| scattered throughout our entire 
; broadcast schedule. And we'll be 
doing more and more of this type 
}as time goes by. Network broad- 
| casters and station operators must 





Most of us have been assuming | 
our radio audiences are homebound | 
or car-restricted people who never | 
stray too far from the set in order | 
to hear the programs they wish. | 





STAATS COTSWORTH 


“Radio’s Top Dramatic Actor” 
Title Role Front Page Farrell, NBC 
Crime Photographer, C 
Long Theatre Background 
Available for TV 
Baum—Newborn Agency 








While Berns 


Roamed 
By BILL BERNS 


(Director of News & Special 
Events, WNBC-WNBT, N. Y.) 


When that gorgeous Pan-Amer- 
ican stewardess with the charming 
Norwegian accent announced over 
the Boeing’s p.a. system as we took 
off for Honolulu from Los Angeles, 
“Ladies and gentlemen, may I 
have your intentions ...” I knew 
that my scheduled 12-day around- 
| the-world flight from Idlewild to 
| Idlewild (May 1-May 13) was des- 
|tined for suecess. My assignment 
'to report on tourism 1954 as part 
| of the weekend Travelcade supple- 

















cian who wanted to hear our own realize they’ve really got new au- | ment over the NBC flagships in 


“Game of the Day” baseball play- 
by-plays without disturbing an as- 
sociate at a nearby work-bench 
actually fitted a transistor-powered 
radio inside one unit of a set of 
earphones. 


Consumer demand is prompting | 
more manufacturers to 
make portable radios. according to | 


more and 


the latest R. T. M. A. figures. A 


survey by Alfred Politz Research, 
Inc., for example, showed that three , 
in use | 
movable—either table | tetic listener will want to tune to 


out of four home radios 
are easily 


models or strict portables. 
Britain’s Comm’] TV 
Having a Torsh Time 


And 





Getting Cif Ground 


London, July 27. 
Although frequently unruffled 
by the major political issues con- 
fronting the nation, the House of 
Lords have been getting hot under 


the collar and sitting up unusually | 


late in the debates on the Tele- 
vision Bill which will permit the 
introduction of a competitive com- 
mercial service in Britain next 
year. The upper chamber, which 
normally concludes its delibera- 
tions in good time for dinner, has 
nad several late sittings including 
one lasting until efter, and another 
which closed just a few minutes 
before, midnight. 


The net results so far from the | 


heated exchanges have been of 
negligible importance. The govern- 
ment is standing firmly to the basic 
orinciples of the bill and is agree- 
ng only to minor modifications 
which are designed to strengthen 
the legislative measure. They haye 
nixed all major amendments but 
agreed to look into several propo- 
sitions, particularly one or two re- 
ating to religious broadcasting. 





Pitt Daytime Indie 


Fetches 50G in Sale 
Pittsburgh, July 27. 

Sale of one of Pittsburgh’s day- 
time radio stations, indie WPGH, 
to John Kluge and Associates was 
announced here last week. Sum in- 
volved was said to be in excess of 
650,000. The 1,000-watter is located 
in the East Liberty section of town. 
Kluge outfit also has radio hold- 
ings in St. Louis, Nashville, Orlan- 
do, Fla., and Silver Springs, Md. 
Seller was George Harton, who also 
owns West View amusement park 


| diences to reckon with in the next 
;two years. They're going to be 
| reaching the woman who “wears” 
|her radio set in her hat, the man 
, who wears his set in his vest or 
jacket pocket and the youth who 
carries it im his pants pocket. 
| longer can broadcasters generalize 
certain hours to certain age or 


| sex brackets or to specific interest | 


groups. With 125,000,000 “walkers” 
as a potential audience, there must 
be programming which the peripa- 


| regularly—and stay with through- 
|; out the day. 

There is every reason to believe 
| that tthe latest developments for 
the consumer will be positive ad- 
vancements technically for the 
| broadcasters. There is available, 
for example, a shortwave _ trans- 


|ceiver no bigger than a cigaret | 
| case that will transmit a high- | 
| quality signal over 100 miles. Radio | 


reporters conceivably can ramble 

t will with such equipment bring- 

ng listeners news as it happens 
| from where it happens. Such sets 
actually are being tested by our 
armed forces for controlling troop 
movements and may eventually be 
permitted for commercial radio 
use. We're unable to tell just 
when. 

It is apparent that with these 
new developments emerging from 
the blueprint stage we must keep 
programming apace with technical 
progress. 

Broadcasters should be ready for 
the transition of radio “from par- 
lor to pocket.” If they're not, 
they're selling radio, and them- 
selves, short. 
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here. 


BROADWAY—SCREEN 


No | 


| New York. For VARIETY readers 
‘herewith some bits of information, 
names, locations, etc., culled dur- 
ing the dizzy pace of a dozen mem- 
orable days “While Berns Roamed.” 
| These will come in handy if 
planning a fast trip or the full 
, Jules Verne 80-day treatment. 

| Carry plenty of calling cards. 
Dealings with Asians and Euro- 
peans are expedited if you have 
name and title cards handy. The 
longer your title, the easier to get 
along. 

Recommended in Honolulu—the 
Missionary’s Downfall at Don the 
Beachcomber (Fresh English gar- 
den mint, chunks of pineapple, 
liqueurs) .. . you don’t feel a thing 
until after Wake Island. 


When writing to the fellows 
| back at the plant, use PanAm 





| posteards—keep messages brief, ie: 
| “rough trip, working like a dog... 
etc.” This is an envy-killer, yet 
keeps your name alive. . 

Best guy to know in Tokyo: Pat 
Fitzgerald, Pan American PRO. 
Catch Japanese tv .. . beautiful 
films. Surprise note: Some of the 
best steaks in the world served in 
Tokyo. Statistical note: 80% of 
single American men working in 
Japan for more than six months 
|mharry Japanese girls. Need not 
| visit more than one night club. 
| Same acts tour clubs throughout 
| the evening. 
| Hong Kong hints. Go directly to 
| Man Cheong, Gloucester Building, 
'and pick fabric for custom-made 
suits. Perfect. and economical. 
Wander through narrow streets... 
take cable car ... ride rickshaw. 
Most hep guy in Hong Kong—ex- 
New Yorker Jerry O’Donnell 
(known by all thereabouts). 


Bangkok. Go to boxing matches. 
Most sensational in world. Met 
fight reporter Nat Fleischer here, 
celebrating 50 years of fisticuff 
writing. Stay away from drinking 
water. Try the native mekong 
whiskey made from rice—no hang- 
overs. 


And There Stood Lew Ayres | 


Rangoon. Churches here worth 
seeing. Encountered moviedom’s 
Lew Ayres shooting 16m color on 
world religions. Expects to spend 
about six months in these parts. 
No difficulty getting along with 
English language. Rotary Club 
Rangoon meets on Tuesdays. 

Karachi. Look up Mr. Ahmed 
Joffer (Victoria Road) of the MCA 
(that’s the local congress). Very 
friendly to Americans. Bring your 
own brand of cigarettes. Difficult 
to get here. Ivory worth purchas- 











ng. 
Beirut. Climate similar to N. Y. 
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Pierre Et La Television 


By JOHN SAVAGE 


(Freelance Announcer) 


M. Etienne Dupuy 

46, rue Joyvenet ‘ 
Paiis XVI, France 

Mon cher ami: 

Now that I find myself well installed here in New York, 1 am able 
to write you some of my impressions of this grand city. Ah, Etienne, 
how I have been running about, by here, by there, since my arriva] 
last Wednesday! It is true that there is much that is ugly here in 
New York, but there is also much that is of beduty—I suppose that 
the same is true of our beloved Paris. One of the things that I fing 
the most interesting here is the television. While we have the television 
in ‘Paris, I am obliged to admit that ene has the television here much 
more formidably. They have seven postes of television here in New 
York City alone and, I believe, at least three or four more in the 
provinces in the rest of the country, and I had of the good fortune 
to visit one of them. They are called “chanels,” and there is one 


named after our famous perfume, Chanel Number Five, which will 
show how much in friendliness they regard us. (All of New York 
seems to be interested in French things: French wines, French foods, 
French desserts, French women, and other such delicacies). And 
they are so _ friendly! As soon as they have made _ the 
acquaintance, they give me a sobriquet. When I say my name is 
Pierre, they immediately commence by ealling me “Lucky” (c’est a 
dire, ‘avoir de la chance’), then they burst into great friendly laughs. 
C’est bizarre, but not unpleasant. But to return to our muttons... 





| | Vive La Mayonnaise 





As I have said, I visited one of the great postes of television here 
to see how it is made and I had the pleasure to meet a charming 
American woman who made the interview with me. So you see, Etienne, 
I have been “on,” comme on dit, the television myself! She asked 
me questions as one would expect concerning do I like the United 
States and from what part of France am I, and I responded so well 
as possible while, of course, I do not speak an English all perfect. 
She seemed to be a very nice lady, well educated and possibly of 
good family, but there is a certain detail about American women 
that—it is difficult to explain. They have the air of having authority 
like men, and are independent like men, and even seem to have the 
money lke men, so it is difficult to judge how successful they are 
as women. (I have no means of knowing, of course, -since I am here 
oniy several days, but I shall be able to write you on this subject by 
the end of the week, I should think, at the latest.) She asked me 
what was it that I found the most striking here, the skyscrapers or 
the American women or what was it? And I responded no, the most 
stsiking was the habit Americans have of putting mayonnaise on 
fruit in salads. (This is difficult to believe, I know, Etienne, but it 
is trite. All of the French colony here talks about it.) She burst 
into laughs. At one time I requested her not to speak so fast while 
I do not speak an English all perfect and it is difficult to understand 
Americans because they all talk so fast and wave the hands so much 
about, and she responded, “Please do not tell me how to conduct 
the interview and I promise not to come to France and tell you how 
to step on a grape.’ 


She then made the publicity for a product. This is an important 





part of the programmes here in the television, to make the publicity 
| for various products. She had a bottle with some kind of liquid in 
it and, before she said what the product was, she said, “While we 
| have a real Frenchman with us today, I will ask of him to taste this 
so he will tell you how it is good.” So I sipped from a glass and 
said, truthfully, that it was extraordinary, different from anything 
I have ever tasted. “This must be the roots beer of which I have 
often heard French people in America talk so much about,” I said. 
That was a gaffe, Etienne. It was rather a bottle of wine grown in 
New York State, which is a department somewhere to the northwest 
of New York City. The lady ended the interview soon after. I have 
| still not tasted the roots beer. 


So I am well enjoying myself. I have made the acquaintance of 
| several charming young American ladies, but they lose the interest 
| in me when they find that I am not a count nor a baron. It would 
| perhaps be better, Etienne, when you make your voyage to America 
| next year, te have some cards of visit imprinted with your name as 
| “Baron.” A French boy I know here, who, it is a fact, is a waiter in 
| a French restaurant, has introduced himself to some charming young 
| American ladies as a baron and has had a success crazy with them. 
So much and to the extent that one of the young ladies has sweared 
to throw herself off the. Rockefeller Center, which is one of the 
skyscrapers, if he does not marry her. As I have said, I should be 
| able to report much more completely about American women by the 
end of this week, for now I am, 





Yours affectionately, 
Baron Pierre Guerin 
c/o YMCA 

New York City 





for laundry and dry cleaning. Even 
modern drug store here. Impor- 
tant to have passport in order. 
Possible trouble spot. When in 
transit, don’t leave airport. 

Rome: Great place for assign- 
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ment! Hotel reservations difficult 
— try Hotel Mediterraneo, very 
cordial. Two best guys to know — 
Jack Begon, NBC, of (if you are 
from CBS) call Jim Grieco at 
American Express. Nice helpful 
gal — Adriana Alberti, Pan Am. 
Get Borsalino hat, ties. A must — 
De Lorso Restaurant. 

Paris: Explore this one yourself. 
You can’t go wrong, even if you 
go wrong. 

London: The new key gal here 
is Jeannie Gilbert, Publicity Savoy 
Hotel. First American press agent 
hired by this staid organization ‘in 
June)—she has the town in her 
palm. Reservations difficult here, 
too. But the language is easy .. - 
London fine last stop before re- 
turning U.S.A. 

Recommend Dacron shirts—fine 
for travel. Keeps baggage weight 
down, alleviates laundry problem. 

For taping purposes, carry bat- 
tery-powered unit (I used Tapak). 
This eliminates current problem, 
cycles, etc. Also advise Bell & 
Howell Filmo. Broadcast facilities 
readily available Tokyo, Rome, 
Paris, London—on quick trip. _ 
The total here was 25,000 miles 
... five days in the air, seven days 
en the ground. There’s nothing 
like getting out of the office for 4 
few days going around the 
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AXEL GRUENBERG 


RALPH EDWARDS’ 








LE 2-1100 


Beautiful new airport. Good spot 





“THIS IS YOUR LIFE” world—there’s no place like it. 
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Al Fresco Italovision 


—By JAMES CARHARTT & NICKY WINTER 


Genoa. 


So you think U.S. tv has everything? Well, on what 
channel did you catch the re-birth of Salvador Dali? 


Betause the televising of this event, which left milllions 
of Italians in a state of apathy bordering on the super- 
natural, was the major attraction of our two weeks of 
watching Italian tv. Only one thing could top it: star 
the wacky painter of wacky things for the “wacky-but- 
wealthy in a new series: Kukla, Fran & Dali. 


After Dali’s rebirth, of which more later, the rest of 
Italian tv looks pretty tame. Matter of fact it looked 
pretty tame before that, too. But Italo tv is far ahead 
of French tv. In France, on a clear day, you see tv in 
Paris only. Coaxial Paris-Marseilles relay cable is pre- 
viewed for late ’54, meaning if any two responsible 
Frenchmen can agree on any one thing, including which 
way the cable should run, Marseilles may have tv by 1960. 


The first thing you see on-entering major Italian cities 
is familiar aerial-cluttered roofs. Major Italian broadcast- 
ing outlet is, natch, Rome, with relays in Milan and 
Turin making reception pretty much countrywide. Pro- 
grams here are where U.S. tv was in '48, during the 
pioneer or Dagmar period. Reception seems designed to 


prove bearded ladies can always work. Cameras don’t _ 


move. Actors do, and always seem to do so uphill. But 
they’re trying here. In France, you can get the Comedie 
Francaise and old movies. Italy has more variety and 
even older movies. 

Viewings here begin at 5:30 p.m. Mondays through 
Saturdays, run through 6:30-7 p.m., then off till 8:45, 
then back on continuously till 11:15 windup of late news 
and sports. Sundays start with 11 a.m. mass (cast is 
excellent but script could be cut) following which off 
till 4 p.m. to close. Total: 36 broadcast hours per week. 
Typical tv day goes something like this: 


| Hopalong Giuseppe 


5:30 p.m. Kid’s Programs. Usually standard daily open- 
ings. Fare varies. Old Gene Autry tv films, features Ole 
(dubbed) Gene a-lopin’ down that sunset trail twangin’ 
“O Sole Mio” on his git-tar. Or an old Bobby Breen 
movie, “Rainbow On The River,” in installments, a very 
good way to see this one. Or a lecture on ancient Roman 
architecture. (Yes, for kids!). Or marionettes. Italians 
know how to handle puppets, as witness Mussolini and 
King Victor Emmanuel. No Capt. Video. No blood. No 
bodies. One day of similar broadcasts and U.S. kids 
would go back to Radio and “civilized programs.” Follows 
filmed documentaries that must even have bored people 
who made them. “How to Make .A Wheel,” “Ancient 
Roman Ruins,” “Piano Duets For Four Hands.” (This 
is invaluable for four-handed people). Then off till 8:45 
news and night’s big programs. Unsponsored, and fea- 
turing. for the most part, gal announcers. Sort of Betty 
Furness minus Westinghouse. Night shows run to maybe 
U.S. tv films (“Dangerous Assignment” or Stu Erwin- 
June Collyer Show. Dubbed, of course). Pop music shows, 
one called “The Five Senses Are Now Six,” greatest no- 
meaning title in tv history. Or panel shows, such as “La 
Vita Cominci A Ottant’Anni.” (“Life Begins At 80”). Now 
where did they get that title, d’you s’pose?). Night we 
caught it, this one kinda fell apart. Idea was oldsters 
would listen to modern problems and tell how they solved 
same problems in their youth. Announcer brought on 
very smooth dish with a problem: 

Announcer: (To old girl on panel. About 83) Now sup- 
posing you were like this signorina . . . 22 again and 
a young man was courting you... 

Old Girl: I was married at 15. At 22 I hed five children. 
If a man came courting me when I was 22, my hus- 
band woulda shot him. : 

Announcer: Yes, but .. . 

Old Girl: Whatsamatter, no one want to marry her? 
She’s still single at 22, she’s too old to get married. 
(To one of the “boys” on patel, a stripling of 118 
or so) Would you marry an old maid of 22? 

Announcer: But that is not... . 

Old Girl: (To Ann’e’r) You shut up, you. (To “boy”) 
Would you marry an old maid 22 with a problem? 

Old Boy: Sure. If she could cook. 

This went on for quite awhile. We never did find out 
what the 22-year-old’s problem was. But you see how 
simple life in Italy is. 











| Vaudeo 








Then, couple nights a week is big TVaude program. 
Sometimes called “Gran Festival dei Varieta.” Or “Rosso e 
Nero” (Red and Black). Whatever it’s called, program 
is like Jackie Gleason show without Gleason. Acts—if 
that’s what they are—introduced by emcee and femcee. 
Boy looks like an underweight Jackie Miles. Gal acted 
like Honeychile Wilder, looked more like Thornton. Be- 
fore each intro, this pair makes with small talk. Talk 
was never smaller. Acts caught included guy who gave 
seven minute “comic” monolog on different ways people 
die. Guy should play the Adams in Newark and really 
learn how to die. An American gal singer—name swal- 
lowed by m.c.—sang “Black Magic” in English. Next, a 
Truth or Consequences bit of three women shaving three 
strange men. Followed short pause to clean up blood. 
Finale: M.C. and femcee sang about how they would be — 
back next week. Very threatening. 





| Drama | 
Friday nights, repeated Sunday aft, is big drama pro- 








_8ram. This may be adaptation from French, something 


by Pirandello (We asked an Italian friend, “Where would 
Italian theatre be without Pirandello?” Answer: “What 
Italian theatre?®”) or something written for tv. Originals 
are for a star and several other people who, for all they 
have to do, just happened to be at the studio that day. 
Acting is very much the, “You mean . . .? and a heavy 
pause school. The star plants herself in front of the 
camera and everybody comes in from time to time and 
sorta tells her things. She reacts. Then the person she 
was told things about comes in. She re-reacts. Then the 
person explains, She reacts again. Then everybody clears 
away, star has her big scene, and Theda Bara at her 
height never heaved more bosom. Most tv dramas here 
seem to be about an older woman married to a younger 
man. Evidently at Italian weddings the “Something old” 
is the bride. 

Which brings us, one way or another, to the rebirth 


of S. Dali. Event took place at Rome’s Palazzo Pallavi- 
cini, Reason was | ng of exhibit of Dali’s paintings, 
jewelry designed by him and water colors illustrating 
Dante’s “Divine Comedy.” pee 

Jewelry included a pair_of-ruby lips with pearl teeth 
to give to-.your girl so her friends can say, “Darling! 
Your pearls are like teeth!” Dali’s rebirth had him pop- 
ping out of so called “metaphysical cube.” Cube looked 
like an ordinary wooden box, but that may have been 
bad camera work. Dali wore a re-birthday suit in natty 
awning stripes with a damask vest. Came to center stage 
and announced (1), he would have another rebirth in 
his native land. Spain, which could use a rebirth of its 
own; (2), all young painters should follow his example 
or they would die (applause here); and (3), his rebirth 
on Italian tv made him “feel like a virgin.” No other 
tv can make that statement! 


A Producer Is A— 


By ARTHUR HENLEY 
(‘Make Up Your Mind’) ~ 


Remember when agency men and their clients primarily 
bought an idea? Well, these are changing times. From a 
production standpoint ,the way tv and radio have devoured 
and are presently consuming producers’ ideas, it seems 
to be time for the producer to put the emphasis on an- 
other part of his package: the treatment—the way the 
idea is put together! 


Leave us face it. Any idea for a show is only as good 
as its execution. This is a point commonly underrated 
by the men and women who supply the brainstorms on 
radio and tv. But let’s take a lesson from the radio-tv 
writer. All his ideas do not differ drastically. It is what 
he does with them that makes them each unique and 
individualized them. And although by definition, a pro- 
ducer is one who produces, by habit he more often creates 
(or represents) and markets an idea. At least so does 
the package preducer. But the tremendous rate at which 
ideas today are consumed calls for more dynamic action 
on the part of the producer. 


What packaging is doing for the elient, the package 
producer must do also. He must take that idea and wrap 
it around with the sort of treatment which will make it 
stand out with individuality. This applies to any kind 
of show; this in the long run, I am convinced, is what 
will make particular radio and/or tv shows peculiarly 
outstanding. 

Of course, we start with an idea on which to base the 
program. But then must come the most important step 
{and one which is undersold nipe times out of 10): that 
of presenting the idea uniquely. It all boils down to 
something the movie business learned many years ago, 
that after the basic idea must come the treatment. And I 
think that this treatment is going to spell out the vitality 
of the fantastic new medium called television. 


Pace & Tempo Count 


On “Make Up Your Mind,” which we created, and 
produce for the Continental Baking Co. on: CBS Radio, 
we believe we have a pretty original idea, sure, but we 
have tried to clothe it fh a tightly-knit production which 
we believe and hope makes it outstanding and gets the 
very best out of the idea. And in tv we will do the same. 

And what makes one treatment successful and another 
a flop? Many factors. Such fundamentals as pace and 
tempo, and such details of production such as proper 
casting, display of the idea within a simple but effective 
frame which advances the premise and doesn’t detract 
one whit from the action. And let us also introduce a 
point which most producers are either too modest to admit 
or else too busy to notice: the individuality of their own 
hand in putting the show together and getting it acruss 

There was a time (which unfortunately still exists in 
many quarters) when show biz-wise people thought that 
only public service shows could be educational and only 
commercial shows could be entertaining. If I may inter- 
ject here, our program, “Make Up Your Mind,” which 
has been on the air for nigh on to a year, dispells a bit 
of this gloomy conjecture. Its consistently high audience 
response appears to evidence the fact that both entertain- 
ment and education can be successfulty combined. 

And what makes it possible? ‘ Well, we like to think it’s 
taking an idea (in small letters) and by dint of produc- 
tion, making it over into an IDEA (in big letters). Which 
makes for a perfectly saleable commodity and which we 
started out to say in the first place. 


Look, Ma, No Money 


By HERBERT HIRSCHMAN 
(Producer of CBS-TV’s ‘The Web’) 


When a television show is acclaimed, each contributor 
to the final result tries to take credit unto himself. When 
it is bad, the handwashing is every bit as frantic. As a 
producer, director and erstwhile story expert, I have 
some pretty definite ideas as to who contributes what. 

If the components of a dramatic show are script, acting, 
direction and physical production—I would assign the 
following percentages to the various contributions: Script 
50: Acting 20; Directing 20; Physical production (sets, 
props, costumes, etc.) 10. 

What does this mean? Well, among other things, it 
means that my story editor, Eugene Burr, now thinks I’m 
a prince among producers; one of my directors, Lela 
Swift, will wither me with a glance of next time we meet, 
and niy other director (myself) is schizophrenically saying, 
“traitor.” 

As for my designer, set decorator, costumer and lighting 
man, I shall just have to be extra polite to them for a 
couple of years to come. But I would be kidding if I 
didn’t admit that story is and always will be “the thing.” 
An interesting story with believable characters can be 
acted with bare* competence, against grey drapes and 
photographed on a 50m lens by one camera—the audience 
will still think it’s fine. A poor story acted by stars, set 
magnificently and photographed with imagination and 
skill will, odds on, leave the audience unhappy. f 

This does not mean, of course, that a story is not im- 
proved by the other elements; a good story becomes a 
memorable one, a fair story makes a good show, and 
a terrible story fools-you some of the way, when it is 
acted, directed and produced with talent. naeuil, 

Obversely, the effect of a good story can be minimized 
by improper direction and poor acting. A television show 
is the synthesis of many talents—each contributes to the 
whole. 














But Don’t Get Us Wrong 


—We Love Skolsky 


By ARNIE ROSEN & COLEMAN JACOBY 


Monica Malamar, our tintype for today, is a natural 
blonde and has been for five years. She frankly admits 
to being 28 years old. (“I decided to be an actress when 
I saw my first motion picture in 1919.) 


She considers herself a fine dramatic actress and will 
only accept roles befitting her talent. She will soon be 
seen in the nearly completed “Monster From Planet X.” 


The secret of her success in Hollywood is “work, work, 
work.” She denies that you need connections to succeed. 
Her ex-husbands include a plastic-surgeon, a dentist, an 
agent and a producer. She fell in love with her present 
hubby at first sight, “but I didn’t want to make ancther 
mistake so we waited almost four days.” His name is 
Ramon Barcelona, and he is a fine, sensitive actor even 
though only two months ago he was a fine, sensitive 
truck-driver.” 

Monica is an incurable romantic and even blase Holly- 
wood was thrilled when at her wedding ceremony she 
said breathlessly, “This marriage will last forever if 
he gets a job soon.” 


She is a voracious reader and devours 10 or 12 books 
a week but finds that it interferes with her diet. She 
has an extensive library consisting of almost 30 scrap- 
books. 


She desperately wants to play the part of Madelyn, 
the wanton wench in the new bestseller, “The Magnificent 
Neurotic,” and has been beseeching S. H. Mogul, the head 
of the studio. (“I thought, I had him convinced a dozen 
times but he changes his mind every morning.’’) 


Monica was discovered in a drugstore sipping boiler- 
makers just a few weeks after being expelled from High 
School. 


She once posed in the nude for a photographer but 
insists that it was all a mistake. (“I didn’t know he was 
going to take pictures.”) 

She loves to cook and putter around in the kitchen and 
once prepared a whole meal by herself. She denies that 
she is a clothes-horse. Most of the time she lounges 
around the house in a pair of blue jeans designed for her 
by Christian Dior. 

She sleeps in an oversized Army cot, and leaves the 
windows wide open except in the summer. She sleeps 
in the nude except wher she wears frilly nightgowns over 
her tailored pajamas. 


9 
One Man’s Newsman 


By DAVIDSON TAYLOR 
(Director of Public Affairs, NBC) 


He should be as much at home in the world as Henry 
Cassidy. 

He ought to be as modest and as able as Frank Bourg- 
holtzer and as modest and as scholarly as Winston Burdett. 


~ He knows his medium as well as Edward R. Murrow. 
He could well be as engaging as John Charles Daly. 
He would be lucky to know as many important people 
as Richard Harkness. 
He is as balanced and as clear as David Brinkley. 


He has as cold an eye in looking at the facts as Irving 
R. Levine. 


He is as sure-footed as Frank Blair. 

He has as much curiosity as Charles Collingwood. 

He is as direct as Ray Scherer. 

He is as educated and as analytical as Joseph C. Harsch. 

His conscience is as keen as Reuven Frank's. 

He has John Cameron Swayze's cordiality and built-in- 
rating. 

He is as down to earth as Morgan Beatty. 


He pretends no more than Bill Chaplin, which is not 
at all. 


He should understand international broadcasting af- 
fairs as well as Romney Wheeler. 

He writes as well as Elmer Davis, and has as memorable 
a voice. 

He is as good at quick decisions as Gerald Green. 

He is as understanding of human beings and their 
worlds as Larry Lesueugr. 

He is as adventurous and as kind as Lowell Thomas, 
Senior or Junior. 

He is as young in heart and as ambitious as Roger 
Kennedy or Bob Abernathy. 

—aAnd All This, Too | 

He is as experienced as Earl Godwin and as H. V. 
Kaltegborn. 

He has as high a moral sense as Pauline Frederick’s. 

He is as widely travelled, with as good a work record 
everywhere he has been, as Red Mueller. 

He is no more at a loss for words than Bob Trout. 

Hs is as umimpressed as Larry Spivak. 

Hé talks as crisply as John K. M. McCaffrey. 

He can swim in the sea of ideas as well as Ben Grauer. 

He is as deeply rooted in the American soil as Clifton 
Utley. 

He is as dogged as Ed Newman. 

He is as funny as Walter Kiernan. 

He is as good a stylist and as good looking 43 Eric 
Sevareid. 

His manner is as simple and unadorned as Clint Youle’s. 

His approach is as fresh as that of John Rich. 

He knows German history like Dic: Hottelet, speaks 
French like David Schoenbrun, and knows Rome like 
Jack Begon. 

He has the nerve of Eugene and Charles Jones. 

His police contacts are as good as Bill Birch’s. 

He has as warm a heart and as much writing ability as 
Bob McCormick. 

He does not consider himself wise and aspires to 
accuracy. 

He knows that radio and television are the greatest 
news media thus far devised, and wishes that this truism 
were as obvious to his employers and his critics as it is to 
him. 
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(Director, 

During the McCarthy-Army 
hearings, the most difficult prob- 
lem seemed to be to get “a yes 
or a no answer.” Recently, in 
Hollywood, I was asked, “Wouldn’t 
tv musical series like Eddie Fish- 
er’s be better on film?” We must 
admit “a yes or a no answer” is 
impossible. 

There are important values 
gained in both techniques. On film, 
the possibility of a technically su- 
perior sound track made by the 
ginger and or- 
chestra on a 
recording stage | 
is the strong- 
est argument 
for filmed tv | 
musical shows. | 
The kind of 
music balance 
displayed on } 
the recording } 
star's records |; 
is more likely | 
under these 
conditions than 
on live tv. 

On film, the singer may enjoy 
the luxury of retakes. Live tv is 
a one-shot, hit-or-miss proposition. 
If a stagehand accidentally comes 
in front of vour camera on alr, or 
a camera “konks-out,” which does 





Herb Sussan 


and has happened, there is no 
second chance. More than 15,- 
000,000 people may be looking 


over your shoulder. The cutting 
reom fioor is a better place for 
such scenes, not the tv screen. 


The singer, as well, on film may | 


divorce concentration on singing 
from his movements and action on 
camera. 


that performance of the song itself 
is already completed. 

Technically, therefore, film is 
probably a more efficient medium 
for tv musical shows than the live 
medium. Economically, 
syndicated shows 


former and the packager. 

The values at stake :n the “live” 
tv series, however, should not be 
underestimated. First, the excite- 


ment element to an audience of an | 
“in person” appearance of a top) 


recording star is basic to the live 
show. Eddie Fisher can draw 
thousands to any theatre personal 
appearance: on live tv, this situa- 
tion is multiplied by hundreds of 
thousands. 

Secondly. the immediacy and in- 
timacy of the live medium adds to 
the impact of the singer’s per- 
formance. As he reacts to the 
presence of the audience in his 
theatre-studio, the audience at 
home feels an undefinable part of 
his personal audience. The simple, 
theatrical situation of a live singer 
singing to live people definitely 
comes over the screen and projects 
into the living room. 

Give Flexibility | 

Thirdly, the live medium pro- 
vides greater production flexibility. 
The singer can capitalize on the 
audience’s interest in_ topical 
events. His songs can be of the 
moment; the hits at the very min- 
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Live or Film, Make 
Sure It’s The Truth 


By HERBERT SUSSAN 
‘Coke Time’) 
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ute he is singing, not several weeks 
behind. When Irving Berlin wrote 
“I’m Not Afraid” based on a 
speech by President Eisenhower, 
we were able to introduce it on 
Eddie’s “Coke Time” show the 
very next evening, with a suitable 
setting and presentation. On film, 
we would have been weeks late. 
Much of the impact might have 
been lost. 

Fourth, the spontaneity and in- 
formality onstage during live tv 
presentations sometimes create an 
atmosphere of added charm and 
warmth that may be lost on film. 

Live or film, the 15-minute mu- 
sical series offers a tremendous 
challenge to the producer-director, 
as well as the singer. During the 
past year, we have staged more 





than 500 songs on the Fisher series, 


aiming always at good taste and/f 


effectiveness. In a dramatic series, 
there is the script as a starting- 
point. In the musical series, it’s 
the songs, the lyrics, the person- 
ality of the singer. From these 
intangibles, situations with mean- 
ing and reality must be created. 
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I've Got 
Two Heads 











As Leng As It’s True 


Regardless of the technical me- 
dium, the main problem that 
should occupy the producer-direc- 
tor’s mind should always be to 
present the singer in “true” situ- 
ations. This may appear completely 
obvious. Yet, it is a main pitfall. 

What the singer says and does 
on his show must be true for him. 
First find the springboard; a situ- 





| ation to live-in, one in which the 


Working against a play-| 
back, he is more relaxed, knowing | 


as_ well,) 
offer a more! 
Jucrative approach for the per- 








singer can logically be presented. 
Make it true—make it a living 
situation in which the singer might 
really find himself, and make it if 
you can, a situation into which the 
audience can project itself. 


The tendency to feel that the) 


singer alone can carry the song is 
not entirely true. There is no 
question that the recording artist 
has proven he can sing the song; 
his success attests to this. 
next step-is to make the audience 
believe the song 


| Situation in which the singer is | 


performing it. 
If, finally, these situations can 


be identified with the experience | 


and personality of the singer him- 
self, the audience will come to feel 
that they are “‘let-in” on things and 


develop a loyal, intimate attach-} 
ment with the singer and his show. | 


This, we always strive for with 
Eddie Fisher. 

; Film or live, therefore, the key 
is still basically the star and his 
relationship with his audience. Our 
audience seems to love the “live” 
moments with Eddie; the feeling 
that they are a part of what he is 
doing, the faux-pas that reveal the 
simple fact that none of us is 
perfect, and the excitement of “in 
person” shows. 


“A yes or a no answer’’—film 
or live—we do not have it. But, 
regardless of the medium. the 


weekly challenge to the star and 
the producer and the director con- 
tinues. How we meet that chal- 
lenge is certainly the full test of 
our talents. 


Vitamin Corp. Seeking 
‘Goldbergs’ Co-Sponsor 


To release more coin for radio 





|and tv spot campaigns and to al- 
| low holding onto the 
| via DuMont on Tuesdays, Vitamin 
Corp. of America is seeking a co- | 


“Goldbergs” 


sponsor for the haJf-hour situation 
comedy. Show has been costing 
company, advertising its Rybutol, 
somewhere under $18,000 for tal- 
ent on the stanza and perhaps that 
or more for time costs on a 167 


| Station lineup, and for fall season 


cost is to go up. 

All 167 stations, the lineup given 
as part of Bishop Sheen summer 
heritage, was an experiment for 
Rybutol. The sponsor normally 
pitches in about 30 prime tele mar- 
kets, but since the additional 'sta- 
tions came at purportedly such a 
good price, it was felt that the Du- 
Mont casing might provide a 
chance for expansion. Whether 
agency for Rybutol, BBD&O, holds 
onto as much of that enlarged 
chain as passible, should depend 
largely on the results of sales in 
undeveloped areas and on the Niel- 


easy MEL ALLENsaam 


I run a race between radio and 
television. 

The first three innings of the 
ball games ‘that I do from Yankee 
Stadium are 





directed at the 
radio audience 
who get a 
clear view of 
the play-by- 
play through 
the word pic- 
tures sent 
their way over 











The | 


itself and the) 


the Micro- 
| phones. 
i; Comes the 
'fourth inning, 
jihowever, I 
| lean back, do a Jekyll-Hyde trans- 
| formation and start my television 
| stint from the fifth inning until the 
| end of the game. 

This transformation is a bit more 
involved than you might imagine. 
| With the aid of some mental hocus 





Mel Allen 


| pocus I’ve got to change my entire 
approach from one that deals ex- 
| clusively with creating an imagi- 
nary picture for the listener, to one 
that merely serves to clarify and 
color the actual picture that is be- 
ling sent to the tv viewer. 

In that fourth inning breather 
between radio and television, I’ve 


got to place a rheostat on the de- | 


scriptive phrases. The amount of 
talking that is done on video has 
to be less than on radio because 
| we’re no longer telling the fans 
at home of what is happening, they 
now can see that for themselves, 
so the approach must be changed. 


The job now becomes more of a | 


color commentary than a straight 
factual narration. Now that the fan 
sees the plays as they occur we've 


got to help him understand the | 


more complicated ones and “color” 
the routine plays with relevant 
facts. 


You Got A Hep Audience | Next we completed 52 “Annie Oak- 





In video the sportscaster takes 


on the task of an entertainer. He’s | 


got to supply tke commentary with 
a certain amount of anecdotal ma- 
terial, background and the like that 
adds to the viewer’s enjoyment and 
| would make a limited viewer’s 
| game (as it is in tv) less enjoyable 
without it. 

He’s got to revert to radio tech- 
nigue once in awhile because it 
can’t be forgotten that not every- 
one watching the game is a com- 
plete scholar of the game. There 
are some people who watch base- 
ball only occassionally and sports- 
| casters would lose them forever if 
| it were not for certain explanatory 
‘comments accompanying some 
plays. 

Now when we tend to go into 
detail about a specific play some 
oldtime fan might think we're 
“talking down” or telling him of 
some unnecessary data. 

All we’re doing is considering 
the novice viewer, the less seasoned 
rooter and the lady viewer. If it 
were not for a thorough explana- 
tion of some plays on television I 
doubt if the number of women 
baseball fans would have increased 
as sharply as they have in the last 
few years. 

For the overall task, however, 








(Continued on page 88) 


There was a brief period a while 
back when it seemed that when- 
ever you tuned in, the home screen 
resembled nothing so much as a 
black and white  kaleidescope. 
Strange and wonderful shapes ap- 
peared and with them weird 
sounds that prompted more than 
one of us to clamber to the roof 
to check the aerial. But it was 
only tv discovering Outer Space. 

At that time a number of people 
asked me if I wasn’t worried. May- 
be Gene Autry should put Champi- 
on out to pasture and mount a 
rocket ship—before it was too late. 
Westerns, it was not too darkly 
hinted, were being supplanted in 
the kids’ affections. 

I suppose I might have given all 
this a second thought had I not 
been able to reach back in memory 
to my first motion picture, This 
was a mild cliff-hanger in 13 parts 
called “Phantom Empire.” The Em- 
pire of the title was an_ inter- 
planetary never never land where 
the villain pursued me with a ray 
gun and the dotty queen of the 
piece kept track of her subjects 
by spying on them through a tv 
screen. The year we made. this 
opus was 1932! 

After that I stuck to the wide 
open spaces terra firma variety and 
I know that’s why I’m around to 
ride the tv range today. Matter 
of fact, I'm now into my fifth year 


on the newest medium. ‘o 








| —But The Westerns Stay | 
My point is obvious. Fads in 


entertainment come, they go. The 
western remains. For many years 
the so-called “oaters” or “horse 
operas” provided a boxoffice back- 
bone for motion pictures. Through 
its short history they have been 
and continue to be a source of 





tv’s richest revenues. 

I’m aware some may consider me 
a mite prejudiced, but my long 
personal experience bears me out. 
I have staked considerable on 





/ my belief in the western on tv. 
| Early in 1950, with my partners, 
|Armand Schaefer and Mitchell 
| Hamilburg, I formed Flying-A Pic- 
| tures. When we'd completed my 
| initial 26 half-hour films especially 
|for home screens, we began to 
| branch out. Since, we have com- 
| pleted 260 movies for tv. 

We have made 78 ‘“‘Range Rider” 
pictures. For this series we de- 
veloped a youngster whom I sin- 
cerely believe to be the best of 
|the new western stars, former stunt 
man and the first true action cow- 
| boy since Tom Mix, Jack Mahoney. 


lleys.” Again we chose to gamble 
|with a new star personality, Gail 
| Davis. I might say this gamble 
| has paid off handsomely. “Annie 
| Oakley” is currently sponsored by 
'Canada Dry Ginger Ale in 80- 
'odd markets on an alternate week 
basis and we recently sold the 
series to the B & B Popcorn Com- 
pany in Chicago in a deal which 
involves over’ $1,000,000. Gene 
Autry, “Range Rider,” and “Annie 
Oakley” are all syndicated by CBS- 
TV Film Sales. We also made a 
number of films for the Pacific 
Borax Company's ‘Death Valley 
Days” and for the “Cavalcade of 
America’ programs. As we_ in- 
creased our output we expanded 
our facilities, 


At Flying A we now have our 
own sound stages and completely 
equipped studios and _ executive 
offices in our own building on Sun- 
set Boulevard in Hollywood. Last 
year I bought the Monogram Ranch 
in Placeritas Canyon to handle 
some of our location work. This 
has been completely refurbished to 
include all the most modern facili- 
ties for tv filming. Incidentally my 
first tenant was my esteemed co- 
hort, Hopalong Cassidy. 


We now have in preparation yet 





another western series, “Buffalo 


Fads Come And Go, But = 
Dogies Git Along... Git Along 


By GENE AUTRY 


Bill, Jr.” with pilot film already 
completed. This will star Dick 
Jones who’s been so successful as 
the youthful sidekick for “The 
Range Rider.” 


In July I began an additional 
group of 26 more films to add to 
the Gene Autry series. Completion 
of these will bring my total of tv 
films to 104. Many of these last 
26 were made in color. Keeping 
abreast of tv’s progress our guess 
is that within two years, color tubes 
will be in enough home sets to 
make this a _ highly profitable 
series. I believe that’s true despite 
the fact that what with color prices 
plus rising union scales and raw 
materials, the price per film will 
amount to more than $3,000 more 
than each picture in owr initial 
group. 





| The Answer Is Obvious —_| 


I don’t think it’s difficult to 
explain the hold of the western 
on American audiences. For one 
thing, any youngster, six to 60, has 
little trouble identifying himself 
with his cowboy hero who accom- 
plishes his feats of derring do 
with the most natural kind of ma- 
tterials at hand—his fists, his horse, 
his rope. .These ingredients are 
readily available to almost any one. 
The cowboy’s clothes are comfort- 
able and hardy and for the most 
part the kind of thing any kid 
wears for active play. The cow- 
boy is always a good guy—who 
doesn’t want to be? Above all he 
is a truly American hero. His 
origin is in our own great plains 
and they are his habitat. He is a 
sportsman in the most romantic 
sense. He embodies all the vir- 
tues which we have been taught to 
emulate from earliest childhood. 


Today’s cowboys owe much to 
the original western stars like Buf- 
falo Bill, Bill Hart and Tom Mix. 
These men, their names and their 
exploits have become such a glori- 
ous and timeless tradition that 
their aura still surrounds today’s 
purveyors and will doubtless con- 
tinue to do so as long as there is 
a man to ride the range and a child 
to see him. 


Like his milieu the cowboy star 
enjoys exceptional longevity in a 
business noted for the quick turn- 
over in its heroes. I'll confess this 
factor influenced my own entrance 
into tv. I believe that many young- 
sters who are still too young to go 
out to the neighborhood movie 
house can see Gene Autry, yes, 
and Roy Rogers and Hopalong 
Cassidy on their home screens and 
conceivably form a viewing habit 
which would ‘assure an audience 
for many more generations. It’s a 
;comforting idea and I hope it 
| doesn’t sound complacent. The 
|fact is that we at Flying A are 
| constantly seeking improvements 
and variations for the tried and 
true themes. 


Long ago I introduced the sing- 
ing cowboy and though the desir- 
ability of this innovation has been 
debated the public has seemed to 
like it. In our “Annie Oakley” 
series the girl rescues the boy, out- 
wits the villian and rides off into 
the sunset, a twist which has gone 
over big where we hoped it would 
—with distaff western fans—But 
basically, we keep ’em western. 

As I said, fads come and go— 


but those dogies git along, git 
along. Zz 
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Ei Pedals, Plugs 
And Pistons 








| _ By SAMMY KAYE 


elevision has invaded the home, 
enact nightclub and what have 
you. But the all-important place 
television hasn’t invaded is the au- 
tomobile. Now, of what possible 
value can an automobile be to an 
entertainer, you ask? The answer 
is simple—take a peek at the car 
radio. Facts and figures prove 


more people listen to the radios i2}° 


heir cars than they do to th» 
vedi in their living room durin; 
the summer months. Makes sense, 
too. Those long, sometimes 
monotonous rides from home to 
beach, to mountains or to summer 
resorts, are made easier with music 
flowing from the maze of tubes 
and wires behind the dashboard. 

I know it gave me something to 
think about and other musicians, 
orchestra leaders. and_ singers 
should realize its import. When 
the average American spends an 
evening at home he seldom twists 
his radio dial for a night’s enter- 
tainment. He generally tunes in 
his favorite video show. But put 
the same guy in an automobile and 
he only has one friend to turn to 
when conversation starts to lag and 
grow dull, and that’s the car radio. 

That is why on my radio shows, 
both ABC and CBS, I usually slant 
some of my musical selections to 
the “carriage trade.” I realize only 
too well that these same people are 
tv fanatics and seldom listen to 
juke boxes. 

Like other recording artists I 
realize the only way I can sell 
my records is to have them heard. 
I'd like to have the royalty on 
every record sold over the car 
radio. Believe me, it would 
amount to a tidy fortune. 

The car radio is here to stay. 
What can replace it? Television? 
I seriously doubt whether we will 
ever have legislation permitting 
television sets in automobiles. The 
distraction would prove too much. 
Cars would pile up on the nation’s 
highways. 

I'll say the car radio is with us 
for a long time and if only a small 
segment of the motoring populace 
of this country hears my records 
or my orchestra over the air, then 
believe you me, I am reaching 
millions. That is why radio is still 
a mighty important medium to me. 
And for those who say, “Radio is 
dead!” start counting the “live” 
motorists on your nearest highway. 


CBC Pay Hike for 1,300 


Ottawa, July 27. 

Canadian Broadcasting Corp. and 
the Assn. of Radio and Television 
Employees of Canada have inked 
their first collective agreement. Ef- 
fective Aug. 1, it gives more than 
1,300 office and studio workers a 
6° pay boost, retroactive for Feb. 
1 of this year. 

Pact was signed for CBC by J. A. 
Ouimet, g.m., and for ARTEA by 
its executive secretary, E. F. 
Wilcox. 








De Gustibus Non Est Disputandum, Or: 


+ Pistachio & Burnt Almond Are Good, Too 





By ROBERT E. KINTNER 
(President, ABC) 


When I was many years younger, in Stroudsburg, Pa., we used to! 


go down to the corner store and buy ice cream—either chocolate or | 


vanilla—for a nickel. As we grew a little older and more selective, 
we changed from the corner store to another ice cream parlor that 

featured many flavors. Our youthful tastes became 
. jaded by a two-flavor choice. , 

And so it is in television. Despite the fact that 
Nielsen lists some 25 different program types for 
tv, it is essentially a chocolate and vanilla choice 
that most viewers have. And, as in the ice cream 
business it takes more than a limited selection to 
attract the broadest possibie market. 

That corner store proprietor sold a good deal 
of ice cream, but the parlor in another part of town 
sold far more. There, the chocolate and vanilla 
volume may not have been as high, but the total 
volume of all flavors was substantially higher. 

Advertisers face the same problem today as the 

; corner store proprietor. They may offer their 
viewers a very limited number of program types, and in so doing at- 
tract the bulk of their customers from the heavy volume tv viewers, 











Robt. Kintner 





who are essentially unselective. New Nielsen research shows that half | 
of all viewers spend twice as much time with tv as do the other half. | 
This atrophy is not unusual—it applies equally to magazine and news- | 
paper reading, to the beer business (I am told that 75% of all beer is | 
consumed by 25% of its drinkers) and to almost any consumer product | 


that you can name. 


What must be done to broaden the consumption of television is to | 
offer the viewers a variety of flavors—possibly not the 28 flavors that | 
Howard Johnson features, but certainly far more than the drama. | 
situation-ecomedy, panel show combination that comprises the vast bulk | 
of tv programming. | 


‘Pistachio, Burnt Almond & Peach’ || 


~” ; 

The appetite for, and the consumption of, television should increase | 

substantially when networks can offer advertisers, and advertisers can 

offer viewers the “pistachio, burnt almond and peach” program needed 
to afford the broadest appeal. 


In broadcasting such programs, not only will the chocolate and 
vanilla homes increase their tv consumption, but the homes which now | 








i 
4 


do relatively little viewing—because of the dearth of “flavors”—will 
likewise become heavier consumers. 
We also feet that the super-duper black and white sundae—chocolate 


and vanilla ice cream, marshmallow anc chocolate sauce, crushed nuts 
and a maraschino cherry—can become a trifle palling after you've 
had two or three in a row. By that we mean that a spectacular can 
only be a spectacular by virtue of its scarcity. 

ABC-TY is adding new flavors to the television menu. “Disneyland,” 
which premieres over ABC-TV on Oct. 27 is, we believe, an entirely 
new television flavor.. Each week it will present a full-hour of ex- 
citing entertainment with such program drawing on four different con- 
cepts for its source material. 

In connection -with the award of the 1954 NCAA Football schedule, 
ABC has programmed complementary programming in both radio and 
television that will have definite appeal to both the heavy tv consumers 
and the light consumers as well. This programming stems from a con- 
cept of presenting college sports in the best possible light, and of dis- 
playing the many interesting and thrilling facets that are a part. of 
college life and sports. ; 

Additionally in the winter and spring, ABC-TV will telecast a series 
of 26 collegiate events on Saturday afternoons to give new appeal to 
the American sports appetite. Basketball and baseball will definitely 
be on this “‘post-football” schedule, but for the first time we hope to 
bring into the nation’s living rooms the telecasts of such “exotic’’ sports 
as rugby and lacrosse, and never-before-networked events in gymnastics, 
college wrestling and swimming, fencing and a host of others. 

Here are extra flavors that will pique the-appetite of sports fans, and 
create an appetite among non-fans. 

To sum up: Today, even the chocolate and vanilla customers are ,be- 
ginning to tire of the chocolate and vanilla diet that tv offers. The 
consumption rate of television is gradually, but surely, declining ...in 
the average minute of nighttime viewing a smaller percent of tv homes 
are tuned in this year than last, and last year was down from the year 
before. 

What the industry needs badly is new flavors—not the old ones in 
new packaging. The public wants to choose from many kinds of pro- 
grams. This is the great creative challenge—to devise programs that 
will increase both the general appetite for and consumption of tele- 
vision among all tv homes, the heavy and the light viewers alike. 

ABC-TV is working hard to create and develop new television flavors. 
Advertisers can look forward to buying them by the cone, cup, quart 
or gallon. 





A TV Producer’s Only | 
7 As Good As His Crew 


By CHARLES MARTIN | 
(Producer, ‘The Telltale Clue’) 


and whole-heartedly, they want’ director. he cued the commercial 
your gratitude, your respect for announcer and the cameraman as- 
a job well done. Believe me, they | signed to him, to be on the ready 
sweat out their particular chores for an emergency. In an instant, 
when the chips are down during the switch was made, and it turned 
the air show; and, believe me, you Out that an embarrassing situa- 
show them your unstinting thanks. | tion was avoided. 





In the early days of television, a 
producer would invariably rush 
out of the control room after a 
broadcast and congratulate the per- 
forming _art- 
ists on their 
exemplary 
showing. Just 
iike on Broad- 
way or in 
Hollywood. 

But today, 
the  chanees 
are that when 


‘ | 6ga 
ge; he dashes out 
on the studio 
ry floor he makes 


a. beeline for 
the floor man- 
ager, the cameramen and the other 
technicians who have helped to 
put his show together. And that’s 
the way it should be. 

You’ve heard the expression, 
“An actor is as good as his script.” 
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Wek, in television production | 
there’s another—far more _ im-} 
portant—to wit, “A producer is as | 
good as his crew.” I think it: 
should get wider recognition in| 
our burgeoning medium. For it’s. 
true. 

Let’s take the average public) 
watching tv at home. At the tail- 
end of a broadcast the balops name | 
the stars and featured players, and, | 
if time alldws, the producer, the | 
director, the writer and the musi- | 
cal conductor. The inescapable | 
conclusion, in the whirl of shows, | 
is that they alone were responsible | 
for the production. 

What about the 40 or 50 others 
— the nameless crew — without | 
whose teamwork, each and every | 
one of them, the program couldn't 
have gone on; without whom there 
would have been the difference of | 
a good or bad show? They are’ 
the forgotten ones ... but not to 
the producer. 

It’s a shrewd producer who; 
molds his production crew into a 
crack team. If he inherits such a 
team he counts himself lucky. If 
he has to build it, he builds care- 
fully, though usually he must do 
it in a hurry. Sure, the big name 
artists are important, but the pro- 
ducer knows better than ayone else 
that it is the boys and girls behind 
the stars in the production setup 
that make them important in any 
given broadcast. 

For 30 minutes, every second is 
crucial. The margin of error is 
frightening. A dozen persons are | 
blending their efforts in the con- | 
trol room, and out in the studio 
there are two dozen more trying 
to follow through, trying to an- 
ticipate, watching for the unex- 
pected, on the qui vive to cover 
for any flaw or error. 


| That Esprit de Corps | 


You, as producer, have that won- 
derful sense of security, a deeply 
conscious feeling of crew esprit de 
corps—the spirit of devotion, pride 
and self-confidence on the part of 
your team. ° 

But, oh boy, if you haven’t got 
it, you’re licked. Their standards 
—the technicians, the prop men, 
the lighting experts, the camera- 
men, et al.—are very high, as 
they've got to be top professionals 
to hold their jobs, and if you don’t 
click they can (and will) lower 











the boom on you, so to speak. 
When they work with you smoothly 


No producer can operate otherwise, | 


week in and week out on a top 


| series. 


Naturally, it’s the little things 
that count most with such a team 


—just as the little things that go) 


wrong in a show that show up 
biggest. I'd like to name a few. 
There was the time when an audio 
boom, swinging in a 180 degrees 
angle with split-second speed, got 
fouled with a cable. The stage 
manager, though it wasn't his func- 
tion, dashed over and untangled 
the cable. If he hadn't done so, 
the star would have mouthed 
silent words on the screen. 


Another time, near the commer- 


cial at the close of the first act, | 


the stage or floor manager sensed 
something was wrong with the lady 
star and flashed the control room. 
It seemed to him she was going 
to faint. While he conveyed this 
information to the producer and 


coat ecm 


We once had a script with the 
action taking place around 1900 


| and it mentioned a railroad stream- 
liner. It wasn’t until air day that 
a sharp-eyed secretary spotted the 
obvious incongruousness, and thus 
saved us from a flock of letters 
from critical fans. Another time, 
I was ready to highball a show 
into action when suddenly I look 
for my marked script. As I was 
looking. my script girl, who'd been 
at my side constantly. sped into 
the control room like a comet flash- 
ing the script in her hand. She'd 
;noticed it was missing and with- 

out a thought scampered out onto 
| the studio floor to look for it. 


I could go on with scores of such 
| incidents to show how a big tele- 


vision crew can work to the ad-~ 


| vantage of a producer or director. 
;But I think there’s no question 
| Ghat crew teamwork makes or 
breaks a tv show. 
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‘LET’S MAKE A NIGHT OF ITY 





In Which the Author Voices the Opinion That ‘Night Wiii Aiways Fall’— 
In Rates and Ratings—Unless Something Is Done About It 


Having spent a notch under two! 
decades in the land of the free | 
offer and the home of the brave | 
client, I feel that I have more | 
than a dilettante’s interest in dif- | 
fering with a little sort of indus- 
trial non-noodling that’s been go- 
ing on. 

The “fad” is quite recent and is 
becoming as popular as Scrabble or | 
Gin Rummy and is being practiced | 
by our best people. Frankly, the | 
“fad” is to cut radio’s nighttime | 
rates to keep advertisers happy (?) 
—and then to cut nighttime pro-| 
gramming costs to make ends meet. 
The only trouble is that the lis- 
tener doesn’t know—and couldn’t 
care less—about the new bargain 
basement rates; but he is, of course, | 
all too aware of the bargain-base- 
ment entertainment. 


Time was when I could: enjoy | 
a dinner party as affably as the 
fellow across the table, taking part 
with proper enthusiasm in both 
the nutriment and the conversa- 
tion dished up by whatever ¢chap- 
ter of the local Vivisection So- 
ciety was assembled that evening. 
But now... 

What could be more pleasant 
than to have a beautiful blonde 
dinner companion (‘all she caught 
from the host’s mumbled introduc- 
tion was that you were “in radio’’) 
lean across the damask and con- 
fide, in an ear-splitting whisper, | 
“When is radio going to do some- 
thing about nighttime program- 
ming, hon?” I'll tell you what 
might be more pleasant than to > 
swer that: A fortnight riding up) 
and down the Eiffel Tower in an 
empty lift or sitting underground 
in a Kentucky cavern (I meant 
cavern, not tavern). 


Everyone, I know, is an embryo 
Harriet Van Horne, of John 
Crosby. But the reason I'm 
tempted these days to rip out my 
assailant’s beautiful blonde tresses 
(by their beautiful brunette roots!) 
is not because she is wrong about 
nighttime broadcasting, but be- 
cause she is ‘so right. ” 

What do you say to a dinner 
guest who winters in Palm Beach, 
summers in Bar Harbor and has 
hardly a rackful of Mainbocher 
rags to her name (except that she 
isn’t really typical) when she tells 
you that too many Disk Jockeys 
(D. J.’s to you, old boy) give her 
the D. T.’s? And even if you deftly 
sidestep her, what do you say to the 
charming old geezer who has cor- 
nered the dental-supply industry 
and keeps flashing his own trade | 
mark every time he smiles, and | 
when he adds that he thinks night- 
time radio is just becoming a juke- 
box wired for sound. 

You can also count on at least 
one Arno-equipped matron from 
Westchester to chime in at this | 
point about the dramatic radio 
program which she heard only last 
night for the third time (no, not 
on tv—on radio!). ‘Even if she 
will agree with you that there may 
be room for repeating the best of 
Godfrey and the best of Groucho. 
can’t you carry a good thing too 
far? And what program manager 
really is proud of the rocketing 
revival of vintage scripts? 

What Can You Do With A Dame 

Desperation to change the sub- 
ject, plus a glimpse of the brandy 
decanter on the sideboard, gener- 
ally induces enough courage to 
enable you to get back to safe 
ground through a, basic, factual 
comparison between the American 
way of radio, with all its hor- 
rendous commercials, and_ the 
British system, with its tax-sup- 
ported, plug-free wireless fare. But 
even here you are trapped. Just 
after you've explained ihst our 
blessed British cousins actually 
listen to their-radios less than ‘2!f 
as much as we do—the soeial Ein- 
stein of the “g've-radio-back-to-the 
peopics” league turns to you ques- 
tioningly. It just so happens, she 
Says, that last evening she timed 
the number and length of commer- 
ecials on her favorite radio show 
with her new _  stop-watch. Her 
findings do more than anything 
you've eaten in days to upset your 
digestive tract. 


| 





| block programming of name talent 





By ROBERT A. SCHMID 


on my left or the gentleman on 
my right (but do want to say to 
you who are still with us this far 
down the line) is that something 
can be done and should be done 
about nighttime radio. I mean it. 


Here is a prescription that I can 
assure you actually wroks. I know 
because we at Mutual have been 
following it in our nighttime pro- 
gramming for two years. And de- 
spite tv and everything else, our 
coast-to-coast nighttime audience 
is up 17% over pre-tv levels, and 
our nighttime billings (thank you!) 
have never been so high. 


The prescription is based on this 
very sound formula. 
a. All good programming is 
good programming at any time. 
b. Nighttime can be as good 
a time as any time with sound 


and crackling drama, music, news, 
and mystery. 


c. Stack these periods with 
stars whose marquee value will at- 
tract listeners and whose voice- | 
appeal will hold them. (We picked | 
Madeleine Carroll, George Sanders, | 


Peter Lorre, etc.). 
d. Make full use of tape—it | 


can deliver the stars and save you | 
money. Most tv artists today are |} 
eager to tape shows because of the } 
minor drag on their time compared | 
to the terrific requirements 
television. 

e. Once you've got the period | 
set, leave it alone. Don’t jockey | 
it around. Sweat it out and out | 
and out cand it'll bring ’em in and 





of | 


in and in. That's the key to in-| 
creasing listeners, mail-pull, and) 
sales. } 


| 
But if this prescription is too 
tough to take for some of our other | 
network and _ station colleagues, | 
then I have a really blue-sky sug- | 
gestion (which makes better din- | 
ner conversation anyway!) which | 
I want to share with you. | 
Now listen closely: Here is a 
program idea for the nighttime | 
radio show to end all nighttime | 
radio shows, and answer all criti- | 
cisms. It shapes up like this: 
Talent: None but the highest- | 
paid in show-business 
Writers: Positively the best 
skills money can buy. 
Time Period: Scheduled to 
reach every American listener at ' 
bedtime. 
Sponsor: 


; 


‘ 


_Some anonymous ; 


(V.P., Mutual Broadcasting System) 


firm, just to keep networks and 
their affiliates happy. 

Commercials: Absolutely none. 

Bill to: All U. S. power and 
light companies; they'll be de- 
lighted to finance this. epitome— 
simply because it is bound to keep 
people out of bed consuming cur- 
rent far into the night. 

I don’t care whether you we 
either, both, or none of these sug- 
gestions, but for the good of the 
listener and the good of the in- 
dustry. ... 

“How about making a night of 
it, boys?” 


Chi Students’ TV 
Viewing Appraised 


Chicago. 
Viewing habits among Chicago 





elementary and high school stu-! 


dents have undergone little change 
from last year, according to North- 
western U. Prof. Paul A. Witty’s 
fifth annual survey of television 
among Chi school children, their 
parents and teachers.@ Tele con- 
tinues to be the favorite leisure 
time activity of elementary school 
children—while it’s less important 
to high school pupils, who spend 
about 14 hours a week at the set. 

Overall viewing dropped slightly 
—from 23 hours to 21% for ele- 
mentary school pupils, from 17 to 
14 for high school students, from 
19 hours to 16% for parents and 
from 12 to 1144 for teachers. Set 
ownership Kas gone up consistently 
— it’s 96° (Witty says the satura- 
tion point has been reached), but 
for teachers, set ownership is still 
below the norm, at 83°. 

Program favorites included syn- 
dicated film shows as well as net- 
work programs. Elementary school 
faves were “I Love Lucy” “My 


Little Margie,” “Roy Rogers,” 
“Superman” and “Topper.” High 
school pupils preferred “Lucy,” 
“Dragnet,” “I Led Three Lives,” 
“This Is Your Life,” “Colgate 
Comedy Hour” and “Liberace.” 
Parents liked “Lucy,” “This Is 
Your Life” “See It Now,” «‘What’s 
My Lfhe?” “Kraft TV Theatre” | 


and “Arthur Godfrey.” Teachers 
liked “What's My Line?” “Kraft,” 


| Fred Waring, “Person te Person” 


and “Omnibus.” 


eee 


Just don’t pay any attention to 
the sales problems of your adver- 
tisers. Worry about ratings and 
jokes and_ sheer tertainment. 
Then worry about what happened 
to business. 

For the umpteenth time, VARIETY 
is loaning me space to propound 
my favorite theory. Clients still 
buy programs to help sell mer- 
chandise. They have as little brand 
loyalty to talent as customers have 
to their: products. And in today’s 
market, a number one company has 
about a 24-hcur public franchise. 

Is that wrong? Not from where 
I sit. And the radio-television in- 
dustry might well take a look at 
what’s happened to the record peo- 
ple. Records, till very recently, 
have been merchandised in tradi- 
tional entertainment style. The 
record business refused to have 
the slightest truck with the notion 
that they were selling a product 
for money to people. This was the 
magic of entertainment—show 
business. And consumers could 
darn well try to find where these 
records were to be had—because 


the record companies weren't going 
to help. 


Well, selling records is now a big 
business. You can get them in 
strangé places, such as supermar- 
kets. And the record business is 
taking a leaf from package goods 
in packaging and merchandising. 
And it’s not hurting at.all. Matter 
of fact, the business is growing. 


The difference is in the change 
frem pure art to pure selling. Now 
pure selling might include a Yot of 
pure art, if that meets the require- 
;ments for the sale. But radio and 
| television as selling media must 
}do much more than they have in 
the past if they want to not only 
hold, but develop new business. 

Maybe what the networks and 
stations need is a new kind of of- 
fice holder added to Fred Allen’s 
favorite targets. That’s a guy who 
can analyze what’s happening in a 
business or industry and convey 
that knowledge to everybody in 
the programming and sales end. 


| Gotta Ask For Right Chart | 


‘ 











| The average client in the pack- 
| aged goods field has much more 
| appreciation of A. C. Nielsen’s 
| charts covering distribution and 
product position than he has of Mr. 

















What I seldom admit to the lady 
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JACK SHAINDLIN 


Musical Director 


Louis de Rochemont’s “Cinerama Holiday” 





How To Broadcast. 
Sustaining Shows 


! By HAL DAVIS ; 
(V.P., Charge of Promotion, K & E). 


, 

Nielsen’s rating charts. And all 
those basic documents should be 
shown to producers, talent and 
anybody else connected with a pro- 
gram. 


Maybe it’s not their job to worry 
about such matters.. But when 
cancellations. come through, the 
speculations are rife,. grim, and 
generally without any knowledge 
whatsoever 6f the basic reasons be- 
hind the moves. . The problem in 
the radio-tv business seems to be a 
lack of perspective concerning the 
relative importance of these media 
in business. 


Advertising successfully means 
proper consideration of all media 
in terms of the sales problem pre- 
sented by the client. At K&E, for 
example, Joe Braun, our boss of 
Media, has to supervise daily de- 
cisions between all kinds of media. 
In so doing, he and his department 
work closely with gents like Wick 
Crider, who runs the radio-tv op- 
eration. Even though Crider has 
helped boost K&E radio-tv bill- 
ing in the past few years, his 
recommendations are arrived at 
after long sessions with media and 
the account groups on what would 
seem best for a given situation. 


The buying of a radio or tv prop- 
erty is only the beginning of the 
marriage. And the divorce rate 
in these media is considerably 
higher than the national average. 
Because the client buys programs 
to meet a selling need, all other 
considerations are secondary. And 
if the program isn’t used to sell 
correctly, and isn’t merchandised 
correctly, that program stands a 
good chance of being dumped for 
something else; not necessarily in 
the same medium. 


These are itchy times. And it 


, behooves all in the business to 


«~mderstand the basic facts of life. 
Individually, and collectively, we 
must understand what a client 
makes, how it is made, how it is 
sold, who sells it and to whom 
and who is supposed to make a 
profit on the whole deal. 


That has nothing to do with a 
staff of writers who turn out jokes. 
The client has long experience 
with expensive machines and ovro- 
duction facilities. costing much 
more than the average comedian. 
He buys these machines in the full 
confidence that they will deliver 
as advertised and stand up for a 
long time. He expects his adver- 
tising to deliver in the same man- 
ner. Ar? if it doesn’t, he replaces 
what he doing with something 
which has a better chance of de- 
livery. 

Clients, themselves, are finding 
much of their profit these days in 
new items. Even the most tradi- 
tional of companies is looking 
around for something new to diver- 
sify and expand its lines. What, 
then, is the chance of traditional 
thought in radio and television to 
survive? None. 

It’s an exciting opportunity for a 
lot of new business for everyone. 
Radio and television are dramatic 
and stimulating. They can stir 
people to talk and act: They also 
produce much that is routine, com- 
monplace and just plain boring. In 
the long run, they will succeed 
as media when they accept their 
position in the selling structure 
of the advertiser. 

Thrat does not mean they must 
give up creative programming. It 
does mean that sales sense must be 
added to creative programming if 
they are to remain in business. 

The handwriting has moved from 
the wall to the contracts. 


Frisco’s 1st Simulcast 


San Francisco. 

The first local audience program 
to be regularly simulcast in San 
Francisco goes on the air Sept. 4 
when KGO-TV takes over Dean 
Maddux’ “Budda’s Amateur Hour.” 

Maddux, who has broadcast the 
show for 18 years with KFRC, 
switches stations for a weekly half- 
hour stanza, 7-7:30 p.m. on Sat- 
urdays. Show will seore another 
first as it will mark the debut of 
KGO-TV’s new Studio A in the 
new KGO building on Golden Gate 
Avenue. The 1,000 square foot 
studio is the largest in San Fran- 
cisco. 
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| It’s Been a Colorful Year 





By RICHARD LEWINE 





(Executive Producer of Color Programs, CBS-TV) - 


Last November, CBS Television 
put on the first regularly-scheduled 
golor series telecast under the 
NW. T. S. C. standards. At the time, 
it was decided that the best way 
to learn about color was to begin 
working with it under actual on- 
the-air conditions. A variety for- 
mat seemed to present the best 
conditions for workshop. study of 
the medium. 

This program, which we called 
“The New Revue,” permitted every 
kind of production and lighting 
experiment and presented most of 
the problems Wwe knew we were 
going to face later on when we 
began rotating all our major net- 
work shows in color. “The New 
Revue” was a totally new kind of 
project for CBS Television. The 
series started on Nov. 13 and by 
the 18th of June, some 30 shows 
and some 200 musical and variety 
acts later, we had learned every- 
thing we hoped we would—possibly 
more. 

It might be well to mention 
some of the mistakes we made— 
and the lessons we learned. 

Our first temptation—perhaps a 
natural one—was to use’too much 
colof and too many colors. I sup- 
pose we thought that now that we 
were in “color” every picture | 





we weren't producing the show. | 
This policy didn’t make for very) 
good pictures. It took the empha- | 
sis off the performer where the, 


emphasis properly belongs, and, | 
of course, it made producing the | 
show about twice as difficult. But) 
by about the third week, we began | 
thinking of color schemes instead | 
of an arbitrary combination of) 
many colors. Economy in the use | 
of color quickly became our rule} 
of thumb. When Edith Adams ap- | 
peared and sang two of her songs 
from ‘Wonderful Town” we used 
only the poster from the show be- 
hind her on a neutral-colored flat; 
Martha Wright was shot mostly in 
close-up, taking advantage of her 
own attractive skin coloring and 
the rich color of her gown. Just 
the performer alone made an at- 
tractive picture. When we fully 
realized this, we had learned our 
first important lesson. 

Equally important in choosing 
colors for the show was considera- | 
tion of how the black and white | 
translation of the color picture | 
would look. George’ Jenkins, our 
color designer—with as much Hol- 
lywood and Broadway experience 
in color as anyone could have— 
had a new problem on his hands. 
He had to keep in mind that, color 
notwithstanding, most of our view- 
ers were seeing the show in black 
and white. He soon found out 
that pastel shades placed close to 
each other might be attractive 
enough in color, but made for a 
picture with little or no contrast 
in the black and white translation. 
A pastel pink and a pastel green, 
for instance, were almost identical 
when rendered into black and 
white. He began to thiuk of color 
contrasts very much as he would 
gray scale contrasts. Dept and 
background detail took on a new 

portance and I think he spent 
as much time looking at the black 
and white monitor in the control 
room as he did watching the more 
vivid expression of his work on 
the color monitors. 











| Exploring Lighting | 
In our lighting experiments, we 
found that incandescent light 


worked much better than fluores- 
cents. It provided us with a more 
even tone and was generally more 
reliable for our purposes. One of 
our top lighting -supervisors, Sal- 
vatore Bonsignore, was assigned 
full time to color and he began 
storing up an invaluable backlog 
of knowledge about color lighting 
techniques. The ideal lighting sit- 
uation was one in which the per- 
fermers were lit separately from 
the set, and he preferred light 
from a low angle source—very 
much like footlights, as a matter 
of fact. Since the colors changed 
every time the lights changed, we 





needed compiete and continuous 


control to maintain the same pic- 


ture on the color tube that the eye 
was seeing out on the studio floor. 

As we went along, we began to 
try low 
When Maria Talichief appeared, 
she was provided with a formal 
garden setting in subdued tones. 
A group of Flamenco dancers was 
presented in brilliantly colored 
costumes, well lit, in front of a 
purposely less-intense backdrop in 
the style and mood of an El Greco 
with only two or three darkish 
colors. This type of staging fo- 
cused attention on the excitement 
of the performance itself. In brief, 
it kept the viewer’s concentration 
where it belonged—on the enter- 
tainment itself—and color became, 
as it should be, a new facet of pro- 
duction rather than a new medium 
in itself. The choice of settings 
was very often dictated by the 
coloring of the performer in ques- 
tion. For example, Janis Paige, 
who enlivened the stage with her 
brilliant titian hair, needed very 
little surrounding production other 
than an attractive neutral back- 
ground. She offered as much color 
as anybody could possibly want. 





| No Time Fer Guesswork | 

Our experience in learning how 
to plan a color show was invalp- 
able. We found we needed no new 
people on the staff of a show: 
rather we needed a staff able and 
willing to think out every produc- 
tion detail days before camera 
time. Nothing was left to guess- 
work. 





key and mood effects.| [2 
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TV Can Help Create 


By JEAN PAUL BLONDEAU 
(Mr. Blondeau is curently in this country from Paris to help foster an 
international setup). 

An important group of French commercial radio producers, adver- 
tising agencies, sports promoters and several newspapers have recently 
formed a company whose specific purpose is to spank a little life 
into what might have been a still-born baby—French television! 


This group, known as International TV, of which I am a member, 
has announced its plans, which may eventually transform French tv 
into an exciting and dynamic medium. We envisage the construction 
of a TV City in Paris, including the transformation of “Velodrome 
ad’Hiver,” Paris’ Madison Square Garden, into a mammoth tv studio 
where many of the great European sporting events will be televised. 
As a result of this construction, we are planning to obtain from the 
government permission to televise certain sponsored programs. 


Since the U.S. is the furthest advanced in tv, we have decided to 
study your techniques; both technical and artistic. I was chosen to 
represent our group in the U. S. because of my affiliation with Amer- 
ican tv, being the first European to present a live show in this country 
(“Dollar A Second”). I have spoken to many tv engineers, producers 


and directors here, and have received wonderful ideas for future use 
in France. We are continually looki for new programs, both film 
and- live, which will be compatible w French taste. 





| French tv, I am sorry to say, is in a rather sad state at the present 
| time. The reasons are obvious. Our. nationalized tv industry has only 
| three stations operating presently—Paris, Lille and Strasbourg—with 
| an average viewing audience of 300,000. Television viewers have in- 
| creased very slightly during the past year because of the lack of 
a programs and relatively few hours of tv broadcasting per 
ay. ° 





By PAUL DREISCHE 


(MPO Productions) 


Television has long proved a gold 
mine to the nation’s advertisers. 
Soap flakes, cigarets and _ soft 
drinks zoom up into aggressive 
closeups, punctuated with 


ire had to plan carefully the color of | resistance with as much force as 
should be’a riot of color; otherwise! every necktie and every pair of|a coaxial cable can stand, 


gloves, because they often became 


scheme. We reached a point, I 
should say after about six shows, 
where we felt we were in control 
and that we were running the color 
program instead of it running us. 

Makeup, which we thought would 
be a difficult problem, turned out 
to be a fairly simple matter. Oddly 
enough, normal street makeup pro- 
vides very satisfactory results and 
even now, it is no more difficult 


nor time consuming than for black | 


and white. 


I don’t think we have learned 
the answer to every problem, by 
any means, but I think we've got 
most of them. The color technical 
erews worked closely with us and 
the value of their experience can’t 
even be estimated. Had it not been 
for their constant readiness to try 
new things week after week, I 
doubt whether we would have 
learned very much or have gotten 
very far. But they fought the good 
fight along with our production 
staff and we completed the course. 


As we begin rotation of all our 
major CBS Television shows into 
color, we ‘do so with some seven 
months of solid production and 
technical experience, all of it 
achieved the hard way — under 
actual show conditions. Our pro- 
ducers and directors will have the 
advice and assistance of the key 
production and technical personnel 
from “The New Revue,” sparing 
them a great deal of trial and 
error. And I’m sure that as each 
of our production staffs begin ac- 
tual work in color, they will be- 
come infected with the same en- 
thusiasm for it that for 30 shows, 
through the easy and_ difficult 
times, never left any of us for a 
moment. 

















ALAN YOUNG 
“Saturday Night Revue” 
NBC-TV 


|}a dominant part of a total color! 


| 
| 





Bit American business and in-| 


dusiry have recently uncovered a 
rich new vein of ore in tv—con- 
siderably Jess forceful, but prob- 
ably more effective; free showings 


of sponsored public relations and — 


sales promotion films. 

Today, more and more television 
viewers are gently prodded into 
buying products by documentary 
pictures which make little, if any. 
mention of either their sponsors 
or their sponsors’ products. 


life on farms and ranches, forest 
conservation, scientific research 


and American history are just a! 


few samples of the subject matter 
of these films. 
time, all the tv stations ask is that 
the pictures be entertaining, and 
convey their messages with sub- 
tlety. 


of this genteel salesmanship have 


spawned a vast, multi-million dol-' 


lar industry, where big business 
is spending more and more of its 
advertising dollar for films 
television. And, in a way, it all 
began by accident. 





| $50,000,000 Annual Tab i 





In the early days, tv stations 
were crying for material. Looking 
about frantically, their eyes soon 
fell on the thousands of sponsored 
films already produced for school, 
church and club group distribution 
throughout the country. The movies 
proved such a success, that busi- 
ness today is slanting its films pri- 
marily for the 60,000,000 television 
audience. 

Last year two thousand firms 
spent over $50,000,000 on motion 
pictures. An even greater amount 
will be spent this year. Why? 

The answer is two-fold. First, 
the prestige gained for a firm by 
showing an entertaining, informa- 
tive documentary is incalculable. 
But prestige is abstract. Tough- 
minded business men have found 
that these films also pay off—in 
dollars and cents. 

In 1951, for example, MPO Pro- 
ductions produced for Remington 
Arms a motion picture called 
“Gunning the Flyways.” The film 
has been in distribution for two 
and a half years, with prints being 
handled both by MPO and by the 
regional sales offices of Reming- 
ton. The production cost was 
$18,500. Seventy-five prints cost 
$11,549.75, or a total investment 
of $30,049.75. Distribution han- 
dling charges to date total $434.24. 

In two and a half years “Gun- 
ning the Flyways” has played over 
165 tv stations reaching approxi- 
mately 26,000,000 people. 

Total cost per person: $.0012. 
And this infinitesimal cost per 
person goes even lower every year 
as the original investment is pro- 
rated against an ever increasing 
total audience. 

The Ford Motor Co.’s “The 


pitch | 
Our costume coordinator! and jingle, battering down sales 


Hunt- | 
ing, fishing, the curiosity of youth. | 


In granting free | 


The economy and effectiveness | 


for | 


Lack Financial Support | 





| 
| 
| Nationalized tv, having no financial support from sponsors and 

| existing purely on a limited government grant, has npt been able 
|to hire the outstanding talent available in France. Since the war, 

| the same problem existed for French nationalized radio, and the result 

; has been that the French radio audience, for the most part, now 

listens to the commercial stations of Radio Luxembourg, Radio Monte 

Carlo, and Radio Andorra. These stations, situated on the French 

frontier, being able to afford the best actors, writers and directors, 
| have given the listeners the type of programs they want. 

Unfortunately, this happy solution has not been applicable to tv. 
The two commercial stations, Telesarre—ilocated on the Northeast 
border of France)—and TV Luxembourg, which are scheduled to begin 
operations this fal, have already announced that the programs will 
' be broadcast in German, due to the very limited reception of their 
tv picture in France. Whereas commercial radio is able to penetrate 
|through ail France, via its more powerful wavelengths, commercial 
tv obviously is not. 

Our radio sponsors and producers, who have been waiting the coming 
of tv, now realize that their only solution lies in a commercial tv 
network. It was this realization that brought about the formation of 
our new company, International TV. 

Our present plans. providing for partially sponsored tv, will not 
only furnish excellent programs for the French tv network, which will 
include Lyon, Nice and Marseille, by the end of 1955, but also will 
take advantage of the great potentialities of the budding European 
tv network known as “Eurovision.” 


Thus far, Eurovision has consisted of a series of international sports 
programs, plus outstanding public events like the Coronation and the 
Pope’s address. But our plans are to institute several daily tv programs 
linking the major western European capitals. What type of programs 
| would all the countries of western Europe have in common? 
Countries with different languages, customs, mores? Never before 
, have the problems of Europe been explained within the same medium. 


First of all, the interpretation of news: Imagine, in all the western 
| European capitals, tv studios set up similar to that of “Today” in 
New York City—and a program which switches from capital to capital, 
giving Europeans for the first time, an unprejudiced view of their 
neighbors and their problems. 

Also a program that strikes to the heart of all Europeans—their 
| homes. What better way of people understanding one another? An 
| international “Home Show” would do more to brifig tolerance and 
| understanding among Europeans than everything that has been done 
| till now. The day Germans start eating frogs’ legs and French begin 
| enjoying Wiener Schnitzel, then tv will have done more to bring about 
| harmony than all the treaties that have been signed between France 
|and Germany in the 100 years! 

It is a revolutionary concept but the tremendous potentialities of 
| tv leads me to believe that one day, in the not too distant future, we 
will not only have such programming, but also will be exchanging 
news and entertainment with the U.S. 





, 


| American Cowboy” reached 27,000,- 
000 people on 308 stations, and 
Nash’s “Proof Through the Night” 
*played to 22,000,000 on 135 sta- 
tions—both over a two-year period. 
And in only six weeks, “Decision 


for Chemistry,” sponsored by the 
Monsanto Chemical Co., was seen 
on 32 stations by 5,500,000 people, 
The examples are endless. 

But more important than the size 
of the audience is the impact on 
that audience. The production 
cost, plus a $15 distributor's charge 
for each tv screening, buys the 
undivided attention of the viewer, 
with picture and sound, for 30 min- 
utes. Another way of putting it 
is that the motion picture medium 
delivers “advertising readership” 
almost equal to circulation. 

Nash’s “Hunting in Alaska” and 
“Fishing in Alaska,” for instance, 
are not only the most popular and 
heavily booked films distributed 
by Modern Talking Picture Sevvice 
after five years, but Nash dealers 
have cited case after case of sales 
directly resulting from screenings 
of these pictures. 

So it looks like the television 
viewer is in for a steady diet of 
documentaries ‘n the years ahead. 
He will become very well informed 
on a lot of subjects ranging from 
grasshopper contro] to the romance 
of plastics. And if, in seeing the 
scenic delights of the Hawaiian 
Islands, the camera takes him there 
via one of the sponsor’s passenger 
planes, the viewer won't mind. The 
sponsor certainly won't. 
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Even Cheesecake 
Can Turn Sour 


i By ROBERT M. WEITMAN 
(V.P. In Charge of ABC Programming, Talent) 


To paraphrase William Shakespeare, “To Rerun Or Not To Rerun” is 
one of the most important questions in summer programming. 

Television, which in a few short years has won for itself a gigantic 
audience, is apparently bowing to the dictum that its “bad-weather 
friends” are not to be counted on when the sun 
shines hot and bright. 

Sponsors and their representatives, apparently 
fee] that since they have the means and the in- 
clination to escape from their apartments and 
homes during the summer days and nights, then 
all of America can do just the same. 

It is a fallacy. It is an untruth. The proof lies 
in the simple arithmetic of the 8,000,000 people 
of New York City for example. Certainly not more 
than perhaps 5% are fortunate enough to escape 
a New York summer; another possible 15% seek 
relief at the beaches and other outdoor recreations 
during the daylight hours of the summer week- 
ends. The same percentages probably hold true in 








Bob Weitman 


all of America. 

Where, then, are the 6,000,000 or more people left within the limits 
of New York? What are they doing? 
them the pleasure television gives them nine months of the year? 


It is the practice of television to bring to the summer viewing public 


reruns of programs previously presented. Albeit the majority of these 
reruns are of fine quality, they have been seen before and unless they 
are exceptional—no, almost counted among the “‘classics’—the dial will 
be flipped and maybe the set will be, turned off. 

It is my contention that the vast television audience of September 
through May can be retained almost intact if we will not “sluff them 
off” with reruns; that summer television viewing can be productive 
for a sponsor who cares enough for his winter audience to keep them 
through the summer. 

Sure television dials are switched off in the summertime. The public 
is not getting the kind of entertainment they are accustomed to! They 
get reruns on film, movies they're seen countless times, and when 
they do get a live show, it is far inferior to what they get the balance 
of the year. 

We find a parallel to the current thinking of the television in- 
dustry in the thinking of the motion picture industry up until about 
10 years ago. 


Movie theatres used to close down for the summer period. Film | 


distributors hoarded their product for the cooler months. Then some- 
one came along and showed movies in open-air facilities atop the 
closed-in theatre. Business during the summer months zoomed. The 
movies began to talk and the open-air theatre died because of the in- 
terference of street noises. Someone else came along with the idea 
of giving movie audiences the coolness of the outdoor evenings within 
the confines of a theatre and the air-conditioning of movie theatres 
was under way. Business in movie theatres skyrocketed. 


| Then Came Television 


We were so busy developing our new industry that we forgot the 
lesson that the theatres had learned. No, we didn’t close down. We 
merely began to stagnate. We tried to palm off on the public the 
same cheesecake we had served to them some months before. But 
the cheesecake had turned sour or at any rate it did not taste as good 
as that first bite when it was first dished-out. So our television audi- 
ence turned away from us. 

But the people wanted entertainment. They all couldn't get out 
pf the city. They went to the movies. At least there they saw fresh 
entertainment. They hadn't seen it before. But in the case of tele- 
vision the mection picture industry checked and found that television 
was trying to put one over on its public during the summer months. 
And quick as a flash they reacted by showing movies as good, if not 
better, than their winter movies, during the months that television 
programming was weak. 

It is my firm conviction that fresh, new shows will hold our view- 
ers throughout the summer. That we do not have to close up shop. 
All of New York — and the rest of the big cities do not head for the 








‘hills and the beaches during the summer period. According to the | 


Consolidated Bdison Co. there are now more than 199.500 home air- 
conditioning units in operation in the parts of the city serviced by 
them. They anticipate that by next summer that total will be increased 


by at least another 90,000 units. They know, too, that many homes | 
have an air-conditioning unit cooling off the same room that houses | 


the television set. Distributors of such equipment report that in the 
majority of installations the living room is the location of the first 
iir-conditioning unit in the home. The sharp cut in the price of this 
‘quipment will get them into many, many more homes. 

TV can capture its biggest audiences during the summer by provid- 
ng them with the kind of shows we are giving to them the rest of 
he year. We can get them while they're off-guard saving money and 
—, to hold them through the rest of the year! And it can be 
one! ; 

As I've said earlier, to rerun or not to rerun is the question facing 
us during the summer. Where we have good shows we know the public 
wants to see again, all is well and good. But we do not have enough 


of tliese shows and so, in my opinion, we should try to program shows 


of rew and fresn quality. 
“ertainly we can’t do it by ourselves. Beginning as soon as we can, 


we should undertake a program of educating sponsors and potential | 


spesors to the great avenues of television productivity available to 
them during the summer months. We must make every effort te con- 
vince them to join with us in the strength of our convictions. We must 
demonstrate to them that we can now, during the summer, attract 
large audiences and retain them with good shows so that this same 
audience will stay with the show through the rest of the year. We 


must get them to believe with us that it’s “the good old summertime.” | 





Standard Oil of Indiana 
Repacts ABC-TV Pro Grid Philadelphia, July 27. 


Joh . “Chick” 

Chicago, July 27. Pity A hear sen promo 

Standard Oil of Indiana has de- | “0? #" pu city irector at tele- 
tided to go along again this season | Vision station station WPTZ, has 
with ABC-TV’s telecasts of the been named assistant to David 
——— ea Cardinals pro | Partridge, general advertising and 


Standard will |_: . 
bankroll the 12-game package on |sales promotion manager of West- 


18 midwest outlets with the web | inghouse Broadcasting, Inc, 
co-oping the games in other mar- Announcement was made by 


‘Chick’ Kelly Upped 


What do they turn to to give | 


j}tude “let Joe do it” prevails in 
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“Jack Benny Show"”—TV 
TV “Musical Chairs’—KTTV 
Radio 
“Jack Benny Show” 
CBS-Network 


- Video Needs 
1 Farm System 


| By PAUL WHITEMAN 


| Everybody recognizes the des- 
| perate need for developing new 
| talent, but when it comes to doing 
| something about it, the old atti- 


“Cisco Kid” 
Mutual Network 














| most quarters. With television eat- 

ing up talent faster than any other 
| medium of show business that we 
have ever known, it is up to the 
| professionals of our business to 
|encourage the amateur talent 
shows. 

In most cases show people give 
talent shows the brushoff, and in 
doing so make the jobs of those 
of us with a sincere interest in 
: the young per- 
formers much 


harder. 
At one time 
there was 


the vaudeville 
circuit for 
the develop- 
ment of new 
performers. 
: Here, before 
i an audience, 
“8 they had a 
Paul Whiteman chance to de- 
velop their 
talent and a sense of showmanship. 
But today there is no sounding 
stage for the unpolished performer. 
That puts the job squarely on the 
| shoulders of tv. It must develop 
| its own farm system and the an- 
| swer is the many amateur shows 
/on both network and local basis. 


| To start with there is really a 
natural type of appeal in these 
| shows. People always pull for the 
|underdog and these kids are in 
that category until they blossom 
out as full-fledged performers. 
Another thing” that many people 
lose sight of is the amount of pre- 
‘liminary screening we, and all 
|talent shows for that matter, do 
| before getting a show together. 











_|tures flash through your mind tak- 


A TIME TO 


- By GORDON GRA 
(V. P., General Manager, WOR, WOR-TY) 


A time to think ... a time to 
die ... a time to live. These are 
the times that try men’s souls... . 

Now is the time for all good 
men to come to the aid of their.... 


You put a piece of clean white 
paper in the typewriter and you 
think of an article you are going 
to write. You try to put your 
thoughts in focus. A million pic- 


ing you back to the past. The fu- 
ture is still a blur, and then you 
remember what the hero of the 
play, “Berkeley Square,” said; “You 
are in a plane flying overhead, be- 
low you is the river and time is 
like that river. You can see where 
it begins, where it is and where’ 
it is going.” 

You wish it were that easy. You 
wish you could see it all. You are 
living in a science fiction world. 
You are not a time traveler like 
the hero in “Berkeley Square” but 
you are living in an age of wonder 
and miracles. You hear the kids 
acting out space talk: “The rocket 
ship is ready! Blast off! We're 
going to the moon!” It’s an atomic 
age; an electronic age; a gadget 
machine age. Speed and tension; 
anxiety and intérnational conflicts; 
hysterias of all kinds echo around 
you: 
linquency, hoodlumism, 
deflation, rising production costs, 
rising labor costs; fantastic new in- 
ventions; magnetic tape recordings, 
color television, miniature cameras. 
The echos thunder on: “What are 
we going to do about the problems 
of the aged; what are we going 
to do about movie theatres closing 
down; what are we going to do| 
about residuals for half-hour tv 
films; where are we going to get 
new talent: what’s going to be with 
UHF and VHF; when are there go- 
ing to be more new stations; what’s 
wrong with -rating systems; how 
many stations can live in one mar- 
ket; what are we going to do about 
nighttime radio; what are we going 
to do about daytime radio; what’s 
the future of live programming; 
where are we going from here?” 

The frenzied’ questions whirl- 
wind into silence and fear. That 
fear translates itself into anxiety 
and complaints and do-nothingness 
and worrying about the other 
fellow. 


} You Think, Think, Think | 


You think of how the world you 
live in relates to you directly. You 








investigations, juvenile de-| 
inflation, v 
| It-All and your Teview-preview  ar- 





think of the ratings and the sur- 
veys and the research and the 
articles on the changing composi- | 
tion of the audience. You think of | 
the bright young Madison Avenue | 
man you had met at a party re-| 
cently. You mentally had dubbed | 
him, the Man-Who-Knew-It-All. He | 
had all the answers.  Indiscrimi- 
nately, he knocked stations, net-| 
works, packages, programs—every- | 
thing was wrong. And when he | 
got around to WOR, I asked him | 
to be as specific as possible. Glit- | 


THINK 


he need not have. mused for him- 
self. Few men have shuffled oft 
a mortal coil to find it turned so 
immortal. Today, his phrases, the 
language he helped create, are a 
greater part of life than ever be- 
fore. j 

—And Then There’s Pride _ | 
You think of your plans: for the 
future because of the success of the 
classics on the “Radio Playhouse,” 
you'd like to tell the Man-Who- 
Knew-It-All that you are planning 
to present a transcribed series’ of 
Shakespeare’s great works: . “Mac- 








beth,” “The Tempest,” ‘Romeo 
and Juliet,” “Hamlet,” “Richard 
Ill.” “Othello,” “Taming of the 


Shrew,” “Henry V.” And then you 
decide to tell him about a movie 
you saw recently, The plot dealt 
with the behind-the-scenes story 
of executives in a big company, 
You reminded him of the climatic 
speech the hero made. You don’t 
remember it exactly, but it was 
about PRIDE. “You have to have 
pride in your product. Every man 
in your organization from the bot- 
tom to the top, must have a feel- 
ing of pride in what he is doing, 
pride in what he.is selling. He 
must believe in his product. 


You think of the Man-Who-Knew- 


ticle and you wonder if you ought 
to write about “Pride.” The magic 
word is—Pride. ou are. proud 
to be in an industry which serves 
the public interest. You are proud 
of the showmanship, program 
ideas, the personalities, the pro- 
motion, the publicity, the enthusi- 
asm, the courage, the efforts of all 
the people in front of and behind 
the microphone who for years have 
tried to bring entertainment, .in- 
formation and educatidn to the 
growing and ever-changing audi- 
ence. You are proud of the fact 
that you are still planning for the 
future, although you can’t tell the 
Man-Who-Knew-It-All what you are 
hoping for. But you know that 
what he Jacks; pride and faith— 
that’s something you have. 


So you tell him about the Adver- 
tising Council’s campaign on “The 
Future of America.” ‘The better 
you know America, the better the 
future looks.” You tell him about 
the public service campaign you 
are running in a letter writing con- 
test entitled “Why I Have Faith 
in the Future of America.” You 
tell him about the tremendous mail 
response, the beautiful and inspir- 
ing letters. And you relate it to 
your industry and to your stations. 
You tell him that you can look 
into America’s future and you can 
set your hopes high. You tell him: 
“This dynamic country has. been 
in a period of tremendous growth. 
This has meant more jobs, more 
money, more security, more homes 
and more opportunities for every- 
one. As you look into the future, 
all that can be seen is promise 





Each week for our hour ABC-TV | 
show, “On the Boardwalk,” we au- | 
dition about 400 acts and from| 
this group we select six or seven | 
to appear. Even the few we do! 
select are far from polished, there | 
just aren't enough places for these | 
kids to become polished. 


Not Just An Audition 








As anyone can see, this is a ter- 
rific screening job. But our work 
doesn’t end there. After we take 
a handful of acts and give them 
| a chance te audition on the air, we 
cut the six or seven down to three 
| winners, 

Then we take these three and | 
with the help of a few far-sighted | 
| professionals we attempt to help| 
these kids by rehearsing and coach- | 
ing them for a week. With the| 
little help we can give them in a 
| week we bring them back on the 
| Stage to perform. with costumes, 
| scenery and the full band. This is 
what I have in mind by helping 
to develop new talent. Just an au- 
| dition without coaching is hardly 
| the answer to the pressing need 
for new, trained talent to fill the 
many, Many programs aired every 
week by the four tv networks, not 








tering generalities about programs, | of even greater growth for your 
production, public service, new | country and for you. This is the 
ideas, new techniques, the lack of | big promise. The sweeping changes 
initiative and imagination filled the |that have been taking place in 
Martini air for another 15 min-| America during the last dozen 
utes. So I asked him if he knew | years have been resulting in vastly 
about the allocations of public|¢xPpanding needs, and meeting 
service messages, the time ‘devoted | these needs offers greater oppor- 
to Polio, Cerebral Palsy, Heart | tunities than ever before to prac- 


| for the Mental Hygiene Associa- 


| never looked at the “Merry Mail- 


disease and a host of others. I/| 
asked him if he knew about the 
three-week forum Martha Deane 
had conducted on mental hygiene 


tion. Of course, the Man-Who- 
Knew-It-All had never heard of it. 
He had never heard of “Harlem 
Detective,” ‘High Tension,” “Spot- 
light,” “Colonel Venture.” He 
had never ge of our experi- 
ments in new camera techniques. 
He had never heard of the recep- 
tion accorded the _ non-violence 
“Colonel Venture” program. He 
had never read the many news- 
paper and trade press plaudits. He 


man” or knew of the job Ray 
Heatherton was doing on radio and 
tv. He knew nothing of the many 
public service films on tv and most 
of all, he knew nothing about the 
“Radio Playhouse.” 

You think of the Man-Who-Knew- 
It-All, the critic living in a vacuum 
and you remember a little bit of 


kets. 

This is ABC’s second National 
Pro League bundle set for this fall. 
Network earlier lined up Ameri- 
can Oil to sponsor the Washington 
Redskins’ telecasts 





Chris J. Witting, president of West- 
inghouse, who said Kelly will be 
headquartered in New York, start- 
ing Sept. 1. Kelly has been with 
WPTZ, one of the chain’s three tv 
outlets since 1950. 


your Shakespeare. ‘What dreams 
may come,” Hamlet muses, “When 
; we have shuffled off this mortal 
for trained performers. coil, must give us pause .. .” And 

When you consider that every'for centuries literate man has 
half-hour or heur show has gen-| mused with him and taken pause. 
] (Continues: on page 88) 


to even mention the hundreds of 
local stations that also have a need 











tically every group in our society. 
We are in a new age of promise. 
Unprecedented population increase 
in the past decade, marked im- 
provements in our living and work- 
ing standards, other _ striking 
changes in the American scene 
have been creating a wide variety 
of needs—meeting these needs of- 
fers great opportunities from 
which all of us can benefit.” 

Here in greater metropolitan 
New York with the population ever 
increasing, we will never be with- 
out customers, listeners and 
viewers, 

You think of all this as you try 
to put it all on paper and now the 
future comes into focus and you 
know that it will be as bright as 
you make it. You know that the 
eternal verities stil] held true. 
There is no substitute for hard 
work. As Edison said, “It is a mat- 
ter of 2% inspiration and 98% 
perspiration.” You know that 
there is a time to live, a time to 
die, a time to think and a time 
to do— 

You think it over and now you 
know the theme for your article: 

Now is the time for all goo 
men to work together toward the 
future. 
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TECHNICAL 
SUPERVISION | 


cooperation 


oF the 
LOS ANGELES 
LAW ENFORCEMENT 


listeners live the 


ADVENTURE, EXCITEMENT 
AND ACTION 


as MR. D. A., HARRINGTON, MISS MILLER 
match wits with the underworld 





Champion of the 
people, defender 
of truth, guardian 


Py mel i mitiatetelitlaiiel. 


rights to life, liberty | 


and the pursuit of 


happiness. 





A.B. SURVEY* 
YOU SEEN THE B. 
OF THE CUMULATIVE ane ef 
RADIO MYSTERY DRAMA ee 
o 





PREDERL H COMPANY 


1529 MAD/ 
NEW YORK SON ROAD * C/NCINNAT| 6 OHIO 


HOLLYWOOD 


Get in touch with us now . .-. wire, phone, write for ful 
FACTS ON THIS NEW SALES PLAN FOR ADVERTISERS! 











SPARKLING 
SCRIPTS! | 

















eT 


DEAR MR.ADVERTISER, 
“MILLIONS HAVE APPLAUDED 
US ON STAGE, RADIO, IN — 
BOOKS AND MAGAZINES. 

NOW, WERE READY TO 
SELL FOR YOU IN TV'S 
MIGHTIEST SELLING FORCE, 
FAMILY SITUATION COMEDY, 
WHEN FAMILIES. SEE THEM- 
SELVES AS THE ARCHERS, 
You'VE GOT THEM BY ~ 
THE EMOTIONS, BETTER 
WRITE, WIRE OR PHONE 
TODAY. LOVE 








NOW READY IN ZIV-COLOR BRILLIANT. COMPATIBLE 


%& BOBBY ELLIS as DEXTER 
%& MARY BRIAN as MRS. ARCHER 
%& JOHN ELDREDGE as MR. ARCHER 








BB ZIV TELEVISION PROGRAMS, INC. 
m™ 1529 MADISON ROAD, CINCINNATI, OHIO 
NEW YORK | HOLLY 
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UP... from the floor 


- 


Reversing a 10 year sales 

- decline, one drug product 
showed an 18% increase aftér 
60 days on MUTUAL; 10% for 
the total year. Greatest sales 
gains were in the 20 top 


television markets! 





UP... to the listeners 


“Do you believe the McCarthy- 
Army hearings should be con- 
tinued on the present basis?” 
asked a MUTUAL commentator. 
Only one request, no induce- 

ment mind you, but in poured y 


151,000 answers! 
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UP... to theirtars 
The product cost—of all things 









—$100. The advertiser wanted 

leads. Firsts MUTUAL broadcast 
rolled in 3,500 and in—hold 
tight—13 weeks, 46,000! 


Man had to advertise for 










extra salesmen. 


UP..: single-handed 


It (the agency) wrote: “Sales 











on our client’s product are 





‘way up’—around 25% for this 


year. This is one success story 









you don’t have to share 
with anyone. MUTUAL was 


the only media used.” 


Sure we've an audience lift (even listening at night is up on Mutual over last year 





in the latest Nielsen report~M-F 7:30-10 pm.) Sure we've a billing gain (the only network 
to have one in fact—Jan.-April '54 over Jan.-April '53). Sure we lift our voice 
in 328 markets other nets and other media miss. That’s the great strength of Mister Plus. 


But the lift that counts, we think, is the lift Mister Plus gives clients’ sales. 





| Want a lift, Mister? 





Mutual Broadcasting Sys COMI serie Conrad Tera or A Aner... PLUS ‘i 
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eA new standard of performance 


unmatched by any other record-playing system 


ETTING the highest standard ever achieved in 

the field of recorded music for the home, RCA 
Victor will shortly introduce a record and record- 
player system that is entirely new in conception and 
thrilling in performance. 


It will bring you: 


The finest tone quality in the history of the 
phonographic art... and at /ess cost! 


Unmatched convenience and simplicity of 
operation! 


The fastest, quietest record-changing mechanism 
ever designed! 


One hour and forty minutes of the music you 
want with only one turn ofa stack of tenrecords! 


Non-breakable, long-life records which are all 
the same convenient small size! 


Records that are free of surface noise and free 
of sound distortion throughout the entire play- 
ing area! Only the distortion-free ‘‘quality- 
zone’’ is used. 


The convenience of storing several hundred of 
the new records in an average-size console 
cabinet! 


While bringing you the most perfect music repro- 
duction ever devised, this new system does not make 
your present phonograph and records obsolete! You 
simply attach the new plug-in player unit to the 
instrument you have now, and enjoy both the old 
and the new! 


And there will be a variety of other models, com- 


plete in themselves. Altogether, they will make this 
new standard for recorded music available ai prices 
within the reach of every pocketbook! 


WHY A NEW SYSTEM? 


With the advent of the automatic changer, mechani- 
cal difficulties were encountered which frequently 
resulted in damage to records. Moreover, the cost 
of repairing changer units, plus the inconvenience 
to the consumer, prompted RCA Victor to commis- 
sion its engineers to develop a new system based on 
the following objectives: 


1. To design the best record ever produced. 


2. Todevelop a trouble-free automatic mechanism 
‘or changing records. 


In pursuing these objectives the engineers were in- 
structed to disregard all limitations or restrictions 
formerly placed on the design of both players and 
records, 


These objectives have been achieved in RCA 
Victor’s new system of recorded music! This you wiil 
know when you see and hear its superb perform- 
ance. Here are the first record and automatic record 
player ever designed to go together! 


You will thrill to their performance. The player 
is compact and light—it weighs under six pounds! 
The turntable is less than 7 inches in diameter, with 
a spindle of 1% inches diameter. The tiny records 
slide on and off with amazing ease! Inside the spindle 
is a trigger record-changer mechanism that releases 
records with precision and camera-shutter speed. It 


eaten td 


This is the compact, automatic plug-in unit, with which 
you can enjoy the nef45 rpm Victrola* records through 
your present phonograph, radio, or television combination, 
The case is not much bigger than a cigar box and the 
whole unit weighs less than 6 pounds. Height 63%", 
width 9%", depth 74%". Operates on 110 volts, AC (the 
standard home-lighting current). There will also be com- 
plete table and console models... all beautiful, all com- 
pact, all with the famous RCA Victor “Golden Throat”! 


is free of noise! A remarkably light tone arm exerts 
a pressure on the records of only one-sixth of an 
ounce! | 


When you play one of these new records, only 
7 inches in diameter and revolving at a speed of 45 


revolutions a minute, you hear music, both classical 


and popular, at its recorded best. It has live-talent 
quality ...a new clarity, depth and brilliance that 
will astonish you! 


WHY 45 RPMP 


‘The use of a new turntable speed of 45 rpm in the 
RCA Victor system is fundamental to its outstanding 
performance. For the size of the record and the ex- 
tremely high quality standards that were demanded, 
it was determined, mathematically and by other 
scientific tests, that 45 revolutions per minute was 
the speed that would accomplish the desired results. 


If it turns faster than 45 rpm, the small convenient 
record will not carry enough music, If a record of 
this size goes slower, part of the music inevitably be- 
comes distorted. But at just this speed, the engineers 
have achieved all the other advantages with the most 


life-like TONE QUALITY in the history of re- 
corded music! 


Toward a new standard 


In the new 45 rpm victrola system, RCA Victor sincerely 
believes that a new standard in performance and value 
has been established ...a new standard that is un- 
matched by any other record or record player available 
to the public at this time. 


We believe firmly that this IS a genuine new standard 
and that the record business is bigger than any one 
company. In recent weeks we therefore have shown the 
new Victrola system to the entire industry, record as 
well as instrument manufacturers. The results of ten 
years of development and research, together with our 
blueprints and technical knowledge, have been offered 
them for their use at no charge. 


We are firmly convinced that the 45 rpm system 
will be the criterion for standardization in the future. 
We are equally sure that the public will corroborate 
this belief. For the new system of a record and a 
player BUILT TO GO TOGETHER will deliver 
better music, to more people, at less cost! 
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eAnswers to-your questions 


RCA VICTOR has been deluged with questions about its 
completely new phonograph-record system. Never has a 
new development in the field of recorded music caused so 
much comment! Here are the answers to your questions: 





1. Does the new 45 rpm system make my present conven- 
tional record player and records obsolete? 


No! RCA Victor will continue to produce conventional 
records in all musical categories. And we will continue to 
improve this 78 rpm product, giving you the benefit of 
every technical advance that is physically possible to in- 
corporate into the conventional record system. * 


2. Does the new system work with my present conventional 
phonograph or radio? 


Yes! The compact, inexpensive plug-in player unit illus- 
trated on this page easily attaches to your radio, phono- 
graph, or television combination. 


3. Is there an improvement in tone quality? 


-Yes! Here is music clear, brilliant, “live” almost beyond 
belief! This is achieved through a unique combination of 
factors: the 45 rpm speed; recording only in the quality 
zone; the absence of surface noise; the lightness of the 
tone arm. 


4. How else is the new record better? 


The new records are smaller, non-breakable, light weight. 
They are all the same size! Their special “shoulders” 
eliminate surface wear. They can be stored conveniently 
in any bookcase... almost 150 records fit on one foot 
of shelf. Albums are small, and dustproof. 


Is the new record-changer an improvement? 

Yes! It is foolproof, quick, silent! The simple mechanism 
works inside the spindle. Time lapse between records is 
only a few seconds. It cannot damage records. And no 
needle to change; it uses the famous.RCA Victor “Silent 
Sapphire” permanent point pick-up. 


wm 





a 


Is it easier to operate? 


Yes! Stack up to ten records on the changer spindle, and 
you can enjoy more than 50 minutes of playing time 
without touching the record player. With only one reversal 
of the records, you can get one hour and forty minutes 
of just the music you want. No forced combinations; you 
have complete freedom of selection. 


7. Is the new system more economical ? 


Yes! It is now possible to produce a better record at less 
cost. Non-breakable and made of the finest vinyl plastic, 
it has longer playing life than conventional records — up 
to 10 times as long! Their smallness and lightness enable 
speed and economy in distribution. Your savings in record 
costs will more than offset the moderate price of the 45 
rpm player attachment or self-contained unit. 


RCA VICTOR ee 








PROGRESS 
OF THE “45” 


Here’s what's happened 
to the RCA “45” since it 
was introduced to the 
public five years ago . 


1. 14 records can now be stacked on the spindle, 
providing up to 3 hours of listening time. 


2. “New Orthophonic” high-fidelity sound has been 
added. ‘ 


3. “Extended Play” (EP) has increased playing time 
from 3 to 8 minutes for each side of the record. 


SMASH HIT! The rca “45” has generated a new 


interest in recorded music. In 1949 — when the “45” 


was intro- 
duced—total sales for the record industry were $160,000,000. This 


year the volume is expected to reach a new high of $225 million! 


TO CELEBRATE i: enormously successful 5th 


anniversary of the “45”, RCA is now offering another record first 
... the “Listeners Digest.” In brief the “Listeners Digest? is a 
package consisting of an automatic 45 “Victrola” phonograph, a 
42-page musical enjoyment guide, and—for the first time—a col- 
lection of some of the world’s finest music in digest form. Twelve 
superb symphonies and concertos, carefully edited so that the,real 
cream of the music remains, have been transcribed on 10 RCA 


Victor High Fidelity “45EP” records. 


That’s the five-year story of the “45”. It reafirms RCA Victor’s 
long-standing policy to: “Give the public recordings of the finest 
artists and the finest music... to achieve through our instruments 
and records the finest possible musical reproduction ...to make 
available to the public the achievements of RCA’s world-renowned 


scientists and engineers.” 


*“Victrola”—T. M. 
Reg. U.S. Pat. Off. 


“HIS MASTER'S VOICE” 


PIONEER AND WORLD LEADER IN RECORDED MUSIC 
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* STARTING 


SEPTEMBER |sf 
OUR NEW 
ADDRESS 
WILL BE: 


THE : 
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3440 
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TWO OUTSTANDING TV HITS 


“BREAK THE BANK” | “MASQUERADE PARTY” 


BERT PARKS, M.C. 


Sundays, ABC-TV Mondays, CBS-TV 
10:00 P.M., E.D.T., for 9:30 P.M., E.D.T., for 
DODGE DEALERS OF AMERICA INSTANT MAXWELL HOUSE COFFEE 


WOLF ASSOCIATES, INC. WOLF PRODUCTIONS 


420 MADISON AVE., NEW YORK 


























BUD COLLYER 


“BEAT THE CLOCK” 


CBS-TV 


“BREAK THE as EARL WRIGHTSON 


NBC-RADIO Singing Star 


OF THE ROBERT Q. LEWIS 
RADIO AND TV SHOWS 


Personal Management 


JACK BERTELL 

730 Fifth Avenue. 
New York City 
Circle 5-7075 
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FAVORITE SEAFOOD SPOT 


Suzy Lemberde’s East Point House 
FREEPORT, LONG ISLAND 
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} AND HIS ROYAL CANADIANS 
Returning To 


| ROOSEVELT HOTEL, new york 
| t In September 


mecca recorss | PRODUCER OF “ARABIAN NIGHTS” 


ZIV TRANSGRIPTIONS Starring LAURITZ MELCHIOR 


at the Jones Beach Marine Theater 
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Publicity—DAVID O. ALBER ASSOCIATES: Gene Shefrin 


LY LOMBARDO 


Returning to WNBT for 
Lincoln-Mercury in the Fall 











Exclusive Management 


MUSIC CORPORATION 
OF AMERICA 
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Management 


JACK BERTELL 
730 Fifth Avenue, New York 
CIRCLE 5-7075 














~ | DOUCLAS 
EDWARDS 








LANNY ROSS 


“LANNY ROSS SHOWTIME’’ 
Beginning August 9th 

WCBS—MONDAY THRU FRIDAY 
4:30 TO 5 P.M., E.D.S.T. 
GENERAL ARTISTS CORP. 
























































GOODSON 
TODMAN © 


PRODUCTIONS 





NEW YORK 41 EAST 57 STREET: NEW YORK 22,NEW YORK, 


July 21, 1954 


BRISACHER , WHEELER & STAFF 
Van Camp Sea Food Company » Ince 





CECIL & PRESBREY, INC. 
Sylvania Electric products, Ince 


DANCER-F IT ZGERALD-SAMPLE INC. 
- American Chicle Company 


ESTY, WILLIAM COMPANY, INC. 
Re Je Reynolds Tobacco Company 


KATZ, THE JOSEPH COMPANY 
American Oil Company 


LENNEN & NEWELL, INC. . 
p. Lorillard Company, Ince (01d Gold) 


LUDGIN, EARLE & COMPANY 
Jules Montenier, Ince he 


SULLIVAN, STAUFFER; COLWELL & BAYLES, INC. 
Noxzema Chemical Company 


TATHAM-LAIRD, INC. 
Ce Ao Swanson & Sons 


YOUNG & RUBICAM, INC. 
e. Loriaiard Company, Ince (Kent Cigarettes) 
Remington-Rand, Ince 
Thanks for allowing us to help you in TV programming for, 


_your clients thus far in 1954 





Peek Jods _Byse P oill Seater 
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EVE ARDEN 


AS 


“OUR MISS BROOKS" 


CBS 
RADIO and TELEVISION 
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arry nelson 
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My Favorite Husband” GBS-TV Saturday Evening This is the beloved Hansen family seen each Friday 
» night at 8:00 on CBS TV. Peggy Wood (Mama); 

a Judson Laire (Papa); Rosemary Rice (Katrin); Dick 
Van Patten (Nels); Robin Morgan (Dagmar); Ruth 

“The Hunter” NBC-TY Sunday Evening \ Gates (Aunt Jenny). Carol Irwin, producer; Ralph 


Nelson, director. 
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GERRY GROSS-NORMAN BAER 

PRODUCTIONS 

4 West 58th Street 1680 North Vine Street 

New York, New York Hollywood 28, California 

MU 8-8882 HO 2-6343 
Press Relations 
PAUL W. BENSON 
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CARL REINER 


THE SID CAESAR SHOW 


NBC-TV 
























KENNETH BANGHART 


With the News 


NBC 





* RADIO—WNBC * 


NEWS 


6 P.M. ond 11 P.M. 
Monday through Friday 
THE NEWS GAME 


8 to 8:30 P.M. 
Wednesdays 


“If only because so many television 
news programs are preoccupied with 
pictures and fail to give the really hara 
news of the moment in a direct man- 
ner, special attention should be called 
to a little-noticed newscast by Kenneth 
Banghart, over NBC. He does the job 
properly. 


“Mr. Banghart is heard at midnight— 
and for five minutes he gives nothing 
but straight news. There are practic- 


ally no intrusive visual gimmicks, no. 


frills and no interruptions. Mr. Bang- 

hart’s newscast is unusually well edited; 

he delivers the summary without tricky 

inflection. In short, he puts the news 

eve the picture, which is as it should 
e. 


“Other news programs, especially the 
major network news operations, might 
borrow a leaf from Mr. Banghart’s 
show.”—Jack Gould, N. Y. Times. 


NEWS GAME 

With Kenneth Banghart, Inez Robb, 
Eloise McElhone, Hal Boyle, Walter 
Kiernan 

Producer: Merrill Mueller 

NBC, from New York 


“NBC has come up with a cracker- 
jack current events quizzer in ‘The 
News Game’... Kenneth Banghart, 
the veteran newsman, handles the 
moderating stint as if he invented it 
. . . Banghart moved the stanza along 
rapidly without sacrificing the essen- 
tials. Radio is in a bad way if a sponsor 
can’t be dug up for this smartly done 
news quiz.”—Trau. VARIETY. 


* TELEVISION—WNBT * 
MORNING HEADLINES 
Midnight 
Monday through Friday 
Represented by ALBERT ROSS 
132 West 43rd S$. 


New York City 
CHickering 4-3741 















































all summer long, the show 
7 VARIETY calls ““T'V theatre at its. best”’ 


continues with the same top stars... 








same top stories... produced by 
| The Theatre Guild : | 


oe ” 
i a 


originating live from New York — alternate Tuesdays, 9:30 p. m., ABC-TV P 
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A Personal Management ARENA STARS, INC. RALPH WONDERS, President Direction 


366 NORTH CAMDEN DRIVE, BEVERLY HILLS, CALIFORNIA 
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“CUE’’ notes on TV 


THE SPIKE JONES SERIES 
IS LOADED WITH SURPRISES 


“We've been watching the Spike Jones Show 
and we've found ourselves more than a little 
grateful for him and his whole screwy gang. 

Think we can tell you why, too. One of TV's 
major troubles is that it has become static. It 
no longer holds enough surprises for the viewer. 

With Spike and his crew, you never know 
where the next trick is coming from. There's 


never more than a tiny interval between one 
stunt and the next, the greater part of it is 
damned clever material that has been ingen- 
iously devised and carefully worked out. 

Jones, himself, is a highly poised performer 
who's as adept with a comedy line as he is at 
leading a musical travesty.” 


—Philip Minoff, Cue Magazine, N.Y.C. 


“FIREMAN SAVE MY CHILD” 


Universal-International 


“Fireman Save My Child” is a fast session of 
titters, yocks and howls starring Spike Jones 
and his City Slickers. A good response to the 
fun seems certain in the general market and 


Jones and his music makers (sic) probably will 
pe back at UI for similar offerings. 

Brog, 

Daily Variety, April 27, 1954. 


“I’M IN THE MOOD FOR LOVE” 


RCA VICTOR 


NEW YORK, July 19—Spike Jones’ top request 
on personal appearances is his record arrange- 
ment of “‘I‘m in the Mood for Love” involving a 
Liberace take-off. When Jones hit Cedar City, 
Utah, he was concerned about keeping the num- 
ber in the show. He figured without local TV, 
nobody would know Liberace. But Jones dis- 


covered the town did know Liberace—from rec- 
ords. ‘Which records?’ asked Spike. ‘Well, 1 
dunno the name of it,” said a Cedar City au- 
thority, “but it's where Liberace says, ‘George, 
you’re blowing out the candies’.” P. S.—Iit's 
Jones’ own version! 


—Billboard. 


“MUSICAL INSANITIES OF 1954” 


“Twice as funny as ever before” 


—Louella Parsons. 
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ROBERT MONTGOMERY 











Presents 


“THE AMERICAN TOBACCO THEATRE” 


Monday Evenings 


“THE JOHNSON’S WAX PROGRAM” 


- 


NBC-TV, 9:330-10:30 P.M., E.D.T. 

















Sora CC OS2bicla 


President 
AMERICAN FEDERATION OF MUSICIANS 





























LLOYD GROSS 


DIRECTOR 





“MASQUERADE PARTY,” CBS-TV 
“BREAK THE BANK,” ABC-TV 


“PORTIA FAGES LIFE,” GBS-TV 
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ON-TARGET TELEVISION 


KUDNER AGENCY, INC. 


NEW VORK BaeTROIT WASHINGTON SAN FRANCISCO 
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HORACE McMAHON | 


“MOTOROLA” 
“SCHLITZ PLAYHOUSE” 
“WATERFRONT” 

“LONE WOLF” 

“MARTIN KANE” 
“JUSTICE” 

“FOUR STAR PLAYHOUSE”’ 
“FORD THEATRE” 


Television... 








“SUSAN SLEPT HEREB’’ latest RKO Release — 





























BOB QUIGLEY 


PRODUCER 


“ON YOUR ACCOUNT” 


CBS-TV 




















JACK HURDLE 


Producer of the 


“Jackie Gleason Show” 
CBS-TV 


























RICHARD CLEMMER 


PRODUCER 
NBC-TV 
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ROADCASTERS are now receiving 

seven important program scripts from 
BMI on a regular basis. These scripts are 
filling a vital role in the daily programming 
logs of stations in every section of the 
country. 
BMI makes no charge to its licensees for this 
program service. Each script is designed as 
a practical program and its use for commer- 
cial sale is encouraged. , 
BMI scripts ranging from five-minute shows 


’ to full hour concert music presentations, are 


mailed to BMI-licensed stations on a monthly 
basis. They are written for commercial use 
and tailored to the needs of all types of radio 
and TV operations. 

BMI scripts are perfectly suited both to the 
station with a small staff, limited facilities 
and curtailed budgets, as well as to the large 


operation with full orchestra and complete program staff. 

Your program manager is receiving all seven of the BMI program scripts. Put 
them to work. If your script packages are not being received, write immedi- 
ately to BMI Stations Service Department. 


SEVEN COMPLETE BMI PROGRAM PACKAGES 


© THE AMERICAN STORY 


Newest of the BMI scripts . . . prepared 
hy BMI in association with the Society 

- of American Historians. Each fifteen- 
minute program consists of a single 
narrative written by an oustanding 
American historian, expert in the 
period or subject. Here are the fas- 
cinating and inspiring stories of our 
country from the age of discovery to the 
age of the atom. Top prestige 
programming. 





© THE BOOK PARADE 


Sparkling 15-minute scripts written by 
the most prominent of literary figures. 
This series is being hailed as “ta con- 
spiracy against ignorance” and has 
skyrocketed into national prominence. 
Another BMI script for to prestige 





programming. 


© MILESTONES 


Full half-hour presentations . . . simple 
to do, saleable, excellent listening. 
Usually four per month, sometimes 
five. Each script commemorates a 
special date or event of national 
importance. 





© MEET THE ARTIST 








© ACCORDING TO THE RECORD 


Timely facts abovt the unusual, with 
musical cues that fit neatly into a 
dynamic 5-minute show. Highly 
commercial . . . Available 7 times per 
week for 52 weeks. Now in its 10th 
successful year. 





© STORIES FROM THE SPORTS RECORD 


Music and sports team up in this series 
devoted to eye-witness accounts of dra- 
matie action on the baseball diamond, 
in the prize ring, on the gridiron and 
elsewhere .. . A complete script 
package available three times weekly 
as a 15-minute presentation. 





© YOUR CONCERT HALL 


The finest in concert music presented 
as a series of full hour or half-hour 
programs, three times weekly. Authori- 
tative scripts which make concert 

music popular music. This series 

has proved that good music has a loyal 
and solvent audience. Continuity is 
held to a minimum—music at a 
maximum, 


Soon to be released .. . three-a-week 15-minute 
scripts loaded with factual biographical 
material about recording artists in the public 
favor. Fills a vital need in areas where such 
data is not easily available. Highly commercial. 


BROADCAST MUSIC. INC. 589 FIFTH AVENUE 


NEW YORK 17, N.Y 


NEW YORK e CHICAGO «e HOLLYWOOD es TORONTO «ee MONTREAL 









































70 : VARIETY Wednesday, July 28, 1954 








“ITS A GREAT LIFE” 


Created, Written and Produced by 


RAY SINGER and DICK CHEVILLAT i 
MICHAEL O'SHEA — WILLIAM BISHOP — JAMES DUNK | 


with BARBARA BATES Featuring FRANCIS BAVIER 
Directed by CHRISTIAN NYBY 


| Sponsored by 
CHRYSLER DIVISION 


and 


THE CHRYSLER DEALERS 


- on 
NBC-TV : tr , 
STARTING TUESDAY, SEPT. 7th, 10:30 P.M. 





tf Bett 


Advertising Agency rs . = Representation by 
McCann-Erickson A Raydic Corporation Production Famous Artist Corp. 


FRANK | JOHN 
SATENSTEIN CART 
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CBS-TYV 
“The Jackie Gleason Show” COMPOSER e CONDUCTOR 
: . 
“The Robert Q. Lewis Show” | : DENNIS JAMES’ 
“ive Got a Secret” “CHANCE of a LIFETIME” 

10-10:30 P.M., Fridays 

DUMONT TV 

J 























Grey Lockwood 


Director for 





Colgate and Martha Raye Show 
NBC-TV 


















































Wednesday, July 28, 1954 VARIETY 7a fae | 


Your Lucky Strike Hit Parade says: fs 


‘So long forawhile — 





“ And presents a special summer service 

During its 12-week 

hiatus Your Hit Parade 

will list in this space | 
| the seven top tunes from 
“¥ — Your Hit Parade Survey 


Here are your Lucky 7 tunes that 
you would have heard last Saturday 
night, as determined by Your Hit 
Parade Survey, which checks the 
best sellers in sheet music and 
phonograph records, the songs most 
heard on the air and most played 
on the automatic coin machines. 


]. Little Things Mean a Lot 
2. Hernando’s Hideaway 


3. Three Coins in the Fountain 


4. If You Love Me 





5. Happy Wanderer 
6. The Little Shoemaker 


7. | lilsladd Just 
How You Feel 






airtel Poa 





PL Be sure to watch Your Hit Parade’s summer replacement 


“PRIVATE SECRETARY ’srareinc ANN SOTHERN *"Nectetevision nerwor | us 


3 sedi. 
































DANNY THOMAS 


“MAKE ROOM FOR DADDY” 





ABC-TV 


Sponsored by 
THE AMERICAN TOBACCO CO. 
DODGE 
(Division of Chrysler Corp.) 
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INC 





Management: Jules Green 














Public Relations: Arthur Cantor 
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New York 575 Madison Avenue, New York 22, N. Y. — PLaza 9-3700 
Chieago 8 S. Michigan Avenue, Chicago 3, Ill. — RAndolph 6-2022 
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MIKE WALLACE 


“WHO'S THE BOSS” — ABC-TV 
“WHAT'S IN A WORD” —CBS-TV 





BUFF COBB 


“MASQUERADE PARTY” 
CBS-TV 


MIKE and BUFF 


“MAIL BAG” 
CBS RADIO NETWORK 


Management: TED ASHLEY ASSOCIATES 























“TV's Most Glamorous Personality” 


In Preparation -- 
RADIO 
















and 


TELEVISION 
ae PROGRAMS 
for 


FALL 
PRODUCTION 





Personal Management 


JACK BERTELL 
730 Fifth Avenue, New York City 
Circle 5-7075 
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The GREEK GODDESS of SONG! 








‘Currently 9th WEEK (5 times weekly) 


the JERRY LESTER SHOW - WABC-TV 


RESUMING SEPT. 20 
BOOKED BY MERCURY ARTISTS 


Opening AUG. 4th (4 weeks) 


SANDS HOTEL, Las Vegas 


with MILTON BERLE 
Booked by Henri Gine 





| Personal Mgt.: CASS FRANKLIN 


LOU WALTER’S ENTERPRISES, INC. 
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HARRY WISMER 
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Right 
Sales Twist in 
PITTSBURGH 





Every day, every night, in more than 
1,000,000 Pittsburgh District homes 
your customers are tuning to 
Channel 2—Du Mont'’s WDTV! 


Why is Pittsburgh's first television 
station so popular? Because WDTV 
programs are geared to Pittsburgh 
people, Pittsburgh habits, Pittsburgh 
tastes. And why is WDTV the choice 
of local and national advertisers? 
Because Pittsburgh buys, when you 
tell them and sell them on Channel 2, 


So, to capture the nation’s sixth 
largest metropolitan market, with a 
retail buying power of 6% million 
people, place your sales message 
where Pittsburgh sees and hears it] 
Use WDTV—Channel 2—first 

and salesmost in Pittsburgh! 


First with the Finest 


in Television 


GATEWAY CENTER 
PITTSBURGH 22, PA. 
EXpress 1-3000 
Owned and Operated by 


ALLEN 8. DU MONT LABORATORIES, INC, 
HAROLD C, LUND, General Manager 









NALLE.. 


Piano ® Organ ® Celeste 








i 
REMEMBER 
MAMA 








© Radio Registry © 

















Eileen BARTON 


LATEST CORAL RELEASE 


SWAY 


Dir.: William Morris Agency 











TEXACO STAR THEATRE 


Saturdays 





Mgt.: William Morris Agency 














crow 
BROOKS 
COSTUMES 


3 West 61st St, WY. C -Tel. PL. 7-5800 

















LEASE ONE YEAR 


Medium sized house on at 
least 2 acres, commuting dis- 
tance New York—SU 7-5763. 











Time for sales 


WDEL-TV 


Wilmington, Delaware 


Hundreds of local and national adver- 
tisers use WDEL-TV consistently... proof 
positive of its profit potential. Write for 
information. 


Channel - 12 





WODEL 


AM TV FM 


Steinman 
Station 







Sales Representative 


MEEKER 


New York * Chicago * Los Angeles * San Francisco 




















POLA 
HASMAN 


“THE 
SPOKEN 
WORD” 





Thursdays 
9:05 - 9:30 P.M., EDST 


WQXR 
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IT TAKES A DREAM 


TO MAKE A TELEVISION STATION GREAT 


KT] | A IS BUILT ON 7///S DREAM... 
TO BE THE PERSONAL STATION TO THE 


VIEWERS IN SOUTHERN CALIFORNIA 


KTLA programming reflects the tastes and ideas 


of Los Angeles people. 


KTLA has built live talent and personalities who 


are “Local Celebrities’ to Los Angeles viewers. 


KTLA does the outstanding job in covering local 


news events and affairs of public interest. 


K ; LA covers Southern California, the nation’s second largest tele- 


vision market with 1,950,000 television homes. Exclusive live programs and person- 


alities on KTLA mean more sales power for our advertisers, our dream makes their 


dreams come true. 


KTLA Studios @ 5451 Marathon St., Los Angeles 38 @ HOllywood 9-6363 
PAUL H. RAYMER COMPANY ®@ NATIONAL REPRESENTATIVE 





THE BEST ADVERTISING BUY IN LOS ANGELES 










































78 





Wednesday, July 28, 1954 

















| PHILCO 
GOODYEAR 
TELEVISION 
PLAYHOUSE 


and 


MISTER 
PEEPERS 


Fred Coe 


Peabody Award, 1952 
MISTER PEEPERS 


Peabody Award, 1953 
TELEVISION PLAYHOUSE ' 


Variety Showmanship Award, 1953 
TELEVISION PLAYHOUSE 


® Sylvania Award, 1953 
TELEVISION PLAYHOUSE 


® Freedoms Foundation Award, 1953 


TELEVISION PLAYHOUSE 




















THE TELEVISION 
PLAYHOUSE STAFF 


DELBERT MANN 
VINCENT J. DONEHUE 
~ARTHUR PENN 
BILL NICHOLS 
GORDON DUFF 


NBC-TV Sundays at Nine 








10,000 WATTS 


























The proof... 
KBIG wins TWO 


“Radio Gets Results” 


awards of 


Broadcast Advertising 
Bureau, Inc. 


In this year's national annaal 
BAB competition, KBIG was 
the only station in the great- 
er Los Angeles area to win, 


place or show. 


Von's Grocery Co. won Sec- 
ond Place in the Food and 
Grocery classification for 


Homemakers’ Edition of the 
News.” 


J. B. Finch Company won 
Third Place in the Home Fur- 
nisings Classification for its 
saturation spot campaigns. 


These national awards honor 
the sales effectiveness of 
KBIG for two charter spon- 
sors whose distribution is con- 


fined to Los Angeles County. 


KBIG's 10,000 watt "'salt- 
water-coverage’ on the 740 
ke channel make it even more 
resultful for advertisers who 
want all of Southern Califor- 


nia. 


at 740 


STUDIOS IN AVALON GIANT 
AND HOLLYWOOD ECONOMY 





SOUTHERN 
RADIO 


The Catalina Station 


John Poole Broadcasting Co. 
KBID-TV *® KBIF © KBIG 


6540 Sunset Blvd., Hollywood 
28, Calif. HOllywood 3-3205 


Nat. Rep. 
Robert Meeker Associates, Inc. 


BETTY ANN> 


GROVE 





“The Big Payoff” 
CBS 


3-3:30 P.M., Daily 


“Summer Holiday” 
CES 


7:45-8 P.M., Tuesday and Thursday 
.@ 


bd 




















Personal Management 








PETER DEAN 




















PACKAGE OF 





CALIFORNIA 


Retin tie aie) 


TOD RUSSELL 


Direction 
WILLIAM MORRIS AGENCY 
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“THIS IS YOUR LIFE” 


NBC-TV for Hazel Bishop 
Starring Ralph Edwards 


* 


“TRUTH OR CONSEQUENCES” 


NBC-TV for Old Gold 
Starring Jack Bailey 


A Gemini Production 


“PLACE THE FACE” 


CBS-TV for Prom, Pamper & Carter Products 


Starring Bill Cullen 

















A Target Production | , 
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e HOWDY DOODY 
e GABBY HAYES 

e JOHNNY JUPITER 

¢ THE AUTHOR MEETS THE CRITICS 
e@ JACKIE ROBINSON 


KAGRAN CORPORATION 





New Yerk 19, N. Y. 


MARTIN STONE, President 






































4 West 58th Street 


FELIX JACKSON 


PRODUCER 





STUDIO ONE 


CBS 
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SEE YOU IN SEPTEMBER 
Sid Caesar 
| NBC-TV, MONDAY EVENINGS, 8 TO 9 P.M., E.S.T. . - 
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JOHNNY MERCER 


Now Off of CBS-RADIO 
NO SPONSOR! 





























JOE QUILLAN | 


Co-Writer 
Radio and TV 


“OUR MISS BROOKS” 

















BILL HOBIN 


ASSOCIATE PRODUCER 


AND DIRECTOR 
with 


MAX LIEBMAN PRODUCTIONS 


NBC-TV 
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TEXACO SHOW — NBC — SATURDAY NIGHT 
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CHARLES MARTIN 


Producer — Director 





* 


“THE TELLTALE CLUE” 


for PHILIP MORRIS 
CBS-TV Every Thursday, 16 to 10: - P.M., E.D.T. 
































DICK SCHNEIDER 


DIRECTOR 


“THE BIG STORY” 


and 


COLOR REMOTE 


NBC-TV 


| LAWRENCE and LEE 




















HOLLYWOOD NEW YORK | 


WILBUR STARK-JERRY LAYTON, INC. 

















n & Radio Produc 

















270 Park Avenue, New York 
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JACKIE MI 


GUEST STARRING Aug. 7th on the : 
Dorsey Bros.’ “STAGE SHO 


MY NEW ASSOCIATES 

















LES 


W"—CBS-TV, 8 P.M., EDST 


Personal Management 


JACK BERTELL 
730 Fifth Ave., New York 
Circle 5-7075 
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CAMEO COPPER CLEANSER © CAMFIBLD TOASTERS © CORNING GLASS 


~ 


WORKS, PYREX WARB @ DITZLER PAINTS © GENERAL ELECTRIC RADIO 


AND TELEVISION © GILLETTE RAZORS AND BLADES, Us $- AND CANADA 





GOODERHAM 6 WORTS WHISKEYS WESTERN BRE 


PRY CO., 


STAG #2 HEINZ S57 VARIETIES © HOTPOINT ELECTRIC 


APPLIANCES ° 


CINCOLN 


NATIONAL LIFeé INSURANCE COMPANY 


MAGNAVOX RADIO AND TELEVISION ° MOHAWK CARPET MILLS 
PACKARD MOTOR CAR o@ a? ah F ° orate ese *s BEER 
PITTSBURGH PLATE GLASS, PAINT DIVISION ° SNOW CROP FROZEN 
Fooops SUN-MAID RAISINS HIRAM WALKER-TEN HIGH WHISKEY 














BRYNA 
RAEBURN 


RADIO REGISTRY 
MU 8-6600 



































NEW YORK RANGERS HOCKEY— 
wMGM 


WARM UP TIME AND SPORTS 
EXTRA —-WMGM 


WILSON, GLICKMAN AND LEE 
WORLD SERIES—MBS : 


BOXING, MONDAY NIGHT—-WMGM 


BERT 
ee 


“The Call Letters 
of the Stars”’ 


NEW YORK 


















CORT STEEN 


DIRECTOR 


VOICE OF FIRESTONE 


ABC-TV 


THE ARMSTRONG 


CIRCLE THEATRE 
NBC-TV 

















LIFTON FADIMAN 


“CONVERSATION” 
“WHAT'S IN A WORD?” 








| 















HAVE A HAPPY — 


CAROL REED 
“Rain or Shine” 
“The Morning Show” 


CBS Television 
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WARREN 
HULL 


STRIKE IT RICH” 
































Personal Manager: TED ASHLEY ASSOCIATES 


























srngene de 














Wednesday, July 28, 1954 








| 
| DEVISED and DIRECTED 


by 

















ABC-TV Sports 


Continued from page 30 
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tests as the Penn and Drake Re-| requirements. However, at this 
lays: the IC4A Indoor Track Meet; | Point, other games in the sked in- 
the Skyline Rodeo, from Colorado | clude: 

A & M: the Collegiate Crew Race, Towa vs. Michigan State, Sept. 
from Syracuse; and, if it’s techni- | 25, from Iowa City; Stanford vs. Il- 
cally feasible, the Dartmouth Win- | linois, Oct.2, from Palo Alto; Wis- 


ter Carnival. Web will follow up consin vs. Rice, Oct. 9, from Madi- 


the football season with a Christ- | Son; Oregon vs. Southern Cal, Oct. | 


mas Day pre-Bowl game wrapup, | 16, from Portland; Penn Vs. Penn 
then will air the Sugar Bowl New State, Oct. 30, from Philadelphia; 
Year’s Day. Meanwhile, it will | Georgia Tech vs. Alabama, Nov. 13, 


pick up the basketball game be- | from Atlanta; Ohio State vs. Michi- | 


tween last year’s NCAA champs, | gan, Nov. 20. from Columbus, and 


and another hoop contest on Dec. | (Thanksgiving), from College Park, 
18. It will then move into the re-| yq. 
mainder of a 13-week winter sched-| 4 aditionally, on Oct. 23, web will 


ule and begin a 13-week spring ‘ ; 
: ° Paar apply the regional treatment. feed- 
sked that will carry it into June. ling Pittsburgh vs. Northwestern 
Flexitie Grid Sked | from 
Football schedule, while it’s been! Holy Cross vs. Boston U. 


from | 
plotted out in advance, is open to! Worcester to the east coast: 


and 


change in line with the “flexibility” | Montana vs. Brigham Young from | 


format worked out in this year’s, Provo to the mountain states and 
NCAA football committee rules} the Coast. It’s the first time a re- | 
covering the tv showcasing. Any gional feed will be held on a 
sponsor can switch a game two, planned basis; NBC infprovised one | 
weeks in advence of the game, pro- |last year after the “panorama” 
viding the switch meets with other ‘treatments were abandoned. 


Nov. 25) 


Pittsburgh to the midwest; | 


There’s also a possibility that a 
|couple of additional games will be 
|added en Thanksgiving, since a 
| new NCAA rule provides that more 
‘than one game can be aired nation- 
jally so long as all the games are 
‘telecast in their entirety. 

O’Brien said that the plan te tel- 
;ecast other non-football collegiate 
| events is based on.more than vague 
| wishful thinking, but on experi- 

ments the web held on KGO-TV, 
its San Francisco o&o0.~ He said 


a gymnastic event that drew wide 
attention and rultiplied the gates 
for those events several-fold. He 


onstrated by the KGO-TV experi- 
ments, and at the same time, :® 
all-round exposure of college 
sports is necessary to television it- 
self. 








Two Heads 


=== CONtinued from page 42 Qa 








we've got to cut down on the gab 
in television, admittedly, but never 


at the expense of having most of | 
| the fans search for an explanation | 


of a play that just happened. Dur- 
ing the switch from radio, where 

















RADIO 


* 





ONE MAN'S FAMILY 











THE WOMAN 
| LOVE A 


ONE MAN'S FAMILY 


* 





N MY HOUSE 
MYSTERY 


CARLTON E. MORSE 


ENTERPRISES 
HOLLYWOOD 











KGO-TV aired rugby matches and | 


said video can prove beneficial to | 
college sports of all types, as dem- | 
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j 


| 


| 
| 





the sportscaster is the one link be- 
tween fan and game, to television, 
where he is merely the one who 
aids in the understanding of the 


game, we change from the role of 
narrator to that of commentator. 
At times we can aid the director 
in sending interesting pictures to 
the home screens by tipping him to 
swing a camera to a certain sec- 
tion .of the field wherever an 
interesting event may crop. up. 
Television has been a boon to the 
novice fan who with the aid of a 


clear picture accompanied by a 
well defined commentary has been 
able to grasp the intricacies of the 
game 


down our approach when switching 
from audio to video but the interest 
of fans due to television has been 
considerably toned up. I’m all for 


the Jekyll-Hyde treatment in this | 


case. 











TV Farm System 


=—_—_—_—_ Continued from page 4 =e 





erally one week to complete its 
writing, casting and rehearsing as 
compared to the former demands 
of vaudeville or the legit stage, the 
task of providing gooé fresh shows 
is mountainous. 


As an example, take the show 
“Bombo” which Al Jolson pro- 


| duced. It took over a year to write 





the show. Then they studied the 
show and spent six months casting | 
it. After that there was six weeks | 
of rehearsal in New York and then | 
five weeks of tryouts on the road, | 


always correcting and changing as/} * 


they went along. | 

When the show opened it ran for | 
a total of five years in New York} 
and on the road. All the routines, | 
scenery and other elements that! 


in a comparatively short | 
| period of time. 


Yes sir, we may have to tone, 





Alaska Radio 
Prospering But 
TV Still NSG 


Alaska today is a vigorous mar- 
ket for radio, but so far hasn’t 
made a secure niche for video. The 
market’s 310,000 or more people 
spend about $400,000,000 annually 
in retail purchases, and they entice 
advertisers to invest an estimated 
$1,750,000 per year in the 11 radio 
outlets. 


Alaska television is only about a 
year old, and while no figures are 
immediately available as to how 
much advertisers have or are 
spending in that medium, the vast 
country has under 5,000 sets in use 





| for its sum of two tv stations. The 
| two stations, KFIA and KTVA, are 
|in competition in the territory's 
most populated city, Anchorage. 


There’s a tv station slated for Fair-- 


banks but hasn’t gone on the air 
yet. Some radio men in New York 
who are familiar with the Alaskan 
/market figure that television will 
|}continue having a hard grind be- 
‘cause there is no source either 
| wealthy or willing enough there to 
| support video. 

| Actually seen as a major part of 
‘the video issue is the fact that 
about one-third of Alaska’s popula- 
| tion is military. Because of this, it 
| is expected that this large group is 
mostly transient and unwilling, at 
least now, to purchase or transport 
a bulky video receiver. 

Radio Perking 

The military factor, however, 
doesn’t appear to be a deterrent to 
bigtime radio. Six stations in the 
Alaska Broadcasting System and 
four in the Midnight Sun Broad- 
casting System plus one _ indie, 
KBYR, Anchorage, make about 


went into that show were devel-| $1,160,000 in local sales yearly with 
oped over a period of months, but ; another $600,000 in national spot 


today everything must be done in 
a few days for a television show. 
As a last word, I would like to 


| Pass On some advice to the young- 
| sters of today. Remember, success 


seldom comes easy. You must keep 


plugging and don’t get discouraged. 
It takes a lot of work to become 


'a polished and successful perform- 





er. Study and practice at all costs. 


One encouraging note for per- 
formers today is the greatest num- 
ber of opportunities that television 
provides for those with the stuff 
for stardom. 





Hogan, Frisco Drama 
Editor, Gets TV Show 


San Francisco, July 27. 

William Hogan, drama editor of 
the San Francisco Chronicle, be- 
comes the first of the local critics 
with a tv show when he debuts a 
new program, “Drama Desk,” to- 
night (Tues.) on KRON-TV, the 
Chronicle station. 

Hogan’s show will be strictly 
show biz. He will feature film 
clips of upcoming pix, interview 
directors, stars and technicians and 
press agents will be welcome. 
First guest will be David Butler 
discussing his new Warner’s “King 
Richards and the Gladiators.” 


| and network. 

N. Y. reps for either Midnight or 
| Alaskan Broadcasting are pitching 
| hard these days to convince adver- 
tisers that Alaska has long been 
| civilized. Not only do they cite the 
(educational level in Alaska as 
| being higher than that of the U. S., 
| but they have pointed out the 
|territory is “more of a _ family 
j}area” today. Men still outweigh 
| women in that country, but the lat- 
| est census found that the overall 
population was 62° male and the 
| population of the largest city, An- 
chorage, was 55% male. Alaska 
Radio Sales toppers in New York, 
Roy Smith and Bud Soden, to 
prove their point about “family 
market,” say they have estimated 
that teenagers and younger juves 
proportionately comprise a larger 
share of Alaska’s population than 
their counterparts do in the U. S. 

Both of these regional webs 
have a healthy share of national 
sponsors. Jim Fletcher, N. Y. rep 
for Midnight, said that he had sev- 
eral bluechippers and so did the 
Alaska spokesman. Noticed was 
the heavy share of breweries ad- 
vertising in Alaska. There is Bud- 
weiser, Schlitz, Carlson, Blatz, etc. 
Now there’s a growing share of 
pitches for distaffers, with “cneral 
Foods, Lever Bros., Libby McNeil 
& Libby, Kraft, Johnson’s Wix 
making up a small part ot the 
list. : 
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WRITTEN, RE-WRITTEN OR ADAPTED 
FOR ONE-HOUR TELEVISION 


CRIMINAL CODE 
OUTWARD BOUND 
APPLE OF HIS EYE 
ALISON’S HOUSE. 
COUNSELLOR-AT-LAW 
THE WIND IS NINETY 
NO WAY OUT 
CAPTAIN APPLEJACK 
SHE STOOPS TO CONQUER 
JUNE MOON 
BARCHESTER TOWERS 
THE SILVER CHORD 
LOUDER PLEASE 

THE ROYAL FAMILY 
BROKEN DISHES 
MINICK 

RIDDLE ME THIS 

THE TORCHBEARERS 
THE FOURTH WALL 
APPLESAUCE 
FOOLISH NOTION 

THE SHOW OFF 
BERKELEY SQUARE 
GREEN CARS GO EAST 
THEATRE 

THE TENTH MAN 

THE WHITEHEADED BOY 
POOR AUBREY 
ICEBOUND 

POOR LITTLE ME 
LADY FREDERICK 
HER HUSBAND’S WIFE 
GREAT DAY 

TWIN DIAMONDS 
TRUTH GAME 
CRIMINAL AT LARGE 
BIOGRAPHY 

THE DETOUR 

THE IVORY DOOR 
WUTHERING HEIGHTS 
THE DOVER ROAD 
THE FLASHING STREAM 
THE OLD SOAK 
HANSEL AND GRETEL 
MEET THE PRINCE 

TO CATCH THE WIND 
MIRANDA 

DUET FOR TWO HANDS 
HER MASTER’S VOICE 
GRAMERCY GHOST 
ROOM SERVICE 
FLYING GERADOS 
BILL OF DIVORCEMENT 


PRESENTED 





THE ARRIVAL OF KITTY 

VILLAGE GREEN 

AS HUSBANDS GO 

MIRACLE AT CHICKERSTON 

THE WHOLE TOWN’S 
TALKING 


GREEN STOCKINGS 

ADAM AND EVA 

OATH OF HIPPOCRATES 

BIG HEARTED HERBERT 

AUTUMN FIRE 

THE ELEPHANT SHEPARD 

LITTLE BROWN JUG 

PINK STRING AND 
SEALING WAX 

BABY MINE 

WITHIN THE LAW 

YOUNG MAN’S FANCY 

TIME FOR ELIZABETH 

MISLEADING LADY 

WHERE THE DEAR 
ANTELOPE PLAY 

BEDELIA 

LITTLE DARLING 

MAN IN HALF MOON 
STREET 


CLIMAX 

ACCIDENTALLY YOURS 

TO DREAM AGAIN ; 
WHISTLING IN THE DARK 
THE HAPPIEST YEARS 

IN LOVE WITH LOVE 


‘SEEN BUT NOT HEARD 


THE GLOVE 

NEW BROOMS. 

THE VINEGAR TREE 
KELLY 

THE OLD LADIES 

THE DARK TOWER 
VALLEY FORGE 

MRS. MOONLIGHT 

THE NINETEENTH HOLE 
THE QUEEN’S HUSBAND 
THE COPPERHEAD 
LUCKY FINGER 

MAKE WAY FOR LUCIA 
BLACK SHEEP 

STORM IN A TEACUP 
HOUSE BEAUTIFUL 
LUCK OF ‘GULDEFORD 
GOOD HOUSEKEEPING 
JEANNIE 

MURDER ON THE. NILE 
ACCENT ON YOUTH 
MR. BARRY’S ETCHINGS 
FEATHERS IN A GALE 
SEPTEMBER TIDE 





1948-1954 


THE FIRST MRS. FRASER 

THE LAST TRUMP 

THE GREAT BIG DOORSTEP 

THE LAST STOP 

THE GREEN PACK 

THE GREAT BROXOPP 

TRUANT IN PARK LANE 

DOLPHIN’S REACH 

SIXTEEN * 

THE ROMANTIC AGE 

THE ROMANTIC YOUNG 
LADY 

WINDOWS 

SHORT STORY 

MICHAEL AND MARY 

RIP VAN WINKLE 

PAPER MOON 

BEST YEARS 

A SOUND OF HUNTING 

LAST OF THE LINE 

ENGAGED 

THE FORTUNE-HUNTER 

JANE EYRE 

DELICATE STORY 

OF FAMOUS MEMORY 

YOURS TRULY 

MRS. DANE’S DEFENSE 

BRIEF MUSIC 

BRIEF CANDLE 

TILL DEATH DO US PART 

INTIMATE STRANGERS 

A PLAY FOR MARY 

BEN FRANKLIN 

STRANGLEHOLD 

MERRY MADNESS 

THE ADVENTURES OF 
TOM SAWYER 

BRIGHT SHADOW 

OLD DOC 

JOHN WILKES BOOTH 

PIGS 

ASHES IN THE WIND 

EASY MARK 

TALE OF THE WOLF 

THE WREN 

IRISH EYES 

MOON OVER MULBERRY 
STREET 

JUSTICE 

NEVER BE THE SAME 

DEAR BRUTUS 

LOYALTIES 

GOLDEN STATE 

INCIDENT ON FIFTH 
AVENUE 

THE NEW GOSSOON 

PHILIP GOES FORTH 

THE ROUND TABLE 

MRS. O'BRIEN ENTERTAINS 

FOLLOW THE DREAM 

THE SKIN GAME 

THE MOLLUSC 


WHAT ANN BROUGHT HOME 

THE THIEF 

THE BRIDE THE SUN 
SHINES ON 


THE RUGGED PATH 

THE SUMMIT 

THE INN 

PROLOGUE TO GLORY 

THE THIRD VISITOR 

AT MRS. BEAM’S 

CRICKET ON THE HEARTH 

JOY TILL MOURNING 

TIME FOR TURNING 

THE MUSIC MASTER 

LACE ON HER PETTICOAT 

INDIAN SUMMER 

THE SMALL HOURS 

LETTERS TO LUCERNE 

THE GRASS HARP 

BACKGROUND 

A KISS FOR CINDERELLA 

THE DIVINE DRUDGE 

MELODY JONES - 

QUIET WEDDING 

MR. LAZARUS 

THE GUEST ROOM 

SQUARE PEG 

RIGHT YOU ARE 

SO VERY YOUNG 

AUTUMN STORY 

MISS MABEL 

BOY OF MINE 

RAINY DAY 

THE INTRUDER 

LIKE FATHER 

HER FATHER’S BUTLER 

CORINTH HOUSE 

THE BARRETTS OF 
WIMPOLE STREET 

WHITE CARNATION 

THE PATSY 

SMILIN’ THROUGH ‘ 

BURLESQUE 

NIGHT MUST FALL 

DARK VICTORY 

THE OLD MAID 

UNEQUAL CONTEST 

WISH TONIGHT 

PETTICOAT FEVER 

A CHRISTMAS CAROL 

HOODLUM WITH A HALO 

THE ADVENTURES OF THE 
KIND MR. SMITH 

CAP’N JONAS 

ALIAS JIMMY VALENTINE 

GAVIN 3 

BABYLON REVISITED 

THE MISSING YEARS 

ARROWSMITH 

THE CHESS GAME 

ONE LEFT OVER 

NEXT YEAR 

THE GATE 

TWO WEEKS IN THE 
COUNTRY 


* KATHLEEN and ROBERT HOWARD LINDSAY 


Greenlawn, Long Island 
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ties, the religiously inclined, the; has a strong point in that it adds 


elderly 
relaxation and a brief escape from 
the day’s aggravations and worries. 


The hymn singing by the 12 


and others seeking some a very 


| 


| 


guests of both sexes has organ mu- | 


sic accompaniment. It’s woven to- 
gether mainly by chatter regarding 


Realism has been achieved in the | 
scripting and acting. James Keith, | 


who is also the scripter, makes Pa 
Wiggins a_ true-to-life 
kindly, friendly farmer. The roles 


elderly, | 


of his wife and friends also are in} 


capable hands. Pop suggests to 


viewers that they get their hymn | 


‘books, too, and sing along with 
him and his guests. He also in- 
vites request numbers. 
“Sunnyside Folks” no doubt will 
be welcomed by many setowners 
of a religious bent and, in addition 
to churchgoers who are a legion in 
themselves, others fed up with 


video and audio frivolity if hymns | 


well sung are their dish. Rees. 
NAME THAT SKETCH 
With Jim Burke, moderator; Don 
Weakley, artist 
Producer-writer: Burke 
Director: Lou Kemper 
30 Mins., 3:30, Tues. & Thurs. 
Sustaining 
KMBC-TV, Kansas City 
This half-hour quiz show was 
introduced on Channel 9 a few 
weeks ago and is beginning to 
establish a bit of a following, 
despite the hot summer months. It 





the hymns’ origin and authorship. | figures for the delight of audience 


visual attraction to the 
more than usual interest that 
attaches to ether quizzes. That is | 
the sketching of the clues for the | 
panelists by artist Don Weakley, 
who works nattily attired in smock | 
and beret and draws the charcoal! | 


and cast alike. 


Burke, who is known for both 
special events and sports work at 
KMBC, presides in creditable 
fashion as quizmaster and m.c. He | 
has show set up with a panel of 
three, including Lotus Altman, a 
pert and alert femme, and Mark 
Stone, raconteur (Burke’s work) 
and public speaker, as regulars. 
He calls upon others in the com- 
munity as the third member, pass- | 
ing around this guest spot. 

Format has Burke give the date | 
of the event or person to be iden- | 
tified, along with a few vocal clues. | 
Weakley then quickly whips up a} 





| drawing to symbolize the matter | 


in question as the principal clue. | 
Each panelist is allowed five ques- 
tions, and trick is to make the} 
identification before running out | 
of the questions. Audience is} 
invited to participate by submitting | 
subjects, and receives a_ light! 
monetary reward if one is used, a | 
better reward if it stumps the| 
panel. At least one of these audi- | 
ence submitted subjects is used on | 
each show. 


In the half-hour Burke is able | Football League to film a 30-min- 
to work in about a half dozén' ute wrapup called “The Greatest 


aimnaiamndiedaiees 


| fall viewing season gets into full 
Qu 


subjects, usually four or five 
regular ones, and a “quickie” (i.e. 
easier one) to wind it up. Show is 
| the only five quiz session of local 
| origination, and may well qualify 
| for the commercial label when the 
in. 


RT I 


swing. 


eieieneenmenmeanemnel 


Continued from. page 32 














juve strip, beginning Thursday, 

Oct. 7. Web aims te co-op show 

the other four nights. The candy 

firm bought in 80 markets. 
Heinz Series 

There is no certainty how a hush- 
hush buy on Tuesdays at 9 p.m. 
stakes up against the Johnson pur- 
chase, but it is believed a costly 
deal. Reports are that it'll be a 
half-hour film stanza for H. J. 
Heinz. Exactly what the tieun is 
cannot be ascertained, but it is 
common knowledge that MCA, 
through its Revue Rroductions, has 
been wrapping up a series of dra- 
matic vidpixers, as yet untitled, 
for the canned goods manufac- 
turer. (It was expected that Heinz 
would spot buy but latest news 
would indicate otherwise.) Sale 
was made by DuMont on the basis 
of the strong preceding hour, first 
with Bishop Sheen at 8 and “The 
Goldbergs” at 8:30. 

To accompany 68 pro-football 
games to be telecast weekends via 
DuMont, the web has also made a 
deal with the National Professional 
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‘tronics to guided missiles.” 


‘| chairman of British Defense, Policy | 


| Shal Atcherley. 


Cleveland for $253,000 was recent- 


urday changed the name of the sta- 
tion to WTVN Radio. 
also own WTVN-TV in Columbus. 
Hulbert Taft, president of Radio 
Cincinnati 
announced Byron W. Taggart, an 


of WTVN Radio, replacing WHKC’s 
Carl Everson. 


time indie 50kw, is now broad- 
casting around the clock on a 24- 
hour sked. 


Football Plays of the Week,” fea- 
turing the top three or four min- 
utes of each of the preceding 
week’s games. It’s a regional deal 
already taken by Hamm Beer on 
20 Coast stations and Dreywys, Ltd., 
in the Rocky Mountain area and 
in Kansas City, Mo., and Chicago. 


Since DuMont didn’t come up 
with another national sponsor yet 
of last year’s Westinghouse vin- 
tage, web has sold various refine- 
ments — regionals, one-shotters, 
etc. The Aug. 13 All Stars-Detroit 
Lions game will kick off the pro 
season with Miller Brewing as un- 
derwriter. Brewery has the fray in 
160 markets, per web reports, and 
Atlantic Refining has come in as 
half sponsor of the same game on 
30 New York, New Jersey, New 
England and Delaware stations. 
The second game, Thanskgiving 
morning between the champ Lions 
and the Green Bay Packers, is be- 
ing sponsored by Plymouth Divi- 
sion of Chrysler Corp. 

Elsewhere in the football pic, 
DuMont has picked up Brewing 
Corp. of America to underwrite 
all Cleveland Browns games. Deal 
calls for a network in Ohio, Penn- 
sylvania and New York. Atlantic 
Refining has set coverage on 
“away” games by the Philly Eagles, 
the Pittsburg Steelers and the New 
York Giants. Atlantic has signed 
on Chevrolet as a co-sponsor in 
some markets. Many of these At- 
lantic games are under title to the 
oil firm alone, with the web pro- 


viding mainly facilities. That’s 
why sponsor signed on its own 
other half. 


Also among the most recent sales 
have been participation buys on 
the second half-hour of the Paul 
Dixon deejay stanza. (First half 
of the show, according to topper 
Bergmann, will continue’ being 
pitched in 10-minute segments.) 
Vitamin Corp. starting Aug. 2, has 
bought five-minute Sarticipations 
three days a week. Metro-Goldwyn- 
Mayer, filmery, has inked for one 
15-minute seg early next month, and 
for the occasion the web will of- 
fer 40 stations in the lineup. 

Last, the electric industry’s Dia- 
mond Jubilee spectacular has taken 
on through N. W. Ayer 23 DuMont 
stations, including the o&o’s. 


Sarnoff Inspects Guided 
Missiles Test Center, 
Cites Electronics Role 


Brig. General David Sarnoff is | 
back from Florida where he and | 
RCA prexy Frank M. Folsom had | 
gone to the Patrick Air Force Base | 
to inspect the guided missile test | 
Centre. They were met by P. B. | 
Reed, veepee in charge of Govern- | 
ment service of the RCA Service | 
Co., and A. L. Conrad, manager of | 
the RCA Missile Test Project at | 








the Cape Canaveral launching | 
area. 
RCA has 1,000 trained elec- | 


tronics personnel working for the 
Government and Gen. Sarnoff 
wrote the Dept. of Defense that | 
he “knows of nothing as important | 
to the safety and defense of our 
country as the relationship of elec- 


Brig. General Koch was the U. S. 
Army escort to other military and 
diplomatic dignitaries, besides the 
RCA board chairman and presi- 
dent, among them Lord Alexander, 
Earl of Tunis, the British Minister 
of Defense; Sir Harold Parker, per- 
manent secretary of the British 
MofD; Sir Frederick Brundrett, 


Committee; W. N. Hanna, Defense | 
Minister’s secretary; Air Vice Mar- 


RCA prexy Folsom proceeded to 
Beverly Hills and San Francisco 
from Florida, due back next week. 


| It’s Now WIVN 


Columbus, July 27. 
The Taft interests of Cincinnati, 
whose purchase of WHKC here 
from United Broadcasting Co., of 





ly approved by the FCC, last Sat- 
The Tafts 


and Radio Columbus, 


18-year radio veteran, as manager 





Memphis—WDIA, Memphis’ full- 





Mages’ Madness’ 
In Very Sane 
Chi TV Payoff 


Chicago, July 27. 

Mages sporting goods stores’ 
“Moments of Madness” on WGN- 
TV aren’t so mad—in three years 
the firm has expanded from three 
to eight stores in the Chi. area, 
has increased its annual sales 
volume from $3,000,000 to $5,000,- 
000 to become second only.to the 
Davega chain in New York in retail 
sports equipment sales. And the 
four Mages brothers say that 90% 
of their growth is directly attribut- 
able to video advertising. 

Mages entered tv in 1951 with a 
weekly nighttime feature film with 
a tv. budget of about $75,000— 
roughly one-third of the total ad 
budget. The next year the budget 
was increased slightly to add 
several special sports shows to the 
film diet. Last year Mages jumped 
its tv allocation to $200,000, about 
70% of the total, and added a 
second weekly feature film. This 
year the budget was upped another 
$50,000 to buy first run feature 
films for both nighttime showings. 

Commercials are handled by 
WGN-TV’s ace sportscaster, Jack 
Brickhouse, and Morry Mages, ad 
manager of the sporting goods firm. 
That’s where the “Moment of 
Madness” comes in. Once during 
the evening, Mages offers a singe 
item for a price so ridiculously 


low that the viewers apparently . 


can’t resist it: when golf balls were 
offered at $2 a dozen, the stores’ 
entire stock of 3,000 dozen was 
sold by noon the next day. These 
“Madness” items are designed to 
increase store traffic; customers 
must come to the stores as no 
mail or phone orders are accepted 
for these items. 


The “Madness” gimmick was 
developed by Art Holland, prez of 
Malcolm-Howard ad agency. Hol- 
land also handles Jim Moran, local 
car dealer who, using television as 
his only advertising, rose from a 
small operator to become _ the 
“World’s Largest Hudson Dealer.” 


As Mages opens new stores, it’s 
done with all proper hoopla—re- 
mote telecasts from the _ store, 
celebrity interviews by Brickhouse 
and Mages, and throngs of people. 
Two months ago over 50,000 people 
entered the store in suburban 
Berwyn on opening day (Berwyn’s 
population is 51,000). 

Mages feels that continued use 
of tv will enable the chain to over- 
take N. Y.’s Davega in dollar 
volume. 





WMPS’ TENN. GRID SKED 
Memphis, July 27. 
WMPS, Memphis ABC affiliate, 
has inked a deal to air the com- 
plete grid sked of the U. of Ten- 
nessee games this coming fall. It 
includes the 10-game slate teeing 
off with the Tennessee and Missis- 
sippi State contest booked for 
Crump Stadium here on Sept. 25. 
No sponsor has been announced 
as yet. 


























LEE SULLIVAN 


AFTRA AWARD WINNER 
BACK FROM CLEVELAND 


After Two Years on 
WERE — WXEL-TV — WEWS-TV 
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Opening Sept. 23, THUNDERBIRD, Las Vegas 


Currently featured: ROBERT Q. LEWIS 
CBS-TV and RADIO 


Personal Management 


JACK BERTELL 
730 Fifth Avenue, New York City 
Circle 5-7075 
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New York 


Good part of the “See It Now” 
staff vacationing in Europe, with 
co-producer Fred W. Friendly and 
his wife off to London, Vienna, 
Venice and Copenhagen; program 


assistant Natalie Foster in England | 
and France; and reporter Ed Scott) 


in Italy . Jerry Lester gang 
goes off the air for a_ six-week 


vacation from Aug. 4 to Sept. 20, | 


with WABC-TV signing off at 11:10 
nightly in the show’s absence .. 
Stefan Olsen set 
juve rote on U. S. Steel Aug. 3 
outing on ABC-TV... 
program production chief, Chuck 
Holden, in Green Bay on a two- 
week vacation ... John H. Curtis 
joined ABC-TV sales development 
as a presentation writer. 
Producer-actor Sandy 
has been trying novel programming 
for juves. On his “Colonel Ven- 
ture” series 
slotted 2s guests two local politicos, 
and last 


of Cong. Jacob Javits, N. Y. Re- 
publican . . . Bob Tompkins, Ben- 
ton & Bowles flacker, started an 


ll-city tour in connection with the | 


Roy Rogers video stanza... Allyn 
Edwards replaces the vacationing 


for a featured, 


Same net’s} 


Howard | 


via WOR-TV, he’s | 


Monday (26) he capped | 
off the solon appearance with that | 


‘tor of the new DuMont series, “One 
'Minute Please.” Newcaster due 
,; back in two weeks. 


... William Hawley left Sunday | 


(25) for Bermuda, to act in two 
series being filmed there, “Man- 
drake” and “Charter Boat.” ... 


(NBC station relations director)... 


|Bob Strunsky (ex-public relations | 


for CBS, Inc.) has been shifted to 


was’ associated with the same di- 
vision some years back. 

Mike Dann, NBC-TV 
program manager, 


national 


network programmers... “Juven- 
ile Jury” and “Rootie Kazootie” 
now scouting “Howdy Doody” for 
prospective moppet panelites. Four- 
year-old son of agent Jack Lenny, 


calls to do guest shots yesterday 
(Tues.) on both “Jury” and 
“Rootie.” Because of conflict, kid 
passed up “Rootie” but took “ju- 
venile” assignment. 

Too heavy a broadcast schedule 
; has caused John Cameron Swayze 
|to drop his “New York with John 
|Cameron Swayze” daily column 
for the McNaught Syndicate, al- 
| though after two years the column 
jreaches 70 papers. Natalie 


John K. M. McCaffery as modera-| Core, who hosts the “A&P Play- 


_ 


It’s a girl for the Tom Knodes | 


sales promotion at the network. He ship of the Chi symphony orches- | 


to Coast for | 
huddles with Leland Hayward and | 


after appearing on “Howdy,” got | 


house” on WABC-TV, pianed to 
| the’Cape Playhouse, Dennis, Mass., 
| to catch hybby John O’Hare in 
| “Sabrina Fair,” playing opposite 
June Lockhart. . . . Pamela (Patti) 


" O'Neill, teenage video thesp, back 


|in N. Y. next week after a Miami 
_ vacation. 

| Julius Bing in “The Hunter” 
| NBC-TV installment Saturday (21) 
|... Hugh Benson, publicity director 
at Roy F. Durstine Agency, off to 
the Coast for two weeks, 


Chicago 
Chicago Title & Trust for sponsor- 


tra telecasts Wednesday nights 


'on WGN-TV. Bill Hyer of Levin’s | 


|Television Airshows office’ will 
again handle*production on the 
| hour-long show which will also get 
| a DuMont pickup ... With Reinald 
'Werrenrath Jr., resigning as pro- 
|ducer-director of NBC-TV’s “Ding 
‘Dong School,” Dr. Frances Hor- 
| wich, who hosts the show, will take 
over as producer and Len Salvo 
as director ... WBBM-TV’s “In 
Town Tonight” gets off the sustain- 
ing hook with Coca-Cola Bottlers 
buying the Monday segments and 
Agar Packing taking over Wednes- 
day nights . . . Chef Eddie Dou- 
cette returns to WNBQ Aug. 30 
to host a daily half-hour cooking 
show . . . Jack Drees to call the 
turns on WBKB’s telecast of the 
national model airplane derby 
from Glenview Naval Air Station 
Sunday (1) with Polk Bros. bank- 





| 


rolling . . . Everett Mitchell’s 6:45 ’ ‘ 
arm. WNBQ farm show gets its as 
first sponsor with the Umbaugh 9 


Agricultural Chemical Co. signing 
on the Wednesday segments... 
WGN-TV telecasting three Sunday 


W. Biggie Levin has repacted | 


| night panel shows in conjunction 
| with the Second Assembly of the 
World Council of Churches... 
| Jack Hoskins is the new program 
| director at WICS, Springfield, re- 
|placing Jim Harelson . . . George 
|Menard preems an early morning 
|farm show on WBBM-TV Aug. 16 
e . . Fred Kasper subs for Claude 
| Kirchner as ringmaster of ABC- 
'TV’s “Super Circus” Sunday (1) 
|, .. Win Stracke’s daytime moppet 
show bought by Polk Bros. on 
WBKB ... Curley Bradley filling 
|in for Herbie Mintz on his “But 
Not Forgotten” strip on WNBQ 
while the latter checks off for a 
few days to attend wedding of his 
;son Saturday (31) in Denver. 





| Gomez’s WKNB-TV Show 


Hartford, July 27. 


ducting his “Lefty Gomez Show” 
on WKNB-TYV, nearby New Britain. 
Gomez is sports director of the 
station. 

The former Yankee baseball star 
has taken over a 15-minute stanza 


of human interest yarns about his 
experiences in the biz, analyzing 
of games, etc. 
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COVERAGE Northwestern Pennsylvania plus —the bonus 


of Northeastern Ohio . . . Northwestern New York and 
Canada. 

VIEWERS 218,500 sets in Tri-State Market . . . 99.34% set 
Saturation .. . 85% evening sets in use . . . 70% afternoon 
Sets in use . . , 60% morning sets in use. 

RESULTS ist place Colgate Comedy Hour Contest .. . 1st 


place—Block Drug-Ammident Pron 
Promotion, Billboard 
Billboard. 


SALES Scores of Success Stories 
motion secures sales. 

MERCHANDISING Promotion 
and the ERIE DISPATCH ... Po 


.. . Winner of the Westinghouse 
football games. 


Ask the EDWARD P 


affiliation on 


1otion . . . lst Audience 


Ist Merchandising Promotion, 


. . . Saturation plus Pro- 


WIKK-AM 
int of SALE DISPLAYS 
Award for promotion on 


ETRY man 


for facts today 


WHOO—Onrlando, Florida 
Forjoe 

WIKK-AM—rie, Pa. 

H.-R. Co. 


Forjoe 


Atdtd we. 


77 MATIONAL PRESS GL08. 


WTOD—Toledo, Ohio 


The Erie Dispatch—Erie, Pa. 
Reynolds-Fitzgerald 





Vernon “Lefty” Gomez, one of | 
baseball's greats, is currently con- | 


on Saturday night for interviews | 
of sports personalities, spinning | of these potential sponsors are 
; holding off also. 





Battle for Pepsi’ 


With the Pepsi-Cola account in 
the balance as well as many others 


of lesser import, N. Y. television 
stations WPIX and WOR-TV are 
challenging each other for after- 
noon video sponsors. 
full effect of their respective sales 
efforts or the strength of their 
similar three-hour afternoon blocks 
cannot be measured until late Sep- 
tember and the end of the base- 
ball season. 


So far Pepsi, which had Steele’s 
“Dancetime” on WPIX before he 
deflected, in sitting on ‘the fence 
to see whether Steele or his re- 
placement, Allen Ludden, will come 
up with_higher ratings. Ludden 
is only one of three performers 
the N. Y. Daily News station 
brought in to replace Steele on 
July 5. There’s Bob Kennedy in 


| the 3-5 p.m. variety strip and Shari 
| Lewis in the juve “Kartoon Klub,” 
| following Ludden at 5:30. The lat- 
| ter two shows on WPIX and their 


Steele counterparts, unlike the 
dance segment for teenagers, are 
being sold participating, and most 


Whereas Steele had as many as 


| 40-50 participations a week, in ad- 


dition to Pepsi, both his shows at 
WOR-TV and those at WPIX are 
doing barely enough in their third 
week to make even one segment 
profitable. And no matter what 
either station sales staff does, since 
the probability of price-cuts by both 
stations nullifies a chance for 
sponsors to decide on the basis of 
coin savings, salesmen will have 
to be patient until post-baseball 
to recapture even part of the in- 
vestments. 

WOR-TV has started circulating 
the July Telepulse returns. They 
signify that Steele is doing better 
than he did the month before on 
WPIX and he outpulled the Ken- 
nedy variety show there. There 
were other slight audience advan- 
tages noted by Telepulse for 
Steele, but observers close to the 
matter have stated that since the 
Giant and Yankee games via WPIX 
ate up more afternoon time since 
the July switch than the Dodgers 
did on WOR-TV, there is no gen- 
uinely accurate measure of ratings 
available. There have been too 
many “inconstants.” 


WBBM STAKES CLAIM 
IN ‘SUPERMARKETING’ 


Chicago, July 27. 

CBS’ WBBM is making its initial 
entry into the merchandising field 
with a tie-in with the web’s newly 
formed “Supermarketing” opera- 
tion that is teeing off with a pack- 
age that embraces six CBS outlets 
across the country. 


Already inked for the WBBM 
special merchandising push are 
Kroger, A & P, National Tea and 
Jewel Stores, accounting for some 
850 chain outlets in the Chi area. 
Advertisers spending a minimum 
of $1,250 weekly for 13 weeks on 
the station will receive a week’s 
special showcasing of their prod- 
ucts in the participating chain out- 
lets. Dan Martin is heading up 
the operation. 

Taking part in the special pro- 
motion package beside WBBM are 
WCBS, New York; KCBS, San 
Francisco; KMOX, St. Louis; WBT, 
Charlotte, and WEEI, Boston. Due 
to join next month are WMBR, 
Jacksonville, Fla., and KNX, Los 
Angeles. 


Cincy Educ’l TV Bows 


Cincinnati, July 27. 

WCET, educational tv station, 
took to the air Monday (26) with 
a 15-hour weekly schedule on 
UHF channel 48. Operation, sup- 
ported by public subscription, is 
pro staffed. Telecasts are Monday 
through Friday from 4 to 5 p.m. 
and from 6 to 8 p.m. 


Uberto T. Neely, general man- 
ager, has Bob Huber as program 
director and George Brengel in 
charge of news and weather. Hu- 
ber was with WKRC-TV for five 
years as director, producer and 
production manager. Brengel is the 
top freelancer on Cincy’s’ three 
commercial tvers. Red Thorn- 
burgh, vet radio-tv sportscaster 
and kid show emcee, has a hob- 
bies strip. 
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of TELEVISION, RADIO and STAGE... 


ANN CROWLEY 


Thanks DANNY KAYE for a wonderful tour in South Africa 








TELEVISION ENGAGEMENTS 











STUDIO ONE—CBS NBC OPERA 
STORK CLUB (Repeat RED BUTTONS SHOW — CBS 
Engagements) — NBC 
EDDIE FISHER SHOW — NBC 
CBS COLOR (Repeat Engagements) 


CHEVROLET SHOW ROOM — ABC 




















Booked by WILLIAM MORRIS AGENCY 


Personal Management 
JACK BERTELL 
730 Fifth Ave., New York City Circle 5-7075 
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PERRY LAFFERT 


Management: 


JOHN GIBBS AGENCY 
30 Rockefeller Plaza 
New York 20, N. Y. 





























ES 


From the Production Centres 
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Saturday 10 p.m. radio show is titled “Hayloft Jamboree” .. . KSTP 
director Elton Ryberg back at desk after training with ROTC air forces 
at Enid, Oklae. . . Bonnie Beck of WCCO radio a bride ... Funk Bros. 
Seed Co. inked as sponsor for WCCO radio evening “Farm Service 
Review” show. 


IN SAN FRANCISCO ... 


ng Advertising, Inc., which last week announced it had been 
nau as agency > KSAN to handle its TV promotion, dropped the 
account like a hot potato after six days when it started work and 
learned that Richard N. Meltzer Advertising, another local agency 
has had the account for some months and was still, as far as it knew, 
on it .. . Red Blanchard, KCBS teenage click, has his first Columbia 
disk due for release this month . . . Korla Pandit signed with Snader 
for 52 half-hour musicals . . . Bill McGraw signed for the Gallenkamp 
Shoes commercials on KGO-TV . . . Muriel Landers subbing for the 
vacationing Marjorie Trumbull on “Exclusively Yours” on KRON-TV 
_ . . New tv series, “Donna Maria,” has just finished shooting the 
pilot film in San Francisco with Anna Demetrio as star and script by 
Howard Evans... Al Accardi, who has been broadcasting last minute 





fishing info to sportsmen for 24 years, has switched his program to | 


KNBC. 


IN PITTSBURGH ... 


Cal T. Mara, WJAS publicity gal, in Miami Beach for a couple of 
weeks ... ’ ) 
staff of WEDO ... Sid Dicklers celebrated their 12th wedding anni ‘ 
John Stewart pinchhitting for Ed Schaughency, who is vacationing at 


Myrtle Beach, S.C. .. . Ted Kenney, chief engineer at KDKA, spending 
a month in Boston observing the tv operation at Westinghouse sister- | 


station, WBZ-TV ... Sportscaster Bob Prince grabbed one of the first 
new Chevrolet Corvettes around .. . Betty Friedman Diskin now fem- 
ceeing “Saturday Night Date” with Earl Wheeler on WDTV ... Leo 
Heisel, WENS engineer, and his wife, Wanda Saylor, leader of E.Z.C. 
Ranch Girls on Channel 2 for Wilkens Jewelry Co., have a mid-winter 
date with the stork . . . Another hour added to Barry Kaye’s daily | 
deejay show on WJAS .. . Jay Michaels, WCAE platter-spinner, and | 
his wife have gone to Daytona Beach for three weeks... Milton Ander-— 
son handling WJAS “Old Tymers Party” nightly while Hilary Bogden 
is soaking up the sun on Cape Cod . .. Buz Aston and Bill Hinds 
celebrated first anni of their evening tv program on WDTV. 


IN €LEVELAND ... “a 


John MeIntosh won NBC's first outing’s grand prize of a week’s 
Florida vacation . . . Radio’s Sohio voice, Bill Tompkins heard twice 
daily over WTAM, takes on two-week WXEL Sohio chores. while 
Warren Guthrie is on vacation . . . Cleveland Press’s radio-tv editor 
Stan Anderson back on job after upstate New York hiatus ... WSRS 


= 











Bridgeport—Stan Shaw, veteran 
deejay and pioneer of WNEW’s 
“Milkman’s Matinee” decade and 


57th Street. 118 West Cl 7-1900 


GREAT NORTHERN HOTEL 


Room with Private Bath 


a half ago, joins turntable roster at | 

2 ee WICC, Bridgeport’s potent 600- 
kilocycler, next week. 

from 160.00 Shaw returns North from Fort 

Monthly on Lease | Lauderdale, Fla., where he was in 

Full Hotel Service for One or Two itv last couple years. His WICC 


sked will put him on air more than 
10 hours weekly spread over Mon- 
| day-through-Saturday span. 


Persons Included 
Also Moderate Monthly Arrangements 





























H ERB SANI ORD have been drum beating for speci- | 


PRODUCER 


GARRY MOORE SHOW 


CBS-TV 


Emory Molnar, former announcer at WMCK, has joined | 


prexy Sam Sague in reported purchase of WDFB for about $65,000 
_ . . WEWS commentator Dorothy Fuldheim on European junket » . 
Brian Hodgkinson starting “top tunes” contest on WHK ... WJW’s 
Bill Lemmon purchased new home in Shaker Heights... NBC General 
Manager Lleyd Yoder to San Francisco on vacation jaunt... Johnny 
Price, Musicarnival producer, invited all fellow-AFTRANS to “Student 
Prince” performance .. . Vocalist Barbara Page sang “Fun for Funds” 
recording in charity hoopla pitch. 


IN OMAHA ... 


KSPR, Casper, Wyo., last week asked FCC for permission to increase 
its daytime power from 1 to 5 kilowatts ... Ben Larsen emceeing 
“Dance Time Under the Stars” program for WOW-TV ... B. & B. 
Broadcasting Co. got greenlight from FCC to operate a new radio 
outlet at LeMars, Ia., on 1410 kilocycles, 1 kilowatt, daytime only... 
Arden Swisher, general manager of KMTV here, visiting Minnesota 
to obtain vacation films from 10,000 Lakes Association . . . WOI-TV, 
Ames, Ia., will transmit some network color tv programs this fall, 
Richard B. Hull, director of the Iowa State College outlet, announced 
last week ... Thompson Holtz of KFAB and Lyle DeMoss of WOW, 
both Omaha, to do emceeing chores at Jefferson County Fair in Fair- 
bury, Neb., Aug. 3-8 . . . KSO, Des Moines, held open house at its 
new Radio Center last week . . . Bernie Gress, ex-KGEK, Sterling, 
Colo., has joined KCNI, Broken Bow, Neb., as newscaster. 


———— 


NARTB Queries ‘Why A 
Tax-Supported Comm’! 
Station?” Members Polled 


Washington, July 27. 

National Assn. of Radio and TV 
Broadcasters is sounding out its 
membership on question of tax- 
supported commercial broadcast 
stations operating in competition 
with private enterprise. Ballots 
were mailed out last week, return- 
able by Aug. 10, for yes or no votes 
on resolution opposing “utilization 
by governmental bodies or tax-sup- 
ported institutions (such as state 
universities) of any part of the 
spectrum for commercial broad- 
casting operations.” Resolition 
was originally submitted at NARTB 
convention in Chicago two months 
ago. 














Yiddish Talent 


==—_—_—_—__ Contimued from page 33 


40’s. Firm has bounght a once-a- 
weeker called “It’s a Woman’s 
World” on WEVD. The sponsor has Chicago, July 27. 

considered in too touchy a field to National Labor Relations Board 
gamble on English-language radio. | hearings on ABC’s request for 
Yiddish is another story. “There | clarification of the jurisdictional 
,; are words based on Talmud (Bibli- | Janguage in the AFTRA network 
cal interpretations), when it comes | contracts will resume in New York 
|to female hygiene, that make tell-| Aug. 4 after adjourning here Fri- 
ing the story relatively simple,” day (23) because of the radio-tv 
Rubenstein observed. union’s national convention which 








Jurisdictional Hassle 











|came with Hitler” 


‘Mdsing. Psychology’ 
Rubenstein stressed that 
dish psychology” is vital to adver- 
tisers. Therefore, his staff is one 
of the few in the package biz which 
prepares commercials for agencies 


| and sponsors. 


In all, Rubenstein attributed the 
increase in listening among New 
York Jewry to “consciousness that 
and most re- 
cently (and accounting for the big 
upbeat) the “pride that came with 


the birth of a Jewish State.” Last, | 


several thousand Jews have i- 
grated here in the last few years. 

In the Anglo-Jewish or thematic 
programming, Rubenstein last year 
made the initial dent in video. 
Maxwell House, a-radio regular, 
commissioned him to put on six 
shows near each of the major Jew- 
ish religious festivals. The stanzas 
were carried on WABC-TV, key for 
ABC-TV. Maxwell House has made 


an outlay for a similar setup this | 
(around $8,000 per show) | 


year, 
kicking off with a commemoration 


| of the 300th year of American Jew- 
; ry. On radio, Rubenstein has done 


a show for WMGM, N.Y., called 
*American-Jewish Caravan of 
Stars,” it’s been on for a few years 
under his production eye. Stanza, 
an hour-long job Sundays, though 
directed at English-speaking Jews, 


| attracts an audience comprised at | 


least 20% of other nationalities, 


according to reports from survey- 
ers. 


For some months, tradesters 


“Yid- | 


opens tomorrow (Wed.) in Detroit. 


| ABC's petition for a reinterpre- 
| tation of the jurisdictional ground- 
_rules separating AFTRA and the 
AFM was an outgrowth of a series 
of situations at WBKB, it’s Chi 
|o&0, over which union controls 
‘musicians when they indulge in 
non-instrumental tv activities. At 
,one time or another during the 
| “incidents” which date back to last 
| March, both unions threatened to 
| strike the web. 
ABC and AFM presented their 
| Side at the hearings here last week. 
| Both argued for the interpretation 
| that the AFTRA codes exclude cov- 
| erage of musicians when their non- 
| musical “services are incidental to 
| their tootling. AFTRA, which pre- 
| sents its witness next week, claims 


| It is und ion i 
ABC’ 5 Chi AFTR A- AFM Pec shane Bord t 


the Des Moines area where VHF 
and UHF outlets have taken the air 
since the Iowa State College sta- 


° ° tion, WOI-TV, at A § b- 
Shifts to Gotham Ring lished in ‘lig eethrdhae’” warted 


With a second VHF station to be 
built by the winners of the con- 
test for channel 8, competition 
for network affiliation will be in- 
tensified. 


The Iowa State station has op- 
erated on a commercial basis since 
its inception in 1950 and until re- 
cently was the only source of tele- 
vision programs to a large popula- 
tion in central Iowa. Commercial 
operators have felt, however, that 
there’s no further need for the 
Station to operate commercially 
now. that additional outlets are op- 
erating and that Ames should go 
noncommercial. An educational 
channel (11) has been reserved 
for Des Moines. 


NARTB is proceeding somewhat 
delicately with the issue, inasmuch 
as WOI-TV became a member since 
the lifting of the freeze. 

In addition to WOI, the U. of 
Missouri operates a cemmercial tv 
station (KOMU-TV) in Columbia 
on channel 8. ; 


Several cities operate or may 
operate commercial tv stations. St. 
Petersburg, Fla., is the licensee of 
WSUN-TV, an ultra high outlet. 





_that the codes already spell out 
their jurisdiction over musicians | 
when they perform as emcees, sing- | 
ers or comedians. 


Sterling (Red) Quinlan, ABC) 
Chi veep, who sparked the petition, | 
was the web’s chief witness last | 
week and was subjected to lengthy 
direct and cross examination by 
ABC’s attorney John Moser, | 
AFTRA attorney Saul Pryor and | 
AFM attorney Emanuel Gordon. | 
Main AFM witness was Coast vee- | 
pee Phil Fischer. 





New York City, which operates 
radio station WNYC, recently was 
issued an authorization for com- 
mercial channel 31. 











31, ROOM APT. for SALE 


(Available for immediate occupancy) 
3 rooms and a kitchenette. Beautifully fur- 
nished, complete with new pians. Located on 
Central Park South, New York (all windows 
facing park). 


Write for appointment: 


VARIETY, Box V 72654 
154 West 46th Street, New York 
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‘Si cal tv outlet in 1949. 








alized and foreign language pro- | 
gramming, with negligible results. | 
| However, Rubenstein estimated 
that for around $3,000 per show on | 
a regular diet, he could produce a | 
worthy Yiddish tele series. “All we 
need,” he said, “are the facilities; 
we have the sponsors.” 


| 











Starford to Southland 
Dallas, July 27. 

Bob Stanford, pioneer ty per- 
| former here, has joined Southland 
Corp. as its director of radio and 
tv. He will direct existing pro- 
| rams and develop new ones, 

Stamford was m.c. for the first 
|tv program to be aired over a lo- 
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Adele Ronson 
Television & Radio 


Actress & Announcer 


A.F.T.R.A., A.E.A., $.A.G. 


stry MU 8-6600) 
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MR. SPONSOR 
MR. AGENCY-MAN 
MR. PRODUCER 

















In a few weeks, the battle for ratings will start in what is likely to be 
television’s greatest season. You may have an important, expensive production 
to launch...or an established favorite to bring back in high gear. 

Right now, you’re in the market for the biggest audience possible. 

















TV GUIDE’s readership is an audience you will be interested in. It’s an audience 
you can’t duplicate elsewhere. It’s made up of more than 2,000,000 set-owning 
families who are 100% interested in what you have to sell— 

superior enter tainment. 





Not only does the TV GUIDE audience constitute a large chunk of population 
in itself. It is the “‘cream”’ of the total television audience—the viewers who 
devote the most time to their sets, who take a genuine interest in what’s 
playing, who’s in it, and what’s on next. It is the group responsible for 
etpceenaiiie new trends in viewing. Corral this audience and you have 

the start of a superior rating. 


High costs for production, talent and time are characteristic of network television. 
For network sponsors, a schedule of advertisements in TV GUIDE is a 

matter of simple economy. To make your large expenditures pay Off in still larger 
ratings this year, let the readers of TV GUIDE know at what time and on 

which channel to look for your show, and if it’s a new show, what it’s all about. 








Start your schedule of program promotion advertisements in TV GUIDE’s Second 
Annual Fall Preview Issue. In a single issue, to appear Sept. 23, the editors of TV GUIDE 
will wrap up the entire television season, complete with an Alphabetical Index 
tailored to local time and channel. Your immediate decision to begin your schedule 
in the Fall Preview Issue will be more than justified by the handsome circulation 
bonus this specicl issue always brings. 

















A phone call or note to any of TV GUIDE’s Advertising Offices will bring 
you all the details on this unique and inexpensive method of 
merchandising your program to viewers. 





Fall Preview Issue Closing Dates 


og Oi 















































Copy Due 
National Section 
Four-color August 13 
Two-color, Black & White August 27 


Regional Program Sections 
Black & White 


Advertising Offices 


NEW YORK—488 Madison Ave., Plaza 9-7770 
CHICAGO —6 N. Michigan Ave., WAbash 2-0366 
PHILADELPHIA—302 N. 13th St., LOmbard 3-5588 

LOS ANGELES—1540 N. Vermont Ave., NOrmandy 2-3101 


September 10 
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VARIETY’S weekly chart of city-by-city ratings of syndicated and na- : 
tional spot film covers 40 to 60 cities reported by American Research Bureau 
on a monthly basis. Cities will be rotated each week, with the 10 top-rated 
film shows listed in each case, and their competition shown opposite. All 
ratings are furnished by ARB, based on the latest reports. 

This VARIETY chart represents a gathering of all pertinent informa- 
tion about film in each market, which can be used by distributors, agencies, 
stations and clients as an aid in determining the effectiveness of a filmed 
show in the specific market. Attention should be paid to time — day and 





VARIETY - ARB City-By-City Syndicated and National Spot Film Chari | 


time factors, since sets-in-use and audience composition vary according to 
time slot, i.e., a Saturday afternoon children’s show, with a low rating, may 
have a large share and an audience composed largely of children, with cor- 
responding results for the sponsor aiming at the children’s market. Abbre- 
viations and symbols are as follows: (Adv.), adventure; (Ch), children’s; 
(Co), comedy; (Dr), drama; (Doc), documentary; (Mus), musical; 
(Myst), mystery; (Q), quis; (Sp), sports; (W), western; (Wom), 
‘women’s. Numbered symbols next to station call letters represent the sta- 
tion’s channel: all channels above 13 are UHF. -Those ad agencies listed as 
distributors rep the naticnal spot sponsor for whom the film is, aired. 





MINNEAPOLIS-ST. PAUL Approx. Set Count—415,000 


Stations—WCCO (4), KSTP (5), WMIN (11), WTCN (11) 















































TOP 10 PROGRAMS DAY AND JUNE SHARE USE TOP COMPETING PROGRAM 
AND TYPE STATION DISTRIB. TIME RATING (%) SETS IN PROGRAM STA. RATING 
1. City Detective (Myst)........ Ro 8 ee PRB & k crisn Ss Hie Oo Mon. 9:60-8:30 ........:. eS Oe isaued 45.4 | Name: That Tan ?< ic... c cu ERE * 6b y vas 12.3 
2. Badge 714 (Myst)............ sy Seen NBC... CLS ey I SS ae a Es tee eee 43.7| Studio One....... voces ches WE pice san 189 
3. I Led Three Lives (Dr)....... De sn sks oa Be side wN ox. we vas BS Tues., 8:30-9:00 ........ So eee Re eens 43.0| Name’s the Same..........WMIN ....... 143 
Mr. District Attorney (Myst). KSTP.......... BO i ix Boson Sol ok Thurs. 9:30-10:00 ....... PO size. abs eo Set eee 35.4| Counterpoint ..... Sake duane WCCO access 8.1 
5. Racket Squad (Myst).........WCCO.......... PS x eS eae Mon. 10:00-10:30 ....... Dre EPP 41.9| Today’s Headlines..........KSTP ....... 26.4 
: | Weather; Sports.......... > lla Bere 11.7 
Edborace (MGs) 25... . 056s cess. Ss Os se RS See Seas EG: ROG | 6c 6 sla ee ces od eae .. retain ear 55.7 | Foreign Intrigue....... oS I, e 0'6 s less 17.0 
7. My Favorite Story (Dr)....... WU ee + ie FAP ePecagiesetid Sun. 9:00-9:50 ©... eee: Sear ee eee ee peree 48.71 Red Owl Theatre | 0.062. 005: WEIN... sQ% 18.1 
8. Foreign Intrigue (Adv)....... i) ee ae Ab | ee | | io Ae ree arenes 55.7 | Liberace. «..; ...<..5.0s ef # to Be eee 21.9 
®. Kent Theatre (Dr).......... Ly 5 ee ge Wess oS Oks cs baa Wed. 8:30-9:00 ......... LS SERRE ees eee 45.7| Blue Ribbon Bouts.........WCCO ...... 28.7 
Bouts; Fight Follow-Up.....WCCO ...... 21.1 
10. Hopalong Cassidy (W)........ MPG. ox ceis RE eer teen ee ee Ok ete - , Seer rt 39.4| Your Show of Shows....... | i a ere | ot 
CINCINNATI Approx. Set Count—440,000 Stations—WLW-T (5), WCPO (9), WKRC (12) 
1. Kent Theatre (Dr)..... SK cbew gE ee. pace ws |. | SRR rm ae pai ore SUE Wed. 9:30-10:00 ........ MEO cicadas _ eee 43.3| Blue Ribbon Bouts......... sf 2. oie ae 14.5 
Bouts; Ringside Roundup.WKRC ...... 8.0 
2. City Detective (Myst)........WKRC......... it ee ee a ae Mon. 8:30-9:00 ......... | Es EB ah Peay ee OS tas oe 52.4| R. Montgomery Presents... .WLW-T eee 14.7 
3. I Led Three Lives (Dr)....... Wuwee sss EE OER ope | Thurs. 7:30-8:00 ....... pee eae SRI eee 37.7| Four Star Playhouse........ WERO. S...%- 8.0 
4. Badge 714 (Myst). ........... fh ee Pe. 2 i eee aes Mon. 9:30-10:00 ........ og ge ae De | eee ee 56.0} Stu@ie One........20- 65st. Wess os 21.8 
5. Boston Blackie (Myst)..... Re, A ne WR oaks wk 5 oe ties Sat. 10:00-10:30 ........ BG Soa sts | RI epee ee 45.3 | Front Page News....... os Oe des oes 16.0 
TOTS  icibn s hwy C0 cu bee Ws © Ads Sao 16.0 
6. Death Valley Days (W).......WKRC......... McCann-Erickson Sat. 9:30-10:00 ....... a) tee BE sick 60.0 | Your Hit Parade.......ces. WEW-T (ic.3%. 33.3 
1. Heart of the City (Myst)......  . (ae: WT oo cies otwasen Wed. S:00-O:90 .6o08 605 EE RR Pater 401 | Krakt TV: Theatre «i ccs <cas: WENT 3.85 13.5 
8. Liberace (Mus) .......... eo ES Snags es TRO tee ete Sate tig he Sat. 10:15-10:46 ...ccee: _ ee | ee errr 42.0 | Boston Blackie......... ocho WE tad 19.6 
* Your TV Theatre......... ..WLW-T °..... 12.4 ° 
9. Mr. District Atterney (Myst). WLW-T........ Ry eres Tues. 9:30-10:00 ........ Re ere _ Rees 57.5 | Baseball ......... err ere 8 ST Pe 30.6 
10. Cowboy G-Men (W) ......... MC So Sa hs PIES 4 i... 5: Ben. TO Soe va cs BE vies ube oedn Pee 19.7 | Golf Tournament..........-. WLW-T ..... 6.0 
KNXT (2)—L.A. XETV (6)—TIJUANA 
SAN DIEGO Approx. Set Count—220,000 Stations—KNBH (QoLA. KFMB (8)-—SAN DIEGO 
KTLA (5)—L.A. KFSD (10)—SAN DIEGO 
2. Waterfvent (AG@y) = .4..:..6062 5c: . od. cdc ee a Pe Sun. O20-1200 s6.. csenex oe ae Re 25s do sSs 46.32) Roy Rogers... .<..0.és i a@ckrats Mire. 4.4555 9.8 
2. Death Valley Days (W)....... tt ee McCann-Erickson.. . Fri. 8:00-8:30 .......... ee ee ee Sr 64.7; Lawrence Welk............ ty ER a eee 19.1 
3. Badge 714 (Myst)............ RR eee iti Bat, B-3O-20-00 icc kccues MR asus 5 chin | SP ae 59.1) Saturday Night Revue...... o's BAe 11.6 
4. Superman Adv) ............. og. Rig Et aD EE SS i A ee ae ey 46.01 Studio One........cccce or, oy ee ee 12.1 
5. Wild Bill Hickok (W)........ KFMB .. SP A A Tues. 6:00-6:30 ...cc00: 1 ie didi Be tee veg 59.1} Amos ’n’ Andy... .....: IN S| (IRR 15.9 
6. My Favorite Story (Dr)....... | re eee Bewior ues 2h fa L OO-GiSe oo ess 9B 2 22: RSS eee 60.7 | Playhouse of Stars..... ee >. Se ee 12.1 
7. Victory at Sea (Docum)....... KFMB.. iid Gs bas os ec ee | ee PRG! a233 "pape bepiagy ate 47.1; Ramar of the Jungle....... 2» » aie 14.5 
8. Life of Riley (Com) ......... | ae: ee he CD ee ae Le Se eters » : TO ee ee 59.6 | Fireside Theatre........... gs) a a 15.0 
9. Mr. District Attorney (Myst). XETV.......... | Fee --rnurs. 7:30-8:00 2.2.2... oe ES ieee ge Oe oases 43.6| People in the News........ a) ae 10.0 
Place the Face......... Ty <b y eee 8.6 
Amos ’n’ Andy (Com)......... So) an es ans oe ear ae Tues. 8:00-8:30 ........ CS eae see | EE ae 59.1 | Wild Bill Hickok........... KRYMB <.. cx 18.6 
DENVER Approx. Set Count—200,000 Stations—KFEL (2), KOA (4), KLZ (7), KBTV (9) 
1. Life of Miler (Cem). : ..scsee SSR EH OR ree: Mon. 8:30-9:00 ......... TN. Perea ON i6n ast 4a 62.4\|1 Am the Law......<.cee eo. Mere 19:2 
2. Death Valley Days (W)....... <P eee McCann-Erickson...Mon. 9:30-10:00 ........ eee ok pore 55.3| Front Page Detective.......KFEL ....... 8.6 
8. Captured (Myst) .........;... LN ae MS. vdbeseasecwve Sun. 9:00-9:30 ......... eck coe AAR 43.2; Walter Winchell......... oS” ikewads 10.8 
SORE DOAN... s és des4aceeeee sa4aen a ‘ 
4. I Led Three Lives (Dr)....... ee aa Parent ier eer Tues. 9:00-0:30 ........ e's son vate hy coh cea 49.8 | Mr. “rag Prana BROAN can Sgees «a5 = 
& Badge 714 (Myst)............ Samara pe Se. RRR tert BS. s  tees 55.9] Victory at Sea........3. oN MAE acide aeda 12.5 
6. Range Rider (W) ........... BREE cies soca PIR dS ales oe ete Fri. 7:30-8:00 ..... AUG oR ee RS Bi Ee 56.5 | Cavalcade of Sports........ ROA. . ees ves 28.8 
Sports; i wee 
a Am the Law (Myst)......... a a SS ee lll): Nea Reitgetet | er pee 62.4 DP chy os syed ee: as etre re 
Liberace (Mus) .............. 6 Dane a OS a Se ee rt, SOO .ccckccces Ly EES Oe hich alate i6)Miles ilies... KFEL i 20.8 
9. Racket Squad (Myst)........ 4 oe BM ease ialvaies ta Wed. 9:30-10:00 ........ Bey so “RS Re 483| I've Got a Secret..........; ee 15.3 
10. Superman Adv) ............. Srey PROD. < oi eeeess Wed. 6:00-6:30 ......... a) Sry > rere 33.1 | Kraft TV Theatre. ; KOA 4 9.4 
BUFFALO Approx. Set Count—130,000 Stations—WBEN (4), WBUF (17) 
ZT Ded Tiree Taras Ce). icc ce WU coin oo ove BAD. Kiccecccaetnn Mon. 9:30-10:00 ........ it Fei ee OF icaaacsas 57.9| Front Page Detective WBUF 2.0 
2. Captured (Myst) ...... eee eee BD, scvcnce UCR Thurs. 10:30-11:00 ..... So EE $9.4|Our Miss Brooks........... WBUF ....... 49 
3. My Favorite Story (Dr).......WBEN......... BN So5a Ss os oddawen Pri, 12:00-12:30 ....c60; Pe iy Fee 25.0 Late Movie ie es WBUF ....... 10 
Superman (Adv) ....... Ss ara i te Flamingo.......... Wed. T:00-T30 wi vvscen: . 1 ahora? Uy 23.5 Science Review Cb AW ERs WBUF ....... 10 
5. Joe Paleoka ...... Or en rey + | Stee |  ° tae oS aa SE Sua koae eee fo! eee 
i eee Wee SUD. soc e ce so cece 8 ar 2 re hy we VP re Sree ee 16.7 Ethel & Albert WBUF 2.0 
7. Annie Oakley (W)............ 2) 3. ee. el teen ee es | DE iss Rasa SSE Pee 148 Paiheud ae nas WBUF ....... 2.0 
6. Wild Bill Hickok (W)......... re Flamingo.......... ae 2 ee re arr RAG 9.8 None ve SMa 2 FRE . 
S Eaberacd Gem .... sccccnsecs SEIT ovis chau EE a ice adn Walatete Sum. G:00-G:30 ...cccees Wee cs poe _: Pe 113 Armchair Vacation WBEN 44 
BO. Bi Carmen (W)....cccccccce: SE £4 sag sky es baeacuse een Set. B:00-B:90 2... ccceee Bec satecda OP. estiseved 8.8 eaten ee, dos es WBUF ae 2.9 
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Of Mice & Vidpix Men 


By EDWARD D. MADDEN 
(V.P., General Manager, MPTV) 


You remember the quotation: 
Thet best laid schemes of mice and men 
Gang aft a-gley 
An’ lea us naught but grief and pain - 
For promis’d joy.. —Robert Burns. 

I think it has particular application to the film syndica- 
tion business right now in several important areas. The 
proper approach to these problems on the part of individu- 
al distributors will determine in large measure who are 
going to be the majors and minors of the future, 


Some of the producing organizations have some rather 


peculiar ideas about distribution fees. There are deals 
being offered and faken by distributors at a 25% distribu- 
tion fee for one and up to five or 10 individual sponsor 
sales, then reduced to 15% for large 
regional or national spot sales, and a 
less amount for a network sale. Re- 
gardless of the quality of the product 
and the presumptive ease of sale be- 
cause of this quality, the basic selling 
and handling costs are still there. The 
large regional or national spot sale 
requires just as much manpower cost 
and out-of-pocket expense in terms of 
promotion, publicity, advertising and 
servicing as does the same group of 
markets sold individually. Any top- 
flight distributing organization capa- 
ble of producing worthwhile sales re- 





Ed Madden 


sults gets 35% for individual markets, regionals and na- , 


tional spot sales. 

When you move around this broad land of ours and see 
some of the prices quoted for good properties in the medi- 
um and smaller sized markets, even though some of the 
properties are previous network runs, you can only con- 
clude that some of the pricing structures border on the 
ridiculous. In those cases where it is a new property, it’s 
evident that the producer isn’t even going to get his pro- 
duction cost back. The prices quoted in some of the small 
markets won’t even return that market’s proper share of 
print and handling cost. I can understand this happening 
on a “dog” property, but when it’s done on some of the 
good ones, it becomes rather baffling. 

All of this, mind you, in the face of an increase of 25% 
ever last year in network share sponsorships and what 
this presages in the increasing trend toward syndication 
because of flexibility and lower advertising cost. 

Some of the distributors who haven't taken a good cost 
accounting look at their operation are due for a rude 
awakening this year and the process of shakedown in the 
industry will then begin. 

All of the above, of course, refers to problems of the 
individual distributor which he, himself, must decide in 
the light of his own individual operation. 

There are, however, certain mutual problems concern- 
ing advertisers, agencies and stations that call for col- 
lective action. 
emergence of a distributors’ organization with full mem- 
bership that can speak for the industry. 


Now Is The Time For All... 


By REUB KAUFMAN 
(President, Guild Films Co., Inc.) 


The increasing shortage of desirable network time, 





ccupled with the growing demand by many television sta- - 


tions for a greater share of the money spent by advertisers 
for tv time, plus the tremendous improvement in the quali- 
ty, variety and entertainment interest of filmed program 
series, have helped to firmly establish film syndication as 
an important factor in television. 

Now it is up to the syndicators themselves to rise to the 
opportunity which has unfolded for syndication, Some 
syndicators realize this opportunity also carries with it 
the weight of syndication’s share of responsibility for the 
welfare of the industry as a whole. Unfortunately there 
are still too many syndicators who think tv is a ticket 
to a quick buck. And, we still hear of individuals who go 
into distribution—become syndicators— of their single 
pilot film or 13.episode series without real knowledge or 
preparation for such an undertaking. 

To be successful in, syndication, the syndicator needs 
more than a length of film and a telephone, It requires 
organization, “manpower, an adequate and continuing 


source of quality program series, service departments © 


from publie and station relations to client service and pro- 
gram promotion. These elements which are so essential 
to successful syndication are costly and require substan- 
tial investment and access to large financing resources. 
Equally important is the need for know-how—the unique 
knowledge of advertising and client merchandising as well 
as programming, film production and showmanship. 

It is due to the fact that so few syndicators have either 
the physical resources or the required know-how that syn- 
dication is rapidly settling dewn to a very few “majors” 
and many “minors” among syndicators. The majors who 
will remain in the big league can be depended upon to 
be progressive businessmen with a full awareness of their 
present position and future opportunity, and also of their 
obligation to actively participate in and contribute to the 
up-building of the whole tv industry. The smaller con- 
cerns who wail to pull themselves cut of the minor league 
within a short time cannot hope to survive with any de- 
Eree of reasonable success. They are doomed to suffer 
Jrom hunger (and all its consequences in the way of un- 


Sound business practices) while the majors will grow 


bigger and stronger. 


This is the trend in film syndication today, It is a 
sn ater trend and cannot help but benefit the television 

dustry. 
_ Syndicators have reached a point where in their own 
interest and for the benefit of industry generally they 
Must join together in a strong and meaningful association 
which will have the means to develdp and carry out a 
Continuing program for the improvement and protection of 
syndication’s participation in the television industry. This 
JS a task for which the majors must assume both respon- 


sibility and leadership. 





I, for one, hope to see this year the. 


TV Film Syndication—lIs It 
Friend or Foe of The Networks? 


By CARL M. STANTON 
(NBC V.P., in Charge of Film Division) 


A strong syndicated-film operation is an important asset 
to a television network, while the network is replete 
with advantages unavailable to an independent film syndi- 
cator. 


There is no basic conflict between film syndication and 
network television service. Although in some areas syndi- 
cated film programs may be televised in competition with 
network programs, the desirability for a network to 
extend its television business through 
syndication vastly outweighs the occa- 
sional instance of local competition 
made inevitable by the nature of syn- 
dication. ‘ 

The syndicated film business, which 
was given stature and stability in the 
last year by the mushrooming of tele- 
vision stations across the country— 
and the consequent upsurge in the 
number of local programming hours 
to be filled—is big business today. 
Because the major networks have 
recognized this fact, they have estab- 
lished syndication arms and given 
them the freedom to operate effectively in the highly 
competitive field of tv film syndication. 


A little more than a year ago there were 110 tv stations 
in 64 cities. Today there are 385 stations in 239 cities. 
Syndicated film programs are filling a large part of these 
new programming hours which cannot be filled by net- 
work originated shows. It is a logical consequence that 
the networks should extend the scope of their activities 
by going into the syndication business themselves. 


Chief among the advantages which a network-affiliated 
film-syndication outfit enjoys is its access to many of the 
finest, most successful network film series, either during 
the network run or following it. The NBC Film Division, 
for instance, syndicates “‘The Life of Riley” in markets 
not covered by the NBC television network sponsor (Gulf 
Oil) simultaneously with the network run. The over- 
whelming success of “Badge 714” (formerly “Dragnet’’) 
and “Victory at Sea’ as syndicated programs after their 
network runs ere strong arguments. in favor of a network- 
connected film-syndication branch. Additional opportuni- 
ties are presented by such NBC television network shows 
as “I Married Joan,” “Letter to Loretta,” the Mickey 
Rooney show and “The Medic.” Our current inventory 
will soon be augmented by 39 new “Badge” episodes 
for the 1954-55 season, the new network Riley’s—plus 
the first two network seasons of Riley. 














Carl Stanton 
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Web’s Physical Resources 





Another prime advantage for a network-connected film 
syndicator is the fact that network techniques and methods 
of operation are automatically carried over into syndica- 
tion. Programs are designed to meet the requirements 
of advertisers and the tastes of the viewing public— 
programs which, in effect, move merchandise while they 
attract large audiences. 

A network's technological and physical resources are 
also important assets to a distributor of syndicated film 
series. The NBC Film Division’s shipping and library 
services are the largest of their kind in the TV industry. 
Originally servicing 76 stations with syndicated programs, 
network film shows and kinescopes of network programs, 
the New York and Hollywood film exchanges ‘operated 
by the Film Division) now service 285 stations with 2,000 
prints a week, covering 4,000 actual weekly playdates. 

Constant research by the NBC engineering staff makes 
available to the NBC Film Division the latest technological 
and electronic developments, in both black-and-white and 
color TV—all of which enhance the quality of the product. 
Future developments will encompass magnetic tape, new 
scanning processes and other phases of this complex in- 
dustry. Another unique technological advantage is the 
checking of rushes and final prints on closed-circuit tele- 
vision, to insure the broadcast quality of each program, 








| Competing Wit h Network | 





Because of the highly competitive nature of the film 
syndication business, a basic requirement for survival is 
the ability to sell programs to all stations and all adver- 
tisers. In recognizing this fact, NBC has given the Film 
Division the scope to operate as a successful, income- 
producing arm of the company. This condition sometimes 
results in local competition between an NBC Film Division 
program and an NBC television network program. 

We have, after all, no control over local time availabili- 
ties. If, furthermore, we sell a program to an agency 
for a specific client and the agency places the show on 
an independent station in competition with a network 
program, we cannot control that, either. And the quality 
and popularity of our programs is such that they have 
outrated all network competition in many multi-stationed 
markets. 

This kind of competition, of course, is far from un- 
healthy. The success of NBC Film Division programs for 
local stations and advertisers has created a general cli- 
mate of prosperity for individual tv stations and has 
performed a service to the film-syndication business as 
a whole by giving impetus to the local use of this kind 
of programming. 

It seems to me that such competition is more than 
compensated for by the fact that the neiwork-connected 
film syndicator is in a doubly strong position because 
of (1) his freedom to distribute effectively such outstand- 
ing properties, produced especially for syndication, as 
“The Falcon” and “Inner Sanctum” in competition with 
independent film syndicators; and (2) his access to the 
network’s finest tv film series. 

A film-syndication network combination assures a steady 
flow of fine programming to diversify and enhance an 
inventory of programs produced especially for syndication, 
It is, in the final analysis, upen this kind of organization— 
bolstered as it is by broadcasting experience, technological 
resources and a deep-seated sense of responsibility to the 
advertiser and the viewing public—that the sound future 
of the film-syndication business depends. : 


By GEORGE T. SHUPERT 
(Pres., ABC Film Syndication) 


What has happened to the reported battle lines drawn 
up between some networks and their film syndication 
divisions? Is it possible for film syndication to function 
within a network without becoming a serious rival for 
station’s time and advertiser’s money? 

From what I have learned there is 
no real conflict between a network 
and its syndication subsidiary if the 
network is objective and recognizes 
the need for and the place of film 
syndication in the television industry. 
Here at ABC there is real-understand- 
ing of the situation and genuine en- 
thusiasm about the potential of film 
syndication. 

A network, as any other service or- 
ganization, is most successfuf when it 
provides its customers and prospec- 
tive clients with the broadest, most ef- 
ficient and flexible service possible. 


With more and more advertisers finding television a 
highly effective sales vehicle, network time is becoming 
increasingly scarce and the networks are hanging SRO 
signs in most choice time periods. Consequently, national 
and large regional advertisers who are unable to secure 
network time would be shut out of tv entirely if 
syndicated films were not available. These advertisers 
have learned that it’s difficult, if not impossible, to obtain 
network quality in live, locally produced shows so they 
turn to top quality syndicated film programs to carry their 
sales messages. 

Consider the established national or regional advertiser 
with a limited budget or the new advertiser who wants to 
test the medium. Through syndication, both are able to 
buy films for spot advertising in the markets of their 
choice, on the days amd in the time periods they require. 
If they buy their film from a network syndicator, they 
are assured of quality programming and service. They 
know that films will be delivered on schedule. They are 
confident that their advertising plans will not be dis- 
rupted because a shoestring producer or distributor has 
failed to live up to his obligations. 

Then, when these clients are able to afford network 
-advertising, ‘they are usually favorably inclined to the 
network which serviced them for their spot buys. Con- 
sequently, the network benefits as well as the syndicator. 











Geo. Shupert. 





Meeting Special Sales Problems | 





Another area -in which a network can serve its client 
through film syndication is where an advertiser has a 
special sales problem or wants to initiate a special sales 
drive in markets already covered by his network show. 
By buying a syndicated film, produced to network quality 
standards, and programming it in specific markets, the 
advertiser is able to accomplish his purpose without a loss 
in program quality. 

Perhaps one of the strongest arguments to prove that 
there is no conflict between network and film syndication 
cbjectives is the fact that within the past three years all 
the networks have organized their own film syndication 
departments to meet the growing demand for spot film 
and to broaden their services to sponsors. These addi- 
tional services will become increasingly important as new 
markets open up. 

Let’s be specific and look at how we handle film syndi- 
cation at ABC. Aimost a year ago I was asked to organize 
a film syndication department because of an awareness 
on the part of the ABC management of the important 
role film syndication had been playing in television and 
a belief that its importance would keep pace with, if not 
outrun, the growth of the industry. In order to compete 
favorably with other film syndicators it was necessary to 
create a completely independent setup apart from the 
other operating units of the network. ABC Film Syndica- 
tion was set up as a separate corporation, wholly owned 
by American Broadcasting-Paramount Theatres, Inc. 

Right from the start we instituted what we feel is a 
realistic first-come, first-served sales policy, without which 
it would be impossible for us to compete on an equal 
footing with other film syndicators. In all of our relation- 
ships with the network we neither get nor give preferen- 
tial treatment. This applies to the owned and operated 
stations as well as to our affiliates. Ail television stations 
throughout the country are assured of receiving the same 
type of service from us. We play no favorites. 

Before joining ABC, I headed the film syndication de- 


partment for United Artists and prior to that helped 
organize Peerless Television Productions with Edward 
Small to distribute 26 outstanding feature films. Previ- 


ously, I spent many years operating the Paramount film 
network for Paramount TV Productions, Inc. Now, having 
worked in film syndication as an independent distributor 
and as a network syndicator, I havé formulated some 
thoughts about both operations. Because of the tre- 
mendous potential of film syndication, I believe that it 
can be successful with or without network affiliation if 
the syndictor has top quality programming, astute man- 
agement nd clearly-defined policies. 

We believe we have met the above requirements. We 
are currently offering outstanding film shows whose pre- 
vious successful network performances (incidentally, not 
on the ABC network) are being repeated in syndication, 
“Racket Squad” and “The Playhouse,” formerly “Schlitz 
Playhouse of Stars.” Our third property, “John Kieran’s 
Kaleidoscope,” is a successful combination of education 
and entertainment and has proven itself a profitable sales 
tool for a variety of prestige advertisers. 

We have kept and will continue to keep a sharp eye on 
our operating costs in order to pass our savings onto our 
clients and we have instituted a set of policies which 
enables us to provide the utmost in important services. 

As advertisers continue to rely more and more on tele- 
vision as the most effective and efficient sales vehicle at 
their disposal there will be plenty of opportunity for net- 
works, their film syndication subsidiaries and independent 
syndicators to prosper. After all, television is big business 
and there’s room for everybody with the right type of 
product and the enthusisam to sell it, 
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Vanderbilts Didn't Have 
It So Easy, Either 


By MILTON A. GORDON 
(President, Television Programs of America, Inc.) 


An article recently appeared in Variety entitled “Pity 
the Poor Syndicator.” The article was well written and 
factual in its approach. It may possibly have been a 
little pessimistic in its conclusions based on the facts as 
the author saw them. 

True, the syndicator’s life is not a bed of roses. But 
neither was that of the Vanderbilts in the early days of 
railroading; nor of the Fords ‘at the turn of the century; 
nor of Zukor, Griffiths, Goldwyn, and my own partner, 
Edward Small, in the early days of motion pictures. 

I don’t dispute that of the whole turbulent business 
that is television, perhaps the most frantic activity is 
producing and selling television films. In the beginning 
the television film field was not only frenetic—it was 
also close to suicidal for all but a few. Two or three 
years ago, scores of television film firms were making 
brave noises about their pilots, their bankrolls and their 
futures. They were all over the trade papers with pub- 
licity about their executives and their products—generally 
in that order, Try to reach most of them by telephone 
now and all you'll get is the bleak report, “Sorry, that 
telephone has been disconnected.” 

However, that early frantic, wildcat, pioneer stage was 
important. From it grew a business that may be only 
a little less hectic and unpredictable, but which is cer- 
tainly built on a solid foundation. The future of tele- 
vision films is rapidly clarifying, and anticipating further 
readjustments which must take place, it couldn’t look 
finer. I say this because primarily the need is there. 
Film 2s a medium and syndication as a vehicle are the 
only places where television programming can expand. 


The inflexibility of live shows and the congestion on the 
networks leave no room for expansion in those areas. 





| Product Improves | 


The product is better now than it has been and it will 
be better in the future. The general quality of television 
films is bound to keep getting better because the firms 
making them are getting better. Fewer and better. 


I envision the day when 90% of all television films 
in this country will be produced by a half-dozen com- 
panies with strong distribution facilities. In the past, 
distribution has been too often neglected. The accent has 
been on financing the pilot or making the pictures with- 
out a real plan as to what to do with the pictures when 
they are finished. . 

It is at the level of distribution that the law of dimin- 
ishing returns will operate. Only a “big-league” firm 
has the resources to put an adequate sales force in the 
field to do a successful sales job at the local level; and 
even a “big-league” firm can handle only a limited amount 
of product. This is the very nature of the business. It 
is at this point that a television distribution company 
differs from an old line motion picture company, which 
can handle 50 to 60 pictures a year. While the number 
of national or regional deals a television company can 
make is theoretically unlimited, conservative planning 
should regard such deals as windfalls ‘and unprofitable 
for the most part). 

A company will live or die on its local selling. And 
even with a larger staff than any company has today, 
it is not possible to do a thorough local selling job on 
more than six to eight new series a year. Naturally a 
company’s first interest will be in distributing its own 
films. because to take on too many other films would 
require an unrealistically-sized sales staff. It must follow. 
therefore, that the top firms will be selling few other 
than their own films. And when you consider how few 
firms have sales staffs, where does this leave the smaller 
firms? 


| Gotta Know Everything 














The vardstick by which survival will be measured con- 
sists of four units—all of which are equally important: 
production facilities, national sales, local and regional 
sales, and merchandising. Add the element which the 
successful well-coordinated company must inevitably have: 
flexibility. 

This latter must apply to all phases of the company’s 
activities: It must have a production staff and technical 
facilities capable of producing anything to meet the de- 
mands of showmanship which may call for a “Halls of 
Ivy” or an “Ellery Queen” or a “Lassie.”’ It must be 
able to handle any kind of sale, a multi-million dollar 
deal on Madison Avenue or in Chicago, or a $50 a week 
deal in Minot, North Dakota. And it must have a first- 
rate, aggressive, ingenious and commercial-minded mer- 
chandising and exploitation department whose imagina- 
tion does not end with table tents and bottle collars. 

Obviously what will happen more intensively than: it 
has in the past is that the smaller companies will sell 
or merge. However, this process, which at the time always 
seems like a splendid solution, does not always create 
a healthy condition because it merely aggravates the 
situation of too much production, too little distribution. 

The distribution problem will also continue to plague 
those small companies which grow and prosper through 
excellence of production. They will find themselves facing 
the same problems: too much production, too little dis- 
tribution. Film vaults soon runneth over. 

I have been asked to state briefly, our thoughts on 
color. They couldn't be more simple. We recognize the 
value of color as a fruity source of spectacular publicity 
and promotion. It is little else right now for the simple 
reason that the color audience could fit into a sponsor's 
eye without making him even blink with discomfort. 


Our plans are not to film in color for the 1954-55 season 
because the expense of doing so imposes an additional 
cost on the sponsor which we agree may not seem to 
amount to much because of the general excitement con- 
eerning color, but which we honestly feel he will resent 











Never Mind the Sizzle=-_| 
| How's the Steak? 


BY A FILM PEDDLER* 


Some years ago a line from A. N. Whitehead hit me right 
in the noggin. The line: “Genius is the ability to recog- 
nize the obvious.” 

If you don’t believe that philosophers are the only prac- 
tical men, or that Whitehead was a genius, how else can 
you account for him predicting so long ago what is hap- 
pening in the film syndicate business. today? 

Give up? All right, here it is. 

Why do producers keep spewing out in half-hour film 
shows? We can put them, roughly, in three categories. 
1. The crime-mystery-intrigue type. Well, all right. But 
enough’s enough. 2. The dramatic-playhouse-anthology 
shows. Plots run from A to C; synthetic, contrived, glu- 
tenous glamour. 3. The comedy-family-situation kind. Stock 
prototypes; unbelievable, hysterical humor laid on with a 
shovel. 


Well, let’s be kind a moment. The gold rush was on; 
it was a baby industry, and when you have to go you 
have to go. But little man, what now? Why, of course, 
the obvious—it always comes late. 


In all endeavors: the crafts, art forms, the lively arts, 
simplicity is arrived at last. It seems you can’t reject 
until you know what to select. And television is still over- 
produced, plotted, gimmicked and gagged. 
is what you do a lot of when you haven't any ideas. And 
one series begat the other. 
| ‘The Little Story’ | 

What is being overlooked is what Ed Murrow calls “the 
little story”; the same insight Ernie Pyle brought to the 
last world war, when alli the rest of the reporters were 
writing the big heroic story; it’s what is happening right 
under our noses here in America; it’s what the poet, Ward 
Wheelock, says somewhere: “ ... the reality we have 
lost sight of because, to use Shelly’s metaphor, it has 
been overlooked by the veil of familiarity.” 


Now understand, I’m not advocating shows that deal 
with stark, grim realities. I know that more and more 
regional and local sponsors want a family type show: 
safe, non-controversial humorously pleasant, de-sexed— 
above all, safe. And right or wrong, that’s what we have 
to give them. 


But these “little stories,” these too familiar things that 
most of us overlook, are exactly the materials that, fic- 
tionalized, make for the ideal family type show. And 
give you all sorts of variations. This is the reality that 
aie sg the essence of great entertainment: self identi- 
ication. 


Nothing interests people as much as themselves; how 
they are alike other people; how they are different. What 
interests them in things are the new variations of the 
old norms of living; what amuses them are these varia- 
tions as expressed in changing incongruities: the new pre- 
tentious, foibles, exaggerated values. 


To be able to see yourself, as mirrored in some form of 
entertainment, is the great common denominator. All of 
us have our private little feelings, an intuitive reaction 
to people and the world about us And these feelings are 
mostly in our unconscious—they’re vague and half sub- 
merged in our minds. When a play or book creates char- 
acters, reacting to reconizable situations that articulate 
these feelings for us, the flash of recognition is the great 
moment in entertainment. 

Well, this is a lot of fancy talk. But it’s not an easy 
point to put over. The idea of ‘‘self-identification” or “the 
show must relate to the audience” has been kicked around 
alot. And when a producer does build a show with every- 
cay people in everyday situations and uses the old, stock 
characters in the same old “black and white” conflicts, 
he feels he’s really giving his audience “self-identifica- 
tion.” 




















It’s Those Small Differences | 


But he’s missing the whole point. You don’t get that 
sudden flash of recognition from an idea you've had 
pounded at you all your life. William James once said, 
in effect: “As the years go by, there isn’t much difference 
in people or things. But watch out for those small dif- 
ferences.” 

Nothing new under the sun? Nonsense. I suppose that 
producers are pretty well removed from everyday living. 
But doesn’t anyone in our business read the Ladies Home 
Journal, McCalls, Woman’s Home Companion or Reader’s 
Digest? They're magazines with enormous circulations; 
they're chuck full of non-fiction-articles on the changing 
mores of American living; their editors must know what 
they're doing. Hasn’t anyone in our business read For- 
tune’s: “The Permanent Revolution?” All of them are 
full of new ideas that, fictionalized, would make story 
lines with humor and drama. Doesn't anybody in our 
business read? 

Well, so Whitehead said it takes a genius to recognize 
this. Me, I'm just studying to be a genius. But as a film 
peddler working the great midwest, and having had this 
idea in one way or another pounded at me by client after 
client, after about the 200th time I caught on. 

Maybe some of you producers will take a trip out here 
someday—not one of those Cohn-Schine tours you usually 
make but an easy-going, off the beaten track affair. And 
you ought to read “Is Anybody Listening?” by the editors 
of Fortune, before you go. You might learn how to ask 
questions. It’s an art, you know. 

Or maybe this is something an American producer can't 
ever get. Look back at what Ward Wheelock said. Maybe 
this is what a European producer should come over and do. 
Could call it “American Intrigue.” 


*(The author prefers to remain anonymous.) 











when this excitement has worn off and he has returned 
to measuring cost against results 

It is obvious that color is coming. When it gets here, 
when from a commercial standpoint it has grown beyond 
the point of being a toy, we'll be in it with both feet. 


Production . 


Just Remember, It’s ’ 
The People That Count 


By MAURICE UNGAR 
(V.P., Charge of West Coast, Ziv-TV Programs) 


The climate and technical experience — from motion 
pictures—are not the only reasons why Hollywood, rather 
than New York, is the place to produce tv films. 


Another big reason is that the entire community of 
Hollywood and Los Angeles has been conditionecé to take 
picture-making in stride, whereas New Yorkers are not: 


Hollywood and L.A. grew up around the motion picture 
industry. The whole atmosphere there is conducive to the 
making of films. The kind of cooperation given by the 
man-on-the-street there frequently ae the savings of 
thousands of dollars to a producer. This, in turn, fre- 
quently means that it makes the production of an entire 
series—involving an expenditure of hundreds of thou- 
sands of dollars—possible where otherwise it may not 
have been. 


Take Ziv’s “I Led Three Lives” program, for example. 
This series is based on the actual experiences of Herbert 
A. Philbrick during his nine years as a counterspy for 
the FBI within the underground U. S. Communist Party. 
It has been Ziv’s most successful production to date, 
and we are now in the process of filming an additional 
year of programming, on which we are spending well over 
$1,000,000. Not the least among reasons for its outstand- 
ing success is that we have ‘been able to film 80% of 
our footage on location, mostly in and around Hollywood 
ahd Los Angeles, thus injecting added touches of realism. 


We once had an extremely complex scene to film in 
“I Led Three Lives.” Carlson, as Herbert Philbrick, was 
left alone in a room by his communist “comrades,” who 
then proceeded to spy on him from a hotel room across 
the street. Also looking into Carlson’s room, and photo- 
graphing the documents he held up casually, were FBI 
agents whose cameras were equipped with telescopic 
lenses. They were in the room right next to that occupied 
by the commies. 


As producers we could :.ave built very expensive sets 
and still not obtained ‘se effect of realism we wanted. 
So, we looked about in L.A., found two hotels directly 
across the street from each other, explained our problem 
to both hote! managers, and just like that we got the 
exact setup we needed to film the scene so that it would 
look real. 

Now, you just couldn’t count on being able to do any- 
thing like that in New York. It would have cost a fortune 
to do the same scene in a studio—if you could find studio 
space—and the result wouldn’t have been nearly as 
realistic. 

New York has really missed a great bet. TV-films are 
a multi-million dollar a year industry. 


THE LAST LAUGH TRACK 


By RAY BOLGER 


Canned laughter, like nature in the raw, is seldom mild. 

Producers of filmed television shows use it to make sure 
that comedy programs sound raucously funny. These 
laugh tracks have practically put the titter and the smirk 
and the smile and the grin out of business. 

No sir, they don’t make laughs like they used to. 

I can recall when varying shades of humor actually 
produced giggles and chuckles as well as guffaws. But 
that was before tv comedy shows were filmed. Now you 
hear nothing but boffs. ~ 

During the past season on television I was both the 
victim and the villain of canned laughter. As the star of 
my own ABC-TV show, “Where’s Raymond?” I occasion- 
ally found myself bringing down the house with lines that 
home viewers didn’t consider that 
funny. Sly, maybe, but nothing to 
really fracture anyone, 

Canned laughter did the trick. We 
not only used it but, as the owner of 
the show, I okayed its use. That made 
me the villain responsible for lousing 
up Ray Bolger, the performer. 


| ‘—What Garlic Is to Salami’ | 


Sponsors; agency men and network 
television executives have established 
a television tenet which holds that 
laugh tracks are to filmed television 
shows what garlic is to salami. So 
when I decided to go into television and film my show, 
the sound track naturally came along for the laughs. 

There are two ways to film a comedy tv program. One 
is the way the motion picture companies do it. The other 
is the way devised by Desilu Productions. Their shows 
unfold in proper sequence, like a play or a live television 
program an invited audience is encouraged to audibly 
register its reaction as camera and sound crews record 
it all. This is called filming live. 

Of the two choices offered me I had no alternative but 
to follow motion picture technique. Our elaborate dance 
productions alone, which lasted a little more than three 
minutes on the screen, often took more than three hours 
to film. Just one scene. It took three eight-hour days to 
film the program. Using as many as 11 sets on a show, 
we could neither find the room to seat a “live” audience 
nor the audience to sit it out that long. 

That's where the canned laughter comes in. The pro- 
ducer takes the place of the audience. Relying on his 
own sense of humor, he decides that what’ he thinks is 
funny should also be considered funny by the viewers at 
home, Naturally, he thinks everything is funny. If he 
didn’t he would have had the script rewritten before the 
show was shot. 

My first season on television has taught me many things 
- » » Such as that canned laughter is. more likely to rub 
viewers the wrong way than to induce them to laugh. 

As a result we have made plans to revise our program 
when it returns to the air this Fall. 

There'll be. no laugh tracks . . . and that’s for sure. 
The show will continue to be filmed. But it will be filmed 
with an audience and shot in proper sequence from begin- 
ning to end. The problem of sets and dance production 
numbers will be resolved to conform with our shooting 
snaee which, we hope, will not exceed 90 minutes per 
show. 

Laugh—if you want to. We wouldn't have it any other 
way, 























Ray Bolger 
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VIDPIX’S 


Fighting Windmills 


American telepix producers, 


double-takes at a continuing press barrage by British filmmaking 


unions threatening “retaliation” 


distribs and agencies are doing 


against any moves by Hollywood 


unions to curtail production overseas. One producer characterized 
the British statements, latest of which was made last week, as 
“fighting windmills.” There’s been no real attempt to curtail over- 
seas for almost a year, he said, and what’s all the shouting about? 

Fact of the matter is that there hasn’t been a real drive by 


the Hollywood unions to curtail 
its campaign against “Foreign 


overseas telepix production since 
Intrigue” fizzled out last year. 


Most recent. gesture was a gettogether with Coast agency toppers 
a few week back that likewise produced nothing. And in the time 
since the campaign to get Ballantine and J. Walter Thompson to 
axe “Intrigue,” foreign telepix production has increased at least 


four-fold. 


Actually, it’s believed that the British unions are more concerned 
about sales of American-made vidpix to British commercial sta- 
tions than they are about curtailment of American production 
there. Some weeks ago, British Equity called for a quota on Amer- 
jean vidpix to be played on British statements, and the four-union 
statement last week on Hollywood’s purported drive against for- 
eign production stressed that “an increasing number of American 
films are being shown on British television, and with the intro- 


duction of commercial television 
proportion of the programs will 


it is clear that a net insignificant 
be American recorded material.” 











Tailored-for-TV Reels Move In 
On Feature Pix: Newest Chi Trend 


Chicago, July 27. 

Vidpix distribs are finding a new 
“bread & butter” market for their 
reruns in a move by some of the 
Chi stations to switch from feature 
films to telepix for filler fare and 
fringe hour programming. Time 
was when features were relied 
upon exclusively for late night 
showcasing or fo fill a midafter- 
noon hole but with the supply 
dwindling more and more atten- 
tion is being given to the available 
tailored-for-tv reels. 

The trend toward vidpix is 
especially pronounced at ABC’s 
WBKB where for the past several 
months film director George Rice 
has been buying up rerun pack- 
ages. Rice now figures he’s got 
over $250,000 wrapped up in his 
vidpix library which totals some 
250 half-hours of programming. 
He has bought 91 half-hours from 
MCA alone. And he sees the day 
when feature product usage by 
WBKB will be practically nil, 
especially if the trend toward 
tighter supply and higher prices 
continue. 

Rice, who shifts to a similar 
post at WABC-TV in New York 

(Continued on page 102) 


Unity TV Revamp, 





Sales Expansion 


Unity Television has set a com- 
plete revamp and expansion of its 
sales force in a move to operate in 
closer contact with the country’s 
tv stations. Arche Mayer, Unity 
prexy, in announcing the move, 
Said “the days of telephone and 
mail orders are gone” in the fea- 
ture film business and said the new 
setup will operate to fulfill local 
heeds of the stations. 


Key changes 


Division manager, operating out of 
Hollywood (he replaces Connie 
Lazar, who exited the firm): Noah 
Jacobs, as eastern district manager, 
moving up from the south; Frank 
Opra will be northwestern district 
Manager, Keith Goldsmith, New 
England chief; Bill Young, north 
central topper, and Al Shepard, 
foutheastern manager. Sid Weiner 


_ national tv film booker, with 
Mona Fiumano booking on the 
ast, 


a aver said that as a kickoff for 
‘e new setup, Unity’s field men 
he Visit every station in the na- 
=e during the month of August 
0 hold film Clinics for station per- 
ane, Salesmen will travel in 
he a of two, covering program- 
wat i, sales, merchandising and pro- 
ry ‘on and other facets of station 
'm operation. Mayer said that 
te men under the new setup 
bee d be in almost weekly contact 
Ny the stations in order to pro- 
ide better sales service. 





”% 





Teleradio te Shoot 39 
Of Own ‘Gangbusters’ 


Decision has been made by the 
Film Division of General Teleradio 
{to shoot an entire group of 39 vid- 
pix in the “Gangbusters” series. 
There are 12 nalf-hours already in 
the. can, with a 13th on the way 





include appoint- | 
Ment of Jerry Seisfeldt as Western | 


shortly. 

| Production on the _ detective 
| series is being done on the Coast 
| by Visual-Drama, the production 
subsidiary of the relatively new tv 
film outfit. First four of the exist- 
ing pix were shot by former owner 
Philips H. Lord, with three others 
in the process when GT took over 
and finished the most recent five. 


‘Can't Be Done’ 
Distribs Answer 
To ‘Clipp's Card 


ferent ear this week on the pro- 
posal made by WFIL-TV, Philadel- 








that prices of syndicated shows be 
based on the station rate card. Dis- 
tribs simply said it can’t be done 
on an equitable basis, and while 
most of them agreed that there 
should be a standard base on which 
to compute rates, they said the 
rate card method won't work. 
Principal objections to the card 
proposal are these: (1) distribs 
fee] they must price programs ac- 
cording to their own conception 
of quality and according to pro- 
duction costs; (2) station rate cards 
are continually changing, and dis- 
tribs have a difficult enough time 
fixing rates without having to keep 
up with individual station rates; 
(3) in the same market, three dif- 
ferent stations will have three dif- 
ferent rate cards based on differ- 





phia, genéral manager Roger Clipp | 


°$130,000,000 FOR ’5 








90,000,000 Ao 
DIT ANBS GROSS 


By BOB CHANDLER 


Television’s pugnacious young 
offspring, the tv-film industry, will 
do a total business of $130,000,000 
in 1954, according to the best in- 
dustry estimates available. That 
giant bite doesn’t include sales of 
feature films to stations and spon- 
sors, nor does it include produc- 
tion of commercials for tv. Entire 
sum comprises programs filmed for 
television and sold on a network, 
national spot or syndicated basis. 

For the first time, syndicated 
grosses will exceed sales to net- 
works or national sponsors. Dis- 
tribution companies will gross 
some $70,000,000 via direct sales to 
stations and local and regional 
sponsors. Producers of network 
shows (some of whom are also in 
the syndication business) will 
gross about $50,000,000 via their 
national spreads. Sales on a na- 
tional spot basis, that is to one 
sponsor or alternate clients who 
book their stations individually in- 
stead of on a network basis, will 
total nearly $10,000,000. 

Pointing up telepix’s growth and 
fulfilling predictions that “majors” 
would emerge from the hitherto 
| “small-time” aura gf the business 
is the fact that eight companies 
will account for about $50,000,000 
of that $130,000,000 total. The 
next five companies will account 
for some $15,000,000 more, which 
means that the top 13 outfits in 
the business will gross approxi- 





mately 50% cf the industry’s total | 


| billings. That’s especially im- 
| portant in view of the fact that 
| many of the network and national 
| spot shows are sold directly by the 
| producer, without dealing through 
a distribution company. Distribs 
(as differentiated from indie pro- 
ducers) will gross a total of $95.- 
000,000, including their network 
and national spot business with 
their syndicated billings. 
Ziv, NBC, CBS, MCA Tops 

Of the distribs, four are certain 
to exceed the $6.000.000 mark in 
individual billings. They are Ziv, 
NBC Film Division, CBS Tele- 
vision Film Sales, and MCA-TV 
(figuring in sister company Revue 
| 





Productions, which sells on a na- 


tional basis). Four more will do 


$5,000,000 or close, with the possi- | 


bility that one of them may hit the 
$6,000,000 class. They are Tele- 
vision Programs of 
Screen Gems, United Television 
Programs and Guild Films. TPA 
has an outside chance of bettering 
$5,000,000 via upcoming product 
in the fall. Firm gave an official 
estimate of $10,000,000 for 1954, 
but vet tradesters point out that 


(Continued on page 102) 


DESI, LUCILLE, CBS’ 


America, 





Hollywood, July 27. 
Joe Justman has retained 20% 
'of his Motion Picture Center. 
Otherwise the studio is now the 
! production headquarters of Desilu 
Productions. That means that Desi 
|Arnazes (Lucille Ball) and CBS 
each own one-third of 80° of the 
|lot. Justman, the basic owner of 
MPC, will continue holding 20°o. 
| J. Arthur Warner, New York 





does the distrib assign without an financier, was largely in on MPC, 


jent circulation figures—which one | 
| 


tagonizing the others along with 
agencies and clients? and (4) the 
(Continued on page 104) 


as Justman’s backer, and got fhe 
major portion of the Arnaz-Ball- 
|CBS coin. Amount is undisclosed. 











for syndication, is expected to 
to vidpix programming. 


the regular panelists. 


vidpix syndication. Similar type 





“Name,” 
Goodwin as emcee, with Sheilah Graham also pacted as one of 


‘Game’ Shows Next For Vidpix? 


Ziv’s resurrection of “What's My Name?,” the daddy of all the 
“same” shows in broadcasting, as a 30-minute telepix presentation 


spark an entirely new approach 
incidentally, will have Bill 


Thus far the tv film marts have been putting chief reliance 
on story formats in establishing a major toehold in telecasting. 
However, the quiz-panel-game facet of programming has as yet 
been practically unexplored, with the Ed Byron-created “What's 
My Name?” as the first major invasion into this type format for 


shows that have left their imprint 


in broadcasting are now being eyed by other telepix impresarios. 


CBS Move for SAG Pact Prelude 
To Own Vidpix Production Setup 





Newsreel To Latins 


Not only is Latin American 
video going for American syn- 
dicated shows, but it is using 
Yankee newsreel. service as 
well. CBS Newsfilm has signed 
stations in Cuba, Venezuela 
and Mexico to its client list. 

There’s not much of a dub- 


bing problem involved, since 
Newsfilm sends a_ scripted 
commentary out with each 


shipment that can easily be 
translated into Spanish for use 
on a_ voice-over-film basis. 
Soundtrack on the film is in 
English, and the Latino tele- 
casters have their choice of 
leaving the English on the 
tracks or eliminating it in 
favor of a local narrator. It’s 
a same-day service, with Cara- 
cas, the farthest, getting the 
films some 12 hours after they 
leave N. Y. via Air Express. 





80% OF MPC STUDIO: 








CSB-TV Newsfilm 
Now in Black Ink: 
New Subscribers 


While tv newsreel services gen- 
erally have been operating in the 
red, and NBC’s syndicated daily 
newsreel operation did its swan 
dive last week, CBS Newsfilm has 
finally emerged as a profitable en- 
tity of CBS Television Film Sales. 
| According to Film Sales v.p.-gen- 
'eral manager Leslie T. Harris, the 
|'syndicated newsreel operation has 
been operating in the black for the 
past six weeks, the first time it has 
| done so. 

One reason for the profitable op- 
eration is an expanded sales drive 





' that has seen the CBS subsid latch | 


on to eight new station clients in 
the past month. Harris says he ex- 
pects the current client list of 18 
to be augmented by 16 more by 
November. Included in those 16, 
Harris believes, will be some of the 
|ex-NBC subscribers, whom NBC 
has turned over to INS-Telenews. 
CBS will make an active bid for 
their business, 

More important in terms of net 

‘Continued on page 102) 





‘Empress Into Vidfilm 
Shipment & Inspection 


Ancther firm has moved into the 
field of vidfilm shipment and in- 
spection. Emporer Films, which up 
to now has operated in the non- 
theatrical production and distribu- 
ition fields, has set up plants on 
both Coasts to provide 
processing, inspection and storage 





commercials on the pix. 
Firm will mount a 
vide reels, cans, etc.; store 
process it physically; and 
down programs to remove spots 
and commercials and insert new 
ones. Firms already using the serv- 
ice include Flamingo Films and 
Governor TV Attractions. 


§G Sets Detroit Office 


Gems continued expan- 


show; pro- 
film; 
break 





Screen 


with the establishment of an office 
in Detroit. Ernest W. Montgomery 
will head the branch as central 
sales manager. It’s the fifth office 
| the Columbia Pix subsid has estab- 
| lished this year, others being At- 





\lanta, Chicago, Dallas and San 
Francisco. 

At the homeoffice in N. Y., 
Arnold Fetbrod has joined the 


firm as administration assistant to 
the sales department. He's  pro- 
|duced programs on NBC, CBS and 
| Mutual for the past five years, his 
last assignment having been on 
Westinghouse’s CBS closed-circuit 
} dealer session. 





shipping, | 


of tv-film, along with servicing of | 


sion of its sales setup this week | 


Hollywood, July 27. 

In a move which can have far- 
reaching consequences in Holly- 
wood’s vidfilm industry, CBS-TV 
is negotiating with the Screen 
Actors Guild for a telefilm pact, 
the first tv web to take such steps. 
Web has been talking with SAG 
about such a contract for three 
weeks, in a move obviously cal- 
culated toward the net stepping 
into active vidpix production in- 
stead oi: farming out its shows, as 
| it’s coiug ncw. 
| CBS labor relations § director 
|'Gene Purver admitted that two 
meetings have been held with SAG 
|execs. He said that they were ex- 
| ploratory in nature, and concerned 
| wage scales and other conditions 
of a guild contract. 
CBS is restrained by its con- 
| tract with IBEW from using IATSE 
|; cameramen at Television City, but 
,;can use IA lensers off the lot or in 
|any new studio to be constructed. 
| CBS’ moves to solve union dif- 
ficulties and get into active tv pix 
| production on its own may well 
| serve as a pattern to the other net- 
; works, currently entangled in 
| jurisdictional problems between 
| the unions which have heretofore 
caused the webs to shy away from 
telefilming. 

If successful, the CBS negotia- 
tions with SAG and other unions 
would save the network a great 
deal of money. Currently the net 
is forced to have even pilot tele- 
films lensed by independent vid- 
filmeries. CBS’ “I Love Lucy,” in 
which the net has a heavy invest- 
ment, is filmed by Desilu Produc- 
tions; so is “Our Miss Brooks,” 
another web show; the Amos ‘n’ 
Andy show also owned by the net 
‘is filmed by an indie company at 
the Hal Roach lot. Web plans a 
few pilots, sueh as on “That’s My 
Boy” and “My Wife Irma,” but 
under the present complex prob- 
lex problem of union differences, 
it’s unable to shoot the vidpictures 
+ but must farm them out. 

Offers Farm Out, Too 
Other networks have the same 
| Situation. NBC farms out its “Life 
| With Riley,” “The* Falcon” and 
| other vidfilm series; ABC-TV does 
| (Continued on page 102) 


CBS Technique On 








Low-Cost Colerpix 


| CBS color engineers have devel- 
'oped a set of lighting standards 
and developing densities that will 
enable telepix producers to shoot 
programs in 16m at reduced cost 
and little loss in quality, in trans- 
mission, it’s been learned. First 
| sample of the new techniques will 
be used in shooting of 13 tinted 
Gene Autry pix for the web next 
week by the cowboy’s Flying A 
Enterprises. 

One of the keys to the technique 
is a special coating 16m applied to 
Kodachrome stock, permitting 
greater control in developing and 
printing. Autry is shooting his 
next 13 pix in the process, and 
there's understood to be a good 
'chance that the web will air the 
| Autry segment in color in the fall. 
| Meanwhile, Filmways Produc- 
| tions, which is shooting 13 color 
|“*How to For You” quarter-hours 
in N. Y. for CBS Television Film 
Sales, has developed an “electronic 
lighting computer” which both 
computes available light in a studio 
and the balances in contrasts which 
must be controlled in color pro- 
duction. Device is adapted from. 
those used on live color cameras 
and applied to a film camera. 

Chief advantages derived from 
the new processes and techniques 
is fact that producers can shoot 
directly in 16m without having to 
worry about loss of color values or 
definition in transmission. Pro- 
ducers won't have to go through 


the expense of shooting in 35m 
and then making 16m_ reduction 
prints, but can shoot and print 


i directly in 16m. 
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EDGAR J. MACK, Jr, Vice President, 
RED TOP BREWING CO. 


“We, and our local distributor, are 
more than pleased with the way sales 
of Red Top Beer are going in Lima, 
Ohio, as a result of our sponsorship 
there of CAPTURED. Both of us are 


also pleased with trade and consumer 


reaction to DANGEROUS ASSIGN.. 


MENT in Columbus, where sales are 
booming.” 





























EARLE CABELL, President, 
CABELL’S, INC., Dallas, Texas 


“We have been in the dairy business 
in North and East Texas since 1932. 
Last year we went in pretty strongly 
for television, with DANGEROUS 
ASSIGNMENT on WFAA-TV. The 
results have had a great deal to do 
with our setting new sales records, 
the biggest year in our history. The 
show.has continuously built steady 
viewing audiences even during ‘second 
run’ and ‘third run’ showings.” 




















BRIAN DONLEVY in DANGEROUS ASSIGNMENT 


* 


ROBERT BUCKLER, Acct. Executive, 
WALTER J. KLEIN ADV. AGENCY, Chariette, N.C. 


“A ‘Thank You’ is certainly in order 
after your survey of results obtained 
using INNER SANCTUM in Green. 
ville, S. C. for Bunker Hill Canned 
Beef. Our client’s brokers report sales 
have jumped as high as 300% since 
we put this product on television. 
INNER SANCTUM is steadily making 
a strong bid for the number one film 
rating on the station. Best proof of its 
success is the fact that our client also 
has ordered this show in Charleston.” 





INNER SANCTUM 


Partners in Profits 


Back of TV’s Top Syndicated Stars 


Are America’s Smartest Advertisers 
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RICHARD BRONNENBERG, Cen. Mer., 
STANDT’S, Muncie, Ind. 


“As a retail jewelry outlet, we must 
have the very best in television enter- 
tainment. A show must appeal to both 
pocketbooks in the family. Such a 
show we found in BADGE 714, star- 
ring Jack Webb. We feel that as a 
sales medium, this show is the best in 
television today.” 
































popularity is the program's effectiveness as a sales vehicle. 


VICTOR SEYDEL, Director Radio and TV, 
ANDERSON & CAIRNS, INC., ADV., N.Y. 


“When a television program accom- 
plishes the twofold aim of reaching 
a large audience and associating the 
sponsor with an outstanding public 
service program— it’s a great buy. 
That’s why we are happy with VIC- 
TORY AT SEA forThom McAn Shoes. 
Ratings in our six major markets are 
high and growing, including New 
York’s 16.1 at 7 PM Tues. Both we and 
our client are pleased with the results.” 























S$:3 GRAYSON, General Manager, 
KMID-TV, Midland, Texas 


“I am only too happy to endorse the 
excellent NBC FILM DIVISION pro- 
grams ...contracted for before the 
station started telecasting. From 
previous experience I knew that I 
could actually build certain nights 
around these strong programs. 
BADGE 714, HOPALONG CASSIDY, 
DANGEROUS ASSIGNMENT, NEWS 
REVIEW, CAPTURED, VICTORY 
AT SEA, and INNER SANCTUM 
were all carefully programmed at key 
times, and other strong programs 
built around these pivots.” 












































HOPALONG CASSIOY 


Ratings measure a program's popularity. But even more important than 


How effective are NBC FILM DIVISION programs in selling their sponsor's 
products? The best way to find out is to “Ask the men who have bought them.” 


NBC FILM DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 
30 Rockefeller Pleze, New York 20, W. Y. © Merchandise Mert, Chicege, I11. © Sunset & Vine Sts., Hollyweed, Celif. 


in Conade: RCA Victor, 225 Mutual Street, Toronte © 1551 Bishop Street, Mentroel 
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Vidpix’s $130,000,000 For °5 


Continued from page 99 


sible for the huge upbeat. One, 
of course, is the vast increase in 


the number of tv stations. A sec- 
ond is improved quality of the 
product offered, and improved dis- 
tributor-station and _ distributor- 
client relationships via elimina- 
tion of the fast-buck boys among 
the syndicators. A final vital factor 
is the selling power of television 
itself—everyone with a product on 
the market wants to get on tele- 
vision with it. On the local level, 
film is ideal—it gives the small 
grocer a chance to be identified 
with a national figure at low cost. 
On the national side, the networks 
are SRO to the point where top 
advertisers are going regional and 
national spot, and the only way 
they can do so is via film. 

















by present estimates, firm ; Television Service, upwards of 
shouldn’t do much more than half | $3,000,000 on syndication only. 
that. National spot business is on the 
Other firms which should exceed | upgrade, as is the number of film 
$2,000,000 are Official Films (esti-| shows on the nets. As of the mo- 
mated $3,500,000); Motion Pictures | ment, it looks as if there will be 
for Television (syndication opera-| about 40 half-hour film shows on 
tion only; feature film division is| NBC, CBS and ABC in the fall, 
fabulous), anywhere from $2,500,- | and figuring an average program 
000 to $4,000,000, depending op | price of $1,250,000 on a 52-week 
success of upcoming product; Fla-| basis (39 plus 13 reruns, average 
mingo Films, a.question mark since? price $25,000 and half that for re- 
it’s so new, but at present rate,| runs), sponsors will dish out $50,- 
$3-4,000,000; ABC Syndication, | 000,000 for their web showcases. 
over $3,000,000; and Hollywood' Number of factors are respon- 
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NOW! TWO ALL-TIME GREAT 
TELEVISION SERIES 


America’s Top Weekly 
Television Series of 
Western Adventure! 


















































HICKOK 


— CO-STARRING — 


Guy Andy 
MADISON - DEVINE 


Now in its 4th Year of National TV Sponsorship by 


The KELLOGG Company 
Through LEO BURNETT Company 


q 


The Newest Dramatic Action-Adventure 








Series Especially Produced 





For Television Programming! 


SECRET SERVICE 
AGENT 


(A Bill Broidy Co. Property) 
Starring 


Broderick 


CRAWFORD 


26 Half-Hour Programs 
Based Upon Actual Case-Histories 


On File in Washington! 


FOR DETAILS WRITE:— 
5545 SUNSET BLVD., HOLLYWOOD 28, CAL. HOLLYWOOD 3.6844 


WILLIAM F. BROIDY PRODUCTIONS 
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the same for its Danny Thomas, 
Ray Bolger, Ray Milland, Frank 
Leahy and additional shows. Ob- 
viously settlement of the union sit- 
uation would result in a tremen- 
dous saving for the webs. 

Pact being talked with SAG 
would probably be the standard 
guild vidfilm deal, in which actors 
receive $70 a day minimum, $250 
weekly, or a special three-day rate 
of $175. Pact generally follows 
the major motion picture theatri- 
cal film contract, except for the 
three-day rate and rerun pro- 
visions. 

Under terms of the rerun pro- 
visos, an actor is entitled to 50% 
of his original pay for the third 
and fourth runs of a vidpic; 25% 
on the fifth run, and 25% on the 
sixth run, all later reruns being on 
the house insofar as SAG is con- 
cerned. Some producers have pre- 
ferred to pay actors 100% or 
double their initial salary, thus 
buying up their rerun rights, which 
is permissible in the SAG contract. 
The SAG film pact was the first 
ever signed by actors in which they 
received rerun coin. 

Negotiations generally begin 
with SAG, then extend to Screen 
Writers Guild, Screen Directors 
Guild and the multitude of other 
crafts and guilds in Hollywood, 
and it’s anticipated that CBS will 
follow this course if the talks with 
SAG result in a contract. 





CBS Newsfilm 
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is the newsfilm’s new distribution 
setup, the result of a complete re- 
vision concluded some four months 
ago. Instead of shipping prints 
from New York only, CBS News- 
film has set up laboratory, editing 
and shipping operations in Los An- 
geles and Chi as well as N. Y. Each 


! handles a third of the country in 


terms of shipping. More important, 
the laboratory and editing facili- 
ties enable Newsfilm to fly out neg- 
atives to each point instead of com- 
pleted prints, at much less cost. 


European news, for example, 
comes out of N. Y., but it’s printed 
in Gotham for eastern clients only. 
For the midwest and west, nega- 
tives are sent to Chi and L. A., 
where they’re processed, edited 
and printed there. Same goes in 
reverse for newsreel footage from 
Asia. Each office also does its own 
local news, and each therefore is 
responsible for assembling, editing, 
printing and shipping to stations in 
its region. Aside from the cost 
factor, which is considerably re- 
duced, stations favor the procedure 
because it makes the news more lo- 
cal and regional in character. 


Final factor is Film Sales’ mer- 
chandising and library plan. Un- 
der the latter, station keeps all the 
footage it receives, and is also en- 
abled to compile its own weekly 
news features via scripts from CBS 
and clips its already received. 
There’s a news quiz and a news 
roundup which goes out free week- 
ly as part of the package. 


liv’s 54-Market Spread 





For ‘Corliss’; 128 Stations 
Latch On to ‘Mr. D.A.’ | 


In the face of a general summer 
lethargy in vidpix sales, Ziv is 
moving quickly with two of its 
series, having placed its new “Cor- 
liss Archer” series in 54 markets 
in less than three weeks and at the 
same time pyramiding “Mr. Dis- 
trict Attorney” to a reported 128 
markets. 

“Corliss” spread has been racked 
up via several regional deals, in- 
cluding a nine-market purchase by 
Lion Oil in the south; Sealtest in 
its western Pennsylvania markets; 
Carolina Power & Light for mar- 
kets in both Carolinas; and Brown 
& Haley for markets in the west- 
ern states, On an individual basis, 
firm has sewed up Los Angeles, 
Chicago, Pittsburgh, Boston, Phil- 
ea St. Louis and Washing- 
on, 

“Mr. D. A.” buildup follows the 
big. regional deal set with Carter 
Products and: Shwayder Bros. last 
spring. Other bluechippers now on 
the list include Westinghouse, 
Kreuger Beer, Falstaff Beer, Tex- 
aco Dealers, Ford Dealers, etc, 
Show is second to “I Led Three 
Lives” in its market spread. First 





WOR-TV Feature Film 
$ 1,600,000 GT Pkge. 
Cut Up Into Eighths 


WOR-TV, General Teleradio sta- 
tion in N.Y., has had a change of 
mind, and is now selling its $1,000,- 
000 feature film package in eighths 
instead of quarters. Move was 
prompted by.the station’s sales de- 
partment when it was felt that few 
if any potential spGnsors were 
ready to reallocate budgets to the 
tune of $250,000 for a single local 
tele operation. Further, belief was 
that many ad agenties are still 
mulling network exposures for 
those clients who could afford such 
a proposition, at the expense of 
local buys. 

Films, on option from the Film 
Division of parent GT for the past 
two months, comprise features 
made as late as 1949 and are con- 
sidered among the hottest up for 
tele sale now. Despite the fact that 
other N.Y. tele outlets want the 
paékage, WOR-TY says its 30 fea- 
tures will stay in the fold. One 
source said that the pix will start 
in the fall, regardless of sponsor- 
ship status. 

By. selling the package in rotat- 
ing eighths, the station hopes to 
recapture most of the $1,000,000 
originally expected. The new cut- 
up offers “twicé as many potential 
advertisers.” In addition to WOR- 
TV, which offers to show each pic 
14 times weekly, GT gave its Los 
Angeles station, KHJ, an option on 
the films at the same time last May. 


Tailored-for-TV 


Continued from page 99 =a 











next month, is a strong telepic ex- 
ponent for day-to-day programming 
because they’re cheaper, newer and 
more convenient, cut as they are 
to the tv pattern. Many of the 
properties are now available for as 
low as $100 a run or $300 for two 
years of unlimited use. Although 
they’re all repeats, some of which 
have been around the local circuit 
a half-dozen times, Rice figures 
that isn’t too big a hurdle when 
they’re reslotted for a different au- 
dience. 

WBKB launched a midafternoon 
vidpix half-hour matinee last 
spring and it’s worked out so well 
that it’s now planned to boost it to 
a full hour with two 30 minute 
shows back-to-back. Station also 
tested a couple of vidpix on its 
reguiar “Nite Owl Movie” last 
week in place of a full-length fea- 
ture and may expand further in 
that direction. 

While over at WGN-TV, the No. 
1 Chi celluloid consumer, the 
trend toward tele films is not so 
marked, there are indications that 
they may loom larger in the sta- 
tion’s fall plans. The Tribune sta- 
tion has always been the dominant 
factor in the Windy City feature 
film market and owns one of the 
biggest libraries in the country. 
WGN-TV currently has over 300 
features and, westerns on _ its 
shelves. But, as film chief Eliza- 
beth Bain points out, that’s a low 
mark for her vault. 

Miss Bain, who has been buying 
films for tv for over six years, says 
the feature film supply at the pres- 
ent moment is as tight as she’s 
ever seen it. : 

Telefilms have been getting a 
whirl at WBBM-TYV, likewise, al- 
though not as great extent be- 
cause of the full lineup of CBS-TV 
shows occupying most of its sched- 
ule. The Gene Autry series has 
been making the repeat route for 
the kiddie trade and there’s been 
some thinking along the lines of 
using vidpix for its signoff shows, 

This opening market for the re- 
peaters is over and above the first 
and second-run prime time sales 
for the fresher product which gen- 
erally are made directly with the 
advertisers. While these in-bulk 
sales for library stockpiling may 
not add up to much on an individ- 
ual basis they do loom significant 
in the aggregate and point up the 
apparently deathless vitality of the 
various telefilm properties so long 
as the price is right. 





San Francisco—Jerry Bundsen, 
Herb Caen’s man Friday, pulled 4 
switch when his KGO-TV_ panel 
show was dropped for lack of spon- 
sors, Bundsen promptly adapted it 
for radio and debuted the new 
show from the Starlight Room of 
the Sir Francis Drake Hotel Satur- 
day on KVSM, the hillbilly station, 
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He’s Jeffrey Jones—a man with a record. 


But don’t get us wrong. He’s a lawful, 


sports-minded sleuth with a record of 
tracking down big audiences in every 


_town he hits: 


49.8 in New Orleans, top syndicated 
film show in town... first in his time 
period in Philadelphia, beating all 

the competition month after month! 


And he’s armed with a hard-hitting 
new merchandising plan that will carry 
advertising impact right to the point 
of purchase. 


Here are all the clues you need. 

To get your man—and top sales results— 
ask to see The Files of Jeffrey Jones, 

a production of... 


CBS TELEVISION FILM SALES 
with offices in New York, Chicago, Los Angeles, Boston, 
Atlanta, Detroit, St. Louis, Dallas and San Franctsco. 

Distributor in Canada is S. W. Caldwell Ltd., Toronto 
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Staged and Directed by 
LE ROY PRINZ 








PRODUCED BY 


SNADER PRODUCTIONS, INC. 


9130 SUNSET BOULEVARD — HOLLYWOOD 46, CALIFORNIA — CRESTVIEW 4-6651 





LOUIS D. SNADER 


(Who Gave You LIBERACE on TV Film) 


NOW OFFERS YOU THE SENSATIONAL 


PANDI 


ON FILM 
IN BOTH 1/4 AND 1/2 HOUR 


MUSICAL 


‘ 


| 





SHOWS 














DUMMIES AREN'T SO DUMB 


By DANNY O’DAY 


I wear $115 suits, five dollar | 

neckties and my shoes, custom- | os ‘ 

, . ghtclubs, vaudeville, radio or 

made. Sea pol nl ny be agg | television I prefer. I find television 
. $1S . . . eee 

neckties, and five pairs of nee and myself on 

all amounting to a pretty sum. So} : 


I ask you, which one is the dummy? 


to figure out which one of us was 
| wotricionat the strings. 


is great but it 


| careless. On video, Jimmy never 


Jimmy Nelson and I have been | knows when that monster camera | 


together a good 15 years now. Our | is on closeup—and a jerking throat 
acquaintance and association began | muscle or lip movement and Bang! 
at a carnival out in poop el dead. 
son. the square, won me at a bingo - ; ; 
game aia we've been together Which One’s the Dope! 
since. 

Those first few years were good 
for my ego—you see I was taller 








| Sometimes he gets careless though. 
'I pull him back in line by yelling 
than Jimmy. He was still a kid in |£°F him to keep his mouth closed. 
grammar school. In fact our audi-| We had a great time when we 
ence had a devil of a time trying first broke into television out in 
Chicago, too. It was during the 








experimental station. All the direc- 
tors, producers and even the tech- 
nicians were women. In fact we 
did our first show with Beulah 
Zachary as producer and director. 

I've got a soft (balsa) spot -in 
my heart for Gloria Swanson, too. 
That goes back to the first time 
Jimmy and I appeared on Ed Sulli- 
van’s “Toast of the Town.” Gloria 
took too many bows and ran over 
| on our time and Jimmy barely had 
time to say hello for us when the 
show was over. But that Sullivan 
;is a great guy. He told us to come 
|; back in two weeks. We did and 
| here we are. 
| Jimmy’s a modest guy and when 
| he has to talk to a beautiful-woman 
}on television he gets tongue-shy. 
| So, he just shuts his mouth and 
lets me carry the ball. And they 
call this dummy dumb! 

I guess the worst thing that has 
ever happened to me—I could have 
murdered that guy Nelson—oc- 
curred the first time we appeared 
on tv. The hot lights melted the 
varnish on my face, gluing my 
mouth to an open position. Man, 
was I embarrassed! 

All in all it’s a pretty good 
racket. And Jimmy and I have a 
gentleman’s agreement. I speak up 
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Communicete with us ter eur totes bist of 
© Mojor Compony Features 
© Serials 


LommonWEALTH 


Kiln and loveston, Fre. 


@ Comedies © Westerns 


Vidpix Chatter 


New York 


MORT SACKETT, Pres. 


723 Seventh Avenue, New York 19 ‘N Y 














People often ask which medium, | 


;/causes one to relax and make you | 


war and the Navy had put up an~ 


when he needs me most and he | 
keeps me away from woodpeckers. | 


Aaron Beckwith, Gotham veep, 


week for homeoffice huddles ... 
Rogers & Cowan publicity man- 
ager Joel Wolhandler also to the 
‘Coast for 0.0. of Ziv production 
'activities . . . Robert Young and 
|his family leave for Europe today 
(Wed.) following huddles_ with 
Screen Gems’ v.p.-general manager 
| Ralph Cohn on Young’s upcoming 
|“Father Knows Best’ series for 
|Kent ciggies ...WNBT’s Ray 
Forrest, now on vacation, off to 
| Bermuda to shoot deep sea fishing 
pix for his “Children’s Theatre.” 





... Jimmy Yeham into “The Im-| 





_personators” cast, being shot at| 


, Bedford Park Studios by Head- 
| quarters Productions . . . Edward 


|| J. Chandler, ex-FBI agent, joined 


| | “pee A erases 
Jimmy and I get along great. | Television Programs of America 


an account exec for the northwest 
territory United Television 
Programs got a N. Y. berth for 
| “Waterfront,” 
ing Bishop: Fulton J. Shreen. La 
Rosa Macaroni will sponsor. 





Syndication 
A Three-Party 
Partnersnip 


=— By EARL R. COLLINS— 


(Pres. Hollywood Television 
Service, Inc.) 

Hollywood. 
The tried and tesic~ phraseology 
of the sports world has often given 
added impetus to business methods 
when sincerely applied to the 
letter. One that has taken quite a 
kicking around in the theatrical 








work.” This, however, has taken 
on a vital and essential meaning 
in the comparatively 
rapidly expanding world of tele- 
vision. 

Initially, it must be pointed out 
that there is a distinct difference 
between sales and _ distribution 
methods for television and the 
theatre. Syndicated tv Selling is 
the operation which involves the 
whole team. 
| To me, syndication is a “three- 
| party partnership” . Sponsor, 
| station and distributor. 
| True, to have had theatrical dis- 
| tribution experience is naturally an 
| asset. A thorough knowledge of 
the physical part of film distribu- 
tion is most valuable. 


now and | that the sponsor can afford the 


} 
i 


on WABD preced- | 


sion Service, Ine. is only a sub- = _—_—— ey 


sidiary of Republic Pictures Corp. 
and its sales and general method 
of distribution are entirely segre- 


“Clipp’s Card’ 


gated from the parent company. |=—=—=—= Continued from page 99 ss 


Therefore, it has had to adopt its | overlap, UHF-VHF 


own sales policy and it is com- | 
pletely different than the selling of | 
motion pictures to theatres. 


Being a subsidiary of the parent | 
company, Republic Pictures, gives 
us the advantage of utilizing ex- 
perienced film editors and cutters 
who have edited a majority of our 
theatrical film to the station time 
segment. In this respect half-hour 
shows are cut to 2614 minutes, hour 
shows to 531% minutes and 112) 
hour shows to 80% minutes. These 
shows have complete story content, 
as only the filler is eliminated. Of | 
course, on our productions made | 
especially for television, they are | 
produced and finished at 2612 


' minutes. 


| which is obvious. 


There’s A Difference 


Now, .as to the syndicate tv sales- 
man the vital difference be- 
tween this representative and the 
motion picture theatre salesman is 
the tv salesman must contact dili- 
gently all local and national adver- 
tising agencies in his area. He 
must know the important sponsors 
which are prospective customers. 
And here is where the teamwork 
comes in. He must have the coop- 
eration of the tv stations ... from 
General Manager, Sales Manager, 
Program Director, all the way 
through the Film Department. 

The salesman knows that to be 
successful, it must be a mutual 
selling job. The “three-party part- 
nership” to which I referred pre- 
viously, that is, the sponsor, station 


professions, is the phrase “team-| and distributor, present a situation 


of dependence on one another 
The show must 


be good to command ratings so 


| tariff of the show and station fa- 


| 
| 
' 


cilities. This in turn insures suffi- 
cient viewers who are the prospec- 
tive purchasers of merchandise. 
Our 32 branches allow us to give 
maximum coverage and coopera- 
tion which is a distinct advantage 
since being near to any station 
naturally provides possibilities of 
intensive service in all fields. 
There in a nutshell is the appli- | 
cation of the word “teamwork,” | 
which we have lifted from the in- | 
spirational lingo in the world of | 
sports. And it means simply this— | 


Proper | that a tv salesman should also be} 


| booking, print control, inspection! an ambassador of good will. His | 


of prints after each 


But Hollywood Televi- 


| 


shipment, | greatest effort should be in cement- 
and Tom McManus, eastern sales| prompt methods of shipment and|ing and maintaining public rela- 
chief of United Television Pro-| expert editing, etc., are a few to 
grams, planed to the Coast last! mention. 


tions in the three-way partnership 
on the highest possible plane. 


and single-sta- 
tion market situations are so in- 
volved as to make the rate card 
proposal unworkable. 


Typical reaction was that of Tele- 
vision Programs of America exec 
v.p. Michael M: Sillerman, who 
declared that “sliding rates for tv- 
films to conform to each station’s 
constant (rate card) changes would 
hardly bring about the stability 
Mr. Clipp wants.” Proposal, Siller- 
man said, “would create terrible 
confusion and the fly-by-night com- 
panies he wants to eliminate would 
multiply like rabbits.” 

Other distribs said they had tried 
the rate card method in the past 
with highly unsatisfactory results. 
They admitted there’s no standard 
method for computing prices—“we 
base them on what our experience 
with each market has been,” one 
said—but none could offer an al- 
ternative to the Clipp plan. 
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10 & 30 Sec. PRELUDES) 


HE SEND FOR DETAILS OF ABOVE 
OW COST SYNDICATE FILMS — FOR 
OVER 25 TYPES OF BUSINESS! 
ROLAND CRANDALL PRODUCTIONS 
nyc, QLD GREENWICK CONN. 
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ALL FILM PRODUCERS ! 








Now Available for Productions 
WESTCHESTER 
Motion Picture Studio, Inc. 
© completely air-conditioned 
® third largest in the East 
® 30 min. from Grand Central 
Send for free brochure, or call 
N. Y. Office: 129 West 52nd St. 
Phone: Circle 6-6528—9% 
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HOLLYWOOD TO BROADWAY 


(50 Programs in Production) 


Y%q Hr. Film Program 


The Greatest Hollywood Stars — B'way Personalities —JOHN CONTE, M.C. 


east coast midwest 
Features © Westerns © TV-Ette Library aad ates PETE RODGERS 
Comedies @ Stockshot Library — se i alae 
Your Family Theater BILL DUBOIS JACK LONDON 


FEATURING: 


New York: 15 West 44th Street 
MUrray Hill 7-5535 





Hollywood: 1350 N. Highland Avenve 


TELEVISION CORPORATION 











Hollywood 4-0840 
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FIRESIDE THEATER 


SIXTH YEAR 























87 HIGHLY RATED TV SHOWS 
. - . IN THE CAN! 


Produced Expressly for Television 


“TALES OF TOMORROW” 


HALF-HOUR SHOW 


“INVITATION PLAYHOUSE” 
“LITTLE THEATER” 
“THIS IS CHARLES LAUGHTON” 
“CAMERA’S EYE” 


“GIGI AND JOCK” 


write, wire, phone... 


The TEEVEE Co. 


211 SO. BEVERLY DRIVE © BEVERLY HILLS, CALIF. 


BEVERLY HILLS © CHICAGO © NEW YORK 
CRestview 5-1076 


CEntral 6-3632 Plaza 1-0236 





The 
MADISON SQUARE GARDEN S/~w 


... proved Selling Power! 


“ __ in response to a short announcement, we 
received an unexpected amount of cards and 
letters requesting that ‘MADISON SQUARE 
GARDEN’ be resumed in its present form next 
season.” 






MADISON SQ. GARDEN voted Best 
Syndicated Sports Series in The 
BILLBOARD'S annual TV film pro- 
gram awards! 


Fuller & Smith & Ross, Inc. 
(BURKHARDT BEER, Sponsor) 


26 FILMED SHOWS OF THE BEST IN 
CURRENT SPORTS EVENTS DIRECT FROM 


produced and 
distributed 
exclusively by 








For audition print and full details, wire, write, call 
WINIK FILMS Corp., 625 Madison Ave., NYC —PLaza 9-5350 


PORTLAND, Ore.- Merriman Holtz 
611 No. Tillamook St. 

RICHMOND, Va.: Martin L. Hogan 
19 West Main St—-72061 


ATLANTA, Ga.: Edward H. Stevens DALLAS, Texas: W. B. Butz. 211 
101 Walton St., N. W.—WA 3479 So. Pearl Expressway—Sterling 2306 


CINCINNATI, Ohio: George Brengel 


MIAMI, Fila.: W. D. Besselieu 
3711 Petoskey 2080 


9536 N.E. Second Ave.—78- 
CHICAGO, tll.: Ben Barry NASHVILLE, Tenn.: Robert B. Davis TORONTO, Canada: Lioyd Burns 
203 No. Wabash—State 2-2818 416-A Broad St.—57480 760 Davenport Rd.—Oliver 8447 


HOLLYWOOD, Cal.: Jack Covel, 961 No. La Cienega Blvd.—Crestview 6-6139 

















MICKEY ROONEY 
Starring in 


“HEY, MULLIGAN”’ 
NBC-TV 








THIS FALL! 


VOLCANO PRODUCTIONS, INC. 


Also Servicing Agencies With Our Separate Commercial Department 





JOAN DAVIS : 


Starring in 


“| MARRIED JOAN” 
NBC-TYV 


HOLLYWOOD, CALIFORNIA 


Se tert ste 
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[Jocks, 


Julius LaRosa: “In My Own, 
Quiet Way’’-""My Heart’s On A Fast 
Express” (Cadence). Julius LaRosa | 
has some standout ballad and 
rhythm material to play with on 
this coupling and he belts ’em both | 
into the winner’s circle. The ballad, | 
“In My Own Quiet Way,” is a) 
charming entry which LaRosa 
delivers in a warm and understand- | 
ing way. This is a natural for a 
long spinning run on all levels. 
The rhythm number, “My Heart’s | 
On A Fast Express,” is a zingy) 
item that'll get quick action via the 
deejays and coinboxes. 

Willie Mays-The Treniers: “Say 
Hey’’-"Out Of The Bushes” (Epic). | 
Pairing the N. Y. Giants’ slugger, | 
Willie Mays, with The Treniers on 
the “Say Hey” song is a surefire | 
spinning bet on publicity value | 
alone. Mays doesn’t get too much | 
to do on the platter, but fact that 


Best 





JULIUS LaROSA 
(Cadence ) 


(Sees 


; the way. 


Jukes and Disks 


GROSS 


(Coral). “Lion Hunt” is the weird- 
est novelty to hit the wax market 
in some time. If the jocks get 





behind it, the side could move out 
'of left field into the payoff circle. 


The Nilsson Sisters, new vocal 
combo, make the most*of the song 
safari and they’ve got some strange 
instrumentalization and sound 
effect gimmicks to help them along 
“Willie Pollowed Tillie” 
is just a minor league entry in 
every department. 

Jack Gold & The Four Esquires: 


| “Ev’rything”-““A Kiss Should Mean 
| We're 


Sweethearts” (Cadence). 
Jack Gold & The Four Esquires 
get off to a good start in their 
Cadence bow. They’ve got a neat 
wax approach and their harmony 
techniques follow the style of cur- 
rent flock of pace-setting combos. 
Boys get a lot of appeal into 
“Ev'rything,” a slick rhythm item, 


Bets 


IN MY OWN QUIET WAY 


5 My Heart’s On A Fast Express 
WILLIE MAYS - THE TRENIERS . 


SAY HEY 
. Out Of The Bushes 








he’s on. it.at all rates some noise. , 


Tune is in the rhythm & blues) 
groove with plenty of pep ard) 
bounce. The -Treniers keep it! 


traveling at a brisk clip. They do 
the same, sans Mays, for “Out Of 
The Bushes,” on the flip side. 


Paul Whiteman Orch: “Whisper- 
ing”-"“You’re Driving Me Crazy” 
(Coral). After a long absence from 
the wax field, Paul Whiteman is 
back in the groove with some nifty 
instrumental sides delivered in the 
style of the 1920s. Both sides are 
bright and catchy and the vintage 
beat gives added impact. “Whisper- 
ing” may get the spinning prefer- 
ence but don’t discount “You're 
Driving Me Crazy.” 

Guy Mitchell-Mitch Miller Orch: 
“What Am I Doing In Kansas 
City’-“You've Ruined Me” 
lumbia). It’s beem some time since 
the Guy Mitchell-Mitch Miller- 
Robert Merrill parlay hit wax gold. 


They're sticking to the old formula | 
on “What Am I Doing In Kansas_ 


City” and it could make some noise 
for them. Mitchell sings with 
gusto against Miller’s lively orch 
and chorus backing. The jukes will 
go for it in a big way. The trio 
changes pace on the reverse. It’s 
a slow ballad that doesn’t come 
off too well. 

Jack Pleis: “Cara Mia”-“Lone- 
some Polecat” (Decca). “Cara Mia” 
is a big. rich ballad item which 
Jack Pleis’ orch and chorus give 
topdrawer treatment. Johnny Amo- 
roso handles the vocal lead ade- 


quately. Rates spinning attention. 
‘Lonesome Polecat,” fror the 
Metro pic, “Seven Brides For 


Seven Brothers,” is a bright entry 
with a hillbilly flavor: Pleis and 
his boys make it a natural for the 
coinbox trade. 

The Nilsson 
Hunt” - “Willie 


Sisters: “Lion 
Followed Tillie” 


|'Too Young To Die” 


cury). 


(Co- | 


and it should pick up hefty turn- 
table spins. Flip side also has a 
catchy beat which should help it 
in the jukes. : 

Merv Griffin: “A Girl With A 
Figure Like an Hour Glass”’-“Much 
(Columbia). 
“Hour Glass” is a cute blending of 


| words and me‘o'ly and Mery Grif- 


fin whips it out in an ingratiating 
manner. It’s . bigtime chances. 
however, are stim but it’s okay for 
summer fare since it’s light and 
breezy, “Much Too Young To Die” 
is a driving item with hillbilly 
overtones, It'll attract some atten- 
tion. 

Richard Hayman: “The High and 
The Mighty’’-“Tambourine” (Mer- 


and The Mighty” and Richard Hay- 


man is now an _ important 
tender. On this workover, the 
intriguing melodic lire gets its 


boost from Hayman’s socko har- 
monica licks. “Tambourine” is a 
frisky piece that will attract plays. 
_ Viola Dixxy: “Every One Is Say- 
ing’’-Joey” (Original). Viola Dixxy 
shows up a pleasant thrush for the 
platter market on this coupling of 


“Every One Is Saying” and “Joey.” | 
tune | 


Unfortunately the former 
isn't strong enough to carry her 
into the payoff bracket and the 
latter song already has been kicked 


_into the bigtime by Betty Madigan 


on the MGM label. With more 
effective material and a little less 
echo gimmickry, Miss Dixxy could 
create some noise on her own. 
The Commanders: “The March 
of the Comman@ers”-““Lazy Moon- 
light” (Decca). The Commanders 
are developing into an exciting 


wax orch. On‘March of the Com-' 


manders,” band shows up with the 
kind of vigor and style that draws 
‘deejay spins and pulls the coins 











LAWRENCE WELK 


and his 
CHAMPAGNE MUSIC 
151 Consecutive Week, Aragon 
Ballroom, Santa Monica, Calif. 
The Lawrence Welk—TV Show 
Sponsored by 
The Los Angeles Dodge Dealers 


Last spring’s sock off-Broadway 
presentation of the Kurt Weill- 
Bert Brecht music-work, “Three- 
penny Opera,” with Marc Blitz- 
stein’s English adaptation of the 
lyrics, has now been recorded by 
MGM. Album is a faithful and ex- 
citing disk version, even though 
the work loses something away 
from the theatre. Disk may not 


ract music and legit lovers, and is 


| a must for Weill enthusiasts. 


As with the recent siage revival, 
the album starts slowly, but sud- 
denly grips one (especially this re- 
viewer) after a few scenes, to 
hold one taut the rest of the way. 
Book is a graphic, ironic satire on 
18th-century British society and 
mores; Weill’s melodies are simple 
but insidious, and Blitzstein’s fine, 
compact, colloquial text blends in 
perfectly. Lotte Lenya (Weill’s 





KTLA Channel 5 











into the boxes. The orch changes 
pace on the bottom deck for an 
arresting slow tempo treatment of 
“Lazy Moonlight.” 

The Nocturnes: ‘Tasty 
“Pom Pidi Pom” (MGM). “Tasty 
Lips” is a neat little rhythmic item 
pegged for the juke and coke 
| crowd. The Nocturnes deliver with 
a breezy harmony styling and the 
tune is pegged for their technique. 
This side will catch the fancy of 
the jocks. Bottom deck is a rou- 
tine offering. 

Jan Arden: “Nowhere”-“Tonight, 
My Darling” (Victor). Jan Arden, 
one of the recent additions to the 
Victor stable, makes a good show- 


a conventional ballad entry but he 
gives it the kind of lift that will 





There’s already a lot of) 
strong shellac out on “The High} 


con- | 


attract spins. “Tonight, My Dar- 
‘ling’ is another conventional bal- 
‘lad but he does well by it. 


Col to Do Soundtrack 





_— 


Hollywood, July 27. 
Columbia will issue a 10-inch 
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SH-BOOM (2) 
LITTLE SHOEMAKER (4) 


IN THE CHAPEL IN THE 
HEY THERE (1) 


wCeuAneh wn 


10. I'M A FOOL TO CARE (2) 


HAPPY WANDERER 
SH-BOOM 


GOODNIGHT, SWEETHEART, GOODNIGHT 
I UNDERSTAND JUST HOW YOU FEEL 


MAGIC TANGO 


LITTLE SHOEMAKER 
PERIOD .. 
WANTED ........ 


MY FRIEND . 
THEY WERE DOING THE MA 


LITTLE THINGS MEAN A LOT (13) 


THREE COINS IN THE FOUNTAIN (10) ....... 
HERNANDO’S HIDEAWAY (8) . 


CRAZY ’BOUT YOU, BABY (4) 


MOONLIGHT (2) ....... 


IF YOU LOVE ME (REALLY LOVE ME) (12) ... 


ii 


MBO 


I UNDERSTAND JUST HOW YOU FEEL . 


STEAM HEAT 


HAPPY DAYS AND LONELY NIGHTS , 
‘Figures in parentheses indicate number of weeks song has been in the Top 10] 


3 

; 

; 

3 
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SOME DAY........ 
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Lips”- | 


ing on this coupling. “Nowhere” is | 


Set From Disney Film 


widow) stands out with her “Pirate 
| Jenny” song, as does Beatrice Ar- 
thur with her “Barbara Song.” Jo 
sullivan’s “Polly Song” and the 
|themer, “Ballad of Mack ‘the 
| Knife,”” are other strong points. 
Revival on Broadway couple sea- 
|sons ago of Virgil Thomson-Ger- 
/trude Stein opera, ‘Four Saints in 
| Three Acts,” has also sparked a 
| reissue by RCA Victor of the work, 
|as recorded in 1947. Most of the 
| original 47 Negro cast participated 
'in the Broadway revival. Album, 
| like the stage work, will be a de- 
| light to some and a bore to others. 
| Opus, to this reviewer, sounds bet- 
ter on disks than on stage, devoid 


appeal ito all tastes, but it will at- |. 





Threepenny Opera’ Sock in New 
Disk Version; Reissue ‘Four Saints 


of the distractions from the con- 
fusing dialog and garish costuming. 
Excellent Negro voices intrigute, 
and there are many loveiy melodic 
moments. Composer Thomson di- 
rected the performance. Bron. 


Angel Records ‘Norma’, 
Requiem At La Scala 


Angel Records has just recorded 
Bellini’s opera, “Norma,” and the 
Verdi Requiem at La Scala, in 
Milan. The former has Maria Men- 
eghini Callas in the title role, 
which she will sing at her Chicago 
Opera debut next November. The 
Verdi Requiem was recorded un- 
der direction of Victor De Sabata. 

“Norma,” which will be released 
in October, has the following sup- 
porting Mme. Callas: Mario Filip- 
peschi, Ebe Stignani, Nicola Rossi- 
Lemeni, Paolo Caroli and Rina 
Cavallari. Conductor is Tullio Ser- 





!afin. The Verdi Requiem, which 


was completed July 1, will be re- 
leased in the autumn. Soloists are 
Elizabeth Schwarzkopf, Oralia 
Dominguez, Giuseppe Di Stefano, 
and Cesar Siepi. 





Dinah Washington in Oakland 
San Francisco, July 27. 
Blues singer Dinah Washington, 
after a string of one-nighters up 
the Sacramento Valley, goes into 
Slim Jenkins Seventh Street club 
in. Oakland August 5 for five days. 
Singer is backed by her own 
combo and this represents the first 
name act in the club in over a 
year. 





Director, alphabetically listed. 





t Filmusical. 
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Songs With Largest Radio Audience 


The top 30 songs of week (more in case of ties), based on 
copyrighted Audience Coverage Index & Audience Trend Index. 
Published by Office of Research, Inc., Dr. John Gray Peatman, 


Survey Week of July 16-22, 1954 


* Legit musical. 
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Payola, Part II—Who Me? 


“There must be so much money in the record business that 
it’s appalling we are limited only to the 2c statutory fee,” ob- 
serves one music publisher. 


“Looks like the phonograph companies are content with mak- 
ing a profit and keeping their bosses and stockholders happy, 
so maybe all this excitement about ‘not knowing’ who’s ‘taking’ 
and who isn’t, is so much nonsense,” Observes another music 
man. “It’s even an insult to their own intelligence to go through 
the motions of ‘being blind’ about the whole thing. 


Another music business veteran recalls that one of the major 
diskeries, kidding-on-the-square, some time ago made a bid to 
its artists & repertoire man something along the lines of “We'll 
give you $50,000 a year if you won’t take,” and the a&r man re- 


portedly said he was happy with his old deal, at half the money, 


and “since I’m producing the hits for you and the company’s 
stockholders, why worry about ‘gifts’ from ‘grateful’ artists and 
music publishers.” 


This is Part II of Payola, Incorporated, Uninhibited & Un- 
abashed. It could go on—and will from time to time—reprising 
the manifold chicaneries, deals, payoffs, cut-ins and open-and- 

shut payola. One aésr man has been pricetagged with $2,000 for 

delivering the top vocalist, on the theory that (1), if it results 
in a 1,000,000 platter there is an $18,000 plus differential to be 
split between the publisher and the songwriter(s); (2), it sparks 
diskings by the other labels; and (3), “we'll get it back in the 
long run from the performances.” 


It is strange indeed that with the accent on Payola, Unltd., 
being what it is today, that so many have volunteered “all we 
know,’ and cheers are heard for the Variety expose. But as the 
tactical maneuvers of how to win recordings and influence a&r 
men are detailed, there can be detected (1), a too glib knowledge 
and closeup of the modus operandi; and/or (2), a wistful wish- 
fulness that, if it happened to the party of the first part, and 
that 1,000,000-copy platter came to pass, maybe it wouldn’t be 
larceny but might be condoned as good exploitation. ° 


And that is perhaps the most forthright summation. Seem- 
ingly the business has evolved into so widespread a scavenger 
proposition that only Elsie Dinsmore or Frank Merriwell would 
frown upon it. And they belong in the mothballs. 


The gee-you-can’t-mean-me protestations are colored with ac- 
cusations of giveaways, discounts, two-for-ones, double-dealing 
deals with dealers, deejay payoffs, behind-the-counter music 
store subornation, and everything else. Another says, “Why at- 
tack this negatively? Why not name names affirmatively so my 
boss doesn’t think it means me.” 


Another says, “What do you expect when a&r men have ‘pieces’ 
of artists, or have their own publishing firms, or write songs 
under multiple nom-de-plumes.” Another adds, “Maybe the top- 
pers figure that if they’ll get an honest guy, he’ll be a flop so it’s 
a calculated ‘bonus’ to the cut-inners, and besides which it’s not 
coming out of their pockets.” 


Another adds, “So who doesn’t like a Christmas present, and if 
it comes in July, and maybe again in September or April, who 
can hate a publisher; especially if it’s a good song, and it sells.” 
And another, “What do you expect: when the boss has his own 
little brand of petty cash from selling certain (unnamed here; 
at least as yet) commodities back to his company.” 


And another, “You gotta go through this crucible of larceny 
to survive. True, in the old days with only a few companies, if 
sometimes an a&r man moved into a new house and we bought 
him a baby grand for Christmas that was 500 bucks and was 
done with charm. But today, firstly there are 65 different com- 
panies, any of whom can come up with that hit; and secondly, 
it has created so much competition; that, No. 3, some of the kid- 
dies make no bones about it. It’ may run the range from a 
kitchen-range to a stationwagon or a tractor because he just 
built a house in the country, to most anything you can think of.” 


This goes on ad infinitum and, even for the music biz, it’s be- 
come very ad nauseum. Admittedly almost everything and 
everybody has a pricetag. “Nobody asks ‘what’s your plug song?’ 
any more? I'd fall over if I heard it, it's been so long that it 
hasn't been asked,” says a music veteran. “Nowadays everyvody 
picks songs—jukebox operators with a ‘route’ of machines pick 
em, disk jockeys pick *.m, tradepapers pick.’em, along with the 
phonograph artists and the a&r men. Nobody wants to know of 
the legitimate music publisher if it’s a ‘good piece of property’ 
and are we ‘gonna work on it?’ The only interest is on how much 
Sharing on the sundry gimmicks that have come up. It gets back 
to that ‘performance’ money that’s the root of it all. They're 
Willing to sacrifice the sheet music and even the mechanicals, 


on the premise it’ll come back to them in the form of ‘Per- 
formances’.” 


There are sundry philosophies on the whyfore of this phe- 
nomenon. It’s variously ascribed to postwar disillusionment, so 
that In as ruthless a business like the music biz they’ve become 
— more rampant in the chicanery. The music business at one 
— augured a future, as today’s veterans can attest, but with 
re evolution and revolution that has come with quick electronic 
ies reg for projection, propagation and exploitation, most of 
on as gone out the window, with the same facility as the elec- 
: nic impulses that broadcast this or that tune and/or per- 
Onality into sudden fame and just as quick death. 


It's the era of the fast buck in the music biz. Everybody’s on 


the take, or so it seems. The ethical are under the same cloud 


— the chiselers. But even the angle boys speak with awe and 

rt of the handful who have not been contaminated—ex- 

- ing that, as has already been evidenced, many are blind to 

it enone of the chicanery. Or maybe just plain ignorant. And 

: fiela re that naive, they don’t belong in so sharply competitive 
‘ as the music biz. 
To be continued. 
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LONDON RECORDS 
FRANKEST OF ALL 


London Records, U. S. subsid of | 
British Decca, is the latest diskery 
to become active in publishing biz 
with its two firms, Burlington Mu- 
sic (ASCAP) and Felsted Music 
(BMI). Erwin Dash. who sold out 
his interest in irwin Dash Music 
in Britain to Reg Connelly some 
years back, has been named gen- 
eral manager of the London pub- 
‘lishing companies. 

The major U. S. diskers, with the 
exception of RCA Victor, have had 
publishitig affiliates for many years, 
but these companies have not been 
an important factor in the music 
biz. For the most part, these pub- 
lishing subsids were set up to hold 
copyrights on original jazz instru- 
mentals, Latin tunes, rhythm & 
blues items and country songs. 

“Vaya Con Dios’ was the last 
pop hit to be published by a disk 
publishing subsid, in this case Cap- 
itol Records’ Ardmore Music. Para- 
doxicaily, Cap#tol artists & reper- 
toire execs turned down the song 
originally and it was only picked 
up by Les Paul & Mary Ford after 
it was etched on an indie label. 

Under the late Jack Kapp, Decca 


(Continued on page 108) 


Indie Labels 








Capitol Plans Push For Longhair Line 
With Special Dealer Disks & Sales Aid 





Which Twin Has Money 


As if the music biz hasn't 
enough headaches, it'll now 
be seeing double with the en- 
try of the first twin-brother 
team into the songplugging 
field. Irving Deutch, general 
professional manager of Peer 
Music, has named his twin, 
Murray, as his assistant. Mur- 
ray Deutch has been in and 
out of the music biz for the 
past several years. 

Irving Deutch has_ also 
added Ray Osfeld, son of the | 
late plugger Jack Osfeld as | 
contactman. 





Senate Body KO's | 
10%, Tax on Disks 








Washington, July 27. 
The record industry got its first 
break in its push for tax relief last ; 
night (Mon.) when the Senate Fi- | 
nance Committee voted to lift the 


10% excise tax on disks. The Rec- 
ord Industry of America has long 
been campaigning for an abolish- | 
ment of the tax, claiming that it | 





Make Hay In 
DJ. Row Vs. 45 


The major record companies’ de- 





cision to switch over to 45 rpm 


| cuffo platters for the disk jockeys 
| is developing into a boon for the 


indie labels. Despite scattered 
breaks in the d.j. and radio sta- 
tion front against the 45s in the 


| past couple of weeks, the majority 


of spins are going to the 78 rpm 


| platters and that’s where the in- 
| dies are cashing in. 


The switchover to 45s is of ma- 


| jor label origin so the indies are 
| playing it safe and sticking to the 


| which way the wind blows. 


while waiting to see 
Many 
of the indie execs believe that in 
ithe long run the 45s will win out, 
but while the radio stations are 


78 speed 


| steaming at the majors for initiat- | 


| ing the switchover, they're pouring 
in their new releases and getting 
more plays than ever before. 

The battle of the speeds also is 
effecting the young artist on the 
major label. Radio stations buck- 
ing the 45 switch, especially in 


New York, are buying the new re- | 
) 


! 


(Continued on page 113) 


JACK ROBBINS COPS 
WATERFRONT’ SCORE 


Jack Robbins has latched on to 
| the world rights to Leonard Bern- 





| stein’s symphonic background score | 
'for the pic, “On The Waterfront.” | 


|The vet music pub is prepping a 
| pop push on the main theme from 
the score. It’s tagged “On the 
Waterfront” and has lyrics by 
John Latouche. 
Benida Records, indie label 
getting the first waxing crack on 
the tune. 
night (Wed.) and will be rushed 


Theatre. 


Cadence Into Jazz 


Cadence Records will kick off its 
jazz line this fall with pianists 
Beryl Booker and Don _ Shirley. 
Both keyboarders were pacted to 
the diskery last week. The jazz 
platters will be issued under the 
Cadence tag. 

Archie Bleyer, Cadence prexy, 
also bolstered the pop roster last 
week with the addition of The 
Baby Sisters, The Four Esquires 
and The Four Tophatters. 








headed up by Dewey Bergman, is | 
Tune is being cut to-| 


into the market. Film opened to-| 
|day (Wed.) at New York’s Astor) 


| was unfair and discriminatory. 
| The Finance Committee also. 
| voted to lift the 10% excise tax on | 
| such phonograph player equipment | 
‘as turntables and _ loudspeakers. | 
,The tax on phono machine cabi- 
nets, however, remains the same. 


Scalix Sets ‘JATP’ Dates 
In Line With Disk Sales; 
Troupe to Play Far East 





year’s “Jazz at the Philharmonic” 
tour in Hartford, Sept. 17. and will 
' follow with a Carnegie Hall, N. Y., 
performance next night. Troupe 
this vear consists of Ella Fitzger- 
‘ald, Dizzy Gillespie. Roy Eldrige. 
Flip Philips, Bill Harris, Buddy 
DeFranco, Louis Bellson, Buddy 
Rich, Oscar Peterson, Herb Ellis 
and Ray Brown. 


After six weeks in the U. S.. 
;“JATP” will play a one-niter in 
Honolulu Oct. 29 and then go to 
Japan for two weeks. Granz ran 
‘his first “JATP” concert in 1944 
and his annual jazz tours have 
been grossing over $500,000 annu- 
ally. 

In conjunction with his live con- 
| certs, Granz also has been building 
one of the most extensive jazz disk 
| catalogs via his Clef and Norgran 
|labels. Virtually al) of the “JATP” 
performers also have been inked 
to disk pacts and Granz has been 
issuing some 200 longplay jazz sets 
a year. 

The sales of his jazz albums, in 
fact, have been a key to the book- 
ing pattern of “JATP.” Several 
new towns will be played this year 
because of unusually high interest 
in jazz disks. 

The overseas market for disks 
has also cued Granz's foreign jazz 
| promotions even though these are 
not moneymakers. Relatively low 
|} admission prices ($1 top in Europe 
cqampared to about $5 in the U. S.) 
and high transportation costs make 
it tough to come out even. In ad- 
dition, it’s difficult to get four solid | 
| weeks of booking in Europe since 
{after playing the handful of capi- 
| 


} 


tal cities, there’s no place to go. 
| Nonetheless, Granz makes his an- | 
;nual trek abroad to develop the 
| disk market. 





Calder To New Spot 
| Al Calder has ankled his post as 
professional manager of the Vero- 
| nique-Avis music firms. 

Calder is now handling crooner 
Tommy Prisco whom he guided 
| from the King label to Mercury 
i Records. 


————- 


Norman Granz will kick off this | 


Hollywood, July 27. 

Capitol Records will go in heav- 
| ily for albums, particularly classi- 
cal albums, in the coming year, and 
|}a number of new merchandising 
aids have been developed to aid in 
| the promotional push for the pack- 
ages. Plattery’s execs got a pre- 
i'view of the plans at the recent 
| annual convention at Estes Park, 
| Colorado. 

| Highlighting the drive to pro- 
| mote the albums will be Capitol’s 
jnew “Self Selection Sample Serv- 
| ice,” under which dealers will get 


| sample albums for demonstration 


purposes only. Idea of the scheme 
is that record buyers frequently in- 
sist on receiving untouched plat- 
ters. Some dealers have been set- 
ting aside their own “demonstra- 
tion” albums and giving the cus- 
tomers new merchandise, but this 
has proved to be too expensive for 
most small operators. 

The sample albums to be made 
available by Capitol will be 
stamped “for demonstration only.” 


_Capitol will sell two of these to 


each dealer at one-third of regu- 
lar dealer cost and dealers will 
(Continued on page 112) 


RCA Aims For 
500,000 New 
Phonos This Yr. 


The RCA Victor pre-season sales 
pitch, on which all recording ex- 
ecutives are concentrating, via in- 
person calls on the sundry gistrib- 
utors, is aimed at adding 500,000 
additional players ‘RCA _ three- 
speed) on the market. “That’s 


beund to help our record business, 
and the entire industry,” says 
RCA Victor g.m. Manie Sacks. 

“While our ‘Listener’s Digest’ 
campaign is primed to increase the 
socalled ‘middlebrow’ music ap- 
appeal, the addition of 500,000 
more machines to the market po- 
tential will have untold impact on 
our industry. 

“That was our company presi- 
dent Frank M. Folsom’s intent 
when we first launched the 45's, 
and now that we have a new com- 
bination automatic, for all speeds, 
it must hasten the day when only 
the 45’s and the 33 rpm or so- 
called LP’s will dominate, and the 
78 rpm will become as much of a 
curiosity as the yesteryear lily- 
horn phonograph machine.” 


ERROLL GARNER MOVES 
FROM COL TO MERCURY 


Erroll Garner has switched from 
the Columbia label to Mercury. 
Garner’s pact with Col wound up 
a couple of months ago and the 
pianist had been dickering with 
several major labels. Mere latched 
on last week with a longterm deal 
for waxings in the pop and jazz 
field. 

Garner’s pop sides will be issued 
under the Mercury tag while the 
jazz platters will be released under 
the EmArcy label. Bobby Shad, 
Merc’s jazz artists & repertoire 
topper. planed to Chicago Monday 
(26) to cut Garner's first sides for 
the diskery. After the recording 
dates in Chi, Shad will head for 
the Coast for additional cutting 
sessions. 











Welk’s Fancy Take 

Hollywood, July 27. 
Lawrence Welk has been set for 
two one-nighters in San Diego next 
month at a flat $1,750 per stand. 
Welk and his band will play a 
private party at the Kona Kai 
Club Aug. 17 and returns two 
weeks later for a date at the Ma- 


‘rine base. 
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Peter Potter Blasts 
And A&R Men 


Holiywood, July 27. + 


The nation’s musical tastes nave ; 
deteriorated badly since the end | 
of the war and two groups vse: 4 
share the blame—overly-commer- 
cial artists & repertoire men in the | 
record companies and disk jockeys | 
who have no knowledge of music. 
That’s the conclusion of Peter Poi- 
ter, longtime local deejay and now | 
conductor of the “Juke Box Jury’ 
radio and television program on 
which new platters are rated. 
“Some of the stuff that is being 
recorded today is disgraceful -! 
vulgar—or both,” Potter opines. ~ 
suppose there’s a market for M 
but it’s a synthetic market created 
by the fact that people want to buy 
records and are forced into buyirg | 
this stuff because there’s nothing 


else around.” 
A&r men bear the brunt of the 
blame, Potter feels, because | 


they've been willing to record any- | 
thing that looked like a fast-buck | 
item rather than maintaining some | 
sort of musical standard. Once | 
they’ve recorded it, »owever, the 
onus passes to some of the thou- 
sands of deejays around the coun- 
try. 

“The truth is,” Potter says, “‘that 
most of these guys haven’t the 
. faintest idea about music, good or 
otherwise. They don’t know how 
to program and they have no back- 
ground in music. They walk into 
the library, grab a bunch of rec- 
ords and play ’em.” 

“You know,” he adds scornfully, 
“some of these guys don’t even 
know how to pronounce the names 
of some of the artists they play.” 

Potter emphasizes that stations 
which play classical music only 
dike KFAC here and WQXR in 
New York) are so fussy about their 


platter pushers that they wind up | 
getting men whose musical knowl. | 


edge is extensive. Similar stand- 
ards, he believes, might be heip- 
ful in the popular field. 


“I feel sorry for the kids,” Pot- 
ter concludes. ‘“Fhey’re missing 
something really great. They don’t 
know anything about some of the 
great music that we used to have. 
And the stuff they’re getting—well. 


awful is about the only word. And | 


that’s mild.” 


Coral to Expand 





Tgnorant’ Jocks 


for Music Biz Dip | 


| 








Buttons & Berg 


Gertrude Berg will be paired | 
|with Red Buttons for her platter | 


Reverse Cheesecake 

Sales pace of David Whit- 
field’s “Cara Mia” on the Lon- 
don label sparked a request 
from. diskery’s sales. chief 
Harry Kruse to firm’s head- 
quarters in London for photos 
of the crooner. 


Kruse received a memo from 
the London office notifying 
him that “the beekcake was on 
its way.” 








bow via Columbia. Mrs. Berg, |} 
|who’s been inked to Col — ho 
|series of disks in role of 

character Molly Goldberg, Pr one. 


+| side with Buttons. 


The waxing sessions were held | 


| last night (Tues.). 





Satchmo, Decca Pactee, | 


Cuts 1-Shot Set for Col 


Louis Armstrong, longtime Decca 
Records pactee, is doing a one- 


shot album under the Columbia | 
banner. Armstrong’s Decca pact | 
gives the leeway for outside | 


special project assignments. 

The Col album will be a salute) 
to composer W. C. Handy. Arar | 
strong cut 12 songs~for the pack- 
age in Chicago recently. The ses- 
sion was headed up by George 
Avakian, Col’s pop album artists 
& repertoire chief. it’s skedded 
for release this fall. 


—— 


«| JERRY LESTER TO WAX 
KIDISKS FOR CENTURY 


Jerry Lester has been pacted by 


Century Records to wax a series | 
, Of juve platters tagged “Jerry Les- 
ter’s Kiddie Klassics.” 


Numbers | 


will be comprised of classical , 


themes with original lyrics by Cole- | 


man Kamile and Lester. The come- 
dian, who’s been doing the num- 
| bers on his ABC-TV show, will cut 
eight sides for the diskery. Tunes 
will be released as singles and 
| will also be issued as an LP album. 


Songstress Irene Carlton will re- | 


cord with Lester. She’s also mak- 


ing guest appearances on his tv | 
|show to plug the records and is 


skedded to bow over DuMont 


shortly as a featured singer on a/| 


contemplated tv show headlined 


by Bill Castro. 








‘once aimed for a big publishing 
empire, but the diskery only 
turned up with a big hit in “Near 


You,” published by Supreme Music 
in which Decca has a 50-50 interest 
with Bregman, Vocco & Conn, and 
‘another in “The Anniversary Song,” 
published by Mood Music in which 
Decca partners with Shapiro-Bern- 
stein. In neither case, however, 
was the diskery responsible for 
making the song a hit. “Near You” 
|was launched by an indie label, 
and “Anniversary Song” became a 
'hit via Columbia Pictures’ “The 
Jolson Story” soundtrack. 
Decca Reviving 

Decca now is planning to revive 
_its publishing operation with a cut- 
in for the artists & repertoire men 
| who bring in songs to the firm. Co- 
|lumbia last year set up an BMI 
|firm (Blackwood) and an ASCAP 
/company (April) with Howie Rich- 
'mond handling the actual selling 
| and exploitation. In Col’s case, the 
|firm will handle tunes submitted 
| directly to the a&r staff by song- 
writers and material written for 
video shows. The tune, “I Believe,” 
| written for the CBS-TV Jane Fro- 
man show, falls into the latter cate- 
| gory. 
| The publishing income for the 
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diskers is negligible, but getting 
the copyright gives the disk com- 
pany a sure grip on a tune's ex- 
clusivity. That’s the chief interest 
in controlling tunes on the part of 
the majors. 

The great majority of the minor 
labels, however, are in the pub- 
lishing business in order to shave 
their costs to a minimum and cut 
in on any possible hit that comes 
out under their banner. In the re- 
verse manner, several publishers 
have entered the disk business, 
such as Acuff-Rose with its Hickory 
Records in Nashville and Chappell 
Music with Jubilee Records in N.Y. 


Entry of the diskers into the 
publishing field is a natural evolu- 
tion of their role as the dominant 
hitmakers. In the old days, the 
bandleaders set up their own firms 
and, more recently, most of the top 
vocalists have a publishing firm. 


In taking over the London pub 
subsids, Dash is quite frank about 
his ability to deliver the top artists 
of British Decca. Via the backing 
of E. R. Lewis, British Decca prez, 
and Frank Lee, the label’s a&r 
chief, Dash says he has at his dis- 
posal the full roster of British 
Decca artists. 




















































































































Comedy Disk Output; 
Jockeys Like Them 


Coral Records will continue with 
its comedy kick At diskery’s 
sales meet recently, the distribu- 


tors asked Coral’s artists & reper- | 


toire chief Bob Thiele to turn out 
more comedy-on-wax 


tories change the 
pace of the show. 
Thiele, who's 
nitery comics, 
loses moneys 


inked 


to $300 and even though the dis- 
tribs order close to the vest, the 


diskery ends up in the black. |} 
Thiele currently is prepping a 
longplay album for the comedy | 
market. The LP will be tagged 


“Laugh of the Party” 


Jackie Miles, 
Shriner, Eddie Lawrence, 
Allen, Joey 
Komack. 

added 
comedy roster. 


SPIER NABS MINUCCI, 
‘ITALIAN JEROME KERN’ 


Larry Spier has signed an Ital- 
lan newspaperman-composer, Ulpio 
Minucci, to a term contract, with 
a firm annual guarantee, and whom 
the diskeries apparently endoise, 
judging by Jo Stafford, Nat (King) 
Cole and Frank Sinatra waxings. 
There is also talk of a Minucci al- 
bum of melodies. 

Newspaperman 


Thiele also recently 





came over to 


cover United Nations for a Milan| 


daily, but his talents as “a Jerome 
Kern-type of melody writer” 
prompted Spier to sign him. He 
previously composed “Ondine” for 
Robert Mellin, Inc. 





Paul Whiteman to be guest con- | 


ductor at the Red Rocks 
Festival in Denver July 30. 


because it} 
helped the deejays in their terri-| 
programming | 


a floek of | 
claims that nobody | 
cy the comedy disks. | 
He turns ‘em out at between $150 | 


and will fea- | 
ture such comics as Phil Foster, | 
Buddy Hackett, Herb | 
Steve | 
Adams and Jimmie} 


Myron Cohen to the Coral | 


Music | 
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[12 .._ “High and the Mighty”........... 3 3 1 26 
FOUR TUNES (Jubilee) 
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VArM Tightens | 


Scale For Waxing 
Of Live Concerts 


Hollywood, July 27. 

Coast recording directors are 
g away from making on-the- | 
spot tapings of jazz concerts, and 
jam sessions as a result of a new | 
‘american Federation of Musicians’ | 
ruling which sets a schedule of 
payment for such activity. Plat- 
teries here feel the ukase is equi- 
table since it avoids a complete ban 
such as was proposed at the AFM 
national convention. However, the 
scheduled fees undoubtedly will 
sharply curtail this type of activ- 
Nia the past, recorders have been 
turned on at concerts at the Shrine 
Auditorium and other places and 
platteries have later edited down 
the material they desired. Under 
the old AFM rulings, disk firms 
then paid the personnel involved 
for the material used. 

Now, the recording firms must 
pay the usual recording scale of 
$41.25 per man from the first mo- 
ment the recorders begin to turn. 
The payment applies whether the 
firm eventually uses the material 
or discards it. Under that setup. 
a plattery could record a few hours 
of music involving a few dozen mu- 
sicians and wind up with nothing 
it considered commercially sale- | 
able, but still have to pay each of 
the tooters the $41.25 minimum. 

First local concert to feel the 
effects of the ruling was Bob 
Markus’ “Music on a Sunday After- 
noon” at the Ivar Theatre Sunday 
(25). Columbia had expected to 
record the session for possible sub- 
sequent release of the work of such 
men as harpist Eddie Druzinsky, 
drummer Nick Fatool and guitar- 
ist George Van Eps. However, the 
program included considerable ma- 
terial the plattery felt it would be 
unable to use but would have to 
pay for and the overall budget 
prospect became so great that the 
deal was abandoned. 


shyin 





Okay for Pacific Jazz 
San Francisco, July 27. 

Despite the reluctance of the 
American Federation of Musicians | 
to okay recording of live jazz con- | 
certs, Pacific Jazz chief Dick Bock | 
has just cut three concerts by the 
Chet Baker Quartet in Northern 
California. 

Bock, in San Francisco following 
the recording of the Santa Cruz 
and San Jose Baker concerts July 
21 and 22, plans to record a third 
concert either at Sacramento or 
Fresno last weekend. 





Cap Maps Expansion 
Of Its R&B Operation; 
Cavanaugh Hits Road 


Hollywood, July 27. 

In a move to enlarge its rhythm 
& blues division, Capitol Records 
is sending Artists & repertoire | 
Statter Dave Cavanaugh on a na- 
tionwide -hunt for new talent. He! 
leaves tomorrow (Wed), heading 
directly for Kansas City on the first 
leg of the five-week trek. 

En route east, Cavanaugh will 
stop in Memphis, New Orleans, At- 
lanta and Charlotte, arriving in, 
New York Aug. 9 for an indefinite 
Stay, On the return trip, he'll hit 
Chicago, Dallas and Oklahoma. 
City. Success of severad r&b sides | 
etched by Cavanaugh, under the | 
Cosnomen “Big Dave,” has prompt- 
ed Capitol to expand its r&b op- 
eration. 


} 


DECCA, CORAL CUT RATES 
ON DISK JOCK SERVICE. 


Both Decea and its subsid label, 
Coral Records, are reducing their | 
rales to smaller radio stations who 
‘ubseribe to the labels’ disk jockey 
Service, Fee has been cut from $8 
per month to $5. Move was made 
- ‘ause of the savings in switching 
fo Lom 78 rpm to 45 rpm disks 
or the deejays. 

PP 300 stations have been sub- 
te ing to Decea's jockey service. 

Morse. 
aco. Jnaugurated several months 
_ ) “y order to give coverage to the 
mat Stations at a nominal fee. 
be ‘ral other major companies 
ave similar plans, 
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NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder is 
arrived at under a statistical system comprising each of the three major sales outlets.enu- 
merated above. These findings are correlated with data from wider sources, which are exclusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored: two ways in the case of talent (disks, coin machines), 
and three ways in the case of tunes (disks. coin machines, sheet music). 


TALENT 


POSITIONS 
This Last 

Week Week ARTIST AND LABEL TUNE 

¢ (Little Things Mean a Lot 
1 1 KITTY KALLEN (Decca)... .......0sc000. )Chapel In The Moonlight 
(Sh-Boom 
9 CREW COURS (Mercury). 2.2). ss eae }Crazy "Bout You, Baby 
aa tai 

§ <4". FOUR ACES (Decta) .. 4. eet. . Li 
4 2 ARCHIE BLEYER (Cadence) .............. Hernando’s Hideaway 

5 6  GAYLORDS (Mercury) ............0.000:- eat ca 

6 5 st FRANK WEIR (London) ................. Happy Wanderer 

> m {Hey There 

7 ot ROSEMARY CLOONEY (Columbia) ...... ) This Ole House 

8 iat | ae ae .. Sh-Boom 

9 oa McGUIRE SISTERS (Coral)...... .Goodnight, Sweetheart 

: {If You Really Love Me 
10 7 8 Ee Bo”): re Man Usetaire 
TUNES 

POSITIONS (*ASCAP. 7BMI) 

This Last 

Week Week TUNE PUBLISHFR 

1 1 *LITTLE THINGS MEAN A LOT .................... eis es Feist 
2 4 7E0-BOOM <=:..........;: lege Ape epee .......-Hill & Range 
3 3 *THREE COINS IN THE FOUNTAIN..............4......00008- Robbins 
4 2 ne op nents 96 tae's « ne'clvew yes ewe owes Frank 
5 6 OU Ee BEATE i osc cos eke ince ce cece seedsieve eveuc’ Bourne 
6 5 *HAPPY WANDERER............... Fox 
7 - I a lad ble ue Phebe eae kn Frank 
8 “ es ee ee ba ae sv eds wee skew aeaeas Witmark 
9 ¥ +GOODNIGHT, SWEETHEART, GOODNIGHT ...... 5 at bowie bees ... Are 
10 10 ee van was chs 4c veqhion as sew eae es Sunbeam 


‘Joe Reichman’s 


Mission; Bring 


| 


| Bands Back 


Dallas, July 27. 

Joe Reichman, vet maestro-pi- 
anist who retired from the band 
business about two years ago, is 
making a comeback next month 
with a series of out-of-town dates 
before moving into the Baker 
Hotel’s Mural Room here Sept. 12. 
‘Reichman’s return to the podium 
is in the nature of a crusade to 
bring back dance bands. 

Reichman ascribes the decline 
of the bands to the attitude of 
many batoneers who brush off 
customer requests and who play 
“such horrible music as bop and 
so-called progressive jazz.” As a 
result, people stopped attending 
the ballrooms and hotels and 
stopped dancing. At the present 
time, Reichman points out, bands 
are relegated to supporting acts 
instead of being the main draws, 
as they once were, for hotels. 


Al Martino Getting 
5G Weekly in Britain; 
Arrangements Lifted 


London, July 27. 
Scotland Yard is concerned with 
the case of the missing music. 


Al Martino, traveling by train 
from Plymouth to Portsmouth for 
a vaudeville date, was robbed of a 
briefcase containing all his ar- 
rangements. No coin lost, but he 
had to fake his way through the 
first few days. Meanwhile, he 
cabled Dick Gabbe in N. Y. and the 
management firm of Gabbe, Lutz & 
Heller had new arrangements pre- 
pared and shipped out. 

Martino came to England six 
months ago for a six-week stand 
and has been extending the trek 
steadily. He’s getting an average 
of $5,000 weekly for his appear- 
ances. Since-arriving, incidentally, 
singer has cut “Wanted” for Capi- 
tol Records’ subsidiary here and 
the tune is now at the top of the 
British hit parade. 


BLAINE BOPS BLOOPER 
SET BY RIVOLI LABEL 


Jerry Blaine, topper of the indie 
Jay-Gee label, filed suit in N. Y. 
Supreme Court last week against 
Rivoli Music to enjoin latter from 
peddling its longplay disk “Excuse 
My Fluffs.” Blaine contends that 
it’s an infringement on his LP 
platter, “Pardon My Bloopers.” 

The “Bloopers” disk was com- 
piled by Kermit Schaeffer and was 
released last March. It has since 














Waring Preps Longest 
Tour; Seven-Week Trek 


Chicago, July 27. 
Fred Waring’s Pennsylvanians 
start their longest tour about Oct. 


1 when the group begins a seven- 

month cross-country trek. Waring | 
will originate his CBS-TV_ pro-'! 
| Feist & Miller), disclosed that the | 


grams from four cities enroute. 
Paramount Attractions, formerly 
active only in the convention and 
club date field, and which recently 
expanded into concert and special 


attractions, will handle the tour. | 


Art Goldsmith, prez of Paramount, 
has assigned booking responsibili- 
ties to Duane C. Peterson, former 
manager of KRNT Theatre, Des 
Moines, and Paramount concert 
division topper for the past year, 
and to Bill Polk, former Chi man- 
ager for Willard Alexander's office. 


MGM Rushes Deal 





‘With Singer Adams 


Hollywood, July 27. 
After hearing him on one disk 
as band vocalist with David Rose, 
MGM Records has signed Rush 
Adams to a term recording con- 
tract. 


Singer's voice is reminiscent of | 
MGM | 


the late Buddy Clark. 


plattery feels the time is right for 
a singer of that type since the bulk 
of today’s teenage disk buyers 
don’t remember Clark who was 
killed in a plane crash about five | 
| years ago. 


Big 3 Will Push 
Educ Catalog 


Before leaving for Europe last 
weekend Mickey Scopp, = exec 
with the Big Three (Robbins, 


company is planning te enlarge its 
sales organization to service deal- 
ers and promote the company’s 


educational catalog. Scopp_indi- | 
cated that the Big Three will lay | 


heavy stress on its standard cata- 
/log to supplement to exploitation 
| job being done for current picture 
and pop tunes. He said: “The pat- 
tern we conceive for this fall and 
the future must enhance our Cata- 
log value and increase credits to 
our writers and ourselves.” 

Scopp will visit 
Paris for policy confabs with Big 
Three affiliates, B. Feldman & Co., 
Robbins Music Ltd. and Editions 
France Melodie. Abe Olman, gen- 
'eral manager of the Big Three, is 
already in Europe for this purpose 
and may also set up a new com- 
pany in Germany. 


Cohen’s Talent Trek 


Paul Cohen, Decca Records’ 
country & western chief, has hit 
the road for an extensive tune and 
talent search over the next two or 
‘three months. 

He'll tour Tennessee, Texas and 
ithe Coast areas. 





London and. 


‘Debussy Estate Sues 
| Urania for Royalties 


Dolly Bardar Tinan, daughter of 
the late French composer Claude 
Debussy, filed an infringement suit 
against Urania Records in N.Y. 
Federal Court last week. Plaintiff 
claims that the diskery cut three 
of her father’s compositions, “Pan- 
tomime,” “Pierrot” and “Appari- 
tion,”’ without permission and have 
not been any royalties on the wax- 
ings. 

She alleges that the songs were 
written before 1926 and that she 
obtained the renewal rights’ in 
| 1952. Action seeks an injunction, 
damages sustained and an account- 
|} ing of profits. 


NAM Selects Capitol 
For Industrial Film 


Hollywood, July 27. 
Capitol Records’ homeoffice and 
studios here have been selected 
by the National Assn. of Manufac- 
tugers as the site for the next in 
the oragnization’s series of telefilms 
“Industry on Parade.” Some foot- 
age was lensed in the offices here 
last week and further shooting is 
scheduled for later this week. 
Telefilm, devoted to explaining 
the operation of American busi- 
ness, will show various phases of 
Capitol’s Operation, including at 
least one recording session. Due 
to union regulations, there will be 
no sound on that portion of the 
\ film. 





become a tepselling album. The 
“Fluffs” disk was compiled by Don 
Meyer and Blaine claims that it 
‘contains much of the same ma- 
terial. 

Blaine also is seeking an ac- 
counting of profits. Named as de- 
fendants operating Rivoli were 
Allan B. and Arthur T. Jacobs, 
Morton Craft and Noro Morales. 


Col Preps Buildup 
For 12-Inch Pop Sets 


Columbia Records is prepping a 
buildup of its 12-inch pop album 
line as part of its fall merchandis- 
ing program. First step in the pre- 
gram is to enlarge the hottest 
selling 10-inch pop albums to the 
12-inch size. Extra material for the 
large platters will be taken from 
waxings already in the can, but in 
some. instances new material will 
be cut. 

About 20 albums are scheduled 
for the overhaul from 10-ineh to 
12-inch. Latter size platter will be 
priced at $3.95 while the 10-inch 
disk sells for $3. The new albums 
are being readied for late August 
release. 


Alan Logan to MGM 


MGM Records’ added pianist 
Alan Logan to its roster last week 
via the purchase of two masters. 

Initial platter, due on the market 
»Aug. 13, is a coupling of “Corsican 
Dance” and “The Carioca.” Logan 
has been accompanist for several 
jpop vocalists, 
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-- « EVERYBODY’S 
DOIN’ THE 


mamBo:! THESE mamsos: _ 








(Copyright Variety. ine. Au Rights Reserved “ 





Perez Prado Al Romero 

TOMCAT MAMBO FIESTA TROPICAL 
ST. LOUIS BLUES MAMBO MAMBO IN BRASS 
20/47-5820 2047-5823 

Noro Morales Tony Martinez 

SWEET SUE—JUST YOU ICAN 

YOU TOO, YOU TOO? ' HOLLYWOOD MAMBO 
20/47-5821 20/47-5824 


& Tito Rodriguez a Smash “sleeper” hit 
fe VAUGHN MONROE 


: ADELE (Me lo Dijo Adela) 
EL BAION —Baion Mambo. THEY WERE DOIN’ THE MAMBO 


20/47-5822 | MISTER SANDMAN 


20/47-5767 


RCA VICTOR 


FIRST IN RECORDED MUSIC 














112 MUSIC 


VARIETY 











Band Reviews 


- 
{ 





JOHNNY HODGES BAND (6) 
Black Hawk, San Francisco 
There is no denying that Johnny 


Hodges is one of the masters of | 
this pres- | 
ent unit is by all odds the weakest | 


the alto sax. However, 
he has had since he left Duke 
Ellington some feur years ago and 
it suffers from an almost total lack 
of showmanship. 

Opening night in this hipsters 
hideaway found a receptive audi- 
ence ready to give a heavy mitt to 
everything the group did. How- 
ever, the 


thus detracting from the 
possibilities inherent in Hodges’ 
trombonist Lawrence Brown and 
trumpeter Harold Baker. 

A strong hypo to this crew 
would be a little effort on the part 
of the leader to ac. as emcee of 
his own program. He 
now even 
and the band merely plays, soloists 
and ensemble, with no thought to 
visual presentation. This may be 
okay for the died-in-the-wool 
Hodges fan but it is a bit hard on 
the average customer who doesn’t 
dig jazz the most. 

Strictly for listening, however, 
the band socks out a good variety 
of rocking blues, including many 


section, 


old Ellington and Hodges stand-' 


ards, and varies this with a series 
of ballads featuring each of the 
horn men in turn. 

Intermission pianist Buddy Mot- 
singer handles his chores well in- 
terspersing jazz tunes with show 
ballads in a light, pleasing fashion. 

Rafe. 


ERIC CORREA ORCH (5) 
Hotel Muehlebach, Kansas City 

Making a change in the musical 
group in its fancy room, the Cafe 
Picardy, Hotel Muehlebach has 
turned to Eric Correa, a former 
favorite in town but new to this 
spot. It’s been five years since Cor- 
rea held the stand at the Hotel 
Bellerive, and he is welcome back 
as evidenced by lively biz in the 
Picardy. 

A vet among today’s bandlead- 
ers, Correa is a master of the key- 
board and is backed by Bruce 
Yantis on violin, Wes Westerfield 


band suffers from con-} 
siderable weakness in the rhythm | 


does not) 
announce the numbers | 


| Mendelssohn score. 


| Stockings” 
| has 


on reeds, Chris Gaa on string bass | 








THE CAINE 


MUTINY 
| Can't Believe 
That You're In Love With Me 


by JIMMY McHUGH ond CLARENCE GASKILL 


MILLS MUSIC, INC. 








Recorded On 4Ul Mayor Labels 
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M. WITMARK 
& SONS 








|and Fred Etzel on drums. Their | 
; emphasis 


throughout is on | 
smooth, danceable music with | 
enough frills to set it off, but al- 
ways with emphasis on the melody | 
and the rhythm. 
Correa carries a big book of | 
numbers and cah come up with 
most anything from dinner music | 
to novelties, show tunes to hit | 
paraders, with a prominent score 
of Latins featured in every set. 
Here and there a group vocal is | 
chimed in, but pretty much the | 
crew sticks to good music and 
plenty of it. Quin. 





Victor Wranping Up 
Lotsa Lesiters For 
Original Cast Sets 


RCA Victor is setting a hot pace 
in lining up original cast album 
rights on the incoming Broadway 
productions. Diskery already has, 
lined up three legituners as well | 
as the Old Vic’s production of “A | 


} 





Midsummer Night’s Dream.” Lat- | 
ter show, which is being sponsored | 
by S. Hurok, stars Moira. Shearer, | 


Robert Helpmann and Stanley Hol- 
loway. It'll also include the Felix | 
Show opens at | 
the Metropolitan Opera House, 
N. Y., Sept. 21, for a limited run. 

In the legituner field, Victor has 
tagged “The Boy Friend,” “Silk | 
and “Fanny.” Diskery | 
invested $25,000 in ‘“Stock- 
ings,” for which Cole _ Porter # 
penned the score, and $125,000 in 
“Fanny,” the Harold Rome musi- 
cal. Both “Boy Friend” and 
“Stockings” are being produced by 

Cy Feuer and Ernest H. Martin. | 
“Fanny” is being produced by} 
Joshua Logan and David Merrick. | 
“Boy Friend,” a British import, 
has a score by Sandy Wilson. 


FLANAGAN ON ROAD 
TILL SEPT. TV SHOW 


Ralph Flanagan's orch will be on 
the road for a one-niter swing 
through the midwest until Sept. 6, | 
when he returns to New York for} 





the fall bow of his ABC-TV video | 


| Yorker. In 


show and a stand at the Hotel New 
the past couple of 
months, Flanagan has gone into 
percentage 18 out of 43 dates. 
Flanagan’s recent run-in with 
the Ventnor, N. J., cops during his 
stand there also hasn’t hurt his 
pulling power. Flanagan was fined 
$50 for walking nude on the beach 
and publicity over the arrest has 
helped the band’s b.o. in subse- 


' quent dates. 


| recently 


/A Boy, A 
which goes 





| 
Dave Kapp to Publish 


‘Patterson’ Legit Score 


Dave Kapp will publish the songs 
| from the upcoming legiter “Mrs. 
Patterson.’ Play, which will star 
| Eartha Kitt, features six songs 


| Benne by James Shelton. 


Kapp, who operates a diskery 
under his own name as well as a 
publishing firm, Garland Music, 
cut Shelton in an album 
of his own tunes tagged, “A Girl, 
Lamplight,” Show, 
into rehearsal late 
August, is being produced by 
*Leonard Sillman. 
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| stein, 


,infringements on 
copyrights. 


|} the album 
| record itself dustfree and in mint 
| condition. | 

Highlights of the sales program | 
“Ken- | 
and a/|f 


More Suits Are Filed For | 
Copyright Violations 


Two ASCAP publishers, Chap- | 
pell and Bourne Music, have filed | 
suit in Illinois Federal Court 
"against V&H Recreation in Breese, | ‘ 
Ill., for performing their copy-| 
rights without a license. Tunes 
involved are “ae I Didn't 
Care” (Chappell) and - “Careless” 
(Bourne). 

In a similar suit, Shapiro-Bern- 
Harms and Joy Music | 
launched an action against Gerard’s 
Restaurant in Albany in N. Y.! 
Federal Court. Suit also involved | 
the plaintiffs’ | 
In both actions, maini- | 
mum statutory damages of $250 
per infringement are being asked 
for by the publishers. 








Capitol | 


=—__e Continued from page 107 Saaaee | 





be able to obtain others upon re- 
turning worn copies. The serv- 
ice will be available on all Capitol 
album releases except the full- 
length Cetra operas. 

Label also plans several im- 
provements in album packaging 
techniques, including a special pro- 
tective envelope which slips into 
cover and keeps the 


include a preview of the new 
ton Presents” jazz series 
number of new pop album ideas 
sparked by such sellers as Frank 
Sinatra, Jackie Gleason and Betty 
Hutton. 

Capitol also revealed that in the 
kidisk field more emphasis will be 
placed upon the “Music Apprecia- 
tion” and “Learning Is Fun” series. 

Dealers participating in the “Fall 
Anticipation Program,” the plat- 
tery added, will receive a number 


of merchandise aids, including bro- | 


chures encouraging and instructing 
in the installation of self-service 
stores and the staging of a hi-fi 
show. 


| Festival at Tanglewood, 


Murray Ritter’s 40 Anni | 
Hollywood, July 27. 

Murray Ritter’s 40th anniver- 

sary as a songplugger will be 

marked next month at the Friars 

Club with a musical version of the | 


| Friars Roastmaster Dinners, titled | 


‘This Is Your Knife.” 

Affair will be conducted by 
West Coast writers with L. Wolfe 
Gilbert as chairman of the com- 
mittee which includes Harry Ruby, 


| Mack Gordon, Jimmy McHugh and 
Leo Robin. 





VICTOR’S HEP STANCE IN 
RUSHING ‘DAMNATION’ « 


RCA Victor recently conducted a 
' successful experiment in longhair 
merchandising at the Berkshire 
in Lenox, | 
| Mass. In conjunction with the| 
| opening Saturday night’s (10) Ber- 
lioz program, the diskery advanced 
its release of “‘The Damnation of 
Faust,” as recorded by Charles 
Munch and the Boston Symphony, 
to tie in with Munch’s performance 
of the same work with the BSO at 
Tanglewood. 

An Albany dealer set up a stand 
in the park and sold 140 copies of 
the Berlioz work. Album, contain- 
ing two 12-inch platters, retails for 
$11.90. 


Benida Builds New 





| wynne, 


‘Cocoanut Grove Sets 
Koury, James, Martin 


Los Angeles, July 27. 
Three bands will take the Cocoa- 
nut Grove through a five-month 
period, starting Aug. 25. 


Ambassador Hotel’s room has set 
Rex Koury, former ABC house band 


_batoneer, to open Aug. 25 upon de- 


| parture of the current Nat Brand- 
for the longest booking 
| span at the hostelry in a consider- 
‘able period. He’ll stay 13 weeks. 
sed will be followed Nov. 21 by 

James, who'll play four 
meet d and will be _ succeeded 
Christmas Eve by Freddy Martin, 
whose seven week span_ ends 
Feb. 17. 








THE SOCK NOVELTY! 


TLove 
_ Johnny 


~~ Jelmay 
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Names for Fall Push 


Benida Records is prepping for 
a big fall push with the pacting of 
new talent for pop rhythm & blues, | 
Latino and album releases. For the | 
pop field, Dewey Bergman, label’s 
prexy, inked thrush Dori Brooks 
and crooner Ricki Denell. The 
Sugar Tones, vocal combo which 
joined Benida last week, will kick 
off diskery’s r&b department. | 

For its packaged goods division, | 


Benida is putting the finishing | 
touches on a_ special Christmas | 
album with the Macy Singers. 


Vocal chorus is a 40-voice group 
of R. H. Macy, N.Y. department 


|store employees. |G 








RICARDEL 


His Violin 
and ORCHESTRA 
Currently 
SHERATON CARLTON 
HOTEL 
Washington 
a. <. 


Personal Direction 
W.A.BURNHAM, Jr. 
imperial Artist Corp. 
630 Fifth Ave., N.Y. 



































backed with “‘How, When Or Where”’ 


The Thrilling New Voice of 


DAVID WHITFIELD 


with beautiful accompaniment by 


MANTOVANI His Orchestra and Chorus 


ENGLAND’‘S BIGGEST HIT fast becoming AMERICA’S BIGGEST HIT 


GARA MIA | 


INDON 


RECORDS 





5-1486 


1486 
& 


























VARIETY 


MUSIC 113 





Wednesday, July 28, 1954 


Inside Stufl—Music 


Ben Bloom is a youthful veteran whose tore of music biz anecdote 
js invariably authoriative. Hence his recollection that the late Stan- 
Jey Murphy and Egbert Van Alstyne, who were pals of Sidney Porter 
(O. Henry). credit America’s great short story writer with coining 
the term “Tin Pan Aliey,’ must be given some credence. Abel Green 
and Joe Laurie Jr., in “Show Biz: Vaude to Video,” credited a yester- 
teryear N. Y. Telgraph columnist, Monroe H. Rosenfeld (who also 
wrote lyrics), for coining the term. And still another legend mentions 
Mike Bernard, the pioneer “ragtime” pianist at Tony Pastor’s vaudery 
on 14th St., who repaired to the brownstone-front row of music pub- 
jishers in New York’s 28th Street, west of 6th Ave., in the early 
a.m. and, with the windows wide open would rehearse before going to 
sleep in the daytime. Bloom recalis that the florists around 28th St. 
frequently complained “nobody can think with all that music” (to 
this day it’s a wholesale florists’ district). : 

More importantly, on the O. Henry aspect, Bloom has long been on 
the prowl for songs he is said to have turned out with the same facility 
as when Porter wrote and peddled his short stories for $10 or “any 
other drinking money.” None has shown up yet. 





The “Bunny Hop” keeps multiplying. | Tune, which hit the market 
about three years ago via Ray Anthony’s Capitol Recofds slice, has 
steadily built into a campus caper and a top seller. Anthony's disk 
nas racked up a 500,000 sale and it’s still going while the sheet copies 
have passed the 150,000 mark. In addition, 12,000 orchestrations have 
been sold. Both sheets and orchestrations are being peddied on a non- 
returnable basis. There’s now a “Bunny Hop Mambo” and “Bunny 
Hop Polka” on the market. Anthony’s firm, Moonlight Music, publishes. 





MGM Records is going all out on its promotion for the soundtrack 
album of the Metro pic, “Seven Brides for Seven Brothers.” Diskery 
already has arranged more than 100 screenings around the country 
for dealers and disk jockeys and beginning next week five of the 
“prides” from the pic will tour the country for guest shots with the 
platter spinners. The starlets on the plugging road will be Ruth Lee, 
Betty Carr, Virginia Gibson, Julie Newmeyer and Norma Doggett. 

MGM Records is going in for Italian glamour on its latest Extended 
Play album. Diskery has coupled the soundtrack slice from the pic 
“Anna,” with Silvana Mangano, with Eleanora Rossi-Drago’s cut of 
“Malasierra” from the pic, “Hell Raiders of the Deep.” MGM is 





playing up the sex lure of the Italian beauties by showcasing them on | 


the album cover; both in semi-undress. 





A windfall of $1,000, from an “anonymous contributor, plus addi- | 


tional smaller donations by Greenwich Village (N. Y.) merchants has 
assured the initial chamber music concert being planned by the Wash- 
ington Square Assn. for outdoor presentation in the Square. The 
preem is skedded for Aug. 6. Alexander Schneider will conduct the 
first concert. 





New York U. has scheduled a course for the fall semester aimed 


at musicians and vocalists working in the radio-television medium. | 


Roger Bowman, former announcer, will lecture on such problems as 
acoustics, copyright clearance, continuity. opera for tv, jingles, etc. 
Course is being given in the university’s division of general education 
for adults. 





Marti Stevens, MGM Records’ thrush currently appearing at the 


Colony Restaurant, London, has been tagged by Gregory _Ratoff for | 


a nitery sequence in his upcoming pic, “My Kingdom For A Woman.” 
She'll warble “The Song From Moulin Rouge” in the scene. Miss 
Stevens is the daughter of Nicholas M. Schenck, Loew’s prexy. 


Cons Reck Jock Fer 
Unlicensed Dance Date’ 


San Francisco, July 27. | 








‘Japan Diskers Vying 


Tokyo, July 20. 


Best British Sheet Sellers 


(Week ending July 17) 


London, July 20. 
Cara: Mia .. viii ii... Robbins 
Things Mean a Lot...Robbins 
Happy Wanderer... .Bosworth 
Little Shoemaker ..... Bourne 
Secret Love.. .Harms-Connelly 


Wanted .... Harms-Connelly 
Friends, Neighbors ....Reine 
Heart of My Heart... F.D-&H. 
Bee SaONGI Ss. ke oe ec Bron 
I Get So Lonely...... Maddox 
Coins in Fountain....... Feist 
Young at Heart...... Victoria 
Second 12 


Never Land....Keith Prowse 
Someone Else’s Roses | Fields 
Cross Over Bridge New World 


Don’t Laugh At Me..... Toff 
Changing Partners Mellin 
Such a Night......... Sterling 
The Book Kassner 


Story of Tina. _. .Macmelodies 


Make Love to Me..... Morris 
Pl © Sa pe epee eer eres Sterling 
Man With Banjo.... Mellin 


-D’dw’d Stage Harms-Connelly 





For U.S. Film Themes. 


Although neither picture has | 





A squad of 30 San Francisco cops 
broke up a teenage dance spon- 
sored by Rockin’ Lucky Rylander, 
KSAN rhythm and blues disk jock- 
ey, in a Fillmore street dance hall 
here last weekend. 

Police were called after a traffic 
block, caused by the congregation | 
of bobbysexers, had developed. 
‘Rylander said he was running the 
dance to buy uniforms for The Em- | 
eralds, a Fillmore street gospel 
quartet which he is sponsoring. Po- | 
lice said he was charging 75c ad- 
Mission and. had no license to run 
a public dance. 


been yet released in Japan, record 


|companies are in a hot sales race 
|on the theme songs from “Three | 


Coins In A Fountain” and “River 
of No Return.” Four top compa- 
nies are vying to get in the music 
shops first with ‘‘Fountain.” 
Japan Victor has obtained the 


‘Dinah Shore version but has not 
|yet put it on sale. Nippon Colum- | 


bia, King Records and Teichiku are 


j}also hot after the platters of the | 


tune. All four went on sale recent- 


ily with waxings of the “No Return” 


theme with cut-throat pricing re- 
sulting. 
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America’s Most Exciting Musician 


FIELDS 


and his orchestra 
SURF CLUB, Wildwood, N.J., June 25 thru Sept. 6 
EL RANCHO, Chester, Pa., Sept. 7-20 
PREVIEW, Chicago, Sept. 22 thru Oct. 10 


SCALER’S, Milwaukee, Oct. 11-31 
DECCA, VICTOR, CORAL RECORDINGS 


ASSOCIATED BOOKING CORPORATION 


LO) nC) WY 4 ee a 


New York 
745 Sth Ave PL.9:4600 | 203 


Chicago 





| Hollywood 


‘WE waobath | 8619 Sunset Blvd 
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‘JAZZ FOAMING HIGH 
| IN MILWAUKEE SPOTS 


Milwaukee, July 27. 

Neon lights are multiplying in 
the City of Beer, as the nitery 
; scene is reviving with the accent 
|on jazz. Name dixieland orchs and 
| vaude talent are usurping strippers 
and neighborhood musicians in a 
| wave at the smaller spots, and some 
iwhich had been shuttered have 
relit and now are jumping. 

The Three Dolls, formerly Toot’s, 
where lIccal dixie bands held forth, 
|eurrently is sporting the Muggsy 
| Spanier unit. Scaler’s New Yorker, 

which previously had _ featured 
|local jazz groups, now has Conte 
Condoli. And Club 26, once a strip- 
pery, unveiled Nellie Lutcher and 
new policy on July 24. 

The Pub, only recently reopened, 
| boasted Page Cavanaugh last week 
|and is looking ahead to Pee Wee 
‘Hunt on Aug. 16. Otherwise Mil- 
| waukee still maintains three deluxe 
‘rooms, the Tic Toc with a three- 
| act show and Fazio’s and the Towne 
Room with one act each. 


Indie Labels 


een Continued from page 107 =e 
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leases on 78 but are confining their 
| purchases to the vet names. A 
| tyro disker can’t get himself heard 
|unless he, or the tune’s publisher, 
| supplies the station with a “hot” 
78 biscuit. 


The speed struggle has devel- 
oped to such an extent in the past 
week that RCA Victor has noti- 
fied its distributors around the 
country that anyone found supply- 
ing 78 rpm platters to the deejays 
would lose his franchise. 





Philly Stations Put 
Official Nix on 45s 


Philadelphia, July 27. 


| 


| The Philadelphia Radio & Tele- | 
vision Broadcasters Assn. lined up | 
solidly against the introduction of | 
the 45 rpm disk jockey service, giv- | 
ing official status to widespread | 


squawks of local deejays. Sur- 
prise factor of PARTB resolution 
was that action was unanimous, As- 


as well as network outlets, and 
includes all except two Westing- 


In resolution passed by PARTB, 


tice, long-sanctioned by custom, of 
selecting 33, 45 or 78 rpm records, 
whichever is considered best for 
g00d_ broadcasting operation.” 
Mer-ber stations include WCAU 
and WCAU-TV, WDAS, WFIL and 
WFIL-TV, WFLN, WHAT, . WIP, 
WJMJ, WPEN and WTEL. 
R&B Labels Stay On 78 
San Francisco, July 27. 
Rhythm & blues distributors in 








this area will continue to service 
|on 78 rpm as most r&b shows are 
still not equipped to play 45s. 

| In the pop field, almost all sta- 
\tions effective in the pop market 
'are now playing 45s. KNBC, local 
'NBC outlet, stated it has adopted 
/45 technical equipment and “ap- 
plauds” the decision by manufac- 
turers to standardize at 45 rmp. 
KNBC will complete its transition 
to 45 on all programs of recorded 
musie at the earliest possible date 
that “the required 45 rpm records 
are in hand,” the station added. 








On The 





Upbeat 








New York 


Jerry Crocker, disk jockey on 
KLBS, Houston, is sticking to a 
4114-hour air schedule’ despite 
hobbling around = on 
Crocker was leaving a clinic after 
having received treatment on a bad 
elbow and stepped off a curb on to 
a rock, breaking his ankle as he 


fell . . . Crooner Bob Anthony 
pacted a seven-year deal _ with 
Music Corp. of America .. . Fred 


Lowery and Leroy Holmes, who 
were teamed up by MGM Records 
for its cut of “The High and the 
Mighty,” worked together in the 
Vincent Lopez band about 20 years 
ago ... Betty Madigan opens at 
the Casino Royal, Washington, Aug. 
9. Harvey Geller, Joy Music 
contactman, on a plugging trek 
through New England .. . Bernie 
Wayne managing thrushes Rita 
Hayes and Leigh Roberts . . . Bob 
Manning into the Olympia Thea- 


Woodside Sisters open at the 
Moose Club, Erie, Pa., for one week 
starting Aug. 10... 
Chandler set for a guest shot on 
Guy Lombardo’s tv film series. 
Buddy Basch handling disk pro- 
motion for Delores Hawkins . . 


stay at the Riptide Club, Wildwood, 
mer road manager for the Billy 


May orch, now personally manag- 
ing the new. Chico O’Farrill mam- 


bo band .. . Nellie Lutcher at the 
26th Club, Milwaukee, until Aug. 1. 
ennciagiensiiidiianm 
London 


charity junket of the music pub- 
lishers contact personnel, takes 
place at the Dorchester Oct. 28 
.. . Billy Daniels, accompanied by 


four titles for Mercury in Londen 


British singing stars who are to 
guest broadcast with the BBC 


Show Band include Guy Mitchell, | 


Al Martino, Frankie Laine, Percy 
Faith, Dickie Valentine, Lita Roza 
and Vera Lynn . . . Howard Keel 
opens his first British variety tour 


tre, Miami Beach, Aug. 4... The | 


Karen | 


Lionel Hampton begins a 10-day | 
N.J., Aug. 6... Bob Dawes, for- | 


The Tin Pan Alley ball, annual | 


Malcolm Leckyer Orch, recorded | 


prior to planing back to New York | 
last Sunday (25) .. . American and | 


on Sept. 6. His dates include Glas-° 


gow, Edinburgh, Liverpool, Bir- 
mingham ... Proposed variety tour 
of Britain by Mel Torme, sched- 
uled for September, has been post- 
poned ... Edmundo Ros left with 


crutches.¢ his orch this week to open at the 


International Sporting Club, Monte 
Carlo, for five weeks. 


~ 


Pittsburgh 


Phil Cavezza, longtime band- 
leader at Arlington Lodge, in the 
Greensburg Hospital for check-up 
‘and until the doctor gives him an 
|okay, Four Buddies will fill in for 
| his orch at Arlington ... Marie 
| Moss, pianist-composer, now enter- 
|taining nightly at Frank Blandi’s 
new Park-Schenley Restaurant... 
Ralph Marterie orch booked for a 
/one-nighter at West View Park’s 
| Danceland Aug. 4 and Tex Beneke 
follows him in a week later... 
Edie Werner, organist, into the 
| Cove for a run after long stay at 
Oliver’s on Route 51 .. . Dick 
| Jacobs, saxman with Artie Arnell 
| band, leaving soon for Air Force, 
in which he’s just been commis- 
isioned a second lieutenant... 
Bob Arlen band, working out of 
‘the Joey Sims office, skedded for 
Saturday night dances at Oakmont 
Country Club for remainder of the 
summer .. . Billy Catizone, con- 
‘ductor of the Nixon Theatre house 
orch, playing for Civic Light Opera 
out door shows at Pitt Stadium. 





} 


Decca Skipping Week’s 
| Release With Hit Sked 


Riding with a flock of bestsellers 
'in the pop and country markets 
currently, Decca Records is skip- 
| ping its usual single release sched- 
ule for week of Aug. 9. Move is bé- 
ing made to permit the factories to 
catch up with back orders on cur- 
rent merchandise. 

Decca now has two disks by 
| Kitty Kallen, “Little Things Mean 
A Lot” and “Chapel In the Moon- 
light,” and the Four Aces’s “Three 
Coins In The Fountain” among the 
topsellers. 


























| 


sociation is made up of nine radio | 
stations and two tv stations, indies | 


house stations, KYW and WPTZ. | 


members agreed to continue “prac- | 














TOMMY MARA 





sings 
| NEED ROUGH 
SOMEONE RIDIN’ 
MGM 11775 78 RPM 
K 11775 45 RPM 





M-G’M RECORDS 


, { Sh) os 
‘THE GREATEST NAME (fA¥eq! IN ENTERTAINMENT 


70) SEVENTH AVE. NEW YORK 36 N.Y 
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Union Attempts Contract Talks 
In Effort to Heal EMA Breach 








Chicago, July 27. + 


Talks between the Entertainment 
Managers Assn. of Chicago and 
American Guild of Variety Artists 
are currently being held here. Both 
are attempting to reach an agree- 
ment which will patch up a long- 
standing feud between the organi- 
zations. The EMA had been of the 
union’s unfair list for more than a 
year. At the recent AGVA conven- 
tion in Montreal the union voted to 
permit dealings with the Chi mem- 





| 


Mich. Town to Unveil 
2,250-Seater Civic Aud 


Holland, Mich., July 27. 
New civic center is being unveil- 
ed here on Aug. 15 to encourage 
_ bigger and better cultural events 
‘in this city. Edifice has ample 


' facilities for stage productions, 





bers of this group pending negotia- /eonventions, concerts, small cir- 





tions. If no agreement is reached | 
by early Septembr, the EMA mem- ; 
bers will resume their places on | 
the union's unfair list. , | 

Jack Irving, union’s national ad- | 
ministrative secretary, is represent- 
ing the union on the negotiations. | 

Crux of the situation will be, 
minimum basic agreements. For | 
many years, the Chi agents have | 
been operating without any con-| 
tracts with the union. Situation 
came to a head when AGVA was | 
setting up its insurance system | 
which made minimum basic agree- | 
ments mandatory if performances 
were to be properly protected in | 
event of an accident. The EMA | 
members refused to sign and as a 
result of its refusal to work with | 
the union, the Artists Representa- | 
tives Assn., parent organization of | 
the Chi EMA, had to sever its con- | 
nection with that group, thus pav- | 
ing the way for the union's unfair 
action. 

Curious part of the Chi agency 
situation was that while agencies 
still working with the union 
couldn't deal with the unfair per- 
centers, the Chi EMA members 
were able to get all the top talent 
they needed by use of dummy 
agents. F 

Biggest stumbling block during | 
the negotiations prior to the break- | 
off was the $1 per-night per-per-| 
former charge on accident insur- | 
ance. However, in a pre-negotiation | 
agreement, union conceded that) 
they would get the same break as'/! 
other groups in the charge. This | 
means that AGVA will give them 
a 40¢ rate. since other groups are 
being charged the lower amount. 

Irving conierred two days with 
the agents and then left for a trip 
to the Coast AGVA office. 








LEGIONNAIRES’ HYPO TO : 


SAGGING S.F. NITERY BIZ 


San Francisco, July 27. 

About 15.000 Legionnaires hit 
San Francisco last weekend for a 
four-day state convention and pro 
vided a much-needed hypo to the 
sagging nightclub business. 

This convention city, which nor- 
mally booms during the summer- 
time, has been lagging during July 
with only a few backslappers con- 
gregating in the city and those 
bivouacs numbered only a few of 
the usual horde of summer conven- 
tioneers. The National Retail 
Credit Assn. only brought 1.000 to 
town in mid-July, and the National 
Furniture Exchange and United 
Air Lines Hostesses alumni ac- 
counted for less than 3,000. Thus 


the influx of Legionnaires was 
doubly appreciated. Nightclubs, 


bars and hotels reported capacity 
business as the convention got 
underway. 





Copa Buys Ist Package; 
Costello Unit as Single 


For the first time in the history 


of the Copacabana, N. Y., a pack- 
age has been bought. Operator 
Jules Podell has bought a Diosa 
Costello unit starting Aug. 26 
which will be used as a single act. 
Georgie Kaye will headline the 
show. 


Included in the unit are flamenco 
dancers Roberto & Alicia, singer 
Don Reynolds and the Caballeros, 
a dance team that works with Miss 
Costello. Native drummers are also 
in the layout. 





Tico Topper to Tour 
Mambo P’kge in Fall 


The mambo kick continues to 
mushroom. Now George Goldner, 
Tico Records topper, is lining up| 
a concert package of Latin names | 
for a fall tour. Already set for | 


the trek are The Mambo -Aces, | 
Machito, Joe Loco and Carlos 
Ramirez. 


Billy Shaw will book with Mer-| 
cury Artists lining up talent. 


| Kenneth 
| burgh. 


cuses, and trade shows. Capacity, 
which is normally 2,250, can be 
increased to «3,000 with folding 
bleachers. 

Used temporarily last May dur- 
ing Tulip Time, house was filled to 
capacity for a Parade of Barber 
Shop Quartets. 





| Maazel Sr. in Show Biz On 


Own as Nitery Singer, Now 
That Son Is Established 


Pittsburgh, July 27. 

Lincoln Maazel, former concert 
singer who gave it up for teaching 
some years ago and also to devote 
his energies to his son, Lorin 
Maazel, a child maestro at the age 
of six and now an adult conducting 
in Europe, is embarking on a 
career ot his own here as a nitery 
vocalist. Maazel is breaking in his 
act on weekend dates at cafes in 
this area and has already been 
booked for returns at William Penn 
Tavern and Twin Coaches on 
strength of debut showings at those 
spots. 

At the same time, Maazal, who 
has taken on Gene Landy, local 
boy, as his personal manager, is 
working on a couple of tv ideas 
and has already auditioned in New 
York for the William Morris of- 
fice for a possible Broadway show 
in the fall. He has a brother, Mar- 
vin Maazel, a concert pianist, who 
is now touring Holland. Young 
Lorin Maazel was a protege of the 
late Viadimir Bakaleinikoff, 
years musical advisor and assistant 
conductor of Pittsburgh Symphony 
Orchestra, and made his debut as 
a maetsro with the Pitt Symphony 
while in kneepants and later was 
first violinist with the organization. 
He has been in Europe for the 
past year. 


Saranac Lake 


By Happy Benway 
Saranac Lake, N. Y., July 27. 
Saranac Lake Summer Theatre 
announced bookings for balance of 
season of nine weeks. Company got 





off to a sock start with “Arsenic 
and Old Lace” and “Voice of 
Turtle.” 


William Hartnett, of the Cana- 
dian Famous Players staff in Ot- 
tawa, hit the jackpot with his first 
clinic report which upped him for 
one daily meal in main messhall 
and ambulatory floor; also limited 
visiting. 

Joseph Shambaugh, film distrib- 
utor of Cincinnati, ended rigid ob- 
servation and rated surgery. Fol- 
lowing major operation he is back 
at the Will Rogers recuperating. 

Members of Ottawa 
IATSE Local No. 95 held outing in 


; downtown colony after a bedside 


visit with William Hartnett. 


Vivian “Hunter” Longest, show- | 


girl who was with Ziegfeld’s “Rio 
Rita,” in from Fort Lauderdale. 
Fla. as a new guest here and en- 
joving a needed rest. 

Lou Dukay, who worked with 


Dave Seed and Harry Martin, mo-| 
tored in fer a two-week vacation | 


here, took time out to visit Happy 
Benway. 


Thomas Trant, manager of Illing- | 


ton Theatre (Goodman & Harrison 
Circuit!, Chicago, registered as 
new guest for rest period. 

Edith Gurba, cashier of Lane 
Theatre, Philadelphia, elated over 
steady progress which her hus- 
band, John Gurba, is making. Ditto 
‘IATSE) Flint of Pitts- 


William O. Stamps, designer and 
painter (Wometco 
Miami, Fla., used his three-month 
observation period to advantage: 
he rated mild exercise with pic- 
ture privileges. 

Jack Kelley, manager of the 
Majestic Theatre, Perth Amboy, 


N.J., ended his observation period | 
by rating a second trip to the gen- | 


eral hospital for surgery. His first 
operation was successful in the 
progress comeback. 

Write te those who are ill. 


for | 


(Canada) | 


Theatres), 


PITT’S BALMER TO HEAD 
| NEW OMAHA CITY AUD. 


Omaha, July 27. 

' John R. Balmer, of Pittsburgh, 
_w. k. in sports and theatrical biz, 
last week was named the first man- 
ager of Omaha’s -new City Audi- 
torium. He was hired from a field 
of nearly 50, at $10,000 per year 
salary. 

Balmer managed the Pittsburgh 
Arena (for sports) for three years, 
was assistant manager of “Ice 
Capades” two years and managed 
the J. P. Harris Theatre in Pitts- 
burgh for two years. He was in the 
insurance biz prior to accepting the 
Omaha post. 

New building will be ready this 
winter. 


Benny's 2d Sock 
Seattle Week 
Hits $35,150 


Seattle, July 27. 

Jack Benny show netted a smash- 
ing $69,650 for the two-week en- 
gagement at the 1,400-seat Metro- 
politan Theatre here. The second 
week’s net of $35,150 even topped 
the first week’s fine $34,500, a 
tribute to the drawing power of 
Benny, since most similar attrac- 
tions only play four or five days 
in Seattle, with Broadway shows 
only doing one week. Benny was 
the first attraction to play a two- 
week engagement in Seattle in 
many years. Great business was 
done despite the first warm, sunny 
weather in rain-drenched Seattle 
in many a month. 

Benny took in $236,797 for his 
four-city tour, garnering $104,875 
in Dallas, $33,472 in Portland, and 
$28,800 in Vancouver. The come- 
dian leaves Seattle today by car 
for a two-week golfing vacation in 
Oregon and at Lake Tahoe, and 
| will return to Hollywood in the 
middle of August to begin prepara- 
| tions of his fall CBS radio and 
| television programs. 








'Sammy Davis Jr. and Gisele 
| Mackenzie were featured in Ben- 
| ny’s show. 


Heavy Slump In 
Cleve. Niteries 


Cleveland. July 27. 
Heavy slump in Cleveland’s 
nitery business, skidding further 
than any previous summer rec- 
ords, is hitting Hotel Hollenden’s 





Vogue Room the hardest. Business | 
dropped so much since the horse- | 


racing season opened that Robert 
Joyce, hotel manager, plans to 
drop floor shows as well as dance 
music for seven weeks starting 
Aug. 4. 

Searcity of conventions 
visiting firemen has been felt by 
all the major clubs here. What 
; dented the Vogue Room hardest, 
is fact that most of its steadiest 
heavy-spenders are horse-crazy. So 
much so that instead of nightclub- 
bing, they are spending all their 
time (and shekels) watching night 
races at Thistledown, Randall and 
new Grandview tracks. 

After checking the painful situ- 
| ation, Joyce ironically gagged that 
| the only way to combat the gallop- 
ing nags was to install a miniature 
race track in his own hotel. As an 
emergency measure he gave two 
weeks’ notice to George 
orch and intends to discontinue en- 
tertainment following the current 
one, teaturing Ving Merlin’s violin 
quartet and the Del Rubio Triplets. 


ST. CYR SETS OAKLAND 
MARK WITH 16-DAY 426 


San Francisco, July 27. 

Lili St. Cyr closed a 16-day 
stand at the El Rey Theatre in Oak- 
land last night (Tues.) after break- 
ing the alltime house record with 
an estimated gross of $42,000, ac- 
cording to owner Pete DeCinenzie 

Stripper played to full houses 
every night and on weekends cus- 
tomers were lined up before the 
| 800-capacity house by 1 B.m. 8t. 


|Cyr was in on a flat $4,500 per 
week. 





The Will Mastin Trio, starring | 


Duffy’s | 





Unit Review 


Aquatennial Star Night 


Minneapolis, July 23. 
Vera- Ellen, Carlos Thompson, 
Fontane Sisters (3), Cedric 
Adams, George Grim, Hank Ket- 
cham, Maj. Charles E. Yacger, 
Arthur N. Allen’s Border Collie 
Sheep Dogs, Schiek Cafe Singing 





Sextet, Minneapolis Barbershop 
Singing Quartets (72), Atomic 
Bombs Quartet, Visiting Beauty 
Queens (16), Minnesota Folk 
Dancers (300), Minnesota 40 
Queen Candidates, 12 Massed 
Bands, Aqua Jesters (50); pro- 


duced by Minneapolis Star-Tribune 
Newspapers Charities in coopera- 
tion with Aquatennial Assn.; 
staged and directed by Robert 


| Weed, Otto A. Silha and Ruth 


Gali; written by Bradley G. Mori- 
son; musical backgrounds by Gor- 
don Bowen. At Municipal Stadium, 
Minneapolis, July 23, °54; $1-$1.50. 





Supplanting two of the Aquaten- 
nial’s previous less popular indoor 
shows, this tremendous gala one- 
— shindig under the stars, con- 
ceived by the Minneapolis Star- 
Tribune Newspapers, made a high- 
ly auspicious debut. If the enthusi- 
asm displayed by the huge 14,000 
people turnout is a criterion, it 
should take its place among the an- 
nual local summer mardi gras’ nu- 
merous established successful at- 
tractions and win repeated favor 
every year. 


The slambang layout provided an 
enormous amount of boffo bargain 
entertainment for the small admis- 
sion. Dressed up with superb show- 
manship, it held spectacle, drama, 
thrills, laughs and Hollywood 
names, for two hours and 40 min- 
utes of nearly solid enjoyment. 


Much credit goes to Cedric 
Adams and George Grim, WCCO 
and KSTP tv and radio personali- 
ties, and their emcee jobs. Adams 
and Grim, who also are Star and 
Tribune columnists, had the show 
| always rolling on all cylinders. 


Included were the emcees’ inter- 
esting, humorous interviewing of 
many of the luminaries; a dance, 
dramatic reading and comedy busi- 
ness with Adams by lovely Vera- 
Ellen; four songs by another of 
Metro’s up-and-coming contract 
players, Carlos “Thompson, whose 
contribution was especially out- 
standing; warbling of their new re- 
cording hit, “Happy Days and 
Lonely Nights,” by the Fontane 
Sisters; a most unusual act, a re- 
markable exhibition of sheep and 
geese herding by Arthur W. Allen’s 
border collie dogs; singing sextets, 
|a 90-voice choir comprising com- 


| 





| bined Minnesota barbershop quar- 
jtets, and a comedy vocalizing 
| group. 


! . 
There were sessions before the 


| mike with Murray Warmouth, new 
| U. of Minnesota football coach, and 
| Maj. Charles Yaeger, jet pilot; 
| spontaneous and unrehearsed com- 
 edy when Hank Ketcham, creator 
of “Dennis, the Menace” comic 


| smallfry winners of a 
| contest; folk and square dancing by 
150 gayly costumed couples; parad- 
jing by a dozen combined bands; 


| clowns’ hijinks. a terpsichorean of- 
| fering by an army of tots, and fire- 
| works. 

| The 16 gorgeous visiting queens 
| and the 40 1955 Aquatennial Queen 
candidates were paraded before the 
stands in open convertibles before 
being grouped on the stage. 

It's a safe wager that those who 
attended this initial show will be 
back again next year and their 
word-of-mouth will bring even 
more spectators. Rees. 





Gastel Concentrates 


On Cole Management 
Hollywood, July 27. 

Carlos Gastel has reorganized 
his personal management organi- 
zation and will henceforth devote 
all his time to client Nat (King) 
Cole, whom he has handled for 12 
| years. Gastel recently amicably 


terminated agreements with Nellie 
Lutcher and Mel Torme. 

“Cole's activities are so wide- 
spread,” Gastel dec'ared, “that to 
do them justice requires most of 
my time. I plan to concentrate on 
his affairs as well as my own 
| Bradshaw Music Co.” 
| In addition, Gastel will continue 
|in an advisory capacity only for 
\June Christy and June Hutton, 





AFM, AGVA Canada Squabble Seen 
Spreading to Int'l Scale In New Move 


| The squabble between the Amer- 


ican Guild of Variety Artists and 
American Federation of Musicians’ 


‘| Canadian locals, hitherto regarded 


as a strictly north-of-the-border 
argument, last week spread to the 
international office of the AFM. 
Fight, since last week, is now re- 
garded as having the official back- 
ing of the AFM international. 

Last week (20) a letter was re- 

ceived by all booking offices from 
Walter Murdoch, head of the Cana- 
dian section of the AFM, telling 
them that booking AGVA acts in 
Canada might lead to suspension 
of their AFM franchises. However, 
the letter was postmarked Newark, 
where the AFM has its interna- 
tional offices, Consequently, it’s 
now construed that Murdoch has 
the open backing of AFM chieftain 
James C. Petrillo and the squabble 
is no longer a local matter in the 
AFM. 
_So far, agencies are not ac- 
knowledging the letter nor con- 
senting to it. As a matter of fact, 
agents belonging to the Artists 
Representatives Assn. are doing 
nothing about the matter until 
Aug. 1, when ARA counsel Jack 
Katz returns from vacation. In the 
meantime, agents are continuing to 
send acts into Canada. 

One booker stated that he is im- 
pelled to continue booking, inas- 
much as the spot he represents has 
a contract with the AFM running 
until the end of the year. Others 
say that they have contracual com- 
mitments with spots which must 
be kept. 

AGVA has taken no action since 
Murdock’s letter. 





Canada Theatres Hit 
Toronto, July 27. 

Latest development of the feud 
between AGVA and AFM has now 
extended to the legitimate theatre 
in Canada. Several deals were 
dropped after a letter which has 
just come out under signature of 
Walter Murdoch, Canadian head of 
the AFM, in which he has warned 
all agents that if they book any 
| AGVA acts in Canada he will ask 
lthe national board of AFM to 
‘cancel their franchise in Canada 
/ and if AGVA acts play with non- 
junion musicians they will be 
| placed on the unfair list, this plac- 
|ing Canada out of bounds foi ail 
|_AGVA acts. 
| Though Murdoch is a member of 
‘the Toronto tent of Variety Clubs 
}and one of its staunchest suppor- 
'ters, this has meant cancellation 
|of several engagements sponsored 
‘by the Toronto tent, with net 
| proceeds to have gone to Variety 





| Village, the residential training 
‘school operated in Toronto for 
|erippled children. Among these 


‘are Val Parnell’s London “Pal- 
‘ladium Varieties,” currently at the 
| Desert Inn, Las Vegas, which was 
|}to have featured Richard Hearne, 
|and tour Toronto, Montreal, Ham- 
| ilton, Ottawa and London, Ont. 

| Ernest M. Rawley, manager of 


and | Strip, cavorted with a half-dozen | {he Royal Alexandra Theatre here, 
“Dennis” | 


and handling the booking of the 
| Parnell show for the Variety Club, 
| had also completed plans to bring 
|over another British variety show 
| headed by Norman Evans, Tessi¢ 
| O’Shea and Alex Findlay, this for 
'a coast-to-coast Canadian tour of 
112 weeks. This, too, has been 
|eancelled on the Murdoch edict. 
| Ditto two one-nighters that were 
being negotiated by Rawley for 
benefit appearances of package 
shows slated for the Maple Leaf 
Gardens here and _ separately 
starring Donald O'Connor and 
Judy Garland. Also means the 
shuttering of the Casino, only 
vaude house in Canada, or its going 
into films only on Labor Day when 
contracts expire. Ditto discon- 
| tinuance of acts in Toronto niteries. 


BUFF. CASINO TO REOPEN 
WITH DANIELS TOPPING 


Buffalo, July 27. 

The Town Casino, operated by 
Harry Altman and Harry Wallens, 
will reopen for the season Sept. 11. 
First show, to run nine days, will 
be toplined by Billy Daniels ana 
will include Sid Krofft and possibly 
Nanci ‘Crompton. Paul Winchell 
has been set for the subsequent 
show, starting Sept. 20. 

Town Casino is one o? the 
heaviest buyers of top talent in the 
east and generally goes on for 
weekly changes of bills. 
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Arenas No Mantia To Some Towns: 


Local Slumps, 


Politics As Factors 





Anticipated bonanzas in arena + 


haven’t materialized 
this year in many cities. Many 
towns which built arenas as self- 
amortizing and revenue-producing 
ventures, have been forced to put 
more taxpayer money into these 
puildings in order to keep them 
eo gee municipalities, there’s 
possibility that the city will -have 
to give up_ operations along this 
jine, and either close entirely, or 
put them to uses for which they 
weren't intended, such as ware- 
houses, for example. Some towns 
may be forced to rent these struc- 
tures to outsiders on a straight or 
percentage rental basis. 

Cause of the down beat in arena 
operation in some situations is the 
lack of local employment. Michi- 
gan and Ohio cities which have 
had slumps aren’t buying too many 
arena attractions. Many New Eng- 
jJand cities, because of the removal 
of many industries, are similarly 
feeling the loss of revenue. In 
many cases television is~ the vil- 
Jain. : 

In some instances, where cities 
or counties contro] the arena, the 
fault lies in the management. Jobs 
in these showshops ~have become 
political plums. Many of the politi- 
cos know little of show business 
or sports promotion, and even less 
of arena operation. 

Bad Designing 

In some of the municipally built 
structurés, the basic designs do 
not permit many kinds of shows 
to be booked. One recently built 
arena almost had a circus booked 
for a few days, and then discovered 
that it hadn’t built doors big 
enough for trucks or circus wagons 
to go through. 

Again, there’s a struggle to get 
money-making attractions. In vir- 
tually all cases, there- has to be 
overall planning so that sports 
events can be moved to permit a 
full-week show to come in. In many 
cases, there’s no provision to move 
events previously booked and thus 
many moneymaking propositions 
have to go by the wayside. 

The basic fault in many cities 
lies in the fact that the arena is 
too large for the town to support. 
Size of the town doesn’t warrant 
the seating capacity or type of 
half that was built. Consequently, 
there’s little chance of a _ payoff 
even under the best circumstances. 

Of course, there are still a lot 
of moneymakers in arenas, especi- 
ally in towns which have built up a 
bucklog of shows and sports events. 
For example, virtually every Cana- 
dian city of any dimension has a 
profitable arena. In the U.S. there 
are quite a few cities which are 
still underseated in that respect. 


HEAVY ARTILLERY 
FOR N.Y.’S COPA 


With the approaching fall sea- 
son, the Copacabana, N. Y., will 
bring up some. heavy name artil- 
lery. Latest to be booked is Nat 
(King) Cole, who’s slated for Oct. 
28 following a six-week run of Joe 
E. Lewis, who kicks off fall activity 
Sept. 16, 

Bringing in of top names will 
present a problem for Copa opera- 
tor Jules Podell in booking of the 
upstairs lounge which, of late, has 
been. doing a terrific late business 
by virtue of the fact that the per- 
formers from the downstairs main 
room move up for the 2 a.m. show. 
Podell has been setting a lot of 
Singing acts for the main room be- 
cause they can be easily absorbed 
Into the pattern of the upstairs 
Jounge. However, Cole will not 
work the lounge. 

'he Copa lounge has been doing 
the biggest late business in New 


operations 





York since Podell started the late | 


repeat of the downstairs acts. 


Cisco Kid to Ride 
One-Niter Circuit 


Leo Carrillo & Duncan Renaldo 
("Cisco Kid & Pancho”) will be 
£0ing out on a series of one-night- 
a this month and continuing 
29 Suen August. They opened July 
= under auspices of Tom Packs at 
NManapolis and continue on single 





Stands until they hit the State Fair 
pidianaoplis, starting Sept. 2. 

ates were lined up by the Wil- 
Morris Agency. 


at 


liam 


- Can’t Stage It! 
Minneapolis, July 27. 
Minneapolis Tribune cclum- 
nist Will Jones came forth 


with a_ suggestion for Al 
Sheehan's “Aqua Follies”: 
The beach scene from 


“Here to Eternity.” 


New Richman Act 








Another Latin Quarter 
Bows in Portland, Ore. 


; Portland, Ore., July 27. 

The Latin Quarter Supper Club 
opened recently as the town’s 
newest nitery. Located in the 
basement of the Nortonia Hote) in 
the site of the old Press Club, spot 
has been decked out in Latin Quar- 
ter decor and will have a floor 
show policy. Locatfon is slightly 
off the neon trail but seats about 
250, has an elevated stage and 
bandstand, plus a bar. 

Paul Blanchard, formerly of the 
Dancing Blanchards and colleague 
of Lou Walters; Jerry Pingeree, 
restaurant man; Rod _ Louden, 
KPOJ disk jockey; here and Don 
Ruse, advertising exec. are the four 





For Bistro Return 


| 
Hollywood. Ju'v 97. | 
Harry Richman will return to 
the saloon circuit next fall with a 
new act written by Jay Livingsion | 
and Ray Evans and staged by 
Charlie O’Curran. This is the com- 
bination that created the Betty 
Hutton nitery act. 
Richman has made_ spasmodic 
nitery appearances in the last few 
years, but has never indicated any 
serious intention to resume his 
career on a regular basis. Plans 
for the new act grew out of his re- 
cent appearance, as emcee only at 
the Beachcomber in Miami Beach 
on the bill with Sophie Tucker 
and Miss Hutton. On the final 
night of the stand, in response to 
insistent ringside demand, Rich- 
man tossed together a few tunes 
for a songalog, accompanying him- 
self on a portable piano. The stint 
tore down the house and Livings- 
ton and Evans promptly cornered 
Richman and talked him into 
agreeing to go back to work on a 
steady basis if they would provide 
the act. 


lar with Max Liebman will pro- 
duce for NBC-TV with Miss Hutton 
starred. Once this is out of the 





[HILTON CHAIN SET FOR 


way, they’li go to work on the 
‘Richman act in earnest. 
| 





SHAMROCK TAKEOVER 


Chicago, July 27. 


Tunesmiths currently are creat- | (25). 
ing “Satins and Spurs,” spectacu- | 


new owners. Preem show has 
“Fun for Your Money,” with 
Danny Daniels, Paul & Rosalie 


Vincent, and George Arnold Orch. 

Amato’s Supper Club is the only 
other club in the area having floor 
shows. George Amato has Hilo 
Hattie current, Arthur Lee Simp- 
kins in next, Minsky Follies for 
the end of August, and Sophie 
Tucker in for two frames in Sep- 
tember. 


M&L Set Record 
With 10-Day Run 





Atlantic City, July 27. 
Dean Martin and Jerry Lewis 
broke every record for nightclub 
work hereabouts, as team ended a 
10-day stand at Paul (Skinny) 


D’Amato’s 500 Club Sunday night 
The dinner and 1 a.m. shows 


during the 10 days, as was the 
third show offered early Saturday 
and Sunday mornings. 

Police had to bar all parking in 
the block where the club is located 
because crowds, angling for a gan- 
der at the team, blocked the side- 


and filled the pavement opposite 
the bistro. 

D’Amato got a $6 minimum plus 
a $2 admittance fee for his dinner 





The Hilton chain is negotiating 
for the takeover of the five-year- | 
‘old Shamrock Hotel, Houston, | 
| built originally by Texas oilman 
'Glenn McCarthy. Deal is said to} 
_be near finalization. Current owner 
|of the inn“the Equitable Life As- 
|surance Society, acquired  the'| 
hospice about two years ago to) 
secure a loan of $34,000,000 ob-| 
itained by McCarthy. Purchase | 





000, a price which would virtually | 
assure return to McCarthy of his | 
original investment, or only a 
slight loss. 

The 18-story hotel has been a 
consistent buyer of name talent. 
Spot opened in 1949 with one of 
the most elaborate parties in hotel 





history. Inn, at that time, was 
probably the most publicized in 
ithe country. It has 1,004 rooms 


/and a theatre and swimming pool 
on its 15-acre plot. Presently, the 
| Hilton chain owns and/or operates 
1/18 hotels, including some of the 
| top luxury inns, such as the Wal- 
| dorf-Astoria and Plaza, both N.Y. 





‘Sauter Confabbing With 
Col. Coray on-Gl Shows 


Washington, July 27. 
James Sauter, president of USO- | 
;Camp Shows, conferred last week | 
|in Washington with Lt. Col.| 
| Jerome B. Coray, who is tempd-| 
irarily in charge of the Armed| 
|Forces Professional Entertainment 
Division, while Col. Joseph Goetz 
is on sick leave. 
Col. Goetz is expected to enter 
Walter Reade Hospital, Washing- 
ton, for surgery Aug. 11. 








spiiig? : i = : 
price is said to be around $20,000, | papers than any other performers. 


| opens. 


| sensational 
| days, since anyone of lesser stature 


show, and a $5 minimum plus $2 
admittance for the late show, given 
twice on Saturday and Sunday 
nights. Capacity of the club is 
700. Estimated net take on the run 
was in excess of $100,000. 


Lewis had a tough time of it dur- 
ing the final nights, with doctors 
prescribing for a stomach ailment. 

Boys set another record, too. 
They got more free space in local 


Starting out with the premiere of 
their picture, “Living It Up,” at 
the Boardwalk Warner, there were 
few days that they didn’t hit front 
or other pages. Premiere was 
played up by editor Stanley Fink 
of the Atlantic City Press with all 
stops pulled. Comics got nice in- 


i.terview story with picture later in 


week, plus pictures nearly every 
day. 


500 CLUB SHUTTERS 
ON FOLLOWUP VOID 


Atlantic City, July 27. 
Paul (Skinny) D’Amato has been 
forced to shutter the 500 Club un- 
til July 31, when Betty Hutton 
Boniface, following a terri- 
fic gross scored by the 10-day ap- 
pearance of Dean Martin & Jerry 





| Lewis, couldn't find anyone of suf- | 
ficiently potent calibre to come in| 


for the single week. 
D’Amato felt that he needed a 
name for the seven 


would not only result in a losing 
week, but would also give Miss 
Hutton a dead room to start in. 
However, with the closing gim- 
mick, D’Amato can not only pub- 





Perry Quits Glaser 


nightclub department of 


several years. 

Prior to that he was an indie per- 
center, entering agency ranks fol- 
lowing a period as an organizer for 
the American Guild of 
Artists. 





Lou Perry has resigned from the | 
Joe)}that made a shambles of the town, 
Glaser’s Associated Booking Corp. but at the same time he can whip 
Perry has been with the office for | up interest in the new show with | 


licise the fact that the staff needs a 
rest after the M&L shenanigans 


'a big reopening. 





Connie Boswell signed for the 


ing today (Wed.). 


In Atlantic City 


were virtual sellouts every night | 


walks, spread out into the street, | 


Star Night Status Clouded: Did 
Show Shine or 


Did It Fizzle? 





Unfair Undress 

Chicago, July 27, 
Windy City strippers are get- 
ting an assist from the police 
department in knocking off 
the competition from their 
celluloid sisters-in-arms. City 
coppers last week launched a 
series of raids on the State 
St. peepshow arcades which 
have been featuring nudie 
flicks at 25c a peek. 

Raids have resulted in the 
pinch of one arcade operator 
with Police Commission Tim 
O’Connor promising more of 
the same. 


SO 


Reading Fair Set 














Reading, Pa., July 27. 


are jelling. John S. Giles, 
president, said this is 
| vear tickets will be offered at re- 





| duced rates to business and indus- | 


| trial groups. A plan for clubs to 
|make money was also announced 
for the annual fair, which starts 
Sept. 12 for seven days and six 
nights. 


are Jack Kochman’s Hell Drivers 
for the opening afternoon and Joie 
Chitwood and his auto thrill show 
on Monday and Saturday after- 
noons; Grand Circuit horse racing 
from Tuesday through Friday af- 


ternoons, and auto races the clos- 


ing Sunday afternoon. 


Attractions for the grandstand 
have not been announced, but an 
open-air revue with top stage acts 
will be presented nightly from 
Sunday through Saturday The 
Reading Fair beauty contest, which 
is now open to contestants from all 
over the country, will be held Sat- 
urday night, with preliminary 
judging during the week. Last 
year the fair dropped the bigname 
policy, but no indication has been 
given on this year’s plans. 


Giles stated that all concession ' 


space had been sold out completely. 


WESTERN SHOW YANKED 
IN L.A. AFTER 3 DAYS 


Hollywood, July 27. 





las” and “Crimson Pirate,’ were 
rushed into the breach at the 
downtown United Artists Theatre 
when the management 
Tex Williams and a 22-person 
vaude unit Sunday night (25) after 
three days of a scheduled week's 
stand. Manager Bob Helm said the 
troupe, which opened Friday (23), 
was pulled “for various reasons— 
vou figure it out.”’ Helm said the 
house paid a full weeks salary for 
Williams and the’ show, but 
wouldn’t disclose the amount. Bell 
Sisters shared billing on the lay- 
out, which had a decidedly west- 
ern flavor. 

Helm took time out to moan that 
the vaude booking had been an ef- 
fort to find a new, profitable 
policy since “they just can’t seem 
to make enough good pictures to 
take care of the theatres. 
there are just too many theatres.” 





Darvas & Julia Booked 
| Solidly Till Next June 
Chicago, July 27. 
Darvas &,. Julia, Hungarian acro- 
dancers who are one of the highest 
priced acts of their kind current- 
ly on the boards, are now solidly 
booked through June, 1955. 
Following current Palmer House 
date, team embarks on Aug. 13 for 
three weeks on the borscht circuit. 
following directly with a week at 
Sacramento State Fair. Through 
month of October. D&J hold forth 
at Bellevue Casino in 
land in November and 
they tour Brazil. Cuba is on the 


ruary spent in Havana. From 
| March ahead, team will tour South 
| America until June when it re- 


Variety |Casino Royal, Washington, start-| turns for a repeat date at Desert 


Inn, Las Vegas. 


For Week in Sept. 


Plans for the 1954 Reading Fair | 
fair | 
the first | 


Attractions announced to date! 


A pair of Warner reissues, “Dal-— 


yanked | 


Maybe | 


Montreal, | 
December | 


itinerary for first three months of | 
| next year, with January and Feb- | 


+ Chicago, July 27. 


Promoter Bud Arvey, who took 
out one of the most expensive 
promotions in the history of show 
business for three one-niters last 
week, either hit a $50,000 profit 
or lost a wad; according to varying 
estimates. General Artists Corp., 
which booked the bulk of the 
talent and the bands, estimated 
that the Chi entrepreneur got off 
the $300,000 nut on the second 
night (Saturday) in Chicago, and 
his Cleveland takings, on Sunday 
(25), represented his profit. 

Others say that the package, 
“Star Night,” floppolaed, with 
grosses estimated at $258,000, 
representing $92,000 in Detroit, 
$136,000 in Chicago and $30,000 in 
Cleveland. GAG spokesmen claim 
$120,000 in Detroit; nearly $200,- 
000 in Chicago, and $50,000 in 
Cleveland. At none of the three 
ballparks where the show played 
was there a sellout. Prices ranged 
up to $4.50 for the four-hour show. 

Arvey, however, stated that he 
made money on the promotion. He 
| said the profit wasn’t big, but he 
didn’t figure on making a mint the 
first time around. He says the pro- 
motion was on a solid footing in 
Chicago and Detroit, and decried 
the fact that he selected the wrong 
night in Cleveland, a town which 
| had been burned by phony disk- 
|jockey promotion in the _ past 
where advertised stars never 
, showed up. 

Arvey admitted that some pro- 
motiona! mistakes were made, but 
those were the errors that would 
be made by amateurs in the busi- 
ness. His own estimates coincided 
with those of GAC toppers. No 
complete accounting has been 
|made, he added. 

Arvey paid some of the highest 
| prices in history for talent. For 
example, Perry Como was given 
$30,000 for the three nights. 
Others on the bill were Nat (King) 





Cole, Julius LaRosa, Patti Page, 
Sarah Vaughan, Roy Hamilton, 
Charlie Applewhite, Four Lads, 


Orioles, Jill Corey, Bobby Brands, 
Leo De Lyon, Homer & Jethro, 
Ray Charlies Singers and the 
orchestras of Ray Anthony, Ralph 
Marterie, Archie Bleyer and Mitch 
Ayres. . 


The takes were considerably 
under expectations, with the 
biggest disappointment coming 
,from Cleveland: Many warned 


/Arvey that Sunday night in that 
town could lead to a disastrous 
undertaking, since very few enter- 
tainment enterprises pay off on the 
Sabbath. 

In all cases, much exploitation 
came through the diskjockeys, who 
plugged the bash via records and 
announcements. Newspaper space 
was similarly heavy. 

Some of the blame for the Cleve- 
land fiasco was placed on the fact 
the disk jockey promotions in the 
past had previously drained off a 
lot of the money that might have 

Continued on page 118) 


FITZGERALD ABSENCE 
STARTS AUSSIE HASSLE 


Sydney, July 27. 

Ella Fitzgerald, booked at the 
Sydney Stadium to open last Thurs- 
day (22), failed to make an appear- 
ance having gotten_off the plane at 
Honolulu and not continuing the 
journey. 

Story hinted by Norman Granz, 
Miss Fitzgerad’s personal manager, 
was that the singer and her ac- 
companist were victims of racial 
discrimination. However, Pan-Am 
denied such assertions. 

Rest of the concert comprised 
Artie Shaw, Jerry Colonna and 
Buddy Rich. Shaw scored the 
heaviest, getting a tremendous 
ovation here. Concert was under 
the auspices of Benny Rees and 
| Lee Gordon. 





The Gale Agency, this week tele- 
phoned to Miss Fitzgerald in Aus- 
tralia regarding the incident. Miss 
Fitzgerald stated that at her ar- 
|rival in Hawaii, she was told by 
line officials that they had received 
no reservation for her on the regu- 
‘lar flight and only available space 
was on the tourist flight. She re- 
fused these accommodations and 
larrived in Australia three days 
later than the rest of the troupe. 
It was also said that the Aussie 
promoters will sue the airline for 
) damages. 
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Copacabana, N. Y: 


Al Bernie, Dolores Hawkins, Del- | 


ta Rhythm Boys (5), Bob Warren 
& Kathy Collin, Ramona Lang & 
Jack Purcell, Copa Girls (8), 
Michael Durso Orch, Frank Martt 
Samba Band; no cover or mimt- 
mum. 





This smart eastside N. Y. spot 
usually relaxes its heavyweight 
name policy during the summer 
months, but without shortchanging 
the customers. With Al Bernie in 
the headline slot, the current 90- 
minute layout gets under the wire 
with the comic’s fast finish saving 
a rather faltering start. Other pro- 
duction ingredients are in the 
usual topflight Copa gsvove. 

Bernie has played this spot be- 
fore and knows how to slant his 
routine for its clientele. He doesn’t 
bowl ’em over but manages to set 
up an almost continuous obbligato 
of chuckles for his routine. Bernie 


has an excellent script, starting 
with his opening bird calls and 
closing with his sock mimicry ol 
Churchill and McCarthy as the 


verbal props for a gag. His cracks 
about pocketbooks, tv commercials, 
Hollywood and sundry other sub- 
jects, including a hoked-up auto- 
biography, are all handled adroit! 
for a big sendoff. He doesn’t set 
them shrieking, but he leaves ‘em 
satisfied. 

Dolores Hawkins is a young 
songstress with a good chassis and 
pipes, but one who hasn't yet 
jelled her talents into an individual 
style. A rhythm & blues songstress 
for Columbia’s Okeh label, she 
scores most strongly on the snap- 
pier tunes*such as “Hernando’s 
Hideaway,” with  self-accomping 
castanets, “I'd Do Most Anything,” 
a Straight r&b item, and “Anything 
Can Happen Mambo.” Her effec- 
tiveness on slow ballads, such as 
“The Nearness of You,” is con- 
siderably reduced and she loses 
the crowd. She gets them back. 
however, with a fine rendition of 
the Jolson standard, ‘Rockabye My 
Baby.” 

In the show's opening spot. the 
Delta Rhythm Boys turn up with 
a wholly disappointing songalog. 
This quartet, with a piano accom- 
panist, fails to generate any sparks 
even when they work over a 
spiritual like “Dry Bones.” Their 
versions of the recent and current 
bestsellers, including “Young At 
Heart” and “Wanted,” are strictly 
routine and their workover of the 
classic “Ole Man River” is com- 
pletely conventional. The quartet 
has some awkward choreographic 
routines that could well be dropped 
or completely revamped. Heri. 


Cal-Neva. Lake Tahoe 
Lake Tahoe, Nev., July 21. 
Frankie Laine, Georgie Tapps 
Dancers (5), Donn Arden Dencers 
(8), Matty Malneck Orch. No 
cover, $2 minimum. 


Frankie Laine, standing two feet 


pre s0y Nevada over the California 


state line which runs across the 
| Cal-Neva stage, has never been in 
finer shape. He seems in no hurry 
}to depart and when he does, there’s 
| no argument. The audience realizes 

t could hardly ask for more. 

A two-week vacation in this spot 
| before he began work evidently 
put him in condition for his long 
stint. He works six songs before 
he even says “Hello.” These run 
the whole gamut of his career from 
“That’s My Desire” to “Jezebel” 
‘and “Lucky Old. Sun.” : 

Laine has stopped referring to 
his late accompanist, Carl Fischer, 
and now introduces Al Lerner 
briefly and with humor. (Fischer’s 
family accompanied the Laine’s for 
this vacation-engagement.) 

Donn Arden line kicks off the 
show and. Georgie Tapps’ quintet 
heats the place with its “Blues in 
the Night’ number. Tapps works 
his dancers up gradually to a fran- 
tic finale. The two guys and two 
gals with Tapps bring off some 
unusual tricks, such as a locked 
arms routine, which look good. 

Climax of the Tapps terps is a 
vivid “Bolero.” This follows an- 
other Arden number. 

Matty Malneck relieves the danc- 
ing spell briefly, conducting a 
couple of his own tunes, “Goody 
Goody” and “Stairway to the 
Stars.” Mark. 


i 
| 


Casanova, Paris 
Paris, July 13. 
Gypsy Markoff, Charles Gentes, 
Paul Toscano Orch (7); minimum, 
$4. 





Casanova is the least Russo-style 
of all the fiddle joints, and is 
now owned by a Freneh group. It 
still has the lush atmosphere, but 
the orch is attuned to play all 
types of music. Show headlines 
Gypsy Markoff, U.S. chanter-ac- 
cordionist, and has a reasonable $4 
minimum for drinks, with cham- 
pagne for four going at-$10. Biz is 
okay. 

Gypsy Markoff shows her troup- 
er aspects in her accordion stint. 
Unable to carry her heavy instru- 
ment more than 10 minutes, due to 
her plane accident injuries re- 
ceived several years ago, she took 
up Singing to give her a one num- 
ber respite for a rest and then goes 
back into the squeeze-box harness. 
She segues through a pleasant. 
varied rep of bits in Turkish, Rou- 
manian and Russian, and then into 
a U.S. medley, plus acceptable 
chirping. She has a good person- 
ality and gets the crowd to join in 
easily. 

Charles Gentes is a personable 
looking smger with a big voice. 
which is neatly modulated into a 
stint of Gallic standards. Phrasing 
and delivery are fine, but numbers 
add no personalized aspect to this 
act. 

Paul Toscano handles a fine fid- 
dle and is ably backed by his com- 
bo. Mosk. 
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Pigalie, London 
London, July 21. 
Juliana Larson, Bryan Johnson, 


- 


Sara Luzita, Basil Yeo, Showgirls 
& Dancers (20); Woolf Phillips and 
Orch. Choreography, Mme. Dar- 


mora; decor, Ian Emmerson; mu- 
sical numbers, Phillips and Nick 
Demuth; lyrics, Johnson. Minimum 
$2.50. 


The Pigalle, formerly the Princes 
Restaurant, and renamed by. Dr. 
Gero when ke took over some four 
| years ago, has been a paying prop- 
|osition since the change of man- 
/agement, as it should be. Spot has 


| 


ithe biggest floorshow of any West 


| End nitery, with the best-looking 
| gals in town. Gero has also grabbed 
ijmaestro Woolf Phillips from the 








| himself, to lead a 12-piece orches- 
| tra here. 

Besides the headlining Juliana 
‘Larson, cast also includes Sara 
|Luzita, dancer in the “Moulin 


London Palladium, an attraction in | 


songs are delivered with feeling. 
“Stay As Sweet As You Are” and 
“There’s No Tomorrow” emerge as 
finé ballads, while “You'li Never 


Walk Alone” is the voice topper }¢, 


and nets salvos. Barney. Rawlings 
has little to do as emcee, and Bud- 
dy King’s Ladies register in a 1920s 
production routine that features 
the Black Bottom and Charleston. 
The Al Jahns crew is a solid- mu- 
sical factor in support. Bob. 


Clever Club, Miami 
Miami, July 24. 
Lillian Roth, Charlie Carlisle, 
Selma Marlowe Dancers (6), Ted 
Lawrie, Marilyn Hightower, Tony 
Lopez Orch; $2.50-$3.50 bev. mini- 
mum, 











| 


‘entry into the better cafe circuit 


| Rouge” film, and Bryan Johnson, a | 


juve who 
a West End management on the 
lookout for new faces, as he can 


should be snapped up by. 


|} complete poise, authority and con- 


sing and act, is youthful and looks | 


good. 

Show is an elaborate affair, last- 
ing over an hour, with not a dull 
moment. . 

Outstanding 4 

| ors’ Hornpipe,” done by the entire 
‘company, “Spanish Serenade,” 
with gals in bullfighting attire, and 
Miss Larson as top attraction. 

With Walter Eiger at the piano. 
Miss Larson opens quietly with 
“The Heat Is On” to gocd response. 


Then proceeds to “If You Love Me | 


Really,” “C’est Magnifique,” a com- 
edy number, “Woman,” a satirical 
offering greatly appealing to the 
male section, “Miss Lorelie Brown” 
and “Young at! Heart.” Closing 
number is revival meeting number, 
“Blow, Gabriel, Blow.” All this to 
pleasing response which fully com- 
pensates for her last appearance at 
the Embassy Club in the summer 
of 1953, where she barely got by. 
Gal has poise, personality and 
looks rarely met with in English 
niteries these days. Her stunning 
attire also helps. 

Harry Morris. talent spotter for 
the Colony, who books mostly 
American attractions, is anxious 
for her to play his spot. Gero, who 
has her for two weeks with options 
has already asked her to stay an- 
other four weeks. 

Prince Littler’s scouts are look- 
ing her over for the lead in “Can- 


Can.” the next U. S. hit show 
skedded at the London Coliseum 
in October. Rege. 


Las Vegas, July 22. 
Frances Faye (with 
stanza), Phil Foster, Ralvh Curtis, 
Barrey Rawlings, Buddy 
Ladies (10), Al Jahns Orch 
no cover or minimum. 


(11); 





| proaches her songselling. From her 





| morrow,” 


|for encores. Wisely, she eschews 


.. | As pert and attractive as the young 
scenes are the “Sail- | 


It’s been a year since Lillian 
Roth played this mainland club, 
then marking up a longrun record 
for the Jack Goldman bistro and 
at the same time sparking the re- 


along the comeback trail. 

The 12 months’ work in the big- 
ger spots evidences itself in the 
fidence with which she now ap- 
walkon, she grabs attention and 


holds them throughout a tightly- 
routined, smartly-balanced _ stint. 


star of nearly two decades ago, she 
belts across her compote of old 
clicks with which she is associated, 
plussed by new tunes, in the stand- 
up, fluid delivery that bespeaks her 
background in musicomedy, pix 
and vaude. 


Standouts are the medley of pic- 
hits topped by version of “Eadie 
Was A Lady,” and .new number 
titled after her book, “I'll Cry To- 
which she recently re- 
corded. It’s a potent ballad which 
she sells solidly. Winds with walk- 
off “Don’t Forget Me’”’ theme to big 
mitting that would normally call 


the return to leave the tablers | 
buzzing—another illustration of the 
inherent showmanship displayed 
throughout. 





Charlie Carlisle holds down the | 


,comedy spot in okay fashion. An | 


King’s | 


A sprightly show, when cut from |! 
its 80 minutes for tightening pur- | 
poses, this should do okay at the, 


turnstiles, as Frances Faye, Phil 
Foster and Ralph Curtis take the 
spotlight for contrasting turns that 
add up to nice entertainment. 
Miss Faye socks over her Capitol 
recordings in guvod style with her 
piano accomps running neck and 
reck with her pipes. Surrounded by 


‘a draw during the short three- 
'month season. Joni James comes 


Jack Costanza on bongos and three , 


, members of the Al Jahns orch, her 


‘summer hoom and will do capacity 


sesh is tuneful, torrid and at times | 


tumultuous in the familiar 
pattern. This time around there’s a 
format to the act, a systematic 
order of song and patter contrived 
to bring out the best of Miss Faye 
and it garners a solid response 
from boite habitues. 


The act is a click as the hefty 
gal, sporting a man’s butch _ hair- 
cut, vocalizes “The Man I Love” 
,in rhythmic style. From her ‘No 
Reservations” album there’s Gersh- 
win’s “Summertime,” 
and clear, with the timing and 
phrasing laudably handled. 
unconventional warbler is at her 
ribaid best in “I’m Drunk With 
Love” and 
And Bewildered,” with lyrics that 
will never be heard on ‘a radio sté4- 


Get From You” and others sparkle 


bleated loud | James has considerably subdued 


‘an attenrpt 
The | r 


Faye } 


| Soul” 


,to make the act a topic for happy | 


talk. 


_ Foster returns with jokes mostly 
familiar and in keeping with his 


} : ei beat - 
character as Brooklyn’s Ambassa strongest material up front. 


_dor to the U.S.A. He times his 20- 
| minute stint with an alarm clock 
,and when it rings he ceases fire, 
even if he’s in the middle of a 
_ Story. The clever comic puts over 
his bit as the Dodger fan at Eb- 
| bets Field for big yocks. Foster's 
| particular school of comedy has 
‘many students and his delivery 
| rates him honors in his class: 
| A surprise act for an opener is 


returnee Curtis, a young singer, S°™¢ Pretty involved. 


|who runs the gamut from Tony 
Martin's style to an 


| the last, but they still save enough 
\to send them off in good shape. 
|A few new bits are from current 
|events — Haymes, 
| their 


| 


| 


} 


authentic | Miss James’ 
tenor. His voice has authority, and Lrecord-perfect. 


i ! as it is now, it’s more believable. 
Bewitched, Bothered | Conversation has been cut, too, ex- 


; ; | Si andi 
tion. “More Lovin’ Than I'l] Ever side handing out roses. 


/with no chorus line in this show, 


amiable guy with a drawling, easy | 
delivery and manner, he garners | 
a goodly portion of laughs with | 
mixture of familiar and _ topical | 
gags. Some of his fresh stuff is | 
incisive; with more of same he’d | 
find himself working more of the) 
better rooms. | 

Selma Marlowe production num- | 
bers are imaginative sprightly af- | 
fairs with Ted Lawrie featured | 
in the song-dance-emcee spots— |} 


/chores which he handles in highly | 
| capable 


Thunderbird. Las Vegas 


manner. Marilyn High-} 
tower departs from the group pat- | 


| terns to purvey a palm-rousing solo 
Jack Co- | 


which highlights her adeptness at | 
ballet-toe spins. Tony Lopez and | 
his orch set up the showbacks ably 
and provide inviting dansapation. 
Lary. 


Cal-Vada, Lake Tahoe 
Lake Tahoe, Nev., July 21. 
Joni James, Marty Allen & Mitch 
DeWood, Ike Carpenter Orch. No 
cover, $2 minimum. 


Joby Lewis is sticking to his 
formula of record personalities as 





in at the middle and height of the 


biz for the two-week frame. 


Miss James still makes a pretty 
strong pitch with her disclicks, but 
has included many more songs for 
this year’s trip to the resort area. 
She gives herself delightful relief 
with such things as “Gypsy in My 
and “That’s the Glory of 
Love.” This sort of tune is a pleas- 
ant surprise for her devotees and 
she rates fine response. 

Hits, of course, are immediately 
recognized in opening bars. Miss 


to look completely 
swallowed-up in the emotion and 
mood of her songs. Played down 





cept for one excursion of the ring- 

i It’s all 
right and offers a genial period 
of exchanges with patrons. 


Marty Allen and Mitch DeWood, 


have a package opening problem 
which they’ve solved by putting 


Of 
course, this begins to tell toward. 


. Liberace — but 
‘Dragnet” still gets their 
best rating. This has DeWood as 
the narrator while Allen goes 
through the action. Of course, as 
the narration speeds up, things be- 


Orchster Ike Carpenter makes 
arrangements sound 
.. Mark. , 





i; mitt from 





Beyerty Hillis, N 
ewport, Ky., J : 
Les Charlivets ‘sy Bobby Sar- 
gent, Rafael a Persieune Models, 
Earl 


Lindsay Dancers (10), D. 
‘ampbell, Gardner Benedict Orch 
(12); $3 minimum, $4 Saturdays. 





Current lineup is the liveliest for 
some time at Greater Cincinnati's 
ace cafe. Entertainment value also 
rates high. 

Versatile Les Charlivels keep up 
a jet pace for 25 minutes and have 
extended their wares since head- 
lining here previously. Finished 
performers, the three short broth. 
ers lose nary a second in an amaz- 
ing routine of singing, tap, acro 
and ballet terps and playing a flock 
of instruments. 

Bobby Sargent, a _ personable 
chap, is. back with ultra-blue pat- 
ter. Does okay takeoffs of a race- 
horse bookie and of Groucho Marx. 
Rafael and the Parisienne Models 
beg off after a socko eight minutes. 
Novelty offering has Rafael, dimin- 
utive and. natty as a Frenchman, 
changing hats and costumes of two 
lookalike lovelies by switching 
pieces of their apparel. 

Dean Campbell, a bit lusty on 
the mike, continues as emcee and 
singer with the line of gals. Ear] 
Lindsay Dancers are back after 
several months, replacing eight 
Don Arden Dancers, and are popu- 
lar with the regulars. _ Koll. 





lialian Village. Frisco 
San Francisco, July 21. 
Frank Sennes’ Minsky Follies, 
Gary Nottingham Orch (7). $1 
cover weeknights, $2 Saturdays. 





Sex is what this show is billed as 
selling, but what ends up drawing 
the top hands from the crowd and 
providing the most excitement is 
comedy, 


Although no name is billed on 
the show except Sennes’, the most 
pre-opening space was grabbed by 
Dorothy Arnold, ex-wife of Joe Di- 
Maggio, bacause of the local angle. 
She was married to DiMag at the 
church in the neighborhood of her 
current stand. Miss Arnold, who 
is featured in two spots in the 
show, is a shapely blonde, a sexy- 
looking gal who displays a good fig- 
ure and gets sex across to the audi- 
ence. However, as a singer she 
doesn’t make it, with an off-pitch 
voice and mumbled lyrics. Her two 
numbers, “I Fought Every Inch of 
the Way” and “Zip,” from “Pal 
Joey,” are merely excises to get 
her onstage. 

The six hoofers and six showgirls 
do a variety of routines concerned 
with Minsky College and at one 
point run through a~variation of 
“Mother” on the letters in ‘Min- 
sky” which results in some unnec- 
essary bawdiness, 

First hit act of the show is a 
rapidfire juggler, Lottie Brunn, 
whose fast-paced act with pins, 
balls, balloons, etc., earns her a big 
the crowd which, on 
(Continued on page 118) 
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REMARKS TAKEN FROM THE BROADCAST AFTER THE OPENING PERFORMANCE 
, BOB HOPE 
1 INCE “Well, I just loved it and IT have never “x > 
is THE ANNOUNCER seen anything greater. Val Parnell has the OF re MELLES 
| One, of the greatest shows ever pre- cream of them all, and these are the finest amous American Publicity Man) 
a sente as Vegas and the most distin- ac ave ever seen.” “The greatest show I have ever seen, and 
) a guished first night audience seen here for ; * A I have been around a long time. This is 
many a day. WILBUR CLARK fabulous.” 
| (Proprietor of the Desert Inn) 
orl , JOHNNIE RAY Wonderful! This show is really great. ELEANOR HOLM 
— “I was completely thrilled. I knew what LOUELLA PARSONS (The great swimming star) 
i - expect, as I know most of the acts. Be- (America’s first lady of the Press) “Wasn't it wonderful—the greatest Eng- 
;' eve me, it was wenderful to see a show “an excellent show, and Val Parnell’s lish revue I have ever seen.” 
‘ Be received with such excitement.” friends will be very proud of him and his 
3 show at the Desert Inn.” os 
5 p : FRANK SENNES 
q JIMMY McHUGH ALLARD ROEN (Proprietor of the Moulin Rouge, 
Y a (The well-known American Songwriter) (General Manager of the Desert Inn) Los Angeles) 
\ a “ : “! certainly was very pleased,.and I want “ 5 i 
otk A ac, ne ep weatertal the wae to thank Val Parnel! and all the group. It A geet hee ond Lee ee 
; &. is a really great show and I'm glad I have : 
, 4 it booked for six weeks.” 
4 DANNY KAYE ALLARD ROEN M. PANCHO 
nomi July 20th — ge nies i te (Maitre d’Hotel of the Desert Inn Restaurant) said after the first show: 
s } 
p “Saw , Palladium Varieties at Desert Inn. “I wish the reom was twice as big. We won't have an empty 
L a it just Bytom | ome Business is great. Look forward table for the run of the nix weeks. The whole town will be wanting 
Room dl ; te having you back with us in 1955. te see this fabulous show. 
] 
od Av 5 Bi 
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Italian Village, Friseo | 102 —_ trick of spelling, Bro- 
i ight, was almost a sellout, | ROUNC back. 
Winer mailen, first of three solid wards. Much of the time g 


; ; edy spiel, which he de- 
comic interludes, is a glib-talking. Goats ta railing southern accent. 


weut youngster reminiscent of immicks 
Setey Lewis, a vith a iast patter net pag in ‘s a4 
style and a sharp sense of humor. nits s. and also prove to have 
He rapidly gets the crowd with him Sar oindnadhee appeal as a novel- 
anit Th ot ae “ey pe cae ty rw ety by the professor's 
: nll peal _|ad libbing. 
fits by coming on after some par Bill gets usual strong back- 


ticularly dull productions by the ing from the Tony DiPardo orch. 


gals. Quin. 
Vet burley comic Maxie Furman 


breaks up the show with his Paris 
maid skit, complete with spurting 
water and the rN — spo San Francisco, July 15. 
i o a slow sta : 
iva’ os, Senn Se audience digs| Buddy De Franco Quartet (4); 
him, he scores. This sketch is one | "0 cover, no minimum, 
of the show’s highlights, a socko bit | 
packed with yocks. 
The Happy Jesters, a break-it-up 
song trio seen for the first time on 
this circuit, tear apart a series of 
hit parade tunes ranging from 
“Just Because” to “Heart of My | 
Heart.” They specialize in slap- | 
stick, in hokey burlesquing of lyrics 
and rhythm and emerge as the top 
act in the show. Opening-night 
audience was reluctant to let them 
go, particular applause being given 
to Chuck Cornell, a rubberfaced, 
*stringhean comic who leads the 














Fack’s, San Francisco 


This Market St. cocktail lounge 
is making a bid to reenter the field 
as a jazz club with its current book- 
ing. De Franco, .a_ personable 
youngster with a nice manner on 
the mike, is a solid act with a 
strong style on the clarinet and 
a good jazz group backing him up. 

Running through their own ar- 
rangements of standard jazz tunes 
and a selection of pretty ballads, 
which hit the quieter moods to 
perfection, the group scores with 
the younger a Ra! ~ F 
rio. These guys have a terrific im-| With the normal walk-in trade. 
a on ty unhep audience and| Pianist Sonny Clark, a easee 
easily steal the whole show. jazz man, is featured in — 

Only bit of real Minsky sex is aeeeets ene ee cruaet, Se al 
supplied Sn a Tliona the tote Dave Tough, jE off on 
Adams, who has a trim ure, a 5 : 
just barely legal costume and | 3..5°"Ri eae Gratien > 
pair of hips guaranteed to shake up lidly swinging foundation for the 
blood pressures in the baldhead | SOUCY ; : oben 

Rafe group. De Franco is a star a g 
- : modern clarinetists and his com- 
Eddvys’*. K. C. 


mand of his instrument is dis- 
played with showwise savvy. 
Kansas City, July 23. | Rafe. 
Professor Backwards, Eileen | so 


Wilson, Tony DiPardo Orch (8);, Hetel Fairmont, Friseo 











Club Paradise, A. C. 
Re ae vif ty of 

Larry Steele’s “Smar airs 
55” with Mabel Scott, Lewis & 
Chisolm, Merdis Thomas, Lon Bit- 
beau Fontaine, Estelle Price, Sir 
Lionel Beckels, Sterling Bough, 
Bill Reed, Miller & Gibson; Barbara 
Velasco Beige Beauts (12), Jimmy 
Tyler Band (10); admission $1.85, 

weekends $2.50. 


Larry Steele’s eighth edition of 
“Smart Affairs,” transplanted this 
year from Club Harlem into Club 
Paradise, sticks closely to the for- 
mat of his previous presentations. 
It features lavishly costumed pro- 
duction numbers, made more effec- 
tive with strobe, a fast stepping 
line, featured singers, comics and 
dancers who give the payees a solid 
hour-and-a-half black-and-tan show. 


Spot this year features Olivette 
Miller & Bert Gibson in a skit with 
Miss Miller again proving her abil- 
ity as a swing harpist-singer and 
Gibson doing a nice dancing rou- 
tine. ‘‘Tea for Two,” “I’ve Got You 
Under My Skin” and “Old Black 
Magic” are neatly done with harp 
accompaniment by Miss Miller. 
Finale finds her singing “Me and 
My Shadow” with Gibson, dressed 
in copy of her evening gown and 
wearing wig to match her hairdo, 
trailing as her shadow to mittings 
of payees. 

Mabel Scott repeats successes of 
past few years as buxom songstress 
wows them with fast and slow bits, 
some with audience participation. 
Opens with fast “Rock Me,” and 


then into “Birth of the Blues.” 
“Blacksmith Boogie” and “Every 
Night is Saturday Night,” given 


with innumerable verses while pay- 
ees keep time with mitts and wood- 
en hammers provided for this pur- 
pose. 
Lewis & Chisolm are a clever 
pair of comics, former working 
from table in front of stage for 
part of the show. Patter is fast and 
scores solidly with those out front. 
Merdis Thomas scores nicely, 
opening with medley number 
“Looking for a Song About a Man” 





sou aaa San Francisco, July 20. 
It’s been a long time since Pro-| Gogi Grant, Floyd & Marianna, 
fessor Backwards made a stand in| Ernie Heckscher Orch (12); 
the deluxe Eddy restaurant, and cover. 
he scores currently. Eileen Wilson | 
is new to Eddys’, although she is : 
known in the area from personals Grant got off to weak opening at 
in recent years. It’s a good combo the Fairmont, due to the midsum- 
for the patrons who find good sing-| mer slump and the fact that she is 
ing and plenty of comedy in the still a relative unknown on this 








Petite brunet songstress Gogi | 


and closing with ‘‘Tenderly.” Well- 
| received Foutine brings in bit of 
| operatic singing featuring bits 
|from “Butterfly” and carbons of 
| greats, including Fannie Brice. 

| Sir Lionel Beckels & Estelle 
| Price do modernistic dance, their 
| almost nude bodies silver coated. 
| as the climax of a production num- 
| ber, “Dancing in Another World,” 
| which brings in the line tor one of 





number, an unusual thing. which 


Wednesday, July 28, 1954 
gets plenty of interest as does 
“Answer Me My Love.” “Lover’ 


6 ws ] 
Star Night 
still climaxes the session and no 


attempt is made to follow this| == Continued from page 115 ——— 


allout effort. 

There’s fine backing for Miss mee a eae a oe a the 
Lee with Dick Hazard keyboarding,| - vious a a Se th oo 
Bob Whitlock at bass, Johnny Men-| ? ppe e jockey 


dozza on bongos, Larry Bunker at promotions. 


drums and Almeida on guitar. The 
Lee variety of music’ has never Cleveland Clinkers 
been heard in the Riverside before} .“ Cleveland, July 27. 
and may pave the way for more Bud Arvey’s “Star Night” troupe 
of the same since its apparent biz/| laid a mess of clinkers, closing a 
will be capacity. three-city tour here Sunday (25). 
The Marquis Family can shake|It drew an anemic. estimated 
a laugh out of anyone. The four} attendance of 14,000 bobbysoxers 
monks outdo themselves acting| and disk fans, who turned out for 
human. The tricks and acro are/the multi-starred show and were 
standout, but the clincher is always | virtually lost in the 78,800-ca- 
the expression and actions of the! pacity grandstands. Arvey blew 
monkeys themselves. ’  |his eork over the flop, screaming 
_ Starlets get a workout at both| that Cleveland was a poor show 
ends of the Marquis act. They do|town. He claimed it didn’t ap- 
a waltz set, with Don Nelson sing- preciate “good talent” and threat- 


a = age 3 age me Ee Sha ened to bypass it on his 1955 tour. 
: 1 Drama critics on Cleveland 


k rk. 

ee Se he papers blasted back at the Chicago 
producer, saying the bust was due 
to his own lack of showmanship 
and ignorance of local theatrical 
habits. Arvey picked the wrong 
night for the play-date, reported 
Omar Ranney, Scripps-Howard 
Press drama editor, pointing out 
that Sunday always has been con- 
sidered a notoriously poor day for 
stage attractions here. Veteran 
showmen avoid it like poison. 


Ranney accused the producer of 
putting on a quickie promotion 
show with little finesse and not 
much imagination. He commented 
that it “looked like something that 
had been thrown together in a 
cornpatch.” 

Glenn C. Pullen, Plain Dealer 
Reviewer, also cracked down on 





Gatineau, Ottawa 
Ottawa, July 23. 
Felo & Bruno, D’Arco & Gee, 
Gene Griffin, Lindsay Sapphire 
Dancers (6), Harry Pozy Orch 
(8); $1 admission. 





In their last appearance at the 
Gatineau Club two years ago, 
Latin pair Felo & Bruno used 
plenty of mugging and terping to 
spark their two-piano stint. Now 
they’ve dropped almost all the ac- 
tion and concentrate on the 88s, 
making for a dull stanza, particu- 
larly since they spend their 20 
minutes in heavy, loud keyboard- 
ing. Duo would be wise to rein- 
state some action or at least insert 
one or two soft, moody tunes to 
— up the ee eraee | eetten, 

ession opens with ‘“Malaguena”- ; 
and includes “Rhapsody In Blue,”|A4tvey in saying that the huge 

Held over are clicko comics | Place in the world for “Star Night,” 
D’Arco & Gee, and smooth-piped with its intimate acts. Local mar- 
chanter Gene Griffin, who solos,|ket has been oversaturated by 
emcees and chirps with the smart | Similar shows_sponsored by Cleve- 
Lindsay Sapphire line, which holds | land disk jockeys dominating: this 
over a trio of fine production num-| field, he said. Too many appear- 
bers. Bunny Dixon, lounge pianist-| ances by same stars had cut down 
canary, does a floor number with | their boxoffice pull here, said the 
Griffin and the LS dancers. Harry | critic, rapping the revue for being 
toe of ‘ ye is solid neene show | repetitious and lacking variety. 
ee eee = Arvey shot the works on promo- 
tion gimmicks, disk jockey plugs 


Chaudiere, Ottawa and heavy advertising budget. 


Ottawa, July 23: 


cireuit. 


Flamingoes (5), Roger 


Ray, | 


High-pressure tricks couldn’t get 


40-minute show. _.,_ | the best numbers from the current 

Miss Wilson is in good form, of-| The gal has unusually atavistic | “Affairs.” Girls are attired in long 
fering a wide variety of pop songs style for a youngster—with over-| flowing gowns enhanced by effec- 
presented with proper pacing. She tones of the singers of past years.| tive use of strobe. Their number 
does “Three Coins,” a medley from She is a good looker, comes On, brings Price & Beckels out for 
“King and I,” “Most Unusual Day,” gowned simply and intelligently, | their modernistic bit. Numbe: 
“Who Cares,’ and “Blow Gabriel, and manages to appeal almost im-| scores heavily. 
Blow.” which gets her off to a mediately to the older heads. Her| Lon Bibeau Fontaine’s dancing 





| Fernando & Gerry, Jimmy Garrett | the affair going, ony more than his 
|Orch (8); $1 admission. desperate last-minute stunt of 
offering 20,000 unreserved seats in 
bleachers for $1.50 per. 

If the revue had been staged 
here Friday or Saturday with a 
$2.50 top, it might have become a 





Comic Roger Ray is the Chau- 
diere Club’s bright spot this week. 
| Ray serves his smooth humor soft- 
‘ly and quietly from a leaning ‘posi- 





rousing hand. 


Jim Edmondson (Prof. 


wards! combines a comedy mono- 


act, which runs the gamut from with Barbara Velasco in supporting 


Made the Night Too Long,” is well-| brings to fore fast dancing of the 





paced. | live, another top bit. Here again 








a JAY 


Unfortunately, although she has Colorful costuming and dancing 
a great set of pipes with an appeal- | agilitv of Fontaine score. 
ing quality of sound, Miss Grant) _ “Affairs” opens brightly with 
distracts from it throughout by Centennial theme. girls emerging 


|tion across the bars of a xylo- 


' 
} 


Back- “Young At Heart” to “Lord, You lrole in Mambo City number again | phone, a handy prop because when 


and if his subtleties miss he can 
always play the thing (which he 
rarely does). Standout, and the 
| only boisterous bit in his stint, is 
| his clicko aping of a tv announcer 
doing a gin commercial. 


gestures which almost pantomine 
the lyries of the songs. 

Floyd & Marianna, young mod- 
ern dance team (see New Acts), 
offer a bright, charming and unus- 
ual opening act which garners a 
strong mitt from the house. 


MARSHALL 


- JUST 


The Flamingoes, five 

bathing | boys who sell more rhythm than 
' 

pit, | tumes, work so much nervous, con- 


attired as bathing beauties while | 
{boys appear in white 
jtrunks for fast dancing 
| “There’s 
| Show Business that a Good Show | that they give the effect of confu- 


sellout, in the opinion of vet show- 
men. 

















Nothing Wrong With| tinuous action into their session | 


colored | 


| Won't Cure,” an original by Steele. | sion and disorganization. Trimming | 
|is showcased. Other top items in-|the action and more attention to_ 


COMEDY MATERIAL 


For All Branches of Theatricals 


FUN-MASTER 


THE ORIGINAL SHOW-BIZ GAG FILE 
(The Service of the STARS) 
First 13 Files $6.00—All 35 issues $25 
Singly; $1.05 per script. 





3. Bks. PARODIES, per book. $10 @ 
MINSTREL BUDGET......... $25 @ 
4 BLACKOUT BKS., ea. bk.. $25 @ 





Ernie Heckscher and his orch | accompani 
provide the usual adept accompani- | 
ment throughout and Heckscher | 
doubles as emcee effectively. 


MARK LEDDY Rafe. 
LEON NEWMAN ——— 


MARRIED 


exotic dancing of Evelyn Torrez. 


Mat: 








| pacity. 
jand three on weekends, plus a 








San Diego, July 23. 
Robert Linn, Cheerleaders (5), 
Billy Britt Orch, Peggy Lou Dut- 
| ton. $1 cover, 





Top’s. San Diego 
| 







at 5 a.m. 





Transition from _ girl-next-door James Martin, pianist, arranged 
rence Welk—to sophisticated song 
stylist is nearing the payoff stage | 
for Roberta Linn. Coast tv fave | 
now combines wholesome and sexy | 
qualities but must discover her | 
| own individuality. 


: | Nicely-rounded brunet is an on- 


Currently lyrics. 
MERMAID ROOM 
> Park Sheraton Hotel “gg 


New York 


alk, 





Riverside. Reno 

Reno, July 22. 
Lee, Marquis 
Starlets with 


Pegau 
Riverside 


j}and sentiment. 
..| played in spoof job on “Hernando’s | 
Se | Hideaway,” and two versions of 
| “By Jingo,” in Roaring ’20s style! prow mod 
eee < om. The customers y 
)and pseudo-bop. Sentiment gets @/ not understand her offbeat tanner 
| good reception in medley of oldies pit they like her. She o ae 
topped by “Melancholy Baby” and | «powitched Bothered pens with 
“Darktown Strutters Ball.” She's wildered.” with i tes , and . Be- 
/an appealing singer who eschews background ogg re driving 
the synthetic glamour in favor of | intimate purr on “Paradise” i, 
bdr ig gi. |! adise,” wait- 
Straight songselling. | ing sometimes for a nervewracking 
| The Cheerleaders (Ray Bailey,| period before she sighs another 
|Tom Roddy, Dave O’Hearn, Pat line. 
| Laird, Mary Lou Lyons), with their! From here. for three or four 
collegiate appearance, are classy numbers, things get more under- 
quintet in looks and song. Without | standable for the t 





Peggy Lee is an unusual son 











FOUR 


does nicely as band vocalist. Yace for nice mood. “Gypsy With 
Don. the Fire in His Shoes,” is a new 














clude the sax solo of Jimmy Tyler,| chirps would improve the act. 
ed by the band, and the | 


__ Paradise, owned and operated by | terial in a seven-minute session. 
Ben Alten and Cliff Williams with| Jimmy Garrett band showbacks 
Jack Southern as manager, is air-| and plays for dancing. 
| conditioned with 650 seating ca-| 

Offers two shows nightly 


| breakfast show Sunday Rh BY CECILIA CHOIR SET 
routines ed gadget aancing FOR ITS FIRST U.S. TOUR 


: s = ; _...| Much of the original music com- | 
jtype of band singer—with Law- posed by Steele, who also wrote signed for a 10-week tour of the 


Me de 
> L on Nel- 
| pitch singer with a flair for comedy | yoo Bill Clifford Orch with Betty 
Light touch is dis-|* °¥°° $2 minimum, second show. | 9, 1955. 


stylist who goes over in this high. /parations for his presentation of 


: : rade. ‘‘Lov 
TV's ZING | resorting to tricks or hokum, unit|or Leave Me” ion't hee Bo 
presents a firstrate visual act, im-| “Manana” has many established 
ZANG ZANIES peccably staged. friends; and “Johnny Guitar” gets 
A | Billy Britt’s house crew fills the|a special guitar treatment by | 
Mgt.: WILLIAM MORRIS | bill for showbacking and dancing} Lorendo Almeida. Effect here 
Aome j}and beauteous Peggy Lou Dutton | spotlights guitar, then Miss Lee’s 


OW TO MASTER THE CEREMONIES 


$3.00 
IANT CLASSIFIED ENCYCLOPEDIA 
F GAG 


Fernando & Gerry, balancing 
|male and femme, offer routine ma- 


e 
a 
a 
he BLUE BOOK (Gags for Stags) $50 @ 
G 
° 


&, $300.-Worth over a thousand 
No C.0.D.’s 

BILLY GLASON 

Gorm, |] 200 W. Séth St.. New York 19—Dept. V 

| Circle 7-1130 




















Rome, July 20. 
The St. Cecilia Choir has been 
United States and Canada by Sol 
Hurok. The Italian government has 
an “indirect”’ interest in the tour, 
according to Hurok, who was here, 
as a cultural exchange between the 
two countries. Overseas trip, first 
for the choir,.is slated to start Oct. 





Management 


HESS MAYER 
420 MADISON AVE. 
New York PL 5-4564 


THE CARNEVALES 


(RALPH AND MARY) 


While here, Hurok also set pre- 


| “Aida,” Ferraniacolor version of 
| the opera shot locally with Sofia 
| Loren, Lois Maxwell and a large 
cast, in the U.S. Unusual deal was 
| negotiated with IFE (Italian Film | 
| Export), which releases the pic un- | 
|der the Sol Hurok banner, with a | 
consequent prestige approach. 


Stolz’s 3d Ice Tuner 


Vienna, July 20. 
Vienna ice revue, “Wish What- 
ever Your Heart Desires,” just re- 
turned from a successful tour in 
North Africa. 


Meanwhile, Robert Stolz finished 
the score for the third ice revue, 
“Rendezvous in Vienna,” which 

















Held Over for a 2nd Week 


ELMWOOD HOTEL 


WINDSOR, ONTARIO 


Dir.: Jimmie Husson Agency 
119 W. 57th St., New York 

















}will preem Sept. 1, 
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Wednesday, July 28, 1954 
see 


Musie Hall, N. Y- 
Leon Leonidoff presentation, 
“Dutch Treat,” with Nanci wrasar a 
toon, Larry Griswold, Ropers Rr 4 
Vasconcellos, Marilyn Murp y. 
ian Timotich, Hal et core 
de Ballet (Margaret Sande, c Ores 
ographer), Glee Club (Raymore 
Paige, director, Ralph Hunter,: as- 
sociate ), Rockettes (Russell Mark- 
ert choreographer); settings, 
James Stewart Morcom; costumes, 
Frank Spencer; lighting, Eugene 
Braun; Raymond Paige, musical di- 
rector. “Seven Brides for Seven 
Brothers” (MG) reviewed in 
VariETY June 2, 54. 





Radio City Music Hall re- 
ous one of the phenomena of 
show biz. This spot hasn't gone be- 
low six figures in a good many 
years even with sleet, snow, rain 
and dog pix. This show shop is the 
foremost purveyor of spectacle any- 
where and it’s been paying off here 
since the days of the late Gus Van 
Schmus, who helped put this spot 
on a paying basis. 

The Hall's biggest asset, aside 
from its institutional name, is its 
ability to put on spectacles. It 
seems to be one of the more profit- 
able forms of the entertainment 
business. As a matter of fact, it’s 
paying off on land and sea around 
New York. The spectacle at the 
Marine Stadium ‘at Jones Beach is 
also hitting sizeable takes. 

In the current show, the Hall 
makes use of one of its most 
unique stage facilities. Nowhere 
else in the variety house is the 
stage able to transport an entire 
symphony orchestra from the pit 
to the rear of the stage. The Hall 
does it with its versatile stage, and 
the customers never fail to be 
amazed at the process. 

The current display is in the 
Hollandish vein. Labeled “Dutch 
Treat,” the new pasfiche is a fine 
mixture of spectacle and variety 
turns that is a likeable combina- 
tion. The Dutch theme provides an 
appropriate Delft Blue windmill 
setting reminiscent of a lot of pot- 
tery. Wooden shoes and_ flowing 
skirts and pantaloons add to the 
picturesqueness of the current ses- 
sion, 

The opening number by the 
Corps de Ballet is a little out of the 
usual line of this group. There’s 
little of the classical that usually 
abounds in the work of this organ- 
ization. Instead it’s a_ sprightly 
terp, simply designed and easily 
absorbed. Marilyn Murphy and 
Milan Timotich do the vocals ex- 
cellently, with Hal Norman, backed 
by the Glee Club, entering the 
scene later. Norman does “Und 
Too Late Shmart” in a pleasing 
manner, but the words seem lost 
in this spot. An unexplained item 
in this bright sequence is the clos- 
ing number, “The Lord’s Prayer.” 
It just didn’t fit in this kind of seg- 
ment. However, Nanci Crompton 
did. She's probably the fastest 
spinner in the business. Her pirou- 
ettes and slight touches of straight 
terping make for an appreciative 
hand here. 

The comedy is by Larry Gris- 
wold. Griswold, previously seen at 
the now stageshowless Roxy, has 
a good line of chatter interspersed 
by tricks on the diving board and 
a trampoline. It’s a solid turn with 
many visual gimmicks and hits a 
solid response. 


Other major outside act is Rob- | 


erto De Vasconcellos, who ghows a 
Polished routine on a highschool 
horse. The broken steps, rhythmic 
Patterns by the nag and intricate 
Maneuvers on the hoof fall on an 
appreciative audience. 

The Rockettes complete the 
Dutch theme with a good precision 
routine. They provide a_ bright 
closer to the proceedings 

The Music Hall symph furnishes 
a Vivid opener with a collection of 
Strauss themes. Raymond Paige 
takes deserved plaudits on his 
batoning, Jose. 


> 
Paramount, Portland 


Portland, Ore., July 22. 
Ph Cornell with Jerry Carr: 
raylords (3), Jerry Fielding Orch 
13). with Peggy Barnett; “Paid 
To Kill” (Lippert). 


The Don Cornell package hit the 
— of the 3,400-seat Paramount 
bk a bang yesterday (21), and 
vaudeu®, for a full “week ‘on a 
one policy before filling 
atone up and down the Coast. 
with en Dick Newton did so well 
rll Louis Armstrong unit 
ot ra months ago that he booked 
indienne outfit, and from all 

Coattons the old record will fall. 
m Sa proves to be the pride 
+S 1 eenagers and adults. Guy 
holds thn. of selling power and 
e hit 'e customers from the time 
off — the spotlight till he begs 
Ol ba ates later. One good bit 
fronithe 
While } 


alling for a size 12 gal 
audience to come onstage 
Ne sings “Size 12.” His ar- 
» Jerry Carr, takes over the 


| **Make ( 
| Serenade’”—number which zoomed 


Steinway for the stint and batons 
the band. 

The Gaylords also slam across 
some of their pop disk tunes. Trio 
adds plenty of comedy to give the 
act a good change of pace. But 
Ronaldi is the center of attraction 
and handles his two partners well. 
= score for 25 minutes to beg 
(8) . 9 t 

Youthful maestro Jerry Fielding 
unfolds some ace arrangements of 
standard tunes as well as some 
outstanding production numbers. 
He works plenty hard with, the 
stick for good listening results. 
Musicmakers look great and are 
well-disciplined for sock band 
work. Fielding also does a nifty 
job of handling the emcee chores. 
Longstemmed beauty Peggy Bar- 
nett comes on for one tune. Orb- 
filling blonde fronts the band well. 

The full 75 minutes of music is 
tied toneras for an interesting 
sesh and moves at a snappy pace. 
Layout was put together by the 
Joe Glaser office. Feve. 

Olympia. Miami 
Miami, July 23. 

Gus Van, Beachcombers & Nat- 
alie (4), Rico Turchetti, Danny 
Drayson, Winnie Hoveler Dancers 
(6), Les Rhode House Orch; 
“Overland Pacific’ (UA). ° 





Lineup showcased this week is 
a smooth-playing bill that contains 
enough plus elements to make for 
healthy boxoffice lure. 

Vet Gus Van heads up the con- 
tingent, setting up his nostalgic 
song-trip down the years and 
working the vein for all values. 


and then gets them to join in a 
community songfest that leaves a 
warm mood. 

The Beachcombers mark up a 
high score on the mitt-meter with 
their harmonics. Blendings are art- 
fully arranged with shadings and 
fluid movements adding to overall 
impact. Three guys and eyefilling 
gal work out stint in showmanly 
fashion with choice of the better 
pops leading to their topper, 
“Hawaiian War Chant.” 

Danny Drayson, missing from 
these parts for a couple of years. 
returns with his standard nackage 
i of eccentric hoofery and falls. He’s 





Mixes the oldies, the dialectics | 


adroit at raising the laughs with) 


|his loose legged routines, ambling 
off to hearty returns. He also takes 
on the emcee chore for a good 
score in that department. 

Rico Turchetti works his guitar 
and assortment of electronic-at- 
tachments ta rising enthusiasim. 
He plucks plenty of music out of 
the instrument with offbeat tonal 
effects to add novelty to a satisfy- 
ing turn. 

Winnie Hoveler dancers, regu- 
lar returnees, offer up their dis- 
ciplined precision-patterns and 
wind solidly when they entice 
patrons on stage for a melange of 
terping. Les Rhode and house orch 
set up the backgrounds in authen- 
tic style. Lary. 





Tivoli. Sydney 

Sydney, July 20. 

Allan Jones, 

Roy Barbour, Margaret Brown, 

Kerry Vaughn, Myrons (2), Chad- 

ells (2), Bouna, Max Blake, Julian 

Somers, Marilyn Smith, Albert 
Fisher Orch. 








David N. Martin, Tivoli loop top- 


“Knights of Laughter.” one of the 
| best revues staged in this keyer. 
| Martin made a quick deal with 
|Allan Jones and put the singer 
|top of the bill two days after his 
arrival in Sydney. Jones scored a 


j 
; 


Palace, N. Y. 

Graysons (2), Bob Whalen, Ben- 
ny Meroff (2), Gehrig & Weismul- 
ler, Sibyl Bowan, Helene Vernon 
Trio, Bud Harris & Mantan More- 
land, Novellos (2), Jo Lombardi 
House Orch; “Silver Lode” (RKO) 
reviewed in Variety May 12, ’54. 





Rate the Palace card this sesh 
as okay hot weather fare. It’s a 
standard -layout with a proper 
blending of comedy, dance and 
acro to please the vaude diehards. 
And for an added fillip there’s vet 
comedienne Sibyl Bowan, who 
wraps it all up into a tidy package. 

It’s been some time since Miss 
Bowan headlined here but she still 
knows her way with a _ Palace 
crowd. Her repertoire of impres- 
sions via voice and garb is slick 
stuff and surefire for building yock 
and mitt approval. Femme pours 
a lot of energy into the turn but 
it’s not wasted. She opens mildly 
with a Carmen Miranda takeoff but 
everything after that. — from a 
bedpan nurse to Eleanor Roosevelt, 
with Bea Lillie thrown in for good 
measure—is sure and effective. 

Almost as amazing as her vocal 
caricatures is her quickchange 
gimmick in view of the aud. With 
a piece of dress material and an 
altered hairdo, she takes on a new 
character. Miss Bowan breaks the 
laugh-rhythm towards the end of 
her stint with an expert carbon 
of a silent screen star trying to 
land a small part in the films 
today. It’s a poignant bit and does 
as well for her as the yock inter- 
ludes. 


who serve as a fine teeoff turn. 
Mixed couple gets a lot of speed 
into twirls and balances and does 
it so that it all looks easy. They’re 
followed by Bob Whalen’s songalog. 
He’s of the Irish tenor school and 
shows up best on “The Loveliest 
Night Of The Year” and the in- 
evitable “Danny Boy.” His c'oser, 
“Happy Wanderer,” is a bit too 
weak for a good getoff. 

Benny Meroff’s comedy antics 
are showcased in the trey. He 
works alone at the start with some 
vintage patter that sounds good 
as he delivers. A shapely femme 
aide (Kathleen McLaughlin) comes 
on midway for a strin-type routine 
as he toots a flock of weird instru- 
ments. She later acts as his patter 


tive stems makes chatter super- 
fluous. However, Meroff manages 
to make it all a pleasant fun sesh. 

Gehrig & Weissmuller, a _ re- 
freshing boy and girl dance duo, 
are slotted in the fourth position. 
They're attractive youngsters who 


!know how to step with style. 


Against the melodic line of 
“Laura,” they go through some 
interpretive capers and then segue 





| berance. 


Harry Jacobson, | 


The Helene Vernon Trio, batting 
sixth, follows Miss Bowan. This is 


holds .up_ well. Petite 
Vernon is assisted by two stalwarts 
‘who whip her around the air as if 
she was a medicine ball. 


| breathtaking stuff here. 


Negro comics Bud Harris & 


| Mantan Moreland come up in the 


per, looks to have a smash hit with | 


} some nifty balancing capers. Man, | 


‘solid hit on his debut (14) and | 


had a vacked house yelling for 


| more. Singer won them quickly | 


lwith “A Song in My Heart.” “Love 
\Is Here to Stay,” “Pianoroll Blues,” 
Believe.” “The Donkey 


him to popularitv—begging off with 


'a couple of additional pop tunes. | 


30 minutes. 
good b.o. draw here. 

Harry Jacobson, BBC pianist and 
longtime associated with Florence 
Desmond, goes over big, closing 
the first half with a nifty routine 
of classical and pop numbers. 


femme, scores nicely as show’s 
emcee. Gal makes quite an eyefull 
for the payees. 

Comedy is strictly British, with 
Roy Barbour, seen here in “Zip 


in quick sketches. Comedian gets 
plenty of laffs. 


socks over with a_ well-planned 
routine. The Chadwells, acrobats, 
work swiftly to top returns, and the 
Myrons, balancers, are over to 
solid applause. 

Producer Ralton James has done 
a tiptop job and never lets the 
show flag from overture to the exit 
march. Ronnie Hay has given his 
eye-pleasing ballet several smartly- 
paced routines, and the costumes 
set a high standard for apes "ia 





fargaret Brown, U.S. dancer, | 
ase | Artists Theatre must have figured 


Jones worked at top pressure for | 
He should prove a 


Kerry Vaughn, goodlooking USS. | 


next-to-closing niche. Their patter 
has been tried and tested over the 


vears but their vet savvy helps ’em | 


get away with it. Their gabfest is 
interlarded with some _ crooning, 
'hoofing and keyboarding. It’s a 
p'easant outing if not taken too 
seriousliv. 

The Novellos close shop with a 


woman and dog split honors on 
such assorted tricks as climbing 
up and down an_ unsupported 
Jadder, trapeze twists and fast 
juceling. 


Jo Lombardi cuts the show with 


his usual care. Gros. 


United Artists. L. A. 
Los Angeles, July 23. 


Tex Williams, Bell Sisters, Nancy | 


Wible & Candy. Shuaq_ Fisher, 
Jymme Shore, Homer Garrett & 
Y-Knot Twirlers (8), Jimmie Wide- 
ner, Warren Penniman, George 
Rambu. Bob Morgan, Dickie Phil- 
lips; “Down Laredo Way” (Rep). 


Bevond Broadway to, the east 





‘lies L.A.’s richest payroll sector 


and more rooftop antennas than 


'any other section of town. 'relevi- 


Goes a Million,” working smoothly | 


sion stations slant their shows that- 
awav for this fiscal reason. Tex 
Williams and his band of enter- 


lf{ainers are tv favorits on the east 


cide and Bob Helm of the United 


that if any stage attraction at his 


norma! filmery will route traffic to | 
the toll gate, Tex and his waddies | 


are worth the gamble. 

For the aficionados of the square 
dance, hoedown and sundry other 
divertissements, this is their prime 
cut. Thev’re as expert as they come 
in this form of corral capers and 
everything that passes his emcee- 


ine for the show’s one hour, 20 | slowly, 


jminutes is high on the country 


The Graysons are an adagio duo 


foil but her briefie garb and attrac- | 


into a fiash country-styled hoedown | 
that has plenty of pep and exu-| 


another adagio-type turn but it! 
Helene , 


Some | 


beat: Singers, eomics, instrument- 


alists and dancers pour out their 
specialized talents with plenty of 
verve and volume, and for an added 
novelty the square dance is done 
in phosphorescence to dazzling ef- 
fect. Geetars are wired for dis- 
tance and at times the bedlam 
created drowns out the-ether in- 
struments and whoever may be 
wailing. 

Williams floors an aggregation of 
22 and that includes the stringers. 
Featured on the party line are the 
Bell Sisters, who harmonize pleas- 
antly with their jump style. Like 
almost everyone else on the show 
they plug their records, and as if 
to prove they're somebodies in 
show biz they use special material 
and sing about themselves. Jymme 
Shore, all of 11, is a_ talented 


like a comer. Nancy Wible and her 


been around on the tubes long 


poses an occasional song and quip 
to help along such funsters as Shug 
Fisher. Homer Garrett and his Y- 
Knot Twirlers handle the choreo 
(“we con’t allow that here’), Jim- 
mie Widener does the wailing and 
Dickie Phillips saws on the fiddle 
like he’s sawing down the old pine 
tree. 

On the screen is “Down Laredo 
Way,” and Rex Allen, the star, will 
be on hand to give the hands a 
hand. Helm. 











Transoceanic TV 
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fectiveness of our information pro- 
grams with respect to the prompt 
development of techniques, meth- 
ods, and programs for greatly ex- 
panded and far more effective op- 
erations in this vital area of 
foreign policy through the use of 
| foreign telecommunications. 

| Creation of the-Commission was 
prompted by the President’s State 
|of the Union message to Congress 
{last year which included a recom- 
/mendation “to make more effective 
jall activities related to interna- 
| tional information.” 





| Congressional action on the bill. 
| Chairman Alexander Wiley (R- 
| Wis.) of the Senate Foreign Rela- 
, tions Committee told the Senate 
| Friday (23), will contribute “very 
| significantly” to the attainment of 
international tv. 


| “Through the miracle of re- 
| gional and possibly global transmit- 
| tal of films and ‘live’ pictures,” 
said Wilev, “into homes, offices. 
factories, farms and public squares 
| throughout the world, mankind is 
offered a golden opportunity of 
unlimited horizons. It is an oppor- 
tunity to help improve standards 
of living—to stimulate education 
and culture—to improve trade, to 
increase understanding—and _ to 
spread the truth concerning the 
epic battle of the forces of the 
free world against Communist dic- 
tatorship.” 

. While there is a multitude of 
‘technical problems to be overcome 
iin realizing the potentialities of 
world television, Wiley added, as 
well as financial and language dif- 
ficulties, nevertheless “it is clear 
‘that with ingenuity, with enter- 
| prise, with diligence there is not 
one of these problems which can- 
not be and will not be overcome 
successfully.” 


Vidpix Reach 
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distribute the items in a manner 
most beneficial to him. 

Another must is never to take 
free ticups. For example, if a spon- 
sor has an adventure show syndi- 
cated nationally, it’s considered as 
a good idea to tie up with a 
branded luggage concern, such as 
Oshkosh. However, should a de- 
partment store want to buy the 
program, it may nix the sale be- 
cause it is the local outlet for a 
rival travel bag concern. Again, 
why should Oshkosh buy a show 
when it can get free plugs and 
space merely by tieins. The same 
‘reason holds true for not taking 
free merchandise from a manufac- 
turer. 

So far. business of tele premi- 
| ums is still in its infancy. Business 
hasn't developed to tremendous 
levels because filmmakers and 
/sponsors haven't yet learned all 
‘the benefits and pitfalls of the 
‘premium business. They're going 
| but it’s expected to be a 
fullscale operation before long. | 


youngstef with a song and looks! 


dummy, Candy, would do better | 
with better material. Williams has | 


enough to warrant only ‘the pass- | 
ing mention that he keeps the show | 
moving at a brisk clip and inter- | 








Int'l Legit 
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Paris. It also gave several theatres 
extra playing time, and held a 
|/more comprehensive theatre list 
"open to visitors at a time when 
/most legit takes its summer hiatus 
/and makes for the road. 

| The Sarah Bernhardt Theatre, 


; 


;under aegis of A. M. Julien, was 


{the main seat of the fest and 
| housed all the visiting players. Va- 
‘rious engagements went from 
| three to six days. Three most suc- 
cessful plays were the Italo ver- 
sion of Edmond Rostand’s “Cyrano 
De Bergerac,” the Cyril Cusack Co. 
rendition of J. M. Synge’s “Play- 
boy of The Western World” and 
Berthold Brechta’s East German 
Theatre rep of his “Mutter Cour- 
age,” with runnersup the West 
German Schiller Theatre’ with 
“The Castle” by Franz Kafka, 
Henry Sherek’s production of T.S. 
Eliot’s “The Confidential Clerk,” 
Israel’s Habimah Theatre rendi- 
tion of “Le Golem” and a sleeper 
in Yugoslavia’s “Uncle Maroje.” 
Denmark’s rendition of the French 
classic, “Le Cid,” was also appre- 
ciated. 

Fest is the brainchild of Juien 
and was conceived in a record time 
of two months prior to commence- 
ment June 10. The City of Paris 
allotted $60,000 and the fest paid 
,all expenses, except travel, for all 
the foreign troupes. However, all 
receipts were turned over to the 
companies. Young French troupes 
received subsidies for mounting 
plays, and others, coming from the 
provinces, were given’ theatre 
space. This will become a yearly 
affair. Next year, management in- 
tends creating an _ International 
Dramatic Cup for the outstanding 
theatrical presentation. There will 
be more discrimination and the 
outstanding theatrical companies 
and offerings will be scoutg¢d and 
invited beforehand. It is hoped 
that the U.S., Russia, China and 
Japan will be among those present 
next year. 

Fest committee also hopes to 
cut down the list next year to a 
top 10, and assured of a return en- 
gagement are Italy, East and West 
Germany, England, Ireland and 
Yugoslavia. Fest was disappointed 
by average display of young Gallic 
troupes, and next year will have 
special shows mounted for the fest 
plus the best of the state-subsid- 
ized houses. 


Most overwhelming show was 
the East German presentation of 
Berthold Brecht’s “Mutter Cour- 
age” by the Berliner Ensemble 
group, presenting the actress Helen 
Weigel. First-night ovation lasted 
20 minutes as a tribute to the per- 
fection of theatre and plying, as 
this vast allegoric fresco of man 
and war played itself in the best 
‘traditions of theatre. 

One of the fest’s drawbacks, of 
course, was the language problem, 
with many crix throwing up their 
hands at trying to understand and 
adequately review the welter of 
lingos tossed at them in the pe- 
riod of seven weeks. A more com- 
prehensive text outline for the 
press would have helped matters. 
Another innovation, brought in at 
the Comedie Des Champs Elysees 
Theatre this year, using wireless 
earphones to get the text while 
the play was going on in one’s own 
lingo would also help matters. 
Small hand held receivers might 
well give crix and patrons the 
proper lingo without losing the 
original tones and delivery. All this 
is being taken into consideration 
by fest prexies Julien and. Claude 
Planson. 
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all eternity. They are a weak col- 
laborator, a nymphomaniac and a 
lesbian. Maurice Chevalier in 
“V'Avais Sept Filles” (‘I Had 
Seven Daughters”), plays an old 
roue who passes off his young 
girl friends as his daughters. 

In addition, there are the more 
ofibeat romantico aspects of other 
days. Many noble courtesans ap- 
pear again with Martine Carol as 
Emile Zola streetwalker, “Nana,” 
and also as “Madame Du Barry”; 
Maria Felix as “La Belle Ortero”; 
Ludmilla Tcherina as “Lola Mon- 
tez”: and Dawn Addams as Lady 
De Winter in “Le Comte De Bra- 
gelone.’” Sacha Guitry also recre- 
ates a batch of the naughty ladies 
iin his epic pic “Napoleon.” 





wh 
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VARIETY BILLS 


WEEK OF JULY 28 


whether full o 


Numerals in connection with bills below Indicate opening day of show 


r split week 


Letter in parentheses indicates circuit. (1) Independent; (L) 
(P) Paramount; (R) RKO; (S) Stoll; (T) Tivoli; (Ww) 


Loew; (M) Moss) 
Warner 








NEW YORK CITY 
Music Hall (1) 29 
Corps de Ballet 
Marilyn Murphy 
Milan Timotich 
Larry Griswold 
Giee Club 
Rockettes 
Sym Ore 

Palace (R) 30 
Mombo Aces 
Ross & La Pierre 





Edwards Bros Garcias 

Mac & Lorraine Bob Karl 

3 Guys & Doll Roy Benson 
AUSTRALIA 


MELBOURNE 
Tivoli (T) 26 
Buck Warren Co 


Warren Latona 
Sparks 
Dagenham Girl 
Pipers 
Maxwells 
O’Hagan & Stead 
Rudi Grasl 
Johnny “Rubber- 


face” Craig 
Edith Crocker Co 
Ron Parry 
Gloria Dawn 
Frank Cleary 
David Sterle 
David Hamilton 
Judd Lane 
Adorables 

SYDNEY 


Tivoli (T) 26 
Roy Barbour 


Eddie White 
2 to fill 
CHICAGO 


Chicago (P) 30 
Diosa Costello Co 
Crew Cuts 
2 to fill 

MIAMI 


Olympia (P) 28 
Kirby Stone 4 
Judy Johnson 


Tony Fontane 
Julian Somers 
Kerry Vaughn 
David Edie 

John Bluthal 
Max Blake 

Choral Group 
Dancing Boys 
Dancing Girls 
Mai’s Thea (T) 26 


3 Daresco | 
Charly Wood Co 
Frank Cook & J 
Guus Brox & M 
Chevalier Bros 

G Nelson & C 
Norman Vaughan 
Bernice Vaughan 
Renita Kramer 
Sonya Corbeau 
Bert Duke 

Joy Horsburgh 
Dorothy Hall 








Harry Jacobs wl Girls 
Myrons Dancing Boys 
Margaret Brown Ballet 
Mike Joe & Coco | Capital Thea (¥) 22 
Bouna Vienna Boys Choir 
BRITAIN 

ASTON Jan Harding 
Hippodrome (i) 26 | Al Sjaw 
Danny O’Dea Burke & Kovac 
Conrad Vince Accordionaires 
Frank'!yns Blandish 


Goya 3 


BIRMINGHAM 
Hippodrome (M) 26 
Al Martino 
J & J Bentley 
Iris Sadler 
Tommy Dale 
Welter Niblo? 
Owen McGiveney 
Valento 

BLACKPOOL 
Opera House (I) 26 
Jimmy dwards 
Tony Hancock 
Joan Turner 
Bassi 3 
Lucienne 
Bob & Astor 
Eliane & Rodolphe 
Kathryn Moore 
Monte Norman 
Corps de Ballet 
20 Tiller Girls 

Palace (I) 26 
Webster Booth 
Anne Ziegler 
Tommy Jover Co 
Ruddy Bolly Co 


10 Beauties 

FINSBURY PARK 
Empire (M) 26 . 

Starlets 

Teddy Johnson 

Pea Carr 

Albert Sturm 

Benny Hill 

Bill 7Finch 

C Warren & J 

Brian Andro 

GRANADA 

East Ham (1) 26 

Wonder Wheelers 

Bunty St Clare 


Freddie Bamberger 
Walt Petz 

Joan Mann 

Bobby Collins 

. PORTSMOUTH 
Thea Royal (M) 26 
Beverley Sis 
Skylons 

Clayton & Ward 
Reg Russell & S 
Morecambe & Wise 


Maurice French Co} 


Courtneys 

Tommy Fields 
SHEFFIELD 
Empire (M) 26 

3 Henrys 

Alma Cogan 

Mayfairs 

Michael Bentine 

Hackford & Doyle 

M Mitchell Ore 

Jolly & Co 

Bobby Wright & M 
SUNDERLAND 
Empire (M) 26 

Josef Locke 

Renee Symott 


S & Paui Kaye 

Frances Duncan 

Joe King 

Jose Moreno Co 

Chris Sands 

Freddie Harris Co 

SWANSEA 

Empire (M) 26 

Raynes & Osborne 

Gary Miller 

Mary Priestman 

Bonar Colleano 

G Grossetto & G 

Don Phillipe & M 

Johnson Lark 

Manning & Lea 

WOLVERHAMPTON 

Hippodrome (i) 26 

George Beck 

Bob Gray 

Shirley 

Tonk Girls 


YOR 
Empire (i) 26 
Ted Lune 





Valerie Joy 
Tony Vaughan 





_— 


Cabaret Bills 





NEw YORK CITY 


Basin St 
Benny Goodman 

Blue Ange 
Jonathan Winter 
Martha Davis 
Calvin Ponder 
Stan Freeman 
Trude Adams 
Bart Howard 
Jimmy Lyons Trio 
Leo De Lyon 

Bon Soir 
Jimmie Daniels 
Mae Barnes 
Charlotte Rae 
Jimmy Komack 
Norene Tate 
Three Flames 

Copacawans 
Al Bernie 
Dolores Hawkins 
Delta Rhythm Boys 
Ramona Lang 
M Durso C-c 
frank Marti Ore 

Drift Inn 
Cedrone & Mitchell 
Ruby Hill 
Ray Hartley 
No. | Fifth Ave 
Bob Downey 
Haroijd Fonville 





Dave & Maureen 
Hargreaves & R 
Metropolitan (1) 26 | 
Carroll Levis j 
Violet Pretty 


Barry Took 
GLASGOW 
Empire (M) 26 
Guy Mitchell 
Hayden & Day 
Len Marten 
Ray Alan & § 
Clifford Stanton 
Stevil Sis 





Eddie Arnold 
Ref & Julian 


Morgan & Manning 
Roy Lester 
Tower Circus (i) 26 


C Cairoli & Paul 
Knies Animals 


August Natsch 

3 Craddocks 
Vivian & Tassi 
Knies R Horses 

2 Cherks 

Harold Gautier Co 
Fattini 

4 Ramses 

Douglas Kossmayer 
3 Petroffs 

George Ruzsa 

7 Exgles 

2 Ressos 

10 Beer Barrel P 
Little Jimmy 
Jimmy Scott 


W G Pavillion (1) 26 
Terry Thomas 
David Whitfield 
Stella Moray 
Freddie Frinton 
3 Najas 
Cycling Brockways 
F Langford Co 
Herbart Walton 
Sonnie Willis 
12 Holidaymakers 
BOSCOMBE 
Hippodrome (i) 26 
Jack Haig 
Mary Harkness 
Eric Williams 
Patricia Soleil 
Musical Elliotts 
Dowsey 


Hippodre w? (M) 26 
Mux Bygraves 
Nitwits 

Jovee Golding 

K Feather 


Virginia Vernon 
Shirley Hepburn 
BRISTOL 
Empire (1) 26 
Jill Manners 
Gaye & Van 
Meltones 
Danny O’Dare 
Our Girls 
Hippodrome (S) 26 
Joe Church 
Eddie Cordon & M 
Peggy Desmond 
Alsin Distor Co 
2 Sterlings 
Fred Atkins 
CARDIFF 
New Theatre (S) 26 
G H Elliott 
Morris & Cowley 
Ken Frith 
Olga Varona 
R & C Wiast 
CHISWICK 
Empire (S) 26 
Benny Lee 
Robin Richmond 
Ken Wilson 
Grahem Bros 
Michels 
Alec Pleon 
Brazilianos Dogs 
CHELSEA 
Palace (i) 26 
Jimmy Mac 


| Vera Cody Co 
Walthon & D 

j HACKNEY 

1 Empire (S) 26 

| David Nixon 

| Harry Dawson 
Karen Greer 

| Billy Russell 

| Roger Carne 
Mooney & King 

Mongadors 

|Dorothy Reid & M 

| Jimmy Kidd & J 

| LEEDS 


| Emovire “**) 2% 
,Lee Youngsters 
Archfe Lewis 
|Connor & Drake 
Betty Driver 
Angelos 
George Martin 
Clifford Guest 
Gold & Cordell 
LEICESTER 
Palace (S) 26 
Alan Alan 
Tom Jacobsen Co 
Mikowskis 
Gareias 
4 Kelroys 
Joan & Ernest 
Denvers 
Ladd West 
;Sam Rogers 
Reggie Dennis 
LIVERPOOL 
_Empire (M) 26 
Lita Roza 
|Denis Bros & J 
Max Bacon 
Arthur Hanes 
Dargie 4 
Cingalee 
Woods & Jarrett 
Authors & Swinson 
MANCHESTER 
Hippodrome (S) 26 
Isey Bonn 
Michael Miles 
Jack Watson 
4 Ramblers 
Billy Thorburn 
2 Pirates 
Wheelers 
Les Traverses 
NEWCASTLE 
Empire (M) 26 
Billy Cotton Orc 
Valettos 
Rolf Hansen 
| Alan Rowe 
|A Berge Co 
| Harry Worth 
Shipway Twins 
NORTHAMPTON 
New (1) 26 
Wilton Family 
Angelina 
Amar & Alana 
Paris Lovelies 
ORWICH 








Denise Vane 

Dick Montague 

Penny Lee 

Dick & Raymond 

Baron Gaye & B 

3 Georginas 

Press Lovelies 
NOTTINGHAM 
Empire (M) 26 

Jackson 

Bow & Darnel 

Al Koran 

Syd Amoy 


| Louis 


Hippodrome (1) 26 | 


Hazel Webster 
Old Roumantan 

Sadie Banks 

Joe LaPorte Ore 


2 Mazurs | D’Aauila Orc 


Hotel Astor 


| Sammy Kaye Ore 


Hotel Mew Yorker 
Ed & Wilma Leary 
'o Barnum 

Steve Kisley Ore 
Dee Drummond 
Trank Sonell 





Whalebone Willie 
Lady Jamaica 
Princess Orelia 
Lord Carlton 


| Lady Trinidad 


D’Lacy Quartet 
Blue Note 

Armstrong 

| Velma Middleton - 


Hotel Pk Sheraton 
Milt Herth Trio 
Joan Bishop 
Hotel Roosevelt 
Lenny Herman Orc 
Hotel 


Vincent Lopez Ore 
tatin Quarter 

Bernard Bros 

Szonys 

Jane Morgan 

7 Ashtons 

Ralph Young 

Piroska 

Art Waner Ore 

B Harlowe Orc 
Versaiiies 

‘Nice To See You’ 
DeWitt 


Don Liverto 

Lou Nelson 
Dorothy Keller 
Patti Ross 

Linda Lombard 
Margy Duncan 
Paula Stewart 
Carol Ohmart 
Salvatore Gioe Ore 
Panchito Ore 


Villace Barn 
Vickie Barry 
Joel Shaw Ore 
Dale & Mullen 
Joe Furst 
Piute Pete 
Rachel Ellen 

Waldorf-Astoria 
Perez Prado Ore 
Mischa Borr Ore 
Village Vanguard 
Rebert Clary 
C Williams Trio 





CHICAGO 

Black Orchid Chez Paree 
Felicia Sanders Ann Sothern & 
Dr Arthur Ellen Escorts (5) 
| Stan Wilson Shecky Green 
;R Kerpays Due a Krofit 

Blue Angel "arnon Ore 
| Som a Rodriquez Rhumba 


Edgewater Beach 

| Marguerite Piazza 

| Di Gitanos 

|D Hild Ders 

|D LaSalle Ore 
Patmer House 

Dorothy Shay 

Darvas & Julia 

{Charlie Fisk Ore 





| LOS ANGELES 


Ambassador Hotel 


‘Los Chavales’ de 
| Espana 

, Brandwynne Ore 
Bend Box 
| Billy Gray 


Leo Diamond 
Dorothy Claire 
Nicco & Barba 
| Larry Green Trio 
| Bar of Music 
| Dwight Fiske 
| Odette Myrtil 
| Dick Hazard Ore 
Biltmore Hotel 
| Weire Bros (3) 
Allan & Ashton 
| Bob Douglas 
| Hal Derwin Ore 
Ciro’s 
Sophie Tucker 


Bar of Music 
Bill Jordan 
Hal Fisher 
Harvey Bell 
Beth Challis 
Gina Valénta 
Ethel Davis 
Fred Thompson 
Beachcomber 
Martha Raye 
| Novelites (3) 
| George DeWitt 
|Condos & Brandow 
|; Len Dawson Ore 
| Clover Ciub 
| Lillian Roth 
(Charlie Carlisle 
Ted Lawrie 
Marilyn Hightower 
Tony Lopez Orc 
Selma Marlowe Line 
| Woody Woo lbury 
Five O’Ciock 
| Belle Barth 
Dick Hall 
Don Ostro Ore 
La Vie En Rose 
Pat Morrissey 
Tommy Miles Ore 
Leon & Eddie's 
Lois De Fee 
Lynn Star 
Rose Ann 
Rita Marlow 
Charlotte Waters 
Di Lido Hotel 








“Sony x yne 
David Evans 





Ragoildi Bros 


Cyclo Bros 


Sammy Walsh 
Martin and Maio 
Freddy Calo Orc 


Dick Stabile Orc 
Bobby Ramos Ore 
Chariey Foy’s 

Dave Barry 
Ann McCormack 
J Black Orc 
Mocambo 
Eartha Kitt 
Paul Hebert Ore 
Moulin Rouge 


Rudy Cardenas 
DeCastro Sis (3) 
B Minevitch H R 


Barbettes (5) 
Gina Genardi 
Fluff Chariton 
Bob Snyder Ore 
Statier Hotel 
Celeste Holm 





Nautilus Hotel 
Fran Warren 
Eddie Snyder 
Antone & Ina 
Sid Stanley Ore 

Place Pigalle 
Weneni ° 

» Litico & Ma 
Sandra ario 
uban Sugar G 
Hilda g Girls 
Fansto Curbello Orc 
| Sans Souci Hote. 
Joel Grey 
Sacasas Ore 
Ann Herman Ders 

Anne Barnett 

Saxony Hotel 
Billy Gilbert 
Beachcomber (5) 
Tano & Dee 
Nirva 
Mandy Campo Orc 
Johnny Silvers Ore 

Roney Plaza 


Johnny Pineapple 
Hawaian Rev 
Vagabonds 
“Stars On Ice” 
Mary Jane Lawson 
Johnny Flanagan 
Forrest & Reed 
Two Adams & Eve 
Jimmy Shaw 
Bea Lumien 
Calypso Eddie 
Frank Linale 





Ore 


Chiquita & Johnson 


Flamingo El Cortez 
ar ~~" Luxor Gali Gali 
an i 
Silver Slipper Golden Nugget 
Sally Rand Bonnie Baker 
Hank Henry Sands 


|The Appletons 


j 
| 


| 





Sparky Kaye Frances Langford 
| Bill Willard Et! Rancho Vegas 
Jimmie Cavanaugh | Joe E Lewis 
Desert Inn Gloria De Haven 
Palladium Revue RE ay ~ abn 
Sehere Phil Foster B 
Mae West + pin 
Ralph Curtis 
Last Frontier Patio 
Herb Shriner 4 
Lisa Kirk Dinah Washington 
RENO 
Stateline - — . 
i eggy Lee 
Ted Lewis, Rev Marquis Family 
Mapes gon 4 gy mee 
, Kent Bill Cliffor re 
Li st Cys 4 LAKE TAHOE 
D Arden Dancers Cal-Neva 
Eddie Fitzpatrick | Harold Stern 
ore Tara Summers 


‘Many committees approving book- 


LAS VEGAS, NEVADA 


Eve Marley Sam Levensdn 





Don Arden Dancers 
New Golden Matty Malneck Orc 

Four Tunes Cal-Vada 

Yonely Nat Cole 

Bud & Cece Ike Carpenter Orc 





Golden Girls Stateline 
Will Osborne orc Ted Lewis 
HAVANA 
My atmartre a Tyeetee 
e pana Org 
Benny Moore Celia Cruz 
G A Guedes Rene & C Delaine 


Mano Lopez 
Marta & Alexander 


Rita Montaner 
Leopoldo Fer. .dez 


Mimi Cal Paulina Alvarez 
Chino Wong Bertica & Rolando 
Matamoros T. - Orlando de la Rosa 
Nancy Renny Kiko Gonsalves 
Sonia Caleepo A Romeu Orq 





Senen Suarez Orq 
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switches result. Part of the scarci- 
ty will be taken care of by imports 
from Europe of acts and faces new 
to American audiences. The book- 
ers say that they will be able to get 
a sizable portion of eligible acts 
into the U. S. by the time the fair 
season starts late August, to pro- 
vide a sufficient number of turns. 
The McCarran-Walters Immigra- 
tion Act, while slowing up the im- 
ports, has made early application 
necessary and therefore prelimi- 
nary investigations may be com- 
pleted in time for visas to be 
granted by the start of the fair sea- 
son. . 

In keeping with the new concept 
of entertainment, fair committees 
will also make up for the void left 
by the vacating of many thrill acts 
by switching to standard turns. 


Alonso Ballet 











ers’ submissions will select stand- 
ard and better-known talent of all 


MARION POWERS 
Songs 

22 Mins. : 

Hotel Barclay, Toronto 

Breaking in a new act here at 
which she gets away from her for- 
mer romantic song-styling, Marion 
Powers has switched to a singing 
comedienne that is lustily unusual 
and shoulé see her swiftly going 
places. Now spurning the shoul- 
der-length curls and the feminine 
frills of romantic girl singers, Miss 
Powers emerges aS a ‘bosomy 
brunet, with a Julius Caesar hair- 
cut, and her black velvet gown ac- 
centing her physical attributes. 
Away from sweet-girl ballads, Miss 
Powers has hit on the device of 
doing a series of songs identified 
with male singers. Thus, in one 
songalog, she does a lusty strut 
style of Harry Richman’s “Puttin 
on the Ritz,” Benny Fields’ ‘“Mel- 
ancholy Baby” and a rousing ver- 
sion of Jolson’s “Rockabye Baby,” 
all to a terrific customer ovation 
when caught. 

Her Helen Morgan medley, with 
her own arrangements of “My Bill” 
and “Can’t Help Lovin’ That Man,” 
evidences a lot of disciplined 
sotto voce in her voice. “Enjoy 
Yourself’ opener and her later 
“Pizza Pie,” in shout-style Italian 
dialect (written specially for her by 
Harry Brent) and “Cumanchero” 
round it out. ’ McStay. 


PRYDE & DAY 
Juggling, unicycle 

18 Mins. 

Bellevue Casino, Montreal 

The combined juggling talents 
of Pryde & Day make a cincheroo 
offering for Harry Holmok’s lavish 
Bellevue Casino revue. With Pryde 
opening and carrying act for great- 
er part of 18-minute stint, the pa- 
trons are treated to a solid exhibi- 
tion of Indian club téssing and 
juggling well out of the average 
slot. 

Duo are just short of medium 
height. Femme half of act-is a 
looker and makes good foil for the 
minor comedics between routines. 
Payoff with Pryde riding a unicycle 
wildly around the floor while jug- 
gling the clubs picks up hefty re- 
ception from payees. ; 

General pacing is fine and the 
introduction of gal into perform- 
ance near closing is a good break 
and boosts overall effect. A patter 
session at end of act with male tell- 
ing a series of beaten-up gags 
seems like nothing more than a 





kinds. Talking comedy acts, at one 
time considered taboo for fair} 
work, are now being used widely | 


_on many programs. | 
| 


Bookers anticipate the forthcom- 


‘ing season will maintain the level | 


| ness will be as stable as ever. 


| 
} 


| 


Tony Gentry Circus 


of ‘previous years. Talent budgets | 
are about the same and indications | 
point to the fact that the fair busi- | 








' 


Rubirosa 


aaa Continued from page | eee 





the script called for him to portray 
a bigtime western gambler back in 
the 1880s, before Rubirosa was 
born. 

As a foreigner, in this country on 
a visitor’s visa, he asked for a work 
permit under a clause in Immigra- 
tion rules waich provides that a 
permit can be granted to a person 
cf “distinguished merit and ability 


time killer for present bill and 


hurts impact of previous talent 
show. 
Team is ideal for vaude-type 


rooms and variety tv productions. 
r Newt. 


FLOYD & MARIANNA 
Dance 


| 15 Mins. 
| Fairmont Hotel, San Francisco 


Floyd & Marianna are a husband 
; and, wife team of modern dancers 
with a fresh approach certain to 
score effectively on the hotel and 
{top nitery circuit where their 
youth, spirit and out-of-the-ordi- 
nary choreography will contrast, 
to their benefit, with the older, 
standard acts. 

Both are well groomed, lithe and 
| personable. Their dances range 
|from a satirical pantomine of 
|‘When I Take My Sugar to Tea” 
|to a lively modern, non-classical 
| ballet turn on Leroy Anderson's 
| instrumental standard, “Jazz Piz- 
| zicato.”” Each number is queued to 


| 
| 
j 
| 


| being employed on a temporary |a familiar melody including a cou- 


Skinnay Ennis Ore | Service by several Hollywood ac- 


MIAMI-MIAMI BEACH 


| 
| 
| 


| 


| Guild, 





work of exceptional nature.” 
Protests against the permit were 
telephoned to the Immigration 


ters. One of them admitted that 
Rubirosa definitely is a person of 
“distinguished merit and ability 
employed on a temporary work of 
an exceptional nature.” But, he 
added, the “temporary work of an 
exceptional nature” had nothing to 
do with film acting. 
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ciations with groups which later, to 
their dismay, were listed as Red 
Fronts, Estabrook’s statements 
were challenged by Ed Gibbon, 
publisher of an anti-Communist 
pamphlet, who was told to give 
evidence under oath if he had any 
information of importance. Esta- 
brook said if committee wanted to 
get Reds out of “Screen Writers 
start with employers be- 
cause once they (writers) are hired 
they are in Guild automatically.” 
Witnesses appeared at own request 
to clear their names. More will be 








| ple from recent pop hits, “Kiss of 
|Fire” and “Song of the Moulin 
| Rouge.” They have effective acro- 
batic bits and work to a good cli- 
max. Marianna, a standout looker, 
is displayed effectively in peasant 
|skirt and blouse with Floyd, crew 
|cut, in Apache shirt and trousers. 
They get a strong mitt for every 
turn. Rafe. 





|FRANKLIN & ASTRID 
Adagio 

12 Mins. 

Bellevue Casino, Montreal 

Franklin & Astrid offer standard 
adagio and balancing routines with 
a polish that makes them a cinch 
act for any visual medium. Much 
of appearance and freshness of 
team is due to femme half who is 
attractive, of good figure and an 
effortless performer. 

Couple make entrance in flashy 
white Spanish cosiumes with se- 
quined sombreros and girl in long 
white skirt. Costume gives way to 
a brief outfit displaying neat gams 
and then duo go into balancing ses- 
sions. Mild attempts at comedy 
between offerings need sharpening 
for more definite effect but preci- 
sion and smoothness of overall 
movements overcome this slight 





heard today (Tues.), 


fault and garner okay mitting 
from customers. Newt. 








The Hungry i, San Francisco 

Although this young L.A. comic 
did an overlong turn the night the 
show was caught, the audience ate 
it up and he could have stayed on 
longer. Working in an open shirt 
and a cashmere sweater, the ulti- 
mate in casualness, Sahl turns on 
a facile mind to comment on the 
local, national and international 
scene, everyday quirks of society 
and the news-of-the-day. He works 
with no props but the morning 
paper, leans heavily on _ political 
barbs with a liberal tinge, and is 
overstrong on working in psychi- 
atric terminology in his patter. dis 
act scores trig! in a_ sophisti- 
cated bistro like this one where he 
has been adopted by the avante 
garde social and artistic set. 

His mind is basically so hip to 
the frailities of modern civilization 
that he should be able to broaden 
his material to please a less sophis- 
ticated audience. His “do it your- 
self” bit and his foreign car and 
modern architecture takeoffs are 
funny in any setting. As he stands 
now he should be a natural for the 
smarter New York or Chicago 
boites, especially those with a 
sophisticated slant as Blue Angel 
and Le Ruban Bleu. Rafe. 





THE MAXWELLS (2) 


Comedy-Acro 

Pca Pari 

L’Olympia, Paris ; 
A pair otf whitefaced, hick- 


dressed comics go through a slow 
motion acro-balancing stint that 
works up chuckles in its precision 
and deadpan masking of solid acro- 
batics. Uncanny slow style does 
nothing to make this lag as they 
twist and turn in spceded-up, film 
fashion to make this @xpert stint 
a fine entry for U.S. revues, 
niteries or other vauders. They are 
in for big applause here. Mosk. 





Chromed Pennies 
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very pennies as change and had 
them drop *em in what he called 
the “Wagner” bottle. He also asked 
other exhibs to join the fun, but 
they didn’t go for the idea. 

One day, Greene got a visit from 
Treasury Secret Service agents. 
They told him that, under a 1761 
law, it was illegal to tamper with 
the coin since chrome-plating them 
added to their weight. Greene was 
to turn in ali of his pennies. By 
that time, the hapless theatreowner 
had only 12,000 pennies left. 

Suddenly ‘realizing his predica- 
ment, he offered two regular pen- 
nies for each chrome-plated one. 
That’s where the neighborhood 
kids with their chemistry sets got 
into the act. “Fake” chrome pen- 
nies started turning up in massive 
numbers, forcing Greene to run a 
trailer addressed to “Fathers of 
Junior Couterfeiters.” 

“We beg you to assert your par- 
ental authority on the chemistry 
genius in your family,” the trailer 
read in part. “Pul-e-e-ze tell your 
boys to stop producing synthetic 
chome-plated pennies. This is 
against the law, besides being a 
source of great annoyance to us.” 

It ended up by exhorting fathers 
to “Show Mom how firm you can 
be!” 

Gradually, the chrome - plated 
coins started flowing back to the 
theatre. And that’s where Greene 
made another mistake. Instead of 
—as ordered—dumping the pen- 
nies into sacks and lugging them 
down to the Bureau of Internal 
Revenue, he had them “stripped” 
(de-chromed). Once again, the Gov- 
ernment men frowned. And the 
unhappy Greene became even. un- 
happier. 

About that time, too, the press 
began to take a solicitous interest 
in his stunt. Life shot a lot of pic- 
tures and the wire services hound- 
ed him for statements. Greene's 
brainchild was bearing the wrong 
kind of dividends. 

As of this moment, he has re- 
turned to the Government 24,000 
pennies and neighborhood mer- 
chants are pitching in to help him 
round up the rest. The 24,000, in- 
cidentally, include 1,400 pennies 
which Greene had lent to CBS “or 
the “It's News To Me” shov  ' > 
Treasury is getting those, chrome 
and all. 
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Dry Spell Great For AlFrescoB.0; 


Washington, July 27. 
It's an ill drought that brings ‘no 
good, and the one currently scorch- 
ing most of the nation has proven 
a boon to the summers open air 
entertainment. . 
proof of this is the $81,000 gross 
racked up by New York's Ballet 
Theatre tor its 16 performances 
the last two weeks at Carter Bar- 
ron Amphitheatre, at a $3 top, in- 
cluding tax. 
In the first 46 days of opera~ 
tion under the Feld Bros., the 


outdoor bowl had only one 
performance washed out. There 
have been occasional sprinkles 


which didn’t faze the faithful 
and, on Sunday night (July 18), the 
Ballet was almost washed out. 
However, an audience of 3,500 re- 
fused to leave and the ~perform- 
ance finally. started at 9:50, after 
the rain had stopped. 

The Jose Greco Spanish dance 
troupe opens next Thursday night 
(29) for 10 performances. This -will 
be followed Aug. 9 by the musical, 
“Golden Apple,” from New York. 
Latter show will play a $3.50 top 
at the amphitheatre, highest of the 
season. Other shows have been of- 
fered at $2.50 and $3 top. 

Fourth and final week of Mar- 
garet Phillips in “Venus Observed” 
at Olney Theatre, nearby Mary- 
land strawhatter, pulled $5,200 
through the wickets, a virtual car- 
bon copy of the third week’s biz. 

Brian Donlevy epens tomorrow 
night (Wed.) in a fortnight stand 
in “Country Girl,” with the stock 
cast of Player’s Inc., in supporting 
roles. Then Margaret Phillips will 
return for two weeks of G. B. 
Shaw's “Heartbreak House.” 





‘Bandwagon’ $7,200, Bucks 
New Hope, Pa., July 27. 
“Aboard the Bandwagon,” play- 
ing to standees at all performances, 
took in @ hefty gross of over $7,200 
at the Bucks County Playhouse 
here last week. Revue, comprised 
of excerpts from five Arthur 


(Continued on Page 123) 


Cullman Letters 
Anti-Shubert Dig? 


_ Despite the verbal and journalis- 

tic fuss last week, little tangible 
result is expected from New York’s 
latest “ticket scandal.” License 
Commissioner Edward T. McCaf- 
frey revealed that Investigation 
Commissioner Peter Campbell 
Brown is probing the situation, and 
invited anyone who has evidence 
to submit it to him. 


This newest ticket uproar start- 
ed when the Citizens: Union, quot- 
ing Howard S. Cullman, chairman 
of the N. Y. Port Authority and a 
legit investor and theatreowner, 
demanded that Mayor Robert F. 
Wagner fire McCaffrey. Cullman 
accused the License Commissioner 
of permitting ticket scalping and 
claimed that McCaffrey had boast- 
ed of obtaining blocks of tickets for 
Broadway hits. 

McCaffrey indignantly denied 
everything, the Mayor refused to 
get embroiled in the controversy 
and Jesse Moss, attorney for the 
N. Y. Ticket Brokers Assn., issued 
a statement that the Citizens 
Union outburst was “typical hot 
Weather stuff—strictly summer 
stock.” 

Cullman released to the press 
the following day carbon copies of 
two letters from him to Samuel 
D. Smoleff, attorney for the Citi- 
zens Union. They contained fol- 
lowup statements on tHe situation 
and listed several recommended re- 
forms, including transferring ticket 
control from theatreowners to pro- 
(ducers, limiting the number of 
house seats” held out by manage- 
ments, making down-front seats 
available at regular boxoffice 
prices, and elimination of tie-ins 


between theatre qwners and ticket 
brokers, : 





_ In Broadway circles, the letters 
are regarded as the latest dig in a 
“ampaign Cullman has been carry- 
eon against the Shuberts, who 
iocrate approximately half of the 
Sit theatres in New York and are 
nterested in various other theatri- 
Cal enterprises, 


a 








7. 


That’s Casting 

John Mason Brown, associ- 
ate editor and draina critic of 
the Saturday Review, lunched 
at Sardi’s, N.Y., one day last 
week “with producer Vinton 
Freedley and theatre operator- 
producer John Shubert. Since 
luncheon confabs at the theat- 
rical eatery often indicate a 
legit project in the making, 
one of the  critic-lecturer’s 
Broadway friends tried to 
pump him later about what 
was cooking. 

“Don’t tell anyone,” Brown 
answered, “but I’m trying to 
persuade Freedley and the 
Shuberts to star me in a tour- 
ing revival of ‘Naughty 
Marietta.’ ” 


New M-G Policy 
In Backing ‘Trap 


Metro-Goldwyn-Mayer, which is 
acquiring the screen rights to “The 
Tender Trap” in a pre-production 


deal, is also instituting a new pol- 
icy by backing the Broadway 
presentation. Studio is investing 
$20,000 in the Clinton Wilder ven- 
ture on the regular limited partner 
basis. 


Ironic twist to the deal is that 
Wilder was reluctant to accept a 
pre-production sale of the film 
rights, and only did so after 
Metro’s eastern play representa- 
tive, Sidney Phillips, was at some 
pains to explain the advantages of 
such a setup. Phillips was already 
a backed of the show, with a $6,000 
investment. 

Metro’s buy of the Max Shul- 
man-Robert Paul Smith comedy 
calls for a $75,000 down-payment, 
plus an amount equal to 10% of 
the gross for any profitable week’s 
operation, with a ceiling of $150,- 
000. That’s similar to the studio’s 
pre-production purchase of the 
“Teahouse of the August Moon” 
rights, including the ceiling price. 

With Metro’s $20,000 slice of the 
investment for the production, 











plus the $6,000 share put up by | 


Phillips, another $15,000 advanced 
by a syndicate of Phillips’ friends 
in the legit manager-producer field 
and $7,500 taken by actor Tom 
Ewell, the financing of the $75,000 
project is almost two-thirds com- 
pleted. 


When “Trap” opens Oct. 10 at 


the Longacre, N.Y., it will imme- | 


diately get $27,000 as its share of 


the film sale down payment (less | 
agent’s commission and negoti- | 
ator’s fee). It also gets the show’s | 


40% share of an amount equal to 
10% of the weekly gross up to the 
$150,000 ceiling. 


Michael Gordon is to stage the | 
comedy, with scenery by Paul Mor- | 


rison and Robert Preston reported- 
ly set as male lead. 





MARGO TO TEST ‘CHANGE’ 
AT THEATRE ’54, DALLAS. 


Dallas, July 27. 


Margo Jones will preem “Sea- 
Change,” a comedy by William 
Case, at Theatre ‘'54 for three 
weeks, Aug. 10-29, as the fourth 
new script in her new 15-week 
surmmer season. Play concerns two 
girls on a seven-day cruise. 

Muriel Kirkland is currently 
guest starring in “A Dash of Bit- 
ters,” by Reginald Denham and 
Conrad Sutton Smith, at the local 
arena theatre. Play runs through 
Aug. 8. 


‘Teahouse,’ ‘S.P.,” ‘King’ 
On Honolulu Schedule 


Honolulu, July 27. 

“Teahouse of the August Moon,” 
“South Pacific,” and “King and I” 
are among productions scheduled 
for the ’54-’55 season by Honolulu’s 
amateur Community Theatre. 

Dr. Campton Bell, new director, 
is due from the mainland in Sep- 
tember to direct six of the seven 
plays which also will include 
“Payment Deferred,” “My 3 
Angels” and “Remarkable Mr. 





Pennypacker.” 


Rob Chi Strawhat 


Chicago, July 27. 
Drury Lane Theatre, strawhatter 


- * ’ 
Operated by Tony Di Santis and 
s ; : 
Ballet 816 in 16 D.C.; Other Barns itech teat, teres 


was burglarized over the 
weekend with a loss of $2,000. 
Robbers bypassed over $12,000 
in checks. 





Bea Lilie Maps 


Far East Tour 


Tokyo, July 20. 

Beatrice Lillie arrived here yes- 
terday (19) on a three-day visit, 
| part of a leisurely return trip to 
| England afier closing her U. S. 
|road tour in “An Evening With 
Beatrice Lillie.” Lady Peel re- 
vealed plans to bring the show to 
| Japan and Korea sometime this 
fall or winter. She told Variety 
that the Far East tour, including 
Australia, depends on how long the 
show runs in its London engage- 
ment this year. 

On her first trip to the Far East, 
the British comedienne is accom- 
panied by her manager, John Huck. 
From Japan she will go to Hong 
Kong, Bangkok, Colombo, Bombay 
,and Delhi. In Colombo she will 
' visit the grave of her son, Sir 
| Robert Peel, wlfo was killed there 
| in 1942 when the naval vessel on 
| which he was serving was bombed. 











Greek Theatregeing 
Done the Hard Way But 
Worth It to the Martins 


News of 
| Theatre’s July 11 production of 
| Euripides’ “Hippolytus” at the an- 
| cient theatre of Epidavros, comes 
| from.C. D. Martin and his actress- 


,on Broadway with Helen Hayes in 
| “Harriet” prior to her marriage; 
Martin is a civilian employed by 
_the U. S. Army in Greece). 


‘ 


| 
{ 





ance, in order to catch a tourist 
| 


| lunch, swimming and sightseeing, 
| Since the entire event was spon- 
_sored by. the Greek National Tour- 
jist Organization, in conjunction 


with the Greek Touring Club. 
Proper preparations had not 


| been made along the way to care. 
'for the enormous crowds converg- | 


|}ing upon Epidavros, and service 
j;at the cafes and snack bars was 
poor. 

| The Martins reached the open- 
air amphitheatre about 6:30 p.m.., 
| finding nearly all the audience of 
| 12,000 already in their p'aces in 
the 14,000-seat bowl. To the orig- 
|inal stage, a platform had been 
| added in the well of the playing- 
area. This fore-stage supported 
only three props: two pedestals 
| (for the “‘goddesses”), and a couch 
.for Phaedra. 

At sunset, an actress portraying 
Aphrodite, opened the  perform- 
ance, delivering the prolog in sil- 
| houette against the western sky. 
Then Hippolytus ‘Alekos Alexan- 
drakis, who, incidentally, received 
|excellent reviews for his perform- 
ance), and his compatriots ran to 
the stage from the surrounding 
hills. 

The Martins _ state 
chorus was excellent, 
singing and speaking roles and ap- 
| pearing in traditional dance pat- 
terns. Musical background was 
| supplied by a hidden orchestra. 

After the play, which ended 
about 10 p.m., the Martins re- 
turned by bus to Athens, stopping 
/enroute for dinner. ‘Again poor 
service, and overcrowded condi- 
tions). They reached Athens at 
| 3:45 a.m., and their home at about 
|5 o'clock in the morning. However, 


|they declared they are anxious to | 


}do it again in August when their 
| guests will be Mr. and Mrs. Harvey 
Smith of New Haven. Smith is 
| lighting instructor at Yale Drama 
School. 


FT. WAYNE EXEC SHIFT 
Fort Wayne, Ind., July 27. 

C. Lester Webber has_ been 
|/named business manager of the 
Civic Theatre, Fort Wayne, Ind., 
replacing Louis J. Culp, resigned. 

Latter will continue as business 
manager and vice-president of the 
tee Wayne Light Opera Festival, 
Ine. 








the Greek National | 


| wife, Virginia Dyer (she appeared | 


| The Martins report that they | 
/arose in their Athenian suburb at | 
| 6:30 a.m. the day of the perform- | 


| bus which left the capital at 8:30 | 
a.m. The bus stopped enroute for | 


that the 
blending | 





Expensive Dinner 
San Francisco, July 27. 

Henry Fonda, in town en- 
route to Hawaii after recently 
leaving the cast of “Caine 
Mutiny Court Martial” on 
Broadway, stopped off to see 
the touring company perform- 
ance of the show at the United 
Theatre here, and had dinner 
at Fisherman’s Wharf and lost 
$400 worth of camera equip- 
ment to a sneak thief. 

Ass the Government recently 
reported, higher food prices 
are forcing up the cost of liv- 
ing. 


Actor Beef May 














Major upheaval in summer thea- 
|tre precentage deals may develop 
|from a move last week by mem- 
| bers of Actors Equity. Although 


'the-net deals are entitled to check 
management books, few actors 
| working the strawhat circuit do so. 
‘In many cases, they apparently 
/aren’t aware of the checking pro- 
| viso. 
| Formal complaint requesting that 
| Equity attach the bond posted with 


of the Triple Cities Playhouse, 
Binghamton, N. Y., has been filed 
by Constance Bennett, 


Walters and Tom Poston. Move 


R.&H., Down to Only a Pop-Price 
Revival on Bway, Still Clean Up 


+ Although not represented on 


Broadway at the moment, except 
for a. New York City Center re- 
vival of “Carousel,” Richard Rodg- 
ers and Oscar Hammerstein 2nd, 
are still mopping up legit royal- 
ties. Musicals bearing the stamp 
of one or both of the songwriting 
duo are getting extensive produc- 
tion in both regular road houses 
and strawhat theatres this summer. 

The R & H output, besides 
“Carousel,” which is having an ex- 
tended run at the Center, includes 
“Oklahoma,” “South Pacific,” 
“The King and I” and “Allegro.” 
“Carousel” is also being offered 





| 
j 


|in some of the 


larger outdoor 
theatres, while “Oklahoma” is get- 
ting heavy play from the tent out- 
lets and from some of the bigger 
barn operations. “Allegro,” al- 


[though not as hot as the other 
|R & H works, is getting occasional 


Marrian | 


| stemmed from their appearance at | 


the barn the week of July 12 in 


Fair.” Deal made by the perform- 
ers and Miss Hilsson called for a 
salary, plus a percentage over the 
theatre’s break-even point. 

Trio are disputing Miss Hillson’s 
claim that the house had to take 


'to break even. They claim that the 
house’s actual nut on the show 
was only $4,200. An Equity ruling 
last week to the effect that Miss 
Hillson must 


file their complaint. 

slated to go to arbitration if Miss 
_Hillson declines to open her books 
for inspection. 





WIND STORM FLATTENS 


Fort Wayne, Ind., July 27. 
Wawasee Playhouse, a tent thea- 
tre near here, was ripped to shreds 


last Tuesday (20) by a windstorm | 


that swept the city. The mishap 
occurred during a 
“Affairs of State.” Patrons exited 
the tent, which eventually was 


swept to the ground and carried 


|away by the wind. Show was 
/moved into the 110-seat Crow's 
| Nest barn where it reopened Fri- | 
day (23). 
| Extra performances were given | 
Saturday midnight (24) and last } 
night (Mon.). 





‘Negro ‘Moon’ on Coast 
On Non-Royalty Basis 


Hollywood, July 27. 

| By arrangements with author F. 
Hugh -Herbert, the Ebony Show- 
case Theatre will present an all- 
Negro production of “Moon Is 


the touring package of “Sabrina 


in around $7,800 on the package | 


prove her break- | 
even point prompted the trio to} 
Matter is) 


FT. WAYNE SHOW TENT 


the union by Gai! Hillson, operator | ing packages. 


productions on the barn circuit. 
“Pacific” and “King” are cur- 


Open Barn Books i‘ atithee ests 


winding up an eight-week Los An- 
geles engagement at the Philhar- 
monie Auditorium with $437,200 in 
the till. Musical moved from 
there to Opera House, San Fran- 


‘performers appearing on share-of-| Cisco, where it has drawn wallop- 


ing grosses in its first two weeks. 

“Pacific,” currently in its 11th 
week at the National Theatre, 
Washington, has had a satisfactory 
summer run. It exits there Aug. 
14, and goes to Toronto. 

Rodgers is also currently repre- 
sented on the silo trail by two tour- 
They are Howard 
Hoyt’s “Pal Joey” and Gus Schir- 
mer Jr.’s “Boys From Syracuse,” 
in which he collaborated with the 
late Lorenz Hart. In addition, 
both tuners are also being offered 
as local productions by tent and 
al fresco operations. 

“Joey,” incidentally was sent out 
as a strawhat package by Hoyt in 


1951, prior to its Broadway re- 
vival during the ‘52-53 season. 
Summer before last. Hoyt also 


packaged another Rodgers & Hart 
collaboration, “On Your Toes,” 
which George Abbott (and Rodgers 
as unbilled co-producer) will re- 
vive on Broadway this fall. Per 
usual, Hammerstein is also getting 
hefty representation in tents and 
al fresco outlets via “Show Boat.” 

Besides this current domestic ac- 
tivity. foreign productions of 
R & H musicals are plentiful, while 
Rodgers is additionally in evidence 
‘in London with a production of 
| “Joey.” 

Besides the forthcoming produc- 
tion of “Toes,” Rodgers is work- 
ing with Hammerstein on \“Pipe 
Dream,” adapted from a story by 
John Steinbeck. Also, the long- 
delayed filmization of “Oklahoma” 
is currently in the rehearsal stage 
and a bus-and-truck tour of that 
musical is set to go out next fall 


| aimed at hitting territories hitherto 


showing of | 


untouched by touring companies. 





Ensemble Shaky 


As 2 Heads Quit 


The Ensemble may be breaking 
up. Leo Kerz and Harry Horner, 
who were associated with Joseph 
Kramm in the formation of the 
projected New York repertory 
company, have withdrawn, Kerz 
says. Kramm, however, asserts that 


| the withdrawal of Kerz and Horner 


Blue.” beginning Aug. 9 on a non- | 


royalty basis. Deal for the produc- 
|tion was arranged by the legit 
group’s founder-director, Nick 
Stewart, currently working in the 
film version of “Carmen Jones” 
being produced by Otto Premin- 
ger, original stager of “Moon.” 
Maximilian Slater, who difected 
the national companies of the 


show and aided in the film version, 


| will stage the production. 





Levin Signs Pact 
Composer-conductor Sylvan Lev- 
in inked an exclusive writer’s pact 
with Symphony House Music last 
week. Deal was made by Paul Sie- 
gel, Symphony House prexy. 
Levin, who was music director 
and conductor of the Mutual net- 
work for many years, currently is 
conducting the summer opera sea- 
son at Wallingsford, Conn. 





| 
| 


is not yet definite. 

Repertory outfit announced to 
open Oct. 15 at the Bijou Theatre, 
N. Y¥Y. with Eugene O’Neill’s “A 
Moon for the Misbegotten.”’ Cam- 
paign to finance the venture is con- 
tinuing, Kerz claims. 


PLAN LONDON MUSICAL 
OF ‘HENRY VIII’ PIC 


London, July 27. 
A legituner based on the film, 





\“The Private Life of Henry VIII” 


is in the works. Rights to piece 
have been acquired from Alex- 
ander Korda by Sandy Wilson and 
Vida Hope, who'll direct the offer- 


| ing. 


None of the music for the show 
/has been written yet, but Wilson 
| will undertake that chore after he 
|returns from New York in October 
‘following the opening of the Broad- 
way production of his tuner, “The 
Boy Friend,” current London click. 
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Aboard the Bandwagon 


New Hope, Pa., July 20. | 
Michael Ellis presentation of Don | 
Waolker-Howard Hoyt production of revue | 
in two acts. by Howard Dietz and Arthur | 
Schwartz. Stars Roddy McDowall, Ethel 
Smith, Jerome Cowan; fe*tures Margarei | 
Banks, Earl Burrows, B‘ry Colby, Pe-er | 
Conlew. Louise Hoff, Ray Mason, An- | 
nette Warren, Lady Washincton, Raia | 
Winslow, Tommy Wonder, Bandw-gon | 
Trio. Staged by Mervyn Nelson; settings, | 
W. Broderick Hackett; lightint, Le‘tand 
H. Watson: choreography. Tommy Won- | 
der. At Bucks County 7lavhnouse, New | 
Hope, Pa., July 19, °54; $3.75 top. 
Other cast n#mbers: John Cunningham, 
Edward Aopletzaie, Bill Keyes, Don Gor- 
son, Marty Lassman. Robert Kocsis, 
Jeanne Willner, Penny Fin. Jere Me- 
Call, Joan Thompson, Lynn _ Sirelzin, 
Anne Wildermen *~ne Benson, Roda 
Sayder, Richard Marr. 





From the way the opening night 
audience sat on its hands after the 
sketches and songs in this ram- 
shack.e review, “Aboard the Bard- 
wagon” won't even do very well in 
its two weeks here, let alone gei 
to Broadway this fall. Setting aside 
the skimpy ard confused opening, 
the sow has little in its favor ex- 
cept the personal ta’ents of some 
porticinanis. : 

It’s a dated, nostalgic excursion 
back through five different Dietz 
and Schwartz shows (The Band- 
wagon.” “Inside U.S.A.,” “Fiying 
Colors.” “Setween the Devil’ and 
“at Home Abroad’) each of which 
may have had merit once. How- 
ever, since each represented a par- 
ticular period, the present melange 
becomes not a period p ece but as 
a piece out of five periods. 

‘Aboard the Bandwagon” has 
dated humor, no-'onger-funny situ- 
atiors and songs that although 
pleasantly nostalgic, are simply un- 
releated revivals without the old 


exciterent. Under the circum- 
stances, some of the cast do very 
well, 


Outstanding individual is dancer 
Peter Conlow, whose theatricalism 
bounces over the footlights. A'so 
imovressive is comedienne Louise 
Hoff whose dry drawling delivery 
sive a couple of weak sketches. 
The s'nging of Annette Warren, 
Betty Colby and Ray Mason is in 
the old tradition but eminently 
passable. 

Ethel! Smith and Jerome Cowan, 
are broad and funny, but both par- 
ticinate in the puzzled delivery 
afflicting the rest of the cast, sug- 
gesting ‘ack of confidence in the 
mater'al. The performance of 
Roddy McDowall (‘co-starred with 
Smith and Cowan) seldom rises 
above the level of undergraduate 
theatricals, although his youthful 
charm helps carry him along. 

Notable are dancer Earl Bur- | 
rows and singer Lady Washington, 
with outdated roles as joyous Har- | 
lem ‘“darkies,.” but who managed 
to override this handicap by effort | 
and talent. Rain Winslow dances 
well and pianist Arthur Warren, 
assisted by a drummer and a bass 
fiddle, manage to back up the 
music fairly well. 

Ohne particularly unfortunate 
part of the show is a long number 
during which the chorus simulates 
enjoyment while Ethel Smith 
plays very fast on an electric or- 
gan. It’s an up-to-date bit, but 
poorly presented. 

All in all. “Aboard the Band- 
wagon” indicates that nostalgia 
alone is not enough on which to 
build a show, whether for the 
sticks or the stem. It’s an error 
all around. Ward. 


Magie and Musie 
Westport, Conn., July 26. 


Lawrence CLanener, Armina Marshall 
and John C. Wilson 
Cheryt Crawford production of dual-bill, 
incltudint “Trouble in Tahiti.” composed 
by Leonard Bernstein. and “The 13 


“The 13 Clocks,” 
with music Mark Bucci and lyrics by 
Thurber an’ Bucci; featuring Constance 
Brigham, Fred Sadoff. Martin Balsam, 
Alice Ghostley; directed by Sadoff: set- 
tins for both prodvections, Marvin Reiss: 
costumes, Richard Hill; musical director. 
Lockren Johnson. At the Westport (Conn.) 
Country Plavhouse. July 29-31. ’54. 
TROUBLE IN TAHITI! 
: Alice Ghostley 
Richard Eastham 
Constance Brigham, Clive Bill, 
David Williams 
THE 13 CLOCKS 


by 


Dinah 
Sam 
Trio 


Prince 
Princess 
Golux 
Duke 
Hark 
Hagega ip 
Townspeople Clive Dill, 
Eleanor Edie, 


sts Fred Sadoff 
shies ae kee Constance Brigham 
Martin Balsam 
Gene Sxks 


Janice Mars 
Alice Ghostley 
David Williams, 
Patricia Panero, 

Ruth Shapiro 





The adventurous Cheryl Craw-! 
ford is once more exploring new 
fields. Never a_ hidebound pro: 
ducer, she has gone to the televi-! 
sion and music festival to come up 
with a delightful summer bill she 
calls “Magic and Music.” 

Actually, she has seized a suc-'! 
cessful television novelty by James. 
Thurber, “The 13 Clocks,” which | 
has been organized for the stage! 
by Fred Sadoff and Mark Bucci. | 
This is mated with “Trouble in| 
Tahiti,” a new work by Leonard) 
Bernstein that has had little expo-| 
sure since its premiere last year. ' 





values save for a novel vocal 
| rythm trio, were directed last year 
in its initial performances at 


} Richard 
'satires are much more completely 


‘as the commuting husband and he 


' well sung. 


| matters 
| tion. 


presentation of | 


Clocks.” by James Thurber. “Trouble in 
Tahiti.” directed by David rents. fea- 
turing Alice Ghostley. Richard stham. | 


adapted by Fred Sadoff. | 


|rarca, expresses some of life’s fu- 


| Channel. 


Revi 
Though any bigtime purpose seems 
pretty vague, “Magic and Music” 
is an extremely pleasant innova- 
tion that should click wherever 
there are special audiences. 
Bernstein’s rueful hymn_ to 
Suburbia actually seems _ better) 
suited to tie theatre than ,to the 
concert hall. Its dubious music 





Brandeis U., and at Tanglewood 
and on NBC-TV. 

In the theatre, where it can be, 
interpolated by singing actors of} 
the talents of Alice Ghostley and 
Eastham, its pointed 


disvlaved. Here two pianos per- 
form the score that was played by 
Boston Symphony _ strings at 
Tanslewood. along with a small 
jazz combine. Little seems lost in 
th> economy. 

The gifted American composer- 
conductor has made expert use of 
a voral trio to Greek chorus the 
humdrum marriage of Dinah and 
Som. who live in a Scarsdale de- 
ve opment. (The title of the piece 
refers to a dreary film the wife 
has seen.) If there are no surprises, 
the lyrics neatly summarize these 
familiarities, augmented at this 
time by the knowing perform-| 
anees of Miss Ghostley and East-| 
ham. 

Miss Craw‘ord evokes a certain 
amount of wizardry in summoning | 
Miss Ghost'tey from the night clubs 
to play the drab Westchester 
Couniv wife. Known chietly from! 
the cabarets ard for her singular) 
success in “New Faces,” Miss_ 
Ghostiey discloses unsuspected 
vocal skill as Dinah and warms the} 
role with sympathy. Dickinson, 
who was Ezio Pinza’s busy under- 
study in “South Pacific,” is right 





in a wonderful ' 
in a gymnasium 


shines especially 
mono ozue set 
locker room. j 
There is talk that Fred Snidy,! 
Herbert Brodkin and Thurber him- 
self aim to convert “The 13) 
Clocks” into a full-length musical. | 
Its drolleries about a frozen duke, | 
his princess-niece and a minstrel | 
prince are archly antic and oftered | 
a gay half-hour upon the televi-} 
sion. They are equally amusing, 
here and provide a fitting curtain- | 
raiser. Thurber’s special humor | 
cannot be denied, and Mark) 
Bucci’s score is sprightly if not too} 
Doul. | 


Penny for a Song 
Princeton, NJ., July 14. 


University Players production of com- 


| edy in two acts by John Whitins. Directed : 


by Bill Butler; setting, Hugh Hardy. 
gl Theatre, Princeton, N-J., 
“<4. 


At | 
July | 


...Thomas Whedon | 
Nancy Shannon 
. Philip Minor | 
Mario Siletti | 
Charles Robinson ' 
Rarbara Wersha | 
Lelia Barry 


William Humpage 
Pippin oe 
Sir Timothy Bellboys ... 
S2muel Breeve an 
Lamprett “eliboys .... 
Hester Be soys 
Dorcas Bellboys 
Hallam Matthews . George Petrarca 

Edward Sterne __......... Ronild Harper 

Johnathon Watkins .. James Garson | 
George Selincourt . Charles H. Schultz | 
Joseph Brotherhood Thomas Rimer | 
James Giddy -....++. Gerry Raibourn 
Rufus Piggott . William Pierce 


The intimacy of Princeton’s 
Murray Theatre is helpful to the} 
University Players production of 
John Whiting’s new play, “Penny 
For A Song.” An odd mixture of | 
farce-fantasy, the high-spirited | 
moments would go in a _ large| 
house, but the fragility and senti- 
ment which pervade the play are | 
for delicate communicz- | 





On a summer day in 1804 Sir | 
Timothy Bellboys attempts to’! 
thwart a false invasion of England | 
by impersonating Napoleon Bona- | 
parte. His family and friends re- 
fuse to be aroused to a sense of | 
danger, calmly living their quiet’ 
day. 

Philip Minor’s performance of | 
Sir Timothy is somewhat of a tour | 
de force as he plays with complete | 
belief the farce in which he has 
involved himself. His inadvertent 
descent of a well in a_ balloon, 
dressed as the little Corsican, is 
Stage trickery at its funniest. 

To overstress this aspect of the 
charade, however, is to distort its 
significance. Sir Timothy’s friend, 
Hallam Matthews, played with ex- 
emplary dignity by George Pet- 


tilities as well as its dreams. Lam- 
prett and Hester Bellboys, done by 
Charles Robinson and _ Barbara 
Wersba, pass an ordinary day, sat- 
isfied that picnics and the rigs. 
pair of shoes are eternal realities 
greater than the possibility of 30.,- 
000 Fretichmen emerging from the 


A servant, Humpage, patiently 
played by Thomas Whedon, spends 
the day in a tree reporting on 
trivia. Lelia Barry is graceful as 
Dorcas Bellboys, who falls in love 
with a blinded veteran (Ronald 
Harper). Breeze, a manservant, is 
slyly acted by Mario Siletti and 
Charles H. Schultz is stuffily apo- 





plectic as the leader of the local 
military whose mock invasion in- 
stigates Sir Timothy’s masquerade. 

John Whiting is a highly literate 
playwright. The Chekhovian a 
proach, however, is fraught with 
pitfalls, as the two-dimensional 
quality of his women and the flat- 
ness of the love interest reveal. 
He creates good comedy and ex- 
presses knowingly some of the 
deeper. speculations of man. This 
is a difficult mixture for one p-ay 
and he is lucky to havé retained a 
modicum of unity. 

Bill Butler, formerly of ANTA, 
has directed with much sympathy 
and no little skill, nosialgically 
fashioning an era-of gaiety and 
charm. Hugh Hardy's garden and 
manor exterior are: sturdy and 
credible. Geor. 





Lonely Boy 
Sharon, Conn., July 23. 


Sharon Playhouse production of play 
in three acts, by Judson Philips. Directed 
by the author; setting, Channing Smith. 
At Sharon (Conn.) Playhouse, July 20, "54; 
$2 top. 

OS eer 
Tommy Blount 
Sophia Dakin 


Benjamin Carroll 
Robert Jordan 
. Norma Burton 


ES rrr ee Bradford Dillman 
Sandra Graves ........--- Doris Belack 
Bilis Blount. 006i... 6 ss Leonard Hicks 
Robert Dakin ..... Karl Lignt 


Channing Snatith 


rintendent 
gabe Robert Burr 


Lieutenant Mason 


“Lonely Boy” treats of an out- 
of-touch lad in a boy’s_ boarding 
school, inviting comparison with 
“Tea and Sympathy.” The resem- 
blance goes no further, however, 
and Judson Philips’ new play 
stands om its owm feet, so the try- 
out packs a respectable wallop. 

Dealing with the timid son of an 
illustrious actor father, ‘Lonely 
Boy” has a number of solid scenes. 
The boy reaches out for love and 
understanding, attempfing wrongly 
to find it in a young actress who is 
his father’s paramour. -The school 
personnel first try to shield the 


| boy from shock of discovery, and 


later try to save him, but bring 
disaster upon themselves. 


Robert Jordan is_ believably 


‘adolescent as the son, his credulity 


and ultimate dismay being nicely 
drawn. As his callously egocentric 
father, Leonard Hicks is correctly 
aloof. Karl Light’s firm and human 
performance as the headmaster is 
standout, his closing scene with 
the boy being especially affecting. 

Norma Burton’s tough chore is 
playing the housemother. Not- 
standing the role, she makes cred- 
ible the zealous affection that leads 


|her to unintended homicide. The 
j}actress is a knotty 
| Doris Belack, 


problem for 
the author having 
planted her as a kindly girl, then 
switching to the acid portrait of a 
hussy. 


Benjamin Carroil, Bradford Dill- 


‘man, Channing Smith and Robert 


Burr complete the cast, Burr’s 
police lieutenant being particularly 
smooth. Smith also designed the 
two sets. 


Author Philips is producer at 
Sharon, so in directing his own 
play he’s tripling. His character 
study is valid until he resorts to 
melodramatic device for insuffi- 
ciently prepared climax. Although 
“Lonely Boy” shows its author as 
an effective scenewright, it would 
require much work to be readv for 
town. Geor. 





Current London Shows 


London, July 20. 


(Figures denote premiere dates) 
After the Ball, Globe (6-10-54). 
Airs Shoestring, Royal Ct. (4-22-53). 
Angels tn Love, Savoy (2-11-54). 
Both Ends Meet, Apollo (6-9-54). 
Boy Friend, Wyndham’s (12-1-52). 
Cockles & Champagne, Saville (5-28-54). 
Dark Light Enough, Aldwych (4-30-54). 
Day By The Sea, Haymarket (11-26-53). 
Folies Bergere, Pr. Wales —— >. 
Guys and Dolls, Colliseum (5-28-53). 
Hippo Dancing, Lyric (4-7-54). 
1 Am a Camera, New (3-12-54). 
Intimacy At 8:30, Criterion (4-29-54). 
Joyce Grenfell, Fortune (6-2-54). 
King and i, Drury Lane (10-8-53) 
Love Match, Vict Palace (11-10-53). 
Manor of Northstead, Duchess (4-28-54). 
Moon Is Blue, Vaudeville (3-5-54). 
Mousetrap, Ambas_ (11-25-52) 
Never Too Late, Strand (6-3-54). 
Pal Joey, Princes (3-31-54). 
Reluctant Heroes, Whitehall (9-12-50). 
Teahouse Aug. Moon. Her Maj. (4-22-54) 
We Must Kill Toni, W’minster (6-29-54). 
Wedding in Parts, Hipp. (4-3-54). 
Witness Prosecution, W. Gard. (10-28-53) 
You'll Be Lucky, Adelphi (2-25-54). 





SCHEDULED OPENINGS 
Salome & Prostitute, St. Mart. (7-20-54). 
Six Characters, St. Jas. (7-20-54). 

Meet a Body, Duke York (7-21-54). 
Murder Story, Cambridge (7-22-54). 
Wooden Dish, Phoenix (7-27-54). 
Your Entertainment, Lindsey (7-27-54). 
Duenna, Westminster (7-28-54). 
Relations Apart, Garrick (8-3-54). 
Sabrina Fair, Palace (8-4-54). 
Salad Days, Vaudeville (8-5-54), 
Vienna Blood, Stoll (8-16-54). 

CLOSED LAST WEEK 
Edmee, Arts (7-13-54). 
New Revue, Phoenix (7-6-54). 
Where There's a Will, Garrick (6-17-54). 





Norman S. Nadel, theatre editor 
of the Columbus Citizen, in New 
York the last three days to line up 
shows for his N. Y. Theatre Party 
in October (9-15). This will be the 
Citizen’s fifth show train in 242 
years, 


ap- | 


Plays Out of Town 


A Lost Child’s Fireflies 
Dallas, July 15. 


Roundup Theatre production of com- 
ery-drama in two acts, by William 
Saroyan. Fe*tures Mary Louise Waldon, 
Lulu Belle @tnjamin. Directed by Mau- 
rice Alevy; settings, William Armer; 
technical director, Chris Hampton; origi- 
nal music, Alfred P. McKenzie. At Scott 
Hall, Dallas. July 15, °54; $1.50. 
Maximilian Rockhome .... Morton Rogers 
Teabelle Rockhome .... Lera_ Hollie 
Winifred Pettycrew. Mary Louise Waldon 
Oliver Pettycrew.... Theodore Wallace 
Clara Bonafus . Lulu Belle Benjamin 
Alexander Bonafus.... Ea st Wallace 
Mrs. Bonafus Charli€ Mae Davis 
Sibbald Fancher William Goodson 
Creda Ponafus Olivia Hollis 
Phillin Fancher William Goadson 
Tim Fancher Lee Stanley Smith 


This preem of William Saroyan’s 

unpublished 1950 script 'aunches 
a summer festival of the play- 
wright’s works by the one-year-old 
Roundup Theatre, local Negro resi- 
dent group. Outfit will stage three 
more of the author’s plays in Au- 
gust and September, with Maurice 
Alevy directing. 
\.Two-actyplay is No. 15 in Saro- 
yan’s catalog and one of five writ- 
ten around 1950. Title comes from 
Rvusui Yoshida’s “A lost child 
cries, but still he catches fireflies.” 
Alevy has craftily drawn upon his 
characters and extracts from each 
simplicity and naturalness in speak- 
ing lines laced with. Saroyan 
philosophy, and tinted with imagi- 
nation. 


Play follows gx youngsters, 
three pairs of brothers and sisters, 
who meet in 1901 at the birthday 
party of one. Each is given mature 
thoughts, uttered aloud, in wishes 
for the future. In 11 scenes follow- 
ing, the children grow up and meet 
the problems of various ages as 
they grow older to the play’s 1948 
ending. Fireflies pinpoint a back- 
drop at the opening, with one boy 
thrilled by them. Play ends with 
his grandson catching them. 

No character is made to age in 
looks as the play progresses, but 
it’s rarely necessary to check pro- 
gram notes, since the age, the set- 
ting and the mood are apparent 
by dialog in the 48-year span. 
Sarovan’s streamlined script is 
beautifully worded, and retains his 
deep interest in humanity, as de- 
fined by the leading character. 
Maximilian: “You can’t be lost if 
vyou’re not looking for somebody 
te find you.” 

Mary Lowise Waldon easily han- 
dies a verbose role in a simple, 
natural style that sparks the en- 
tire cast. Theodore Wallace is 
pleasing as her serious-minded 
brother, while Lulu Belle Benja- 
min and Earnest Wallace add slick 
portrayals as a brother-sister team. 
Morton Rogers scores as Maxi- 
milian, while Lera Hollie adds a 
competent chore as his sister. 
Others in the cast retain the sim- 
ple style that bolsters Saroyan’s 
lines. ; 

William Armer’s settings employ 
a simple black curtain, against 
which he uses door, window and 
lattice cutouts to good effect. 
Lighting is excellent, and the cus- 
tomary Saroyan use of original 
music, on solo piano, abets the 
simplicity of the production. 

Bark. 


The 49th Star 


Honolulu, July 15. 

Civic Light Opera Assn. of Honolulu 
production of musical comedy in: two 
acts by Eaton Magoon Jr. Directed by 
Lloyd Stone; production manager, Henry 
Lee: music and chorus directed by Alvina 
Kaulili; choreography, Josephine Taylor 
(modern) and Winona Beamer (ancient 
Hawaiian dances); costumes, Richard 
paeswtn. At Dillingham, Honolulu; $2.20 
op. 





Eaton Magoon Jr., Isle composer- 
author, comes into his own with a 
click musical comedy about mod- 
ern Hawaii that is a strong bet for 
Hollywood. (Sam Katzman, Colum- 
bia producer, reportedly is think- 
ing of buying book and music as a 
Frank Sinatra starring vehicle.) 

Magoon’s 20 songs score nicely. 
Some are of the moon-June com- 
mercial Hawaiiana type and others 
verge on the symphonic. Unique 
twist is fact that at least four of 
them have been recorded in the 
past year for substantial sale and 
disk jockey play in the Islands. 

Plot revolves about a stodgy U.S. 
Senator who heads a Senate In- 
vestigating Committee and comes 
to Honolulu fully opposed to mak- 
ing Hawaii the 49th state. But a 
young Congressman is_ strongly 
pro-statehood, partly because he 
owns a big flag company that 
would make up millions of new 
U.S. flags with 49 stars, and partly 
because he falls in love with an 
Isle gal. 

_Whether it has Broadway _possi- 
bilities is a moot point. Tempo 
would have to be sped up consid- 
erably, for one thing, but the 
music—allowing for some careful 
weeding-out—would hold up. 

It’s an ambitious offering, utiliz- 
ing a 35-voice chorus, 19-piece or- 
chestra, nine modern. dancers, 
eight hula dancers, plus principals. 





Troupe of this size calls for close, 


firm direction and. that’s where 
“The 49th Star”. was Weakest on 
the premiere. Some of the prin- 
cipals haven’t fully defined their 
characterizations and there are too 
many people to get on and off stage 
to permit quick scene-changes. 

It’s a clever, topical, tropica 
show, filled (maybe too filled) with 
lilting Island-style melodies and 
the basic plot is intriguing. Show 
reaches peak in spectacle dance 
and chorus numbers, especially in 
an impressive scene reenacting 
court ritual of latter days of King- 
dom of Hawaii. 


Modern dancers score in Jose- 
phine Taylor’s numbers, especially 
in the Chinese cabaret “nightmare” 
number. Lead male dancer, inci- 
dentally, is a Navy officer. 

Phil Bolton tops leads as the 
crusty, crochety Senator. Jack 
Fischbeck, manager of the Royal 
Hawaiian Hotel, brings the right 
note of casual dignity to the role 
of Governor. Trouper Ida Naone 
(who first toured the Mainland in 
1922 with the Aldrich Imperial 
Players) is admirable,as the elderly 
yet vivacious Hawaiian who helps 
break the Senator’s prejudices. 
Winona Beamer brings warmth to 
the role of young Princess but Ed 
Kennedy, as the junior Congress- 
man, is somewhat miscast, although 
his singing highlights the show. 

Chalk this up as more, possibly 
much more, than the initial musi- 
cal comedy foray it is for Mogoon. 
“The 49th Star” conceivably could 
shoot higher into pro brackets. 

Walt. 


Off-B’way Show 


The Chair 
(ORIGINALS ONLY, N.Y.) 














Off-Broadway’s busiest play- 
house, Originals Only, is doing 
“The Chair,” a collaboration of 
Tom Hill, the organization's pro- 
ducer, and Donald Stuart, its pres- 
ident. Group tried out the script .in 
"49 under the title of “Dream 
House,” Hill then being billed as 
sole author. : 


The play makes an impassioned 
outcry against possessive mother 
love, exploiting its theme in hard- 
hitting fashion. Helena Price’s 
domineering Minerva Blake is not 
an attractive mother. She rejoices 
in her afflicted son's paralysis, lets 
another son’ share her bedroom, 
and bars the chamber doors to 
hubby because he cuce came home 
drunk and amorous. The ill son 
is played with inner torment by 
Reynaldo Reynolds, while John 
Murphee is deferential as_ father 
and Hal Oakley shouts and pouts 
as the spoiled brother. 


Elios Belfi gives a convincing 
performance of ‘The Chair’s” war- 
time buddy who devotes himself to 
his friend’s salvation. Aided by 
Lawrence Clark’s VA doctor, and 
Tanya Winslow as a houseguest, he 
is responsible for the paralytic’s 
first step on recovery road. Lola 
Mae Shiflet is a long-suffering maid 
who has to serve the mother 
whisky under the guise of sherry, 
and Mary Campbell does an ex- 
USO girl. 

Play is crowded with heavy sit- 
uation. The authors have created 
drama aplenty and if they hadn't 
overloaded with some _ irrelevant 
ideas they'd have a tolerably tight 
script. Program doesn’t give credits 
for direction and setting, but the 
staging is forceful and the living- 
room looks real enough to step 
into. ‘ Geor. 


Scheduled B’way Openings 


(Theatre indicated if set) 
Almanac, Imperial (8-23) 
opening). 
Fifth Season, Cort (9-5) (reopen- 


ing). 
Home Is the Hero, Booth (9-22). 
All Summer Long, Coronet (9- 
23). 
Boy Friend, Royale (9-30). 
Peter Pan, W. Garden (9-30). 
Reclining Nude, Lyceum (10-7). 
On Your Toes, 46th St. (10-11). 
Tender Trap, Longacre (10-11). 
Fragile Fox, Belasco (10-12). 
Ensemble (rep)., Bijou (10-15). 
Champagne Complex (10-27). 
Flowering Peach (10-27). 
Rainmaker, Cort (10-28). 
Fanny, Majestic (11-3). 
Quadrille, Coronet (11-3). 
Festival (11-10). : 
Tonight Samarcand, National 
(early Nov.) 
Untitled Sidney Kingsley Play, 
Broadhurst (mid.Nov.). 
Hot Rock (11-22). 
Sandhog, Phoenix (11-23). 
Black-eyed Susan (Late Nov.). 
House of Flowers (12-15). 
Desperate Hours (12-29). 
Silk Stockings, Imperial (12-29). 
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Dry Spell Great For B.0. 


Continued from Pare 12) —=— 


Schwartz-Howard Dietz musicais, 

currently in its second week of 
tnight’s run. 

; Following stand here, tuner 

to the Grist Mill Playhouse, 


Andove?, N.J., for a week’s run 
beginning Monday (2). 





‘Stalag’ $7,600, Spa 
Saratoga Spgs., N.Y., July 27. 

“Stalag 17” grossed over $7,600 
last week, the largest for a no-star 
straight play in John Huntington’s 
eight seasons of operating the 587- 
seat Spa Summer Theatre. Top 

as $3. 
7 Me melodrama __ featured 
Lothar Rewalt, Robert Shawley, 
Richard Poston and Joseph Elic. 

Advance sale for this week’s 
production of “Jenny Kissed Me,” 
starring Rudy Vallee, is reported 
fair. “Wish You Were Here,” is 
next week’s bill. 





‘Fourposter’ Wows Mich. Barn 

Kalamazoo, July 27. 
“Foaurposter,” current at Juck 
Ragotzy’s Barn Theatre at Augusta, 
Mich., near here, has been playing 
to turn away business, the biggest 
boxoffice hit in theatre’s nine year 
history. Betty Ebert and John 
Newton are featured in the Jan de 
Hartog two-character comedy, 
which was scheduled for last week 
but has been held over this week. 
with added performances next 
Sunday and Monday (1-2). - 
Incoming calls for the theatre for 
“Fourposter” tickets have been 
tying up the local (independent) 
telephone company’s entire system. 





‘Front Page’ 13G, Philly 
Philadelphia, July 27. 

“Front Page,” sixth offering of 
the Playhouse in the Park third 
summer season in West Fairmount 
Park, grossed very close to $13,000 
last week. That was about $500 
ahead of “Boy Meets Girl,” previ- 
ous week’s show, but not quite 
eaual to “Affairs of State” and 
“Happy Birthday,” this year’s two 
ton grossers. 


Weather breaks were better than | 


the preceding week and the pres- 
ence of the state American Legion 
convention didn’t seem to affect biz 
at the tent theatre at all. Only 
serious weaknesses continue to be 
the two matinees and “Front Page” 
showed some improvement there. 
Current offering is “The Little 
Hut,” starring Barbara Bel Geddes. 





‘Train’ $5,300, Stockbridge 
Stockbridge, Mass., July 27. 
“Ghost Train,” the Al Woods- 
Arch Selwyn oldie with Rex O’Mal- 
ley and Mary Jackson featured, 
polled a satisfactery $5,300 in the 
Berkshire Playhouse here last 
week. Comedy-meller held great 
interest for the younger customers, 
With sound -effects an important 

e.ement. 

_ This week Gayé Jordon and Wi!- 
liam Roerick are featured in Sid- 
ney Howard’s “Medam, Will You 
Walk?” Producer-director William 
Miles has done many of the late 
p'aywright’s seripts. Howard lived 
In nearby Tyringham and his son, 
Walter, is assistant flack at the lo- 
cal playhouse, 





‘Reunion’ $12,400, Westport 
Westport, Conn., July 27. 
& Justin Sturm’s new comedy, 
Reunion °’54” was well received 
in tryout at Country Playhouse 
last week and grossed a sturdy 
$12.400. Lee Bowman, Haila Stod- 
Card and Tom Helmore had prin- 
“pal roles in laugh-sprinkled work. 
Current week has a break-in by 
Cheryl Crawford of a double music 
bill comprising Leonard Bern- 
S‘cin’s one-act opera, “Trouble in 
ahiti,” and an adaptation of 
James Thurber’s “13 Clocks.” Re- 
Vival of “Libel,” starring John 
Emery, is due next week. 





Tallu $15,200, Iverytown 

__. Ivorytown, Conn., July 27. 
‘ns Tallulah Bankhea@ in “Dear 

larles” drew a smash $15,200 at 
the Ivorytown Playhouse last week, 
Setting a new record for the 25- 
year-old barn. Comedy played to 
capacity biz, with a large number 
of turnaways. 
“o tevious werk’s production of 
klahoma” pulled $11,000, estab- 


lishing a new high at the theatre 
or a musical. 


‘Hasty’ $8.300, Boston 
Boston, July 27. 
at the Boston Summer The- 
Picked up nicely last week 
arley Granger, starring in 
drawing a fine 


Biz 
altre 
With F 


Hasty Heart,” 


$8,300 into the boxoffice of the 
917-seater. At the Lee Falk- 


| operated Marblehead Summer The- 


atre, “Song of Norway,” with cast 
topped by Lucille Manners, wound 
with a neat $7,000. Both silos 
operate with a $3 top. 





‘Bittersweet’ 1614G, Hyannis 
Hyannis, Mass., July 27. 
Noel Coward’s “Bittersweet” 
chalked up near-capacity biz at the 
Cape Cod Melody Tent here last 
week. Musical pulled in around 
$16,500, about $1,500 under capac- 
ity. Only time tuner played to 
empty seats all week was Friday 
night (23). Productions at the 
1,200-seater play a seven-perform- 
ance week. Heading the “Bitter- 
sweet”’ cast were Virginia Oswald 
and Glenn Burris. Ernest Sarri- 
cino is stage director and Julius 
Rudel is musical director at the 
tent. 





Bennett’s $8,300 N.H. Mark 


Laconia, N.H., July 27. 

Constance Bennett, playing the 
title part in “Sabrina Fair,” set a 
new non-musical house record last 
week at the Lakes Region Play- 
house, Laconia - Gilford. Star 
grossed over $8,300 against a po- 
tential capacity cf $9,000. She’s 
taking off this week, but brings the 
Samuel Taylor comedy to the Clin- 
ton (Conn.) Playhouse next week. 

Ethel Waters in ‘“Mamba’s 
Daughters” is current at the Lakes 
Region. = 





‘Miles’ So-So, Reading, Pa. 
Reading, Pa., July 27. 

“Miles to Heaven,” with Charles 
Korwin, for a possible run on 
Broadway in the fall, playec to 
only fair business in its tryout last 
week at Deer Lake Theatre near 
here. The show, presented by Jo- 
seph W. Kapfer and Leonard Sol- 
oway. and directed by Arthur J. 
Beckhard, is due for some rewrite, 
Soloway says. 

“The Country Girl’ with Betty 
Field and John Beal, opened last 
‘night (Mon.) for one week. Jeffrey 
Lynn and Elaine Stritch in “Good- 
bye Again” are set for next week. 
| The Berks Players racked up 
their most successful show of the 
|season with “Gigi” last week at 
| Green Hills Theatre here. A total 
‘of 1,608 persons attended for a 
' gross of almost $2,500. 


| 
Legit Bits 


Anita Loos’ new musical, “The 
'Great Caress,” has been purchased 
'by Grant Gaither for contemplated 
‘production next spring. Composer 
'and lyricist haven’t been set... 
|Laurence Olivier and his wife 
!Vivien Leigh are currently vaca- 
‘tioning at Lake Garda, in Northern 
‘Italy ... Lloyd Gough has replaced 
|Edwin Gordon in the off-Broadway 
i|Greenwich Mews Theatre produc- 
ition of “Major Barbara.” 

Irene M. Selznick is currently 
lin London orbing talent for her 
'scheduled Broadway production of 
|/Enid Bagnold’s “Chalk Garden”... 











} 





,Theatre Guild play agenda for the 
iseason, its 35th, includes Walter 
“Home is the Hero,” 


| Macken’s 
| opening Sept. 22 at the Booth, 
IN. Y.; Guy Bolton’s adaptation of 
ithe Henry James novel, “Child of 
| Fortune,” Albert Husson’s “Pave- 
‘ment of Heaven”; Norman Brooks’ 


|““Manhattan Harvest’; Noel Co- 
|ward’s “Quadrille,” and Jess 
|Gregg’s “A Sea Shell.” 


| Producer Gertrude Macy’s young 
|adopted son, whom she took to 


visit his home in France this sum- | 


|mer, is being kept there perma- 
|mently by his actual parents . 
| Howard Teichmann, co-author with 
| George S. Kaufman of “Solid Gold 
| Cadillac,” is motoring to Cape Cod 
this week and next for his first 
vacation in 16 years. 

Gabriel Katzka hopes to produce 
a musical version of “Boy Meets 
Girl” during the 1955-56 season, 
but hasn’t selected a composer or 
lyricist ... Robert Fryer and Law- 
rence Carr, producers of “By the 
Beautiful Sea,” are dickering for 
the stage rights to the film, “Casa- 
blanca,” with the idea of having it 
adapted as a musical .. . Burgess 
Meredith and Bea Lawrence may 
produce “Dancin’ Day,” a musical 
edition of Paul Vincent Carroll’s 
| “Saints and Sinners,” with book by 
Jerome Choderov and Joseph 
| Fields, music by Frederick Loewe 
'and lyrics by Harold Rome... “A 
House Is Not a Home,” Polly Ad- 
'ler’s bestseller, is being adapted: as 
a legit musical for production oy 
| Carl Eastman and Jean Barrere. 





| 


| 
} 


‘Hazel’ $36,400, Dallas, 
During Sizzling Wave 


‘ Dallas, July 27. 

‘Hazel Flagg,” third show of 
State Fair Musicals’ 13th summer 
season, tallied a fair $36,400 gross 
for its second week through Sun- 
day (25) matinee. First week drew 
$35,500. Entire fortnight’s showing 
was during the city’s record-break- 
ing heat wave, with 20 consecutive 
days of 100-degrees and above 
weather. Closing matinee had an 
all-time record 111 degrees. Don 
Ameche, Pat Crowley, Gene Lock- 
hart and Benay Venuta were 
starred. 

Fourth summer staging, “Naughty 
Marietta,” opened last night (Mon.) 
for a two-week run. Patrice Mun- 
sel, Jim Hawthorne and Howard 
Morris top the cast in the Victor 
Herbert revival. - 


Martin $53,200 
Picnic’ $13,600 
King’ 46, SF. 


San Francisco, July 27. 


Town is still having its hottest 
legit booms in years. Opening last 
week of “Petes Pan,” starring 
Mary Martin and Cyril Ritchard, 
drew frontpage publicity, with a 
star-studded preem Monday (19). 

Estimates for Last Week 

Caine Mutiny Court Martial, 
United Nations (3d wk) ($4.40; 1,- 
147) (Paul Douglas, Wendell Corey, 
Steve Brodie). Solid $24,600 (previ- 
ous week, $24,700). 

King and I, Opera House (2d wk) 
(4.75; 3,252) (Yul Brynner, 
Patricia Morison). Soared to $94,- 
800 (previous week, $82,000). 

Peter Pan, Curran (list wk) 
($5.50; 1,758) (Mary Martin, Cyril 
Ritchard). New house record, $53.- 
200. Previous high, $50,000, held 
by Danny Kaye playing at $4.80 





| top. 
Picnic, Geary (4th wk) ($3.85; 


1,550) ‘Ralph Meeker). Under $13,- 
600 (previous week, $16,500). 





Douglas $9,700 


Chicago, July 27. 
Loop legit biz was aided last 
| week by cooler weather and up- 
beat tourist traffic. Attendance 
was uneven, however. 
Estimates for This Week 


| Time Out for Ginger, Harris 
| (28th wk) ($4.15;. 1,000) (Melvyn 


| Douglas). Nearly $9,700 (previous 
week, $9,100). 

| Wonderful Town, Shubert (3d 

| wk) ($4.60; 2,100) (Carol Chan- 

| ning). Over $37,300 ‘(previous 

| week, $34,900. 


! 
| 


‘CARMEN’ (IN ENGLISH) 
$52,000, STARLIGHT, K.C. 








| Kansas City, July 27. 
| “Carmen,” in an English lan- 
‘guage adaptation of the ~ Bizet 


| classic, grossed a respectable $52,- 
| 000 last week at the Starlight Op- 

era here. It was the first straight 

opera to be presented at the al 
| fresco spot and was well received. 
| “Gentlemen Prefer Blondes” is 
i|current, with film actress Penny 
| Singleton as star and Betty O'Neil, 

Donald Burr, Eric’ Brotherson. 
| Mary Finney and Morley Meredith 
as leads. - It’s expected to gross 
| about $48,000, which is okay. 





Jeanette MacDonald 40G 


In ‘Bittersweet,’ L’ville 
Louisville, July 27. 

“Bittersweet” grossed $40,000 last 
week at the Iroquois Amphitheatre 
here, breaking the 16-year record 
for the Al Fresco spot. Previous 
mark of $34,750 was set by ‘Kiss 
Me, Kate” two years ago. Patrons 
were seated in the drained poo) in 
front of the orchestra and there 
were standees at most perform- 
ances. 

Excellent reviews, a_ standout 
performance by Jeanette MacDon- 
ald and fine cast, and strong word- 
of-mouth drew the top biz. Robert 
Shafer, tenor, sang the male lead 
and registered in both vocal and 
dramatic effort. Louise Kirtland 
and Rose Inghram were featured. 

“Boys From Syracuse,” fourth in 
the six week Series, opened last 
inight (Mon.). 





Town’ $37,300, Chi; ' 





Bway Still Sagging: ‘Apple’ 146, 
Shirley $26,300, Carousel’ $23,200 
‘Waltz’ $10,200, ‘King’ 9G, Men’ $7,700 


-s 
¥ 





‘Okla.’ 56G, Pitt Stadium; 
Best Gross in 3 Years 


Pittsburgh, July 27. 
“Oklahoma” was the smash of | 
the season at Pitt Stadium last 
week. Under-the-stars presentation 
of the Rodgers and Hammerstein 
musical drew a great $56,000 for 
the best take of the last three. 
years. Show got a break, too, in the | 
favorable weather. Rainstorm Tues- | 
day night (20) cleared just before | 
performance time, which might | 
have cost boxoffice a couple of 
grand, but all the other evenings 
were warm, clear and practically | 
sellouts. . 
Cast was headed by Harry Stock- 
well, Gloria Hamilton, Albert Ci- 
belli, Jr., Patricia Englund, Dave | 
Mallen, Florence Dunlap, Jerry | 
Mann, Walter Donahue, Maggi Nel- 
son, George Lawrence and Barbara 
Louis. ‘“‘Wish You Were Here” is 
current, with virtually the entire 
Broadway company headed _ by 
Shelia Bond, Paul Valentine, Jack 
Cassidy and Patricia Marand. 
Season has two more shows to 
go, “Student Prince,” with Brian | 
Sullivan, and Jeanette MacDonald | 
in “Bittersweet.” 


’ 


Teh’ $15,400, LA; 
Porgy $63,900 








Los Angeles, July 27. 

Legit business continued at a 
lively clip last week despite a con- 
tinued heat wave. All houses re- 
ported_ operating profits, although 
some were of a fractional nature. 
No new arrivals this week. 

Estimates for Last Week 

Lady’s Not for Burning, Ivar (2d 
wk) (400; $3.30). Up to profitable 
$3,300 and extended through Aug. 


N. Y¥. City Ballet, Greek Theatre 
(3d wk (4,407; $3.60). Got $34,000. 

Porgy and Bess, Philharmonic 
Aud (2d wk) (2,670; $4.80). Up to 
$63,900 including tax which the 
show retairis. 

Seven Year Itch, Biltmore (4th 
a (1,636; $3.85). Steady at $15,- 
400. 

That’s Life. Las Palmas (4th wk) 
(400; $3.30). Off slightly to $5,400. | 

Yiddisher - Dragnet, Civic Play-. 
housé, ‘Ist wk) (400; $3). Started 
off profitably with $3,200 for the 
initial frame. 





‘Okla.’ $34,300, a Record, 
Toronto’s Melody Fair 


Toronto, July 27. 

Leighton Brill production of 
“Oklahoma” grossed a smash $34.- 
300 last week to set a house record 
for the four years of Melody Fair's 
theatre-in-the-round setup. With 
midtown Arena Gardens’ masked- 
off, 5,300 seats scaled at $2.50 top, 
advance sellouts saw an attendance 
of 23,623 payees, with just over 
6,000 in for the two Saturday eve- 
ning (24) performances, also a rec- 
ord, 

Piece could easily have been 
held over for another fortnight but 
for the exigencies of the incoming 
“Finian’s Rainbow.” 


‘Prince’ Tame 1256, Cleve. 


Cleveland, July 27. 

Musicarnival’s in-the-round pro- 
duction of “Student Prince” 
grossed a mild $12,500 here last. 
week at a $3.50 top. Lukewarm no- , 
tices and the recent showing of | 
Metro's film version of the vener- 
able operetta apparently hurt biz. 
Lillian Murphy and William Boehm 
sang the leads, with Boehm doub- 
ling as stager. , 

“Finian’s Rainbow” is this week’s 
bill. 


‘Pacific’ $22,300, D.C. 
Washington, July 27. 
“South Pacific,” whose grosses 
have been ebbing recently at the 
National Theatre here, showed 
signs of a comeback last week, its 
10:h, by rebounding to $22,300. 
Business is expected to pick up 
at this end of the long run, with 
those who have failed to see it gel- 
ting tickets before the local windup 
Aug. 14. j 








Summer b. o. recession is in full 
swing on Broadway. Several shows 
are sweating out negligible grosses 
waiting for the traditional rebound 
ex»ected to take effect in mid-Au. 
gust. 

Practically all entries suffered 
dips last week from the previous 
session, with receipts at one show 
dropping $6,800. Takes at two of 
the weaker plays managed to keep 
pace with the previous week, but 
the individual slipoff in grosses 
generally ran over $1,000. 


Estimates for Last Week 


Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical Comedy), MD (Musi- 
cal Drama), O (Opera), OP (Op- 
eretta). 


Other parenthetic designations re- 
fer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices, num- 
ber of seats, capacity gross and 
stars. Price includes 10% amuse- 
ment tax, but grosses are net: i.e., 
exclusive of tax. 


Anniversary Waltz, Broadhurst 
(C) 16th wk; 123; $4.60; 1,160; $28,- 
000) (Macdonald Carey, Kitty Carl- 
isle). Just under $10,200 (previous 
week, $11,000). 

By the Beautiful Sea, Majestic 
(MC) (16th wk; 124: $6.90; 1,510; 
$58,000) ‘Shirley Booth). Nearly 
$26,300 (previous week, $27,400). 


Caine Mutiny Court Martial, Ply- 
mouth (D) (27th wk; 212; $5.75- 
£4.60; 1,062; $33,500) ‘Lioyd Nolan, 
John Hodiak,. Barry Sullivan). Went 
ig again, holding at almost $33,- 
fi . 


Can-Can, Shubert (MC) ‘64th wk; 
508; $6.90; 1.361; $50,160). Over 
$45,800 ‘previous week, $47,300). 

Carousel, City Center (MD) (8th 
wk; 64; $3.60; 3.099; $46,000). Over 
$23.200 (previous week, $23,100). 

Go'fen Annie, Alvin (MC) 14th 
wk; 111; .$4.60-$3.45; 1.150; $40,807). 
Just under $14,000 ‘previous week, 
$20.800); closes Aug. 7. 

King of Hearts, Lyccoum 
(17th wk; 130; $5.75-$4.60; 995; 
$23.389) ‘Donald Cook, Jackie 
Cooper). Just under $9,000 ‘previ- 
ous week, $10,600). 

Kismet, Ziegfeld (‘O) (34th wk; 
268: $6.90; 1,528; $57,900) ‘Alfred 
Drake). Just under $53,000 ‘previ- 
ous week, $54,900). 


Oh Men, Oh Women, Miller ‘C) 
(32nd wk; 262; $5.75-$4.60; 920; 
$23,248) ‘Lloyd Bridges). Over $7,- 
700 ‘previous wcek, $7,500). 

Pajama Game, St. Louis (MC) 
(llth wk; 84; $6.90; 1.571; $51,717) 
‘(John Raitt, Janis Page, Eddie Foy, 
Jr.). Almost $51,700 again. 


Sabrina Fair, Royale ‘(C) (36th 
wk; 285; $4.60; 1,172; $24,000). Al- 
most $9.800 on twofers ‘previous 
week, $9,700). 

Seven Year Itch, Fulton (C) 
(88th wk; 701; $5.75-$4.60; 1,063: 
$24,000) ‘Tom Ewell). Almost $15.- 
300 (previous week, $15,600). 

Solid Geld Cadillac, Music Box 
(C) (38th wk; 301; $5.75-$4.60; 1,- 
077; $27,811). Just under $15,200 
(previous week, $18,300). 

Tea and Sympathy, Barrymore 
(D) (43rd wk; 341; $5.75-$4.60> 1,- 
060; $28,300) ‘Joan Fontaine). Al- 
— $18,100 ‘previous week, $18,- 
400). 


Teahouse of the August Moon, 
Beck (C) (41st wk; 328; $5.75-$4.60: 
1,214; $31,681) ‘(David Wayne, John 
Forsythe). Went clean again, hold- 
ing at almost $32,200. 


(Cc) 





MUSKETEERS’ 266, ST. L: 


WORST IN MANY YEARS 


St. Louis, July 27. 

With the record heat wave con- 
tinuing, not even favorable reviews 
could save business for “Three 
Musketeers” last week in the Mu- 
nicipal Theatre Assn’s alfresco 
playhouse in Forest Park. Revival, 
pleying a seven-night stand 
through Sunday (25), grossed about 


| $36,000. the worst stanza in many 
| seasons. Attendance was about 43,- 


000. Cast included William Johh- 
son, Gail Manners and Rosemary 
Kuhlmann. 

First local outdoor presentation 
of “Panama Hattie” opend last 
night ‘Mon.).before an audience of 
8.000 and an estimated gross of $6,- 
500. Mary McCarty has lead role, 
with Lew Parker, Martha Stewart, 
Danny Scholl, Nick Bullett and 
Fred Harper. 
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Plays Abroad 


Paris Galant °54 
Paris, July 20. 


Mitty Goldin presentation of revue in | 
two acts (30 scenes) by Jean Givais and | 
Hemee. St2ged by Givais, Heme: new 
music by Goldin; choreography and cos- 
tumes, Luska; sets, Pellegry; musica! “r- 
rangements, Marguerite Leegros, With 
Nita Raya Lestelly. Rene Novan, Yosh ko, 
Maurice Vamby, Georges Chauvier, Mar- 
cel Arnal, Leo Smith, Claude Gregory, | 
Jean-Cloude Rameau, Simone Ate. rene | 
Breor, Monique Clarence, Poris Beauties | 
(12). At Theatre Capucines, Paris; $5 top. 





Miity Goldin has pumped his 
perennial summer show back onto | 
the boards of his Theatre Capu- 
cines and has come up with a fair 
hot-weather offering. New version 
retains nine of its proven numbers, | 
and adds a new batch, plus new 
topliners and a more svelte choral 
group to make this the top girl 
revue among the second string 
group. It looks to do a neat biz 
with enough skits, nudity and pro- 
duction to make for a tourist-eye | 
view of Gay Paree. 

New headliners are music hall 
veterans and Nita Haya and Les-| 
telly give out with an earthy flair | 
for a ballad or a production num- 
ber that sparks their comeons into 
the top bits here. Whether it is es | 
a pair of clandestine lovers in vari- | 
ous epochs or as a lowdown apache | 
duo they make for showmanship. | 
Sketches ard numbers reel by and } 
choreography is acceptable, cos- | 
tumes and decors okay, and gen- 
eral production and interp level 
above average. 

Among those noticed are Yo- 
shiko. a tremulous-voiced Japanese 
singer; Huguette Duval, a bouncy 
turn - of - the - century soubrette; 
Irene Breor, a saucy chantoosy; 
Simone Alex, an earthy comedi- 
enne; Arlette Patrick, a bouncy 
bundle of sexiness, and Claude! 
Gregory, the dancer. Music is a) 
potpourri of o!dies, and this show | 
will Probably have its usual good | 
summer run. Mosk. 
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| two 
| Stars Renato 
| Mola, 


\ gantly-produced show. It shapes as | ~, 


lis still 


lent direction and Teo Otto for a 


ances are of high calibre through- 
out, with top honors carried away 
by Heinz V’oester in the title role, 
Ernst Ginsberg as the warrior’s 
stern companion and Erwin Parker 
as a both amusing and_ pathetic 
poet, one of play’s most vivid char- 
acters. ; Mezo. 


MONTREAL FESTIVAL TO 


investigating government official, 
and other roles are competently 
handled. Piece is well directed by 
Frank Shelley. Clem. 


Alvaro Piattosto 
Corsaro « 
(Alvaro, Quite a Pirate) 








simple, but effective set. Perform- | 


Strawhat Tryouts 


(July 26-Aug. 8) 

Aboard the Bandwagon, revue— 
Bucks County Playhouse, New 
Hope,. Pa. (26-31); Grist Mill Play- 
house, Andover, N. J. (2-7) (Re- 
viewed in Variety this week). 

Automobile Man, by Calder Wil- 
lingham—Bucks County Playhouse, 
New Hope, Pa. (2-7). 

Brothers, opera by George 
Antheil — U. of Denver Theatre 





Rome, July 15. 

Teatro Sistina presentation of Errepi 
(Remizio Paone) production of revue in 
acts by Garinei and Giovannini. 
Rascel; acm Sg de Montreal, July 27. 
Peters Sis ors, Flore Medinors At} Highlight of the 19th Montreal | 
Rome; $2.50 top. | Festival, opening Aug. 3, will be ay 
| series of Moliere plays presented | 

As with their last-year_ musical, | by Le Theatre Du Nouveau Monde. 
“Attanasio Cavallo Vanesio,” like-| The '54 Festival will be the long- | 
wise a Renato Rascel starrer and! ect jin Festival history extending 


OFFER MOLIERE PLAYS 





bell Girls (12). 
Teatro Sistina, 





| season topper, authors Garinei and | <ix weeks to Sept. 13 at Hermitage | 


Giovannini have this year come up| 


P grouncs here. 
well-written, ss . 


another ele-|" During the first five nights of | 


with 


: 3 stival, the roup will offer! 
a likely repeater to last year’s b.o. | Pestival, SrOuP Se a ete * 
i . ; t.| Moliere’s “Don Juan, vare,”’ | 
| winner. Authors likewise are set- |, “T, Stiding Force. Samanrelic’ 
ting what for local revue theatre; +e ariage s eile | 


a new pattern in giving | and “La Jalousie du Bathouille. | 
their show a strong plot line, usual | Other Festival offerings will in-| 
revues here avoiding such compli- clude Montreal Repertory Theatte, | 
cations. lin Shaw’s “Saint Joan,” chamber | 

Comedian Rascel plays the timid | music concerts, folklore dancing | 
pirate captain whose quest for a/and Arthur Honegger’s “Le Roi} 
second half to his treasure map!Dayid” symphonic psalm. Paul 
leads him through varied adven-| Gouin, prexy of the Montreal Fes- 
tures at sea and in port. His crew | tiyal, Inc., and arts counsellor to 
mutinies, and action segues on isle | the sovernment of the province is | 
of Martinique, where he lands in| me 


quest of the gal who holds part two 
of the map. Varied isle adventures 
end just before plot falls apart at 
seams in a finale which has little 
or nothing to do with the original. 


Show is varied, colorful and well- 


paced through act one, then over- | 
long and slowish. As usual with | 


local shows, one hour could be 
trimmed to advantage of all con- 
cerned. Rascel works hard—he’s in 
almost every scene, carrying the 
plot—and registers effectively 
throughout. His up-to-date comic 
sense and nonsense, his all-round 


‘talent as’ thesp and terper. plus 


/ vocal and musical contribs all add 


Where There’s a Will 


London, July 5. 


Jack Payne and Will Hammer. produc- 
tion of new comedy in~«three acts by 


R. F. Delderviield. Directed by Frank 
Shelley. At Garrick Theatre, London; 
$2.25 top. 


Annie Yeo 
Alfie Brewer 
Fred Slater 
Amy Slater 
Maud Hodsee 
June Hodge 
Lawver Arscott 
Ralph Stokes 
Cagey Narracott ...... 
Mafeking Brewer ...... 
Mr. Cogent 


Marjorie Rhodes 
Leslie Dwyer 
Bill Owen | 
Doris Yorke | 
Betty Owea j 
. Pat Sandys | 
Derek Tansley"} 
Edward Woodward | 
Sidney Monckton 
Erik Chitty 
Charles Lepper 





There is scant hope that this rus- 
tic comedy will repeat the earlier | 
phenomenal success of the author's | 
RAF comedy, “Worm’s Eye View.” | 
It is mildly amusing on wellworn | 
lines, featuring two comedians best | 
known to British film audiences. | 
There is little to catch the eve of 
the present-day choosey theatre- | 
goer. It would be improved by the 
cutting of some earthy vulgarisms | 
more in pantomime tradition; as | 
is, it is below West End standards | 
and would be no good for the U.S. 

A bunch of cockney relatives | 
descend on a Devonshire farm- 
house which they expect to inherit 
from their deceased uncle. There | 
is no will and the nephew and two 
nieces, next of kin, each plan dif- | 
ferent ways of disposing of the | 
dilapidated property. The nephew, 
who for years has longed for a| 
country life, is determined to carry | 
on and improve the farm; his sis- | 
ters and brother-in-law, all out | 
for a quick sale, wrangle over their | 

| 


rights and prospects. In the end 
the will turns up, and the self- 
etfacing housekeeper proves to be 


the sole beneficiary. She makes | 
no bones about luring the would- | 
be farmer into her matrimonial 


net, a suggestion at which he shies. 
sut eventually succumbs. 
the 


matter-of-fact housekeeper | 


while Leslie Dwyer gives a good/ing a royal message giving grace | Playhouse. 


characterization of the town spar- 
row yearning for the hedgerows. | 
Bill Owen gets most of the laughs | 
as the spiv brother-in-law. Pat | 
Sandys and Edward Woodward | 
bring a budding love interest to | 
leaven the turmoil. Betty Owen! 
and Doris Yorke give first rate | 
portrayals of the quarrelsome sis- | 
ters, Charles Lepper makes the | 
most of his brief appearance as an| 


| Zurich, 


| predecessor, 


lup to good entertainment and a 


well-held audience. He’s probably 
tops in his field here today. 

Tina De Mola returns to the 
local boards in this revue after a 
few years’ absence, adding sight 
and sound values to a pleasing per- 
sonality. Peters Sisters are by now 


| local faves in the begoff class and | 


register at every turn. Further 
strong contrib is turned in by Flora 
Medini, who plays Rascel’s secret 
flame, following the pirate as his 


| cabin-boy. Bluebell line of 12 Brit- 
lish lookers, now standard equip- 
|; ment in Rascel’s shows, add their 
| w.k. brand of precision terping to 
| Show's i 


advantage. Their mambo 
number is one of show’s standouts. 
Hawk. 


Donadieu 
Zurich, July 5. 


Schauspielhaus production of drama in 
three acts by Fritz Hochwaelder. Directed 
by Leopold Lindtberg; set. Teo Otto; tech- 
nical direction, Ferdinand Lange: lighi- 
ing Walter Gross. At Schauspielhaus, 
with Heinz Woester, Anneliese 
Betschart, Herm-n Wlach. Gustav Knuth, 
Erwin Parker, Ernst Ginsberg. Walter 
Richter, Traute Carlsen, Friedrich Carl- 


| mayr. 





New drama by Austrtan play- 
wright Fritz Hochwaelder, Swiss- 
domiciled author of “The Strong 


| Are Lonely,” again treats problems 


of religion, human conscience and 
suppression of personal feelings 
for the good of a “cause” with tact, 
dignity and unmistakable dramatic 
talent. However, despite  play’s 
qualities, it appears doubtful 
whether “Donadieu” might share a 
happier fate in the U. S. than its 
being heavy-handled 
at times, and not always convinc- 
ing. 

The story is laid in 17th Century 
France. A Protestant nobleman, 


| whose wife was tortured and killed 


by a Catholic warrior, has been 


bag | waiting six years for revenge, when , 
Marjorie Rhodes is excellent as | fate brings the same warrior back |9,- - - Arthur Sicrom has exited as | 
to his castle. However, he is carry-| director at the Somerset (Mass.) | 


to the so-far-pursued Protestants, 
but which is instantly annulled if 
any harm is done to the bearer. 
For the benefit of his brethren-in- 
faith, Donadieu finally renounces 
his long-sought revenge. 


Play’s structure is uneven, with 
several passages definitely lagging. 
Others build up to genuine dramat- 
ic intensity. Special credit is due 
Leopold Lindtberg for his excel- 
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109th Week as Sportin' Lite 
“PORGY AND BESS” 


Currently July 
PHILHARMONIC AUDITORIUM 


Mgt.: BILL MITTLER, 1619 Broadway, New York 


Saantleienteeniienedntemenne stl 


CALLOWAY 





12 to Aug. 7 


Los Angeles 


again in charge. 


' 
| 
} 


St. Louis Adopts — 


} 


Charge-It Legit 





St. Louis, July 27. 

A pay-as-you-go Playgoers plan 
jhas been inaugurated by Paul 
; Beisman, manager of the midtown 
| American Theatre. for the 1945-55 
| legit season opening Sept. 20 with 
'“King and I.” Hypo is in the form 
|of a charge account policy, similar 
ito that used in department stores, 
|ete., and is the first time such an 
| idea has been used for local legit. 
| Gimmick has proved effective in 
other towns. 

| “Members of the Playgoers of St. | 
Louis will be permitted to pur- | 
| chase the same seats for each pre- | 
| sentation and will be billed regu- | 
larly. The plan eliminates, visits | 


' 
i 








| 
i 


; to the b.o., telephone calls, tele- 
/ grams and similar time-consumers. | 
|Beisman is convinced that those 
who use the new plan will pay 
promptly and he anticipates no} 
losses during the season. 


Barn Notes 


Ellen Parker, who has a lead role 
in the “Girl on the Via Flaminia” 
at the Norwich (Conn.) Summer | 
‘Theatre this week. will appear at) 
the barn next week in “My 3 An-| 
gels,” starring Victor Jory .. .| 
|Ensemble Theatre, new strawhat | 
|}group in Charlotte, N. C., made) 
j its bow July 19 at Queens College's | 
jal fresco theatre with a four-per- | 
‘formance run of Robert Ardrey’s | 
“Thunder Rock.” William W. Sny-| 
ider is production consultant for | 
|the theatre... Vagabond Players, | 
‘in their second season of tent the- | 
atre productions at Flat Rock, N.C., | 
are offering a 10-week play series | 
under the direction of Anita Gran- | 
| nis. 
| Songwriter Harry Nemo house- | 
| guesting with Monte Proser at New | 
Hope, Pa., while they collab on a/| 
new musical, “The Happy Way,” | 
skedded for fall production with 
an all-Negro cast ... Barney Biro 
will direct “Stalag 17.” starring | 
|Murray Hamilton, which begins a| 
|week’s run at the Bucks County | 
|Playhouse, New Hope, Pa., Aug. 














| Illness of Kim Stanley who was 
Slated to play femme leads at 
Philly’s Playhouse-in-the-Park in 
“Golden Boy” next week and ‘Sa- 
brina Fair’ two weeks later, has 
necessitated” replacements. Olive 
Deering will play in “Golden Boy,” 
which has her husband, Leo Penn, 
as pugilist-hero, and Georgiann 
Johnson, featured femme player at 
the Playhouse in “‘Boy Meets Girl” 
and “Front Page,” will co-star with 
John Baragrey in “Sabrina” .. . 
Julius Bing will appear in “Stalag 
17” next week at the Bucks County 
Playhouse, New Hope, Pa. 





Two Granite State Barns 
Manchester, N. H., July 27. 

Two more barns have opened in 
New Hampshire. The Hutchinson 
Summer Theatre, in Raymond, 
started with “For Love or Money.” 

In Whitefield, the Chase Barn 
Playhouse launched its eighth sea- 











son with “You and I,” by Philip 
Barry. 





(28). 
by 


Carolina Charcoal, musical, 


‘Lamar Stringfield—Forest Amphi- 


theatre, Asheville, N. C. (29-31). 

Desire Is a Season, by Joseph 
Stockdale—Barn Theatre, Augusta, 
Mich, (3-9). 


Here Is the News, by Norman, 


Husid—White Barn Theatre, West- 


port, Conn. (31-1). 

Columbus Circle, by R. G. Dare 
—Hunterdon Hills Playhouse, Jut- 
land, N. J. (3-8). 


Dear Charles, by Alan Melville— | 


Sacandaga Park (N. Y.) Summer | 
Theatre (26-31); -Theatre-by-the- 
Sea, Matunuck, R. I. (2-7) (Re- 


viewed in VaRIETY, July 14, ’54). 


Great Magician, by Lawrence 
Carra—Mill Playhouse, Hammon- 
ton, N. J. (27-31) (Reviewer in 


Variety, Nov. 28, ’51). 

Here -~We Come Gathering, 
Philip’» King—Mountain Park 
sino, Holyoke, Mass. (26-31) 


by 
Ca- 
(Re- 


‘viewed in Variety, Aug. 12 753). 


Magic -Morning, by Thomas 


'Phipps and Russell Medcraft — 


Ivy Tower Playhouse, Spring Lake, 
N. J. (2-7). 

Moulin Rouge, by Pierre La 
Mure—Strand, Wilmington (28-31). 

My Heart Don’t Say So, by G. F. 
Reidenbaugh — Town ’n’ Country 
Playhouse. Clarence, N. Y. (3-8). 

Open House, by Daniel Durning 
and Jo Barrett—Ethan Allen Play- 


by 


ers, Brandon, Vt. (27-31). 


Out of This Wilderness, 


‘Joseph F. Ingham—Outdoor The- 


atre, Selingsgrove, Pa. (28, 29. 31). 


Put Them All Together, by 
Theodore Hirsch and Jeanette 
Patton — Somerset (Mass.) Play- 


house (26-31). 

Sudden Alarm, by Gene O’Don- 
nell — Cape Ann _ Playhouse, 
Gloucester, Mass. (26-31). 

Summer Day, by Reginald Law- 
rence—Lakeside Summer Theatre, 
Lake Hopatcong, N. J. (3-8). 

13 Clocks, by James Thurber, 
and Trouble in Tahiti. by Leonard 
Bernstein—Westport (Conn.) Coun- 
try Playhouse (26-31); Somerset 
(Mass.) Playhouse (2-7) (Reviewed 
in VARIETY this week). 

This Property Is Condemned, by 
Tennessee Williams—Fogg Mu- 
seum, Cambridge, Mass. (28-31). 

Triumph of Honor, by Alexandro 
Searlatti— White Barn Theatre, 
Westport, Conn. (7-8). 

Walk Talk, revue—Lakewood 
Playhouse, Barnesville, Pa. (2-7) 
(Reviewed in Varrety, July 21, 
54). 


by Edward Eager — Lambertville 
(N. J.) Musie Circus (27-1). 

White Sheep of the Family, by 
Ian Hay and L.;du Garde Peach— 
Monomovy Theatre, Chatham, Mass. 
(28-31) (Reviewed in Variety, July 
7, °54). 








B’way Price Boost 


Continued from page 1 








the b.o. increases of the last couple 
of seasons, the price of tickets for 
musical shows is still almost ex- 
actly the same. as it was 25 years 
ago. During that time, it’s noted, 
the price of a loaf of bread has 
soared from 5c to 24c. In the same 
period, theatrical costs have risen 
proportionally with the general 
price index. 

Although no b.o. scales for fall 
musical shows have been an- 
nounced, the tendency reportédly 
is to jack up the price of all seats. 
Thus, for “Fanny,” the Joshua Lo- 
gan-S. N. Behrman-Harold Rome 
musical due the first week in No- 
vember at the Majestic, N.Y., the 
tentative plan is to charge $7.50 
for the orchestra, $6.25 for the 
mezzanine and comparable hikes 
for the rest of the house. At the 
scale, the capacity gross for the 
week would be over $60,000, ex- 
cluding tax. 


Similar top is understood to be 
planned for the revival of “On 
Your Toes,” at the 46th Street, 
N.Y., with a premium of about $8 
-for the special orchestra-divan 
seats in the front rows. For “Silk 
Stockings,” due late in December 
at the Imperial, N.Y., the top will 
probably also be $7.50. 

After prices had declined from 
the $6 and thereabouts top of the 
1920’s, most musicals in the late 
1930s and early 1940s had a $4 
top, plus tax. Then the top went 
to $5 and, in the last couple of 
seasons, to $6. That's pretty much 
the prevailing level now, plus the 
10% Federal tax and _ recently- 
imposed 5° New York City levy. 


Waltz Down the Aisle, musical, 


Film Vs. Lesit. 
S. 
4 * 9 © S 
Caine’ in S, F. 
San Francisco, July 27. 
With the “Caine Mutiny Court 
Martial” ending its three-week run 


at the United Nations (formerly 


Alcazar) and the “The Caine 
Mutiny” film going into its fourth 
week at the St. Francis, the factor 
of the two versions playing oppo- 
site each other seems to have had 
only a plus effect on boxoffice. 

Earl Long, manager of the St. 
Francis, reports that the simu!- 
taneous appearence of both adapta- 
tions has made the town “Caine 
Mutiny” conscious. Long placed 
an ad in the United Nations pro- 
gram for the stage edition saying, 
“Now See the Whole Story at the 
St. Francis.” 


Randolph Hale, manager of the 
United Nations, says the only 
reaction as far as he could deter- 
mine at the legiter was that a few 
customers say that after seeing the 
picture they wanted to attend the 
play. Hale had a blowup of the 
Ed Sullivan column plugging the 
stage version placed in the lobby. 
“There was really no_ traceable 
way of comparison,” he says. 

The stage version did strong 
business the first two weeks and 
then tapered off, but this is normal 
for legits here and presumabiy 
would have occurred anyway. The 
film opened at-a strong $42,000, 
dropped to $31,000, then $23,000 
and this week was still holding up 
at $19,000. 








No Effect on B’way 


New York showing of the film, 
“The Caine Mutiny,” has apparent- 
ly had no effect on attendance at 
the original production of the legit 
“Caine Mutiny Court Martial,” at 
the Plymouth, N. Y. With receipts 
for the picture good but not up to 
expectations, the stage version has 
continued to play to the legal 
limit of standees at all perform- 
ances, with little shrinkage of the 
advance sale. 


Ads for the sereen adaptation 
| have stressed that it contains the 
'“complete” story by Herman Wouk. 
| Only change in the ad copy for 
the legiter since the opening of 
| the film has been the insertion of 
'a line reading, “in person” above 
the names of costars Lloyd Nolan, 
John Hodiak and Barry Sullivan. 








Current Road Shows 


(July 26-August 7) 








-Caine Mutiny Court Martial 
;(Paul Douglas, _Wendell Corey, 
| Steve Brodie)—Alcazar, S. F. (26- 
28); Opera House, Central City, 
'Col. (30-7). ot 
King and I (Yul Brynner, Pa- 
|tricia Morisop)—War Memorial, 
| Aud., S. F. (26-31); Opera House, 
a. oF. 9); 

| Peter Pan (Mary Martin) (tryout) 
—Curran, S. F. (26-7) (Reviewed 
in VarRtety, July 21, ’54). 

Picnic (Ralph Meeker)—Geary, 
|S. F. (26-31); Aud: Portland (3-5); 
Temple, .Tacoma (6-7). 

Porgy & Bess—Philharmonic 
| Aud., L. A. (26-7). 

Seven Year Itch (Eddie Bracken) 
—Biltmore, L.A. (26-31); Geary, 
S.F. (2-7). 

South Pacific (Jeanne Bal, Webb 
(Tilton)—Nattional, Wash. (26-7). 

Time Out for Ginger (Melvyn 
Douglas)—Harris, Chi (26-7). 

Wonderful Town (Carol Chan- 
ning)—Shubert, Chi (26-7). 











ADVANCE AGENTS ! 
COMPANY MANAGERS ! 


We have been serving theatrical 
shows for over 42 years. Ours is 
the oldest, most reliable and ex- 
perienced transfer company on the 
West Coast! 


® Railroad privileges for handling 
shows and theatrical luggage. 

© Complete warehouse facilities! 

® Authorized in California. Equipped 
to transfer and hayl anywhere in 
U. $.! 


® RATES ON REQUEST ! 


Atlantic Transfer Company 
GEORGE CONANT 
1100 East 5th Street 
Los Angeles 13, Calif. 
MUtual 8121 or OXford 9-4764 
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Not Se ‘ ntial’ Sales 

Bob Harrison, publisher of Con- 
fidential, the bimonth expose 
claims-a 96% sellout of the 
current (Septemper) issue which 
had a peak print order of 1,600,000, 
all of it newsstand sale. Now, says 
Harrison, he will apply for ABC 
membership. He avers this makes 
Confidential’s unusual sellout the 
No. 2 newsstand sale of any peri- 
odical. 3 

arrison benefits largely from 

extraordinary Winchell plugs, both 
columnar an radio-tv, | because 
many of the “expose” targets 
parallel the columnist’s Own nega- 
tive views on the subjects. 





ick Winslow to Newsweek 

picker Winslow has resigned 
from the RCA public — relations 
staff to become science editor of 
Jewsweek. . 
NACA press veepee Orrin E. Dun- 
Jap Jr. originally took Winslow off 
the N. Y. : 
where he was the science expert. 





Mary Pickford’s Valentine 


Doubleday plans a Feb. 14 pub- 
lication next year of Mary Pick- 
ford’s “This Is My Life,” her auto- 
biog whieh was first serialized in 
Woman’s Home Companion. The 
St. Valentine’s Day tieup is keyed 
to the “America’s Sweetheart” 
slogan which identified the yester- 
vear film star in her heyday. : 
“Book was ghosted by Louis 
Biancolli, the N. Y. World-Tele- 
gram & Sun music*critic who also 
did the Mary Garden (Simon & 
Schuster) and Kirsten Flagstad 
(Putnam) biogs, besides several 
works on opera and concert. 





Betty Scheyer’s ‘Playwright’ 

“So You Want To Be A Play- 
wright” is a sprightly, slender vol- 
ume by Betty Scheyer (Exposition 
Press: $3). It deals with her ex- 
periences while a play of hers, 
“Private Affairs,” was being pro- 
duced in Hollywood last year. She 
has directed in little theatres 
around L. A. for years, her first 
being “Lady Windermere’s Fan” 
for the Coronado St. theatre ahout 
20 years ago. Scul. 





Prolific Weisinger 

Mort Weisinger, freelance mag 
writer who is also story editor of 
National Comics (Superman) pub- 
lications, has returned from Coast 
where he and producer Whitney 
Ellsworth set story lines for newest 
series of 26 “Superman” tv pix. 
Ellsworth will start shooting these 
in October with urgent considera- 
tion being given to making at least 
part of the series in color. Ells- 
worth is likewise producer of “The 
American,” historical suspense 
series of videoers starring William 
Lundigan. yi 

Weisinger has major articles in 
both July and August issues o 
Coronet and will be represented in 
early issues of This Week. 





Herbert’s ‘Kissed’ 

Playwright-scenarist F. Hugh 
Herbert continues his study of the 
adolescent female in his new novei, 
‘I'd Rather Be Kissed” (Random 
House; $2.95). Using the “diary” 
technique to explore the psyche 
ot his young heroine, Dolores, 
Herbert has produced a_ typical 
comedy of “growing up,” which 
makes delightful midsummer ham- 
mock-reading. : 

It should surprise no one in show 
biz if Dolores, her family, her 
friends, and her cocker spaniel 
turn up on Broadway or across the 
Wide screen when days grdw 
shorter, Down. 





Sundry Anthologies 
_ Pan American Airways, utilizing 
its owh network of offices in 84 
countries and colonies, in collabo- 
ration with Simon & Schuster, will 
publish “New Horizons,” a* guide 
to world travel. 

Another anthology, under the 
auspices of Fortune, will be “100 
“gg of Business Success,” also 
NAS. 


mame pub Will also issue “A 
lreasury of the World’s Great 


Speeches,” selected and edited by| that it is a relief to find one who | Video show, 


Houston Peterson, beginning with 
Moses 
mandments and ending over 400 
pages | later with Pres. Eisen- 
lower’s historic Inaugural Ad- 
dress. In between are some of 
“in finest oratorical excerpts of 
Julius Caesar, Martin Luther, Pat- 
rick Henry, Robespierre, Karl 
arn, Sir Winston Churchill and 
‘\dlal Stevenson. The anthologist 


1s Prof ’ j ‘ : 
Rutgers ae of Philosophy at 





More Show Biz Biogs 
tes ae Armstrong has finally got- 
ne us autobiog, “Satchmo (My 
‘le In New Orleans)” in shape 


Herald Tribune staff | 


for Prentice-Hall publication in 
October. It brings it up to the 
middle of the 1920s, indicating 
there may be a sequel. | 

Bob Hope’s Satevepost autobiog, 
“This Is On Me,” as told to Pete 
Martin, has been retitled, “Have 
Tux, Will Travel,” for its book 
publication, by Simon & Schuster. 

Arthur Marx’s biog of ‘“Grou- 
cho!” is subcaptioned, “A Son’s- 
Eye-View of His Life,” which S&S 
is bringing out in November. 

Fred Allen has assembled some 
of his brighter. radio program 
scripts for publication by Atlantic 
Press (Little, Brown) in November, 
under the title of “From Year to 
Year.” The humorist will include 
samples of “Town Hall News,” 
“The People You Didn’t Expect 
to Meet” and “Allen’s Alley.” He’ll 
discourse on the stories behind 
these program formats, along with 
his pet peeves in Hollywood and 
show business, and his two great 
loves: New York and- New Eng- 
land. He’s a Bostonian. 

“Memoirs of Elsa Maxwell,” as 
serialized in abridged form in 
Woman’s Home Companion, will be 
published in book form as “RSVP: 


Elsa Maxwell’s Own Story” in Oc- | 


tober. : 

Jacqueline.Cochran (Mrs. Floyd 
Odlum) has done her memoirs un- 
der the title of “The Stars At 
Noon” for Atlantic Monthly Press 
(Little, Brown), due in October. 


Westinghouse is now giving its, 


favorite shill top billing in a recipe 
book entitled ‘““‘The Betty Furness- 


Westinghouse Cookbook,” which is | 


for September publication via S&S. 





‘That Was No Typewriter—’ 
“The Wonderful 
chine,” new monograph on type- 
writers by Bruce Bliven, Jr., 
{Random House; $3.95), contains 
unexpected show biz angle. 
Author mentions the fact that 
by 1915, “vaudeville comedians 
could no longer get away with 
jokes about typewriters. (I saw 
you and your queen walking down 
Main Street last night.’ ‘Oh, that 
was not my queen, that was my 
typewriter!).” (Stenogs were called 
‘typewriters’ for many _ years). 
Author reports, however, that as 
late as 1911, troupers got laughs, 
“or at least a snicker, with: ‘Wanna 
see something? Well, all you have 
to do is hit the key next to Z and 
| you can see the X raise. X-rays!’” 
Cute cut in tome shows Gus Ed- 
wards’ “Six Blonde Typewriters,” 
a terp act that “tapped out type- 
writer rhythm accompaniments for 
songs and dances.”’ Oddly, no men- 
tion is made in text of many out- 
standing plays and movies that 
have used the typewriter as an 





obligatory prop—not to mention 
the fact that most 20th century 
prizewinning scripts were original- 
jly typed, as opposed to being done 


f in Jonghand. 


Lin Yutang gets space in Bliv- 
en’s book for his invention of the 
first workable Chinese typewriter, 
which prints 5,000 characters but 
is no larger than an ordinary ma- 
| chine. Author also reports in some 
detail Mark Twain’s various adven- 
tures with typewriters. Down. 





Beaverbrook Switch 
Reported in London last week 
that Lord Beaverbrook has given 
away his controlling majority in 
Beaverbrook Newspapers when a 
block of shares was transferred to 
,the Beaverbrook Foundation, of 





| which he is chairman. The Foun- | 
| dation is a charity established as a. 


| British 


; mpire Education Trust to 
aid the work for Empire students. 
Control of the sheet group, 
| which publishes the Daily and Sun- 
| day Express, Evening Standard and 
| Glasgow Evening Citizen, will re- 
|main in the family, however. An- 
| nual returns showed the principal 
| Shareholders at Jan 1 last as Lord 
| Beaverbrook, 375,000; Control 
Nominees Ltd., 464,000, and Max 
| Aitken, son of Lord Beaverbrook, 
| 323,000 shares. 





Ghost, Go Check Your Shroud 
So much has been ghosted about 
the confessions of former FBI men 


|does his own composing and that 


ran has written several good ones 
,and his latest, ‘“‘Row’s End” (Little 
| Brown; $3.50), has a lusty theme, 
| dealing with sharécroppers who 
| were fun when dollar cotton was 
king and devils when the depres- 
| sion drove cotton down to a give- 
| Cochran certainly knows his na- 
| tive Mississippi. He has been living 
| around Hollywood for several years 
and shows the Jim Tully influence 
in his work, but it is Mississippi 
| for all that. This is the sort of sto- 


i 


- 


wood would make. Maybe the so- 
lution is for an Italian company to 
come here, make it and sell it to 
us as well as themselves. At least 
this would represent a switch from 
the cycle of pix both nations have 
had to take from Hollywood since 
“Quo Vadis.” Scul. 





. Whiting’s Tome Misses 

Frank M. Whiting’s “An Intro- 
duction to the Theatre” (Harper; 
$6), is marred by the fact that the | 
author introduces such unlikely 
people as Kathryn Cornell, Fred- 
erigo Lorca, Adelaid Neilson, and 
a couple of gents who, apparently, 
may be Meyerhold or Mejerhold— 
Stanislavski or Stanislavsky. The 
writer, a professor of speech and 
theatre arts at the U. of Minnesota, 
and the house of Harper, upholding 
these deflections, cannot expect 
their weighty tome to be regarded 
seriously as a _ reference work. | 
When authors pontificate from | 
pedagogical heights upon the “art 
and craft” of the stage, it behooves 
such scriveners and their publish- | 
ers to respect readers and re- | 
searchers with a modicum of care 
in the preparation of their texts. 

Prof. Whiting’s book, in other | 
respects, is serviceable, if not in- | 
spired. Copious footnotes cue his | 
sources to standard works on act-| 
ing, directing and stage history. 
Like most workers in tributary the- 
atre, the professor leans~ heavily 
upon academic activities in the 
| drama, and professionals will find 
the book slowly paced. In fairness, | 
it must be reported that Whiting | 
presents an “introduction,” as his 
title suggests, hence the profes- 
| sional is not necessarily his princi- 
pal concern. 

Sections on technical aspects of 
the theatre—playhouse architec- | 











Writing Ma-' 


| ty Europeans say they wish Holly- 


; ture, scenic design, and lighting—- 
|are especially well handled from 
/a beginner's point of view. There 
| are many fine illustrations. With 
greater care in preparation, this! 
volume might stand with merit be- 
side Bert Gruver’s “Stagie Man-/| 
ager’s -Handbook,” an _ excellent | 
|Harper production, which is) 
| plueged on the jacket of Whiting’s | 
| tome. Down. 








CHATTER | 


Bob Sylvester’s “The Big Boodle” 
mysterioso off the Random House | 
presses. 

Thesper Cyril Cusack had poem, | 
“Resting,” published by Irish Times 
recently. It’s an accolade for poets 
in Ireland. 

P. W. Manchester, 
editor of Dance News, due in N.Y. 
| Friday (30) after 10 weeks abroad 
|in Seandinavia and England. 
| David Dortort has been com- 
|missioned to write a novel based 





, most. 
managing | 


SCULLY’S SCRAPBOOK 


By Frank Scully 
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Desert Springs. 
Anybody whe has watched Lady Luck over a long period of time 
knows she never reigns but what she bores. She never does things 
by halves. Either she throws favors your way one after another or 
she gives you one brushoff after another. 
It is therefore with no sense of personal pride that I report I have 


| run into a second hot exciusive in almost as many weeks. Not zeal, 


just luck, 

The first exclusive concerned the first meeting recently between 
Walt Disney and Max Fleischer, animated cartoon tycoons, in all 
their years in show biz. : 

My second exclusive concerns the first roadshow ever to perform 
at Desert Springs in its history. As president of the resort’s chamber 
of commerce I admit I had an inside track on this exclusive, but any 
alert reporter could have pulled a Pearson and beaten me to it. 

Up to now, Desert Springs, an unthriving slope on the Mojave 
Desert, has been passed up by everything except rattlers, centipedes, 


scorpions, black widows, lizards, tarantulas, flying ants and stink bugs. 


No flea-bitten one-ring circus has even stopped there long enough 
to take on water. 
The Memphis of the Mojave 

Though Hollywood is only 80 miles away, we have never had a 
sneakview for the simple reason that there is not a projection booth 
within 25 miles of the place. Even medicine shows, one-man rodeos 
and writhing chili-pickers have passed us up. 

A few weeks ago while I was training a pair of fieldglasses on 
Mt. Whitney, 200 miles away, I was startled by a voice at my side. 
“Pardon me, pardner,” the man said, “my name is J. Stuart Campbell.” 

“Cattle or sheep?” I asked. 

“Sheep,” he said. “I teach dramatic arts at San Bernardino College.” 

“Hams from sheep, eh? That's a twist.” 

“I saw you have a nice barn down the draw. I didn’t notice any 
horses, though.” 

“No,” 1 said, “they draw flies.” . 

“People do, too, but I am more interested in that barn of yours.” 

“Beautiful lines,” I said. “Did you ever read a book ‘Five Acres 
and Independence?’ Here I have 10 acres, so you can see what way 
I’m heading.” 

“Getting back to that barn. we'd like to stage a show there.” 

“What kind? Cooch, magi¢ lantern, freaks?” : 

. “A play. A legitimate play. An old Broadway smash success. ‘Over 

. 

“You mean Ruth Gordon's play? You're going to play that with 
college kids as your cast?” 

“No, I mix ’em up. I use college kids for the young parts and 
mature actors for the older parts. In San Berdoo I direct both the 
college group and the community players.” 

“There's no stage,” I said. 

“We don’t need a stage. We play it in the round. I’ve been snooping 
around. I noticed you have electric lights, running water and a nice 
cement floor to that barn. I noticed too, that in that chapel you have 
about fifty chairs. How many people are there in Desert Springs?” 

“Well,” I said, warming up. “you're talking to the chamber of com- 
merce. We have 75 paid-up members. The rest are deadheads. Maybe 
195 souls in all. No heels. Under 5.000, I understand, the percentage 
of heels drops to 1%. So we can't have more than one or two at 
But I don’t think we have 50 people who would turn out to 
see your pallbearers carrying a dying art through a barn.” 

He said he’d like to try it anyway. “We couldn’t get less laughs 
than the last time if we had staged it in Forest Lawn cemetery.” 

~ Orange Juice As A Bonus, Eh? 
“What's your admission price?” 
“We figure to charge 60c and 90c and toss in a shot of orange juice 


on “The Number One.” bullfight! between the acts for free.” 


| picture to be made in Mexico. 


VARIETY mugg Maxwell Sweeney | 


|! back from quickie to Paris and) 
| London to record French and Brit- 


{ish film toppers for Radio Eireann’s | 


| Film magazine. 

Better Living Family Club Inc. 
chartered to conduct business of 
| publishing books, with office in 
| Brooklyn and’ with capital stock of 
|200 shares, no par. Samuel J. 
| Moskowit, 225 Broadway, N.Y.. 
| filing attorney. 
| Samuel S. Vaughn, with Double- 
| day’s syndicate department as as- 
|sistant to Bill Berger, manager of 
‘that department, named trade ad- 
vertising manager. Miss Marcia 
|Lontz replaces Vaughn with Dou- 
'bleday Syndicate. 
| Thesper Nigel Fitzgerald, who 
writes thrillers in spare time, has 
| had his latest, “The Rosy Pastor,” 
| banned by the Irish Censorship 
| Board with 51 others on grounds 
‘that they contain matter consid- 
‘ered “indecent or obscene.” 

Tom O’Malley and Bob Cuniff 
(both ex-TV Guide and TV Fore- | 
|east, Chi) now doing a five-a-week 
itv newspaper column being syndi- 
| cated to 14 papers. 
nel One,” it’s strictly of a fan na- 
'ture with gossip, etc. Kicked off | 
| Monday (26). 

George Frazier’s pungent piece 
ion “Cafe Society” in current Coro- 
/net a hep inside on the breed, as 
only a confirmed nitery hound 
|could appraise—this kind of savvy 
insight and inside stuff can't be 
|done with the normal aiticle “re- 
| search” approach. 
| Irving Settel, who edited “Tele- 
vision Advertising & Promotion 
Handbook” and is creator of the 
“Who’s the Boss?” 


(ABC-TV net, Friday evenings), 


proclaiming the 10 Com- as a serious novelist. Louis Coch- | aS another book, “Top TV Shows 


of the Year,” due in October. He 
teaches television at Pace College, 
|N. Y. Hastings House publishes 
“Top TV Shows.” 

Pvt. Bob Sweeney, on military 
leave from the Frances E. Kaye 
Broadway flacker, is now on the 
staff of Pacific Stars & Stripes in 
Tokyo. Sweeney’s wife, Joan, 
|formerly with NBC, joined her’ 
| husband (22) to be with him for 
his year of service. Incidentally, 
|Sweeney is covering the Ginza) 
nitery and film beat for Stripes 
feature ed, Variety Tokyo mugg 
| Dick Larsh, 


Called “Chan-' 


“You really must love directing plays,’ I said. “Don’t you know 
the real money is in-the refreshments? I once produced a play in 
Hollywood. It was Father Dunne’s pitch for racial equality called 
‘Trial by Fire.’ It had done well in New York and Chicago. My kids 
got a piece of the coke concession. I lost $860 on the run and they 
made $38 on soft drinks.” 

“We'd rather give it away.” he said. For a Scot he sounded crazy. 
“The last time we played. we told the audience the second act wouldn't 
go on till”all the orange juice was sold. The cast had to go out and 
buy up half. of it to make our ultimatum stick. So now we figure 
we'd get more goodwill if we gave it away.” 

“What goodwill?” I wanted to know. “We just haven't got anything 
except a trading post, a garage and a postoffice. We had a desert 
grill but it’s not open now. It had five owners in two years.” 

“By the way,” he said. “could we have some ice cubes for iced 
tea? We need that in the second act.” 

“You need a refrigerator, too. as I remember in the play.” 

“We carry an old icebox. That will do.” 

“There's no telephone here,” I warned him. “No doorbell either. 
You'll look pretty silly running a half-mile down to the trading post 
when the stage directions demand that your players telephone. Seems 
to me there was a lot of phoning in the play.” 

“We have a phone and a dry battery for the bell,” he replied, 
rather patronizingly, I thought. 

“Say, you're big league!” 

The Centipede Circuit Really Rolling 

He smiled and as far as he was concerned the deal was closed. 

All I hoped was that my insurance covered these traveling troupers 
of the Centipede Circuit. As for accidents that happen to peasants 
who trip on chairs, cables and other people’s feet, I could only pray 
I was judgment-proof. 

I watched them putting everything in order. They really knew 
their business. Most of the cast pitched in. The kid playing the 
recently commissioned second lieutenant was named Geoffrey Lewis. 
A student at the college, he was 18. It was his first part and he played 
it extremely well. 

The gal who really stole the show, however, was a Cleopatra type 
named Mary Zacharias. A college junior, she was playing the novelist 
wife. of Max Wharton, the 40-year-old editor who was practicing to 
become a second lieutenant. I cguldn’t believe she was under 30. 
But I found out later she was 20. a gal of Greek parentage and born 
in Bridgeport, Conn. If Skouras doesn't grab her and make her a 
prisoner of Zanuck, Greek solidarity is deader than Sophocles, Eu- 
ripides, Aristophanes and Basil Zaharoff. 

Altogether it was a surprisingly good production. The gross was 
$32.75. Ditto the net. as the barn was for free, as was the Cast. 

After the show the director thanked the audience and said it was 
the first time in 10 towns they had a house that got all the laughs 
and gave as good as they got. 

Whadeeyano? Little Mo! 

A dozen of us walked over to the ranch’s studio, which the girls 
in the cast had used for a dressing room. , 

While we were fanning. in walked Moreen Scully, aged four. or 
“Little Mo,” we call her, the youngest of the Scully Circus. Don't 
tell me legit has no influence any longer. Having seen the negligee 
routine in “Over 21,” Little Mo proceeded to strip herself nude. Then 
she put on a fetching nightie. Wholly oblivious to her public, she 
then climbed aboard a cot, closed her eyes and promptly passed out. 

Everybody watched fascinated. It was the smash performance of 


i the evening, all done in pantomime. 
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their “Sierra Maldita” to Para- 
mount for worldwide distrib. 

Amparo Rivellas, Spanish ac- 
tress, shared the limelight with 
Gloria Swanson on the first birth- 
day of the Castellana Hilton, at 
pres§ party, both cutting the huge 
cake. Sonja Henie here to super- 
vise her ice show. 


Theatres are doing good business 
here. Frederick Knott’s “Perfect 
Crime” still is running at the 
Maria Guerrero. Pix doing nice 
biz include “El Beso de Judas” 
(The Kiss of Judas), still drawing 
although now in_ neighborhood 
houses. : 

Lola Flores has finished her 
Spanish pic, ‘Morena Clara,” with 
Fernando Fernan Gomez. Miss 
Flores is preparing a return to the 
theatre next October and many 
look forward to this event as it 
has been three years since she has 
appeared on the boards. 

Gloria Swanson planed to Barce- 
lona for a three-day visit and to 
appear at a benefit for orphans, 
Aug. 6, at Hotel Roosevelt. accompanied by Spanish - stars 

George Jessel returns to N. Y.| Sylvia_ Morgan, Laly Del Amo, 
tomorrow (Thurs.) from a month-/| Peter Damon, Ramsay Ames. While 
long eight-city tour of Europe. He | in Barcelona she called on Raquel 
arrives with daughter Jerilyn at, Meller; they had met in New York 
Idlewild, en route from London. years ago. 

do Courtright, whose Bev- Tony Muto (20th-Fox) and Mrs. 
hills Hotel is no “iteenando’s Hide-| Muto here at the Hilton. He is 


Broadway 

W. P. Montague, News of Day 
assistant editor, to Egypt on biz. 

Patricia Medina, film actress, 
off. to London last week on the 
Mauretania. 

Flack Frances E. Kaye sailed on 
the United States Saturday (24) 
for a five-week stay in Europe. 

‘Tommy Kinsman, British. orch 
leader, due in New York Aug. 31 
for an 0.0. of the radio-tv-music 
biz scene. 

Yehudi Menuhin, concert violin- 
ist, and Dr. Lee De Forest, radio 
pioneer, sailed for Europe last 
week on the Nieuw Amsterdam. 

Harry Weiss, RKO Theatres dis- 
trict manager, in for homeoffice 
huddles. He covers the middlewest 
area, taking in Iowa, Nebraska, 
Minnesota and Colorado. 

The Dance Masters of America, 
organization for instructors of all 
forms of dance, holding its annual 
east coast convention, July 26 to 








away.” due at the Hotel Ambassa- | here to make a documentary on 
dor Aug. 7-8 en route to the Bur-| Spain in color and_ widescreen. | 
gundy wine country, and then into | This should help “That Lady,” fea- 
the Moselle and Rhine on similar) ture pic being made here, also for 
vintage samplings. mai: he ee = on U. S. 

ircus Saints & Sin-| CY Bartlett, producer of latter pic- | 
Phar g ok. A Grete teers “ieee |ture, and Terence Young, director, 
cultural, scientific and 2d class having trouble with bad weather. 
tour” mass-productioned postcard Angel Peralta, famous Rejoneador, 
of his travels will probably be| @PPears in film. Cast of pic in- 
“adapted” by other show biz wits cludes Olivia de Havilland, Fran- 
i lf tyle coise Rosay, Gilbert Roland, Paul 
ee re eS Scofield and Tony Dawson. 


Vivian Blaine, who’s been ap- 
Cape Cod 


pearing in the London production 

of “Guys and Dolls,” returned to 

Gotham. Monday (26) on the apeve 

Mary. Also arriving were actress By Earl J. Dias 

Constance Carpenter and tv pack Singer Libby Holman at Dennis 
for her “Blues and Ballads.” 

Vincent Y. Bowditch’s 

Stages Theatre, Nantucket, offer- | 


ager Bernard Prockter. 
ing Maxwell Anderson’s “High | 
Tor.” ‘ es 
‘ i i Bosley Crowther, N. Y. Times) 
i i} nll gpa _ + film critic, vacationing with his | 
a or cbr cbeat nae trteity.| iaontty at Chilmark, Martha’s Vine- | 
axine 1dr . ’| yard. 
confirmed split in the trio. | Fay Bainter and William Prince | 
Capitol Records execs in town at the Somerset Playhouse (Mass.) | 
Sunday for the fall “Prevue Party.” | to preem new play, “Put Them All. 
Dorothy Shay, opens Sept. 28 at Together.” 
Fairmont Hotel in place of Doro- | Gordon H. Argo, producer at 
thy Dandridge. 
Morton Downey and Edward Ar-' his front-office for a week to play 
nold in town on way to the Bohe-| the lead in “Harvey.” 
mian Club encampment. | Lillian Hellman, Leonard Bern- 
Clef distributor, Melody Sales | stein and John Latouche on 
(Al Bramy and Tony Valerio), host- | Martha's Vineyard to work a musi- 
ed deejays at cocktail party for cal version of Voltaire’s “Candide. 
Buddy De Franco | Among the guests at John Cecil 
uday 4 Holm’s birthday party at N. Chat- 
ham for his wife were Dr. Harlan 
Hatcher, president of U. of Michi- 
| gan; Monomoy Theatre producer 
|Mary B. Winslow, actress June | 
Lockhart, comedian Iggie Wolfing- | 
ton and Dennis pressagent Bill | 


Portland, Ore. 








San Francisco 
By Ralph J. Gleason 











Minneapolis | 
By Les Rees 

Lanny Ross into Hotel Radisson 
Flame Room. 
Old Log “strawhatter” offering 
“The Bishop Misbehaves.” 
Edyth Bush Little Theatre pre-| 
senting “The Curious Savage.” 





Brazilian pianist Silva-Telles Woody Herman and the third 
here for Northrop Auditorium Herd set for week of Aug. 3 at 
concert. Janizen Beach Ballroom. 

Talura into Persian Palms! with “Fun Fot Your Money” contin- 
Buddy Heller, Ann Lee, Jean ues for a second stanza at the 
Idelle and Jane Ruby. newly-opened Latin Quarter Sup-| 

Al Sheehan’s “Aqua Follies” per Club. 


Don Cornell, The Gaylords, and’) 


finished 16-performance run here | Sorn 
Jerry Fielding orch did a week at! 


before departing, for Seattle date, 


Boff initial stanza business | the Paramount (21-28) on vaude-| 
caused Star Playhouse to hold over | film policy. 
“Play’s the Thing” for second Dwight Long, producer of 
week. “Tanga-Tika” here for week to set | 


up promotion with Guild manager | 
Marty Foster. ; 

Hilo Hattie and her Hawaiian) 
Revue held for third week~ at! 
Amato’s Supper Club. Arthur Lee | 
Simpkins to follow. | 

Ralph Meeker in “Picnic” set | 
for the Auditorium for three days| 
|Starting Aug. 3. “King And I” is! 


Dorothy Lewis iceshow started 
summer run and chirper Marie 
Shaw opened in front room at Star- 
light club. 

Group of local business leaders 
informed that proposed $5,000,009 
Stadium would produce annual 
gross revenue of $316,850 if major 
league baseball franchise is ob- 
tained and annual attendance aver- 
ages of 750,000 per over eight-year | 
period. 


Madrid 


; 
_ _By Lois Wilson 
_ Sylvia Morgan readying her next 
film; actress is the only woman 
film producer in Spain. | Newly renovated Blue 
Don Luis Aguilar, one of the | with Carmen McCrae and 
heads of the Mexican film indus- 
try, here with wife Sylvia. | 
W. E. Knox, president of West- George Litto, Temple University 
inghouse International Electric, graduate, and Pianist Marty Na-| 
honored with the Order of Isabel polean, collabed on tune called 
by Franco. ; |““My Heart Goes M-M-M.” 
Ramsay Ames has signed con-| Marian Anderson will be guest | 
tract with producer Iquino to make | of honor at the launching of a new | 
two films—‘‘La Pecadora” (The $700,000 recreation center named | 
Sinner) and “Persecucion en la ; 
Ciudad” (Persecution in the City). 
Columbia will distrib. 


Aug. 


Philadelphia. 


By Jerry Gaghan 

Clara Ward and gospel singing 
troupe back after successful stand 
in Nassau, Bahamas. 
Note, 

Mat 
Matthews featured, staged reopen- 
ing July 26. 





born singer, Friday afternoon (30). 
Lee Guber, owner of Rendez-| 


Peter Damon and Maruja As- vous Cafe (shuttered for summer),! band here for eight shows at the 
Alhambra Musichall July 23-28. 


querino readying for “Cancha Bas-| taking post-graduate work at Uni-| 
ca,” story about famous jai-lai| versity of Michigan, Ann Arbor, 
players. Producers of this film sold | Mich., during layoff. 


; classical music. 


/ed in “Close-Up of an Impresario” 


|Kay Bannerman 
Barn | 


Orleans Arena Theatre, deserting 6,000 


| key on WICC at Bridgeport, in 


inked for a week the latter part of 29 


in honor of the South Philadelphia- here opposite his wife, Micheline 


) Eckstein on his 39th birthday at 


» 


London 


Joy Nichols back from her Aus- 
tralian and U.S. trips. 

BBC-TV news service last week 
substituted films for still pictures. 

Frederick Lonsdale left less 
than $6,000 in his estate in Britain. 

John Dyer is_ replacing Peter 
Wymer as press officer for Electric 
& Musical Industries Ltd. 

Alex Guinness’ next film will be 
“Madame Will You Walk?” Peter 
Glenville will direct the pic. 


Tommy Trinder back in town 
after two years.in Australia, where 
he went originally on six-month 
tour. 

Edmund Hockridge, currently 
starring in “Guys and Dolls,” be- 
ginning new radio series, “I Hear 
Music,” next Monday (2). 


Lupino Lane took over Arthur 
Askey’s role in “The Love Match” 
at the Victoria Palace this week 
during latter’s absence for film 
making. 

David Kingsley, managing direc- 
tor of National Film Finance Corp., 
took over chairmanship of Group 
3 following resignation of Sir Mi- 
chael Balcon. : 

Wilfred Pickles given judgment 
with costs last week in an action 
brought. by producer Dan Fish, al- 
leging Pickles had broken a con- 
tract to appear in a film about 


Claude Langdon to be spotlight- 


on BBC radio Aug. 4. Others ap- 
pearing in the program include 
Belita, Henry Sherek, Gus Kuhn, 
Freddie Mills, Max Wall and Lou 
Preager. 

Michael Powell and _ Emeric 
Pressburger are to lens Raymond 
Massey’s play, “The Hanging 
Judge,” which Powell produced 
and directed in 1952. Eric Port- 
man inked for role created by 
Godfrey Tearle. f 

Henry Sherek is readying his 
new comedy, “All For Mary,” by 
and Harold 
Brooke. Cast includes David Tom- 
linson, Betty Paul, Michael Shep- 
ley, Kathleen Harrison and Ferdy 
Mayne. Play, which is having a 
pre-London tryqout at coastal re- 
sorts, is directed by Jack Williams. 


Atlantic City 
By Joe W. Walker 
Harlem Globetrotters scheduled 


to appear at Bader Field, Aug. 6. 
Concrete Stadium .there can seat 


Georgia Gibbs and Henny 
Youngman into Steel pier vaude- 
ville. Billy May in Marine ball- 
room. 

Elena Nikolaidi, Met opera 
soprano, signed for suburban Vent- 
nor City Summer Musical Festival 


Aug. 3. 
Harry M. Fagan, high school 
principal, general chairman of 


third annual sustaining fund cam- 
paign of Atlantic City Symphony 


her nitery here, the Beuf Sur Le 
Toit. 


Marc Allegret huddling Hedy 
Lamarr here, and she may star in 
Allegret’s next pic, “Lady Chat- 
terly’s Lover.” 

Helen Partello, U. S. starlet, 
testing for a lead role in new Henri 
Decoin pic, “Bonnes A. Tuer” 
(“Ripe For Killing’). 

Marcel Carne winding up new 
pic, “L’Air De Paris,” with Jean 
Gabin and Arletty. Next film will 
be “Barrage” (“Dam”). 

Summer season bringing in a 
flock of reissues, among them 
“Kind Hearts And _ Coronets.” 
“Lili”? (M-G) and “The River” 
(UA). 

Larry Adler recording the top 
harmonica hit here, “Grisbi. Bues.” 
Adler heads back to England but 
returns to head the Alhambra bill 
in September. bt 

Fortunia replacing Yvonne Mes- 
nard as head nude at Folies~ 
Bergere. Miss Mesnard heads for 
the U. S. to star in Lou Walters’ 
new Latin Quarter show. 

Philippe Clay, young ‘singer 
here. into his first pic, “De Quoi 
Je Me Mele?” (“What Am I Mixed 
Up In?’”), which Jacques Pinateau 
will direct from a script by Boris 


Fire Island 


By Mike Gross 

Fred Allen’s guest» column in 
Woolcott Gibbs’ gazette, The Fire 
Islander, set in upper and lower 
case. 

Joel Grey auditioning the Ocean 
Beach sun before taking off for 
Miami and a stand at the Sans 
Souci. 


Among the bungalow monikers: 
“Traumatic Inn,” “Psycottage” and 
the multi-plugged ‘“Hernando’s 
Hideaway.” 


George (RCA Victor) Mareks cut 
their weekend short to plane from 
here to Idlewild te the Coast on 
diskery biz. 

Legit producer Herman Levin 
expects to be booked solid as a 
weekend guest for the summer of 
"55 within the next couple of 
weeks. 

Henry White, Biow exec, feted 
with a champagne breakfast Sat- 
urday when he got back to the 
Island after becoming the father 
of twin girls the night before. 

Tunesmiths Richard Lewine and 
Albert Hague sharing the keyboard 
in an old showtune challenge at 
Ted Fine’s shindig with CBS Radio 
veep Lester Gottlieb crooning the 
vintage lyrics. 


Omaha 


By Glenn Trump 
Crawford, Neb., Rodeo averaged 
nearly 2,800 paid for each per- 
formance. 


Film starlet Betty Carr week- 





Assn. 

Harding and Moss Revue, “High, 
Time,” featuring Chanin Hale, | 
Robbie Harrid, Neil Kenyon and | 
George Pattas 
Boardwalk Lounge. 


Westport, Conn. 
By Humphrey Doulens 

Eva LeGallienne to the Coast. 

The John Herseys to Nova Scotia. 

John Wohlforth of Angel Rec- 
ords here. 

John Emery starring in revival 
of “Libel” at Country Playhouse 
week of Aug. 2. . 

Lillian and Dorothy Gish back 
to N.Y. for tele commitments after 
six-week holiday here. 

Ruth Steinkraus, new disk joc- 


“Music for a Sunday Evening.” 


into Shelburne’s | ¢ 





Arthur Jay Levy back to Chicago 
next week representing “Time Out 
for Ginger,” after vacation here. 

Jean Dalrymple heading benefit 
performance for Connecticut’s 
Shakespeare Festival Theatre Aug. 


Mrs. Raymond Massey, Cheryl 


Crawford, Lenore Tobin, Jose 
Quintero, John C. Wilson, Ben 
Washer, Elaine Carrington and 


Theresa Helburn at opening of 
“Magic and Music” at Country 
Playhouse July 26. 


Paris 
By Gene Moskowitz 

(28 Rue Huchette; Odeon 49-44) 

Joseph P. Kennedy and Phil 
Reisman here on holiday. 

Perdita Chandler, U. S. warbler, 
off to Madrid for nitery date. 

Jean Gabin will star in the new 
Jean Renoir film, “French Can- 
can. 

Bill Marshall makes his first pic 


Presle, in “Les Impures.” 
Xavier Cugat and his 45-man 


Mary Lou Williams feting Billy 


ended here to plug upcoming 
“Seven Brides.” 

_ New grandstand increasing seat- 
ing capacity by 1,000 being erected 


or Burwell, Neb., Rodeo, Aug. 
11-24. 
Abe Slusky installed the first 


outdoor roller skating rink in this 
area at his Playland Park last 
week. 

Barnes & Carruthers’ “Olympic 
Circus” slated for Playland Park 
Stadium here Aug. 7 after a string 
of fair dates. 

Drought conditions forced Loup 
Valley Fair at Ord, Neb., to cur- 
tail program to Aug. 23-25. Joie 
Chitwood thrill show is featured. 

Ak-Sar-Ben’s family show July 
26-28, booked by Ernie Young, in- 
cluded the  Triskas, Paramount 
Rears, Martells & Mignon, Jewell 
and Charlie Poplin, Johnny Sway- 
pole, ; Three Ascesedas, Joe 
Lemke’s chimps, the Cyclettes, 
Montes de Oca and the Three 


Marvels, 
Pittsburgh 


By Hal V. Cohen 

_ Robert Monet topping at Copa 
bill this week; Leo DeLyon comes 
in Monday (2), 

Dancer Marilyn Fields okay at 
Presbyterian Hospital after emer- 
gency appendectomy. 

“Ice Cycles” will rehearse 1955 
edition for three weeks here at 
Gardens next month. 

Ted Okon appointed biz manager 
and Francis Mayville director for 
Catholic Theatre Guild. 

_ Circus Saints and Sinners hold- 
ing old-fashioned clam bake and 
picnic at South Park Aug. 14. 

Tim Herbert and Don Saxon 
booked with Julius LaRosa at 
Vogue Terrace Labor Day Week. 

Pittsburgh Symphony’s William 
Steinberg conducted last week's 
concerts at Robin Hood Dell in 
Philadelphia. 

Ankara singer Bob Carter quali- 
fied for West Penn Amateur golf 
championship but lost in rst 
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Carlos Gastel and Mel T 
terminated their association '* 


Y. Frank Free re 
Paramount from Mexico ’ a. 

Roy Rowland back from olla 
to prep “Hit the Deck” for Metro. 

Arwin Productions, Inc., is new 
tag for Martin Melcher Produc- 
tions. ; : 

Walter Lanz and Mrs. Lanz leave 
on six-week trip through Europe 
Aug. 20. 

Robert Francis and May Wynn 
in from bally trip on “Caine 
Mutiny.” st 

Universal Consolidated Oil Co. 
opened a new proGuctive zone in 
the 20th-Fox field. 

Lennie South’ treated at Para- 
mount for injuries received when 
camera boom ran over his feet. 

Harold Jovien resigned from 
MCA to form his own company for 
packaging radio-tv shows and rep 
talent. 

Leo Gorcey wrenched his right 
knee during filming of final scene 
of “Bowery to Bagdad”; now on 
crutches. 

Vera-Ellen and Carlos Thomp- 
son returned from attending the 
Minneapolis Annual Civi Aquaten- 
nial and Star Night 

Pedro Armendariz recovered 
from jaw. injuries received when 
thrown from horse on RKO’s “The 
Conqueror” location. 

Janet Leigh returned from 
Atlantic City and resumed song 
and dance rehearsals at Columbia 
for “My Sister Eileen.” 


Vienna 
By Emil W. Maass 
Franz Kreuzberger, 70, well- 


known waltz composer, died. 

Paula Wessely Film Co. acquired 
“The Way Back” for its next pro- 
duction. 

Wiesbaden factory installed mod- 
ern revolving stage in new State 
Opera building. 

’ Underground rolling stairway to 
opera will be ready when house 
opens Nov. 5, 1955. 

Karl Boehm elected chief of 
State Opera concert orchestra after 
death of Clemens Krauss. 

“Polenblut” (‘Polish Blood”), by 
Oskar Nedbal, slated as first oper- 
etta premiere in Volksopera. 

Werner Richard Hymann writing 
the music for Mundus Film’s next 
comedy pic, “House of Fortune.” 

Donaufilm inked French star 
Cecile Aubry for lead in Johann 
Strauss pic, “On the Blue Danube.” 

Raimund Theatre, only operetta 
house here, will open’ with 
Emmerich Kalman’s “Countess 
Maritza” in September. 


Berlin 


By Hans Hoehn 

Eric Pommer celebrated his 
65th birthday. He’s currently an 
independent film producer in West 
Germany. 

Following the return of the old 
UFA name to current use, the old 
Tobis name is also to be revived, 
probably for a film studio. 

Victor Vicas will direct a film 
version of Zuckmayer’s “Herr 
Ueber Leben Und Tod” here in 
September. Maria Schell and Ivan 
Desny will star. 

Of 236 pix previewed at trade 

shows in Berlin during 1954’s first 
six months, 104 were of American 
origin, 56 were German, while 30 
came from France. 
“08-15” is currently the most 
talked-about German film project. 
.Film is being directed by Paul May 
and deals with German postwar, 
army barrack life. (08-15 is the 
German army pistol). . 


Washington 


By Florence S. Lowe 

Ann Southern in for a Casino 
Royal nitery stint. 

The Arthur Godfrey Foundation 
renewed its annual Air Fellowship 
Grant to American University for 
fourth consecutive year. 

George A. Crouch, Sam Galanty 
and Albert W. Lewitt named co- 
chairmen of Variety Club’s annual 
golf tournament and dinner-dance. 
Semi-final judgings for “Miss 





ica” contest are being held at 
Carter Barron Amphitheatre; sta- 
a WWDC handles contest local- 
7. 





Reno 


KZTYV, local independent, joined 
the CBS net. 

Woody Herman outfit set for 
New Golden in August. @ 
Riverside Hotei is adding three 
stories to the new addition. 

Reno, with four net stations and 
an independent FM, may get an- 
other independent ‘soon. 

Lili St. Cyr, who used to be the 
“Girl of the. Hour’ at Lawtons, 
near here, shortly after the war, 








round of match play. 


stars at the Skyroom. 


Washington” in the: “Miss Amer-~ 
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RD GOLDSTEIN 
LEON AM idstein, 51, film pro- 
ducer. died in Hollywood July 23. 
Details in film section. 
EFFIE SHANNON 
Fffie Shannon, 87, vet legit ac- 
tress, died July 24 in Bay aoa, 
L. I. After making her stage debu 
I. the age of three as a flower girl 
i “Coriolanus,” she appeared in 
0 plays. At the age of 
e “Eva, Tn 1889, 
abin.” playing Little Eva. In : 
Ce joined the Lyceum Stock Co., 
N. Y., with Daniel Frohman as pro- 
ducer and Dayid Belasco as direc- 
tor. 
1e with the Lyceum com- 
oat, Mae Shannon married the 
jate Herbert Keley, with whom she 
was cast in such plays as “The 
Moth and the rae Her Lord 
and Master” and e Lightning 
Conductor.” She toured with nu- 
merous road companies, was active 
in summer stock and played in sev- 
eral films, including Sally of the 
Sawdust” and “Soul of ye a 
ong plays in which Miss Shan- 
BR geiots seen ineluded “Years of 
Discretion,” “Heartbreak House, 
“widower’s Houses,” “She Stoops 
To Conquer,” “Trelawney of the 
Wells,” “The Fatal Alibi,” “Sher- 
lock Holmes,” “The Daughters of 
Men,” “The Thief,” “The Learned 
Ladies.” ‘The Thunderbolt, 2 Pol- 
Ivanna” and “Under Orders.” One 
of her last appearances was in 1942 
in “Arsenic and Old Lace.” 
Her husband died in. 1915 and 
her sister, Nona Shannon, an ac- 
tress. died in 1950. 


RICHARD S. RAUH 

Richard S. Rauh, 60, Pittsburgh 
civic leader and leading’ factor in 
development of the city’s commu- 
nity theatre, the Playhouse, as 
well as the Pittsburgh Symphony 
Orchestra, died of a heart attack 
July 17 in Lakewood, N. J. He 
was vacationing with his family at 
the nearby shore resort of Beach 
Haven. 

Rauh’s ‘interest in the theatre 
dated back to his high school days 
when he was a Close friend of play- 
wright George S. Kaufman, a Pitt 
native. At that time’ they worked 
together in putting on shows for 
religious schools and other organi- 
zations. 

In subsequent years Rauh be- 
came founder, president, board 
chairman and trustee of the Play- 
house. In addition, he and his 
mother were guiding spirits as far 
back as 1926 in forming the Pitts- 
burgh Symphony Society. He had 
served as the organization’s secre- 
tary for the last 27 years. 

Surviving are his wife, Helen 
Wayne Rauh, one of the Pilay- 
house's top actresses; a 14-year-old 
son, and a sister. : 


HAROLD E, SMITH 

Harold E. Smith, 62, radio pion- 
eer, died July 23 in Albany, N. Y., 
after a long illness. At one time 
he owned stations in Albany, New- 
burgh, Peekskill, Poughkeepsie and 
Beacon, all in New York. In recent 
years, however, he had not been an 
active broadcaster. 

Smith, who once played violin 








and was an orchestra director at | 


the old Hippodrome Theatre, N.Y., 
long operated WOKO and WABY, 
Albany, in partnership with Ray- 
mond Curtis. These outlets were 
rated for years among the nation’s 
most profitable small stations. 

Smith came to Albany in 1931 
when he moved his outlet in Bea- 
con to the capital and changed its 
call letters to WOKO. Later he ac- 
quired an interest in WABY, which 
originally was located in Hudson 
doa N. Y. He retired from the 
roadcasting field after WOKO was 
sold in 1947. 

A native of Peekskill, he is sur- 


Vived by his wif 
dauvhtes e, a son and a 


WM. ‘LOUPE’ ALEXANDER 

, illiam “Loupe” Alexander, 
eonetime legit and film theatre 
sagehand, died in Plainfield, N. J., 
“te y 13. Believed to be in his 80’s, 
me started his career as a “top 
ounter” in acrobatic units at the 
turn of the century. However, he 
urned to backstage work in the 
early 1900’s when he became a 
Yeti of a streetcar accident. 
wit exander, who was a stagehand 
a alter Reade Theatres since 
rod 1920's, had an extensive 
vacksround in the theatre of 
Pang year. He worked at Tony 
Wit,,S in New York, toured with 
ba v lam A. Brady shows as a pro 
ty man, with Coburn’s Minstrels 
- carpenter and was a stagehand 

urlesque cireuits.. The last 


Ball’, Show he handled was a 
Spring Theatre performance last 


Plainfiel gt. the Oxford Theatre, 








' CLAY MORGAN 

Clayland Tilden Morgan, 60, 
publicist, died July 26 in New 
York. He had flacked for the 
French Line, NBC and Air France. 
Shortly after World War I, he 
joined the publicity department of 
the French Line in New York, re- 
maining there as director of pro- 
motion and advertising until 1936. 

Morgan left the French Line to 
become assistant to the president 
of NBC, a position he retained un- 
til 1949. For a time he operated 
his own public relations firm and 
in 1950 became director of public 
relations for the French Institute. 
The following year he was appoint- 
ed director of public relations for 
Air France. 

His mother survives. 


NELLIE CALLAHAN 

Nellie Callahan, 80, vet stage 
performer, died July 24 in Say- 
ville, L. I., N. Y. She appeared in 
such shows as “Old Kentucky” and 
“The Lost Paradise” at the turn 
of the century and was a member 
of the Gerard Ave. Stock Co. in 
Philadelphia and the Davidson Co. 
in Milwaukee. 


In 1928 Miss Callahan had the 
role of Jo McMullin in “Bottled,” 
a comedy by Anne Collins and 
Alice Timoney, produced by Her- 
man Gantvoort at the Booth The- 
atre. She also worked in vaudeville 
with the late Tom Wise and Wil- 
liam H. Turner, and in radio with 
Al Jolson. ' 





. LAMBERT MURPHY 
Lambert Murphy, 69, former op- 
era and concert tenor, died July 
24 in Hancock, N. H. One of the 
earliest recording artists, he had 
sung with the Metropolitan Opera 
Co. from 19T1 to 1915. During that 
period he also became one of the 

first Victor recording artists. 


Murphy left the Met to devote 
his time to concerts and in later 
years taught voice. His singing and 
teaching career ended in the early 
40s when he underwent a throat 
operation. : 

Wife. two-sisters and a brother 
survive. 


HENRY RANDEL 

Henry Randel, 58, metropolitan 
New York district sales manager 
for Paramount, died of a heart ail- 
ment July 25 in N. Y. He had been 
with Par since 1916 when he joined 
the Washington branch as a sales- 
man. He moved to the district post 
in 1947. 

Some years ago Randel invented 
the Stub Rod Control, which auto- 
matically files that portion of ad- 
mission tickets retained by the the- 
atre in the sequence of purchase. 
This is now in wide use. 

A son and sister survive. 


S. FAYETTE CARTLEDGE 

S. Fayette Cartledge, 45, syndi- 
cated community paper columnist, 
died July 20 at his home in Acad- 
emy Gardens, Pa. A partner in As- 
sociated Features Syndicate from 
1932 until he established his own 
publicity agency five years ago, he 
formerly handled the announcing 
and radio programs for summer 
wrestling shows at Hunt's Pier, 
Wildwood, N.J. 

Surviving are his wife and two 
sons. 


JAMES E, McCONNELE 

James Ed (Smilin’ Ed) MeCon- 
nell, 62, radio-tv performer, was 
found dead July 24 in the cabin of 
his cruiser in Newport Beach, Cal. 
A report from the coroner's office 
noted he had probably died of a 
heart attack. 

McConnell had been airing a 
kiddie show on radio for 32 years. 














His programs for radio and tv) 


were taped and filmed. A backlog 
of them will continue to be used. 
Wife, a son and a daughter sur- 
vive. 





AXEL H. REED 
Axel H. Reed, 51, recently named 
general manager of Des Moines’ 
new $5,250,000 Veterans Memorial 
Auditorium, died of a heart ailment 
July 21 in Rochester, Minn. He had 


resigned as manager of the Mayo | citals abroad and at Carnegia Hall, | 


Civic Auditorium in Rochester to 
take the Des Moines berth and was 
scheduled to assume his new $10,- 
000-per-year- post on Juiy 1. 

Reed was president of the Inter- 
national Auditorium Managers’ 
Assn. 


DAVID KAUFFMAN 

David (Dewey) Kauffman, pro- 
prietor of the Fort Pitt cafe in At- 
lantic City, N. J., died July 18 of a 
heart attack in that city. At vari- 
ous times he owned several other 
night clubs in the resort including 
oe Club Madrid and the old Beaux 

rts. 

Kauffman, who. was a first. cou- 
sin of New York 


> 


Toots Shor, is-survived by his wife 
and three brothers. ~ 


CHARLES H..NOBLE - 

Charles Hollister Noble, 53, for- 
mer publicity director for CBS in 
Hollywood, was found dead July 
20 in his home at Sherman Oaks, 
Cal. Police called it suicide. His 
wife said he had been through sev- 
eral surgical operations and was 
afraid of cancer. — 


Following his departure from 
CBS, Noble was associated with 
Doubleday Publishing Co. 


ARISTIDES DE LEON 

Aristides de Leon, 50, actor; 
died July 23 in New York. He ap- 
peared in a number of Broadway 
productions, including “Squaring 
the Circle” in 1935. He also was 
seen in “Colonel Satan,” “Adam 
Had Two Sons,” “Nona,” “Keeper 
of the Keys,’ “The Hook-up,” 
“Hallow’een,” ‘“Tovarich,’ and in 
“Foreigners.” - 

More recently de Leon had acted 
in films, radio and television, 


REV. STEWART MACLENNAN 

The Rev. Dr. Stewart P. Mac- 
Lennan, 69, pastor emeritus of the 
First Presbyterian Church of Hol- 
lywood, died July 26 in Santa 
Monica, Cal., after a heart attack. 
-After serving as ‘pastor of the Hol- 
lywood church for 19 years, he re- 
tired in 1940 to devote full time to 
making religious films. 

Wife, four sons and a daughter 
survive. 


= ee 
JEAN ROGER-DUCASSE 

Jean Jules Amable Roger-Du- 
casse, 81, French composer, died 
July 20 of a heart ailment in Bor- 
deaux, France. He studied at the 
Paris Conservatoire and in 1902 
received the second Prix de Rome. 

Roger-Ducasse was composer ‘of 
chamber music and a number of 
suites. In 1931 his four-act comic 
opera, “Cantegril,” “was produced 
at the Opera-Comique. 


EDWIN H. LOCKHART 

Edwin H. Lockhart, 87. former 
opera singer and voice instructor, 
died July 24 in Prince’s Bay, S.I. 
Operator of a voice studio at his 
home in New Dorp, S.I., he at one 
time sang as a bass-baritone in 
opera companies with Enrico Car- 
uso. He became a singing instruc- 
tor in 1909. 

Wife, a brother and a sister sur- 
vive. 

















ALFRED GOETZ 

Alfred Goeiz, 42, NBC staff musi- 
cian, died July 20. shortly after 
playing solo on the “Morning Band- 
wagon” show via WTAM,. Cleve- 
land. He was stricken with a heart 
attack and collapsed. A member of 
the WTAM staff since 1934, he was 
a featured bass soloist on the sta- 
tion’s Dixieland unit. 


Surviving are his wife and tw0| Bride is a tv actress; he’s on the. 


sons. 


. 


JOSEPH P. OAKES 
Joseph P. Oakes, 
program director of 





58, onetime | 
stations | Bri 


WHDH and WLAW in Boston, died | Pigg Ml ta 
July 23 in Manchester, N. H.’ For | Judge Leon R. Yankwich; he’s head 


years an exec of the Nashua Broad- | Hevag Howard Lanin Agency, New 


casting Co., he was also active in | 
the Advertising Club of Boston and 


Hitler period), died July 15 in 
Lingen, West Germany. Born as 
Herman Nielebock, he composed 
numerous Nazi songs and marches. 


Cornelius S. Hitzert, 71, long- 
time member of IATSE, Local No. 
6, died in St. Louis July 15 after 
he was stricken with heat exhaus- 
tion. He was last employed at the 
American. Theatre, St. Louis. 


H. Edward “Ed” Andrews, 64. 
erchestra‘ leader, died July 24 in 
Arlington, Mass., following a heart 
attack. A violinist, he is survived 
we wife, two sons and two daugh- 
ers. 











Mother, 61, of Art Gross, opera- 
tions manager of Guild Films, died 
July 15 in New York. Survived by 
husband and two other sons, Sid 
and Elliott, both publicists. 


Charles F. Prickett, 54, execu- 
|tive vice president and general 
|manager of the Pasadena Com- 





Los Angeles. 





Ovide Larochelle, 71, trombonist 
for more than 50 years with the 
Rochester City Band and Hanson's 
American Band in Rochester, N.H., 
died July 16 in that city. 





Victor Morris, 56, veteran mem- 
ber of IATSE, Local No. 6, died 
in St. Louis July 12 after a year’s 
illness. 
daughters survive. 





William De Haas, 49, business 
manager for film players. died of 


Linda Darnell. 





Henry McCarthy, 73, retired 
screen writer and director, died 
July 19 in Hollywood. Two brothers 
survive. 





Wife’ of Leroy Glover, projec- 
| Louis, died July 15 in that city 
after a long illness. 


MARRIAGES 


Martha L. Woodbury to Richard 





He’s a retired army bandleader and 
son of the late Richard Kurth, 
longtime. violinist with Boston 
Symphony orchestra. 


| Philadelphia, July 24. 
“Sealtest Sweetie” on “Big Top” 
show; he’s assistant director at 
WCAU-TV. 

Kathleen Hughes to Stanley 
Rubin, Beverly Hills, Cal. July 25. 
Bride is a screen actress; he’s_a 
producer. 

Mary Ann Edwards to Ralph 
Hodges, Georgetown, Tex., July 20. 





| KNXT, Los Angeles, production 
| staff. 

Ilyana A. Yankwich to Myron 
Lanin, Los Angeles, July 17. 
de is the daughter of Federal 


Barbara Ann Finnigan to Wil- 


the Merrimac Advertising Club. | liam L. Schupp, Albany, July 17. 


Suryiving are two sons, two 
daughters, two sisters and a bro- 
ther., 





RUDOLPH BLOCK 





Rudolph Block, 59, longtime | 
‘radio news correspondent in Wash- | 
| ington, D. C., died July 22 in that, 
icity after a long 
| gathered news for stations KOMO, 
| Seattle; KGEZ, Kalispell, Mont.,' 
and KPOA, Honolulu. 

Block formerly worked for) 
Hearst papers in Seattle and San) 


| Francisco. 





RITA POST 

Rita Post, 80, former vaude| 
performer and widow of Tom Post, | 
actor and onetime exec of Ameri- | 
can Federation of Radio Artists, | 
died July 21 in Chicago. She and | 
her husband performed as Gibson 
& Post in vaudeville. 
Survived by a son. 
WALTER JOSEF 

Walter Josef, 64, German-born | 
concert pianist and composer, died | 
July 22 in Lake Placid, N. Y. A} 
native of Berlin, he had given re- 





N.Y, j 
His wife and daughter survive. 





j 

Hirsh Pearlman, 74, retired mu- | 
sician, died July 22 in Washington | 
of a heart ailment. For years he| 
was a violinist with the pit orch of 
the Capitol Theatre and_ also 
played with other orchestras in 
D.C. He left no known survivors. | 





Cecil G. E. Sawler, onetime 
member of the Boston Philhar- 
monic orchestra, died in Exeter, 


N. H., July 13. 








restaurateur , Reichsmusikfuehrer 


Herms Niels, 66, former German 


illness. He| 


| Bride is an actress. 
| Frances Ireland and Jay 
| Shall, New York, July 25. 
| cafe and video performer. 
Lu Ann Simms to Loring Buzzell. 
New York, July 24. Bride is a 
singer on Arthur’s Godfrey's tv 
show; he’s a music publisher. 
Edward R. Kingsley to Lee 
Goode, Trenton, N.J.. July 27. He's 
a foreign film importer-distrib. She 
was in RCA Victor’s Red Seal Dept. 
They honeymoon in Venice. 


Mar- 
He's a 
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“IT just did it the way I'd want it 
done. Money has been no object.” 
It shouldn’t be. She’s got it all, 
or close to it by now. Miss West 
professes not to know offhand how 
much but ‘(always a fierce pride 
in setting records) “for five vears 
they listed me as to top money- 
maker in the country. I even 
topped that newsboy—what's his 
name? Oh, yeah, Hearst.” 
What Comeback? 

The 45-minute melange of songs 
and -sketches that comprises the 
West act is concerned with only 
one thing. And anyone who doesn’t 
know ahead of time what that one 
thing is, is wasting good table 
space. 

Miss West deeply resents any 
suggestion that this constitutes a 
comeback. She points out that it is 
only 18 months since her last legit 
tour in “Diamond Lil” and there 
on that tour. There was nothing 
wrong with her, either. 

But in the interim, pix have 





(during the 


come up with a blonde charmer 


munity Playhouse, died July 25 in| 


His wife, a son and three | 


a cerebral hemorrhage July 19 in’ 
Hollywood. One of his clients was 


tionist at the Pageant Theatre. St. | 


A. Kurth, Sandwich, N.H., recently. | 


Jan Crockett to Hed Devlet, | 
Bride is 


was nothing wrong with business | 


land every interviewer in the last 
few weeks has been trying to find 
out La West’s reaction to Marilyn 
Monroe. She parries these ques-. 
tions by insistimg that she hasn't 
|seen Miss Monroe. 

| Press the point that the latter is 
|touted as another Mae West. and 
the original shrugs—“If you want 
|imitations .. .” 

| And buried amidst a succession 
of sock lines in the production num- 
| ber, “I'd Like to Do All Day What 
‘I Do All Night,” is the barb that 
| perhaps best indicates her feelings 
|—‘‘why marry a ballplayer when 
you can have the whole team?” 
Take It Easy, Boys 

She doesn’t ssy so, but there’s 
'more than a lurking suspicion that 
La West regards this excursion 
jinto the nitery field as a chance 
_lo acquaint her audience with her 
| proclivities. She-also passes on a 
| little advice, like “Take it easy, 
| boys, and last a long, long time.” 

Her material, carefully selected 
,and sharpened by the Westian 
itouch, belies her constant claim 
|that most of her best dd libs have 
| actually been innocuous lines until 
| taken out of context. Once, she re- 
| calls, She was in a hurry to leave a 
|Denver. hotel and was_ worried 
-about the size of the two trunks 
| that had to be carted downstairs. 
'She picked up the telephone and 
called the bell captain. 

“With anybody else.” she says, 
'“it wouldn’t have made any differ- 
;ence. But 10 minutes later, every- 
body in Denver was repeating that 
Mae West had called downstairs 
and said ‘I want a boy—a big 
| boy’.” 
| Hedda Hooper was in to see her 
the other nitht for a laugh-packed 
interview. In the course of dis- 
/cussion, they were recalling the 
actors who had portrayed the 
leading roles in Mae West's films. 

“You had Cary Grant, too. didn’t 
you?” queried Miss Hopper. 

“Twice. dear,” retorted Miss 
West softly, “had him twice.” ° 

| Another interview attempt al- 
‘most ended in disaster before it 
began. Miss West was in the midst 
of a fashion sitting when the door- 
hel rang. She pried herself away 
from a slightly formal group of 
people and went to the door to 
confront Lloyd Shearer of Parade 
magazine. 

It was a hot day and Shearer 
was attired in Bermuda trunks. He 
was also loaded down with camera 
equipment, flashbulbs,, etc. 

Miss West surveyed the burdened 
figure and her gaze traveled down 
to the naked knees protruding be- 
neath the hemline of the shorts. 
She shot a panicky look at the for- 

|mal group in the living room and 
reached a quick decision. 





| “Take your equipment,” she 
ordered, “and get into the bed- 
room.” 

BIRTHS 


} Mr. and Mrs. Leroy Tattersail, 
son, Pittsburgh, July 16. Father's 
a musician. 

Mr. and Mrs. Syd Magidson, son, 
| Pittsburgh, July 14. Father and 
mother are the nitery dance team 
of Sydney & Ames. 

“Mr. and Mrs. Jim Geibel, daugh- 
ter, Pittsburgh, July 10. Father 
operates outdoor theatres around 
Butler, Pa. 

Mr. and Mrs. William Pflaumm, 
son, Pittsburgh, July 11. Mother’s 
the former Mary Lou Taylor, of 
Hanna booking service on Pitt's 
Film Row. 

Mr. and Mrs. Michael Kapp, son, 
New Rochelle, July 2. Father is 
son of Dave Kapp, record company 
exec. 
| Mr. and Mrs. Robert Leon, son, 
Burbank, Cal., July 20. Father is a 
sound recorder for RCA Victor. 

Mr. and Mrs. Eddie Druzinsky, 
son, Hollywood, July 21. Father is 


harpist with the Sauter-Finegan 
; orchestra. 
| Mr. and Mrs. Larry Finley, son, 


Hollywood, July 23. Father is 
Coast radio and television deejay 
on KFWB and KNXT. 

Mr. and Mrs. Al Trescony,. son, 
Santa Monica, Cal., July 21. Father 
is head of Metro's talent depart- 
ment. 

Mr. and Mrs. Chuck Wiley, son, 
Chicago, July 15. Father is member 
of Zenith Radio public relations 
| department. 

Mr. and Mrs. Ed Burke Jr., son, 
Fresno, Cal., July 17. Father’s tech- 
nical director of BBR Productions, 
tv film producers. 

Mr. and Mrs. Bob Atcher, daugh- 


ter, Chicago, July 2. Father is 
radio-tv singer-emcee. 

Mr. and Mrs. William (Bud) 
Materne, daughter, New York, 
July 23. Father is assistant na- 


tional sales manager of ABC-TV. 

Mr. and Mrs. George Brandt, son, 
July 27, N. Y. Father is a legit 
| producer and fornter subway cir- 
cuit operator; mother is actress 
; Elen Fenwick. 
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Benny Payne at the Piano. 


Personal Manager: CHAUNCEY OLMAN 
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